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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  ^hole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  iiad  been  a  previously  estalDlished 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STOBES  AND  SELECTED  SEHVIOE  ESTABLISUffiNTS:      1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  AKRON 


Establlslments,  Sales,  Anmial  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Salesi 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(nimber) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

381 

9 
2 

7 

16 
4 
8 
4 

24 

13 

12 

69 

19 
26 

16 

4 

20 

39 
7 
9 

23 

103 
70 
33 

11 

85 
5 
4 
2 

29 
4 
1 

23 
6 

117,076 

1,042 
(D) 
(D) 

66,828 

(D) 

3,034 

(D) 

5,200 

9,019 

1,250 

10,415 

4,045 
3,738 
3,287 
290 
2,342 

6,225 

3,180 
945 

2,100 

7,184 
5,763 
1,421 

3,301 

6,612 
(D) 
(D) 
(D) 

2,371 
4A1 
(D) 

3,178 
1,094 

20,784 

155 
(D) 
(D) 

12,547 
(D) 
633 
(D) 

534 
1,260 

103 

1,706 

682 
623 
565 
64 
337 

1,168 
723 

138 

307 

1,740 

1,489 

251 

539 

1,032 
(D) 
(D) 
(D) 
455 
92 
(D) 

1,092 
326 

6,665 

40 
(D) 
(D) 

3,829 
(D) 
294 
(D) 

194 

246 

52 

549 

171 
245 
225 
23 
110 

286 

150 
40 

96 

933 
812 

121 

224 

312 
(D) 
(D) 
(D) 
113 
25 
(D) 

554 
138 

5,827 

37 
(D) 
(D) 

3,340 
(D) 
211 
(D) 

142 

241 

UA 

432 

146 

191 

172 

20 

75 

270 

142 
38 

90 

832 
720 
112 

202 

287 
(D) 
(D) 
(D) 
110 
24 
(D) 

472 
113 

406 

6 
3 

3 

18 
4 
9 

5 

38 

11 

6 

91 

17 
36 
22 

4 
27 

7 

39 

7 
4 

26 

87 
56 
31 

11 

99 
3 
6 
2 

31 
4 
2 

20 
6 

119,011 

1,509 
(D) 
(D) 

61,925 

56,840 

3,551 

1,534 

5,498 

9,230 

1,013 

13,056 

2,878 
5,043 
4,468 
1,875 
2,933 
327 

10,553 

3,543 
383 

6,545 

6,908 
5,110 
1,798 

2,788 

6,531 
(D) 
(D) 
(D) 

2,645 
424 
(D) 

3,336 
1,371 

19,043 

52 

Lumber,  building  materials,  hardware, 
f aim  equipnent  dealers 

146 

5251 

Hardware  stores 

(D) 

52  ex  5251 

Other 

(D) 

53  part2 
531 

General  merchandise  group  stores^  ^ 

Department  stores ,,,,, 

10,224 
9,274 

533 

690 

539 
54 

Other  general  merchandise  stores 

F<x>d  stores •.■....•..••»•••■ 

260 
544 

55  ex  554 

Autcmotive  dealers 

1,158 

554 

Gasoline  service  stations ,. 

104 

56 

1,822 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors  * 

396 

562, 563, 568 
562 

Wanen's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ 

721 
554 

565 

250 

566 

407 

564,  569 

48 

57 

Furniture,  heme  furnishings,  equipment 
stores .,.•...... 

1,886 

5712 

665 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 

40 
1,181 

58 

Eating ,  drinking  places 

1,648 

5812 

Eating  places 

1,228 

5813 

420 

591 

472 

59  ex.  591 

Other  retail  stores* 

1,039 

592 

Liquor  stores .., , 

(D) 

594 

Book,  stationery  stores , 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
511 

5992 

82 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICE  TRADES 
Hotels 

(D) 
1,111 

783 

Motion  picture  theaters 

381 

standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  In  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,470,000  of  which  $582,000   are  Included  in  SIC  56, 

*1954  data  limited  to  "anployer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "Employer"  establishnents. 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


AKRON,  OHIO,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  AKRON 

Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■■■ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers ., 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  appeirel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,590 

140 
51 
89 

58 

6 

27 

21 

577 

141 

304 

139 

36 
50 
32 
14 
34 
3 


148 
41 
36 

71 

650 
377 
273 

94 

339 
48 
5 
14 
54 
42 
4 


411,726 

27,439 

5,351 

22,088 

82,209 

63,359 

6,571 

(D) 

98,801 

69,778 

26,825 

17,345 

5,198 
5,260 
4,496 
3,320 
3,293 
268 


17, 163 
8,514 
2,353 

6,296 

35,942 
22,849 
13,093 

13,450 

22,774 

7,274 

624 

800 

3,915 

1,682 

472 


3,285 
1,465 


54,629 

5,121 

733 

4,388 

14,449 

11,527 

(D) 

(D) 

7,776 

7,476 

2,523 

2,620 

863 
851 
748 
419 
466 
21 


2,802 

1,610 

374 

818 

7,372 
5,405 
1,967 

1,927 

2,563 
230 
110 

94 
674 
290 

57 


1,100 
424 


17,540 

1,023 
194 
829 

4,660 

3,468 

(D) 

(D) 

2,580 

1,569 

933 

912 

240 
343 
300 
160 
159 
10 


717 
369 
104 

24^ 

3,620 

2,698 

922 

732 

794 
79 
26 
44 

153 
92 
18 


558 
204 


14,837 


941 
149 
792 

3,917 

3,068 

(D) 

(D) 

1,920 

1,522 

782 

720 

209 
276 
239 
119 
107 
9 


662 
344 
102 

216 

3,070 

2,253 

817 

579 

724 
80 
24 
35 

148 
82 
15 


477 
158 


2,682 

138 
49 
85 

62 

5 

39 

18 

640 

131 

253 

164 

29 
66 
37 
7 
39 
19 

157 
27 
19 

95 


359 

309 


346 
29 

8 
16 
64 
37 

2 


382, 249 

30,156 

4,502 

25,326 

70,112 

(D) 

7,336 

(D) 

88,455 

71, 169 

19,839 

18,038 

3,642 
6,910 
5,363 

(D) 
4,184 

721 


20, 727 
7,447 
1,198 

11,872 

32,042 
18,667 
13, 375 

12,136 

19,575 

5,657 

557 

856 

3,835 

1,065 

(D) 


(D) 
1,927 


47,845 

4,994 

519 

4,475 

11,344 

(D) 

1,320 

(D) 

6,310 

7,128 

1,861 

2,327 

482 
908 
652 
300 
546 
91 


3,527 

1,292 

261 

1,974 

6,347 
4,240 
2,107 

1,714 

2,293 
144 
91 
104 
654 
158 
(D) 


(D) 
506 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonaiployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "emfloyer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-^ 

AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52. 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  55-4 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


1958 


Kind  of  business 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equijment  dealers 

Hardvrare  stores 

Other 


General  merchandise  group  stores^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores  ^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. ...... 

Household  appliance,  radio,  TV, 
music  stores 


Eating,   drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv5)ply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


Estab- 
lish- 
ments ^ 


(number) 


3,870 

261 
89 

172 

94 
10 
44 
30 

832 

227 

513 

219 

56 
76 
44 
22 

50 
7 


213 
62 
50 

101 

900 
528 
372 

140 

471 
60 
10 
24 
66 
65 
7 


Sales 1 


($1,000) 


597,553 


43,097 

9,397 

33, 700 

97,609 
69,922 
12,704 
14,749 

159,982 

104,829 

45,458 

25,067 

7,104 
7,457 
6,082 
4,440 
5,351 
631 


23,169 

xl,461 

3,420 

8,288 

49, 219 
31,219 

18,000, 

19,668 

29,455 
9,993 

856 
1,146 
4,725 
2,193 

687 


3,783 
(D) 


Payroll , 

entire 

year 


($1,000) 


74,954 

7,409 
1,312 
6,097 

16,621 

12,412 

2,272 

1,937 

12,264 

11,069 

4,138 

3,568 

1,094 

1,172 

1,011 

535 

718 

49 


3,867 

2,141 

616 

1,110 

10,098 
7,415 
2,683 

2,758 

3,162 
302 
149 
120 
848 
357 
85 


1,262 
627 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


24,595 

1,516 

372 

1,144 

5,647 

3,843 

1,186 

618 

4,148 

2,408 

1,509 

1,297 

315 
482 
398 
213 
258 
29 


970 
494 
147 

329 

5,032 
3,802 
1,230 

1,054 

1,014 

109 

41 

53 

197 

122 

25 


Full 
workweek 

(number) 


603 
330 


20,130 

1,351 
269 

1,082 

4,540 

3,333 

712 

495 

2,927 

2,321 

1,240 


266 
386 
326 
155 
155 
24 


455 
142 

292 

4,174 
3,085 
1,089 

795 

907 

104 

35 

41 

190 

100 

22 


1954 


Estab- 
lish- 
ments^ 


(number) 


519 
228 


3,861 

227 

81 

142 

99 

7 

55 

37 

932 

195 

411 

223 

48 
85 
50 
9 
53 
24 


202 
37 
25 

118 

917 
498 
417 

164 

491 
34 
10 
24 
80 
58 
5 


Sales^ 


($1,000) 


513,562 

42,187 

7,731 

34,128 

78, 229 

60,890 

11, 183 

6,156 

129,124 

98,103 

31,780 

23,005 

5,203 
8,508 
6,683 
2,731 
5,441 
992 


25,872 

10,047 

1,487 

14,104 

42,963 
24,992 
17,905 

16,283 

26,016 

7,487 

(D) 

-  1, 132 

4,532 

1,516 

(D) 


3,974 
2,950 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'•All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


AKRON,  OHIO,  AREA 


Table  A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  AKRON,  THE  ENTIRE  CITY,  AND  AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores ,  total^ 

Limiber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  '..... 

Department  s^ores 

Limited  price  variety  stores. .,,.....,... 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores' ........................... 

Shoe  stores 

Other  apparel  stores ,,. 

Furniture,  home  furnishings,  equipment  stores.. 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,....■ 

Florists 

Camera,  photographic  si5)ply  stores... 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-1.6 


-30.9 
(D) 
(D) 

7.9 

(D) 

-U.6 

(D) 

-5.5 

-2.3 

23.4 

-20.2 
40.5 
-25.9 
-26.4 
-84.5 
-20.2 
-100.0 

-41.0 
-10.2 
146.7 
-67,9 

4.0 

12.8 

-21.0 

18.4 

1.2 
(D) 
(D) 
(D) 
-10.4 
4.0 
(D) 


-4.7 
-20.2 


7.7 


-9.0 

18.9 

-12.8 

17.2 

(D) 

-10.4 

(D) 

11.7 

-2.0 

35.2 

-3.8 
42.7 
-23.9 
-16.2 
(D) 
-21.3 
-62.8 

-17.2 
14.3 
96.4 

^7.0 

12.2 
22.4 
-2.1 

10.8 

16.3 
28.6 
12.0 
-6.6 

2.0 
57.9 

(D) 


(D) 
-24.0 


11.9 


-7.9 
(D) 
(D) 

87.9 
(D) 

-6.6 
(D) 

12.8 

-1.9 

35.8 

39.1 

50.9 

-18.5 

35.1 

(D) 

-24.0 

(D) 

7.5 

36.6 

72.8 

-21.2 

14.4 

26.0 

0.8 


23.9 
(D) 
(D) 
(D) 
29.7 
93.6 
(D) 


(D) 
-33.3 


16.4 


2.2 
21.5 
-2.3 

24.8 

14.8 

13.6 

139.6 

23.9 

6.9 

43.0 

9.0 
36.5 

-12.4 
-9.0 
62.6 
-1.7 

-36.4 

-10.4 

14.1 

130.0 

^1.2 

14.6 

24.9 

0.5 

20.8 

13.2 
33.4 
(D) 
1.2 
4.2 
44,7 
(D) 


-4.3 
(D) 


21.8 


3.4 
(D) 
(D) 


(D) 

26.7 

(D) 

25.2 

7.8 

43.7 

47.3 
31.6 
7.3 
26.2 
384.8 
20.0 
-5.1 

10.6 

27.3 

124.2 

-18.1 

16.6 

28.0 

2.9 

21.3 

17.2 
(D) 
(D) 
(D) 
24.7 
60.4 
(D) 


-5.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  conputing  percent  change,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establishnents . 

^Includes  data  for  thoce  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
AKRON  AND  OF  AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  1)102111633 


Percent  of  city  sales  in 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Heirdware  stores 

Other 

General  merchandise  group  stores ^  3 

Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores................ 

Food  stores 

Autanotlve  dealers 

Gasoline  service  stations..,.....,,......,...., 

Apparel,  accessory  stores, . ,., , 

Men's,  boys'  apparel  stores,  custom  tailors*...,..,,,,..,. 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores' . .................................. 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent  stores ............... 

Furniture  stores*. 

Other  heme   furnishings  stores*......,,....,..,,,,......... 

Household  appliance,  radio,  TV,  music  stores..,,,,,,...... 

Eating,  drinJdng  places 

Eating  places 

DrinMng  plac es.... .....,........,,,.,,,. .........^....... 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores............. 


28.4 

3.8 
(D) 
(D) 

81.3 

(D) 

46.2 

(D) 

5.3 

12.9 

4.7 

60.0 
77.8 
71.1 
73.1 
8.7 
71.1 


36.3 
37.4 
40.2 
33.4 

20.0 

25.2 

8.5 

24.5 

29.0 
(D) 
(D) 
(D) 
60.6 
26.2 
(D) 


31.1 

5.0 
(D) 
(D) 

88.3 
(D) 

48.4 
(D) 

6.2 

13.0 

5.1 

72.4 
79.0 
73.0 
83.3 
(D) 
70.1 
45.4 

50.9 
47.6 
32.0 
55.1 

21.6 
27.4 
13.4 

23.0 

33.4 
(D) 
(D) 
(D) 
69.0 
39.8 
(D) 


19.6 

2.4 
(D) 
(D) 

68.4 
(D) 

23.9 
(D) 

3.2 

8.6 

2.7 

41.5 
56.9 
50.1 
54.0 
6.5 
43.7 


26.8 
27.7 
27.6 
25.3 

14.6 

18.4 

7.9 

16.8 

22.4 
(D) 
(D) 

(D) 
50.2 

20.1 
(D) 


23.2 

3.6 
(D) 
(D) 

79.2 
93.3 
31.3 
24.9 

4.3 

9.4 

3.2 

56.8 
55.3 
59.3 
66.9 
68.7 
53.9 
33.0 

40.8 
35.3 
25.8 
46.4 

16.1 
20.4 
10.0 

17.1 

25.1 
(D) 
(D) 
(D) 
58.4 
28.0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  ccsnputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


AKRON,  OHIO,  AREA 
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Table  6.— RETAIL  STORES:   1958  AXD   19M— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  AKRON,  THE  ENTIRE  CITY,  AND  AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  oq  total  Retail  Store  Sales  \diich  exclude  sales  of  ncaistore  retailers — ^mall  order,  direct  selUng, 

merchandise  vexiding  nachiiie  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

5ea,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total? , 

LtDber,  building  materials,  hardvare, 

farm  equiiment  dealers , 

Hardware  stores. ., 

Other , 

General  merchandise  group  stores^  ^..... 
Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores..,.., 

Food  stores 

Autcmotive  dealers , 

Gasoline  service  stations ..., 

.^pparel,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  custcan 

tailors*. , , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Family  clothing  stores' , 

Shoe  Stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores*. ................... 

Other  ^"mg  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores ............................... 

Eating,  driiddLng  places 

Eating  places. ....................... 

Drinking  places...................... 

Drug  stores,  proprietary  stores 

Other  retail  stores*. 

Liquor  stores ........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr£5)hlc  siqjply  stores... 


100.0 

0.9 
(D) 
(D) 

57.1 
(D) 
2.6 
(D) 

4.4 

7.7 

1.0 

8.9 

3.4 
3.2 
2.8 
0.2 
2.0 


5.3 
2.7 
0.8 

1.8 

6.1 
4.9 
1.2 

2.8 

5.6 
(D) 
(D) 
(D) 
2.0 
0.4 
(D) 


100.0 


1.3 
(D) 
(D) 

52.0 

47.8 

3.0 

1.3 

4.6 

7.8 

0.9 

11.0 

2.4 
4.2 
3.8 
1.6 
2.5 
0.3 


8.9 
3.0 
0.3 

5.5 

5.8 
4.3 

1.5 

2.3 

5.5 
(D) 
(D) 
(D) 
2.2 
0.4 
(D) 


100.0 

6.7 
1.3 
5.4 

20.0 

15.4 

1.5 

(D) 

23,9 

16.9 

6.5 

4.2 

1.3 
1.3 
1.1 
0.8 
0.8 
0.1 


4.2 
2.1 
0.6 

1.5 

8.7 
5.5 
3.2 

3.3 

5.5 
1.8 
0.2 
0.2 
0.9 
0.4 
0.1 


100.0 


7.9 
1.2 
6.6 

18.3 
(D) 
1.9 
(D) 

23.1 

18.6 

5.2 

4.7 

1.0 
1.8 
1.4 
(D) 
1.1 
0.2 


5.4 
2.0 
0.3 

3.1 

8.4 
4.9 
3.5 

3.2 

5.1 
1.5 
0.1 
0.2 
1.0 
0.3 
(D) 


100.0 

7.2 
1.6 
5.6 

16.3 

11.7 

2.1 

2.5 

26,8 

17.5 

7.6 

4.2 

1.2 
1.2 
1.0 
0.7 
0.9 
0.1 


3.9 
1.9 
0.6 

1.9 

8.2 
5.2 
3.0 

3.3 

4.9 
1.7 
0.1 
0.2 
0.8 
0.4 
0.1 


100.0 


8.2 
1.5 
6.6 

15.2 

11.8 

2.2 

1.2 

25.1 

19.1 

6.2 

4.5 

1,0 
1.6 
1.3 
0.5 

1.1 
0.2 


5.0 
2.0 
0.3 

2.7 

8.4 
4.9 
3.5 

3,2 

5,1 
1.5 
(D) 
0.2 
0.9 
0.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  avsiilable.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  meixjhandise  vending  machine  operators)  part  of  SIC  53. 
^In  ccmputing  percent^  1958  figures  incorporate  leased  deparbnents  data  with  main  store.  In  1954  data,  leased  departoeats  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishnents  in  computing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA 
MRC  No.  1. — Includes  the  stores  on  East  Market  St.  from  Case  Ave.  to  South  Arlington  St. 


SIC 
code 


Kind  of  Imsiness 


Total 


SIC 
code 


Kind  of  trusiness 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Nimber 

Sales 


.($1,000). 


5^,58,591-2 

53  part,^ 
56,  57 

52,  55,  599 


Convenience  goods  stores: 

Number 

Sales ($1,000) . 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


25 
5,308 


7 
1,347 


13 
3,705 


5 
256 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

farm  equipnenrt  dealers 

Hardvare  stores 

Other 


Genfinal  merchandise  group  stores'  ' 
Depairtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


25 


3 
1 

1 
'  1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores-*^ 

Men's,  boys'  apparel  stores,  cuatcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fsmily  clothing  stores'. 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent 

stores , 

Fumitu2?e  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  piwprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svtpply  stores. 


MRC  No.  2. — Includes  the  planned  center  known  as  "Magic  City  Shopping  Center"  and  stores  on  North  Wooster  Rd.  frcm  Hopooan  Ave.  to 
West  Wooster  Rd.;  on  West  Tuscarawas  Ave.  from  North  Wooster  Rd.  to  5th  St.,  NW.;  on  2nd  St.  NW.  frcm  Paige  Ave.  to  West  Tuscarawas; 

on  3rd  St.  NW,  frcm  Park  Ave.  to  West  Tuscarawas  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591-2 

53  part,* 
56,  57 

52,  55,  599 


Retail  stores,  total: * 

Nusber. 

Sales ($1,000).,. 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:* 

Nimber 

Sales ($1,000)... 

All  other  stores: 

Nvmber 

Sales ($1,000)... 


99 
23, 358 


35 
9,565 


42 
9,230 


22 
4,563 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores ,. 

Other 


General  merchandise  group  stores'  ' 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


99 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


26 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  XT,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stoics , 


20 

9 

11 

4 

14 

5 
1 

1 
2 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•Hjroup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  -vAiich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
MRC  No.  3. — Includes  the  planned  center  toiown  as  "State  Road  Shopping  Center"  at  the  intersection  road  (Hwy.  8)  and  Shiller  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591-2 


53  part,'' 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales I. ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f  ami  equlpnent  dealers 

Hardwai^  stores 

Other 

Geneml  merchandise  group  stores'   ^ .,,, 

Deparbnenrt  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 


32 
13,949 


13 
8,152 


11 
4,607 


1,190 


Number  of 
establish- 
ments 


32 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores  ' , 

Fonily  clothing  stores  ' , 

Shoe  stores 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Hoiisehold  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  4. — Includes  the  planned  center  known  as  "Wooster-Hawkins  Shopping  Center"  at  the  intersection  of  Hawkins  Ave.  and  Wooster  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591-2 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nuaber 

Sales ($1,000), 

Canyenlence  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 

All  other  stores: 

Nunber 

Sales ($1,000). 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other .' 


General  merchandise  group  stores 

Department  storfes 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


20 
8,135 


5,614 


6 
2,001 


6 
520 


Number  of 
establish- 
ments 


20 


4 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establlslments  which  could  not  be  classified  by  detailed  kinds  of  business. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
Limited  to  "anployer"  establishments, 
'includes  data  for  those  l<-!-nriB  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7,— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  AKRON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  stores  on  Front  St.  frcan  Stow  Ave.  to  Broad  Blvd.;  and  on  West  Portage  Trail  fran  the  Cuyahoga  River 

to  2nd  St. 


SIC 
code 


Kind  of  tnistness 


Total 


SIC 
code 


Kind  of  business 


NvMber  of 
establish- 
ments 


54,58,591-2 


53  part, 2 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:* 

Munber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


Qenei^  merchandise  group  stores'  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


57 
10,780 


21 
4,273 


24 
5,722 


12 

785 


Number  of 
establish- 
ments 


57 


55  ex.  554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers. 


Gasoline  service  stations. 


Ai>parel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  cuatcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinldng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores. 


11 


11 
2 

1 


7 
5 
2 

5 

10 

"°4 
1 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  coiild  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  Muds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any^f  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  Of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailai  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E  stablishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. —Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other '  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonefnployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data-  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
package!  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised  | 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for  i 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments    in    this    group    are  primarily 
'engaged  in   selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
(Not    included    in    this   group  are  the   establish- 
'ments    which   meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and    part    of    5392),   even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

;  Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
,561  and  5671).- -Establishments  primarily  engaged 
5  in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
•  etc.  Also  included  are  establishments  primari- 
Uy  engaged  in  the  making  and  selling  of  outer- 
'  wear  to  individual  order  from  stocks  of  material 
i  carried  in  their  inventory. 

Women's   clothing,   specialty   stores   (SIC   562, 

563,  568).— Establishments  primarily  selling  wom- 

i  en's  apparel  and  apparel  accessories  of  all  types, 

including  women's  ready-to-wear  stores,  furriers, 

and  the  various  specialty  shops. 

i  Women's  ready-to-wear  stores  (SIC  562).— 
!  Establishments  primarily  selling  women's  and 
:  girls'   apparel.      Establishments   are  included  in 

this  category  provided  (1)  their  sales  of  all  types 

of  apparel  (except  as  noted  in  the  definition  for 
I  general  merchandise  group  stores)   account  for 

80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
j  en's  and  girls'  apparel  are  3  or  more  times  the 
1  sales  of  all  men's  and  boys'  apparel,  and  (3) 
I  sales  of  women's  and  girls'  coats,  suits,  anddress- 
!  es  are  at  least  one-third  of  sales  of  all  women's 
'  and    girls'    apparel.       Establishments   primarily 

selling  garments  made  to  customer  order  are  clas- 
1  sified  as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other    retail  stores  (SIC  52,  55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  aftid  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high-concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  Was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business .  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store—usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS: 

CENTRAL  BUSINESS  DISTRICT  OF  ALBANY 


1958  AND  1954 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sale si 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'• 


(number) 


Sales-^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ■' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors  '^ 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


473 


13 
2 
5 
6 

41 


95 

18 
34 
18 

L 

30 

7 


31 


15 

146 

103 

43 


116 

17 

10 

5 

19 

3 

4 


18 
3 


75,450 

1,700 

(D) 

1,334 

14,489 
(D) 
(D) 
671 

4,951 

(D) 

1,432 

18,868 

5,798 
8,880 
7,597 

965 
2,338 

871 


6,776 

3,575 

565 

2,636 

10,098 
8,492 
1,606 

3,027 

9,291 
1,507 
555 
397 
1,526 
444 
506 


6,749 
790 


12,575 


166 
(D) 
125 

2,829 
(D) 
(D) 
103 

379 

(D) 

211 

3,104 

908 
1,552 
1,364 
196 
316 
132 


1,024 
495 
108 

421 

2,434 

2,167 

267 

385 

1,315 
93 
75 
35 
252 
115 
73 


2,791 
211 


4,626 

47 
(D) 
31 

1,179 
(D) 
(D) 

25 

179 
(D) 
72 

1,012 

234 

548 

472 

83 

94 

53 


267 

104 

26 

137 

1,147 

1,029 

118 

190 

380 
26 
33 
13 
65 
29 
17 


1,129 
70 


3,748 


45 
(D) 
31 

783 
(D) 
(D) 
24 

123 

(D) 

63 

857 

213 

445 

387 

70 

81 

48 


251 
94 
26 

131 

973 
876 

97 

143 

357 
22 
26 
13 
62 
29 
16 


965 

57 


468 


(NA) 
(NA) 

10 

(NA) 

4 

(NA) 

39 


117 

17 
46 
22 
7 
31 


124 
86 

38 

10 

123 
14 
8 
4 
22 
4 
4 


76,080 

1,497 
(NA) 
(NA) 

14,143 

(NA) 

4,051 

(NA) 

4,948 

(D) 

1,474 

22,589 

4,401 
11,086 
9,965 
2,433 
3,185 
1,422 


5,977 

3,664 

466 

1,847 

7,827 
5,975 
1,852 

2,086 

8,872 

1,401 

1,145 

268 

1,775 

472 

491 


5,872 
448 


12,262 


119 

(NA) 
(NA) 

2,614 
(NA) 
726 
(NA) 

420 

(D) 

263 

3,703 

685 
1,955 
1,781 
431 
424 
208 


861 

544 

81 

236 

1,753 

1,336 

417 

256 

1,280 
98 

209 
20 

302 
98 
62 


2,134 
162 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $686,000   of  which  $304,000   are  included  In  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


ALBANY-SCHENECTADY-TROY,  NY.,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  ALBANY 


Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


Sales-" 


($1,000) 


Payroll, 
entire 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54. 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STOKES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  groxqj  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores  5 

Shoe  stores 

Other  apparel  stores . .  .■ 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'''. 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,732 


58 
16 
42 

46 
(NA) 

15 
(NA) 

383 


97 

178 

28 
71 
35 
12 
46 
17 


101 
21 
31 

49 

452 
293 
159 

58 

304 
49 
13 

8 
29 
20 

5 


229,567 


7,424 
1,195 
6,229 

16,368 

(MA) 

5,994 

(NA) 

54,282 

42,347 

8,837 

28,599 

6,954 
11,697 
9,805 
4,492 
3,653 
1,745 

15,345 
6,568 
1,755 

7,022 

23,311 

17,283 

6,028 

7,270 

25,784 
3,890 
766 
550 
2,073 
970 
678 


6,833 
(D) 


29,338 


874 
167 
707 

3,064 
(NA) 

1,134 
(NA) 

3,799 

4,965 

807 

4,584 

1,055 

1,967 

1,712 

855 

483 

224 

2,268 

1,036 

288 

944 

4,988 

4,062 

926 

876 

3,113 
213 
108 

57 
317 
174 

96 


2,810 
(D) 


10,473 

222 

53 

169 

1,369 

(NA) 
572 
(NA) 

1,542 

1,080 

313 

1,612 

284 
739 
633 
339 

147 
103 

628 

263 

79 

286 

2,409 

1,966 

443 

416 

882 
95 
50 
22 
87 
51 
23 


1,135 
(D) 


8,523 

211 

44 

167 

996 

(NA) 
339 
(NA) 

1,045 

1,040 

229 

1,294 

242 
579 
500 
261 
118 
94 


591 

247 

75 

269 

2,057 

1,704 

353 

285 

775 
65 
29 
20 
78 
48 
19 


970 
(D) 


1,909 


69 
20 
49 

56 
(NA) 

18 
(NA) 

467 

66 


187 

26 
72 
39 
13 
43 
25 


108 
(NA) 
(NA) 

51 

438 
271 
167 

62 

363 
47 
20 
(NA) 
39 
19 
9 


22 
16 


213,234 

7,722 
(D) 
(D) 

17,794 

(NA) 

6,350 

(NA) 

48,946 

40,669 

7,408 

28,537 

5,327 

13,114 

11,604 

(D) 

4,192 

2,249 


12,061 
(NA) 
(NA) 

4,166 

20,708 

14,945 

5,763 

6,485 

22,954 

3,545 

(D) 

(NA) 

2,540. 

986 


5,942 
2,093 


25,868 

973 
(D) 
(D) 

3,063 
(NA) 

1,079 
(NA) 

3,054 

4,544 

715 

4,301 

777 
2,171 
1,966 
(D) 
537 
(D) 


1,693 
(NA) 
(NA) 

472 

4,222 
3,185 
1,037 

705 

2,598 
213 
(D) 
(NA) 
399 
161 
81 


2,145 
486 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

1954  data  limited  to  "employer"  establishnents . 
'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

ALBANY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■"■ 


(number) 


Sales 1 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'■ 


(nxjmber) 


Sales 1 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors'^ 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores.,.. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


7,074 


329 

96 

233 

229 

15 
54 


1,541 

313 

690 

508 

103 
208 
109 

36 
110 

35 


384 

102 

92 

190 

1,677 

1,108 

569 

208 

1,195 
163 
46 
49 
97 
73 
15 


111 
44 


771,008 

36,423 

8,437 

27,986 

68,371 

41,925 

16,869 

7,857 

210,537 

125,277 

47,605 

61,683 

15,713 

26,901 

20,008 

7,115 

8,549 

3,213 


40,050 

17,560 

6,261 

16,229 

70,825 
50,9&4 
19,861 

23,562 

86,675 
11,678 
2,030 
3,351 
5,073 
2,367 
1,549 


11,834 
3,647 


84,521 

4,554 
1,024 
3,530 

10,627 

6,853 

3,061 

713 

14,010 

12,397 

3,330 

9,320 

2,392 
4,288 
3,223 
1,119 
1,129 
(D) 


5,289 

2,371 

955 

1,963 

13,302 

10,512 

2,790 

2,720 

8,972 
545 
251 
348 
826 
345 
196 


4,563 


31,029 


1,172 
287 


4,666 
2,888 
1,421 

357 

5,748 

2,808 

1,324 

3,333 

653 
1,673 
1,250 
454 
363 
(D) 


1,489 
614 
274 

601 

6,622 
5,271 
1,351 

1,116 

2,751 
242 
108 
115 
226 
126 
50 


1,938 
378 


24,813 

1,087 
257 
830 

3,563 

2,401 

913 

249 

3,885 

2,660 

970 

2,582 

541 

1,255 

962 

343 
289 
(D) 


1,359 
558 
252 

549 

5,510 
4,492 
1,018 

773 

2,424 
169 

77 
103 
201 
106 

43 


1,732 
289 


7,345 

328 

84 

244 

204 
10 
66 

128 

1,782 
290 
658 
527 

82 
218 
121 

29 
119 

79 


318 
91 
56 

171 

1,637 

1,006 

631 

206 

1,224 
148 
62 
46 
111 
68 
14 


83 

63 


671,705 

36,913 

8,118 

28,795 

57,068 

32,496 

16,052 

8,520 

182,351 

113,231 

36,510 

61,505 

14,079 
27,099 
22,178 

5,290 
10,408 

4,629 


32,798 

16,526 

5,085 

11,187 

59,944 
41,370 
18,574 

17,578 

73,807 
9,586 
2,445 
2,705 
7,892 
2,393 
1,427 


10,975 
5,362 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as i 
stores. 

*1954  data  limited  to  "employer"  establishments. 

^Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  xn.   any  of  the  lines  below. 


ALBANY-SCHENECTADY-TROY,  NY.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CEOTRAL  BUSIMESS  DISTRICT  OF  ALBAflY,  THE  ENTIRE  CITY,  MW  KLBMTi   STANDARD  METROPOLITAU  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^.,. 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Li  mi  ted  price  variety  stores 

Other  general  merchandise  stores 

Food  stores, •••••,•••••..,,.•••.•••.•••••••••••••••• 

Automotive  dealers. ,. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores^ 

Shoe  stores ,, , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating ,  drinking  places 

Eating  places 

Dri  ntri  ng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic   siqiply  stores 

SELECTED  SERVICE  TRADES 

Hotels 

Motion  picture  theaters 


-0.8 


13.6 

(D) 

(NA) 

2A 

(D) 

(D) 

(NA) 

0.1 

(D) 

-2.8 

-16.5 
31.7 
-19.9 
-23.8 
-60.3 
-26.6 
-38.7 

13.A 
-2.4 
21.2 

42.7 

29.0 

42.1 

-13.3 

45.1 

4.7 

7.6 

-51.5 

48.1 

-14.0 

-6.1 

3.1 


14.9 
76.3 


7.6 


-3.9 
(D) 
(D) 

-8.0 
(NA) 
-5.6 
(HA) 

10.9 

4.1 

19.3 

0.2 
30.5 
-10.8 
-15.5 
(D) 
-12.9 
-22.4 

27.2 
(NA) 
(NA) 
68.6 

12.6 

15.6 

4.6 

12.1 

12.3 
9.7 
(D) 

(NA) 
-18.4 

-1.7 
3.0 


15.0 
(D) 


12.3 


-8.0 
(D) 
(D) 

-48.6 

(D) 

(D) 

(NA) 

12.1 

(D) 

24.8 

63.6 
24.8 
38.9 
34.7 

(D) 
30.6 

5.7 

40.8 
(NA) 
(NA) 
89.1 

2.6 

-2.0 
13.1 

-3.6 

17.1 

11.1 

(D) 

(NA) 

-28.5 

■2.3' 

3.0 


20.0 
(D) 


14.8 


-1.3 

3.9 

-2.8 

19.8 

29.0 

5.1 

-7.8 

15.5 

10.6 

30.3 

0.3 
11.6 
-0.8 
-9.8 
34.4 
-17.9 
-30.6 

22.1 

6.2 

23.1 

45.1 

18.2 

23.2 

6.9 

34.0 

17.4 

21.8 
-17.0 

23.9 
-35.8 

-1.1 
8.5 


7.8 
-32.0 


16.8 


-2.0 
(D) 
(D) 

25.5 
(D) 
(D) 
(D) 

15.9 

(D) 

31.8 

10.0 

2.4 

12.5 

1.6 

115.2 

-14.0 

-27.0 

24.1 

8.7 

23.3 

45.5 

16.5 

20.0 

9.2 

32.6 

19.2 
24.2 
13.5 
21.2 
-42.0 
0.1 
11.4 


-0.4 
-41.9 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  pairt  of  SIC  53. 
^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  ccmputing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5,— RETAIL  STORES:   1958  AND  195^  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

ALBANY  AND  OF  ALBANY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  1)103111633 

Percent  of  city  sales  in 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
■sales  in  central  business 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores ,  total^ ..................•..............*♦. 

32.9 

22.9 

(D) 

21.4 

88.5 
(D) 
(D) 

38.4 

9.1 

(D) 

16.2 

66.0 
83.4 
75.9 
77.5 
21.5 
64.0 
49.9 

4A.2 
54.4 
32.2 

37.5 

43.3 
49.1 
26.6 

41.6 

36.0 
38.7 
72.5 
72.2 
73.6 
45.8 
74.6 

35.7 

19.4 
(NA) 
(NA) 

79.5 
(NA) 
63.8 
(MA) 

10.1 

(D) 

19.9 

79.2 
82.6 
84.5 
85.9 
(D) 
76.0 
63.2 

49.6 
(NA) 
(NA) 
44.3 

37.8 
40.0 
32.1 

(D) 

38.7 
39.5 
(D) 
(NA) 
69.9 
(NA) 
(NA) 

9.8 

4.7 
(D) 
4.8 

21.2 
(D) 
(D) 

8.5 

2.4 

(D) 

3.0 

30.6 
36.9 
33.0 
38.0 
13.6 
27.3 
27.1 

16.9 

20.4 

9.0 

16.2 

14.3 

16.7 

8.1 

12.8 

10.7 
12.9 
27.3 
11.8 
30.1 
18.8 
32.7 

13.2 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores ••.•....••.......•.«.••..•....•....•.••••.•••. 

4.1 
(NA) 

52  ex.  5251 

Other 

(NA) 

53  part^ 
531 

General  merchandise  group  stores  ^  ^ 

24.8 

Department  stores ........ ..,....,...,,,,.,..,,.,...,,,*,•.,,, 

(NA) 

533 

Limited  price  variety  stores. ......••••...............••.•... 

25.2 

539 

Other  general  merchandise  stores. . .............,,.,.,,,,..... 

(NA) 

5A 

Food  stores .•......•••...•.•.•••.•••••..■..•.•■*.•.....•..•.... 

2.7 

55  ex.  554 

(D) 

554 

Gasoline  service  stations 

4.0 

56 

Apparel,  accessory  stores. ♦♦.....,.,.,..,..,.,.., 

36.7 

561,  567 

Men's,  boys'  apparel  stores,  custom  tailors^.....,...........- 

31.2 

562,563,568 

Women's  clothing,  specialty  stores  «♦.,..,...,,...«..,....,♦. 

40.9 

562 

44.9 

565 

46.0 

566 

Shoe  stores..,...*...,,,, .............. ...................... 

30.6 

564,  569 

30.7 

57 

Furniture,  hone  furnishings ,  equijment  stores 

18.2 

5712 

22.2 

5713-15,  19 

9.1 

572,  573 

Household  appliance,  radio,  TV,  music  stores ...,,.,,,, 

16.5 

58 

Eating,  drinking  places, ,,,,...,... ............................ 

13.1 

5812 

14.4 

5813 

10.0 

591 

Drug  stores,  proprietary  stores, ,,,,,*..,,,, ,,,,..,. •.,...,•... 

(D) 

59  ex.  591 

Other  retail  stores* .,,, 

12.0 

592 

Liquor  stores,, ,,,,,,.,,.,.,..,,..,..,,,,,, 

14.6 

594 

Book,  stationery  stores 

46.8 

595 

Sporting  goods,  bicycle  stores.,.,, , 

9.9 

597 

Jewelry  stores .............,,,,..,,,,,,,,,,, 

22.4 

5992 

Florists 

19.7 

5996 

Camera,  photographic  si^jply  stores 

34.4 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  conputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  195-^ — PERCENTAGE  DISTRIBUTION  OF  SU£S,   BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  ALBAi-n ,    THE  ENTIRE  CITY,  AMD  ALBANY  STANDARD  tlETROPOLITAIxl  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total?,.,... 

100. 0 

2.2 
(D) 

1.8 

19.2 
(D) 
(D) 
0.9 

6.6 

6.4 

1.9 

25.0 

7.7 
11.8 
10.1 
1.3 
3.1 
1.2 

9.0 
4.7 
0.7 

3.5 

13.4 

11.3 

2.1 

4.0 

12.3 

2.0 
0.7 
0.5 
2.0 
0.6 
0.6 

100.0 

2.0 
(NA) 
(NA) 

18.6 
(NA) 
5.3 
(NA) 

6.5 

(D) 

1.9 

29.7 

5.8 
14.6 
13.1 
3.2 
4.2 
1.9 

7.9 
(NA) 
(NA) 

2.4 

10.3 
7.9 
2.4 

(D) 

11.6 
1.8 
1.5 

(NA) 
2.3 

(NA) 

(NA) 

100.0 

3.2 

0.5 
2.7 

7.1 
(D) 
2.6 
(D) 

23.6 

18.4 

3.9 

12.5 

3.0 
5.1 
4.3 
2.0 
1.6 
0.8 

6.7 
2.9 

0.7 

3.1 

10.2 
7.6 
2.6 

3.2 

11.2 
1.7 
0.3 
0.2 
0.9 
0.4 
0.2 

100.0 

3.6 
(D) 
(D) 

8.3 
(NA) 

3.0 
(NA) 

22.9 

19.1 

3.5 

13.4 

2.5 
6.1 
5.4 
(D) 
2.0 
1.1 

5.7 
(NA) 
(NA) 

2.0 

9.7 

7.0 
2.7 

3.0 

10.8 
1.7 
(D) 

(NA) 
1.2 

(NA) 

(NA) 

100.0 

4.7 
1.1 
3.6 

8.9 
5.4 
2.2 
1.0 

27.3 

16.2 

6.2 

8.0 

2.0 
3.5 
2.6 
0.9 
1.1 
0.4 

5.2 
2.3 

0.8 

2.1 

9.2 
6.6 
2.6 

3.1 

11.2 
1.5 
0.3 
0.4 
0.7 
0.3 
0.2 

100.0 

52 

Lumber,  building  materials,  hardware, 
f ami  fMiui jment  deal erp ,», 

5.4 

5251 

1.2 

52  ex.  5251 

Other 

4.2 

53  part^ 
531 

General  merchandise  group  stores^  ^ 

8.5 
4.8 

533 

Limited  price  variety  stores,.,,,,,,,. 

2.4 

539 

54 

Other  general  merchandise  stores 

Food  stores,,, ,,,,,,,,,,,,,,,.,,,,,,,,,, 

1.3 
27.1 

55  ex.  554 

Autcmotive  dealers, ,.,,,.,,..,,,,,, 

16.9 

554 

5.4 

56 

Apparel,  accessory  stores, ,,,,,,,,,,,,,, 

9.3 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* , ,,, 

2.2 

562,563,568 
562 

Women's  clothing,  specialty  stores.,,, 
Ready-to-vear  stores ^, .,,,,, ,,,,,,,, 

4.0 
3.4 

565 

FBTrrny  fln+.Mng  Hto-res' ,  ,  , 

0.8 

566 

Shoe  stores 

1.6 

564,  569 

Other  apparel  stores 

0.7 

57 

Furniture,  heme  fumishings,  equipment 
stores ,, 

4.9 

5712 

Fumitxire  stores*,,.,,,,,,,,,,,,,,,,,. 

2.5 

5713-15,  19 
572,  573 

nthpT  hrrmp  fuT-nl  RhingB  st.<-.-re.=!*^  ,,,,,,, 

Household  appliance,  radio,  TV,  music 

0.7 
1.7 

58 

EAtlng^  rt-Hnlriiig  pi  nc.ea 

8.9 

5812 

Eating  places. ,,♦,,..,,,,,,,,.,,,,,,,, 

6.2 

5813 

DrHTilHTig  pini'ps.  ....  ^  .  ^  .......  ^  ......  . 

2.7 

591 

Drug  Stores,  proprietary  stores,,,,,,,,. 

2.6 

59  ex.  591 

Other  retail  stores* 

11.0 

592 

Liquor  stores ......................... 

1.4 

594 

Book,  stationery  stores 

0.3 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.4 
1.2 

5992 

Florists 

0.3 

5996 

Camera,  photographic  s\5)ply  stores,.,. 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  computing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ALBANY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MHC  No.  1. 


-Includes  the  stores  on  McClelland  St.  from  815  to  Union  St.  and  on  Eastern  Ave.  and  Eastern  Pkwy.  from  Brandvrine  Ave.  to 
Central  Plcwy.  (Schenectady  City) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


■Number  of 
establish- 
ments 


5^,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

5^ 


Retail  stores,  totai: ^ 

Number 

Sales ($1,  000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Number 

Sales. ($1, 000) 

All  other  stores: 

Number 

Sales ($1, 000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores ^  ^ ,.., 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


11 
3,617 


7 
(D) 


1 
(D) 


3 
(D) 


Number  of 
establish- 
ments 


11 


55  ex.  55A 

55-^ 

56 

561,  567 

562-3,568 
562 
565 
566 
56^,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

59<; 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,   specialty  stores... 

Ready-to-wear  stores' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Fumitu2?e,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinldng  places 

Drug  stores,  proprietEiry  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


MRC  No.  2. — Includes  the  planned  center  known  as  "Latham  Shopping  Center"  at  the  intersection  of  U.S.  Highway  9  and  N.Y.  State 
Highway  7 II 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part," 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 


Retail  stores,  total: ^ 

Number , 

Sales ($1,  000) . . . 

Convenience  goods  stores: 

Number 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . . . 

All  other  stores: 

Number 

Sales ($1,000) . . , 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ' 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


39 
12,340 


11 
5,117 


21 
6,333 


Number  of 
establish- 
ments 


39 

1 

1 

4 
2 
2 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores-"- 

Men's,  boys'  apparel  stores,  cus-tom 

tailors 

Women's  clothing,   speciEilty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

1 

12 

2 
5 
4 

"X 

1 

5 

3 

2 

4 
2 
2 

1 

3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  ■which  could  not  be  classified  by  detailed  kinds  -of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  oo-vered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ALBANY  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as 


"Mayfair  Shopping  Center"  at  the  intersection  of  Saratoga  Rd.  and  Van  Buren  Rd. 
Glenridge  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales (  $1, 000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  biiilding  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ' .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


21 
5,835 

6 
1,961 


7 
(D) 


(D) 


Number  of 
establish- 
ments 


21 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores  ■"■ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores' , 

Fonily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Fuitoiture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  heme  fui"nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlnMng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  4 

— Includes  the  stores  in  the 

area  bounded  by  Union,  Nott  Terrace,  Veeder  Ave.,  Millard  Ave.,  Edison  Ave.,  Washington  Ave. 
(Schenectady  City) 

SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number. 

307 
52,862 

107 
12,873 

102 
25,724 

98 
14,265 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers «....,.., 

3 

Gasoline  service  stations 

Sales 

..fiL.OOO^... 

13 

54,58,591 

Convenience  goods  stores: 

Number 

Apparel,  accessory  stores-"^ 

65 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales 

fiinnnv  . 

18 

53  part, 2 

Shopping  goods  stores:^ 
Nimber * 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

32 
18 

56,  57 

Family  clothing  stores ' 

2 

Sales 

..($1,000)... 

Shoe  stores 

10 

All  other  stores: 

Number 

Other  apparel  stores ., 

3 

52,  55,  599 

Furniture,  home  furnishings,  equipment 
stores 

Sales 

..($1,000)... 

26 

Retail  stores,  total^. 

Lumber,  building  materials, 
fa-rm  pqiiijmcnt  dealerp  i.. 

9 

Number  of 

establisli- 

ments 

Other  home  furnishings  stores 

Hoiisehold  appliance,  radio,  TV,  music 

7 
10 

■RBting,  dri-nking  pi  nppH         ,  ,.,.,,,. 

307 

13 

5 
8 

11 
3 
3 

5 

25 

73 

hardware. 

Eating  places , . . 

50 

52 

Drinking  places 

Drug  stores,  proprietary  stores 

23 

5251 

Hardware  stores 

9 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores'  ' 

Department  stores 

69 

53  part^ 

6 

531 

Book,  stationery  stores 

12 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

.■^pnT-t.Ing  gnnrln,  hi  cycle  stnT-es 

4 

539 

stores 

Jewelry  stores 

8 

Florists 

1 

54 

Camera,  photographic  supply  stores 

3 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  which  coiold  not  be  classified  by  detailed  kinds  of  business. 
^Excludes  nonstore  reteiilers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
Limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table   7.— RETAIL 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 

STORES:   igSS-WWOR  RETAIL  CENTERS  IN  THE  ALBANY  STANDARD  METROPOLITAN  STATISTICAL  AREA-Cpntinue;i 


MRC  NO  5  -includes  the  plained  center  taow:.  as  "Westgate  Shopping  Center"  _  ai.d  stores  on  Central  Ave .  from  Grant  Ave.,  King  Ave. 
"     •  to  the  north  property  line  of  Westgate  Shopping  Center  (Albany  City)         


SIC 
code 


54, 58, 591 


53  part,^ 
56,  57 

52,  55,  599 


Kind  of  business 


Retail  stores,  total: ^ 

Number •  • 

Sales ( $1,  000) . 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Convenience  goods  stores: 

Number 

Sales 


.($1,000).. 


Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . 


All  other  stores: 

Number 

Sales ($1,  000) . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f am  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 


29 
23,772 


6 
(D) 


10 
1,905 


13 
(D) 


Number  of 
establish- 
ments 


SIC 
code 


55  ex. 
554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


Kind  of  business 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores-'- 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Number  of 
establish- 
ments 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drijik±ng  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-toi^s 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  avaixahle.    ...  Represents  zero      .^.^.i^^  iri„d<,  of  business 
^Group  totals  for  SIC  53  and  56  may  include  "nononployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "onployer"  establishments.  „  ^^  ,j    v,  t  ,, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nunnber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
Included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors; 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this  j 
report  is  the  number  in  business  at  the  end  of  i 
the  census  year.  ! 

Sales.— Sales  include  the  total  of  merchandise! 
sold,   and  receipts  from  repairs  and  from  other  , 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  seirvice  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
jtabllshments  as  tabulated  in  this  report  repre- 
I  sents  the  number  in  business  at  the  end  of  the 
■year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
I  year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
ijtives;  it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— worlcA^eek    ended  nearest  November 

15.— This  item  consists  of  payroll,  as  defined  above, 

which  was  paid  to  persons  on  the  payroll  in  the 

pay    period    ended  nearest   November   15,    1958. 

I  Establishments   whose  payroll  period  was  other 

I  than  a  week  were   requested  to  adjust   the  fig- 

\  ures  to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
l  vember  15.  — Paid  employees  consist  of  the  num- 
|;j  ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
I'  roll  for  the  workweek  ended  nearest  November 
i  15,  but  not  proprietors  or  partners  of  unincorpo- 
i  rated  businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger    car    dealers,   franchised  and  non- 
franchised  (SIC   551.   552).— Establishments   pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles   and  trucks.      These   establishments  j 
frequently    operate    repair    shops  and  used  car , 
lots  and  may  carry  stocks  of  replacement  parts,  ' 
tires,  batteries,  and  automotive  accessories.  Used  i 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not   recognized  as   separate  estab- 
lishments.     Data   for   such  operations   are  con- 
solidated   in    this   category  with  other  data   for 
franchised    passenger    car  dealers.      Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
I  ments  which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— E stablishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).  — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).  — Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players .  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  le^al  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952).  — Establish- 
ments  primarily  selling  iTgeneral  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 
Shopping  goods  stores,  i.e. 
chandise  stores  (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 
All   other    retail  stores  (SIC 


e..  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shdwn  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

,  Because  many  large  cities  had  no  officially  defined  area 
representing  their  "  Central  Business  District, "  it  was  necessary 
for   the   Bureau   of  the   Census   prior   to   the  1954  Census  of 

I  Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 

'    mented.    The  delineation  of  central  business  districts  was  ac- 

I  complished  with  the  cooperation  of  the  Census  Tract  Conmuttees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 

*  mittees  obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 

;    planning  agencies,  welfare  organizations,  local  governmental 

I  bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 

I  1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 

j  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
,  a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
I    Tract  Committees: 

'  "The  primary  objective  of  this  operation  is  to  provide  a 

I  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

i  tral   Business   District  with  those  in  the  remainder  of  the 

j  metropolitan  area  or  of  the  central  city." 

I  Because  there  are  no  generally  accepted  rules  for  determining 
I  what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
j  did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
(  provided  a  general  characterization  of  the  CBD,  describing  it  as 
I  "an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
i    (2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneap)olis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KDlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIHENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  ALLENTOWN 

Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish^ 
ments  ^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'• 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539, 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011, 
783 


7012 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ■' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores , 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  '• 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


277 


10 


76 


75,511 


2,569 
(D) 
(D) 

40,931 

(D) 

3,206 

(D) 

2,876 


698 


11,039 


910 
757 


11,830 


494 
(D) 
(D) 

6,341 
(D) 
702 
(D) 

333 


67 


1,603 


18 

2,515 

363 

39 

4,366 

574 

21 

3,275 

458 

1 

(D) 

(D) 

14 

3,321 

533 

4 

(D) 

(D) 

37 

8,394 

1,572 

16 

5,176 

1,045 

8 

555 

89 

13 

2,663 

438 

58 

3,194 

705 

42 

2,373 

482 

16 

821 

223 

10 

1,836 

235 

48 

3,974 

480 

1 

(D) 

(D) 

8 

(D) 

(D) 

1 

(D) 

(D) 

10 

1,519 

300 

3 

167 

34 

336 

181 


4,590 


110 
(D) 
(D) 

2,632 
(D) 
361 
(D) 

121 


25 


652 


161 


3,284 


106 
(D) 
(D) 

1,734 
(D) 
238 
(D) 

99 


23 


436 


110 

93 

305 

185 

229 

156 

(D) 

(D1 

200 

137 

(D) 

(D) 

390 

365 

240 

228 

24 

21 

126 

116 

377 

313 

294 

244 

83 

69 

115 

81 

168 

127 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

78 

62 

13 

12 

158 
76 


284 


64,212 


5 
2 
3 

843 
(D) 
(D) 

15 
4 
4 
7 

30, 614 

(D) 

3,312 

(D) 

25 

3,087 

6 

183 

2 

(D) 

83 

12,547 

15 
39 
18 

3,630 
4,639 
3,658 

17 
10 

3,212 
986 

33 

12 
6 

7,926 

5,716 

565 

11 

1,605 

51 
34 
17 

3,358 

2,664 

694 

11 

1,496 

53 
1 
8 
1 

14 
2 
1 

(D) 
(D) 
270 
(D) 
1,581 
(D) 
(D) 

827 
1,013 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish-i 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparlments  are  separately  classified  asi 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported, 
as  $1,288,000  of  which   $234,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ALLENTOWN-BETHLEHEM-EASTON,  PA.-N.J.,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  ALLENTOWN 


Establishments,  Sales,  Anmial  Payroll,  and  Bnployees,  by  Kind  of  Businfiss 


SIC  code 


Kind  of  business 


1958 


Estal>- 
lish- 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers ,, 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores'............. 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,301 


56 

10 
46 

31 

4 

11 

16 

299 

58 

107 

112 

25 
55 
24 

4 
24 

4 


107 
27 
25 

55 

305 
201 
104 

47 

179 
5 
9 
7 
18 
19 
4 


197,077 

8,956 
1,070 
7,886 

53,825 

44,369 

3,433 

6,015 

42,048 

25,234 

7,131 

13,819 

3,137 
4,917 
3,481 
1,145 
3,949 
(D) 


13,833 
7,274 
1,054 

5,505 

13,755 
9,705 
4,050 

4,915 

13, 561 
2,546 
320 
877 
1,701 
679 
278 


1,856 
1,277 


24,298 

1,498 

155 

1,343 

7,762 

6,749 

728 

285 

3,058 

2,581 

602 

1,923 

484 
624 
493 
111 
(D) 
(D) 


2,400 

1,363 

138 

899 

2,520 

1,994 

526 

545 

1,409 

114 

48 

71 

327 

144 

26 


681 
299 


9,289 


405 

48 

357 

3,204 

2,575 

387 

242 

1,029 


253 

787 

147 
331 
244 
43 
(D) 
(D) 


639 

339 

39 

261 

1,497 

1,193 

304 

303 

506 
45 
19 
29 
84 
68 
14 


349 
157 


6,979 


376 

39 

337 

2,215 

1,754 

248 

213 

691 


186 

530 

119 
204 
170 
31 
(D) 
(D) 


605 

323 

34 

248 

1,115 
895 
220 

208 

434 
45 
15 
25 
68 
54 
14 


304 
123 


1,397 


160,337 


44 

6,656 

10 

(D) 

34 

(D) 

37 

37,006 

5 

32,418 

14 

3,673 

18 

915 

363 

34,065 

64 

21,843 

128 

7,777 

134 

14,655 

18 

(D) 

56 

5,998 

26 

4,816 

3 

128 

23 

3,372 

22 

(D) 

98 

10,612 

19 

6,087 

14 

1,085 

53 

3,278 

283 

12,085 

174 

8,301 

109 

3,784 

49 

3,795 

197 

11,843 

7 

2,293 

11 

(D) 

5 

226 

21 

1,661 

17 

766 

4 

(D) 

(D) 
1,565 


20,646 

1,146 

97 

1,049 

6,211 

5,483 

613 

115 

2,389 

2,598 

582 

1,951 

(D) 
732 
603 
11 
600 
(D) 


1,852 

1,253 

188 

411 

2,225 

1,747 

478 

376 

1,316 
(D) 
36 
11 
292 
248 
(D) 


(D) 
338 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available. 


Represents  zero. 


All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  deparlments  data  with  main  store.  In  1954  data,  leased  deparbnents  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

ALLENTCWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments''- 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 2 
5^1 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  bvillding  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


(jasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sxqiply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


5,340 


254 
69 

185 

161 

9 

48 

66 

1,270 

245 

548 

345 

84 
135 
63 
20 
73 
24 


367 
85 
72 

210 

1,230 
750 
480 

140 

777 
64 
25 
43 
63 
80 
15 


102 
35 


536,755 


32,365 

5,058 

27,307 

76,927 

54,254 

11,079 

(D) 

137, 707 

78,369 

33,732 

31,773 

9,125 
10,139 
7,504 
2,844 
7,360 
2,093 


34,291 

15,732 

3,005 

15,554 

40,924 
27,057 
13,867 

14,804 

55,863 

11,082 

846 

2,697 

3,711 

2,007 

790 


5,663 
2,627 


58,121 

4,350 

575 

3,775 

11,296 

8,531 

1,975 

(D) 

8,792 

8,287 

2,411 

3,892 

1,111 
1,215 
993 
336 
957 
273 


5,316 

2,729 

459 

2,128 

7,015 
5,445 
1,570 

1,777 

4,985 
558 
99 
198 
617 
268 
49 


1,724 
630 


22, 112 

1,171 
208 
963 

5,036 

3,395 

1,168 

(D) 

3,135 

1,966 

1,070 

1,706 

348 
618 
465 
216 
401 
123 


1,479 
708 
144 

627 

4,121 

3,163 

958 

768 

1,660 

189 

42 

88 

180 

123 

32 


864 
328 


16,975 

1,085 
172 
913 

3,477 

2,320 

776 

(D) 

2,137 

1,890 

760 

1,190 

273 
398 
325 
163 
282 
74 

1,370 
668 
136 

566 

3,076 

2,397 

679 

566 

1,424 
178 
32 
69 
156 
94 
27 


769 
262 


5,165 


208 

58 

150 

147 

9 

35 

103 

1,370 

236 

520 

403 

55 
157 
76 
24 
68 
55 


330 
66 
30 

196 

1,093 
624 
465 

139 

719 
57 
21 
31 
78 
65 
12 


457,186 


32,241 

5,920 

26,321 

56,479 

40,891 

9,615 

5,973 

109,759 

76,555 

27,407 

33,622 

7,989 
14,213 
11,383 
1,425 
7,275 
2,356 


28,313 

13, 319 

2,601 

11,901 

33,860 
20,971 
12,843 

11,989 

46,961 
7,766 

743 
1,490 
3,727 
1,947 

802 


5,092 
3,232 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA.)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-i' 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  mercliandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  depaiiments  are  separately  classified  asii 
stores . 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ALLENTOWN-BETHLEHEM-EASTON,  PA.-N.J.,  AREA 

Table  -;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  ALLENTOWN,  THE  ENTIRE  CITY,  AND  ALLENTCWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  tusiness 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 

standard 

metro- 

jxjlitan 

statistical 

area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5-; 

55  ex.  55<i 

55-; 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'.... 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores. 

Other 

General  merchandise  group  stores'  ^..... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .................. 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores'........ 

Family  clothing  stores-* ,.. 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places i 

Drinking  places 

Drug  stores ,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores................ 

SELECTED  SERVICE  TRADES 


Hotels. ................. 

Motion  picture  theaters. 


17.6 


-6.8 


(D) 


10.0 
-25.3 


22.9 


23.4 


15.5 


-8.3 


(D) 
-18.4 


26.5 


204.7 

34.6 

9.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

33.7 

45.4 

101.7 

(D) 

36.9 

(D) 

-3.2 

-6.5 

-37.1 

(D) 

557.4 

(D) 

26.5 


16.5 


(D) 


12.0 

-5.7 

31.9 

-30.7 

(D) 

(D) 

-5.9 

-18.0 

-59.5 

-10.5 

-27.7 

-82.2 

•  •  • 

794.5 

(D) 

3.4 

17.1 

292.5 

(D) 

(D) 

(D) 

5.9 

30.4 

102.5 

-9.4 

19.5 

465.5 

-1.8 

-2.9 

-4.0 

65.9 

84.9 

69.9 

-4.9 

13.8 

21.0 

-10.9 

16.9 

30.1 

18.3 

7.0 

4.5 

22.7 

29.5 

33.9 

(D) 

11.7 

(D) 

(D) 

11.0 

(D) 

(D) 

(D) 

(D) 

(D) 

288.1 

(D) 

-3.9 

2.4 

127.5 

(D) 

-11.4 

(D) 

(D) 

(D) 

(D) 
-6.8 


17.4 


0.4 

-14.6 

3.7 

36.2 

32.7 

15.2 

(D) 

25.5 

2.4 

23.1 

-5.5 

14.2 

-28.7 

-34.1 

99.6 

1.2 

-11.2 

21.1 
18.1 
15.5 
30.7 

20.9 

29.0 

8.0 

23.5 

19.0 
42.7 

1 13. 9 

(D) 

-0.4 

3.1 

-1.5 


11.2 
-18.7 


17.4 


-5.1 
(D) 
(D) 

39.2 
(D) 

24.9 
(D) 

26.4 

2.6 

(D) 

-1.6 

51.6 

-39.7 

-45.3 

(D) 

-0.6 

(D) 

27.0 
38.8 
20.3 
25.2 

23.7 

34.8 

7.4 

23.6 

(D) 
(D) 
(D) 
(D) 
2.1 
(D) 
(D) 


11.4 
-15.7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  ocmputlng  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store .  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  ocmputlng  percent  change. 

'in  ocmputlng  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establishnents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  5.— RETAIL  STORES:   1958  AND  ViiU  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

ALLENTCMN  AND^GF  ALLENTOWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^..... 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores, . .,.,...,.,.......,.,.., .....,..,., 

Other 

General  merchandise  grouj)  storesi^  ' , 

Department  stores, ,...,.,,.,.,.,,. ,...,,......, 

Limited  price  variety  stores ...............,...,.,.,, 

Other  general  merchandise  stores .,,,,,,...,..,...,,,..,... 

Food  stores , 

Autcmotlve  dealers. ......,...,.,,, ,,,..,.........,..,, 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors4 

Women's  clothing,  specialty  stores  ,,.. 

Ready-to-wear  stores  ' 

Family  clothing  stores' , 

Shoe  stores ...,............,.,.,,,..,,.,,..,..,,,..,.,..,. 

Other  apparel  stores »....,.....,.., 

Furniture,  home  furnishings,  eqiiipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores* .,,. 

Household  appliance,  radio,  TV,  music  stores .,., 

Eating,  drinldng  places ...,,.....,,.....,,,.,....,,,... 

Eating  places 

Drinking  plac  es 

Drug  stores,  proprietary  stores,.,,.,,,,,,.,,,,,,.,,,,,.,.,. 

Other  retail  stores* , , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores .,... 

Florists 

Camera,  photographic  si^iply  stores.,,,,,..,.......,....,,. 


38.3 

28.7 
(D) 
(D) 

76.0 
(D) 

93.4 
(D) 

6.8 


9.8 

79.9 
80.2 
88.8 
94.1 

(D) 
84.1 

(D) 

60.7 
71.2 
52.7 
48.4 

23.2 
24.4 
20.3 

37.4 

29.3 

(D) 

(D) 

(D) 

89.3 

24.6 


40.0 

12.7 
(D) 
(D) 

82.7 
(D) 

90.2 
(D) 

9.1 

0.8 

(D) 

85.6 

(D) 
77.3 
76.0 

95.3 
(D) 

74.7 
93.9 
52.1 
49.0 

27.8 
32.1 
18.3 

39.4 

(D) 
(D) 
(D) 
(D) 
95.2 
(D) 
(D) 


14.1 

7.9 
(D) 
(D) 

53.2 
(D) 

28.9 
(D) 

2.1 

(NA) 

2.1 

34.7 
27.6 
43.1 
43.6 

(D) 
45.1 

(D) 

24.5 
32.9 

18.5 
17.1 

7.8 
8.8 
5.9 

12.4 

7.1 
(D) 
(D) 
(D) 

40.9 
8.3 

(NA) 


14.0 

2.6 

(D) 
(D) 

54.2 
(D) 

34.4 
(D) 

2.8. 

0.2 

(D) 

37.3 
45.4 
32.6 
32.1 

44  .'2 
41,9 

28,0. 
42.9 

21.7 
13.5 

9.9 

12.7 

5.4 

12.5 

(D) 
(D) 

36.3 
(D) 

42.4 
(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  oi)erators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ALLENTOWN-BETHLEHEM-EASTON,  PA.-N.J.,  AREA 
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Table  6.— RETAIL  STORES:  1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  ALLENTOWN,  THE  ENTIRE  CITY,  AND  ALLENTCWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  an  total  Retail  Store  Sales  \Ailch  exclude  sales  of  nonstore  retailers — mall  order ^ 

mercbandlse  vending  machine  operators) 


direct  selling. 


SIC  code 


KlBd  of  business 


Central 

business 

district 


1958 


195A 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

525L 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stares,  total? 

LoBber,  building  materials,  hardware, 

fasa  equlpaent  dealers .., 

Hardware  stores .,,.,,. 

Other 

General  merchandise  group  stores^  ^..... 
Department  stores.................... 

Limited  price  variety  stores ..,, 

Other  general  merchandise  stores...... 

Food  stores. 

Autcmotlve  dealers , 

OaaoHne  service  stations 

,^>parel,  accessory  stores 

Men's,  boys'  ^>parel  stores,  eustojn 

tailors^ 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores', 

Family  clothing  stores^ 

Shoe  Stores. 

Other  axjparel  stores 

Furniture,  heme  furnishings,  equlpgient 

stores 

Furniture  stores^............,....... 

Other  hcoe  fumlshlngs  stores^ 

Household  E^llance,  radio,  TV,  music 
stores 

Eating,  drliddng  pltuies 

Eating  places. 

Drinking  places........... 

Drug  stores,  proprietary  stores........ 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqiply  stores... 


100.0 


3.4 
(D) 
(D) 

54.2 
(D) 
4.2 
(D) 

3.8 


0.9 

14.6 

3.3 
5.8 
4.3 
(D) 
■4.4 
(D) 


11.1 
6.9 
0.7 

3.5 

4.2 

3.1 
1.1 

2.5 

5.3 

(SI 

(D) 
2.0 
0.2 


100.0 

1.3 
(D) 
(D) 

47.7 
(D) 
5.2 
(D) 

4.8 

0.3 

(D) 

19.5 

5.7 

7.2 
5.7 

5.6 
1.5 


12.3 
8.9 
0.9 

2.5 

5.2 

4.1 

1.1 

2.3 

(D) 
(D) 
0.4 
(D) 
2.6 
(D) 
(D) 


100.0 

4.5 
0.5 
4.0 

27.3 

22.5 

1.7 

3.1 

21.4 

12.8 

3.6 

7.0 

1.6 
2.5 
1.8 
0.6 
2.0 
(D) 


7.0 
3.7 
0.5 

2.8 

7.0 
4.9 
2.1 

2.5 

6.9 
1.3 
0.2 
0.4 
0.9 
0.3 
0.1 


100.0 

4.2 
(D) 
(D) 

23.0 

20.2 

2.2 

0.6 

21.2 

13.6 

4.9 

9.2 

(D) 
3.8 
3.0 
0.1 
2.1 
(D) 


6.6 

3.8 
0.7 

2.1 

7.5 

5.1 
2.4 

2.4 

7.4 
1.4 
(D) 
0.1 
1.0 
0.5 
(D) 


100.0 

6.0 
0.9 
5.1 

14.3 

10.1 

2.1 

(D) 

25.7 

14.6 

6.3 

5.9 

1.7 
1.9 
1.4 
0.5 
1.4 
0.4 


6.4 

2.9 
0.6 

2.9 

7.6 
5.0 
2.6 

2.8 

10.4 
2.1 
0.2 
0.5 
0.7 
0.4 
0.1 


100.0 

7.0 
1.3 
5.7 

12.4 
8.9 
2.1 
1.3 

24.0 

16.7 

6.0 

7.4 

1.7 
3.1 
2.5 
0.3 
1.6 
0.6 


6.2 

2.9 
0.7 

2.6 

7.4 
4.6 
2.8 

2.6 

10.3 
1.7 
0.2 
0.3 
0.8 
0.4 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  ccniputiiig  percent^  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departm^ts  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establisiments  In  computing  percent. 

'in  ccoiputlag  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STCRES:  1958— MAJOR  RETAIL  CENTEEIS  IN  THE  ALLENTOWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.— Includes  the  stores  in  the  area  bounded  by  Tllghman,  North  Morris,  Liberty,  and  North  8th  Sts. 

SIC 
code 

■ 

Kind  of  tnislness 

Total 

SIC 
code 

Kind  of  business 

Number  of 

establish^ 

ments 

Retail  stores,  total: ^ 

21 
10,293 

9 
(D) 

3 

(D) 

9 

594 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

2 

Gasol  ine  servi  ce  stat1  onp * 

Sales ($1,000) . . 

2 

54,58,591 

Convenience  goods  stores: 

Apparel,  accessory  stores^ 

1 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

Sales ($1,000).. 

1 

53  part,^ 

Shopping  goods  stores:^ 

Nunber 

56,  57 

Sales ($1, 000) . . 

Shoe  stores , 

All  other  stores: 

Number 

Other  apparel  stores 

52,  55,  599 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales ($1, 000)  . . 

1 

Retail  stores,  total^ 

Number  of 
establish- 
ments. 

rn-.hpT  hrmp  f^n-nlnhlrign  Ht-nTPn,  ,.,,,.,,, 

... 

Household  appliance,  radio,  TV,  music 
stores 

X 

l<:p+.lT\g,  rt-rlT)}HTlg  piBn.AH, ,  , 

21 

2 

2 

1 
1 

3 

5 

Limber,  building  materials,  hardware, 
faun  equipnent  dealers 

Eating  places 

/:, 

52 

PTHnlHrig  p1nr»PH,  ,..,.,,.., 

1 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores ^ 

1 

52  ex.  5251 

Other 

Other  retail  stores' 

Qenei5al  merchandise  group  stores'  ^ 

Department  stores 

3 

53  part^ 

Liquor  stores , 

531 

Book,  stationery  stores 

533 

T.1ili;ttPrt  fi-Hrt^   vrnHp+.y  Htnrofl.  ,  .  ^  ,  ^  ^  .  ^  , 

."^T^-.lTig  gnnda,  Mnynle  frtnt^n . .  ,  .  , 

1 

539 

Other  general  merchandise  stores 

Food  stores 

Jewelry  stores 

1 

Florists 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■kjroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  ^rtiloh  could  not  be  classified  by  detailed  MLnds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merohandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establislments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
t  of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  depanments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  <  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  h^ve  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
wer&  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leaised 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  klnd- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included' in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  klnds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  an<J  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ap  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  repons  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted.  Including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
s^iarately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  seirvice  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are.  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  With 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishnnents  primarily  selling  a  variety  of  mer - 
chandise  in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sun^tion  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  ch'aperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classificatipn  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  coyers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  .sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  -  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  conibination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Cepsus  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 
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BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  mcmthly  showing  national  and  regional  estimates,  by  kind  of  bufiinees^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsainple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiifiated  monthly  dollar  sales  voliune  (with  compari- 
Bons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
eetimated  monthly  sales  of  stores  of  organizations 
.operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  dviring  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
Inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  end  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.  (Year's  subscription  $1,00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
Including  warehouses  of  retail  nultiunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  liEirger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners  '  stock,  supplied  by  canners ' 
associations,  shown  aa  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  end  dealers,  es  of  the  end  of 
each  quarter,  roastings  end  imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  ooniparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
I  Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  Co  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment 7 size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trajleor  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
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wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspajjers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Conunittee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  iii 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  sinular  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  p)ortion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  1. 


-RETAIL  STOHKS  AND  SELECTED  SEIWIOE  ESTABLISIMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  ATLANTA,  GEORGIA 


Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

lisl^- 

ments'^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorTareek  ended 

nearest  Nov.  15 


Total 
(nvmber) 


Full 
wortoreei 

(nvmber) 


1954^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales -= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvrare, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  appEirel  stores 

Furniture,   heme  furnishings,   equipnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SEMICTED  SERVICES 


Hotels 

Motion  picture  theaters. 


777 


17 
2 
8 
7 

39 

42 

29 

164 

42 
58 

31 

13 

44 

5 


61 

29 

6 

26 

173 

157 

16 

33 

209 

45 

15 

4 

44 

3 

4 


298,051 

2,823 

(D) 
(D) 

116, 389 

(D) 

11,946 

(D) 

6,774 
62,771 

2,204 

41,401 

9,394 

16, 546 

13,822 

7,226 

7,900 

317 


16,350 

10,400 

1,177 

4,773 

16,  561 

15,616 

945 

6,915 

25,863 

4,716 

1,138 

(D) 

10,  710 

220 

(D) 


9,490 
1,994 


46,806 

350 

(D) 
(D) 

21,  569 

(D) 

1,902 

(D) 

570 
6,341 

260 

6,655 

1,467 
2,966 
2,543 
1,051 
1,140 
31 


2,749 

1,748 

162 

839 

3,782 
3,646 

136 

877 

3,653 
246 
214 
(D) 

1,618 
63 
(D) 


2,629 
410 


17,762 


119 
(D) 
(D) 

9,007 
(D) 

1,151 
(D) 

253 

1,406 


2,338 

420 
1,117 
923 
353 
431 
17 


849 

579 

54 

216 

2,078 

1,993 

85 

322 

1,271 
128 

93 
(D) 
462 

16 
(D) 


1,443 
153 


16,721 


118 
(D) 
(D) 

8,549 
(D) 
758 
(D) 

194 
1,391 

115 

2,092 

375 
1,027 
865 
334 
339 
17 


834 

573 
54 

207 

1,954 

1,886 

68 

278 

1,196 
123 

79 
(D) 
434 

16 
(D) 


1,357 
105 


885 


263,  220 


15 
6 
9 

3,074 
1,133 
1,941 

17 
3 
8 
6 

97,112 
(D) 

10,461 
(D) 

45 

6,929 

43 

61,513 

35 

2,642 

195 

32,494 

37 
70 
35 
14 
49 
23 

7,513 
12,149 
10,154 
4,561 
6,951 
1,264 

77 
35 

7 

14, 863 

11, 367 

385 

27 

2,971 

201 

172 

29 

16,071 

14,473 

1,598 

36 

6,299 

221 

60 

14 

5 

48 

2 

4 

22,  223 
5,226 
1,401 
1,285 
9,384 
(D) 
518 

5,989 
2,389 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $4,880,000,  of  which  $1,224,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments,  i 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below.  ! 


ATLANTA,  GA.,  AREA 


Table  2.— RKTAIL  STOKES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  ATLANTA 

Estatilishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 
1  561,  567 

562,563,568 
562 
t  565 
566 
564,  569 

57 

5712 

5713-15,  19 
(  572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


70n,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiq)  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* ., 

Women's  clothing,  specialty  stores.., 

Ready-to-wear  stores  ' , 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


fJKT.ECTED  SERVICES 


19581 


Estab- 
lish- 
ments^ 


(number) 


Hotels 

Moticm  picture  theaters. 


4,311 


151 

50 

101 

152 

6 

72 

52 

923 

235 

588 

329 

72 
117 
73 
30 
83 
17 


231 
86 
34 

111 

794 

698 

96 

196 

712 
219 
25 
25 
78 
63 
5 


($1,000) 


784, 028 

41, 149 

5,867 

35,282 

160,682 

(D) 

18, 073 

(D) 

150, 272 

135,520 

47,403 

58,653 

(D) 
23,762 

(D) 

9,428 

12,992 

(D) 


33,510 

16,764 

3,438 

13, 308 

54, 355 

50,054 

4,301 

25,772 

76,712 

37, 231 

2,101 

2,407 

12, 391 

3,080 

(D) 


(D) 
4,656 


Payroll, 
entire 
year 


($1,000) 


(D) 

5,J91 

667 

4,724 

27,416 

(D) 

2,906 

(D) 

9,761 

12,941 

4,379 

(D) 

(D) 
(D) 
(D) 
1,259 
1,937 
(D) 


5,553 
(D) 
(D) 

2,130 

11,166 

10,684 

482 

3,640 

8,185 
1,959 
(D) 
299 
1,835 
601 
(D) 


(D) 
1,009 


Paid  eniployees, 

workweek  ended 

nearest  Nov.  15 


Total 


(number) 


Full 
workweek 

(number) 


(D) 


1,630 

239 

1,391 

11,433 

(D) 

1,954 

(D) 

3,887 

2,844 

1,927 

(D) 

(D) 
(D) 
(D) 
475 
738 
(D) 


1,703 
(D) 
(D) 

602 

6,404 

6,049 

355 

1,449 

2,748 
637 
(D) 
86 
539 
208 
(D) 


(D) 
455 


(D) 


1,590 

218 

1,372 

10, 301 

(D) 

1,295 

(D) 

2,954 

2,796 

1,799 

(D) 

(D) 
(D) 
(D) 
411 
555 
(D) 


1,657 
(D) 
(D) 

578 

5,797 

5,484 

313 

1,258 

2,576 
593 
(D) 
79 
510 
195 
(D) 


(D) 
361 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


4,084 

147 
61 
86 

118 

5 

70 

41 

911 

197 

467 

346 

64 
126 
66 
32 
80 
32 


263 
83 

41 

97 

744 
615 
129 

216 

675 
207 
18 
26 
86 
64 
7 


Sales'^ 


($1,000) 


47 
36 


663,505 


42,931 

5,373 

37,558 

126,  262 

108,196 

13,863 

(D) 

132,391 

113,069 

34,470 

49,055 

9,708 

(D) 

14,793 

6,575 

12,835 

(D) 


33,007 

17,743 

3,143 

11,163 

41,969 

36,  081 

5,888 

23,849 

66,502 

26,778 

(D) 

(D) 

13,244 

2,211 

684 


(D) 
6,058 


Payroll , 

entire 

yeEir 


($1,000) 


80, 566 

5,322 

658 

4,664 

21,979 

19,355 

2,167 

457 

8,548 

10, 810 

3,376 

7,123 

1,448 
(D) 

2,235 
994 

1,695 
(D) 


(D) 

2,849 

664 

(D) 

7,741 

6,966 

775 

3,456 

(D) 
1,368 
(D) 
(D) 
2,484 
434 
102 


(D) 
1,346 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  o f  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table   3.— RKTAIL  STORES  AND  SELECTKD  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

ATLANTA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  eiiyloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

5^ 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total , 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other , 

General  merchandise  group  stores^ 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liqijor  stores 

Book,  stationery  stores.... 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores.. 


SELECTED  SERVICES 


7,235 

343 
119 
224 

374 

8 

136 

132 

1,574 
450 

1,154 
461 

84 
163 
108 

57 
118 

25 


431 

187 

48 

196 

1,119 

1,006 

113 

300 

1,029 

242 

29 

35 

126 

126 

6 


Hotels.. 

Motion  picture  ■yieaters. 


1,129,738 


72, 527 
10,384 
62,143 

189, 516 

136, 869 

28, 138 

21,887 

255,971 

200,349 

85,518 

69,797 

12,492 
27,072 
23,484 
13,016 
15,749 
(D) 


47, 297 

23,  263 

3,960 

20,074 

68,469 

63,339 

5,130 

40,707 

99,587 

40, 954 

2,413 

2,932 

14,701 

4,632 

712 


15,016 

(D) 


128, 523 


8,464 
1,093 

7,371 

30,558 

24,066 

4,283 

2,209 

15,976 

18, 639 

7,387 

10,258 

1,841 
4,287 
3,756 
1,644 
2,334 
152 


7,501 

3,694 

720 

3,087 

13,997 

13,427 

570 

5,577 

10, 166 
2,121 
458 
349 
2,157 
803 
101 


4,495 
(D) 


49,798 

2,536 
396 

2,140 

13,195 

9,251 

2,971 

973 

6,502 

4,374 

3,221 

4,002 

555 
1,761 
1,502 

688 

901 
97 


2,337 

1,212 

211 

914 

7,960 

7,554 

406 

2,221 


43,900 

2,440 

350 

2,090 

11,547 

8,858 

1,978 

711 

4,750 

4,269 

2,959 

3,353 

491 

1,565 

1,350 

550 

674 

73 


2,257 

1,189 

203 

865 

7,219 

6,861 

358 

1,900 


6,488 


286 

115 
171 

265 

5 
114 
144 

1,616 

341 


904,023 


61, 657 
8,886 

52,771 

142, 579 

108,196 

18,096 

16,279 

202, 120 

172,705 


450 

3,206 

696 

646 

173 

159 

99 

92 

623 

589 

312 

276 

36 

34 

904 

58,047 

455 

56,407 

73 

10,448 

162 

20,060 

94 

16,735 

59 

9,364 

104 

14,201 

37 

2,026 

394 

43,115 

129 

22,343 

54 

3,663 

155 

15,837 

996 

53,219 

836 

45,853 

156 

7,302 

300 

33, 070 

931 

81,104 

220 

28,444 

22 

1,894 

35 

2,216 

115 

14,657 

117 

3,190 

7 

684 

2,407 
(D) 


2,281 
(D) 


12,351 
7,662 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ATLANTA,  GA.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHIEinS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  ATLANTA,  THE  ENTIRE  CITY,  AND  ALANTA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-'... 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  , 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores'* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating ,  drinking  places 

Eating  places i , 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  sv5)ply  stores..... 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


13.2 


-e.  2 

(D) 
(D) 

19.9 
(D) 

14.2 
(D) 

-2.2 

2.0 

-16.6 

27.4 
25.0 
36.2 
36.1 
58.4 
13.7 
-74.9 

10.0 

-8.5 

205.7 

60.7 

3.0 

7.9 

-40.9 

9.8 

16.4 

-9.8 

-18.8 

(D) 

14.1 

(D) 

(D) 


58.5 
-16.5 


18.2 


-4.2 

9.2 

-6.1 

27.3 
(D) 

30.4 
(D) 

13.5 

19.9 

37.5 

19.6 
(D) 
(D) 
(D) 

43.4 
1.2 

(D) 

1.5 
-5.5 

9.4 
19.2 

29.5 

38.7 

-27.0 

8.1 

15.4 

39.0 

(D) 

(D) 

-6.4 

39.3 

(D) 


(D) 
-23.2 


21.4 


-3.9 
(D) 
(D) 

51.9 
(D) 

80.1 
(D) 

14.4 

41.1 

42.0 

-4.2 
(D) 
(D) 
(D) 
9.3 
-13.5 
(D) 

-5.4 

-0.2 

-18.0 

4.2 

45.9 

59.4 

-21.8 

7.4 

14.8 
50.9 
(D) 
(D) 
-56.5 
(D) 
(D) 


(D) 
-27.5 


25.0 


17.6 
16.9 
17.8 

32.9 
26.5 
55.5 
34.4 

26.6 

16.0 

47.3 

23.7 
19.6 
35.0 
40.3 
39.0 
10.9 
(D) 

9.7 

4.1 

8.1 

26.8 

28.7 

38.1 

-29.8 

23.1 

22.8 
44.0 
27.4 
32.3 

0.3 
45.2 

4.1 


21.6 
(D) 


29.8 


21.3 
(D) 
(D) 

56.1 
(D) 

112.1 
(D) 

28.1 


50.3 

(D) 

5.6 

33.1 

46.8 

20.5 

8.3 

(D) 

9.5 

17.2 

-15.1 

18.9 

39.7 

52.1 

-26.6 

26.2 

25.2 

56.1 

158.6 

(D) 

-24.3 

(D) 

(D) 


-13.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establisliments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5. 


-RETAIL  STORES:   1958  AND  195-^  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

ATLANTA  AND  OF  ATLANTA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district'^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


5251 


52 
5251 

52  ex. 

53  part' 
531 

533 
539 

54 


55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-',,,,......,..,...., 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardvare  stores. ....,,., 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores........... , 

Other  general  merchandise  stores.. 

Food  stores. .,,,,,,,. ,., .,.,...,,. 

Automotive  dealers .,,,,,, ,,,,,... 

Gasoline  service  stations......,.......,,,,,, ,,, 

Apparel,  accessory  stores,,. , ,, 

Men's,  boys'  apparel  stores,  custom  tailors*,,,, ,. 

Women's  clothing,  specialty  stores ,,,,,,,,,. .,, 

Ready-to-wear  stores'. ...,,.,,,..,,.,,,,.,,,,,, 

Family  clothing  stores' ........,...........,,....,.,, 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent  stores ...,,,,,,, 

Furniture  stores* .,.,.,,,... .....,,,,, 

Other  home  furnishings  stores*,,,,, 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drlnldng  places. 

Eating  places 

Drinking  places ,,,,,, ,,,, ,,..,,,, 

Drug  stores,  pixjprietary  stores .,,,,,,,,.,..,,,,. 

Other  retail  stores* 

Liquor  stores .,,,,. 

Boole,  stationery  stores .,,,.,.,,,,,,,,,..,,,,,,,,. 

Sporting  goods,  bicycle  stores.,,,,,,,,,,,,,,,,,,,,,,,,,,. 

Jewelry  stores ..........,,,,,,,,,,,....., 

Florists 

Camera,  photographic  sv5)ply  stores,.,,,,,,,,,,. 


38.0 

6.9 
(D) 
(D) 

72.4 

.(D) 

66.1 

(D) 

4.5 

46.3 

4.6 

70.6 
(D) 

69.6 
(D) 

76.6 

60.8 
(D) 

48.8 
62.0 
34.2 
35.9 

30.5 
31.2 
22.0 

26.8 

33.7 

12.7 

54.2 

(D) 

86.4 

7.1 

(D) 


39.7 

7.2 

21.1 

5.2 

76.9 
(D) 

75.5 
(D) 

5.2 


7.7 

66.2 
77.4 

(D) 
68.6 
69.4 
54.2 

(D) 

45.0 
64.1 
12.2 
26.6 

38.3 
40.1 
27.1 

26.4 

33.4 

19.5 
(D) 
(D) 

70.9 
(D) 

75.7 


26.4 

3.9 
(D) 
(D) 

61.4 
(D) 

42.5 
(D) 

2.6 

31.3 

2.6 

59.3 
75.2 
61.1 
58.9 
55.5 
50.2 
(D) 

34.6 
44.7 
29.7 
23.8 

24.2 
24.7 
18.4 

17.0 

26.0 

11.5 

47.2 

(D) 

72.9 

4.7 

(D) 


29.1 

5.0 

12.8 

3.7 

68.1 
(D) 

57.8 
(D) 

3.4 

35.6 

4.6 

57.6 
71.9 
60.6 
60.7 
48.7 
48.9 
62.4 

34.5 
50.9 
10.5 
18.8 

30.2 
31.6 
21.9 

19.0 

27.4 
18.4 
74.0 
58.0 
64.0 
(D) 
75.7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

-'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  195^4 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  ATLANTA,  THE  ENTIRE  CITY,  AND  ATLANTA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  \Aiioh  exclude  sales  of  nonstore  retailers — mn1l  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

clty^ 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STOKES 
Retail  stares,  total^,.,.....,..,. 

100.0 

0.9 
(D) 
0.7 

39.1 
(D) 
4.0 
(D) 

2.3 

21.1 

0.7 

13.9 

3.2 
5.6 
4.6 

2.4 
2.7 
0.1 

5.5 
3.5 
0.4 

1.6 

5.5 
5.2 
0.3 

2.3 

8.7 
1.6 
0.4 
(D) 
3.6 
0.1 
(D) 

100.0 

1.2 
0.4 
0.7 

36.9 

(D) 
4.0 
(D) 

2.6 
23.4 

1.0 

12.4 

2.9 
4.6 
3.9 

1.7 
2.6 
0.5 

5.6 
4.3 
0.2 

1.1 

6.1 
5.5 
0.6 

2.4 

8.4 
2.0 

0.5 
0.5 
3.6 

(D) 
0.2 

100.0 

5.2 
0.7 
4.5 

20.5 
(D) 
2.3 
(D) 

19.2 

17.3 

6.0 

7.5 

(D) 
3.0 
(D) 
1.2 
1.7 
(D) 

4.3 
2.1 
0.4 

1.7 

6.9 
6.4 
0.5 

3.3 

9.8 
4.7 
0.3 
0.3 
1.6 
0.4 
(D) 

100.0 

6.5 
0.8 
5.7 

19.0 

16.3 

2.1 

(D) 

20.0 

17.0 

5.2 

7.4 

1.5 
(D) 
2.2 
1.0 
1.9 
(D) 

5.0 
2.7 
0.5 

1.7 

6.3 
5.4 
0.9 

3.6 

10.0 
4.0 
(D) 
(D) 
2.0 
0.3 
0.1 

100.0 

6.4 
0.9 
5.5 

16.8 

12.1 

2.5 

1.9 

22.7 

17.7 

7.5 

6.2 

1.1 
2.4 
2.1 

1.2 
1.4 
CD) 

4.2 
2.1 
0.4 

1.8 

6.1 
5.6 
0.5 

3.6 

8.8 
3.6 
0.2 
0.3 
1.3 
0.4 
0.1 

100.0 

52 

Limber,  building  materials,  hardware, 
f am  equiinent  dealers 

6.8 

5251 

1.0 

52  ex.  5251 

Other 

5.8 

53  part' 
531 

General  merchandise  group  stores-' 

T>epartnw3it  stor^p •••.••...•••■•• 

15.8 
12.0 

533 

Linri ted  prl ^^   variety  ptoreF 

2.0 

539 

54 

Other  general  merchandise  stores.,.,, . 
Food  stores 

1.8 
22.4 

55  ex.  554 

AutOBotive  dealers. 

19.1 

554 

6.4 

56 

Apparel,  accessory  stores. •.•,,.,.,,••,• 

6.2 

561,  567 

Ken's,  boys'  apparel  stores,  custom 
tailors* 

1.2 

562,563,568 
562 

Wonen's  clothing,  specialty  stores.... 
Ready-to-wear  stores'..,...,.,,,.,.. 

2.2 

1.9 

565 

Fnmny  clotMTiE  Ht^TPa' 

1.0 

566 

1.6 

564,  569 

Other  apparel  stores ,.-.. 

0.2 

57 

Furniture,  borne  furnishings,  equijaent 
stores 

4.8 

5712 

Furniture  stores*. •,,,..,,•,.••.••.... 

2.5 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Househnld  appliance,  radio,  TV,  music 
stores. ..•.,............•...•,,,,,,, , 

0.4 
1.8 

58 

5.9 

5812 

Eating  places. .............,,.,.,,,,.. 

5.1 

5813 

TVMnWTig  plnf  PR 

0.8 

591 

59  ex.  591 

Drug  stores,  proprietary  stores.,,,,,,,. 
Other  retail  stores* 

3.7 
8.9 

592 

Liquor  stores. ,,,,.,,,,.,..,.....,,,,, 

3.1 

594 

Book,  stationery  stores 

0.2 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores .,,,. ,. 

0.2 
1.6 

5992 

Florists , , 

0.4 

5996 

Camera,  photographic  siqiply  stores.... 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■■■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.  — RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ATLANTA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1— Includes  the  planned  center  known  as  Northeast  Plaza  at  the  intersection  of  Buford  Highway,  NE.,  and  Briarwood  Rd. 


NE. 


SIC 
code 


Kind  of  trusiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establish^ 

ments. 


Retail  stores,  total:  -^ 

N\mber 

Sales 


.($1,000). 


5^.58.591 


53  part,- 
56,  57 


52,  55,  599 


Convenience  goods  stores: 

Number 

Sales - ($1,000) . 


Shopping  goods  stores: - 

Nimber , 

Sales 


.($1,000). 


All  other  stores: 

Number 

Sales ($1,  000) . 


16 
6,559 

A 
(D) 


9 
2,928 


3 
(D) 


55  ex.  55A 


55^ 


Automotive  dealers. 


Gasoline  service  stations. 


56 
561, 


567 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


16 


Food  stores. 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fanily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Katiig  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  2— Includes  the  planned  center  known  as  Campbellton  Plaza  at  the  intersection  of  Campbellton  Rd.,SW.,  and  DeLowe  Dr.  Stores, 
extended  along  Campbellton  Rd.,  SW,  from  Centra  Villa  Rd. -Myrtle  Dr.  to  Adams  Park  Municipal  Golf  Course  and  along  the  1800  Block 

of  DeLowe  Dr.,  SW. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Hunber  of 
establish- 
ments 


53  part,- 
56,  57 


52,  55,  599 


Retail  stores,  total:  ■* 

Nunber 

Sales ($1,000), 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . 

Shojrping  goods  stores:^ 

Nunber 

Sales ($1,000) . 


All  other  stores: 

Number 

Sales 


!(H,"666)! 


21 
5,727 


5 
3,683 


7 
1,548 


9 
1,496 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


21 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'inoludes  data  for  those  vinrlH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  ATLANTA  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  stores  in  the  area  bounded  by  Oak  St.,  East  side  of  Lee  St.,  York  Ave.,  SW.,  Ashby, 
Gordon  Peeples,  SW,,  and  Howell  PI.,  SW. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex,  5251 

53  part^ 
531 

t   533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 


Convenience  goods  stores: 

Number 

Sales ($1, 000) . 


Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Number , 

Sales 


.($1,000). 


Retail  stores,  total-'. 


Lumber,  building  materials,  hardware, 

faun  etiuijinent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


63 
24,142 


19 
4,589 


31 
18,175 


13 
1,378 


Number  of 
establish- 
ments 


63 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,   boys'   appeirel  stores,   custom 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  muislc 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 
3 

15 

2 
4 
4 
1 
7 
1 


12 
2 
3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  irlnriH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

'Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their .  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in  | 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions  i 
and  procedures.     Strict  comparability  in  the  data  ' 


APPENDIX 


15 


for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 

'  1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were    counted    as    separate    establishments    and 

^  separately  classified  by  kind  of  business,  in  the 
J  1958  Census  they  have  been  combined  with  the 
,  retail  business  in  which  located.  As  a  result, 
;  it  is  anticipated  that  the  count  of  establishments 
;  will  be  approximately  25,000  less  in  the  1958 
I  Census  than  would  have  been  the  case  if  the 
,  1954  Census  procedure  had  been  followed.  In 
'  addition,  there  will  be  some  redistribution  in 
,  the  data  among  the  various  kinds  of  business 
.  categories  (e.g.,  the  figures  for  a  leased  shoe 
I  department  located  in  a  department  store  which 
J  were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness  in  1954  are  included  with  "department 
'  store"  figures  in  the  1958  Census).  Leased 
I  departments  in  the  1954  Census  reported  sales 
]  of  approximately  one  billion  dollars. 

I  3.     Revisions  made  in  the  1957  edition  of  the 

jj  SIC  Manual  have  necessitated  the  following  changes 

■  in  establishment  classifications  used  in  the  1954 

j  Census: 

I  a.      Musical  instrument  stores  and  music 

i  and  record  shops  have  been  shifted  to  the  kind- 

j  of-business   group   "Furniture,  Home  Furnish- 

I  ings.  Equipment  Stores"  from  the  group  " Other 

^  Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
^  eluded  those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  ifound  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roU  for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.    These  establish- 

,  ments  may  also  sell  farm  implements. 

I 
General  Merchandise  Group  (SIC  Major  Group  53, 

',  Except  For  "Nonstore  Retailers") 

I 

I      This  group  includes  all  establishments  within 

i  SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the   1958  Census   of  Business  as  compared  with 

'  the  1954  Census  of  Business  are  affected  by  the 

;  treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  •  operate 
rather    than    as    separate  establishments.      The 

I  data    for    department    stores   are  most  affected 

'  by  this  change. 

Department  stores  (SIC  531).— E stablishments 
<  normally  employing  25  or  more  people  and  en- 
!  gaged  in  selling  some  items  in  each  of  the  fol- 
I  lowing  lines  of  merchandise: 

;  1.     Furniture,  home  furnishings,  appliances, 

I  radio  and  TV  sets 

1  2.     A  general  line  of  apparel  for  the  family 

3.      Household  Unen  and  dry  goods 

.,  An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  tjqjes 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 
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The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  £ 
New  Jersey  reports  provide  data  for  townships  and  tow 
having  a  population  of  10,000  or  more  at  the  latest  Censi 
The  number  of  kinds  of  business  for  which  figures  are  pu 
lished  will  vary  according  to  the  number  of  establishmei 
in  the  area. 

Subject  Reports  |} 

These  reports  provide  data  for  such  subjects  as  sales-si 
of  establishment,  employment- size  of  establishment,  le^ 
form  of  organization,  and  single  units  and  multiunits  as  wl, 
as  for  a  number  of  special  subjects  applicable  to  particu 
trades  or  groups  of  trades.  They  will  include  detailed  b\ 
tistics  by  kind  of  business  for  the  United  States  as  a  whi 
and  for  standard  metropolitan  statistical  areas  and  StatJ 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  grd 
of  related  trades.  The  data  for  the  most  part  are  assembi 
from  the  area  and  subject  reports.  The  trades  covered  i3 
specific  trade  report  are  not  limited  to  those  in  a  spec^ 
industry  division,  such  as  retail  trade,  but  may  include  trad 
in  any  of  the  industry  divisions  covered  by  the  1958  Census] 
Business. 


^ 


Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  lai 
metropolitan  cities,  with  data  presented  by  kind  of  busina 
Includes  general  statistics  (establishments,  sales,  andanni 
payroll)  by  kind  of  business  for  the  central  business  distri 
the  central  city,  the  central  city  exclusive  of  the  centi 
business  district,  the  standard  metropolitan  statistical  ar( 
and  the  standard  metropolitan  statistical  area  exclusive 
the  central  business  district.  In  addition,  for  a  number] 
the  larger  metropolitan  areas,  statistics  are  published  i 
major  business  centers  outside  the  central  business  distri 
Although  these  reports  are  designed  primarily  to  present  i 
formation  for  retail  trade,  they  will  also  include  dataf 
two  service  businesses  hotels  and  motion  picture  theate: 

USCOMM— DCj 


BC58-CBD5 


fo/3    o,. 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

Austin,  Tex.,  Area 


U.S.  DEPARTMENT  OF  COMMERCE 

Luther  H.  Hodges,  Secretary 


BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


1958 

Census 

of 

Business 


BUREAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Director  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L  KEHRES,  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Chief,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS   DIVISION— 

Harvey   Kailin,    Chief 

Louis    Greenberg,    Assistant   Chief 

Henry    Wulff,    Chief,    Census    Program  Brajich 


ECONOMIC   OPERATIONS   DIVISION  — 
M.    D.    Bingham,    Chief 

Irving    Weiss,    Assistant   Chief,    Processing 
Sol   Dolleck,    Assistant   Chief,    Systems 


ELECTRONIC   SYSTEMS   DIVISION- 
Robert   F.    Drury,    Chief 


GEOGRAPHY   DIVISION— 

William   T.    Fay,    Chief 


MACHINE    TABULATION   DIVISION- 
C,    F.    Van  Aken,    Chief 


PLANS  FOR  1958  GENSOS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  enriploymerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  III.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY] 
STATISTICS — A  United  States  summary  chapter  and  sepa-' 
rate  chapters,  presenting  statistics  by  kind  of  business  andl 
geographic  areas,  for  such  subjects  as  receipts -sise  o{\ 
establishments,  employment-size  of  establishments,  legall 
form  of  organization,  single  units  and  multiunits,  laundrlesi 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series' 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate! 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre-; 
sented  by  kind  of  business  for  counties,  cities,  and  standard 
nmetropolitan  statistical  areas.  The  amount  of  kind-ofH 
business  detail  will  vary  in  accordance  with  the  number  06! 
service  establishments  in  the  area.  Data  for  selected  townsi} 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  wall  incorporate! 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
jf  Manufactures  and  Mineral  Industries  was  required  by  law 
jnder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
Dusinesses  operated  in  the  continental  United  States,  Alaska, 
rlawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
3usiness  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

,  The  1958  Census  of  Business  covered  retail  trade,  wholesale 
:rade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
iistricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

pELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
jBusiness  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  aseociations,newsiapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
1  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
[the  Census  Bureau. 

1  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
[a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SEEIVICE  ESIABLIS»1ENTS:  1958  AND  19S4 

CENTRAL  BUSINESS  DISTRICT  OF  AUSTIN 

Estatillsljnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nor.  15 


Total 
(nunber) 


Full 
vorkueek 

(nunber) 


1954 


Estab- 
lish- 
ments-'^ 


(nunber) 


Sales'- 


($1,000) 


52 

5251 

52  ex.  5251 

53  part2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

53 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvfare, 

f ann  equijinent  dealers 

Ifarduare  stores 

Other 

General  merchandise  group  stores^  ^ . . . 

Department  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores ,,.... 

Automotive  dealers 

Gasoline  service  stations 

Ajjparel,  accessory  stores 

Men's,  boys'  apparel  stores,  ciistcm 

tailors* 

Wanen's  clothing,  specialty  stores., 

Heady-to-wear  s-tores' 

Family  clothing  stores' 

Shoe  s-tores 

Other  apparel  s-toi«s 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places. 

Drug  stores,  proprietary  stores 

Other  retail  s-tores* 

Liquor  s-tores 

Book,  stationerj'  s-tores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


358 

18 

4 

14 

12 
3 
3 
6 

12 

35 

10 

60 

12 
18 
16 

8 
19 

3 

24 
15 

1 


91 
64 
27 

14 

82 
8 
3 
4 

12 
5 
3 


82,345 

8,124 
1,501 
6,623 

16,354 

(D) 

1,686 

(D) 

2,350 
18,323 

1,497 

16,217 

3,571 
8,067 
7,997 

1,571 

2,782 

226 


6,027 
(D) 
(D) 

1,858 

4,509 

3,925 

584 

2,270 

6,674 
603 
224 
153 

2,436 

97 

360 


(D) 
931 


11,907 

1,351 

215 

1,136 

2,720 
(D) 
297 
(D) 

224 
1,657 

138 

2,516 

561 

1,316 

1,307 

213 

401 

25 


1,045 
(D) 
(D) 

374 

1,070 

1,008 

62 

314 

872 
19 
25 
34 

360 
11 
51 


1,184 
170 


4,500 

403 

72 

331 

1,169 
(D) 
203 
(D) 

S3 

436 

54 

1,026 

171 
596 
587 
105 
142 
12 


295 
(D) 

(D) 

104 

619 

568 

51 

118 

297 

11 
14 
12 
129 
6 
17 


747 
77 


3,971 


745 
69 


83,634 


363 

17 

10,102 

66 

5 

1,686 

297 

12 

8,416 

937 

20 

14, 707 

(D) 

(NA) 

(NA) 

137 

3 

1,842 

(D) 

(NA) 

(NA) 

65 

27 

2,258 

425 

49 

20,614 

47 

19 

1,184 

895 

83 

14,523 

156 

13 

3,138 

531 

31 

7,251 

525 

17 

5,675 

82 

6 

852 

114 

29 

3,176 

12 

4 

106 

283 

25 

5,236 

(D) 

(NA) 

(D) 

(D) 

(NA) 

(D) 

99 

5 

1,842 

577 

102 

4,576 

535 

57 

3,814 

42 

41 

728 

104 

22 

2,058 

275 

91 

8,376 

7 

11 

732 

11 

5 

1,155 

11 

(HA) 

(NA) 

123 

19 

(D) 

6 

(NA) 

(NA) 

17 

(NA) 

(NA) 

2,996 
1,265 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available,    ...  Represents  zero. 

•■^All  1954  group  totals  (i,e,,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $193,000   of  which  $165,000   are  included  in  SIC  56. 

*1954  data  llmi-ted  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  59l)  not  covered  In  any  of  the  lines  below. 


AUSTIN,  TEX.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  AUSTIN 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total"' 


Lumber,  building  materials,  hardware, 

fano  equlpient  dealers 

Hardware  stores. 

Other 


2  3 


General  merchandise  groi?)  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores  ' , 

Family  clothing  stores' 

Shoe  stores ...,. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. ..., 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores..,. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


Estab- 
lish- 
ments^ 


(number) 


1,563 


81 
20 
61 

40 
(NA) 

22 
(NA) 

226 


245 

108 

20 
40 
34 
12 
27 
9 


105 
(NA) 
(NA) 

50 

337 

252 

85 

68 

237 

30 

14 

8 

12 

(NA) 

(NA) 


16 


1958 


Sales^ 


($1,000) 


210,867 

17,012 
(D) 
(D) 

18,894 

(NA) 

3,536 

(NA) 

49, 102 

35,831 

16,913 

(D) 

4,210 

10,176 

9,919 

2,060 

(D) 

467 


(D) 
(D) 
(D) 

4,481 

15,928 

13,409 

2,519 

8,228 

16,406 

(D) 

2,586 

275 

2,436 

(NA) 

(NA) 


2,526 
1,713 


Payroll, 

entire 

year 


($1,000) 


(D) 


2,364 

361 

2,003 

3,075 

(NA) 

574 

(NA) 

3,196 
(D) 

1,708 

(D) 

640 

1,620 

1,590 

280 

(D) 

48 


(D) 
(D) 
(D) 

683 

3,506 

3,197 

309 

(D) 

1,784 

(D) 

309 

44 

360 

(NA) 

(NA) 


(D) 
327 


Paid  employees, 

worltweek  ended 

nearest  Nov.  15 


Total 
(number) 


(D) 


697 
137 
560 

1,372 
(NA) 
371 
(NA) 

1,399 

(D) 

773 

(D) 

218 
721 
696 
139 
(D) 
27 


(D) 
(D) 
(D) 

216 

2,085 
1,894 

191 

(D) 

715 

(D) 

158 

19 

129 

(NA) 

(NA) 


(D) 
173 


Full 
workweek 

(number) 


(D) 


640 
120 
520 

1,101 
(NA) 
268 
(NA) 

949 

(D) 

642 

(D) 

196 
637 
621 
109 
(D) 
27 


(D) 
(D) 
(D) 

200 

1,818 

1,659 

159 

(D) 

601 

(D) 

108 

15 

123 

(NA) 

(NA) 


(D) 
158 


1954 


Estab- 
Ush- 

ments^ 


(nuniber) 


1,429 


68 
13 
55 

51 
(NA) 

24 
(NA) 

237 

92 

174 

112 

19 

47 
27 

6 
33 

7 


87 
(NA) 
(NA) 

31 

305 
192 

111 

64 

239 
32 

11 
(NA) 

20 
(NA) 
(NA) 


Sales^ 


($1,000) 


179,142 

15,917 
(D) 
(D) 

16,693 

(NA) 

3,195 

(NA) 

38,612 

(D) 

11,234 

16,944 

3,650 
8,775 
6,806 

852 
3,437 

230 


10, 760 
(NA) 
(NA) 

3,913 

13,426 

10, 592 

2,818 

(D) 

(D) 

(D) 

(D) 

(NA) 

2,830 

(NA) 

(NA) 


3,087 
1,899 


Payroll, 
entire 

year 


($1,000) 


20,850 

2,283 
(D) 
(D) 

2,750 
(H4) 
453 
(NA) 

2,420 

(D) 

1,191 

2,382 

500 

1,317 

1,013 

105 

437 

23 


1,645 
(NA) 
(NA) 

729 

2,724 

2,415 

309 

(D) 

(D) 
(D) 
(D) 
(NA) 
442 
(NA) 
(NA) 


1,048 
384 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195^ 

AUSTIN  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlslments,  Sales,  Annual  Payroll,  and  Booployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nmnber) 


Full 
workweek 

(number) 


195^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

S-i 

55  ex.  55-; 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f ann  equijment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores,.,. 
Other  general  merchandise  stores 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores ., 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,695 


96 
21 

75 

48 

3 

22 

17 

263 

119 

259 

109 

20 
40 
34 
12 
28 
9 


106 
36 
20 

50 

374 
270 
104 

71 

250 
32 
14 

8 
12 
38 

9 


12 
17 


215,128 

17,532 

2,842 

14,690 

19,274 

(D) 

3,536 

(D) 

50,318 

35,860 

17,489 

20,559 

4,210 
10,176 
9,919 
2,060 
3,646 
(D) 


12,403 
6,503 

1,419 

4,481 

16,626 

13,721 

2,905 

8,344 

16,723 
3,613 
2,586 

275 
2,436 
1,086 

629 


2,653 
(D) 


25,171 

2,389 

362 

2,027 

3,086 
(D) 
574 
(D) 

3,238 

3,153 

1,752 

3,128 

640 
1,620 
1,590 
280 
540 
(D) 


1,844 
957 
204 

683 

3,579 

3,258 

321 

1,212 

1,790 
105 
309 

44 
360 
117 

82 


1,212 
(D) 


10,457 


707 
138 
569 

1,380 
(D) 
371 
(D) 

1,429 
864 
797 

1,296 

218 
721 
696 
139 
191 
(D) 


534 

251 

67 

216 

2,135 

1,934 

201 

596 

719 
66 

158 
19 

129 
59 
30 


771 
(D) 


8,747 


649 

121 
528 

1,107 
(D) 
268 
(D) 

976 

827 

663 

1,113 

196 
637 
621 
109 
144 
(D) 


505 

239 

66 

200 

1,861 

1,694 

167 

441 

605 
51 

108 
15 

123 
43 
25 


762 
(D) 


1,495 


71 
14 
57 

60 
(NA) 

24 
(NA) 

248 

95 

184 

112 

19 
47 
27 

6 
33 

7 


87 
(NA) 
(NA) 

31 

328 
203 
121 

65 

245 

33 

11 

(NA) 

20 

(NA) 

(NA) 


16 
17 


181,523 

16,152 
(D) 
(D) 

17,141 

(NA) 

3,195 

(NA) 

38,924 

34,060 

11,473 

16,944 

3,650 
8,775 
6,806 

852 
3,437 

230 


10,760 
(NA) 
(NA) 

3,913 

13,814 

10,787 

2,989 

6,013 

16,242 

3,266 

(D) 

(NA) 

2,830 

(NA) 

(NA) 


3,087 
1,899 


Standard  Notes:   (D)  Withheld  to  avoid  disclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


AUSTIN,  TEX.,  AREA 
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Table  ■;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195-;  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  AUSTIN,  THE  ENTIRt:  CITY,  AND  AUSTIN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ' 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors-^ 

Women's  clothing,  specialty  stores...,, 

Ready-to-wear  stores* 

Family  clothing  stores* ,. 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores ,,.........,,.,..,,.,,,,..,,,,,,,,.., 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweliy  stores 

Florists 

Camera,  photographic  supply  stores 

SELECTED  SERVICE  TRADES 

Hotels.,,,..,,. 

Motion  picture  theaters , 


-19.6 
-11.0 
-21.3 

11.2 

(D) 

-8.5 

(NA) 

^.1 

-11.1 

26.4 

11.7 
13.8 
11.3 
40.9 
84.4 
-12.4 
113.2 

15.1 
(D) 
(D) 
0.9 

-1.5 

2.9 

-19.8 

10.3 

-20.3 

-17.6 

-80.6 

(NA) 

(D) 

(NA) 

(HA) 


(D) 
-26.4 


17.7 


6.9 
(D) 
(D) 

13.2 
(NA) 

10.7 
(NA) 

27.2 

(D) 

50.6 

(D) 

15.3 

16.0 

45.7 

141.8 

(D) 

103.0 

(D) 

(D) 

(D) 

14.5 

18.6 

26.6 

-10.6 

(D) 

(D) 

(D) 

(D) 

(NA) 

-13.9 

(NA) 

(NA) 


-18.2 
-9.8 


52.8 
(D) 
(D) 

27.9 

(D) 

36.7 

(NA) 

28.6 

(D) 

53.4 

(D) 
24.8 
38.4 
69.9 

(D) 
94.4 

(D) 

(D) 

(D) 

26.7 

29.0 
39.9 
-7.4 

(D) 

(D) 

(D) 

(D) 

(NA) 

(D) 

(NA) 

(NA) 


(D) 
23.3 


18.5 


8.5 
(D) 
(D) 

12.4 
(D) 

10.7 
(D) 

29.3 

5.3 

52.4 

21.3 

15.3 

16.0 

45.7 

141.8 

6.1 

(D) 

15.3 
(NA) 
(NA) 
14.5 

20.4 
27.2 
-2.8 

38.8 

3.0 

■  10.6 

(D) 

(NA) 

-13.9 

(NA) 

(NA) 


-14.1 
(D) 


35.6 


55.5 
(D) 
(D) 

20.0 
(D) 

36.7 
(D) 

30.8 

30.4 

55.4 

79.3 
24.8 
38.4 
69.9 

231.0 
(D) 

15.4 
(D) 
(D) 

26.7 

31.2 

40.5 

2.7 

53.6 

27.8 
18.8 

(D) 
(NA) 

(D) 
(NA) 
(NA) 


(D) 
(D) 


Standard  Notes:   (D)  WitWield  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "enployer"  establishments  in  computing  percent  change, 
.'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table 


5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

AUSTIN  AND  OF  AUSTIN  STANDAHD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  biisiness  district 


1958 


1954 


Percent  of  standard  metro- 

I>olltan  statistical  area 

sales  in  central  b\]siiiess 

district 


1958 


1954 


52 

5251 

52  ex.  5251 


53  parf^ 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. • 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores..... 

Other  general  merchandise  stores................... 

Food  stores. .• 

Automotive  dealers. .....................•••••• • 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plac  es 

DrlnMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^... ..........................••••< 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.................. 

Jewelry  stores 

Florists 

Camera,  photographic  s;5)ply  stores , 


39.1 

47.8 
(D) 
(D) 

86.6 
(D) 

47.7 
(NA) 

4.8 

51.1 

8.9 

(D) 
84. S 
79.3 
80.6 
76.3 

(D) 
48.4 

(D) 

(D) 

(D) 

41.5 

28.3 
29.3 
23.2 

27.6 

40.7 

(D) 

8.7 

55.6 

100.0 

(NA) 

(MA) 


46.7 

63.5 
(D) 
(D) 

88.1 
(NA) 
57.7 
(NA) 

5.8 

(D) 

10.5 

85.7 
86.0 
82.6 
83.4 
100.0 
92.4 
46.1 

48.7 
(D) 
(D) 

47.1 

34.1 
36.0 
25.8 

(D) 

(D) 

(D) 

(D) 

(NA) 

(D) 

(NA) 

(MA) 


38.3 

46.3 
52.8 
45.1 

84.9 
(D) 

47.7 
(D) 

4.7 

51.1 


78.9 
84.8 
79.3 
80.6 
76.3 
76.3 
(D) 

48.6 

62.6 

(D) 

41.5 

27.1 
28.6 
20.1 

27.2 

39.9 

16.7 
8.7 

55.6 

100.0 

8.9 

57.2 


46.1 

62.5 
(D) 
(D) 

85.8 
(NA) 
57.7 
(NA) 

5.8 

60.5 

10.3 


85, 
86. 
82. 
83. 
100. 
92. 


46.1 

48.7 
(D) 
(D) 

47.1 

33.1 
35.4 
24.4 

34.2 

51.6 
22.4 

(D) 
(NA) 

(D) 
(HA) 
(MA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputlng  percent,  both  1954  and  1958  data  limited  to  "onployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  AUSTIN,  THE  ENTIRE  CITY,  AND  AUSTIN  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  \*lch  jxclude  sales  of  nonstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

195"^; 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total? 

100.0 

9.9 
1.8 

8.1 

19.9 
(D) 
2.0 
(D) 

2.8 
22.2 

1.8 

19.7 

4.3 
9.8 
9.7 
1.9 
3.4 
0.3 

7.3 
(D) 
(D) 

2.3 

5.5 
4.8 

0.7 

2.8 

8.1 
0.7 

0.3 
0.2 
3.0 
0.1 
0.4 

100.0 

12.1 
2.0 

10.1 

17.6 
(NA) 
2.2 
(MA) 

2.7 
24.6 

1.4 

17.4 

3.8 
8.7 
6.8 
1.0 
3.8 
0.1 

6.3 
(D) 
(D) 

2.2 

5.5 
4.6 
0.9 

2.5 

10.0 
0.9 
1.4 

(NA) 
(D) 

(NA) 

(NA) 

100.0 

8.1 
(D) 
(D) 

9.0 
(NA) 

1.7 
(NA) 

23.3 

17.0 

8.0 

(D) 

2.0 
4.8 
4.7 
1.0 
(D) 
0.2 

(D) 
(D) 
(D) 

2.1 

7.6 
6.4 

1.2 

3.9 

7.8 
(D) 

1.2 
0.1 
1.2 
(NA) 
(NA) 

100.0 

8.9 
(D) 
(D) 

9.3 
(NA) 

1.8 
(NA) 

21.6 

(D) 

6.3 

9.5 

2.0 
4.9 
3.8 

0.5 
1.9 
0.1 

6.0 
(NA) 
(NA) 

2.2 

7.5 
5.9 
1.6 

(D) 

(D) 

(D) 

(D) 

(NA) 

1.6 

(NA) 

(NA) 

100.0 

8.1 
1.3 
6.8 

9.0 
(D) 
1.6 
(D) 

23.4 

16.7 

8.1 

9.6 

2.0 
4.7 
4.6 
1.0 
1.7 
(D) 

5.8 
3.0 
0.7 

2.1 

7.7 
6.4 
1.3 

3.9 

7.7 
1.7 
1.2 
0.1 
1.1 
0.5 
0.3 

100.0 

52 

Limber,  biiildlng  materials,  hardware, 
f flim  ^^^1IIDf^nt  dealers ,,, 

3.9 

525L 

(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores^  -^ 

9.5 
(NA) 

533 

1.8 

539 
54 

Other  general  merchandise  stores...... 

(NA) 
21.4 

55  ex.  554 

Autcmot'I ve  dealer^^.  •...•..•••.••.•„•...• 

18.8 

554 

6.3 

56 

Apparel,  accessoiy  stores. ..•.......••.• 

9  3 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors*.....................,.,..... 

2.0 

562,563,568 
562 

Uninpn's  pln+.Mng,  sppflalty  stnrps.,,. 
Ready-to— wear  stores' . ..,,.....•.... 

4.8 
3.7 

565 

Fmirl  Ty  ''l.othing  Rtc'e-'^  '>......•...■•.. 

0  5 

566 

Shoe  Stores .........,,.,,,,.,,,...... 

1.9 

564,  569 

Other  apparel  stores , ..,• 

0  1 

57 

Furniture,  home  fuinlshlngs,  equipment 
stores 

5.9 

5712 

(NA) 
(NA) 

2.1 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores. .............................. 

58 

Eating,  (ilrlnlr'Tig  pi  nr.pn 

7.6 

5812 

Eating  places 

5.9 

5813 

DrlnMng  plftcep, ••••.,•••••.•.•,,,,••• 

1.6 

591 

Drug  stores,  proprietary  stores. ........ 

3.3 

59  ex.  591 

Other  retail  stores*. ................... 

9.0 

592 

Liquor  stores. ....•..,.......•..•.•... 

1.8 

594 

Book,  stationery  stores ,,.,..,,, , 

(D) 
(NA) 
1.6 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

5992 

Florists ..,.,,. 

(NA) 
(NA) 

5996 

Camera,  photographic  si^rply  stores.... 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent^  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leeised  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establistaents  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  wir'i  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  esLabiishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  tlie  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance.  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments,  ' 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non-  j 
employer  establishments  which  reported  a  sales  j 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 


APPENDIX 


13 


j  for  the  two  censuses  is  limited  by  the  following 
j  factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the    boundaries   for   those  places   in  the  census 

I  year. 
i- 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 

;  retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
;  wiU  be  approximately  25,000  less  in  the  1958 
;  Census  than  would  have  been  the  case  if  the 
;  1954  Census  procedure   had  been  followed.     In 

■  addition,    there    will    be  some  redistribution  in 
:  the   data    among  the  various  kinds  of  business 

categories  (e.g.,  the  figures  for  a  leased  shoe 
•  department  located  in  a  department  store  which 
'  were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
sBore"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

'         3.    Revisions  made  in  the  1957  edition  of  the 

■  SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 

:  Census: 

i  a.      Musical  instrument  stores  and  music 

j      and  record  shops  have  been  shifted  to  the  kind- 
of- business  group   "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
j      Retail  Stores." 

I  b.      Antique   stores  have  been   shifted   to 

the  group  "Other  Retail  Stores"  from  the  group 
I  "Furniture,  Home  Furnishings,  Equipment 
'      Stores." 

I  4.      Both   the    1954  and   1958  Censuses   ex- 

[  eluded  those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  linrutation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  555)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  ifeasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "  Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reponing  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with,  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generaUy 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  deludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration,"  the   1958  Census  findings  are  based 
on  reports  from  two  different  sources.     "Em- 
ployer"  establishments  were  canvassed  by  mail 
and    were    required    to    complete    report  forms 
especially  designed  for  this  census.      "Nonem- 
ployer"   establishments,  however,   were  included 
in  the  census  on  the  basis  of  information  sup- 
plied   on    the   1958  Federal  income  tax  report,  i 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily  \ 
"self-designation."     In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind-  ! 
of- business  group  level  but  not  for  detailed  kinds  | 
of    business.       (See    "Comparisons  of  the  1954 
and  1958  Censuses,"  above.)  j 

The  classifications  based  on  the  census  forms,  ' 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census   classification  inquiries. 
The   effect  of  the  two  different  sources  on  uni-  j 
formity    of    classification,    as    reflected    in    the 
measurement  of  dollar  volume  of  sales  is  minor.  ' 
In  total,   the   "nonemployer"   establishments  ac-  i 
count  for  less   than   10  percent  of  retail  sales 
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land,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
'i  that  derived  from  more  comprdiensive  information 

The  data  in  this  report  for  two  major  SIC 
'groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  majcur 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
tare  not  included  in  this  report. 

^      Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
\  terials,  and  other  supplies  and  equipment  forborne 

-  construction.      Establishments  primarily  selling 

-  form  equipment  are  also  included.  Establishments 

-  in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
\  primarily  selling  a  number  of  basic  hardware 
'  lines,  such  as  tools,  builders'  hardware,  paint 
;  and  glass,  housewares  and  household  appliances, 
.  cutlery,  and  roofing  materials.  These  establish- 
.  ments  may  also  sell  farm  Implements. 

\  General  Merchandise  Group  (SIC  Major  Group  53, 
,  Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
^  the  1958  Census  of  Business  as  compared  with 
,  the  1954  Census  of  Business  are  affected  by  the 

treatment  in  1958,  of  leased  departments  as  parts 
j  of  the  establishment  within  which  they  operate 
I  rather    than    as    separate  establishments.      The 

data  for  department  stores  are  most  affected 
j  by  this  change. 

[      Department  stores   (SIC  531).— Establishments 
\  normally  employing  25  or  more  people  and  en- 
gaged in  selling   some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
lesulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  thisyheading  in  the  1954  tabulations. 

Pood  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
.portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specially  stores  (SIC  562, 
563,  56^8).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls*  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  oiie  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings   other  than  household  furniture,      mat- 
tresses, springs,  and  other  sleep  equipment.   In-  i 
eluded  are   stores   primarily  engaged  in  selling, 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- ' 
als;  china,  glassware,  metalware;  lamps  and  lamp- 1 
shades,  blinds  and  window  shades;  etc.  i 

•il 
Household    appliances,   radio,   TV   stores   (SIC 

572  and  5732).— Establishments  primarily  engaged ij 
in  selling  household  appliances  (such  as  electric  andj 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons,! 
percolators,  hot  plates,  etc.)  and  radios,  television' 
sets,  and  record  players.  The  retail  establishments; 
(primarily  engaged  in  the  sale  of  electric  and  gasj 
appliances  for  household  use)  operated  by  publicj 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri  ■, 
marily  selling  musical  instruments  such  as  organs.j 
pianos,  horns,  stringed  instruments,  drums,  xylo-' 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises . 

Drug  Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
!or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

'      Other   Retail   Stores    (SIC  Major  Group  59, 
'  Except  SIC  591) 

i  Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 

Hot  consumption  off  the  premises.    Liquor  stores 

"operated  by  States,  counties,  and  municipalities 
are  included.     Stores  primarily  selling  prepared 

'drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
^  marily  selling  new  books  and  periodicals. 

)'     Stationery    stores    (SIC   5943).  — Establishments 
]  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skung,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 
Shopping  goods  stores,  i.e. 
chandise  stores  (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 
All  other   retail  stores  (SIC 


.e..  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,55,599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  re  ional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  stanr  '.rd  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estiirates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratic  ^  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Cerned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  follozrung  the  month 
covered-.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsan^Jle  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previoxis  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoi^  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Ifoited  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners '  stock,  supplied  by  canners ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  Janxiary  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTSNGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  iir5)orts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


Department  of  Commerce 

BURFXU  OF  THE  CENSUS 
WASHINGTON  25.  D.  C. 


POSTAGE  AND  FEES  PAID 
U.  S.  DEPARTMENT  OF  COMMERI; 


OFFICIAL  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  Tlie  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  unite  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  panicular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volumel.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  vinits  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  §nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  connmodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sise  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  vuiits  and  multiunits,  laundries 
iand  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  stzuidard:! 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  oflj 
service  establishments  in  the  area.  Data  for  selected  townsj 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl-' 
vania  will  also  be  included.  This  volvime  will  incorporatei 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
)f  Manufactures  and  Mineral  Industries  was  required  by  law 
inder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
;3usinesses  operated  in  the  continental  United  States,  Alaska, 
Sawail,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
'Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

:  The  1958  Census  of  Business  covered  retail  trade,  wholesale 
:rade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
listrlcts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
,  metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
!none  to  about  two  dozen.  The  entire  series  of  reports  covers 
|97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 

■for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 

*a  program  to  tabulate  Census  data  for  them  could  be  imple- 

,  mented.    The  delineation  of  central  business  districts  was  ac- 

,  complished  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 

i  program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 

,  1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 

I  the  Census  Bureau. 

'     The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
i  Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
I     basis  for  comparing  changes  in  business  activity  in  the  Cen- 
'      tral   Business   District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  veary  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time.  It  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store,  ^file's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least' one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SKLKCTED  SERVICE  KSTABLISaiENTS:  1958  AND  195* 

CENTRAL  BUSINESS  DISTRICT  OF  BALTIMORE 
Establislments,  Sales,  Annual  Payroll,  and  Bnplojrees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  aaployees, 

worlnreek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
uorlmeek 

(nunber) 


1954'- 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales  *= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 
5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

fann  equipnent  dealers'. 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustan 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , . 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


783 


11 

168 

55 
61 
27 

A 
45 

3 


60 
24 
16 

20 

240 

167 

73 

18 

203 
15 
19 

3 
40 
12 

6 


20 
7 


215,352 


534 
194 
340 

93,321 

86,070 

6,412 

839 

8,805 

1,335 

656 

36,429 

10,167 
15,991 
12,055 

(D) 

8,031 

(D) 


21,313 
8,977 
1,979 

10,357 

20,498 

15,590 

4,908 

6,577 

25,884 

1,924 

4,673 

431 

10,386 

357 

1,688 


7,508 
1,383 


45,507 


65 
17 
4S 

22,928 

21,534 

1,227 

167 

922 

178 

65 

6,074 

1,738 
2,631 
1,975 

(D) 
1,450 

(D) 


3,390 

1,462 

370 

1,558 

5,993 

5,159 

834 

1,032 

4,860 

101 

1,030 

58 

2,359 

57 

225 


2,786 
328 


16,824 


21 

7 

14 

9,571 

8,840 

690 

41 

371 

45 

22 

1,710 

460 
840 
617 
(D) 
321 
(D) 


815 
320 
139 

356 

2,477 

2,031 

446 

499 

1,293 
30 
266 
21 
564 
20 
50 


1,509 
141 


14,988 


21 

7 
14 

8,705 

8,315 

356 

34 

251 

42 

16 

1,453 

392 
701 
526 
(D) 
304 
(D) 


792 
312 
129 

351 

2,180 

1,773 

407 

356 

1,172 
25 

249 
15 

513 
18 
48 


1,372 
122 


862 


233,843 


10 
4 

6 

973 
249 

724 

26 

8 

8 

10 

105,847 

98,475 

7,095 

277 

46 

10,988 

6 

1,209 

12 

770 

224 

37,635 

64 

81 

31 

8 

58 

5 

11,192 

14,269 

10,133 

2,323 

9,142 

549 

78 
30 
17 

20,143 
9,462 
1,666 

25 

8,823 

249 

176 

73 

23,042 

17,530 

5,512 

19 

5,846 

192 

12 

22 

7 

46 

9 

4 

27,390 

2,300 

4,145 

1,580 

11,810 

324 

963 

19 
10 


7,148 
2,533 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero. 

•"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  55).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $2,773,000  ,  of  which  $470,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments lAlch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


BALTIMORE,  MD.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  BALTIMORE 

Estatlislments,  Sales,  Aximinl  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

llsh- 

nents^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
worliweek 

(number) 


1954^ 


Estab- 
lish- 


(number) 


Sales  ■= 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 
5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 
faun  equipnent  dealers ...,,,,,,,,.,.,, 

Hardware  stores .., 

Other , 

General  merchandise  gro\ip   stores^ 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom 

tailors  , 

Women's  clothing,  specialty  stores.., 

Ready-to-wear  stores  ' , 

Family  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,   drinking  places j , 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores ..., 

Sporting  goods ,  bicycle  stores ...... 

Jewelry  stores 

Florists 

Camera,  photographic  sufrply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


10,825 


381 
202 
179 

288 

23 

112 

109 

3,345 

317 

729 

804 

201 
269 
157 

43 
190 

57 


492 
163 
142 

187 

2,696 

1,407 
1,289 

411 

1,362 

355 

54 

32 

146 

123 

18 


1,309,791 


47,714 

9,833 

37,881 

210,719 

172,461 

28,526 

(D) 

313,657 

194,292 

65,295 

90,305 

22,696 
33,559 
27,137 

9,153 
19,506 

4,421 


70,860 
34,508 
10,222 

26,130 

144,424 
81,062 
63,362 

58,857 

113,668 

34,444 

5,999 

2,483 

16,127 

3,992 

(D) 


12,178 
10,029 


164,931 

5,580 

906 

4,674 

38,508 

32,730 

4,733 

(D) 

21,562 

20,406 

6,068 

12,923 

3,187 
5,091 
4,149 
1,176 
3,039 
(D) 


11,050 

5,745 

(D) 

3,501 

27,318 

19,117 

8,201 

7,562 

13,954 

2,181 

1,149 

259 

3,258 

579 

(D) 


4,439 
2,907 


63,737 

1,485 

349 

1,136 

16,433 

13,091 

2,916 

(D) 

8,381 

4,427 

3,128 

4,578 

970 
1,928 
1,579 
523 
925 
(D) 


2,910 

1,406 

(D) 

911 

13,954 
9,830 
4,124 

3,856 

4,585 
1,057 
331 
73 
850 
240 
(D) 


2,451 
1,647 


53,461 

1,407 

309 

1,098 

13,627 

11,502 

1,783 

(D) 

6,154 

4,247 

2,675 

3,559 

803 
1,542 
1,258 
397 
678 
(D) 


2,766 

1,358 

(D) 

865 

12,365 
8,714 
3,651 

2,670 

3,991 
894 
294 
59 
742 
203 
(D) 


2,099 
1,530 


10,877 

376 
223 
149 

294 

20 

128 

144 

3,614 

289 

614 

891 

159 
286 
169 
53 
179 
132 


549 

151 

91 

209 

2,516 
1,116 
1,394 

425 

1,309 

244 

59 

50 

136 

129 

9 


66 
92 


1,163,700 

47,565 

8,782 

38,669 

184,558 

152,278 

22,578 

9,626 

278,620 

172,773 

50,268 

83,891 

21,069 
26,634 
21,649 
10,873 
15,716 
7,695 


68,776 

40,064 

7,080 

20,078 

131,079 
67,015 
63,962 

49,084 

97,086 
24,123 
5,203 
3,233 
16,723 
3,663 
2,015 


(D) 
9,934 


146,331 

5,736 

793 

4,943 

33,711 

28,760 

3,714 

1,237 

18,364 

17,593 

5,157 

11,609 

2,876 
4,387 
3,666 
1,421 
2,092 
833 


11,445 
6,970 
1,506 

2,969 

24,451 

16,207 

8,244 

5,899 

12,366 

1,340 

1,153 

311 

3,107 

446 

214 


(D) 
2,669 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  r,t   business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  pictxire  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish- 
ments ^rtiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "eiig)loyer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

BALTIMORE  STAMDARD  METROPOLITAN  STATISTICAL  AREA 


Establlshnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


52 


5251 

52  ex.  5251 


53  part  3 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' , 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers , 

Hardware  stores , 

Other , 

General  merchandise  group  stores-' 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  fiimishings,   eqxiipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


14,821 

592 
292 
300 

436 

27 

152 

161 

4,181 

520 

1,406 

1,013 

245 
336 
207 

78 
227 

81 


658 
216 
173 

269 

3,561 
1,921 
1,640 

547 

1,907 

468 

65 

65 

192 

164 

20 


74 
124 


1,853,657 

84,847 
17,074 
67,773 

243,140 

187,349 

36,117 

(D) 

492,787 

263,868 

119,938 

117,442 

28,317 
44,018 
36,855 
14,744 
23,119 
6,196 


88,019 
42,832 
12,371 

32,816 

196,095 

112,519 

83,576 

86,135 

161,386 
49,615 
6,482 
4,640 
1^,665 
5,290 
3,584 


13,023 
12,890 


221,139 

9,934 
1,600 
8,334 

42,811 

35,043 

5,832 

(D) 

34,102 

27,502 

10,451 

16,180 

3,925 
6,398 
5,369 
1,753 
3,517 
(D) 


13,386 
6,889 
2,103 

4,394 

36,959 

25,978 
10,981 

11,074 

18,740 

3,142 

1,232 

469 

3,635 

796 

461 


4,727 
3,709 


88,115 

2,708 

628 

2,080 

19,738 

15,318 

3,629 

(D) 

13,037 

6,199 

5,076 

6,119 

1,238 
2,634 
2,236 

784 
1,118 

(D) 


3,624 

1,703 

703 

1,218 

19,801 

14,380 

5,421 

5,552 

6,261 
1,408 
373 
150 
979 
335 
123 


2,600 
2,046 


72,249 

2,576 

556 

2,020 

16,480 

13,671 

2,194 

(D) 

9,249 

5,937 

4,109 

4,767 

1,003 

2,175 

1,848 

586 

786 

(D) 


3,405 

1,627 

626 

1,152 

16,470 

11,774 

4,696 

3,823 

5,433 
1,163 
327 
128 
856 
278 
105 


2,233 
1,877 


14,279 

551 
307 
244 

466 

23 

156 

279 

4,393 

456 

1,122 

1,052 

188 
327 
202 
69 
225 
155 


620 
260 
113 

214 

3,304 
1,534 
1,768 

546 

1,769 

308 

65 

67 

174 

156 

13 


78 
117 


1,542,274 

79,245 
15,748 
63,497 

210,867 

163,845 

28,475 

18,159 

390,533 

231,493 

85,139 

95,610 

23,642 
29,431 
24,027 
13,335 
(D) 
(D) 


76,951 

45,924 

8,287 

21,040 

171,975 
88,618 
83,284 

66,063 

134,398 

31,166 

(D) 

18,120 

(D) 

2,047 


12,695 
11,823 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero. 

'•Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-, 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  i 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  j 

*1954  data  limited  to  "employer"  establishments.  I 

'Both  1954  and  1958  data  limited  to  "employer"  establis^ents .  | 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  i 


BALTIMORE,  MD.,  AREA 


Table  4.— RETAIL  STOKES  MD   SELECTED  SERVICE  ESTABLISmENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  BALTIMORE,  THE  ENTIRE  CITY,  AND  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  sxores 

Limited  price  variety  stores , 

Other  general  merchandise  stores. 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*,,.... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' ,,,.. 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  hone  furnishings  stores*............. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plac es , 

DrinMng  places 

Drug  stores,  proprietary  stores..... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores •. 

Jewelry  stores ;, 

Florists 

Camera,  photographic  sxipply  stores........... 

SELECTED  SERVICES 


Hotels 

Motion  pictijre  theaters. 


-45.1 
-22.1 
-53.0 

-11.8 

-12.6 

-9.6 

202.9 

-4.2 

10.4 

-14.8 

-3.2 
-9.2 

12.1 

19.0 

-67.3 

-12.2 

(D) 

5.8 
-5.1 
18.8 
17.4 

-U.O 
-11.1 
-11.0 

12.5 

-5.5 
-16.3 

12.7 
-72.7 
-12.1 

10.2 

75.3 


5.0 
-45.4 


12.6 


(D) 

12.6 

12.5 

29.9 

7.6 

7.7 

26.0 

25.3 

-15.8 

24.1 

-42.5 

3.0 

-13.9 

44.4 

30.1 

10.2 
21.0 
-0.9 

19.9 

17.1 

42.8 

15.3 

-23.2 

-3.6 

9.0 

(D) 


(D) 
1.0 


17.7 


1.3 
13.0 
-1.1 

49.2 

60.6 

42.8 

(D) 

13.9 


30.6 

16.5 
20.6 
22.4 
31.0 
-1.8 
74.6 
(D) 

1.9 

-16.6 

52.3 

40.1 

14.7 
32.3 


20.9 


26.0 


(D) 
16.8 


20.2 


7.1 
8.4 
6.7 

15.3 

14.3 

26.8 

(D) 

26.2 

14.0 

40.9 

22.8 
19.8 
49.6 
53.4 
10.6 
(D) 
(D) 

14.4 
-6.8 
49.3 
56.0 

14.0 

27.0 

0.4 

30.4 

20.1 
59.2 
(D) 
(D) 
3.0 
(D) 
75.1 


2.5 
9.0 


25.2 


7.7 
8.9 
7.4 

42.7 

54.9 

38.9 

(D) 

27.5 

14.0 

41.4 

39.7 
45.8 
84.9 
78.5 
27.0 
CD) 
(D) 

17.4 
-7.1 
57.0 
83.8 

17.9 

36.4 

1.2 

32.1 

26.6 

65.2 
(D) 
(D) 

31.2 
(D) 

74.9 


(D) 
28.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire,    (HA)  Not  available.    .,.  Represents  zero.    (Z)  Less  than  0.05  percent. 
^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  v-inHg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS   PERCENT  OF 

BALXIMORE  AND  OF  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  diy  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  netro- 
polltan  statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STOREiS 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers. 
Hardware  stores. .......................................... 

Other 

General  merchandise  gxoiq)  stores? , 

Department  stores 

LlMted  price  variety  stores ,, 

Other  general  merchandise  stores.......................... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations,.... 

Apparel,  accessory  stores. .................................. 

Men's,  'bays'   eqjparel  stores,  custom  tailors*...,.....,.... 

VTomen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores'.................................. , 

Shoe  stores. .............................................. 

Other  apparel  stores 

Furniture,  hone  funolshlngs,  equiiraent  stores...,,,.,,..,,.. 
Furniture  stores* 

Other  heme  furnishings  stores*, 

Household  eqjpliance,  radio,  TV,  music  stores. ............. 

Eating,  drinking  places 

Eating  plac  es 

Drinking  places ........................................... 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores^ 

Liquor  stores 

Book,  statlcoaery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores ................i. ........ 

Florists 

Camera,  photographic  si^jply  stores........................ 


16.4 

1.1 
1.9 
0.9 

44.3 

49.9 

22.5 

(D) 

2.8 

0.7 

1.0 

40.3 
44,8 
47.7 
44.4 

(D) 
41.2 

(D) 

30.1 
26.0 
19.4 
39.6 

U,2 

19.2 

7.7 

11.2 

22.8 

5.6 

77.9 

17.4 

64.4 

8.9 

(D) 


20.1 

2.0 
2.8 
1.9 

57.4 

64.7 

31.4 

2.9 

3.9 

0.7 

1.5 

44.9 
53.1 
53.6 
46.8 
21.4 
58.2 
7.1 

29.3 
23.6 
23.5 
43.9 

17.6 

26.2 

8.6 

11.9 

28.2 

9.5 
79.7 
48.9 
70.6 

ts.S 
47.8 


U.6 

0.6 
1.1 
0.5 

38.4 

45.9 

17.8 

(D) 

1.8 

0.5 

0.5 

31.0 
35.9 
36.3 
32.7 

(D) 
34.7 

(D) 

24.2 
21.0 
16.0 
31.6 

10.5 

13.9 

5.9 

7.6 

16.0 
3.9 

72.1 
9.3 

55.6 
6.7 

47.1 


15.2 

1.2 
1.6 
1.1 

50,2 

60.1 

24.9 

1.5 

2.8 

0.5 

0,9 

39.3 
47.3 
48.5 
42.2 
17.4 

iSi 

26.2 
20.6 
20.1 
41.9  I 

13.4 

19.8 

6.6 

8.8  i 

20.4  I 

7.8 

(D) 

(D) 
65.2 

(D) 
47.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

■"•In  coniputing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  In  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  la 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


BALTIMORE,  MD.,  AREA 


11 


Table  6.— RETAIL  STORES:   1958  AND  1954 — ^PERCENTAGE  DISTRIBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  BALTIMORE,  THE  ENTIRE  CITY,  AND  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Hetall  Store  Sales  \dilch  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  seUlug, 

oerchandlse  vendtng  machine  operators). 


s 

SIC  code 

Hnd  of  business 

Central 

business 

district^ 

Entire 

cityi 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

e 

52 

RETAIL  STORES 

100.0 

0.3 
0.1 
0.2 

43.3. 

40.0 
3.0 
0.4 

4.0 

0.6 

0.3 

16.9 

4.7 
7.4 
5.6 
0.3 
3.7 
(D) 

9.9 

4.2 
0.9 

4.8 

9.5 
7.2 
2.3 

3.1 

12.0 
0.9 
2.2 
0.2 
4.8 
0.2 
0.8 

100.0 

0.4 
C.l 
0,3 

45.3 

42.1 

3.0 

0.2 

4.7 

0.5 

0.3 

16.1 

4.7 
6.2 

4.3 
1.0 
3.9 
0.2 

8,6 
4.0 
0.-8 

3.8 

9.9 
7.5 
2.4 

2.5 

11.7 
1.0 
1.8 
0.7 
5.1 
0.1 
0.4 

100.0 

3.7 
0.8 
2.9 

16.1 

13.2 

2.2 

(D) 

23.9 

14.8 

5.0 

6.9 

1.7 
2.6 
2.1 
0.7 
1.5 
0.3 

5.4 
2.6 
0.8 

2.0 

11.0 
6.2 
4.8 

4.5 

8.7 
2.6 
0.5 
0.2 
1.2 
0.3 
(D) 

100.0 

4.1 
0.8 
3.3 

15.9 

13.1 
1.9 
0.9 

23.9 

14.8 

4.3 

7.2 

1.9 
2.3 
1.9 
0.9 
1.4 
0.7 

6.0 
3.5 
0.7 

1.8 

11.3 
5.8 
5,5 

4.2 

8.3 
2.1 
0.4 
0,3 
1.4 
0.3 
0.2 

100.0 

4.6 
0.9 
3.7 

13.1 

10.1 

1.9 

(D) 

26.6 

14.2 

6.5 

6.3 

1.5 
2.4 
2.0 
0.8 
1.2 
0.3 

4.8 
2.3 
0.7 

1.8 

10.6 
6.1 
4.5 

4.6 

8.7 
2.7 
0.3 
0.3 
1.0 
0.3 
0.2 

100  0 

Lunber,  building  material s,  hardware, 
faun  equipment  dealers 

5.1 

5251 

1.0 

52  ex.  5251 

Other 

4.1 

53  part' 
531 

Qeneral  merchaadise  group  stores' 

DppartmfiOit  storef?..................... 

13.7 
10.6 

533 

lA  m\  +r'xi  prl  '■p  vnrt  <»-ty  n+<>i^p ...,,,.... 

1.8 

-  539 
54 

Other  general  merchandise  stores 

Food  stores. ............................ 

1.2 
25.3 

55  ex.  55A 

AutcnotiTe  dealers. ..................... 

15.0 

55^ 

Qasollne  service  statlonfl. .«.••. ........ 

5.5 

56 

.^jparel,  accessory  stores. .••...•.••.... 

6.2 

561,  567 

Men's,  boys'   ^iparel  stores,  custom 
tailors* 

1.9 

562,563,568 
562 

Women's  clotMng,  specialty  stores.... 
Ready-to-vear  stores'............... 

1.9 
1.6 

565 

T?Biirt1y   PlotMng   "tOTop'.,,,..,,,.,.,,, 

0.9 

566 

(D) 
(D) 

5  0 

564,  569 

Other  apparel   stores , , , 

57 

Pamiture,  harae  furalshliigs,  equipaent 
stores ,, 

5712 

Furniture  stores*. .................... 

3.0 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores  ......•• 

Household  appliance,  radio,  TV,  music 

0.5 
1  4 

58 

5812 

5813 

591 

59  ex.   591 

TatlTig,  "IrfnHng  planAn 

11  2 

Eating  places. ........................ 

5  7 

nrHTiWrip  pl'^'-ofl,,,,,  ,,,,,,,.,,.....,,, 

5  4 

Dnjg  stores,  proprietary  stores 

4  3 

Other  retail  stores  .................... 

8.7 

592 

Liquor  storeR. ....•..••••...........•• 

2.0 

594 

Book,   stationery  stores. 

(D) 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
1.2 

5992 

Florists .............................. 

(D) 
0.1 

5996 

Canera,  photogr^hic  siqjply  stores.... 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent, 
'■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


12  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Tatle  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  plaimed  center  known  as 


'East  Point  Shopping  Center"  at  the  intersection  of  Eastern  Blvd.  and  North 
Point  Blvd. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5A, 58, 591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number; 

Sales ($1,000), 

Convenience  goods  stores: 

Number -, 

Sales ($1,  000) 

Shopping  goods  stores:-' 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-'. 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

HardwBjTe  stores 

Other 

General  merchandise  group  stores^  '.... 

Department  stores 

Limited  price  variety  s-tores 

Other  general  merchandise  stores 

Food  stores 


37 
21, 9U 


9 
8,881 


18 
11,696 


10 
1,337 


Number  of 
establish- 
ments 


37 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores', , 

Femily  clothing  stores '. 

Shoe  stoics , 

Other  apparel  stores 

FuTEiiture,  heme  furnishings,  equipnent 

stores , 

Furniture  s-tores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinMng  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  s-tores 

Jewelry  s-tores 

Florists 

Camera,  photographic  supply  stores . . . 


12 

3 
4 
3 
1 
3 
1 


_L 


MRC  No.  2 — Includes  stores  on  Eastern  Ave.  from  South  Bouldin  St.  to  South  Haven  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,-" 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number. 

Sales ($1,000).., 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 

Shopping  goods  s-tores:' 

Nvmber 

Sales ($1,  000) . . . 


All  other  stores: 

Number 

Sales 


Retail  stores,  total'. 


! (^1*666)! 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  s-tores 

Other 


2  3 


General  merchazidlse  group  stores' 
Department  stores 

Limited  price  variety  s-tores .... 
Other  general  merchandise  s-tores 


Food  stores. 


117 
23,618 


31 
6,074 


63 
15,904 


23 
1,640 


Number  of 
establish- 
ments 


117 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Au-tano-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cus-tan 

tailors 

Women's  olo-thlng,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

s-tores , 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores*. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...,. 

Jewelry  s-tores. 

Florists 

Camera,  pho-tograjihic  siQ)ply  stores. 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  co-uld  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*]iioludes  data  for  those  iHTirlH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  belowi 


38 

9 
7 
3 
5 
12 
5 


17 
5 
5 


16 

11 

5 


15 
2 


of  business. 


BALTIMORE,  MD.,  AREA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as 


"Edmondson  Village  Shopping  Center"  on  Edmondson  Ave.  from  Glen  Allen  Dr. 
to  Woodbridge  St. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Munber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-'.. 

Umber,  building  materials,  hardware, 

faun  equipnent  dealers, 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


35 
34,524 


10 
6,325 


11 
12,688 

14 
15,511 


Nunber  of 
establish- 
ments 


35 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  s-tores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,   stationery  s-tores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


I   MRC  No.  4 — Includes  stores  in  area  bounded  by  B.  &  A.  RR.,  Gov.  Ritchie  Hwy.,  "M"  St.,  New  Jersey  Ave.,  and  alley  North  of  Crain  Hwy. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales 


!(^,'666)! 


Hetail  stores,  total^. 


Lunber,  building  ma-terials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other , 


General  merchandise  group  stores 

Deparbnent  stores 

Tiimj-ted  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


69 
19,940 

26 

11,214 

20 
4,614 


23 

4,112 


Number  of 
establish- 
ments 


69 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

599^ 


591 


Au-tcmo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clo-thing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores  ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equipnent 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..,,. 

Jewelry  s-tores , ,,., 

Florists 

Camera,  iihotographic  supply  stores. 


10 

2 

3 
1 

1 
3 

1 


6 

1 
1 

4 

12 
8 
4 

5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nons-tore  retailers  (i.e.,  niB-11  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  da-ta  for  those  vIti/Ih  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  stores  In  the  area  bounded  by  Darley  Ave.,  Germania  Ave.,  Holy  Cross  Lane,  North  Regester,  East  Lafayette 
Ave.,  Aiken,  East  North  Ave.,  Sherwood  Ave.,  East  20th,  Curtain  Ave.,  and  Sherwood  Ave. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

27 

20,095 

554 

56 

23 

561,  567 

2,285 

562-3,568 

562 

2 

565 

(D) 

566 

564,  569 

2 

57 

(D) 

5712 

Nunber  of 

5713-15,19 

establish- 

572, 5732 

ments 

27 

58 

5812 

5813 

... 

591 

• . . 

59  ex.  591 

1 

592 

1 

594 

595 

597 

5992 

12 

5996 

Kind  of  business 


Number  of 

establish^ 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -' 

Number 

Sales ($1,  000) 

Convenience  goods  stores: 

Nunber 

Sales. ($1,000) 

Shopping  goods  stores: -^ 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Ltnber,  building  materials,  hardware, 

f  aim  equipnenrt  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custon 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fcmily  clothing  stores  ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment 

stores 

Fumitiire  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drln]dng  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photc^rapihlc  supply  stores... 


10 
4 
6 


MRC  No.  6. — Includes  the  planned  center  known  as  "Harundale  Mall  Shopping  Center"  boimded  by  Aquahart  Rd.,  Gov.  Ritchie 
Hwy.,  South  property  line  of  Center,  and  the  B.  &  A,  RR. 


SIC 
code 


llnd  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($L,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000)... 

All  other  stores: 

Nunber , 

Sales ($1,000) . , . 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores. 

Other , 


2  3 


General  merchandise  group  stores 
Deparbnent  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


22 
5,306 


5 
2,381 


13 
2,738 


4 
187 


Nunber  of 
establish- 
ments 


22 


55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Heady-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores <.. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  ^jhotographlc  stgjply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  vbich  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  i^etallers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  tHthIh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No. 7 — Includes  the' planned  center  known  as  "Mondawmin  Shopping  Center"  along  Gwynns  Falls  Pkwy.  between  Reistertown  Rd. 
and  Tioga  Pkwy. ,  and  stores  on  Warwick  Ave,  at  the  intersection  of  Gwynns  Falls  Pkwy. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenlenoe  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nimber 

Sales ($1,000) 

All  other  stores: 

Nimber 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

fann  equipnent  dealers 

Hardware  stores 

Other 

Qeneral  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


20,591 


6 

(D) 


27 
U,358 


16 
(D) 


Number  of 
establish- 
ments 


W) 


55  ex.  554 

551, 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Fcmily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


22 

3 
10 
7 
1 
6 
2 


11 
1 
3 
1 
3 


MRC  No.  8. — Includes  stores  in  the  area  bounded  by  East  Madison,  North  Eden,  East  Monument,  North  Central  Ave.,  Edythe, 

Asqulth,  Orleans,  Colvln,  and  Ensor. 


SIC 
oode 


Kind  of  business 


Total 


SIC 
oode 


Kind  of  bxislness 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Nmber 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber 

Sales .....($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1,000). 


All  other  stores: 
Nimber. ......... 

Sales,... 


!(^*666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores ..••,,••••...... 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


175 
13,848 


110 
6,141 


43 
6,406 


22 
1,301 


Nvmber  of 
establish- 
ments 


175 

1 

1 


1 
2 
5 

82 


55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers. 


Geisoline  service  stations. 


Ajjparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  ^jhotographlc  siqjply  stores. 


27 


24 

17 

7 


20 
6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (MA)  Not  available,    ,..  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlKJse  vinila  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


buslnesr 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BALTIMORE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  9. — Includes  the  planned  center  knovm  as  "Northuood  Shopping  Center"  bounded  by  Sheffield  Rd.,  Fenwick  Ave. 
Hillen  Rd.,  Argonne  Dr.,  and  Loch  Raven  Blvd. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  55^ 

22 

17,703 

55A 

56 

8 

561,  567 

(D) 

562-3, 56fi 

562 

8 

565 

(D) 

566 

56A,  569 

6 

57 

761 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

22 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

2 

592 

1 

59-; 

1 

595 

597 

5992 

5 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


^,  ^,  591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nxmber 

Sales ($1,  000) 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales. , ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other. 

General  merchandise  group  stores^  ^,... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

FoQily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places .- 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  10. — Includes  the  stores  in  the  area  bounded  by  East  Hamburg,  Compton,  Cross,  William,  East  West  St.,  Wall  St., 
East  Ostend,  Gittings,  Marshall  and  Marshall  extended,  and  Patapsco  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  p£irt,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000).. 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . . 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) . . 

All  other  stores: 

Nunber 

Sales ($1,  000) . . 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

f  ann  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores...... 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


93 
10,044 


54 
3,741 

24 
5,402 


15 
901 


Number  of 
establish- 
ments 


93 


44 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Canera,  iihotographlc  svgjply  stores. 


19 

3 
5 
3 
2 
7 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  vinfj"  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  11. — Includes  the  planned  center  known 
Valley  Rd. ,  Fairmoimt  Ave.,  Delavrare  Ave 


as  "Towson  Plaza"  and  the  stores  in  the  area  bounded'  by  Joppa  Rd..  Dulany 
, ,  GhesapeaKe  Ave . ,  York  Rd . ,  Susquehanna  Ave . ,  and  Wasnington  Ave . 


SIC 
code 


■■  -nrt  of  business 


Total 

SIC 
code 

55  ex.    554 

82 

30,761 

554 

56 

26 

561,    567 

7,05-; 

562-3,568 

562 

19 

565 

11,636 

566 

.564,    569 

37 

57 

12,071 

5712 

Nvmber  of 

5713-15,19 

establish- 

572,   5732 

ments 

82 

58 

5812 

5813 

3 

1 

591 

2 

59  ex.   591 

2 

592 

1 

594 

1 

595 

597 

5992 

10 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

thmber 

Sales ($1,000) 

Convenience  goods  stores: 

Kvmber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nvmber i.... 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

lAinber,  building  materials,  hardware, 

f  anL  equipment  dealers 

Hardware  stores 

Other 

Qeneisl  merchandise  group  stores^  ^.... 
Department  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femlly  clo-thing  stores  ' 

Shoe  stores ., 

Other  apparel  stores , 

Fumittrre,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinjclng  places •. 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  s-tores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists 

Camera,  photographic  supply  s-tores ... 


7 

6 

12 

1 
4 
4 
3 
3 
1 


13 

10 

3 


21 
3 
1 
2 
3 


MRC  No.  12. — Includes  -the  planned  centers  known  as  "Vest-ylew  Shopping  Center"  and  ^Ingleslde  Shopping  Center"  bounded  by  Craig- 
mont  Ed.,  Craigmont  Rd.  extended,  Johnny  Cake  Rd.,  Baltimore  National  Pike,  and  Baltimore  Coun-fcy  Beltway. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

37 

15,196 

554 

56 

10 

561,   567 

9,309 

562-3,568 

562 

18 

565 

4,768 

566 

564,    569 

9 

57 

1,119 

5712 

Nimber  of 

5713-15,19 

establish- 

572,  5732 

ments 

37 

58 

5812 

5813 

1 

1 

591 

— 

59  ex.   591 

4 

592 

1 

594 

1 

595 

2 

597 

5992 

4 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  pert^ 
531 

533 
539 


Retail  stores,  -total:  ^ 

number 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Nimber 

Sales 


!(|i,'666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

f ana  equipment  dealers 

Hardware  stores. , 

Other , 


General  merchandise  group  s-tores 

Department  stores, 

Limited  price  -variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


Au-tcmo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  s-tores,  cus-ton 

tailors 

Vfcmen's  clo-thing,   specialty  s-tores.. 

Ready--to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.,... 

Jewelry  stores 

Florists 

Ctmera,  pho-tographic  supply  stores. 


2 

1 
12 

2 
3 
2 
2 
5 


Standard  No-tes:   (D)  Wi-thheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  include  "nDnemployer"  establishments  vbXch  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstoie  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

*Qiijludes  da-ta  for  -tbose  iH»wta  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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MRC  No.  13. — Includes  the  stores  in  the  area 


bounded  by  York  Rd.,  and  Belvedere  Ave.,  Orkney  Rd.,  Evesham  Ave.,  and 
Bellona  Ave. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

25 

8,757 

55A 

56 

9 

561,  567 

2,212 

562-3, 568 

562 

10 

565 

5,90A 

566 

56A,  569 

6 

57 

eAi 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

25 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

2 

592 

1 

59-; 

1 

595 

597 

5992 

2 

5996 

Kind  of  business 


Number  of 

establlshr- 

ments 


54,58,591 


53  part, 3 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnient  dealers 

Hardware  stores 

Other 

Qeneral  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.., 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores , 

Household  appliance,  radio,  TV,  musl? 

stoics , 

Eating,  drinking  places , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Came3?a,  photographic  supply  stores.., 


MRC  No.  lA. — Includes  the  planned  centers  known  as  "York  Road  Shopping  Center"  and  "Drum  Castle  Shopping  Center"  on  York 

Rd .  from  Walker  Ave .  to  Overbrook  Rd . 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Noaber  of 
establish- 
ments 


54,58,591 


53  part, ^ 
56,  57 

52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:-' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000) . 

Shopping  goods  s-tores:-' 

Nvmber 

Sales ($1,  000) . 


All  other  stores: 

Number 

Sales , 


.($1,000). 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other , 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  s-tores 

Other  general  merchandise  stores. 


Food  s-tores. 


10 
12,447 


4 
(D) 


4 
(D) 


2 
(D) 


Number  of 
establish- 
ments 


10 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autano-tive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores ' 

Men's,  boys'  apparel  stores,  custon 

tailors ft . 

Women's  clo-fching,   specialty  stores.. 

Ready-to-weeo-  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equijnient 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  ^jhotographlc  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  -totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*3jicludes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSUKE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
icind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
he  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
aonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Ij  Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 

lietc. 

Data  for  nonstore  retailers— mail  order  houses, 
idirect  selling  (house-to-house)  organizations,  and 
'merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
,sus  of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For   purposes    of  coverage  in  the  1958  Census 
(of  Business,    retail   establishments  were  divided 
,into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
.i.e.,   the   "nonemployer"    universe.      The  method 
'of   obtaining    census    information  for   these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76.  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers. " — This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  witii 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  groQp  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magiiitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  ifeasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services   to  customers,   whether  or  not  payment 
'  was   received   in   1958.     Sales  are  normally  re- 
'  corded  net  of  deductions  for  refunds  and  allow- 
ances  for  merchandise  returned   by  customers. 
'  Total  sales  exclude  amounts  other  than  those  re- 
■  ceived  from  customers,  such  as  income  from  in- 
:   vestments,   rental  of  real  estate,  etc.     They  in- 
clude the  amount   of  local  and  State  sales  taxes 
and    Federal    excise    taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.      Gasoline,   liquor,   tobacco, 
'  and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15'— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunoditles. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 


22 


APPENDIX 


and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lunfiber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  .  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  Tlie  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55,         j 
Except  554) 

NOTE:      This  group  does  not   include  estab- 
lishments   primarily    engaged    in   selling  trucks; 
and  motorized    industrial  equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade  i 
portion  of  the  Census  of  Business.  I 

Passenger    car    dealers,   franchised  and  non- ! 
franchised  (SIC   551.   552). -Establishments  pri-  i 
marily  selling  new  automobiles,  or  new  and  used 
automobiles   and  trucks.      These   establishments  i 
frequently    operate    repair    shops  and  used  car; 
lots  and  may  carry  stocks  of  replacement  parts, ' 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as   separate  estab-  \ 
lishments.      Data   for   such  operations   are  con-  i 
solidated    in    this   category  with  other  data  for 
franchised    passenger    car  dealers.      Establish- ' 
ments  primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).- Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566)  —Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrige:fators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93) .  — 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  — Establishments 
primarily  Celling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52,  55,  599). 
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PLMS  FIR  1951  CENSHS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  §nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  wrill  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  covinties,  cities,  and  standard 
metropolitaji  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylveinia  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  cunount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
lUnder  13  U.S.C.,  sections  131  and 224.  TTiese  censuses  covered 
businesses  of)erated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
"trade,  selected  services,  and  public  warehousing.  This  rejwrt 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
.picture   theaters   in   the   selected  central  business  districts. 


AREAS  COVERED 


J  Each  of  the  reports  in  this  series  covers  a  separate  standard 
,metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
-sus-delineated  major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
'MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
.97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
'Business  to  arrange  for  the  delineation  of  such  districts  before 
■'a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
;complished  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 

■  program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 

^in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 

■  the  Census  Bureau. 

.  TTie  objective  of  the  CBD  program  was  stated,  as  follows,  in 
I  a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
J  Tract  Committees: 

I         "The  primary  objective  of  this  operation  is  to  provide  a 
)     basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral  Business   District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentration  of  retail  businesses,  offices,  theaters,  hotels, 
.and  "service'  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  thin 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneap>olis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store—usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tai)le  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISBffiNTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  CF  BATON  ROUGE 


Establishments,  Sales,  Annual  Payroll,  and  BiQ>l07ees,  ^3y  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  emplojrees, 

vorkweek  ended 

nearest  Nor.  15 


Total 
(nunber) 


Full 
uorkueek 

(nmiber) 


1954^ 


Estab- 
lish- 


(mmber) 


Sales" 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54^ 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lunber,  building  materials,  hardware, 

farm  equipnent  dealers ., 

Ibrdvare  stores , 

Other 

General  merchandise  group  stores-', .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custcm 

tailors*. 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. ..... 

Household  appliance,   radio,  T7, 
music  stores...,,,, ,.,...,. 

Eating,  drinking  places 

Eating  places 

Drinking  places ,,...........,. 

Drug  stores,  proprietary  stores....... 

Other  retail  stores* ..,...,.. 

Liquor  stores ..,,,, .....,....,, 

Book,  stationeiy  stores ............. 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores , , 

Florists..,....,,. ...,...,. 

Camera,  photographic  supply  stores.. 


SELECTED  SEHVICES 


Hotels ..,.,. 

Motion  picture  theaters. 


187 


10 
6 
3 

1 

7 

5 

5 

65 

15 
25 
21 

5 
18 

2 


18 
10 

1 


24 

13 

6 


44 
2 
4 
2 

11 
3 

1 


53,361 

507 

507 

23,670 

(D) 

2,715 

(D) 

1,510 

2,375 

1,087 

10,910 

2,735 
4,343 
4,153 
1,169 
2,453 
(D) 


3,556 

2,456 

(D) 

(D) 

2,689 

2,264 

425 

1,903 

5,154 
(D) 
805 
(D) 

1,932 
(D) 
(D) 


(D) 
(D) 


8,091 

70 

'70 

3,868 
(D) 
434 
(D) 

103 

266 

101 

1,374 

366 
482 
463 
189 
322 
(D) 


610 
414 
(D) 

(D) 

643 

593 

50 

255 

801 
(D) 
131 
(D) 
369 
(D) 
(D) 


(D) 
(D) 


3,285 

21 

'21 

1,651 
(D) 
280 
(D) 

49 

48 

42 

581 

127 
24^ 
231 
81 
117 
(D) 

189 
134 
(D) 

(D) 

351 

327 

24 

104 

249 
(D) 
42 
(D) 
110 
(D) 
(D) 


(D) 
(D) 


2,773 

21 

'21 

1,365 
(D) 
163 
(D) 

35 

45 

36 

452 

111 
192 
183 
67 
73 
(D) 


173 
119 
(D) 

(D) 

332 

308 

24 

79 

235 
(D) 

40 
(D) 

99 
(D) 
(D) 


(D) 
(D) 


201 


46,452 


8 

1,259 

1 

(D) 

7 

(D) 

10 

18,075 

6 

15,926 

3 

(D) 

1 

(D) 

14 

2,234 

4 

1,410 

7 

731 

73 

10,451 

13 

2,420 

32 

4,928 

24 

4,585 

5 

888 

21 

2,043 

2 

(D) 

22 

4,138 

10 

2,451 

1 

(D) 

11 

(D) 

24 

2,426 

16 

2,192 

8 

234 

4 

1,735 

35 

3,943 

1 

(D) 

5 

957 

2 

(D) 

13 

(D) 

3 

83 

2 

(D) 

(D) 
990 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately 
eoimted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  ccmgrarability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsevdiere  classified  were  $1,114,000^  of  which  $857,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  groiQ)  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonen^iLoyer"  establlsi)^ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  Tri™ig  of  business, 

■'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "eanployer"  establishments. 

'Both  1954-  and  1958  data  limited  to  "employer"  establishments. 

*Iiicl\ides  data  for  those  THnrtH  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


BATON  ROUGE,  LA.,  AREA 


Table  2.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

CITY  OF  BATON  ROUGE 


EstabllsMents,  Sales,  Annual  Payroll,  and  BSnployees,  by  Kind  of  Business 


Kind  of  business 


19581 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  ai5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 

Ush- 

ments^ 


(nimiber) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores,  totAl-' 

Lumber,  building  materials,  hardware, 
f aim  equipnent  dealers ,.,„,,,,,,,,,,,, 

Hardware  stores 

Other 

General  merchandise  grot?)  stores^ 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores,.... 

Food  stores , 

Autcmotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom 

tailors  , 

Wcmen's  clothing,   specialty  stores.., 

Ready-to-wear  stores' ....- 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  eq'iipment 

stores 

Fiimitiire  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places....... 

Drug  stores ,  proprietary  stores ....... 

Other  retail  stores ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


1,A36 

85 
23 
62 

44 

8 

19 

17 

289 

34 

196 

118 

20 
39 
33 
16 
31 


94 
36 
16 

42 

270 

191 

79 

75 

181 
36 
11 
11 
12 
19 


253,017 

21,797 

3,049 

18,748 

33,439 

25,038 

5,062 

3,339 

51,474 

50,951 

18,826 

19,137 

2,962 
(D) 

5,026 
(D) 

3,286 
(D) 


15,772 

(D) 

1,731 

(D) 

14,803 

11,405 

3,398 

10,115 

16,703 

2,804 

l,84i 

962 

(D) 

(D) 

1,345 


28,208 

2,204 
(D) 
(D) 

4,980 

3,861 

728 

391 

2,725 

5,282 

1,777 

(D) 

393 
580 
561 
(D) 
428 
(D) 


2,560 
(D) 
308 

(D) 

2,958 

2,580 

378 

(D) 

2,031 
148 
260 
(D) 
402 
(D) 
161 


10,725 

636 
(D) 
(D) 

2,145 

1,541 

436 

168 

1,208 

1,176 

818 

(D) 

139 
291 
278 
(D) 
164 
(D) 


707 
(D) 
85 

(D) 

1,833 

1,606 

227 

(D) 

656 
59 
87 
(D) 
120 
(D) 
56 


Hotels 

Motion  picture  theaters. 


12 
13 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


9,359 


617 
(D) 
(D) 

1,770 

1,328 

282 

160 

826 

1,139 

758 

(D) 

118 
230 
221 
(D) 
99 
(D) 


680 
(D) 
83 

(D) 

1,662 

1,451 

211 

(D) 

612 
51 
83 
(D) 
108 
(D) 
54 


(D) 
(D) 


1,294 

74 
22 
52 

41 
6 

13 
22 

309 

69 

159 

111 

17 
41 
32 
16 
29 
6 


96 
36 
12 

44 

222 

131 

91 


145 
41 
12 

7 
15 
18 

3 


7 
15 


(D) 


16,385 
(D) 
(D) 

22,200 

15,926 

(D) 

(D) 

37,047 

39,558 

12,997 

15,799 

2,764 
5,533 
5,133 
4,167 
2,893 
352 


12,707 

7,350 

(D) 

(D) 

11,444 
8,169 
3,275 

7,095 

(D) 
(D) 

1,606 
579 

2,134 
(D) 
(D) 


(D) 
(D) 


20,529 

(D) 
(D) 
(D) 

3,178 

2,390 

(D) 

(D) 

33,495 

3,695 

1,382 

1,973 

332 
631 

578 

631 

351 

28 


(D) 

1,061 

(D) 

(D) 

2,095 

1,768 

327 

853 

1,443 
(D) 
184 
88 
389 
(D) 
(D) 


(D) 
(D) 


J   Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,,.  Represents  zero, 

I   ^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
J  and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is  greatest  for  general  merchan- 
j,dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "notion  picture  theaters." 
3    All  1954  gro>g)  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
jneirts  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 
'   Excludes  nonstore  retailers  (i.e.,  Tnail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


BATON  ROUGE,  LA.,  AREA 

Table  <t.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  BATON  ROUGE,  THE  ENTIRE  CITY,  AND  BATON  ROUGE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent,  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total-'.,..,.,..,.... 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers •..,, 

Hardware  stores .,.,. 

Other 

General  merchandise  group  stores^..... 

Department  scores «... 

Limited  price  variety  stores. 

Other  general  merchandise  stores , 

Food  stores. ..,,, ,.,, 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores..... 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores •.... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores*.... i............... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places. ,....,...............,,..,., 

Eating  places i...................... 

DrinMng  places ,,,.,,,,,.,.,..•.,,,...,...• 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  supply  stores..,...,..,,..... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


14.9 

-57.9 

(D) 

31,0 
(D) 
(D) 
(D) 

-32.4 

68.4 

39.2 

4.4 
13.0 
-11.9 
-9.4 
31.6 
20.1 
(D) 

-14.1 
0.2 
(D) 
(D) 

10.8 

3.3 

81.6 

9.7 

30.7 

(D) 

-15.9 

(D) 

-1.2 
(D) 
(D) 


(D) 
(D) 


(D) 


33.0 
(D) 
(D) 

50.6 

57.2 

(D) 

(D) 

38.9 

28.8 

44.8 

21.1 
7.2 
(D) 

-2.1 
(D) 

13.6 
(D) 

24.1 
(D) 
(D) 
(D) 

29.4 

39.6 

3.8 

42.6 

(D) 
(D) 
14.8 
66.1 
(D) 
(D) 
(D) 


(D) 
(D) 


(D) 


40.8 
(D) 
(D) 

136.8 

(D) 
(D) 

43.5 

27.3 

45.2 

53.8 

-34.0 

(D) 

100.7 

(D) 

-2.0 

(D) 

42.6 
(D) 
(D) 
(D) 

34.3 
52.9 
-2.2 

53.2 

(D) 
(D) 
60.1 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


40.8 


36.3 

64.5 

(D) 

49.8 

57.2 

72.7 

(D) 

51.1 

34.7 

51.4 

21.9 
7.2 
-4.4 
-2.1 
72.3 
13.6 
(D) 

24.3 
5.8 
(D) 

39.3 

31.7 
39.9 
10.6 

51.8 

50.1 
9.9 

14.8 
(D) 
3.7 

32.5 
(D) 


(D) 
(D) 


49.1 


44.0 

70.8 

(D) 

114.4 

162 !  6 
(D) 

56.2 

33.5 

52.2 

56.2 
-34.0 
56.5 
59.3 
83.3 
-2.0 
(D) 

42.4 
8.7 
(D) 
(D) 

36.9 

52.4 

5.4 

64.4 

60.1 
(D) 

60.1 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
Bepartment  was  separately  coimted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
pility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
^hotels"  or  "motion  picture  theaters." 

I   ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I   *1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
I   In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
I   Tncludes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


10 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

BATON  ROUGE  AND  OF  BATON  ROUGE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  ci-ty  sales  In 
central  business  distrlct'^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HETAH  STCfflES 

Retail  stores,  total^.,.,,...,...,,,..,.....,.......,. 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores, . ......................................... 

Other 

General  merchandise  group  stores^ ........................... 

Department  stores ......................................... 

Limited  price  variety  stores. ............................. 

Other  general  merchandise  stores.......................... 

Food  stores. ................................................ 

Autanotlve  dealers. ......................................... 

Gasoline  service  stations. .................................. 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custcun  tailors*...,.......... 

Women ' s  clothing,  specialty  stores  ....................... 

Ready-ix)-wear  stores'. .................................. 

Family  clothing  stores'. 

Shoe  stores. .............................................. 

Other  apparel  stores ...;............. 

Furniture,  hone  furnishings,  equipnent  stores............... 

Furniture  stores*. ........................................ 

Other  home  furnishings  stores*.......................,..,. 

Household  qipllance,  radio,  TV,  music  stores.............. 

Eating,  drintdLng  places. ..................... ...•..•,•,•,,•• 

Eating  places ............................................. 

Drinking  places.. 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores*,.....................,................. 

Liquor  stores. ............................................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....,,,,,,,,..............,. 

Jewelry  stores ...,,,,,..,.,,,.,,«.,•,,,,, 

Florists ,,, 

Camera,  photographic  si^yply  stores,.,,..................,. 


21.1 
2.3 
2!? 

70.8 
(D) 

53.6 
(D) 

2.9 

4.7 

5.8 

57.0 
92.3 

(D) 
82.6 

(D) 
74,7 

(D) 

22.5 
(D) 
(D) 
(D) 

18.2 
19.9 
12.5 

18.8 

30.9 
(D) 

43.7 
(D) 
(D) 
(D) 
(D) 


(D) 

7.7 
(D) 
(D) 

31.4 

100.0 

(D) 

(D) 

6,0 

3.6 

6.0 

66.1 
87.6 
88.7 
89.3 
21.3 
70.6 
48,9 

32.6 

33.3 

(D) 

(D) 

21.2 

26.8 

7.1 

24.5 

(D) 
(D) 
59.6 
(D) 
(D) 
(D) 
(D) 


19.6 
2.2 
2)6 

67.8 

(D) 

49.0 
(D) 

2.6 

4.4 

5.0 

56.6 
92.3 
82.1 
82.6 
16.3 
74.7 
(D) 

22.2 

31.6 

(D) 

(D) 

16.9 
18.7 
11.3 

16.7 

29.7 
(D) 

43.7 
(D) 

87.3 
(D) 
(D) 


24.0 

7.4 
(D) 
(D) 

77,5 

100.0 

(D) 

(D) 


3.5 

5.6 

66.1 
87.6 
89.1 
89.3 
21.3 
70,6 
(D) 

32.1 

33.3 

(D) 

(D) 

20.1 

25.3 

6,9 

23.1 

34,1 
(fi) 

59.6 
(D) 
(D) 

13.3 
(D) 


Standard  Motes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  iiis  own  Viiifl  of  business.  The  effect  on  caaparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  es1;ablishments. 

^Includes  data  for  those  MTida  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


BATON  ROUGE,  LA.,  AREA 
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TalxLe  6.— RETAIL  STORES:   1958  AMD  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  BATON  ROUGE,  THE  ENTIRE  CITY,  AND  BATON  ROUGE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  tdilcb  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

mercbandlse  veiiding  macblne  operators). 


SIC  code 


Kisd  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


-251 

i2  ex.  5251 

i3  part' 

131 
i33 
■39 

4 

5  ex.  554 

54 

6 

a,  567 

62,563,568 

62 

65 

66 

64,  569 


712 

713-15,  19 
72,  573 


i 

}  ex.  591 

?2 

?4 


>92 


RETAIL  STORES 

Retail  stores,  total' 

lumber,  building  materials,  baxdirare, 

fam  equipsent  dealers 

Hardvare  stores. . .................... 

Other , 

General  merchandise  group  stores' 

Department  stores.................... 

Limited  price  variety  stores........,, 

Other  general  merchandise  stores...... 

Food  stores. ........................... 

AutcmotiTe  dealers , 

Gasoline  service  stations............... 

,^)parel,  accesaoiy  stores.............. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Vomen's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores. 

Furniture,  heme  furnishings,  equiiment 
stores 

Furniture  stores*,,..,.,,....,,....... 

Other  home  furnishings  stores*..,...., 

Household  alliance,  radio,  TV,  music 
stores. ,...,...........,...,,......., 

Eating,  driiddng  places...,....,,,..,,,. 
Eating  plEu:es............,,,....,,,,,. 

Drlnldng  places....................... 

Drug  stores,  proprietary  stores.,,,,,,,. 

Other  retail  stores'.................... 

Liquor  stores......................... 

Boole,  stationery  stores. .............. 

Sporting  goods,  bicycle  stores ....... 

Jewelry  stores 

Florists , 

Camera,  photographic  si^iply  stores.... 


100.0 
1.0 

i!6 

44.4 
(D) 
5.1 
(D) 

2.8 

4.5 

2.0 

20.4 

5.1 
8.1 
7.8 
2.2 
4,6 
(D) 


6.7 
4.6 
(D) 

(D) 

5.0 
4.2 
0.8 

3.6 

9.7 
(D) 
1.5 
(0) 
3.6 
(D) 
(D) 


100,0 


2.7 
(D) 
(D) 

38.9 

34.3 

(D) 

(D) 

4.8 

3.0 

1.7 

22,5 

5.2 

10.6 
9.9 
1.9 
4.4 
0.4 


8.9 
5.3 
(D) 

(D) 

5.2 
4,7 
0,5 

3.8 

8.5 
(D) 
(D) 
0.6 
(D) 
0.2 
(D) 


100.0 

8.6 
1.2 

V.4 

13.2 
9.9 
2.0 
1.3 

20.4 

20,1 

7.4 

7.6 

1.2 
(D) 
2.0 
(D) 
1.3 
(D) 


6.2 
3.0 
(D) 

(D) 

5.9 
4.5 
1.4 

4.0 

6.6 

1.1 
0,7 
0.4 
(D) 
0.3 
0.5 


100.0 


(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

(D) 

IS) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

8.5 
1.2 
7,3 

12.8 
9.2 
2.0 
(D) 

21.5 

19.8 

8,0 

7.1 

1,1 
1,9 
1,8 
2.6 
1.2 
0,2 


5.9 
2.9 

0.6 

2.4 

5.8 
4.4 
1.4 

4.2 

6,4 
1.1 
0.7 
0.4 
0.8 
0.3 
0.5 


100.0 


1,0 
(D) 

12.1 
8.2 
1.7 
2.2 

20.1 

20.7 

7.4 

8.2 

1.4 
2.2 
2.9 
2.7 
1.5 
(D) 


6.7 
3.8 

(D) 

2.4 

6.2 
4.5 
1,7 

3.9 

5.9 
1.4 
0.8 
(D) 
1.1 
0.3 
(D) 


I  Standard  Notes:  (D)  Withheld  to  avoid  disclosure.  (NA)  Not  available.  ...  Represents  zero.  (Z)  Less  than  0.05  percent. 
[  '•In  coinputirig  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depaii>- 
?nt  was  separately  counted  and  separately  cleissified  in  accordance  with  its  own  kind  of  husiness.  The  effect  on  comparability  is 
peatest  for  general  merchandise  stores  (SIC  53,  pt . )  and  apparel,  accessory  stores  (SIC  56) . 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'  *1954  data  limited  to  "employer"  establishments  in  computing  percent. 

I  'In  computing  percent,  both  1954  and  1958  data. limited  to  "employer"  establishments. 
^Includes  data  for  those  ViTidH  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


12  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table   7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  BATON  ROUGE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  taiown  as   "Delmont  Village"  bounded  by  Lorraine,  Plank  Rd,,  Sycamore,  and  Longfellow  Dr. 


SIC 
code 


Kind  of  business 


SIC 

Total 

code 

55  ex.  554 

15 

9,925 

554 

56 

3 

561,  567 

(D) 

562-3,568 

562 

8 

565 

5,563 

566 

564,  569 

-4 

57 

(D) 

5712 

Number  of 

5713-15,19 

establish-  . 

572,  5732 

ments 

15 

58 

5812 

5813 

::: 

591 

.  •  • 

59  ex.  591 

4 

592 

594 

1 

595 

3 

597 

5992 

2 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -' 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores ^  ^ . ... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores  ' , 

Fonily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores , 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

JeweLry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2. — Includes  stores  In  the  area  bounded  by  Government,  Ogden  Dr.,  Wilshire  Dr.,  S.  Arcadian  Thruway,  Government,  Terry  Dr. 

Cole  Dr.,  Dawson  Creek,  and  Eugene 


SIC 
code 


Kind  of  bxisiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber. 

Sales ($1,000) . . , 

Convenience  goods  stores: 

Number 

Sales ($1,  000) . . . 

Shopping  goods  stores:^ 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000) . . . 


Retail  stores,  total 


Lvmber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other r 


2  3 


General  merchandise  group  stores' 
Department  stores. 

Limited  price  variety  stores,... 
Other  general  merchandise  stores 


Food  stores. 


28 
10,123 


6 
7,026 


15 
2,605 


7 
492 


Number  of 
establish- 
ments 


28 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores*. 

Liquor  stores ...................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (KA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  TdnAn   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds  ^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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71  services  to  customers,  whether  or  not  payment 
iwas  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow - 

.ances  for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  prinnari- 
ly  engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
^fetailers,  etc.)  by  establishments  primarily  en- 
'^aged  in  retail  trade.  Although  the  count  of  es- 
i^ablishments  as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
inesses.  Payroll  is  reported  before  deductions 
^for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  Noveniber 
15.— This  item  consists  of  payroll,  as  defined  above, 
jwhich  was  paid  to  persons  on  the  payroll  in  the 
ipay  period  ended  nearest  November  15,  1958. 
'Establishments  whose  payroll  period  was  other 
jthan  a  week  were  requested  to  adjust  the  fig- 
v(ures  to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  enrq)loyees,  including  salaried  officers  and 
Executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "FuU  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conunodlty  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conmiodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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I  Tire,  battery,  accessory  dealers  (SIC  553).— 
i  Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts   are  from  the   sale  of  apparel  and  ap- 

iiparel  accessories. 

II 

ii    Men's,  boys'  apparel  stores,  custom  tailors  (SIC 

j  561  and  5671).- -Establishments  primarily  engaged 
i  in  selling  men's  and  boys'  outerwear  and  fumish- 
lings  such  as  shirts,  hats,  underwear,  hosiery, 
^c.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

;  Women's  clothing,  specialty  stores  (SIC  562, 
^563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

'        Women's    ready-to-wear   stores    (SIC  562).— 
Establishments   primarily      selling  women's  and 
|girls'    apparel.      Establishments   are  included  in 
ithis  category  provided  (1)  their  sales  of  all  types 
jof  apparel   (except  as  noted  in  the  definition  for 
'.general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
|,en's  and  girls'  apparel  are  3  or  more  times  the 
IJsales    of  all   men's   and   boys'    apparel,    and   (3) 
|sales  of  women's  and  girls'  coats,  suits,  anddress- 
i  es  are  at  least  one-third  of  sales  of  all  women's 
hand   girls'    apparel.       Establishments   primarily 
■^selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
'  ments  primarily  selling  clothing,  furnishings,  and 
[j accessories  for  men,  women,  and  children,  with- 
[  out  specializing  in  any  one  line.  Establishments 
jiare  included  in  this  category  provided  (l)their 
]  I  sales  of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for   80%  or  more  of  their  total   sales. 


(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  Unes  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


in 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Nfajor  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). — Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
arily    selling    bicycles    and  bicycle  parts   and 
ies. 


marily    s 
accessories. 


Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


.Reports  are  issued  mcnthly  showing  national  and  regicoial  estimates,  by  kind  of  business^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Itonthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Capned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subs ample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
foimation  for  previous  months  is  shown  both  unad- 
justed and  adjvisted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

EstliHated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  flnns  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  bvisiness.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  monlii  preceding  year,  arid  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  mcmth,  preceding  month, 
and  same  month  preceding  year.  Itonthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  ^olesale  distributors,, 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  ail  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  conparable  previo\is  year 
information.  Canners '  stock,  siQjplied  by  canners ' 
associations,  shown  as  avaiiable.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
Jioly  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  liii)orters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  iii5)orts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  diiring  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  G. 


U.  S.  DEPARTMENT  OF   COMMERCE 

BUREAU  OF  THE  CENSUS 

WASHINGTON  25.  D.  C. 


POSTAGE  AND  FEES  PAID 
.  S.  DEPARTMENT  OF  COMMERCE 


OFFICIAL  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PUNS  Fll  1S5I  CENSIS  8F  BI9NESS  mWES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-sixe  of  establishments, 
single  units  and  multionits ,  employmeiit-size  of  establish- 
ments, and  legal  fo'rm  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  n,  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  'business,  for  counties,  cities,  §nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Penhsyl- 
vainia  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS — A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and| 
geographic  areas,  for  such  subjects  as  size  of  wholesale! 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volumel 
will  incorporate  the  subject  report  series  BC58-WS, 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District,  of  Columbia,  Alaska,  Guam,, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  coxinties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of-t_ 
business  detail  will  vary  in  accordance  with  the  number  o^ 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa-ti 
rate  chapters,  presenting  statistics  by  kind  of  business  andl 
geographic  areas,  for  such  subjects  as  receipts -size  ol 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  n\otels. 
This  volume  will  incorporate  the  subject  report  seriet 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A United  States  summary  chapter  and  separatt 
chapters  for  each  State,  the  District  of  Columbia,  Alaska 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standari. 
metropolitan  statistical  areas.  The  amount  of  kind-of 
business  detail  will  vary  in  accordance  with  the  number  o: 
service  establishments  in  the  area.  Data  for  selected  town: 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl 
vemia  will  also  be  included.  This  volume  will  incorporate' 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufectures  and  Mineral  Industries  was  reqUired  by  law 
under  13  U.S.C..  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufoctures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  wardiousing.  This  rqmrt 
provides  fiiyHngg  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

k  Each  of  die  tepoita  in  this  series  covers  a  separate  standard 
f  metr(qx>lltan  statistical  area  and  includes  data  for  die  central 
,  business  district  (or  coitral  business  districts)  In  the  specified 
,  standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
r  sus-delineated  major  retail  center  (MRC)  located  in  the  same 

standard  metropolitan  statistical  area  (SMSA).  The  number  of 
-  MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 

iKMie  to  about  two  dozen.  The  entire  series  of  reports  covers 

97   SMSA's,   and  provides  data  for  109  CBD's  and  some  500 

MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 
for  the  Bureau  of  die  Census  prior  to  the  1954  Census  of 
Business  to  arrai^e  for  the  delineation  of  such  districts  before 

'  a  program  to  tabulate  Caisus  data  for  them  could  be  imple- 
mented. The  delineation  of  central  busings  districts  was  ac- 
complished with  the  co(q)eration  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 

,  program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  ami  associations,  newspapers, 
plannii^  agencies,  welfere  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (accordii^  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
2  a  lener  from  the  Director  of  die  Census  Bureau  to  die  Census 
Tract  Committees: 

I  *Tbe  primary  objective  erf  diis  operation  is  to  provide  a 

I  basis  for  cotapaiiBg  changes  in  business  activity  in  the  Cen- 

j  tral  Business  District  with  diose  in  die  remainder  of  the 

I  metropolitan  area  or  of  the  central  city." 

Because  there  areoogenerallyacc^tedrules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  deGaiagAeCBD  but  (1) 
provided  a  general  cbaracterizatton  of  die  CBD,  describing  it  as 
I  "an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
fai^  cocceatration  c^  retail  businesses,  offices,  theaters,  hotels, 
and  "service'  businesses,  and  an  area  of  hi^  traffic  flow';  and 
(2)  required  that  die  CBD  ordinarUy  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistof  oneof  more  whole  Census 
tracts.  The  enqihasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    mi^   conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  die  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  prtqierly  within 
a  strictly  defined  CBD  or  to  die  exclusion  of  a  small  por- 
tion of  what  should  be  in  die  CBD.  It  was  believed  that  diis 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  beii^  nwasured.  Provision,  however,  was  made 
for  splitting  tracts  «iiere  a  serious  prc^lem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  wldi 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  coiftparisons  over  time.  Aldioi^  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  tbat  die  inexactitude  resulting  from  the 
use    of   fixed   boundaries   would   not    prove  to  be  serious. 

In  some  cities  where  diere  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CK)  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  die  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  chained. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  Cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  neniiandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  pi^lication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  infom^tion  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  develc^ments 
whi<ii  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  ad^cent  stores  outside  of  the  planned  portion. 
In  general  the  baadaxieB  erf  the  MRC's  have  been  established 
to  include  all  adjacem:  blocks  containing  at  least  one  store  in 
die  general  merd^ndise,  apparel,  or  furniture -appliance 
groups  of  stores,  aM  wiare  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  diose  cities  wUMn  die  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficioit  size  m  ipallfy  for  the  delineation  of  a  central 
business  district,  w>  MRC's  were  delineated  unless  at  least  two 
such  centers  coidd  be  utefined. 


For  explanation  of  procedures  and  definitions,  see  ^vpeodlx. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SEISCTED  SERVICE  ESTABLISIMEKrS:  1958  AMD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  BIRMINGHAM 

Establlstaients,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments -"^ 


(number) 


Sales^ 


($1,000) 


Payroll,. 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(nunber) 


1954 


Estab- 
lish- 
ments-'^ 


(nunber) 


Sales-^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Ltimber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

Genei-al  merchandise  group  stores^  ' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores j 

Furniture,  heme  furnishings,   equipaent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


583 


16 

6 

10 

24 
5 
6 

13 

33 

10 

17 

115 

26 
32 
21 
17 
37 
3 


78 

41 

5 

32 

142 
129 

13 

18 

130 
4 
5 
4 
34 
5 
1 


19 


173,072 

2,516 
1,145 
1,371 

64,769 

54,308 

8,126 

2,335 

13,162 

11,246 

1,346 

31,227 

3,844 

15,485 

14,988 

5,419 

6,021 

458 


17,698 

10,743 

545 

6,410 

10, 552 

10,078 

474 

2,420 

18,136 

4,152 

1,714 

716 

5,654 

376 

(D) 


4,483 
2,072 


27, 530 

323 
124 
199 

11,285 

9,636 

1,283 

366 

967 
1,471 

105 
5,038 

679 
2,327 
2,257 
1,127 

828 
77 


2,997 
1.898 


1,031 

2,314 

2,275 

39 

432 

2,598 

137 

210 

88 

1,068 

60 

(D) 


1,273 
433 


10,287 


101 
44 
57 

3,897 

3,072 

695 

130 

404 

342 

58 

2,040 

191 

1,225 

1,182 

296 

300 

28 


788 

456 

24 

308 

1,667 

1,614 

53 

165 

825 

44 
51 
36 

340 
24 

(D) 


215 


9,284 

97 
40 
57 

■3,528 

2,882 

526 

120 

350 

342 

55 

1,623 

181 
961 
923 
241 
214 
26 


774 

450 

24 

300 

1,593 

1,550 

43 

148 

774 
44 
46 
33 

331 
24 

(D) 


865 
177 


627 

161,034 

19 

2,927 

9 

1,683 

10 

1,244 

23 

52,341 

4 

(D) 

7 

7,651 

12 

(D) 

36 

11, 527 

13 

14,128 

23 

1,975 

159 

30, 575 

30 

3,498 

52 

11,652 

26 

10,710 

20 

8,551 

41 

5,708 

12 

1,096 

65 

15,825 

33 

10,795 

6 

504 

24 

4,518 

136 

10,970 

119 

10,145 

17 

825 

19 

2,016 

134 

18,750 

5 

(D) 

8 

671 

7 

746 

35 

6,210 

5 

325 

1 

(D) 

(D) 
2,212 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establlsj; 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  :j 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  report^i 
as  $2,756,000  of  which  $1,325,000  are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establislments . 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


BIRMINGHAM,  ALA,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  BIRMINGHAM 


Establishnents,  Ssiles,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

lish- 

men-ts-^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


(|1,000) 


Paid  en5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


Sales-" 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

)'  533 
539 

54 

55' ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

I  5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

I  59  ex.  591 
592 
594 
595 
597 
5992 
5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores ,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers ,, 

Hardware  stores 

Other 


General  merchandise  group  stores^  •', 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  * 

Family  clothing  stores '... 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,162 


161 
68 
93 

116 

8 

35 

73 

663 

173 

426 

242 

47 
72 
46 
43 
69 
11 


213 

109 

21 

83 

565 
477 


167 

436 
22 

10 

20 

56 

(NA) 

(NA) 


499,948 

23,751 
6,514 

17,237 

82,141 
(D) 

12,954 
(D) 

109,499 

97,654 

29, 245 

41,221 

5,311 

18,479 

17, 365 

9,076 

7,608 

747 


29,191 

17, 000 

1,698 

10,493 

27, 335 

24,479 

2,856 

17,216 

42,695 

13,019 

(D) 

1,542 

6,644 

(NA) 

(NA) 


4,790 
2,913 


■38,660 

2,909 

746 

2,163 

13,646 

(D) 

2,030 

(D) 

6,316 

10,935 

2,297 

6,286 

805 
2,765 
2,615 
1,579 
1,033 

104 


4,438 

2,615 

218 

1,605 

5,143 

4,832 

311 

2,168 

4,522 

339 

(D) 

188 

1,231 

(NA) 

(NA) 


1,348 
622 


22,643 

974 
296 
678 

4,923 
(D) 

1,116 
(D) 

2,780 

2,688 

1,026 

2,732 

255 

1,370 

1,288 

632 

435 

40 


1,294 

708 

99 

487 

3,640 

3,398 

242 

968 

1,618 

110 

(D) 

63 

393 

(NA) 

(NA) 


20,014 

891 
272 
619 

4,301 
(D) 
802 
(D) 

2,040 

2,659 

927 

2,187 

234 

1,106 

1,034 

503 

309 

35 


1,256 

690 

97 

469 

3,421 

3,197 

224 

850 

1,482 

110 

(D) 

55 

383 

(NA) 

(NA) 


933 
303 


909 
241 


2,892 


135 
69 
66 


4 
25 
51 

792 

137 

319 

229 

36 
73 
41 
32 
53 
19 


161 
70 
21 

48 

482 

419 

59 

156 

401 
22 
12 
15 
54 
54 
4 


415,377 

17,628 
5,679 

11,949 

60,622 
(D) 

10,020 
(D) 

90,405 

100,017 

18,695 

35,789 

4,284 
13,779 
12,645 
9,914 
6,191 
1,403 


21, 310 

13,  563 

1,984 

■  5,561 

22,876 

20,877 

1,915 

11, 340 

36,695 

11,671 

(D) 

972 

7,131 

1,688 

210 


4,560 
2,755 


47, 582 

2,429 

649 

1,780 

10,032 

(D) 

1,569 

(D) 

5,203 

9,466 

1,617 

5,978 

591 

2,189 

1,992 

2,121 

859 

218 


3,274 

2,183 

402 


4,049 

3,829 

220 

1,529 

4,005 
342 
(D) 
127 

1,320 

242 

22 


1,378 
547 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

1954  data  limited  to  "employer"  establlshnents . 
'Both  1954  and  1958  data  limited  to  "employer"  establishments, 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


8 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

BIRMINGHAM  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(nimber) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  pmployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(ninnber) 


Full 
workweek 

(number) 


195-; 


Estab- 
lish- 
ments ■*■ 


(number) 


Sales ^ 


($1,000) 


RETAIL  STORES 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 
5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores. 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  *. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  rumishings ,  eqmpment 

stores , 

Furniture  stores* 

Other  home  fumisbjings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores....... 

Sporting  goods,  bicycle  stores,.... 

Jewelry  stores. 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


4,840 

232 
100 
132 

220 

10 

56 

154 

1,158 

247 

667 

342 

52 
102 
65 
83 
80 
19 


317 

162 

33 

122 

820 
677 
123 

223 

614 
43 
12 
33 
71 

108 
4 


Hotels 

Motion  picture  theaters. 


645,273 

32,263 
10,841 
21,422 

97,871 
60,927 
16,655 
20,289 

156,339 

112,406 

44,344 

48,721 

5,667 
20,709 
19,062 
12,484 

8,363 
(D) 


35,469 

20,822 

2,125 

12, 522 

36, 392 

32, 556 

3,836 

22, 577 

58,891 

(D) 

(D) 

2,146 

7,771 

3,475 

428 


4,914 
(D) 


71,463 


3,903 
1,277 
2,626 

15,430 

10,860 

2,547 

2,023 

8,685 

12,463 


3,351 
7,174 

850 
3,085 
2,882 
1,945 
1,130 

(D) 


5,386 

3,195 

273 

1,918 

6,538 

6,160 

378 

2,783 

5,750 
(D) 
(D) 
222 

1,394 

519 

66 


1,382 
(D) 


28,246 

1,333 
473 
860 

5,640 

3,568 

1,445 

627 

3,868 

3,108 

1,497 

3,166 

268 
1,504 
1,391 
831 
478 
(D) 


1,598 
893 

118 

587 

4,718 

4,406 

312 

1,246 

2,072 
(D) 
(D) 

79 
450 
259 

30 


24,780 

1,206 
430 
776 

4,879 

3,315 

1,013 

551 

2,810 

3,068 

1,347 

2,538 

245 
1,218 
1,125 
64S 
348 
(D) 


1,550 
869 

114 

567 

4,411 

4,122 

289 

1,082 

1,889 
(D) 
(D) 

68 
435 
216 

30 


4:500 


523,714 


192 

21. 

652 

111 

8, 

054 

81 

13, 

598 

175 

73, 

513 

5 

«. 

978 

42 

11 

855 

128 

IV, 

680 

332 

130, 

238 

198 

113, 

325 

536 

28, 

641 

326 

40, 

637 

40 

(D) 

102 

15, 

652 

58 

14,052 

63 

11, 

538 

66 

6 

854 

23 

(D) 

233 

25, 

416 

101 

16, 

045 

27 

2, 

096 

81 

7, 

055 

734 

29 

433 

618 

25 

663 

112 

3, 

686 

212 

15, 

204 

562 

^^5, 

655 

32 

16 

173 

14 

(D) 

26 

1 

254 

66 

7 

620 

85 

2 

379 

4 

210 

960 
(D) 


933 
(D) 


4,752 
3,654 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establls': 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 
stores . 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


BIRMINGHAM,  ALA.,  AREA 


Table  -i.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195^  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  BIRMINGHAM,  THE  ENTIRE  CITY,  AND  BIRMINGHAM  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  biisiness 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^. 

LuEiber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  ^. 

Department  sxores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores.. 

Men's,  boys'  a-pparel.   stores,  custom  tailors^ 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' , ., 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ ................................ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores...... 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


7.5 


-14.0 

-32.0 

10.2 

23.7 
(D) 
6.2 
(D) 

l'i.2 

-20.0 

-31.8 

2.1 

9.9 

32.9 

39.9 

-36,6 

5.5 

-58,2 

11.8 

-0.5 

8.1 

-^1.9 

-3.8 

-0.7 

-42.6 

20.0 

-3.3 
(D) 

-9.0 
155.4- 

-4.0 

15.7 
(D) 


(D) 

-6.3 


20.4 


34.7 
14.7 
44.2 

35.4 
(D) 

29.2 
(D) 

21.1 

-2.3 

56.4 

15.1 
23.9 
34.1 
37.3 


36.9 

25.3 

-14.4 

88.6 

19.4 
17.2 
49.1 

51.8 

16.3 
11.5 
-6.8 
(D) 
58.6 
(HA) 
(NA) 


5.0 
5.7 


28.5 


44.4 
34.3 
48.2 

9.8 
(D) 
3.8 
(D) 

22.1 

0.6 

66.8 

91.8 
86,6 

40.8 

22.8 

168.3 

228.6 

-5,8 

101.2 
126.0 
-22.1 
291.5 

41.0 

34.2 

117.9 

58.6 

36.9 

(D) 

7.5 

(D) 

265.4 

(NA) 

(NA) 


(D) 
54.8 


23.2 


49.0 
36.4 

57.5 

33.1 
38.5 
40.4 
14.8 

20,0 

-0,8 

54.8 

19.8 
(D) 

32.3 

35.7 
8.2 

22.0 
(D) 

39.5 

29.6 

1.3 

77.5 

23,6 

26.8 

4.1 

4S.4 

28.9 
(D) 

1.9 

(D) 

71.1 

46.0 

103.8 


3.4 
(D) 


30.2 


52.1 
62.3 

56.3 

(D) 

102.9 

(D) 

19.6 

1.9 

61.2 

73.9 

(D) 

30.6 

21.9 

136.5 

104.4 

(D) 

85.3 

91.9 

-0.8 

140.9 

40.0 
44.9 

07.6 

52.8 

51.5 
(D) 

50.1 

(D) 

181,5 

50.9 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
e  separately  classified  as  stores. 
*1954  data  limited  to  "anployer"  establishnents  in  conputing  percent  change. 
'in  conputing  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establishnents. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CEtmiAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

BIRMINGHAM  AND  OF  BIRMINGHAM  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195A 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  3 ,,, 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.....,,,.....,,...,....... 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations ..,, 

Apparel,  accessory  stores, ,,.,.,.....,...,...,.............. 

Men's,  boys'  ^parel  stores,  custom  tailors^...,.,...,.... 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores  ' 

Family  clothing  stores' . ..,,.., 

Shoe  stores ............................................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipaent  stores.,,,., 

Furniture  stores^ , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores... , 

Other  retail  stoics* 

Liquor  stores, , , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogre^hlc  simply  stores... 


34.6 

10.5 

17.5 

7.9 

78.8 
(D) 

62.7 
(D) 

12.0 

11.5 

4,6 

75.7 
72.3 
83.8 
86.3 
59.7 
79.1 
61.3 

60.5 
63.1 
32.0 
61.0 

38.6 
•41.1 
16.5 

14.0 

42,4 
31.8 
(D) 
46.4 
85.0 
(NA) 
(NA) 


38.8' 

16.6 
29.6 
10.4 

86.3 
(D) 

76.4 
(D) 

12.8 

14,1 

10.6 

85.4 
81.7 
84.6 
84.7 
86.3 
92.2 
78.1 

74.3 
79,6 
25.4 
81.2 

48.0 
48.6 
43.1 

17.8 

51.1 

(D) 

(D) 

76.7 

87.1 

19.3 

(D) 


26.8 

7.8 

10.6 

6.4 

66.1 
89.1 
48.7 
13.4 

8.4 

10.0 

3.0 

64.0 
67.8 
74.8 
78.6 
43,4 
72.0 
(D) 

49.8 
51,5 
25.6 
51,2 

28.9 
30,9 
12.4 

10.7 

30.8 

(D) 

(D) 

33,6 

72.8 

10.8 

(D) 


30.7 


71.2 
(D) 

64.5 
(D) 

8.9 

12.5 

6.9 

75.2 
(D) 
74.4 
76.2 
74.1 
83,3 
(D) 

62.3 
67.3 
24.0 
64.0 

37.3 
39.5 
22.4 

13.3 

41.1 

(D) 

(D) 

59.5 

81.5 

13.7 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclostire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  ccmputlng  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputlng  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


BIRMINGHAM,  ALA.,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  1954— PEEICENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  BIIMINGHAM,  THE  ENTIRE  CITY  AND  BIRMINGHAM  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  \Ailch  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total? ,... 

Limber,  building  materials,  hardvrare, 

faun  e<iuipneirt  dealers ., 

Hardware  stores 

Other 

General  merchandise  gro»q>  storea^  ^,... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.,,.. 

Food  stores 

Autonotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors^. 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores'.. 

Shoe  Stores 

Other  apparel  stores 

Furniture,  home  furnishings,  eqiiijiiient 

stores 

Furniture  stores*. ................... 

Other  home  furnishings  stores*....... 

Household  appliance,  radio,  TV,  music 
stores .............................. 

Eating,  drinking  places 

Eating  places 

DrinJdng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists .' 

Camera,  photogr^hic  siqjply  stores... 


100.0 


7.6 

6.5 

0,8 

18.0 

2.2 

8.9 
8.7 
3.1 
3.5 
0.3 


10.2 
6.2 
0.3 

3.7 

6.1 
5.8 
0.3 

1.4 

10.5 
2.4 
1.0 
0.4 
3.3 
0.2 
(D) 


100.0 


1.8 
1.0 
0.8 

32.5 
(D) 
4.8 
(D) 

7.2 


1.2 


19.0 


0.7 


9.8 
6.7 
0.3 

2.8 

6.8 
6.3 

0.5 

1.3 

11.6 
(D) 
0.4 
0.5 
3.9 
0.2 
(D) 


100.0 


4.8 
1.3 
3.4 

16.4 

(D) 
2.6 
(D) 

22.0 

19.5 

5.9 

8.2 

1.1 
3.7 
3.5 
1.8 
1.5 
0.1 


5.8 
3.4 
0.3 

2.1 

5.5 
4.9 
0.6 

3.4 

8.5 
2.6 
(D) 
0.3 
1.3 
(NA) 
(NA) 


100.0 

4.2 
1.4 
2.9 

14.6 
(D) 
2.4 
(D) 

21.8 

24.1 

4.5 

8.6 

1.0 
3.3 
3.0 
2.4 
1.5 
0.3 


5.1 
3.3 
0.5 

1.3 

5.5 
5.0 

0.5 

2.7 

S.8 
2.8 
(D) 
0.2 
1.7 
0.4 
0.1 


100.0 


5.0 
1.7 
3.3 

15.2 
9.4 
2.6 
3.1 

24.2 

17.4 

6.9 

7.6 

0.9 
3.2 
3.0 
1.9 
1.3 
(D) 


5.5 
3.2 
0.3 

1.9 

5.6 
5.0 
0.6 

3.5 

9.1 
(D) 
(D) 
0.3 
1.2 
0.5 
0.0 


100.0 


4.1 
1.5 
2.6 

14.0 
8.4 
2.3 
3.4 

24.9 

21.6 

5.5 

7.8 

(D) 
3.0 
2.9 
2.2 
1.3 
(D) 

4.9 
3.1 
0.4 

1.3 

5.6 
4.9 

0.7 

2.9 

8.7 
3.1 
(D) 
0.2 
1.5 
0.5 
0.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  ojjerators)  part  of  SIC  53. 
^In  oanputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establisbnents  in  computing  percent. 

'in  canputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establisbnents. 

'includes  data  for  those  Trinrl'!  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BIRMINGHAM  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  #L. — Includes  the  planned  center  faiown  as  "Five  Points  West  Shopping  City"  bovmded  by  Warrior  Rd.,  Ensley  Ave.,  Bessemer  Rd., 
West  boundary  of  the  Alabama  State  Fairgrounds,  47th  St.,  and  Ave.  V. 


SIC 
co^e 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establish^ 

ments 


5*, 58, 591-2 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Mimber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales ($1,  000) 

All  other  stores: 

Number ; . . 

Sales ($1, 000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


38 
12, 520 


10 
7,497 


18 
4,336 


10 
687 


Number  of 
establish- 
ments 


38 


55  ex.  554 
554 


56 

561. 


567 


562-3,568 

562 

565 

566 

564, 

57 


569 


5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wanen ' s  clothing,  specialty  stores . . . , 

Ready-to-wear  stores' , 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  j)laces 

Eating  places , 

Drinking  places 

Drug  stores,  proprietvy  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ..;... 

Florists 

Camera,  photographic  supply  stores ... 


12 

2 
4 
4 
2 
3 
1 


MRC  #2. — Includes  the  planned  center  known  as  "Roebuck  Plaza"  along  the  9100  block  of  4th  Ave.,  South 


SIC 
code 


Kind  of  biisiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591-2 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number , 

Sales ($1,000) . . . 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . . . 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . . . 

All  other  stores: 

Number 

Sales ($1, 000) . . , 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


22 
,554 


6 
4,365 


11 
3,262 


5 
927 


Number  of 
establish- 
ments 


22 


55  ex.  554 

554 

56 

561,  567 

562-3,  568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


5812 
5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores-^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furaishings  stores 

Household  appliance,  radio,  TV,  music 
stores. . 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•'■Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  repojrt  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  Its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  ^although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification.      However,    in    cases  where  distinct, 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,   and  where  conditicms  pre- 
scribed by  the  SIC   Manual  for  recognizing  the 
existence  of  more  than  one  establishment  werei 
met,   separate  establishment  reports  for  each  ofi 
the  different  activities  were  reported  inthecen-|j 

suses. 

i 
In  the  case  of  leased  departments,  i.e.,  where' 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes.  I 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  endof| 
the  census  year.  I 

Sales.— Sales  include  the  total  of  merchandise! 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
tiian  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
zated  businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able wit)i  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
llshment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  accludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  odierwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  storefe  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  includeo 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  homo 
preparation  and  consumption.  Establishments  prijj 
marily  selling  prepared  food  and  drinks  for  con 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  sellini; 
packaged  beers  and  liquors  are  classified  sepa 
rately  as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  truck! 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trad; 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri 
marily  selling  new  automobiles,  or  new  and  usei 
automobiles  and  trucks.  These  establishmenii 
frequently  operate  repair  shops  and  used  ca: 
lots  and  may  carry  stocks  of  replacement  pann 
tires,  batteries,  and  automotive  accessories.  Ubo 
car  lots  and  repair  shops  operated  by  franchise 
dealers  are  not  recognized  as  separate  estaljl 
lishments.  Data  for  such  operations  are  con  I 
solidated  in  this  category  with  other  data  f(i> 
franchised  passenger  car  dealers.  Establisll 
ments  primarily  selling  used  cars  and  trucks  a^| 
not  holding  a  franchise  for  the  sale  of  new  paii 
senger  cars  are  also  included.  | 
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:  Tire,  battery,  accessory  dealers  (SIC  553).— 
I  Establishments  primarily  selling  new  automobile 
J  tires,  batteries,  automobile  seat  covers,  and  auto- 
[  mobile  parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
I   (SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
1  other  automotive  petroleum  products.  Establish- 
(  ments    called    garages    but    deriving  the  larger 

part    of    receipts    from    gasoline    and  oil  sales 

are  included. 

p    Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

f      Establishments    in    this    group    are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not    included    in    this  group  are  the   establish- 
"  ments    which  meet  the  criteria  for  department 
^  stores  or  general  merchandise  stores  (SIC  531 
^  and    part    of    5392),   even  though  most  of  their 
;  receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  fumish- 
1  ings  such  as  shirts,  hats,  underwear,  hosiery, 
'i  etc.  Also  included  are  establishments  primari- 
l  ly  engaged  in  the  making  and  selling  of  outer - 
:  wear  to  individual  order  from  stocks  of  material 
'  carried  in  their  inventory. 

Women's   clothing,   specialty   stores   (SIC   562, 

563,  568).— Establishments  primarily  selling wom- 

'<  en's  apparel  and  apparel  accessories  of  all  types, 

;  including  women's  ready-to-wear  stores,  furriers, 

and  the  various  specialty  shops. 

i  Women's   ready-to-wear  stores   (SIC  562).— 

iii  Establishments  primarily  selling  women's  and 
■i  girls'  apparel.  Establishments  are  included  in 
|J  this  category  provided  (1)  their  sales  of  all  types 
I  of  apparel  (except  as  noted  in  the  definition  for 
'  general  merchandise  group  stores)  account  for 
1^  80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
('  en's  and  girls'  apparel  are  3  or  more  times  the 
i|  sales  of  all  men's  and  boys'  apparel,  and  (3) 
ti  sales  of  women's  and  girls'  coats,  suits,  anddress- 
1  es  are  at  least  one-third  of  sales  of  all  women's 
tl  and  girls'  apparel.  Establishments  primarily 
.;^  selling  garments  made  to  customer  order  areclas- 
\  sified  as  custom  tailors  (SIC  567). 

S  Family  clothing   stores   (SIC   565).-Establish- 

I  ments  primarily  selling  clothing,  furnishings,  and 

\  accessories  for  men,  women,  and  children,  with- 

|j  out  specializing     in  any  one  line.   Establishments 

l|  are  included  in   this   category  provided  (l)their 

I  sales   of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

'Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  fumiturfe,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the   remainder   as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93^- 
Establishments  primarily  selling  packaged  alco- 
holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  taUets,  acccnmtii^  forms,  legal  forms, 
greethig  cards,  post  cards,  and  sdiool  and  office 
supplies. 

Sporting  gocds  stores  (SIC'5952).-Establish- 
ments  prunarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
canning,  fishii^,  skiing,  ridii^,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playgroind  equip- 
ment. 

Bicycle  shops  (SIC  5953).-Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combinaticm  of  the  lines  of 
jewelry,  such  as  diamonds  and  <Miier  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing'plants.  Greenhouses 
and  nurseries  are  not  included  in  die  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Colters,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


4. 


Retail  stores,  totaL 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
AH  other   retaU  stores  (SIC  52, 55,  599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

• 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW  MEXICX) 

DETROIT  26,  MICHIGAN 

PHILADE1J>HIA  7,  PENNSYLVANIA 

Room  321,  U.  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.S.  Post  Office  Building 

Room  604,  Volunteer  Building 
66  Lttdde  Street,  N.  W. 

PHOENIX,  ARIZONA 

Room  419,  EUis  Building 

1 37  North  Second  Avenue 

HOUSTON  2,  TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.  S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  ElUcott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.S.  Courthouse 
520  S,  W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,   NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309 ,  Parcel  Post  Building 

Roosa  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,  TENNESSEE 

Room  212,  FaUs  Building 

ST.    LOUIS  I,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT   LAKE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.  Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.  W.   Temple  Street 

36  East  Fourth  Street 

MINNEAPOUS  1 ,  MINNESOTA 

SAN  FRANCISCO  U,    CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW  ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,  TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.  Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW   YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

6 1st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U, 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  nnajor  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  repon  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C- 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  repon  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  (he  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  si>ecial  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  pan  are  assembled 
from  the  area  and  subject  repons.  The  trades  covered  in  a 
specific  trade  repon  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  repon  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  repons  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, auid  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsylj 
vania  will  also  be  included.  This  volume  wrill  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  klnd-of- 
business  detail  will  vary  in  accordance  with  the  nximber  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sise  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  deeming  plants,  motion  pictures,  and  hotels  and  nnotels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area:  Data  for  selected  towns 
and  townships  in  New  Engl<md,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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The  data  below  are  additional  to  the  figures  published  in  the  Central  Business  District  Statistics  report — Boston,  Mass.,  Area 
BC58-CBD9  for  the  1958  Census  of  Business. 

Table  7.— RETAIL  STORES:   1958— ^4AJ0R  RETAIL  CENTERS  IN  THE  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.. 15. — Includes  the  planned  center  known  as  "Chestnut  Hill  Shopping  Plaza"  and  the  stores  on  Boylston  St.  from  Hammond  Pond 
Parkway  to  Hammond  St.  (Newton,  Middlesex  County — Brooiiine  town,  Norfolk  County) 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number 

23 
22,156 

9 
6,820 

5 
13,488 

9 
1,848 

55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Gasoline  service  stations 

Sales ($1,000).. 

1 

54, 58, 591 

Convenience  goods  stores: 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 
tailors 

4 

Sales                   ($1  000) 

53  part, 3 
56  57 

Shopping  goods  stores:^ 

Wanen's  clothing,  specialty  stores 

Ready-to-wear  stores  ^ 

3 
3 

Frmlly  clothing  stores' 

Sales            ($1,000).. 

Shoe  stores 

1 

All  other  stores: 

Other  apparel  stores 

52,  55, 

59  ex.  591 

Furniture,  home  furnishings,  equipnent 
stores , 

Sales             .   .   ($1,000).. 

... 

Number  of 
establish- 
ments 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

... 

Eating,  drinking  places 

23 

1 
1 

1 
1 

2 

5 

Lumber,  building  materials,  hardware, 
f F(TTn  e^n'xinPTit  d^al *^rp , , 

Eating  places 

5 

52 

DrlnklTig  plncefl ,,.,,,.,.... 

Drug  stores,  proprietary  stores 

5251 

H'^rdv^r**  ^fOrpJ^i            ,   

2 

52  ex.  5251 

Other 

Other  retail  stores' 

GeneiBl  merchandise  group  stores  ^  ^ 

7 

53  paz-t^ 
531 

Liquor  stores 

1 

Book,  stationery  stores 

1 

533 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

•  ■  • 

539 

Other  general  merchandise  stores 

1 

Florists , . 

54 

Camera,  photographic  supply  stores 

1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  VlnrlH  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  dau  for  109  CBD's  and  some  500 
MRC's. 

!  raUNEATlON  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau   of  the  Census  prior   to  the  1954  Census  of 

I  Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newsf^pers, 

>  planning  agencies,  welfare  organizations,  local  governmental 

I  bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 

I  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Comminees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
'       basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

I  Because  there  are  no  generally  accepted  rules  for  determining 
j  what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
I  high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnifides  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  die  inexactitude  resulting  from  the 
use    of   fbced   boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  Kffi.C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORBS  ASD  SKI«rrJiD  SERVICE  ESTABLISH1KHTS:     1958  AND  1954 

CENTRAL  BUSIMESS  DISTRICT  OF  BOSTON 

Establishments,  Sales,   Anrninl   Payroll,   and  Bnployees,  by  y^Tyl  of  Business 

Kind  of  business 

1958^ 

1954'- 

SIC  code 

Estab- 
lish- 
ments^ 

(nunber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  anplojees, 

workweek  ended 

nearest  Hot.  15 

Estab- 

lisb- 

ments^* 

(nunber) 

Sales^ 
($1,000) 

PayroU, 
entire 

Total 
(nunber) 

Full 
workweek 

(nunber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

1,486 

20 

9 

11 

64 
5 
6 

53 

93 

4 

18 

284 

84 
97 

1 

76 
13 

96 
42 

15 

39 

432 
313 
119 

23 

452 

30 

58 

6 

105 
14 
17 

19 
19 

403,383 

2,623 

2,130 

493 

201,702 

189,260 

8,057 

4,385 

12,836 
612 

1,540 

57,593 

18,348 
25,572 
19,231 
1,486 
11,380 
539 

20,768 

10,870 

2,252 

7,646 

49,183 

39,456 

9,727 

4,958 

51,568 

7,941 

7,198 

584 

14,958 

633 

2,772 

18,254 
7,260 

73,333 

430 

361 

69 

38,788 

36,468 

1,642 

678 

1,158 
120 
148 

9,914 

3,045 
4,736 
3,682 
211 
1,881 
41 

3,292 

1,681 

346 

1,265 

12,144 

10,247 
1,897 

702 

6,637 
524 

1,327 
90 

1,986 
121 
288 

7,219 
1,544 

26,839 

91 

71 
20 

14,198 

13,109 

842 

247 

426 

21 

59 

3,301 

894 

1,835 

1,476 

73 

484 

15 

794 

411 

95 

288 

5,593 

4,767 

826 

263 

2,093 

133 

458 

29 

576 

44 

61 

3,190 
559 

23,403 

89 
70 
19 

12,797 

12,069 

497 

231 

341 

20 

47 

2,721 

763 

1,503 

1,216 

55 

386 

14 

763 

396 

94 

273 

4,625 

3,900 
725 

196 

1,804 

116 

365 

28 

504 

42 

59 

2,552 
463 

1,678 

28 
11 
17 

63 
7 
6 

50 

135 

10 

18 

345 

76 
77 
31 
9 
77 
87 

121 
37 
17 

54 

429 
308 
121 

29 

500 

31 

54 

7 

126 
12 
12 

19 
22 

419,530 

3,434 

2,480 

954 

211,948 

198,385 

8,297 

4,766 

13,310 

818 

1,203 

63,915 

16,301 
24,411 
20,160 

2,044 
12,626 

8,287 

27,267 

14,975 

2,233 

9,871 

46,118 

37,458 

8,660 

4,437 

47,080 

7,055 

6,510 

511 

15,394 

592 

1,836 

18,036 
7,024 

80,351 

52 

Limber,  building  materials,  hardware, 
farm  eqjiiiment  deal  ers 

607 

5251 

Hardware  stores 

495 

52  ex.   5251 

Other 

112 

53  part^ 
531 

General  merchandise  group  stores^ 

Department  stores 

40,164 
37,698 

533 

T.1mT+.<»rt   pTn'(«»  TmTiff+.y  K+.r>-rPH 

1,703 
763 

1,652 

539 

54 

Other  general  merchandise  stores 

Food  stores 

55  ex.   554 

Autcmotive  dealers 

308 

554 

Gasoline  service  stations 

155 

56 

Apparel,  accessory  stores 

12,196 

561,   567 

Men's,  boys'  ai»parel  stores,  custcm 
tailors* 

3,649 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

4,426 
3,724 

565 

Fntm'T  y  f>1  n+.hing    frhr>TV»s5  ,,,,.,,,,,,,.  ^  . 

322 

566 

Shoe  stores 

2,256 

564,   569 

Other  ajjparel  stores 

1,543 

57 

Furniture,  heme  furnishings,  equipaent 
stores 

5,385 

5712 

Furniture  stores'* 

3,238 

5713-15,   19 
572,   573 

Other  heme  furnishings  stores* 

Household  appliance,   radio,  TV, 
music  stores ..,♦,,,.........,,.,.,.., 

422 
1,725 

58 

Fjlt.TTig,    riT-iTiViTig   plRf^pn^             .       ^     ^ 

12,117 

5812 

Eating  places 

9.953 

5813 

Th-inlri Tig   pi  nf.ps .,,,,,,.,,..  ^  ^  ,  . 

2,164 

591 

Drug  stores,  proprietary  stores 

698 

59  ex.   591 

Other  retail  stores* 

7,069 
444 

592 

Liquor  stores , 

594 

Book,   stationery  stores 

1,495 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

2W 
2,227 

5992 

Florists 

138 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

186 
6,777 

783 

Motion  picture  theaters 

1,372 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  j 

'-Sales  of  leased  departments  are  incorporated  with  Tuai-n  store  sales  in  1958.  In  1954  each  leased  department  was  separately  | 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general, 
merchandise  stores  but  elsewhere  classified  were  $13,537,000,  of  >rtiich  $3,629,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters."  \ 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  groiip  totals  for  SIC  53  and  56  may  include  data  for  "nonei^ployer"  establish-  i 
ments  which  could  not  be  classified  and  tabulated  by  detailed  VinrlK  of  business.  I 

•^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.         ] 

**1954  data  limited  to  "employer"  establishments.  j 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below.  1 


BOSTON,  MASS.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195<i 

CITY  OF  BC6T0N 


Establisbnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

llsh- 

nents^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195*^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 
f ann  equipnent  dealers ...,,,.,,.,,... 

Hardware  stores, 

Other 

CJeneral  merchandise  group  stores^ 

Departanent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men '  s ,  boys '  apparel  stores ,  cusixjm 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores '. 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,   radio,  TV, 
music  stores 

Eating,  drinking  places..... ...<...... 

Eating  places 

Drinking  places.... 

Drug  stores,  proprietary  stores.,..... 

Other  reiiail  stores*.. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores, , . . . , 
Jewelry  stores. ..................... 

Florists. .,..,.,,,..,,..,..,,,,,.,.. 
Camera,  photographic  siqjply  stores.. 


SELECTED  SERVICES 


Hotels 

Moticjn  picture  iiheaters. 


8.555 


301 
121 
180 

305 
12 
92 

147 

1,989 

184 

478 

816 

174 
325 
142 

46 
203 

44 


495 
179 
137 

179 

1,801 

1,184 

617 

391 

1,795 
293 
132 

21 
165 
101 

26 


61 
69 


1,240,975 

30,029 
11,009 
19,020 

242,598 

(D) 

19,896 

(D) 

247,131 

128,064 

41,319 

121,570 

29,527 
58,434 
45,334 

9,303 
20,922 

2.262 


66,607 

31,178 

7,552 

27,877 

150,141 

110,782 

39,359 

38,947 

174,569 

48,408 

(D) 

1,490 

21,331 

3,813 

4.895 


41,720 
12,796 


173,654 

3,832 
1,478 
2,354 

44,010 

(D) 

3,574 

(D) 

18,095 

12,856 

3,389 

19,465 

4,896 
9,940 
7,790 
1,187 
3,213 
229 


10,032 
5,246 
1,124 

3,662 

36,871 

28,984 

7,887 

5,508 

19,596 
3,930 
(D) 
(D) 
3,362 
605 
476 


15,878 
2,861 


63,402 

1,121 
454 
667 

16,503 

(D) 

1,881 

(D) 

7,201 

2,856 

1,362 

6,431 

1,409 

3,570 

2,863 

492 

866 

94 


2,598 

1,292 

344 

962 

16,633 

13,314 

3,319 

2,335 

6,362 
1,205 
(D) 
(D) 
959 
217 
117 


6,614 
1,223 


52,779 

1,040 
409 
631 

14,342 

(D) 

1,021 

(D) 

5,298 

2,801 

1,076 

5,395 

1,202 

3,035 

2,449 

392 

700 

66 


2,448 

1,242 

314 

892 

13,433 

10,534 

2,899 

1,494 

5,452 
920 
(D) 
(D) 
877 
193 
110 


5,351 
925 


8,846 


263 
144 
117 

305 
13 

94 
194 

2,380 

198 

412 

937 

153 
312 

153 

40 

210 

186 


548 
125 
119 

180 

1,707 

1,084 

619 

422 

1,674 
270 
99 
24 
211 
93 
26 


1,163,242 


29,792 
11,786 
17,994 

244,474 

(D) 

18,830 

(D) 

235,002 

131,240 

29,697 

118,023 

25,838 
50,582 
42,399 
5,060 
22,031 
13,773 

61,421 

29,955 

6,893 

22,115 

126,311 
91,357 
34,914 

35,957 

151,325 

38,164 

10,342 

2,508 

26,502 

3,203 

3.935 


(D) 
11,728 


169,352 

3,898 
1,625 
2,273 

44,808 

(D) 

3,493 

(D) 

18,008 

12,723 

2,611 

20,491 

5,096 
8,569 
7,448 
732 
3,630 
2,456 


9,903 
5,329 
1,226 

3,348 

33,297 

25,064 

8,233 

4,963 

18,650 

3,206 

2,134 

353 

3,987 

480 

587 


(D) 
2,388 


Standard  Notes:   (d)  Withheld  to  avoid  disclosirre.    (NA)  Not  available,    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise atores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments lAich  could  not  be  classified  and  1;abulated  by  detailed  THndK  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "ernployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "e3i5)loyer"  establishments. 

'includes  data  for  those  vi-nHg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  195<i 
BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 

(As  a  result  of  differences  in  the  definition,  the  1958  data  are  not  directly  comparable  with  those  for  1954- .  See  page  (19)  for  data 

which  can  be  used  in  evaluating  the  changes  in  area  definition) 


SIC  code 


Kind  of  business 


19581 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  Pinployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex,  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  55* 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'' , 

Lumber,  building  materials,  hsirdware, 

farm  equipnent  dealers , 

Hardware  s1x>res ,, 

Other , 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores. , 

Automotive  dealers. ....,,....., 

Gasoline  service  stations .,...,,...... 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 
stores 

Fumitiire  stores*. , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores.,,,,,... 

Eating,  drinking  places., 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores ....... 

Other  retail  stores* .,.,.. 

Liquor  st<3res 

Book,  stationery  stores.,.,,.,,,,,.. 
Sporting  goods,  bicycle  stores,,,,,. 

Jewelry  stores 

Florists. ,,,.,., 

Camera,  photographic  simply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


23.299 


1,131 
420 
711 

881 

63 

269 

405 

5,287 


1,957 

1,962 

386 
791 
385 
133 
480 
126 


1,344. 
434 
376 

534 

4,206 
2,947 
1,259 

1,114 

4,528 
696 
267 
121 
343 
332 
62 


124 
153 


3,245,499 

142,061 

34,159 

107,902 

422,926 

314,519 

54,343 

50,988 

836,121 

445,845 

164,723 

253,716 

48,4S7 
122,356 
98,386 
33,945 
41,025 
6,839 


147,943 
62,928 
21,376 

63,639 

302,084 

232,177 

69,907 

112,789 

417,291 

109,462 

21,260 

6,704 

31,633 

11,739 

9,134 


51,123 
20,871 


398,595 

18,474 

4,316 

14,158 

68,226 

52,453 

9,720 

6,053 

59,577 

46,616 

13,009 

37,702 

7,269 

19,174 

15,651 

4,748 

5,812 

699 


21,364 

10,366 

3,372 

7,626 

71,375 
57,4^1 
13,934 

16,053 

46,199 
9,898 
3,356 
689 
5,015 
1,866 
1,009 


18,905 
4,832 


149,101 


5,026 
1,442 
3,584 

29,216 

21,352 

5,544 

2,320 

24,103 

10,396 

5,468 

13,359 

2,187 
7,178 
5,876 
1,924 
1,739 
331 


5,820 

2,666 

961 

2,193 

34,548 

28,347 

6,201 

6,731 

14,434 

2,918 

1,281 

228 

1,499 

644 

275 


7,756 
2,283 


115,506 

4,547 
1,187 
3,360 

22,902 

18,280 

2,892 

1,730 

16,146 

10,060 

3,933 

10,178 

1,808 
5,509 
4,517 
1,265 
1,357 
239 


5,378 

2,500 

874 

2,004 

26,173 

21,089 

5,084 

4,234 

11,955 
2,129 
985 
199 
1,312 
541 
240 


6,224 
1,592 


22,916 

952 

449 
501 

822 

60 

297 

449 

5,967 

861 

1,738 

2,124 

323 
784 
423 
116 
498 
311 


1,373 
308 
270 

531 

3,854 
2,552 
1,298 

1,118 

4,107 
618 
210 
113 
378 
297 
66 


115 
145 


2,772,495 

138,890 

36,597 

102,281 

361,222 

285,522 

46,758 

28,638 

686,462 

433,256 

116,301 

226,700 

40,745 
87,900 
74,829 
39,254 
38,222 
18,927 


133,799 
60,625 
18,307 

50,177 

247,233 

133,959 

63,234 

93,625 

335,007 

84,074 

16,741 

5,643 

36,744 

9,656 

6,349 


41,900 
21,322 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  coimteilj 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchaii-=  ' 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneniployer"  establish-i 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  j 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  ' 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments.  | 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


BOSTON,  MASS.,  AREA 

Table  -i.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISBffiNTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  BOSTON,  THE  ENTIRE  CITY,  AND  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

distirict 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district* 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


van,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^..., 

Lumber,  building  materials,  hardware,  raim  equipment 
dealers............................................. 

Hardware  stores. ..,,.,...,.,...,..,,.............., 

Other 

General  merchandise  group  stores^................... 

Department  stores ................................. 

Limited  price  variety  stores 

Other  general  merchandise  stores.................. 

Food  stores. ........................................ 

Automotive  dealers. ................................. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores' ........................... 

Family  clothing  stores'..,.............,.,,.,..,.. 

Shoe  stores. ...................................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  hxsne  furnishings  stores* .................... 

Household  appliance,  radio,  TV,  music  stores. ..... 

Eating,  drinking  places. ............................ 

Eating  places ...^ 

Drinking  places. .................................. 

Drug  stores,  proprietary  stores..................... 

Other  retail  stored  ................................ 

Liquor  stores. .................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.. 

Jewelry  stores ; 

Florists , 

Camera,  photographic  supply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-3.8 


-23.6 
-14.1 
-45,3 

^.8 
-i.8 
-2.9 
-8.0 

-3.6 

-25.2 

28.0 

-9.9 

12.6 
4.8 

-4.6 
-27.3 

-9.9 
-93,5 

-23,8 

-27,4 

0,9 

-22,5 

6,6 

5.3 

12,3 

11,7 

9.5 
12.6 
10.6 
14.3 
-2.8 

6.9 
51.0 


1.2 
3.4 


6.7 


0.8 

-6.6 

5.7 

-0.8 
(D) 
5.7 
(D) 

5.2 

-2.4 

39.1 

3.0 
14.3 
15.5 

6.9 

93.7 

-5.0 

-83.6 

8.4 

4.1 

9,6 

26,1 

13,9 
21.3 
12.7 

8.3 

15.4 
26.8 

(D) 

-40.6 

-19.5 

19.0 

24.4 


(D) 
9.1 


12.6 


4.0 
8.7 

25.7 
(D) 

12.4 
(D) 

5.7 

-2.3 

39.6 

18.2 
17.1 
25.6 
17.4 

175.8 
1.5 

-68.6 

34.2 
35.6 
13.7 
65.2 

25.9 
32.3 
12.9 

7.8 

18.0 

30.1 

(D) 

-54.6 

-42.6 

21.8 

1.1 


(D) 
17.7 


15.1 


-1.1 
(NA) 
(MA) 

16,6 
(NA) 
(NA) 
(NA) 

19.2 

1.2 
38.7 

11.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

9.7 
(NA) 
(NA) 
(NA) 

20.5 
(NA) 
(NA) 

13.5 

21.3 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


22.0 
-2.1 


18.4 


-0.5 
(NA) 
(NA) 

47.0 
(NA) 
(NA) 
(NA) 

19.7 

1.3 

38.8 

19.2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

18,3 
(NA) 
(NA) 
(NA) 

23,7 
(NA) 
(NA) 

18,3 

23.2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


37.7 
-^,8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  congrating  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  aTirl  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  ccHi^>ara- 
bility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stoi«s  (SIC  56),  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

■'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  pai-t  of  SIC  53. 
1954  data  limited  to  "onployer"  establishments  in  computing  percent  change. 

'in  ocmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  TriTirig  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below, 

»In  oonjJuting  percent  change  the  SffiA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  19  for  data  which  can 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RKTAIL  STORES:  1958  AND  195-i  CENTEIAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

BOSTON  AND  OF  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


HEIATL  STORES 

Retail  stores,  total^,... 

Lumber,  building  materials,  hardware,  fam  equipment  dealers 
Hardvare  stores ...............,.,.,,................,,,,,, 

Other 

General  merchandise  grotq)  stores^ ........................... 

Department  stores 

Limited  price  variety  stores.............................. 

Other  general  merchandise  stores.......................... 

Food  stores. ................................................ 

Autcmotive  dealers , 

Gasoline  service  stations................................... 

Apparel,  accessory  stores. . ................................. 

Men's,  boys'  ^jparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores', .................................. 

Family  clothing  stores' 

Shoe  stores. .............................................. 

Other  apparel  stores .,;.....•. ...... 

Furniture,  heme  furnishings,  equijinent  stores............... 

Fvnmiture  stores* 

Other  home  furnishings  stores*........................,... 

Household  eppTSance,   radio,  TV,  music  stores.............. 

Eating,  drtnldng  places 

Eating  places 

DrinMng  places ........................................... 

Drug  stores,  proprietary  stores........ 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores 


Percent  of  city  sales  In 
central  business  distrlct'^ 


1958 


32.5 

8.7 

19.3 

2.6 

83.1 
(D) 

40.5 
(D) 

5.2 

0,5 

3.7 

47.4 
62.1 
43.8 
42.4 
15.2 
54.4 
23.8 

31.2 
34.9 
29.8 
27.4 

32.8 
35.6 
24.7 

12.7 

29.5 
16.4 
(D) 
39.2 
70.1 
16.6 
56.6 


1954 


36.1 

11.5 

21.0 

5.3 

86.7 
(D) 

44.1 
(D) 

5.7 

0,6 

4,1 

54.2 
63.1 
48.3 
47.5 
40.4 
57.3 
60.2 

44.4 
50.0 
32.4 
44.6 

36.5 
41.0 
24.8 

12.3 

31.1 
18.5 
62.9 
20.4 
58.1 
18.5 
46.7 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958* 


12.6 

1.9 
(NA) 
(MA) 

47.9 
(NA) 
(NA) 
(NA) 

1.6 

0.1 

1.0 

22.9 
(NA) 
(NA) 
(MA.) 
(NA) 
(NA) 
(NA) 

14,1 
(NA) 
(NA) 
(NA) 

16.5 
(MA) 
(NA) 

4.5 

12,7 
(MA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


1954 


15.1 

2.5 
6.8 
0.9 

58.7 
69.7 
17.7 
16.6 

1.9 

0,2 

1.0 

28.2 
40.0 
27.8 
26.9 
5.2 
33.0 
43.8 

20.4 
24.7 
12.2  , 
19.7 

18.7: 

20.4 

13.7, 

4.7 

14.1 
3.4. 

38.9' 
9.1 

41.9  I j 
6,1 1 

28,9 1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"•In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is) 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.         in 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  jjercent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

*In  computing  percent  the  SM3A  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  19  for  data  which  can  be  used 
in  evaluating  the  changes  in  area  definition. 
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TaWLe  6.— RETAIL  STORES:   1958  AMD  195^— PERCENTAGE  DISTRIBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  BOSTON,  THE  ENTIRE  CITY,  AND  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  v&lch  exclude  sales  of  nonstore  retailers — mnll  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 

YiivA  of  business 

Central 

business 

district^ 

Entire 

city^ 

St-BTidard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958* 

1954 

RETAIL  STORES 
Retail  stores,  total',.,.,.,..,... 

100.0 

0.7 
0.5 
0.1 

50.0 

46.9 

2.0 

1.1 

3.2 

0.1 

0.4 

L4.3 

4.5 
6.3 
4.8 
0.4 
2.8 
0.1 

5.1 
2.7 
0.6 

1.9 

12.2 
9.8 
2.4 

1.2 

12.8 
2.0 
1.8 
0.1 
3.7 
0.2 
0.7 

100.0 

0.8 
U.6 
0.2 

50,5 

47,4 

2.0 

1.1 

3.2 

0.2 

0.3 

15.2 

3.9 
5.8 
4.8 

0.5 

3.0 
2.0 

6.5 
3.6 

0,5 

2,4 

11,0 
8,9 
2,1 

1,1 

11,2 
1.7 
1.6 
0.1 
3.7 
0.1 
0.4 

100.0 

2,4 
0.9 
1.5 

19,6 
(D) 
1,6 
(D) 

19.9 

10.3 

3.3 

9.8 

2.4 
4.7 
3.7 
0.8 
1.7 
0,2 

5.4 
2.5 
0.6 

2.3 

12.1 
8.9 
3.2 

3.1 

14.1 
3.9 
(D) 
0.1 
1.7 
0.3 
0.4 

100,0 

2,6 
1.1 
1.5 

21,0 
(D) 
1,6 
(D) 

20,2 

11,3 

2.5 

10.1 

2.2 
4.3 
3.6 
0,4 
1,9 
1.2 

5.3 
2.6 
0.7 

2,0 

10.9 
7.9 
3.0 

3.1 

13.0 
3,3 
0,9 
0,2 
2,3 
0,3 
0,3 

100,0 

4.3 
(NA) 
(NA) 

13.2 
(NA) 
(NA) 
(NA) 

25.7 

13.7 

5.1 

7,9 

(NA) 
(MA) 
(NA) 
(NA) 
(NA) 
(NA) 

4.6 

(NA) 
(NA) 

(NA) 

9.3 
(NA) 
(NA) 

3.5 

12,7 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

100  0 

52 

Lumber,  building  materials,  hardware, 

fHTni   wjiilpiiPiTh   rlAfll(»T« 

5,0 

5251 

Hardvare  stores, « ..................... 

1.3 

52  ex.  5251 

Other 

3.7 

53  part^ 
531 

General  merchandise  groiq)  stores-' 

Departanent  stores..................... 

13.0 
10.3 

533 

T.-IiirI+.<vi   pi-lfP   vm-lpty   stj->TPR.. 

1.7 

,  539 

54 

Other  general  oerchandise  stores 

Food  stores, ,,,,,,,,,.............,..... 

1.0 
24.8 

55  ex.  55^ 

Autcnotlve  dealers. ..................... 

15.6 

554 

Oasollne  service  stations, ,.....,.,,,.,. 

4.2 

56 

.^jparel,  accessory  stores,,,,.,..,,,,,,. 

8.2 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.5 

562,563,568 
562 

tfanen's  clothing,  specialty  stores.,,, 
Rea^-to— vear  stores  •,••,,,,«,,,,•• 

3.2 
2.7 

565 

Fourily   fTo+WTie   aXrf^Pi^^ 

1.4 

566 

Shoe  stores •,,,,,,,,••,,••«... 

1.4 

564,  569 

Other  apparel  stores 

0.7 

;  57 

Furniture,  heme  fumlBhlngs,  equipseat 
stores ., 

4.8 

5712 

Furniture  stores  ..................... 

2.2 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV,  music 

0.7 
1.9 

58 

■Rn+.-t-pg^  lirlnlflng  p^ i'"-'^, 

8.9 

5812 

■RnflTIg  pi  BC.PR  ,, 

6.6 

5813 

nrHTiW-pg  plncPR , 

2.3 

1 
t  591 

Drag  stores,  proprietary  stores. ,,,,,.,, 

3.4 

59  ex.  591 

Other  r**ta11   frtores  •..•.•.•••••■••••••, 

12.1 

592 

T,-I  (pKlT-   HtOTPS  ,,,,,,,,,.,,.,..... 

3.0 

594 

Book,   stationery  stores ..,,..,. 

0  6 

595 
-   597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.2 
1  3 

5992 

FlcDPists 

0,3 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
'•In  coDiputing  percent,  sales  of  leased  depai-tments  are  incorporated  with  main  stoi«  sales  in  1958.  In  1954  each  leased  depart- 
nent  vas  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
'  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

I    ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
5    *1954  data  limited  to  "employer"  establishments  in  computing  percent. 

I    'in  ccnnputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
»In  oongmting  percent  distribution  the  S^BA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  19  for  data  lAich 
can  be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— HETAIL  STORES:      1958-^ftJCIR  RETAIL  CENTERS  IN  THE  BOSTON  STANDARD  METROPOLrTAN  STATISTICAL  AREA 


MRC  No.   1 

Massachusetts  Ave.j^  TnTnan  ^Cambridge) 


Includes  the  stores  in  the  area  bounded  by  Austin,  rear  lot  line  on  west  side  of  Prospect,  rear  lot  line  on  enst  <;iri  r^.• 
Sf2fS^S,"^jii?f^iSi  '^"^^^i^f.^Sil^.i^^y^^^^  S1-'  Massachusetts  Ave.,  Sidney,  Green,  Pearl,  Fr^in,'wlste™  iv2!,  G^elnfpfe^l, 


SIC 
code 


54.58.591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Kunber 

Sales ($1,000).. 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000).. 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) . . 

All  other  stores: 

Number. 

Sales ($1,  000) . . 

Retail  stores,  total^.^ 

Lunher,  building  materials,  hardware, 

faun  etjuipnent  dealers. 

Iferdvare  stores 

Other 

General  merchandise  groiq)  stores^  ^...... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores....... 

Food  stores. 


Total 


112 
21.406 


44 
6,260 

36 
8,787 


32 
6,359 


Nunber  of 
establish- 
ments 


112 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


1  Number  of 
1  establish- 
ments 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ' '. 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores . 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinfcLng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores. 


2 

1 

22 

3 
9 
7 
2 
6 
2 


32 

20' 

12 


24 
2. 
1 

4; 


MRC  No.  2. — Includes  the  stores  in  the  area  bounded  by  Massachusetts  Ave.,  Bow,  De  Wolfe,  Mt.  Auburn,  Boylston,  Winthrop,  Eliot  Sq., 
Brattle  Sq.,  rear  lot  line  on  south  side  of  Brattle,  rear  lot  line  on  north  side  of  Chxirch  (Cambridge) 


SIC 
code 


y-inil  of  business 


Total 


SIC 
code 


Kind  of  business 


Niinber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nunber. 

Sales ($1,000). 

Canvenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 

All  other  stores: 

Nunber. 

Sales ($1,000). 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

faun  equipnent  dealers. 

Qardwaie  stores..................... 

Other 


2  3 


General  ■erchandise  group  stores' 
Department  stores 

Limited  price  variety  stores.... 
OUier  general  merchandise  stores 


Food  stores. 


107 
17,939 


33 
4.531 


28 
8,756 


46 
4.652 


Nunber  of 

establiah- 

ments 


107 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Vkmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores.... 

Other  home  furnishings  stores......... 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 
Eating  places ......... 

Drinlrine  places. 


Drug  stores,  proprietary  stores...... 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists. 

Canera,  photographic  siqxply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAich  could  not  be  classified  by  detailed  kinds  of  buslnes 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'United  to  "cniployer"  establislments. 

^jiKOndes  data  for  tixjae   kinds  of  business  In  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:      1958~MAJ0R  RETAIL  CENTERS  IN  THE  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  i— Includes  the  stores  en  Massachusetts  Ave,  from  Arlington  St,-Roseland  St,  to  Porter  Rd.-Davenport  St.,  on  White  St,  from  Sommerville 
Av^to  the  Cambridge-Sommervllle  city  limits,  and  on  Sommerville  Ave.  from  Porter  Sq.  to  the  Cambridge-Sommerville  city  limits   (Cambridge) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nunber .^ 

Sales ($1, 000) 

Convenience  goods  stores: 

Nimber. 

Sales ($1,000) 

Shopping  goods  stores:' 

Kvmber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total' 

Umber,  building  materials,  hardvrare, 

farm  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  groiip  stores^  '.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


27 
13,221 


9 
1,332 


7 
(D) 


11 
(D) 


Number  of 
establish- 
ments 


27 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores '. 

Fonily  clothing  stores ' 

Shoe  stores ., 

Other  apparel  stores 

Fumituzie,  home  furnishings,   equipnent 

stores ^.... 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,   drinJdng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  stqjply  stores... 


MRC  No.  4. — Includes  the  stores  on  Highland  Ave. -Davis  Sq. -Holland  St.  from  Grove  St.  to  Wallace  St.-Buena  Vista  St.,  on  Elm  St.  from 
Davis  Sq.  to  Cutler  Ave.,  and  cm  Summer  St.  from  Elm  to  Cutler  Ave.  (Sommerville) 


SIC 
code 


ifTTiii  of  business 


Total 


SIC 
code 


Kind  of  business 


Nonber  of 
establish- 
ments 


54.58.591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  pert^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nmiber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000)... 

An  other  stores: 

Nimber 

Sales ($1,000)... 


Retail  stores,  total 


Liraber,  building  materials,  hardware, 
faun  equipnent  dealers............... 

Hardware  stores..................... 

Other 


2  3 


General  nerchandise  gzfjap  stores' 
Departanent  stores............... 

Linited  price  variety  stores.... 

Other  general  nercbaiidlse  stores 


Food  stores. 


86 
13,324 


29 
5,560 


33 
5,616 


24 
2.148 


Ntmber  of 
establish- 
ments 


86 


4 

1 
3 

7 
3 
2 
2 

11 


55  ex.  554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

59i4 

395 

597 

5992 

5996 


Automotive  deeilers ........ 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Vcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores '. 

Shoe  stores......................... 

Other  apparel  stores. 


Pumiture,  home  furnishings,  equipnent 

stores 

Furniture  stores.... 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores. 


Eating,  drinking  places. 
Eating  places ......... 

Drinking  places 


Drug  stores,  proprietary  stores...... 

Other  retail  stores* 

Liquor  stores. 

Book,  stotlxHiery  stores 

Siporting  goods,  bicycle  stores..... 

Jewelry  stores..................... 

Florists 

Camera,  photographic  sappLj  stores. 


1 

5 

20 

4 
9 
5 

1 
5 

1 

6 
2 

1 

3 

14 
8 
6 

4 

14 
3 
2 

"I 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Graup   totals  for  SIC  53  and  56  may  include  "naneraployer"  establislments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  nm-H  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments. 

*InEludes  data  for  thjse  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


14  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7. —RETAIL  STORES:   1958~MAJClR  RETAIL  CENTERS  IN  THE  BOSTON  STANDARD  METRQPOEITAN  STATISTICAL  AREA— Continued 


MEJC  No,  5. — Includes  the  stores  on  Dudley  St.  from  Columbia  Rd.  to  Nonquit,  and  on  Columbia  Rd.  from  Arion  to  Hamlet  (Boston) 


SIC 
code 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 

539 

54 


Kind  of  business 


Retail  stores,  total: ' 

Nvmber 

Sales ($1,  000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) 

Shopping  goods  stores:' 

Kunber, 

Sales ($1,  000) 

All  other  stores: 

Nimber. 

Sales ($1,  000) 

Retail  stores,  total', 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardvare  stores,.. 

Other 

General  merchandise  group  stores^  "'.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


Total 


51 
11,200 


5,690 


20 
3,11-i 


17 
2,396 


Nunber  of 
establish- 
ments 


51 


SIC 
code 


55  ex,  554 

554 

56 

561,  567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Autcmotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,  specialty  stores , 

Ready-to-wear  stores '. 

Femily  clothing  stores '. 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores -  . .., 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinkijig  places 

Eating  places , 

Drinking  places. , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


Number  of 
establish- 
ments 


12 

2 
6 

3 

1 
3 


12 

4 


MRC  No.  6, — Includes  the  planned  center  Known  as  "Fellsway  Plaza  Shopping  Center"  and  th-3  stores  on  Fellsway  Ave,  from  No.  451  to 
St.  James  Rd.,  and  on  Revere  Beach  Parkway  from  Fellsway  Ave.  to  Brainard  Ave,  (Medford) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Ntinber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,    57 


52,    55, 

59  ex.   591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 

54 


5251 
3 


Retail  stores,  total: ' 

Nunber 

Sales ($1,000)... 

Canvemience  goods  stores: 

Nunber 

Sales ($1,000).., 

Shopping  goods  stores:' 

Nunber. .....,,..,,,,,,..,............ 

Sales ($1,000)... 

An  other  stores: 

Nunber. .............................. 

Sales ($1,000)... 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

f aim  equiiment  dealers 

Ibrduare  stores......... , 

Other 


General  merchandise  group  stores 
Departneirt  stores................ 

Limited  price  variety  stores. . . . . 

Other  general  merchandise  stores. 


Food  stores. 


16 
12,920 


5 
5.222 


4 
(D) 


7 
(D) 


Nunber  of 
establish- 
ments 


16 


55  ex. 

554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Fumittrre  stores. 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  dinnking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores...... 

Other  retail  stores' 

Liquor  stores. 

Book,  stationeiy  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photographic  siqiply  stores. 


Represents  zero. 


5 
2 

1  ! 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available. 

^roup  totals  for  SIC  53  and  56  may  include  "nonenployer"  establishments  vblch  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tbase  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of 


buslnessj 
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MRC  No,  7.- 

-Includes  the  stores  in  the  area  bounded  by  Proctor,  Uniop  Ave.,  Concord,  Frederick,  Freeman,  Howard,  South  extended.  South, 
Arlington  Blvd.,  Gordon,  Hollis,  Clafin,  B.  &  A.  RR.,  Franilin  extended,  Franklin  (Framingham  town) 

SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ' 

Number 

122 
19,415 

32 
6,394 

52 
8,001 

38 
5,020 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  oustcni 
tailors 

7 

Sales 

...($1,000).. 

1 

54,58,591 

Convenience  goods  stores: 
Number 

34 

Sales 

,..($1,000)., 

7 

53  part,^ 

Shopping  goods  stores:-' 
Hunber 

Women's  clothing,  specialty  stores .... . 
Ready-to-wear  stores'. 

14 
8 

56,  57 

Fnmily  clothing  ■'=it07V-*:  ,   

3 

Sales 

...($1,000).. 

Shoe  stores 

8 

All  other  stores: 

Number 

Other  apparel  stores 

2 

52,  55, 

59  ex.  591 

Furniture,  hone  fumishlnes,  equipnent 
stores ^ 

Sales 

...($1,000).. 

10 

Hetsiil  stores,  total^. 

Limber,  building  materials, 
farm  equipnent  dealers 

4 

Number  of 
establish- 
ments 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,   music 
stores 

Eating,  dT^nlring  plnf.f^Fi 

2 
4 

123 

9 
2 
7 

9 
2 
2 

5 

13 

12 

hardware. 

Eating  places, 

6 

52 

nWriV-iTig  jtlnrtPR,  ,,...,     ,    ^  ,  ,  , 

6 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

5251 

Hardware  stores 

7 

52  ex.  5251 

Other 

Department  stores 

21 

53  pai-t^ 

Liquor  stores 

4 

531 

Book,  stationery  stores 

3 

533 

Limited  price  variety  stor 
Other  general  merchandise 

Food  stores ,. 

■es 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

1 

539 

stores 

6 

Florists 

1 

54 

Camera,  photcgraphic  supply  stores 

1 

MRC  No.  8, — Includes  the  stores  on  Salem  St.,  Medford  Sq.,  High  St.  from  Ashland-River  St.  to  Governor  Ave.,  on  Riverside  Ave.  from 
Medford  Sq,  to  No.   75,   on  Main  St.  from  Medford  Sq.  to  N^fstic  River,   and  on  Forest  St.  from  Medford  Sq.  to  No.   14   (Medford) 


SIC 
code 


if^Tifi  of  business 


Total 

SIC 
code 

55  ex.  554 

70 

12,943 

554 

56 

22 

561,  567 

5,522 

562-3,568 

562 

30 

565 

6,400 

566 

564,  569 

18 

57 

1,021 

5712 

Runber  of 

5713-15,19 

establish- 

572, 5732 

ments 

70 

58 

5812 

5813 

2 

1 

591 

1 

59  ex.  591 

5 

592 

1 

594 

2 

595 

2 

597 

5992 

8 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58.591 


53  part, ■ 
56.  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Niniber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number. ............................ 

Sales ($1,000). 

All  other  stores: 

Number. ............................ 

Sales ($1,000). 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores'...... 

Shoe  stores. ........................ 

Other  apparel  stores................ 


Furniture,  heme  furnishings,  equipsent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores ....... 


2 

2 

21 

3 
6 
5 

1 
10 

1 


Rertail  stores,  total 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 


Limber,  building  materials,  hardware, 
fans  equiinent  dealers ............... 

Hardwaire  stores. 

Other 


Eating,  drinking  places. 
Eating  places......... 

Drinking  places. ...... 


2  3 


General  nercbandise  group  stores' 
Departoent  stores ............... 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. .................... 

Florists 

Camera,  photographic  supply  stores. 


12 
3 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,..  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  include  "nDnemployer"  establishments  \diich  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establlslments. 

'Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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1 


MRC  No.  9. — Includes  the  planned  center  Icnown  as 


'Northshore  Shopping  Plaza"*  at  the  Intersection  of  Routes  128  and  HA 
(Peahody,  Essex  County) 


SIC 
code 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part^ 
531 

533 
539 

54 


5251 


Kind  of  business 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,  000) . 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,  000) . 


Retail  stores,  total ^. 


Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 

SIC 

code 

55  ex.  554 

40 

24,857 

554 

56 

10 

561,  567 

3,090 

562-3, 568 

562 

22 

565 

21,130 

566 

564,  569 

8 

57 

637 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

40 

58 

5812 

5813 

•  •  o 

•  •  • 

591 

•  •• 

59  ex.  591 

3 

592 

1 

594 

2 

595 

•  •  • 

597 

5992 

5 

5996 

Kind  of  business 


Number  of 
1  establish- 
ments 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' ^ 

Shoe  stores 

Other  appairel  stores 


Fumitui*,  heme  furnishings,   equipnent 

stores ,  . . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 
19 


MRC  No.  iU. — Includes  tne  stores  in  the  area  bounded  by  lyier  Ter.,  Centre,  layman,  layman  extended,  Chesley  Hd.,  Beacon,  Dalton  fid.; 
extended,  B.  &  A.  RR.,  Institution  Ave.,  Beacon,  property  line  No.  847  and  849,  Beacon,  rear  lot  line  on  west  side  of  Centre! 
(Newton,  Middlesex  County)  


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Hiniber. .............................. 

Sales (^,000)... 

Convenience  goods  stores: 

Himber. .............................. 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nunber. .............................. 

Sales ($1,000)... 

All  orther  stores: 

Number 

Sales ($1,000)... 


59 
9.306 


17 
4.014 


20 
2.394 


22 


2,8 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  Iniilding  materials,  hardware, 
faim  equipment  dealers............... 

Hardware  stores..................... 

Other 


General  merchandise  group  stores 
DeparLiaeut  stores 

Limited  price  variety  stores..... 
Other  general  merchandise  stores. 


59 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

58i3 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TT,  music 
stores.. 


Hi 

A 

4 
2 
li 
2 
2 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  statloneiy  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Canera,  photiOgraphic  siqiply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  irtiich  could  not  be  classified  by  detailed  3dnds 
^'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Umited  to  "employer"  establishments. 

^Includes  data  for  tlKjse  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
•This  center  opened  in  1958  and  operated  about  5  months. 


of  buslijes(i|  1)4 
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Table  7.— RETAIL  STOKES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  Ng.  11. 


-Incliides  liie  stores  on  WasMagton  St.  from  Clifton  PI 
and  on  Warren  St.  from  WasMngt( 


to  Cliff  St.,  on  Dudley  St.  from  Washington  St.  to  Harrison  Ave., 
;on  Ave.  to  Cliff  St.  (Boston)  


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Hunber 

Sales ($1,0CX)) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Munber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . . . . . 

Food  stores 


157 

19,208 


60 
10,036 

65 
6,456 


32 
2,716 


Number  of 
establish- 
ments 


157 


11 

4 
7 

11 
2 
3 
4 

27 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores  , 

Men's,  boys'  apptirel  stores,  custcm 

tailors , 

Wcmen's  clothing,   sjjecialty  stores 

Ready-to-wear  stores'. 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores «..., 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores... 


1 

1 

36 

5 
12 

8 

3 
14 

2 


18 
6 
5 


28 
17 
11 


19 
5 

2 

1 
2 

1 


MRC  No.  12. — Includes  the  stores  at  the  intersection  of  State  Routes  9  and  30,  extending  one-quarter  mile  west  on  both  sides  of  Route  9 

(Framingham  town,  Middlesex  County) 


SIC 
code 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


KitmI  of  business 


Retail  stores,  total: ^ 

Number. ............................ 

Sales ($1,000). 


Convenience  goods  stores: 

Nunber 

Sales ($1,000). 


Shopping  goods  stores:-' 

Number. 

Sales ($1,000)... 


*n  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Umber,  building  materials,  hardware, 
fann  equipment  dealers............... 

Bardware  stores..................... 

Other 


2  3 


General,  merchandise  group  stores' 
DepartaBent  stores............... 

Limited  price  variety  stores.... 

Other  gemeral  merchandise  stores 


Total 


Food  stores. 


46 
24,275 


10 
5,098 

26 
18,219 


10 
958 


Nunber  of 
establish- 
ments 


46 

1 

1 

7 
2 
2 
3 


SIC 
code 


55  ex.  554 
554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


KJTid  of  business 


Automotive  dealers ........ 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores ', 

Shoe  stores 

Other  apparel  stores. 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores.............. 

Other  heme  furnishings  stores 

Qousehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 
Eating  places......... 

Drinking  places....... 


Drag  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. . 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Cemera,  photographic  supply  stores. 


Nvniber  of 
establish- 
ments 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero       ,  ,  .,  ^  ^.  ^ 
^Group  totals  for  SIC  53  and  56  may  include  "nDnemployer"  establisHnents  which  could  not  be  classified  by  detailed  kinds 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machune  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establislments,  ^  ^^     -,j         ^.  -, 

^Ineludes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


1 

1 

16 

2 
8 
7 
3 
3 

3 

1 

2 

7 
7 

1 
7 
2 

1 
1 


of  business. 
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TaKLe  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  BOSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  13. — Includes  the  stores  on  Washington  St.  from  Bonner  Ave.  to  Union  Sq.,  on  Sommerville  Ave.  from  Prospect  Ave.  to  Gerrior 
Sq.,  and  on  Bow  St.  from  Union  Sq.  to  Walnut  St.  (Soranerville,  Middlesex  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000) 

Shopping  goods  stores:^ 

NvBiber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lvtnber,  building  materials,  hardware, 

faTm  equijment  dealers 

Hardware  stores 

Other 

Geneiial  merchandise  groiip  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  mejMhandise  stores 

Food  stores 


47 
4,278 

23 
2,720 


XO 
281 


14 
717 


Nunber  of 
establish- 
ments 


47 


4 

1 
1 
2 

11 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,   specialty  stores 

Ready-to-wear  stores' 

FEmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores. 

Furniture,  heme  furnishings,  equipnent 

stores ,  . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

DrihldLng  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


11 
2 
2 


MRC  No.  14. — Includes  the  stores  on  East  Broadway  fjxm  Perkins  Sq.  to  Dorchester,  on  Dorchester  from  West  Broadway  to  4th  St.,  and  on 

Broadway  from  D  St.  to  PerlcLns  Sq.  (Boston) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000) . 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber ., 

Sales ($1,000). 

All  other  stores: 

Nunber 

Sales ($1,000). 


Retail  stores,  total  . 


Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


83 
10,592 


37 
5,989 


29 
3,024 


17 
1,579 


Nunber  of 
establish- 
ments 


83 


6 

1 
3 
2 

15 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siq)ply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "employer"  establishments. 

^Includes  data  for  ttose  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


17: 

2  i 

6 

4 

2 

7 


of  busines 


BOSTON,  MASS.,  AREA 
COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 

As  a  resudt  of  differences  in  the  definition,  the  1958  data  for  the  Boston,  Mass.  , 
Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of  this  report)  are 
not  directly  comparable  with  those  for  1954.  The  following  table  identifies  the 
places  included  in  the  1958  definition  but  not  in  1954,  and  provides  data  for  these 
additional  places.  Subtracting  these  data  from  those  shown  in  Table  3  will  provide 
1958  data  for  the  area  as  defined  in  1954. 


SIC 
Code 


Kind  of  business 


Estab- 
lish- 
ments 
(number) 


Sales 
(11,000) 


Sudbury,  Topsfield,  Holbrook,  Norfoli,  Rockland,  Duxbury,  Hanover,  Marshfield, 
Norwell,  Pembroke,  and  Scituate  Towns,  Massachusetts 


52 

53  part* 

5<i 

55  ex.554 

55pt(554) 

56 

57 

58 

59pt(591) 

59  ex.591 

53  part* 


Retail  trade,  total  

Lumber,  bldg  matls,  hdwe,  farm  equip,  dealers 

General  merchandise  group  stores*  

Food  stores  

Automotive  dealers 

Gasoline  service  stations  .....  

Apparel,  accessory  stores .  .  .  . 

Furniture,  home  funiishings,  equipment  stores 
Eating,  drinking  places  ........... 

Drug  stores,  proprietary  stores  ....... 

Other  retail  stores  ......  

Nonstore  retailers*  .....  


55,326 


32 

4,707 

25 

1,827 

86 

17,746 

27 

7,230 

53 

3,432 

32 

2,100 

30 

1,160 

84 

4,099 

17 

1,849 

102 

11,050 

9 

126 

Standard  Notes:    ...  Represents  zero.    (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  irules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  aU  establishments  (except 
nonstore  retailers)  Included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) Issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  die  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  &rm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ee, estabUshments  oi)erated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  containol  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  cat^ories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 

20 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
Included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC! 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census  report  form. 

Enumeration  of  "Nbnemployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  In 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

m  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedure.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,   "leased 
'  departments"  (businesses  operated  as  departments 

of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 

;will  be  approximately  25,000  less  in  the  1958 
Census    than   would   have  been  the  case  if  the 

1 1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 

*were  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leaded 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  '  major  groups—SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accesaoiy 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Faniily  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Cenflua  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
.  wag^,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  Unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rat^  businesses. 


"Full  workweek"  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plies on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  npt  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms,  i 
on  the  other  hand,  reflect  the  information  on  the 
conunodity  "composition"  of  the  establishment  asj 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the| 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
coimt  for  less  than  10  percent  of  retail  salesi 
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'and,   in  most  cases,   it  is   likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
^  that  derived  from  more  comprehensive  information. 

[  The  data  in  this  report  for  two  major  SIC 
Lgroups,  55  and  59,  have  been  subdivided,  making 
fit  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
I       Equipment  Dealers  (SIC  Major  Group  52) 

'  Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
w^paper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
(Primarily  selling  a  number  of  basic  hardware 
.lines,  such  as  tools,  builders'  hardware,  paint 
.and  glass,  housewares  and  hous^old  appliances, 
, cutlery,  and  roofing  materials.  These  establish- 
^ments  may  also  sell  farm  implements. 

■General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

\  This  group  includes  all  establishments  within 
'SIC  major  group  53— "General  Merchandise"  ex- 
Icqpt  for  "nonstore"  establishments. 


i  The  data  for  establishments  in  this  group  in 
!tfae  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  enqploying  25  or  more  people  and  en- 
gaged in  seUing  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
Iradio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,   in  which  sales  of  any  one  of  diese 
^groupings    is    greater    than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 

I;  or    more    is    classified    as  a  department  store 

even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  zule  and  most  of  those  which  are 
would  odierwise  have  been  classified  in  the  ap- 
parel grbup  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  con8unq)tion.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccta- 
Bumpxion  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Exc^t  554) 

NOTTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  opeiated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  baitteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated azticles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Wonien's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  siioes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  c&aperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC  ' 
572  and  5732).— Establishments  primarily  engaged! 
in  selling  household  appliances  (such  as  electric  and  | 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash-  i 
ing  machines  and  dryers,  freezers,  electric  irons,  | 
percolators,  hot  plates,  etc.)  and  radios,  television  j 
sets,  and  record  players.  The  retail  establishments  | 
(primarily  engaged  in  the  sale  of  electric  and  gas , 
appliances  for  household  use)  operated  by  public': 
utility  firms  are  included  in  this  category.  i 

Music  stores  (SIC  5733).— Establishments  pri-j 
marily  selling  musical  instmments  such  as  organs,  j 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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Lphones,  etc.  Also  those  establishments  primarily 
^selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

[  Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 


Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
i^drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

j  Establishments  which  sell  prescriptions,  drugs, 
iOr  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
;and  books,  and  novelty  merchandise.  Those  stores 
jjWhich  sell  prescriptions  are  classified  as  drug 
|]stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
I  Except  SIC  591) 

I  Liquor  stores  (SIC  592),  also  govemment-ot)er- 
''^ated  liquor  stores-  (SIC  Major  Group  92  and  93).— 
jEstablishments  primarily  selling  packaged  alco- 
^holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
gfor  consumption  off  the  premises.  Liquor  stores 
ijoperated  by  States,  counties,  and  municipalities 
jare  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
b^included  in  this  category  but  are  classified  with 
^drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

^  Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC*  5952). - Establish- 
ents  primarily  selling  a  general  or  specialized 
une  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  temiis,  golf,  and 
other  sports,,  and  gymnasium  and  playground  equip- 


ment 


Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for — 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Ehrug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other  retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  mcmthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  In  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  Issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  toeen 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsanple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiiflated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stoies  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  c\irrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volxme  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  ret€iil  multlunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes i 
number  10  or  larger  (institutional  sizes)  are  showni 
separately.  Current  and  oomparable  previous  yeari 
infoimatlon.  Canners'  stock,  supplied  by  oanfiers'' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasone,. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Seaaon's  subscription, 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINCS 

Estimates  of  green  coffee  inventories  held  bji 
roasters,  importers,  and  dealers,  as  of  the  end  ofli 
each  quarter,  roas  tings  and  iiqports  of  green  coffee,jl 
as  well  as  the  amoxmt  of  green  coffee  roasted  foil 
soluble  'jse,  d\iring  each  quarter,  comparable  datq 
for  previous  years.  (Quarterly  press  release,  free) ! 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearesij 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  sepiarate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

'  The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
kfolumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 


THE  RETAIL  TRADE  REPORT  SERIES 


i    Following  are  brief  descriptions  of  the  report  series  for 
tretail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  Novemt>er  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
-detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  coverai  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  oif 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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nm  m  mi  »si!S  or  business  volumes 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  saJes-size  of  establishments, 
single  units  axxd  multiunits,  employmerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  in.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  eiiid 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  ty 
class  of  customer,  coirunodity  line  sales,  legal  form  of 
organization,  find  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wrholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -si»e  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States   summary  chapter  and  separate;  j 
chapters   for  each  State,  the   District  of  Cclumbia,  Alaska, 
Guam,  Hawaii,  and  the    Virgin  Islands.    Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard!  | 
metropolitan    statistical    areas.      The    amount    of    kind-of-  I 
business   detail  will  vary  in  accordance   with  the  number  of:  | 
service  establishments  in  the  area:  Data  for  selected  towns> 
and  townships   in  New  England,  New  Jersey,  and  Pennsyl- 
vania will   atlso  be  included.     This  volume   will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

c 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
'  of  Manufactures  and  Mineral  Industries  was  required  by  law 
"  under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 

trade,  selected  services,  and  public  warehousing.   This  report 

provides  findings  for  retail  stores  in  selected  central  business 

districts  and  in  major  retail  centers;  and  for  hotels  and  motion 

i  picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

■     Each  of  the  reports  in  this  series  covers  a  separate  standard 

-'  metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 

-  standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97   SMSA's,   and  provides  data  for  109  CBD's  and  some  500 

i  MRC's. 

■DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented.   The  delineation  of  central  business  districts  was  ac- 

[icomplished  with  the  cooperation  of  the  Census  Tract  Committees 

(in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 

-mittees    obtained   the   representation   of  a   variety  of  local 

■interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 

-bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 

'■^recommendation  for  such  an  area  in  response  to  an  inquiry  from 

"the  Census  Bureau. 

y  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
■'a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
jTract  Committees: 

M        "The  primary  objective  of  this  operation  is  to  provide  a 
BJ    basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business   District  with  those  in  the  remainder  of  the 
I    metropolitan  area  or  of  the  central  city." 

.  Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
hi^  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service'  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinairily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINRSS  DISTRICT  STATISTICS 

Table  1.— RETAIL  STORKS  AND  SKTKJBBD  EHWICE  KSTABIJSaffiNTS:     1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  BRIDGEPORT 

Establlslmeiits,  Sales,  Aranial  FbttoU,  and  BsploTees,  Toy  Kind  of  Business 

' 

Kind  of  Tmsiness 

1958^ 

1954^ 

SIC  code 

Estab- 

lisb- 

ments^ 

(nunber) 

Sales2 
(fc,O0O) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

worlcweek  ended 

nearest  Nov.  IS 

Estab- 
lish- 
ments^ 

(nunber) 

Sales^ 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Total 
(nunber) 

Full 
workweek 

(amber) 

RETAIL  STORES 
Retail  stores,  total^ 

548 

16 
8 
8 

19 
3 
4 

12 

70 

11 

17 

126 

34 
45 
29 
11 
25 
11 

48 
15 
12 

21 

91 
67 
24 

19 

131 
17 
7 
3 
25 
3 
7 

8 

5 

96,220 

2,722 
609 

2,113 

29,874 

(D) 

4,532 

(D) 

11,358 
7,488 
1,292 

16,156 

2,738 
5,381 
3,413 
4,172 
2,284 
1,581 

7,716 
3,876 
1,735 

2,105 

5,514 
4,250 
1,264 

3,581 

10,519 

1,344 

1,002 

(D) 

2,579 

199 

729 

(D) 
504 

15,009 

332 

86 

246 

5,441 
(D) 
965 
(D) 

974 

1,091 

92 

2,458 

352 
822 
488 
791 
323 
170 

1,310 
666 
350 

294 

1,316 

1,080 

236 

507 

1,488 
80 
227 
(D) 
525 
33 
94 

(D) 
156 

5,076 

72 
23 
49 

2,101 
(D) 
407 
(D) 

355 

241 

34 

854 

101 
316 
197 
260 
91 
86 

292 

145 

80 

67 

525 

436 

89 

169 

433 
26 
61 
(D) 
129 
13 
31 

(D) 
77 

4,124 

60 
15 
45 

1,610 
(D) 
208 
(D) 

309 

229 

26 

675 

72 

239 

148 

229 

73 

62 

278 

139 

75 

64 

468 

386 

82 

101 

368 
21 
50 
(D) 
116 
12 
29 

(D) 
69 

639 

19 

7 

12 

27 
3 
8 

14 

81 

12 

28 

141 

28 
54 
27 
8 
31 
18 

57 
19 
11 

25 

118 
71 
47 

26 

130 

21 

11 

4 

26 

5 

1 

9 
6 

100,453 

2,375 

644 

1,731 

27,021 

(D) 

5,021 

(D) 

11,909 
8,368 
1,460 

18,254 

3,197 
5,607 
4,019 
4,394 
3,191 
1,847 

11,835 
4,360 
1,755 

5,672 

6,213 
4,066 
2,147 

3,740 

9,278 

1,462 

1,058 

604 

2,468 

181 

(D) 

1,320 
716 

15, 

43: 

29'; 

9; 

52 

Limber,  building  materials,  hardvare. 

5251 

^rdware  stores 

52  ex.   5251 

Other 

2o; 

4,79? 

(D): 

85?; 
(D) 

1,16C 

1,19  J 

12: 

2,77: 

■  a; 
86;, 
63?: 

72;  1 

53  part^ 
52L 

General  mercbandise  groiq)  stores^ 

Department  stores 

533 

x.lrtf-i-tj^  j»ri'"J»  vnT^^try  "tor^s^  ^  ^  ^    ,, .  ^ . 

539 
54 

Other  general  merchandise  stoi«s 

Food  stores 

55  ex.  554 

Airtanotive  dealers 

554 

Gasoline  senrtce  stations ............... 

56 

Apparel,   accessory  stores 

561,    567 

Men's,  boys'  apparel  stores,   custcm 
tailors* 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

565 

FdniTly  (»1nt-b-iT^   HtnTPH' 

566 

Shoe  stores... 

4oe 

564,   569 

Other  apparel  stores 

33a  1 

57 

Fomiture,  home  fomlshlngs,  equipment 
stores 

1,94^ 

5712 

Furniture  stores* ..................... 

70;  ; 

5713-15,  19 
572,   573 

nt»»r  hrniff  ftrmnHMiigfs  .Ttn«»s* 

Household  appliance,  radio,  TV, 
music  stores.,....,.........,,....,.. 

34? 

89C 

SS 

Kntine,    •linnlri'lC   p1n«»«>H               ^       ^     a                i 

1,3H 
82? 

5812 

Eating  places......................... 

5813 

ni-iTilriiig  .p1n(u>s,  .,.,,.. r.. ...... 

38-. 

591 

AAl 

59  ex.   591 

OkhPT  T*»+j»i1    .<rtmv»H*         ^          x....    ^.    ,^,, 

1,38: , 

592 

Liquor  stores..,.,.........,.,,....... 

661 

24:' 

5: 
48: 

3? 

(D) 

534 
18^ 

594 

Book,  staticaaery  stores..',. ,,,.,,.,,.. 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores. ....................... 

5992 

Florists..,..,,,,,,. .................. 

5996 
TOLL,  7012 

Camera,  photographic  siqjrply  stores.... 

SELECTED  SERVICES 
Hotels 

783 

Motion  picture  theaters. ................ 

Standard 
^Sales  of 

Notes:      (D)     WLtbheld  to  avoid  disclosure 
leased     depaz-traents  are  incorporated    wi 

.          (NA) 
th  main 

Not  aval 
store     sal 

lable. 

es  in  1958 

.,.     Hepre 
,     In  1954 

sents  zerc 
each  leaf 

>, 

;ed     depar 

snent  was  : 

separately 

counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  conqoarability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  deparbnents  located  in  general 
merchandise  stores  but  elseidiere  classified  were  $1,286,000^  of  idilch  $468,000  was  included  with  apparel,  accessory  stores 
ThiH  does  not  affect  "Tjotels"  or  "motion  picture  theaters." 

^Ail  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  groiqj  totals  for  SIC  53  and  56  may  include  data  for  "nanengiloyer"  establlab-  >] 
ments  \diich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  manbim'  operators)  peurt  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "en^iloyer"  estabi  1  sbmsnts. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 


BRIDGEPORT,  CONN.,  AREA 

.Table  2.— RETAIL  STOHES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  BRIDGEPORT 

Establisbnents,  Sales,  ATmiial  Payroll,  eaad  Qnplojees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales 2 


($l,00O) 


Payroll, 

entire 

year 


($1,000) 


Paid  pmployees , 

workweelc  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f  turn  equipnent  dealers ,. 

Hardware  stores, 

Other 


General  merchandise  group   stores^., 

Depaxtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

WcBSen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores'..... 

Shoe  stores......................... 

Other  apparel  stores , 


Fumlture,  home  furnishings,  equipment 

stores..... 

Furniture  stores* ...,,,,.. 

Other  home  furnishings  stores*.,,,,,. 
Household  appliance,  radio,  TV, 
music  stores. , 


Eating,  drinking  places. 

Eating  places. 

Drinking  places....... 


Drug  stores,  proprietary  stores. 


Other  retail  stores *. 

Liquor  stores. ,,..,.,. 

Book,  stationery  stores.............. 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores ,,., 

Florists 

Camera,  photographic  siqjply  stores,.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,047 


78 
34 
44 

54 
3 
8 

39 

476 

51 

176 

199 

51 
72 
35 
13 
34 
14 


140 
43 
34 

63 

406 
275 
131 

87 

380 
79 
15 
7 
34 
24 
12 


240,508 


10,795 
2,034 
8,761 

32,180 

(D) 

5,931 

(D) 

66,437 

26,253 

12,902 

23,017 

4,254 
8,331 
5,775 
5,693 
2,856 
1,715 

13,983 
5,386 
3,913 

4,684 

18,416 

13,319 

5,097 

10,631 

25,894 

6,068 

1,561 

957 

2,717 

884 

377 


(D) 
1,233 


27,462 

1,420 

220 

1,200 

5,727 
(D) 

1,177 
(D) 

4,261 

2,593 

769 

3,167 

524 
1,038 

673 
1,035 

398 

172 


2,056 
898 
551 

607 

3,684 

2,900 

784 

1,172 

2,613 
258 
292 
80 
533 
143 
107 


(D) 
341 


9,520 

318 

69 

249 

2,224 
(D) 
501 
(D) 

1,583 
567 
301 

1,134 

193 

417 
285 
317 
120 
87 


492 
198 
154 

140 

1,633 

1,279 

354 

469 

799 
86 

72 
23 
135 
47 
36 


(D) 
206 


7,460 


273 

50 

223 

1,704 
(D) 
276 
(D) 

1,074 

533 

214 

904 

135 
330 
228 
283 
93 
63 


456 
188 
145 

123 

1,334 

1,058 

276 

300 

663 
69 
59 
23 

119 
40 
29 


(D) 
175 


2,070 


71 
29 
42 

73 

3 

22 

44 

538 

58 

153 

214 

35 
88 

46 
12 
38 
27 


144 
33 
23 

72 

391 

214 

77 

92 

336 
72 
16 
10 
31 
13 
4 


13 
18 


220,158 

14,940 

2,161 

12,779 

29,143 

(D) 

5,325 

(D) 

56,547 

25,264 

9,199 

21,020 

3,558 
6,840 
4,360 
(D) 
3,457 
2,033 


17,617 
(D) 
(D) 

8,615 

17,169 

10,525 

6,644 

8,908 

20,351 

4,555 

1,223 

864 

2,545 

686 

345 


(D) 
1,627 


26,906 

2,355 

230 

2,125 

4,969 
(D) 
371 
(D) 

3,351 

2,397 

659 

3,096 

513 
998 
732 

(D) 
433 
(D) 


2,590 
(D) 
(D) 

1,137 

3,185 
2,134 
1,051 

913 

2,391 
214 
260 

65 
493 
101 

38 


(D) 
384 


J   Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
'md  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
lise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 
^   All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonenrployer"  establish- 
jtoenta  vtoLch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  TTgn'l  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "exaployer"   establishments. 

^includes  data  for  those  viriHa  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STCfflES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

BRIDGEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 

(As  a  result  of  differences  in  the  definition,  the  1958  data  are  not  directly  comparable  with  those  for  1954.  See  page  (12)  for  data 

which  can  be  used  in  evaluating  the  changes  in  area  definition) 


SIC  code 


Kind  of  business 


19581 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total''........,.., 

Lumber,  building  materials,  hardware, 

f aim  equlpoent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores........ 

Other  general  merchandise  stores.,.. 

Food  stores. ..,.. 

Autcanotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores,,,. ......... 

Men's,  boys'  apparel  gtores,  custom 

tailors*. ..,,..,.,,., 

Women's  clothing,  specialty  stores.. 
Ready-to-wear  stores '. ............ 

Family  clothing  stores' ,.,.,. 

Shoe  stores..,.,. ,..•.••..., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores ,,. , ,,,,.. 

Furniture  stores* 

Other  heme  fumishi ngs  stores*....,. 
Hovisehold  appliance,  radio,  TV, 
music  stores........ ,,. 

Eating,  drinking  places, 

Eating  places .., 

Drinking  places, 

Dnig  stores ,  prqprietaiy  stores ..,,,,, 

Other  retail  stores* ..,,., 

Liqijor  stores, ...................... 

Book,  stationery  stores.,......,,,,. 

Sporting  goods,  bicycle  stores,,,,.. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores,,. 

SEI£CTE&  SERVICES 


3,227 

149 
69 
80 

84 

4 

17 

51 

705 

107 

326 

281 

66 
107 
56 
24 
43 
25 


221 
57 
60 

104 

628 
432 
196 

138 

588 
134 
26 
16 
41 
38 
16 


Hotels 

Motion  picture  theaters. 


12 
19 


379 ,988 


21,445 

4,030 

17,415 

36,038 

21,493 

7,609 

(D) 

110,012 

52,173 

25,054 

29,062 

5,355 
9,889 
7,085 
8,136 
3,369 
2,071 


20,027 
8,032 
5,374 

6,621 

29,625 

21,918 

7,707 

16,188 

40,364 
10,169 
1,966 
1,208 
3,186 
1,335 
1,028 


1,905 
(D) 


41,477 

2,896 

475 

2,421 

6,343 

3,960 

1,461 

(D)- 

7,096 

5,089 

1,600 

3,867 

639 
1,234 

849 
1,348 

440 

(D) 


3,006 

1,373 

788 

845 

5,992 
4,830 
1,162 

1,787 

3,301 
378 
331 
89 
606 
203 
128 


724 
430 


14,515 


682 
153 
529 

2,565 

1,601 

676 

(D) 

2,767 

1,036 

655 

1,402 

229 
A83 
344 
458 
131 
(D) 

701 
279 
218 

204 

2,829 

2,297 

532 

698 

1,180 
125 
92 
31 
161 
68 
44 


336 
243 


11,229 


597 
115 
432 

1,953 

1,327 

397 

(D) 

1,821 
991 
484 

1,114 

167 
387 
280 
391 
100 
(D) 

641 
263 
201 

177 

2,212 

1,810 

402 

448 

968 
96 
72 
26 

142 
58 
35 


307 
206 


2,964 

113 
49 
64 

111 

3 

36 

63 

721 

105 

267 

271 

42 
111 
60 
14 
49 
35 


211 
35 
34 

120 


316,513 

20,515 

3,546 

16,969 

31,901 

(D) 

6,771 

(D) 

86,069 

49,838 

16,200 

23,684 

4,177 
7,952 
5,696 
5,012 
3,877 
2,524 


21,942 
7,567 
3,313 

10,432 


576 

24,735 

344 

15,949 

232 

3,736 

126 

12,267 

463 

29,312 

114 

7,417 

21 

1,432 

13 

(D) 

34 

2,712 

28 

395 

8 

432 

2,265 
2,337 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zbto. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  deijartment  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business'.  The  effect  on  ccanparability  is  greatest  for  general  merchan- 
dise s'tores  (SIC  53;  pt . )  and  apparel,  accessory  stores  (SIC  56) .  This  does  not  affect  "hotels"  or  "motion  picture  'theaters . " 

^All  1954  group  -totals  (i.e.,  SIC  2  digit)  and  1953  group  totals  for  SIC  53  and  56  may  include  data  for  "nananployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  Trinrlg  of  business, 

^Excludes  nons^tore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  opera'tors)  part  of  SIC  53, 

*1954  da'ta  limited  'to  "esnployer"  establishments, 

^Both  1954  and  1958  data  limited  to  "ejnployer"  efftablishments , 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  below. 


BRIDGEPORT,  CONN.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLIS»1ENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  BRIDGEPORT,  THE  ENTIRE  CITY,  AND  BRIDGEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


Cl-lgr 

less  its 
central 
business 
district 


Standard 

Entire 

metro- 

standard 

politan 

metro- 

statistical 

politan 

area  less 

statistical 

central 

area* 

business 

district* 

52 

5251 

52  ex.  5251 

53  pai-t^ 
531 

533 
539 

5-^ 

55  ex.  55^; 

55A 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total ' , 

Lumber,  building  materiaJLs,  hardvare,  Tarm  equipment 
dealers ............................................. 

Hardvare  stores.................................... 

Other 

General  merchandise  group  stores  ................... 

Department  stores 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores.................. 

Food  stores. ........................................ 

Autcmotive  dealers. ................................. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. .......................... 

Family  clothing  stores' 

Shoe  stores. ...................................... 

Other  apparel  stores ,,..,.... 

Pumltiire,  home  furnishings,   equipment  stores....... 

Furniture  stores* ................................. 

Other  hooie  furnishings  stores* .................... 

Household  Etppliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places. . ............ i... ................... 

DrlnMng  plac es...... ............................. 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores. .................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jevelry  stores 

Florists 

Camera,  photographic  siqjply  stores..,.,.,.,,..,,,. 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters.....,..,.,,..,.,,,,,,,,.,.,. 


-4.2 


(D) 
-29.6 


9.2 


(D) 
-21.1 


20.5 


14,6 

-27,7 

-35.8 

-5.4 

-5,9 

-6.1 

22.1 

-31,5 

-39.8 

10.6 

10.4 

8.7 

(D) 

(D) 

(D) 

-9.7 

11.4 

360.2 

(D) 

(D) 

(D) 

-4,6 

17.5 

23,4 

-10.5 

3.9 

11,1 

-11.5 

40.3 

50.0 

-11.5 

9.5 

139,4 

-14.4 

19.6 

319.9 

-4,0 

21.8 

139,3 

-15,1 

18.8 

180.9 

-5,1 

(D) 

(D) 

-28,4 

-17.4 

115.0 

-14,4 

-15.7 

-28.0 

-34,8 

-20.6 

8.4 

-11,1 

(D) 

(D) 

-1.1 

(D) 

(D) 

■62,9 

-45.6 

-12.4 

-11,3 

7.3 

17.8 

4,5 

26.5 

40.4 

-41.1 

-23.3 

-14.8 

-4.3 

19,3 

36.4 

13.4 

27.2 

38.9 

-8,1 

33.2 

52.7 

-5.3 

27.6 

238,8 

(D) 

10.8 

(D) 

4.5 

6.8 

79,2 

9,9 

28.9 

35,6 

(D) 

154.2 

(D) 

(D) 
-14,5 


16.3 


-5.6 
(NA) 
(NA) 

11.8 
(NA) 
(NA) 
(NA) 

23.6 

2.4 

47.1 

21,2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

-9.4 
(NA) 
(NA) 
(NA) 

14.7 
(NA) 
(NA) 

28.8 

33.3 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


-15.9 
(D) 


25,9 
-8,3 

18.9 

28.1 

5.1 

52.9 

131.3 


20.4 

23.4 

43.3 
42.5 


(D) 


Standard  Notes:   (D)  WlthheW  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

'^In  ooniputing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  pictiire  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

»In  computing  percent  change, the  31SA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which  can 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— BETAIL  STORES:  1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SAI.ES  AS  PERCENT  OF 

BRIDGEPORT  AND  OF  BRIDGEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


Kind  of  buistness 


Pereoit  of  city  sales  la 
ceirtral  business  district 


HETAH  STORES 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware,  faro  equipment  dealers. 
Hardware  stca«s.....................................>>>*>«< 

Other.... •••• 


General  mercbandlse  group  stores^., 
Deparlsnent  stores................ 

Limited  price  variety  stores..... 

Other  general  merchandise  stores. 


Food  stores. 


AutcmotiTe  dealers........ 

Gasoline  service  stations. 


Apparel,  accessory  stores.............. •• 

Men's,  boys'  qjparel  stores,  custoa  tailors*. 
Vcanen's  clothing,  specialty  stares  .......... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  ajjparel  stores 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Furniture,  heme  furnishings,  equipment  stores.. 
Fumiti:^  stores*. ........................... 

Other  home  furnishings  stores*............... 

Household  ^ipliance,  radio,  TV,  music  stores. 


Eating,  drinking  places. 
Eating  places......... 

Drinking  places....... 


1958 


Drug  stores,  proprietary  stores. 
Otber  retail  stores^............ 


Liquor  stores.....................* 

Book,  statiomery  stores. 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores. 

Florists.......... 

Camera,  photogre^hic  simply  stores. 


40.0 

25.2 
29.9 
24.1 

92.8 
(D) 

76.4 
(D) 

17.1 

28.5 

10.0 

70.2 
64.4 
64,6 
59.1 
73.3 
80.0 
92.2 

55,2 
72.0 
44.3 
44.9 

29.9 
31,9 

24.8 

33.7 

40.6 
22.1 
64.2 
(D) 
94.9 
22.5 
83.1 


1954 


45.6 

15.9 
29.8 
13.5 

92.7 
(D) 

94,3 
(D) 

21.1 

33.1 

15,9 

86.8 
89.9 
82.0 
82.7 
(D) 
92.3 
90.9 

67.2 
(D) 
(D) 

65.8 

36,2 
38.6 
32.3 

42.0 

45.6 
32.1 
86,5 
69,9 
97.0 
26.4 
(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958  ^ 


26.1 

14.1 
(NA) 
(NA) 

83.7 
(NA) 
(NA) 
(NA) 

10.7 

14.7 

5.4 

56.3 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

38.8 
(NA) 
(NA) 
(NA) 

19.4 
(NA) 
(NA) 

22.7 

26.9 
(KA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


1954 


31.7 

11.6 

18.2 

(D) 

84.7 
(D) 

74.2 
(D) 

13.? 

16.6 

9.C 

77.1 

76. 

70. 

70.6 

87, 

82.  r 

73.2 

53.9 
57.1 

53.11 

54.:.; 
25.:. 

25.:' 
24... 

30.  i' 

31.'' 
19.' 

73.  • 

(Di, 

91.) 

20., !| 

(Dl 


1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero,    (Z)  Less  than  0,05  percent. 

iln  connjuting  percent,  sales  of  leased  departjnemts  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  ccanparabilxty  i; 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  ajjparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  ma^l  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "eanployer"  estabi  1  shmRnts  in  ccmputing  percent.  : 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "enrployer"  establishments. 

^Includes  data  for  those  MtiiIh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below,    ^  ^   ,  .  ,     ^^  ,„„^ 

»S  c^atlSTperce^the  aiSA  data  for  1958  have  been  adjusted  to  the  1954  defiBition.  See  page  12  for  data  ^ch  can  be  used 
in  evaluating  the  changes  in  area  definition. 


BRIDGEPORT,  CONN.,  AREA 
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Table  6.— flETAIL  STORES:     1958  AND  1954— PERCENTACE  DISTRIBBTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  BRIIXJEPORT,   THE  ENTIRE  CITY,  AND  BRIDGEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Perceirtages  are  based  on  total  Retail  Store  Sales  i&ich  exclude  sales  of  ncmstore  retallers^nall  order    direct  selling 

oerchandlse  Teuding  macbine  operators)  '  ' 


SIC  code 


Kind  of  business 


52 

'S25L 

^52  ex.  5251 

53  part^ 
531 
533 
539 

54 

.55  ex.  554 

,554 

.56 

.561,  567 

.562,563,568 
,562 

565 

566 

564,  569 

.57 

•5712 

5713-15,  19 
'572,  573 


->6 

i813 

"91 

»  ex.  591 
592 
594 
595 
-597 
5992 
i996 


RETAIL  STORES 

Retail  stores,  total' .,, 

Lmber,  building  materials,  hardMaie, 

fam  eqoipnent  dealers 

Hardwape  stcjres,. .,.......,,., 

Other , 

General  merchandise  group  stores' , 

DepartaiEait  stores......,,..,,,.,,..,., 

Limited  price  variety  stores,,,,,,,,,, 
Other  general  merchandise  stores,.,,,. 

Food  stores,, ,...,,,.,,,.....,,..., 

Autcmotive  dealers,,,,,,,,,,,,,,,,.,,,,, 

Oasoline  service  statlans,,.,,,,,,.,,,,. 

Apparel,  accessory  stores,,,,,,.,,,,,,,. 
Men's,  boys'  apparel  stores,  custan 
tailors* 

Women's  clothing,  specialty  stores..,. 

Ready-to-wear  stores'.,,,,,,,.,,,,,. 

Family  clothing  stores'.,,,,,,,,,,,,,. 

Shoe  stores ....,,,,,.,,,,..,,. 

Other  apparel  stores. 

FumitHre,  bome  furnishings,  equipaent 

stores ^^ 

Furniture  stores*,,,,,,,,.,,,,,,,,,,,. 
Other  bcoe  furnishings  stores*,,,,,,,. 
Household  qipliance,  radio,  TV,  music 
stores,,,,,,,,,,,..,,,,,,,,,,,,,,,,,. 

Eating,  drlidcLng  places,,,,,,,,,,,,,,,,, 
Eatlig  places,,,,,,,,,,,,.,,,,,,,.,,,, 
DrLniing  places.,,,,,,,.,,,,,,,,,,,,,. 

Drug  stores,  proprietary  stores,,,,, ,,,, 

Other  retail  stores* ,,.,.,.,. 

Liquor  stores,,,.,,,,,,,,.,,,,,,,,,,,. 

Book,  staticneiy  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists ,, 

Camera,  photogrt^hic  siqjply  stores,.,. 


Central 

business 

district^ 


1958 


100.0 


2.8 
0.6 
2,2 

31.1 
(D) 
4.7 
(D) 

11.8 
7.8 
1.3 

16.8 

2,8 
5.6 
3.5 
4,3 
2,4 
1,6 


8,0 
4,0 
1.8 

2.2 

5.7 
4,4 
1,3 

3.7 

11.0 
1,4 
1,0 
(D) 
2.7 
0.2 
0.8 


1954 


100.0 


2.4 
0,6 
1,7 

26,9 
(Dj 
5,0 
(D) 

11.9 
8.3 
1.5 

18.2 

3.2 
5,6 
4.0 
4.4 
3.2 
1,8 


11,7 
4,3 
1.7 

5.6 

6,2 
4.0 
2.1 

3,7 

9.2 
1.5 
1,1 
0.6 
2.5 
0.2 
(D) 


Entire  city^ 


1958 


100.0 

4,5 
0.9 
3.6 

13,4 
(D) 
2,5 
(D) 

27,6 

10,9 

5.4 

9.6 

1.8 
3.5 
2.4 
2.4 
1.2 
0.7 


5.8 
2,2 
1.6 

2,0 

''-6 
5.5 
2.1 

4.4 

10.8 
2.5 
0,6 
0.4 
1.1 
0.4 
0,4 


1954 


100.0 


6.8 
1.0 
5.8 

13.2 
(D) 
2.4 
(D) 

25.7 

11,5 

4.2 

9.5 

1.6 
3.1 
2.2 
(D) 
1,6 
0,9 


8.0 
(D) 
(D) 

3.9 

7.8 
4.8 
3,0 

4.0 

9.3 
2.1 
0.6 
0.4 
1.2 
0,3 
0,2 


Standard  metropolitan 
statistical  area"- 


1958* 


100,0 


5.3 
(NA) 
(NA) 

9.7 
(NA) 
(NA) 
(NA) 

28,9 

13.8 

6.5 

7.8 

(NA) 
(NA) 
(NA) 
(HA) 
(NA) 
(NA) 


5.4 
(NA) 
(NA) 

(NA) 

7,7 
(NA) 
(NA) 

4,3 

10.6 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


,  Standard  Notes:   (d)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    .,.  Represents  zero, 
i   In  ccmputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958 
lent  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business 


1954 


100.0 


6,5 
1,1 
(D) 

10.1 

(d) 

2.1 
(D) 

27.2 

15.7 

5.1 

7.5 

1.3 
2.5 
1.8 
1.3 
1.2 
0.8 


6.9 
2.4 

1.1 

3.3 

7,8 
5,0 
2.8 

3.9 

9,3 
2,3 
0,5 
(D) 
0.9 
0.3 
0.2 


(Z)  Less  than  0.05  percent. 
In  1954  each  leased  depart- 

,„„. ,  ~        ,     ,   ,.         ,  ,  — .  The  effect  on  comparability  is 

ireatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

I  ^eludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

)   1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

'   ]to  computing  percent,  both  1954  and  1958  data  limited  to  "employer" 'establishments. 

I   "Tncludes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below 

»In  ccmputing  percent  distribution, the  31SA  data  for  1958  have  been  adjusted  to  the  1954  definition,*  See  page  12  for  data  irtiich 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 

As  a  result  of  differences  in  the  definition,  the  1958  data  for  the  Bridgeport, 
Conn.  ,  Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of  this 
report)  are  not  directly  comparable  with  those  for  1954.  The  following  table  identi- 
fies the  places  included  in  the  1958  definition  but  not  in  1954,  cind  provides  data  for 
these  additional  places.  Subtracting  these  data  from  those  shown  in  Table  3  will 
provide  1958  data  for  the  area  as  defined  in  1954. 


SIC 
Code 


Kind  of  business 


Estab- 
lish- 
ments 
(number) 


Sales 
($1,000) 


Shelton  City  arid  l&mroe  Town,   Connecticut 


52 

53  part* 

5A- 

55  ex.  554^ 

55pt(554) 

56 

57 

58 

59pt(59l) 

59  ex.591 

53  part* 


Retail  trade,  total  

Lumber,  bldg  matls,  hdwe,  fann  equip,  dealers 

General  merchandise  group  stores*  

Food  stOT^s 

Automotive  dealers.  ......  

Gasoline  service  stations  ..... 

Apparel,  accessory  stores  ....  

Furniture,  home  furnishings,  equipment  stores 

Eating,  drinking  places  

Drug  stores,  proprietary  stores  

Other  retail  stores  

Nonstore  retailers*  


13,054 


12 

2,087 

5 

364 

44- 

3,620 

5 

1,081 

17 

1,230 

12 

34S 

7 

145 

34 

1,261 

7 

384 

30 

1,287 

13 

1,247 

Standard  Notes: 
*Nonstore  retailers, 


. ..  Represents  zero.    (D)  Withheld  to  avoid  disclo3\ire, 
part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, estabUshments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  TOE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  c^isus 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  widi 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  ipcluded  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  nor  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  sueh  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  an$)  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen^jloyer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  a^  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  ->Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  bushieas  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  s^gle  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  nonnally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
!  tablishments  as  tabulated  in  this  rej)ort  repre- 
;  sents  the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 
I 

'  Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

I  Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 

I  which  was  paid  to  persons  on  the  payroll  in  the 

;  pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 

t  than  a  week  were  requested  to  adjust  the  fig- 

|l  ures  to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
t  vember  15.— Paid  emp1oyeR«  ronBist  of  the  niim- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Fun  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  AU  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  contunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishmoit's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  ±e  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  foim,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "conqxjsition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than  10  piercent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  p>arts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
.portion  of  the  Census  of  Business. 

Passenger    car    dealers,   franchised  and  non- 
franchised  (SIC   551,   552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles   and  trucks.      These  establishments 
frequently    operate    repair    shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not   recognized  as   separate  estab- 
lishments.     Data  for  such  operations  are  con- 
solidated   in    this   category  with  other  data  for  i 
franchised    passenger    car  dealers.      Establish-  i 
ments  primarily  selling  used  cars  and  trucks  and  j 
not  holding  a  franchise  for  the  sale  of  new  pas-  ■ 
senger  cars  are  also  included.  ' 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
^c.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 

\i  including  women's  ready-to-wear  stores,  furrieirs, 

I  and  the  various  specialty  shops. 

J  Women's   ready-to-wear  stores   (SIC  562).— 

1  Establishments  primarily  selling  women's  and 
y  girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
^  general  merchandise  group  stores)  account  for 
1  80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
(j  en's  and  girls'  apparel  are  3  or  more  times  the 
^  sales  of  all  men's  and  boys'  apparel,  and  (3) 
..  sales  of  women's  and  girls'  coats,  suits,  anddress- 
j  es  are  at  least  one-third  of  sales  of  all  women's 
IJ  and  girls'  apparel.  Establishments  primarily 
ij  selling  garments  made  to  customer  order  areclas- 
'.  sified  as  custom  tailors  (SIC  567). 

j  Family  clothing  stores  (SIC  565).-Establish- 
r  ments  primarily  selling  clothing,  furnishings,  and 
p  accessories  for  men,  women,  and  children,  with- 
rj  out  specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
sellii%  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  housdiold  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  dnmis,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  contibination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates^  by  kind  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  ^lolesalers'  sales  by  THnr;  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geogre^hic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groi^js  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsanple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiitated  monthly  dollar  sales  volume  (with  conparl- 
sons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  b\isiness.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
TrfTii^  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  In  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business. combined.  (Year's  subscrlptloa, 
including  Annual  Retail  Trade  Report,  ll.OO) 


iMNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Hnited  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  wiiii  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  RB>ORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  Li- 
kinds  of  b\isiness  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  c aimers  and  iriiolesale  distributors,, 
including  warehoiises  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases;  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  oonparable  previous  year 
Information.  Canners'  stock,  svgjplled  by  canfiers' 
associations,  shown  as  available.  Also  canners' 
oarrjrover,  pack,  and  total  sujjply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  "Issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREQ4  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  Inporters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult 
Department  of  Ccsnmerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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OFFICIAL.  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covert  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. ; 
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TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
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PREFACE 


AUTHORITY  AND  SCOPE 

[  The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 

trade,  selected  services,  and  public  warehousing.   This  report 

provides  findings  for  retail  stores  in  selected  central  business 

districts  and  in  major  retail  centers;  and  for  hotels  and  motion 

.picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
:  MRC^s. 

■^^DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because   many   large   cities  had  no  officially  defined  area 
^representing  their  "Central Business District,"it  was  necessary 
for  the   Bureau   of  the   Census   prior   to   the  1954  Census  of 
■  Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
.  mented.    The  delineation  of  central  business  districts  was  ac- 
j  complished  with  the  cooperation  of  the  Census  Tract  Committees 
^'in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees   obtained   the   representation   of  a   variety   of   local 
interests,  such  as  business  firms  andassociations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  bee©delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
,to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
rthe  Census  Bureau. 
y 

I,  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
•a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
-Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral  Business   District  with  those  in  the  remainder  of  the 
I    metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
■tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or.  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fbced    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KfilC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appUance 
groups  of  stores,  end  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  U.— HETAIL  STOHBS  AND  SKL8CTED  SHWIOE  ESTABLISaffiNrS:      1958  AMD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  BUFFALO 

Estaljlislments,  Sales,   ATmiiai   Payroll,   and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

uorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(nunber) 


1954^ 


Estab- 
lish- 


(nunber) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HEIAIL  STORES 

Retail  stores,  total^ . , 

Limber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-* 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Hoiisehold  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores „ 

Book,  stationery  stor^ 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


24 
9 

15 

21 
5 
7 
9 

231 
11 
61 

173 

55 
64 
40 

8 

42 

4 

76 
28 
16 

32 

419 
260 

159 

40 

249 
42 
12 
9 
33 
12 


196,887 


4,866 

981 

3,885 

61,279 

51,224 

9,195 


16,852 
1,232 
5,305 

40,790 

13,147 
21,450 
18,213 

604 
4,908 

681 


13,865 
7,747 
1,605 

4,513 

25,117 

17,378 

7,739 

6,364 

20,717 
3,755 
2,629 
1,328 
3,431 
493 
847 


11,474 
3,348 


34,081 

689 

98 

591 

11,469 

9,740 

1,636 

93 

1,024 
161 
488 

6,957 

2,883 

3,209 

2,631 

100 

664 

101 


3,005 

1,755 
360 

890 

5,923 
4,568 
1,355 

990 

3,375 
230 
724 
187 
768 
117 
76 


4,352 
947 


13,563 


158 

30 

128 

5,364 

4,502 

824 

38 

409 

46 

167 

2,341 

349 

1,199 

1,031 

44 

206 

43 

749 
396 
103 

250 

2,961 

2,285 

676 

372 

996 
97 

200 
45 

184 
44 
22 


1,909 
345 


11,674 


150 

27 

123 

4,729 

4,095 

603 

26 

234 

30 

137 

1,913 

669 
1,007 
351 
41 
153 
43 

706 
366 
100 

240 

2,557 

1,975 

592 

305 

853 
67 

166 
43 

164 
36 
19 


1,641 


1,307 


30 
10 
20 


24 


215 


201 

46 
58 
30 
11 
46 
36 


72 
21 
16 

29 

394 
221 

173 

39 

257 
33 
13 

9 
43 

6 


206,101 

4,284 
1,589 
2,695 

68,431 

57,815 

8,992 

1,624 

15,409 
1,319 
4,590 

42,793 

12,686 

13,006 

15,467 

1,787 

6,341 

3,919 


14,942 
7,734 
1,680 

5,440 

27,367 

18,244 

9,123 

5,008 

21,958 
3,530 
3,387 

909 
3,585 

352 
1,567 


11,911 
3,972 


37,236 


690 
323 
367 

U,297 

12,674 

1,448 

175 

983 

134 

7,059 

2,348 

2,925 

2,543 

282 

820 

684 


3,163 

1,613 

286 

1,264 

6,274 
4,558 
1,716 

714 

3,575 
256 
800 
129 
689 
58 
143 


4,443 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,   .  (NA)  Not  available.    ...  Represents  zero. 

-"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  conrpsxability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $4,110,000  ,  of  which  $1,555,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  \>r   "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nons^tore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  'to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  "to  "employer"  establishments, 

^Includes  data  for  those  iHnrlH  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


BUFFALO,  NY.,  AREA 


Table  IB.— RETAIL  STORKS  AND  SHiCTKD  SKRTIOE  ESTABLISaiENTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  NIAGARA  FALLS 


Establlslinents,  Sales,  Amninl  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  Imslness 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nimber) 

Sales  2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

worlweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(mmber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(mmber) 

Full 
workweek 

(mmber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total-' 

181 

1 

"i 

8 
3 
3 
2 

10 
4 
9 

25 
4 

'I 

1 
5 
3 

4 
2 

2 

64 
35 
29 

5 

51 
6 

1 
1 
4 

2 

14 
2 

23,215 

(D) 

(D) 

8,817 

5,997 

(D) 

(D) 

1,199 

(D) 

928 

2,417 

875 
1,052 
908 
(D) 
353 
(D) 

343 
(D) 

(D) 

3,743 
2,356 
1,387 

866 

2,329 
290 
(D) 
(D) 
250 

(D) 

2,396 
(D) 

3,725 

(D) 

(D) 

1,374 
923 
(D) 
(D) 

110 

(D) 

71 

421 

158 
202 
180 
(D) 
50 
(D) 

73 
(D) 

(D) 

925 
689 
236 

146 

291 
11 
(D) 
(D) 
47 

(D) 

898 

(D) 

1,376 

(D) 

(D) 

537 
340 
(D) 
(D) 

28 
(D) 

29 

141 

41 
79 
68 

(D) 
16 

(D) 

18 
(D) 

(D) 

418 
294 
124 

54 

96 

7 

(D) 

(D) 

17 

(D) 

357 
■(D) 

1,182 
(D) 

(i)) 

468 
300 
(D) 
(D) 

21 
(D) 

19 

113 

38 
60 
51 

(D) 
12 

(D) 

17 
(D) 

(D) 

361 

263 

98 

41 

87 

5 

(D) 

(D) 

15 

(D) 

287 
(D) 

188 

2 

"2 

5 
3 
2 

14 
2 
8 

30 

6 

12 
8 

"9 

3 

11 
2 
2 

5 

68 
34 
34 

5 

43 
3 

1 
1 
7 

1 

12 
3 

25,421 

(D) 

(D) 

8,106 
(D) 
(D) 

1,947 
(D) 
932 

2,767 

1,007 
1,238 
1,U1 

(D) 
(D) 

707 
(D) 
(D) 

333 

3,622 
2,066 
1,556 

1,033 

2,260 
181 
(D) 
(D) 
470 

(D) 

1,539 
(D) 

4,015 

52 

Limber,  building  materials,  hardware, 
farm  equipnent  dealers 

(D) 

5251 

Hardware  stores ,, 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores'' 

Department  stores 

1,404 
(D) 

533 

(D) 

539 
54 

Other  general  merchandise  stores 

Food  stores , ,., 

117 

55  ex.  554 

Aiit.r»not> ve  d'*n"i  f*-^-'' 

(D) 

554 

On-*^ol  In**  servi  ce  '=it«ti  on^ 

138 

56 

Apparel,  accessory  stores ,. 

453 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors  * 

175 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

201 
188 

565 

Pnmily  fln+.hiTig  s+.m^s' 

566 

Shoe  stores 

(D) 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

94 

5712 

Furniture  stores* 

(D) 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

(D) 
60 

58 

FjitiTig,  di^'TilriTig  pTnc.PH   ,,  ^ 

928 

5812 

Eating  places 

567 

5813 

361 

591 

Drug  stores,  proprietary  stores 

154 

59  ex.  591 

Other  retail  stores* 

■287 

592 

Liquor  stores 

4 

594 

Book,  stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
66 

5992 

Florists 

5996 
7011,  7012 

Camera,  photographic  supply  stores.... 

SELECTED  SERVICES 
Hotels 

(D) 
594 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withlield  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $181,000  ,  of  ^rinich  $59,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonen5)loyer"  establish- 
ments which  could  not  be  classii'isd  and  tabiilated  by  detailed  kinds  of  business, 

■^eludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "emploryer"  establisbmeirts. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  Vinri.q  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2A..— RETAIL  STOKES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  1954 

CITY  OF  BUFFALO 

Establishnents,  Sales,  Annual  Payroll,  and  Hnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 

llsh- 

ments 


(number) 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195A^ 


Estab- 

Ush- 

ments^ 


(number) 


($1,000) 


Payroll, 
entire 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  tctal^ , 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers , 

Hardware  stores ; , 

Other 

General  merchandise  grov?)  stores'' , 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places t 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores.. 

SELECTED  SERVICES 


6,807 

239 
111 
128 

122 
10 
57 
49 

1,872 

178 

536 

494 

125 

189 

87 

16 

127 

31 


459 

140 

98 

221 

1,753 
941 
812 

225 

929 
194 
33 
32 
117 
98 
30 


Hotels 

Motion  pictin:e  theaters. 


778,326 


27,179 

6,334 

20,845 

127,333 

100,255 

17,982 

(D) 

185,109 

122,829 

41,495 

64,996 

18,451 
32,862 
26,980 

1,428 
10,591 

1,598 


50,732 

24,572 

6,877 

19,283 

77,481 
43,927 
33,554 

28,242 

52,930 
13,483 
3,547 
2,289 
5,697 
3,200 
2,558 


14,607 
5,376 


99,299 


3,909 

666 

3,343 

23,428 

19,003 

3,259 

1,166 

11,046 

13,«.0 
3,425 

10,952 

3,723 
5,406 
4,501 

207 
1,378 

238 


8,094 
4,261 
1,262 

2,571 

15,177 

10,407 

4,770 

3,819 

6,409 
697 
852 
278 

1,043 
538 
178 


5,464 
1,651 


36,569 


896 
205 
691 

9,848 

7,736 

1,698 

414 

4,424 

2,615 

1,392 

3,959 

1,157 

2,152 

1,834 

92 

467 

91 


2,U8 

1,093 

351 

675 

7,764 
5,238 
2,526 

1,380 

2,173 
334 
267 

77 
274 
218 

62 


2,409 
754 


29,305 


170 
638 

7,870 

6,385 

1,193 

292 

2,911 

2,530 
959 

3,116 

933 

1,704 

1,423 

77 

314 


1,938 
992 

327 

619 

6,393 
4,472 
1,921 

1,004 

1,776 
235 
207 

68 
234 
154 

48 


2,032 
596 


6,757 

225 
109 
116 

134 
13 
58 
63 

1,940 

198 

494 

566 


175 

97 

17 

139 

117 


432 

119 

67 

190 

1,642 
800 
842 

219 

907 
176 
39 
25 
120 
81 
25 


46 

42 


757,924 


30,753 

9,469 

21,284 

126,555 

102,864 

20,445 

3,246 

172,866 

116,656 

34,564 

75,622 

17,875 
34,571 
30,865 

3,474 
12,319 

7,053 


50,162 

26,335 

5,766 

17,291 

80,053 
44,875 
35,178 

21,989 

48,704 
11,089 
3,992 
1,901 
6,761 
2,595 
2,432 


15,510 
6,209 


98,748 


4,867 
1,355 
3,512 

23,706 

19,973 

3,384 

349 

10,600 

12,368 

2,584 

11,597 

3,231 
5,252 
4,763 
473 
1,633 
1,008 


7,686 
4,087 
1,147 

2,452 

16,584 

11,225 

5,359 

2,990 

5,766 
608 
873 
239 

1,094 
326 
212 


(D) 
1,475 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

■■■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  'those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


BUFFALO,  NY.,  AREA 


Tatle  2B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

CITY  OF  NIAGARA  FAII£ 


Establislments,  Sales,  ATrmiBl  Payroll,  and  Qnployees,  ty  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 

Ush- 

ments^ 


(nuBiber) 


Sales 2 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954.' 


Estab- 
lish- 
ments^ 


(number) 


Sales  "= 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total^ , 

Umiber,  building  materials,  hardware, 
farm  equijment  dealers,,,,,,,,,,,,,,., 

Hardware  stores .,, 

Other , 

General  merchandise  gro\ip   stores' , 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores,... 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores. ..,. 

Other  apparel  stores 

Furniture ,  hcoie  furnishings ,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


1,216 


56 
23 
33 

26 

6 

10 

10 

248 


Hotels 

Motion  picture  theaters. 


41 


105 


30 
42 
22 
5 
24 


71 
19 
19 

33 

337 
187 
150 

37 

184 

37 

4 

4 

17 

16 

2 


20 
5 


136,365 


6,649 
1,307 
5,342 

15,872 
9,846 
4,466 
1,560 

39,223 

19,430 

7,988 

10,737 

2,754 
4,630 
3,855 

(D) 
1,866 

354 


7,223 
3,489 
1,210 

2,524 

13,618 
8,109 
5,509 

5,205 

10,420 
2,156 
(D) 
228 
1,180 
462 
(D) 


2,487 
866 


15,744 

914 
138 
776 

2,467 

1,508 

732 

227 

2,417 

2,274 

681 

1,511 

343 
698 
584 
(D) 
244. 
(D) 

1,163 
648 
234 

281 

2,391 

1,669 

722 

735 

1,191 
88 
(D) 
(D) 
186 
72 
(D) 


913 
288 


5,757 


216 
45 

171 

1,081 

624 

367 

90 

933 

463 

295 

572 

80 
307 
248 
(D) 

96 
(D) 


301 

152 

69 

80 

1,247 
856 
391 

283 

366 
47 

(D) 

(D) 
62 
24 

(D) 


365 
129 


4,613 


197 

40 

157 

925 

562 

278 

85 

605 

453 

181 

413 

68 

219 
175 
(D) 
59 
(D) 


268 

134 

60 

74 

1,057 
758 
299 

202 

312 
34 

(D) 

(D) 
49 
18 

(D) 


295 
102 


1,181 


39 
16 
23 


22 
5 
9 


245 


35 


111 

112 

15 
35 
23 
5 
34 
17 


71 
18 
10 

39 

348 
193 
155 

32 

166 
34 
3 
3 
17 
6 
1 


15 
4 


127,537 

8,248 

1,148 
7,100 

14,149 

9,625 

3,783 

741 

31,795 

20,104 

6,996 

11,908 

3,683 
4,143 
3,763 

(D) 
2,218 

579 


6,734 
3,065 
1,095 

2,538 

13,267 
7,730 
5,537 

3,636 

10,700 
1,666 

20; 

(D) 
1,314 

416 

(D) 


1,573 
(D) 


14,539 


1,377 

114 

1,263 

2,354 

1,655 

624 

75 

1,850 

2,086 

541 

1,471 

408 
559 
494 
(D) 
281 
(D) 

936 
546 

112 

278 

2,363 

1,448 

915 

478 

1,083 
36 
21 
(D) 
152 
61 
(D) 


596 
(D) 


I  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

I   Sales  of  leased  departments  ^re   Incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
azid  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  Is  greatest  for  general  merchan- 
dlse  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 
i   ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments lAich  could  not  be  classific.'  and  tabulated  by  detailed  kinds  of  business, 

I   Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I  *1954  data  limited  to  "employer'  ■establishments. 
I   TBoth  1954  and  1958  data  limited  to  "employer"  establishments. 
(  "Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SEI^CTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


19581 


igs-;! 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  Pinployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(n>miber) 


Full 
workweek 

(number) 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'',., , 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers , 

Hardware  stores , 

Other , 

General  merchandise  group  stores-' 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores.,.. 

Food  stores ^ 

Automotive  dealers 

Gasoline  service  stations 

Apparel ,  accessory  stores ...,. 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. 

Household  appliance,  radio,  TV, 
music  stores ....,.,. ,a. 

Eating,  drinking  places ,. . .  o . , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores. ...... 

Other  retail  stores* ,,.,..., 

Liquor  stores. ,,.....,..,. 

Book,  stationery  stores .,., 

Sporting  goods ,  bicycle  stores 

Jewelry  stores ,,,. 

Florists , 

Camera,  photographic  svpply  stores,. 

SELECTED  SERVICES 


Hotels..,.,. ............. 

Motion  picture  theaters. 


12,831 


655 
238 
417 

275 
30 

118 
97 

3,084 

468 

1,298 

910 

226 
330 
172 

38 
240 

66 


314 
236 
172 

406 

3,210 
1,811 
1,399 

406 

l,7li 

329 

51 

83 

191 

176 

40 


127 
73 


1,494,  WO 


86,604 
15,989 
70,615 

192,675 

142,382 

36,993 

12,620 

402,061 

243,854 

94,322 


173,616 

11,895 
1,953 
9,942 

33,482 

25,641 

6,283 

1,558 

23,980 

25,363 

7,397 


102,011 1     15,698 


28,572 
47,275 
39,708 

4,798 
17,634 

3,626 


78,740 
37,365 
11,408 

29,967 

135,776 
80,070 
55,706 

55,991 

102,106 
23,678 
4,834 
4,026 
8,747 
5,450 
3,278 


20,093 
8,813 


5,023 
7,332 
6,236 

658 
2,215 

470 


12,104 
6,351 
1,924 

3,829 

25,296 

17,726 

7,570 

7,459 

10,942 

1,147 

1,039 

441 

1,443 

782 

235 


7,220 
2,484 


64,033 

2,823 

637 

2,186 

14,366 

10,527 

3,241 

598 

9,676 

5,163 

3,097 

5,900 

1,535 

3,Oi5 

2,614 

275 

818 

227 


3,227 

1,632 

548 

1,047 

13,314 
9,164 
4,150 

2,796 

3,671 
54^ 
359 
U5 
414 
320 
89 


3,149 
1,094 


49,658 

2,491 

478 

2,013 

10,979 

8,441 

2,097 

441 

6,113 

4,995 

2,062 

4,511 

1,249 

2,351 

1,998 

212 

512 

187 


2,900 

1,462 

496 

942 

10,664 
7,689 
2,975 

1,993 

2,950 
372 
262 
113 
345 
218 
74 


2,618 


11,921 

528 
210 
316 

272 

26 

118 

128 

3,069 
430 

1,126 

905 

158 
292 
169 
30 
228 
163 


708 

181 

96 

349 

3,004 
1,525 
1,479 

363 

1,516 

283 

60 

57 

173 

130 

34 


1,310,255 

84,144 
18,413 
65,723 

160,372 

121,071 

32,632 

6,669 

331,857 

222,041 

72,706 

105,278 

26,335 
46,148 
41,356 

5,e 
17,801 

8,616 


72,209 

36,800 

8,206 

26,019 

131,956 
75,218 
56,738 

39,644 

90,048 
17,745 
5,712 
3,422 
9,626 
4,058 
2,895 


19,124 
9,483 


153,751 

11,482 
2,559 
8,923 

28,886 

23,078 

5,239 

569 

20,035 

22,452 

6,106 

15,044 

4,176 
6,686 
6,065 
742 
2,283 
1,157 


10,556 
5,838 
1,435 

3,283 

25,489 

17,262 

8,227 

5,216 

9,485 
828 

1,131 
374 

1,434 
533 
253 


6,831 
2,208 


Standard  Notes:   (D)  '.Vithheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•■Sales  of  leased  depai-jnents  are  incoi-porated  with  main  store  sales  in  1958.  In  1954  each  leased  depa:gtment  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  coiild  not  re  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  4A.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISIWENTS— PERCENT  CHANGE  IN  SALES,  195i  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  BUFFALO,  THE  ENTIRE  CITY,  AND  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

Sei,   567 

562,563,568 

562 

565 
J  566 
I  564,  569 

57 
5712 

5713-15,  19 
\     572,  573 

I 

I  58 

5812 
I  5813 

I  591 

59  ex.  591 
I  592 
I  594 

595 
':  597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^. ,.,........•••., 

Lvmiber,  building  materials,  hardware,  rarm  equipment 

dealers. . 

Hardware  stores 

Other 

General  merchandise  group  stores 

Deparlsnent  stores 

LiMted  price  variety  stores...................... 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

GsLsoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custcan  tailors* ,.,.,. 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores'' 

Other  home  furnishings  stores*.... i............... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places, 4 

DrinMng  plac es ................................... 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  sv5>ply  stores,....,,..,..,,,, 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


Percent  change''^ 


Central 

business 

district 


-^.5 


13.6 

-38.3 

<«..? 

-10.5 

-11.4 

2.3 

-47.1 

9.4 

-6.6 

15.6 

-4.7 

3.6 

19.1 

17.8 

-66.2 

-22.6 

-82.6 

-7.2 

0.2 

-4.5 

-17.1 

-8.2 

^.8 

-15.2 

37.1 

-5.7 
6.4 

-22.4 
46.1 
-4.3 
40.1 

-46.0 


-3.7 
-15.7 


Entire 
city 


2.7 


-11.6 

-33.1 

-2.1 

0.6 

-2.5 

-12.0 

(D) 

7.1 


20.1 


1.1 
-6.7 
19.3 
11.5 


28.4 

8.7 

21.6 

-11.1 

20.4 

-15.7 

23.3 

5.2 


-5.8 
-13.4 


City 
less  its 
central 
business 
district 


5.4 


-15.7 
-32.1 


13.6 

8.8 

-23.3 

(D) 

6.9 

5.4 

20.7 


-26.3 
2.2 
-31.1 
-43.1 
-51.2 
-21.7 
-70.7 


4.7 
-9.6 
29.0 
24.6 

-0.6 
-0.3 
-0.9 

25.9 

20.4 
28.7 
51.7 
-3.1 
-28.7 
20.7 
97.8 


-12.9 
-9.3 


Entire 
standard 
metro- 
politan 
statistical 


14.0 


2.9 

-13.2 

7.4 

20.1 
17.6 
13.4 
89.2 

21.2 

9.8 

29.7 

-3.1 

8.5 

2.4 

-4.0 

-15.3 

-0.9 

-57.9 

9.0 

1.5 

39.0 

15.2 

2.9 

6.5 

-1.8 

41.2 

13.4 
33.4 
-15.4 
17.7 
-9.1 
34.3 
13.2 


4.7 
-7.1 


Standard 

metro- 
politan 
statistical 
area  less 
central 
btisiness 
district 


17.5 


2.4 

-10.8 

5.9 

42.9 

44.1 

17.6 

133.1 

21.7 

9.9 

30.7 


13.3 

1.9 

50.2 

23.7 

5.8 

10.0 
0.7 

41.8 

19.5 
40,2 
-5.2 
7.4 
-12.0. 
33.8 
83.1 


19.5 
-0.8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  stbre  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  ^B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES.  195A  TO  1958 

CENTR5L  BUSINESS  DISTRICT  OF  NIAGARA  FALI£,  THE  ENTIRE  CITY,  AND  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STOKES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardvare  stores ...^ 

Other 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores'*.,,.. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ..^ 

Drlniing  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^  , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores....... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-8.7 

(D) 
(D) 


(D) 
(D) 
(D) 

-38.4 

(D) 

-0.4 

-12.6 

-13.1 

-15.0 

-20.4 

(D) 

(D) 

(D) 

-51.5 
(D) 
(D) 
(D) 

3.3 

14.0 

-10.9 

-16.2 

3.1 

60.2 

(D) 

(D) 

^6.8 

(i)) 


55.7 
(D) 


6.9 


-19.4 

13.9 

-24.8 

12.2 

2.3 

18.1 

110.5 

23.4 

-3.4 

14.2 

-9.8 

-25.2 

11.8 

2.4 

(D) 

-15.9 

-38.9 

7.3 
13.8 
10.5 
-0.6 

2.6 
4.9 

-0.5 

43.2 

-2.6 

29.4 

(D) 

(D) 

-10.2 

11.1 

(D) 


58.1 
(D) 


10.8 


(D) 

13.9 

(D) 

16.7 
(D) 
(D) 
(D) 

27.4 

(D) 

16.4 

-9.0 

-29.8 

23.2 

12.4 

(D) 

(D) 

(D) 

U.2 
(D) 
(D) 
(D) 

2.4 
1.6 
3.5 

66.7 

-4.1 

25.7 

(D) 

(D) 

10.2 

11.1 

(D) 


167.6 
(D) 


14.0 


2.9 
-13.2 

7.4 

20.1 
17.6 
13.4 
89.2 

21.2 

9.8 

29.7 


2 

-15 
-0 
-57.9 


9.0 

1.5 

39.0 

15.2 

2.9 

6.5 

-1.8 

41.2 

13.4 

33.4 

-15.4 

17.7 
-9.1 
34.3 
13.2 


5.1 
-7.1 


14.5   1 


(D) 

-13.2 

(D) 

20.7 
(D) 
(D) 
(D) 

21.5 

(D) 

30.1 

-2.9 
9.4 
2.9 

-3.5 
(D) 
(D) 
(D) 

9.6 

(D) 
(D) 
(D) 

2.9 

6.2 

-1.6 

42.8 

13.7 

33.2 

(D) 

(D) 

-7.2 

34.3 

(D) 


1.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"•In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased 
depairtment  was  separate!^  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility Is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

'Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5A.— HETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

BUFFALO  AND  OF  BUFFALO  STANDAflD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  cl1y  sales  In 
central  business  dlstrlot'^ 


1958 


195-; 


Percent  of  standard  metro- 
I>olltan  statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 
592 

594 

595 

597 

5992 

5996 


RETAIL  STCfflES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  fam  equlpnent  dealers 
Hardware  stores. . ......................................... 

Other 

General  merchandise  groiq>  stores^ 

Department  stores. 

Limited  price  variety  stores. ............................. 

Other  general  merchandise  stores.......................... 

Food  stores ................................................. 

Autosotlve  dealers. ......................................... 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  ^jparel  stores,  custom  tailors*...,.,...,.... 

Vomen's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores'. .................................. 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores 

f\imlture,  home  furnishings,  equipment  stores 

Furniture  stores*. ........................................ 

Other  home  furnishings  stores*. ........................... 

Household  c^ipliance,  radio,  TV,  music  stores 

Eating,  drinking  places.....,.,.,.., 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores.......... 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores .,.,.,,..,..,,......>. 

Sporting  goods,  bicycle  stores......,...,,,,,,,,,,,,,,,,,. 

Jewelry  stores 

Florists 

Camera,  photogrc^hic  simply  stores........................ 


25.3 

17.9 
15.5 
18.6 

48.1 

51.1 

51.1 

(D) 

9.1 

1.0 

12.8 

62.8 
71.3 
65.3 
67.5 
42.3 
46.3 
42.6 

27.3 
31.5 
23.3 
23.4 

32.4 
39.6 
23.1 

24.3 

39.1 
27.8 
74.1 
58.0 
60.2 
15.4 
33.1 


27.2 

13.9 
16.8 
12.7 

54.1 
56.2 
44.0 

50.0 

8.9 

1.1 

13.3 

56.6 
71.0 
53.1 
50.1 
51.4 
51.5 
55.6 

34.5 
38.3 
29.1 

31.5 

29.8 
29.4 
25.9 

22.8 

45.1 
31.8 

a^.s 

47.8 
53.0 
13.6 
64.4 


13.2 

5.6 
6.1 
5.5 

31.8 

36.0 

24.9 

6.8 

4.2 

0.5 

5.6 

40.5 
46.0 
45.4 
45.9 
12.6 
27.8 
18.8 

17.6 
20.7 
14.1 
15.1 

18.5 
21.7 
13.9 

12.3 

20.3 
15.9 
54.4 
33.0 
39.2 
9,0 
25.8 


15.7 


42.7 
47.8 
27.6 
24,4 

4.5 

0.6 

6.3 

40.6 
•48.2 
39.0 
37.4 
31.5 
35.6 
45.5 

20.7 
21.0 
20.5 
20,9 

20.7 
24.3 
16.1 

12.6 

24.4 
19.9 
59.3 
26.5 

37.2 

8.7 

54.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available,    ..,  Represents  zero.    (Z)  Less  than  0,05  percent, 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compEirablllty  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (l.e,,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5B.— RETAIL  STORES:  1958  AND  195ii  CENTRAL  BUSINESS  DISTRICT  SALES  iS   PERCENT  OF 

NIAGARA  FAILS  AND  OF  BUFFALO  STANDARD  METROPOUXAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  dlstrlot'^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  ST(ffiES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  gioap   stores? 

Department  stores. 

Limited  price  Tariety  stores. 

Other  general  merchandise  stores., 

Food  stores. 

Autcmotive  dealers 

Gasoline  service  stations. 

App6irel,  accessory  stores. 

Men's,  boys'  qiparel  stores,  custom  tailors*.............. 

Vonen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores'.................. 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores*. 

Other  home  furnishings  stores*. 

Household  e^llance,  radio,  TV,  music  stores 

Eating,  drinldng  places 

Eating  places. 

Drinking  places 

Drug  stores,  proprietary  stores........ 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............ 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores........................ 


17.0 

(D) 

(D) 

55.6 

60.9 

(D) 

(D) 

3.1 

(D) 

11.6 

22.5 
31.8 
22.7 
23.6 

(D) 
18.9 

(D) 

4.7 
(D) 

(i) 

27.5 
29.1 
25.2 

16.6 

22.4 

13.5 

(D) 

(D) 

21.2 

(D) 


19.9 
(D) 

(i)) 

57.3 
(D) 
(D) 

6.1 

(D) 

13.3 

23.2 

27.3 

29.9 

30.3 

(D) 

(D) 

(D) 

10.5 
(D) 
(D) 

13.1 

27.3 
26.7 
28.1 

21.1 

10.9 
(D) 
(D) 
(D) 

35.8 

(D) 


1.6 

(D) 

(D) 

4.6 
4.2 
(D) 
(D) 

0.3 

(D) 

1.0 

2.4 
3.1 
2.2 
2.3 
(D) 
2.0 
(D) 

0.4 
(D) 

(D) 

2.8 
2.9 
2.5 

1.5 

2.3 
1.2 
(D) 
(D) 
2.9 

(D) 


1.9 

(D) 

(D) 

5.1 
(D) 
(D) 

0.6 

(D) 

1.3 

2.6 
3.8 
2.7 
2.8 

(D) 
(D) 

1.0 
(D) 
(B) 
1.3 

2.7 
2.7 
2.7 

2.6 

2.5 

1.0 
(D) 
(D) 
4.9 

(i)) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,,.  Represents  zero.    (Z)  Less  than  0.05  percent, 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  In  cotaputing  percent.. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6A..— RETAIL  STORES:  1958  AND  195<4 — ^PERCEMTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  BUFFALO,  THE  ENTIRE  CITY,  AND  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  idilch  exclude  sales  of  nonstore  retailers — mail  order,  direct  selline, 

Bierchaiidlse  vending  nachine  operators). 


SIC  code 

KlTid  of  business 

Central 

business 

district^ 

Entire 

city^ 

Standard  metropolitan 
statistical  area'- 

1958 

1954 

1958 

1954 

1958 

1954 

RETATT,  STORES 
Retail  stares,  total' 

100.0 

2.5 

0.5 
2.0 

31.1 

26.0 

4.7 

0.4 

8.6 

0.6 

2.7 

20.7 

6.7 
10.9 
9.3 
0.3 
2.5 
0.3 

7.0 
3.9 
0.8 

2.3 

12.8 
8.8 
3,9 

3.5 

10.5 
1.9 
1.3 
0.7 
1.7 
0.2 
0.4 

100.0 

2.1 
0.8 
1.3 

33.2 

28.1 

4.4 

0.7 

7.5 

0.6 

2.2 

20.8 

6.2 

8.7 
7.5 
0.9 
3.1 
1.9 

7.2 
3.8 
0.8 

2.6 

13.3 
8.9 
4.4 

2.4 

10.7 
1.7 
1.6 
0.4 
1.7 
0.2 
0.8 

100.0 

3.5 

0.8 
2.7 

16.4 

12.9 

2.3 

(D) 

23.8 

15.8 

5.3 

8.4 

2.4 
4.2 
3.5 

0.2 
1.4 
0.2 

6.5 
3.2 
0.9 

2.5 

9.9 
5.6 
4.3 

3.6 

6.8 

1.7 
0.5 
0.3 
0.7 
0.4 
0.3 

100.0 

4.1 
1.2 
2.8 

16.7 

13.6 

2.7 

0.4 

22.8 

15.4 

4.6 

10.0 

2.4 
'4.6 
4.1 
0.5 
1.6 
0.9 

6,6 
3.5 
0.8 

2.3 

10.5 
5.9 
4.6 

2.9 

6.4 
1.5 
0.5 
0.3 
0.9 
0.3 
0.3 

100.0 

5.8 
1.1 
4.7 

12.9 
9.5 
2.5 
0.8 

26.9 

16.3 

6.3 

6.8 

1.9 
3.2 
2.7 
0.3 

1.2 
0.2 

5.3 
2.5 

0.8 

2.0 

9.1 
5.4 
3.7 

3.8 

6.8 
1.6 
0.3 
0.3 
0.6 
0.4 
0.2 

100.0 

52 

lAmber,  building  materials,  hardware, 
f aiTn  eqiilpnent  deal ers •.... 

6.4 

5251 

Hardware  stores... ••.•««•• ••.......•.. 

1.4 

52  ex.  5251 

Other 

5.0 

53  pait^ 
531 

General  merchandise  group  stores' 

Department  stores............... ...... 

12.2 
9.2 

533 

Tiimltefl  pi^f^-e  vnHp-ty  ■^^t-oTf^R,,,,,..,,. 

2.5 

539 
54 

Other  general  merchandise  stores...... 

0.5 
25.3 

55  ex.  55^ 

Autcmotive  dealers. ..................... 

17.0 

554 

Oasolise  service  stations. «•..•......... 

5.6 

56 

8.0 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

2.0 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores^. .............. 

3.5 
3.2 

565 

0.4 

566 

1.4 

564  569 

0  7 

57 

Furniture,  homfi  furnishings,  equipiient 
stores ., 

5.5 

5712 

Fumitvtre  stores*. ...•......••....•.«• 

2.8 

5713-15,  19 
572,  573 

Other  hooe  furnishings  stores*........ 

Household  appliance,  radio,  TV,  music 

0.6 
2.0 

58 

10.1 

5812 

5.7 

5813 

DrlTilclng  plflnpR ,,,,...,.,..,......■■«. 

4.3 

591 

Drug  stores,  proprietary  stores. ........ 

3.0 

59  ex.  591 

Other  retail  stores' 

6.9 

592 

Liquor  stores •......•••••..........••. 

1.4 

594 

Book  stationery  stores .,..•.••.•••••• 

0.4 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores , .•••••... •...•.•.. 

0.3 
0.7 

5992 

Florists .............................. 

0.3 

CQQ£ 

Camera,  photogr^hic  si^rply  stores.... 

0.2 

(Z)  Less  than  0.05  percent. 

In  1954  each  leased  depart- 

The  effect  on  comparability  is 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 
■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  vdth  main  store  sales  in  1958 
ment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6B.— RETAIL  STORES:  1958  AND  195/^-PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  NIAGARA  FAILS,  THE  ENTIRE  CITY,  AND  BUFFALO  STANDARD  METROPOLITAN  STATISTICAI  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  lAlcb  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

Bierchandlse  vending  machine  operators). 


SIC  code 


Ktnd  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area'^ 


1958 


1954 


52 

52a 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total^.. .......... 

lAober,  building  materials,  hardusxe, 

fans  equipaent  dealers 

Hardware  stores...................... 

Other , 

General  merchandise  groiq>  stores^ 

Department  stores.................... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores 

Autcmotive  dealeirs. ^..... 

Oasolliie  service  stations.............. 

Ajiparel,   accessory  stores.............. 

Men's,  boys'  ai:rparel  stores,  custom 
tailors*. ........................... 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores'.............. 

Family  clothing  stores'.............. 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpumt 

stores 

Furniture  stores*............,....... 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores. ............................. 

Eating,  drliddng  places................ 

Eating  i>laces 

Drinking  places...................... 

Drug  stores,  proprietary  stores........ 

Other  retail  stoi«s' 

Liquor  stores. ....................... 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\q>ply  stores... 


100.0 

(D) 

(D) 

38.0 

25.8 

(D) 

(D) 

5.2 

(D) 

4.0 

10.4 

3.8 
4.5 
3.9 
(D) 
1.5 
(D) 

1.5 
(D) 

(D) 

16.1 

10.1 

6.0 

3.7 

10.0 
1.2 
(D) 
(D) 
1.1 

(D) 


100.0 

(D) 

(D) 

31.8 
(D) 
(D) 

7.7 

(D) 

3.7 

10.9 

4.0 
4.9 
4.5 

(i)) 

(D) 

2.8 
(D) 
(D) 

1.3 

14.2 
8.1 
6.1 

4.1 


0.7 
(D) 
(D) 
1.8 

(i)) 


100.0 


4.9 
1.0 
3.9 

11.6 
7.2 
3.3 

1.1 

28.8 

14.2 

5.9 

7.9 

2.0 
3.4 
2.8 
(D) 
1.4 
0.3 

5.3 
2.6 
0.9 

1.9 

10.0 
6.0 
4.0 

3.8 

7.6 
1.6 
(D) 
0.2 
0.9 
0.3 
(D) 


100.0 


6.5 
0.9 
5.6 

11.1 
7.5 
3.0 
0.6 

24.9 

15.8 

5.5 

9.3 

2.9 
3.2 
3.0 
(D) 
1.7 
0.5 


5.3 
2.4 
0.9 

2.0 

10.4 
6.1 
4.3 

2.8 

8.4 
1.3 
0.2 
(D) 
1.0 
0.3 
(D) 


100.0 

5.8 
1.1 

4.7 

12.9 
9.5 
2.5 
0.8 

26.9 

16.3 

6.3 

6.8 

1.9 
3.2 
■  2.7 
0.3 
1.2 
0.2 


5.3 
2.5 
0.8 

2.0 

9.1 
5.4 
3.7 

3,8 

6,8 
1.6 
0,3 
0.3 
0.6 
0.4 
0.2 


100.0 

6.4 
1.4 
5.0 

12.2 
9,2 
2.5 
0.5 

25.3 

17.0 

5.6 

8.0 

2.0 
3.5 
3.2 
0.4 
1.4 
0.7 


5.5 
2.8 
0.6 

2.0 

10.1 
5.7 
4.3 

3.0 

6.9 
1.4 
0.4 

0.3 
0.7 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  coniputing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  txusiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstoi'e  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAJL  STORES:   1958— MAJC.  RETA.31  CENTEEIS  IN  THE  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Airport  Plaza"  at  the  intersection  of  Union  Rd.  and  Genessee  St. 


Kind  of  Ijusiness 


Total 

SIC 

code 

55  ex.    554 

23 

10,440 

554 

56 

10 

561,    567 

7,874 

562-3,568 

562 

8 

565 

2,227 

566 

564,    569 

5 

57 

339 

5712 

Numljer  of 

5713-15,19 

establish- 

572,   5732 

ments 

23 

58 

5812 

5813 

2 

2 

591 

59  ex.    591 

2 

592 

1 

594 

1 

595 

597 

5992 

6 

5996 

Kind  of  business 


Nimber  of 
establish- 
ments 


Retail  stores,  total: ^ 

Nimber 

Sales ( $1 ,  000 ) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Hanber 

Sales ,  ($1, 000) 

All  other  stores: 

Himber 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardvare, 

faun  equlpnent  dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores^  "'.... 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . , . . . 

Food  stores 


Aiitcmotive  dealers , 

Gasoline  sejrvlce  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Fumiture,   hone  furnishings,   equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinMng  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


MRC  No.  2. — Includes  the  stores  on  Main  St.  frcm  Eltham  Dr.  to  Chassin  St.  (Amherst  Town) 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 


Retail  stores,  total:  ■' 

Nunber 

Sales ($1,000)... 

Canvenienee  goods  stores: 

Nimber 

Sales ($1,  000) . . . 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000)  . . . 

An  other  stores: 

Htmber 

Sales ($1, 000)  . . . 


Retail  stores,  total 


Luaber,  building  materials,  hardware, 

farm  equijnienft  dealers 

Hardware  stores j. ............ 

Other , 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


9 
6,554 


5 
855 


2 

(D) 


2 

(D) 


Nimber  of 
establish- 
ments 


55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers. 


Gasoline  service  stations. 


tqiparelj   accessory  stores  

Men's,  boys'  apparel  stores,  custan» 

tailors 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equiiment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Zating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Conera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

Collides  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tttase  Wti/Ih  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


18  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 

MRC  No.  3. — Includes  stores  on  Broadway  from  Herman  St.  to  Memorial  Dr.,  and  on  Fillmore  Ave.  frcan  Sycamore  St.  to 

PaderewsM  Dr. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

2W 

62,117 

554 

56 

80 

561,  567 

9,189 

562-3,568 

562 

73 

565 

47,089 

566 

564,  569 

61 

57 

5,839 

5712 

Nvmber  of 

5713-15,19 

establish- 

572, 5732 

ments 

2U 

58 

5812 

5813 

11 

4 

591 

7 

59  ex.  591 

7 

592 

2 

594 

2 

595 

3 

597 

5992 

50 

5996 

Kind  of  business 


Number  of 

establishr- 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Kunber 

Sales ($1,000) 

Canvenience  goods  stores: 

Nimber 

Sales (  $1,  000) 

Shopping  goods  stores:^ 

Kunber 

Sales ($1,  000) 

All  other  stores: 

Nuiiber 

Sales ($1,000) 

Retail  stores,  total-'. 

Lumber,  building  materials,  hardware, 

farm  etjuipnent  dealers 

Hardware  stores 

Other 

Oeneral  merchandise  group  stores^  "'.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  ciistom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fcmily  clothing  stores ' 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siq>ply  stores... 


7 

3 

31 

7 

14 

12 

1 


35 

14 

5 

16 

26 

15 
11 


40 

4 

1 

15 

2 

5 


MRC  No.  4. — Includes  the  planned  center  known  as  "L.B.  Smith  Plasa"  on  Abbott  Rd.  from  Ridge  Rd.  to  Dorrance  Ave. 


SIC 
■  code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part," 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000)... 

Canvenience  goods  stores: 

0  Nimber 

Sales ($1,000)... 

Shopping  goods  stores:-' 

Nimber 

Sales ($1,000) . . . 

All  other  s-tores: 

Number , 

Sales ($1,000)... 


Retail  stores,  -total 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores, , 

Other , 


General  merchandise  group  s-tores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores. 


Food  s-tores. 


40 
18,770 


19 
10,048 


13 
5,128 


3,594 


Number  of 
establish- 
ments 


40 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tcmo-tlve  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clo-thlng,  specialty  stores.. 

Ready--to-wear  stores' 

Family  clo-thlng  stores' 

Shoe  s-tores ® 

Other  apparel  stores 


equipient 


Furniture,  home  furnishings 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


10 

4 
2 

1 
2 
1 


11 
5 
6 

1 

5 

.  .  .  .li 

3ji 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  | 

^Group  totals  for  SIC  53  and  56  may  Include  "nDnemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  bustnesss 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  . 

'Limited  to  "employer"  establishments.  ! 

'includes  data  for  Hxtae   WnHg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  j 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA — Continued 


MRC  No.  5. — Includes  the  planned  center  known  as  "University  Plaza"  an  thenorth  side  of  Maine  and  Kenmore  from  North  Bailey  Ave.  to 
Capen  Blvd. 


Kind  of  tiusiiiess 


Total 

SIC 
code 

55  ex.  554 

26 

10,-iOl 

554 

56 

10 

561,  567 

4.,«3 

562-3,568 

562 

10 

565 

(D) 

566 
564,  569 

6 
(D) 

57 
5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

26 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

2 

592 

1 

594 

1 

595 

597 

5992 

6 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales ($1,000), 

Conveuience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materitils,  hardware, 

farm  equipnent  dealers 

Hardvai*  stores 

Other 

General  merchandise  groiip  stores^  "'.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wonen's  clothing,  specialty  stores ... , 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores ,, 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores .' 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photograiihlc  s\q>ply  stores . . . , 


-Includes  the  planned  centers  known  as  "Mil-Pine  Plaza"  and  "Pine  Piaza"  shopping  centers  at  the  intersection  of 
Military  Rd.  and  Pine  Ave.  (Niagara  Falls) 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


Retail  stores,  total:  -* 

Kunber 

Sales ($1,000),.. 

Convenience  goods  stores: 

Nunber 

Sales ($1,000).., 

Shopping  goods  stores:^ 

Nunber. ,..,...,.,,...,.,,,. 

Sales ($1,  OCV)) . . . 

All  other  stores: 

Nunber ,..,.,..,....,,. 

Sales ($1,  000) , . . 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


32 
13,517 


10 
7,573 


16 
4,206 

6 
1,738 


Number  of 

establisli- 

ments 


32 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cuatcm 

tailors 

Vkmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Dr£nking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  irinflH  of  business   in  SIC   59   (ex.   591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— mJOR  RETAIL  CENTERS  IN  THE  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  stores  on  Main  St.  frcm  Willow  to  Ontario  (Niagara  Falls) 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

75 

iSj-^se 

554 

56 

15 

561,  567 

2,506 

562-3,568 

562 

42 

565 

9,493 

566 

564,  569 

18 

57 

1,-487 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

75 

58 

5812 

5813 

3 

2 

591 

1 

59  ex.  591 

7 

592 

2 

594 

4 

595 

1 

597 

5992 

3 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number. 

Sales ($1,000) 

Retail  stores,  total^. 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardvare  stores 

Other. , 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers ., 

Gasoline  service  stations 

Appeirel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custan 

tailors , 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Foaily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  hone  furnishings  stores 

Hoxisehold  appliance,   radio,   TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,   proprietary  stores. , 

Otter  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


29 

6 

10 

7 

2 

11 


12 
2 


MRC  No.  8. — Includes  the  planned  center  toiown  as  "North  Town  Plaza"  and  the  stores  on  Sheridan  Dr.  between  Niagara  Falls  Blvd. 

and  Eggert  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,  000) . . . 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . . . 

Shojjplng  goods  stores:^ 

Nunber 

Sales ....($1,000)... 

All  other  stores: 

Nvmber ....,.,....,.. 

Sales ($1,  000) . . . 


20 
9,922 

6 
5,643 

10 
3,729 


4 
550 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

faun  equipment  dealers ., 

Hardware  stores 

Other. , , 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 
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Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  i 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establislments  which  could  not  be  classified  by  detailed  kinds  of  business.  ' 
^'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments.  I 

'includes  data  for  those  tHtkIh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AflEA— Continued 


MSC  No. 


9. — Includes  the  planned  center  known  as  "Sheridan  Plaza"  and  stores  along  Delaware  Ave.  hetween  Hampton  Pkwy.  and 
Traverse  Blvd.  and  along  Sheridan  Dr.  between  Delaware  Ave.  and  Col via  Blvd. 


SIC 
code 


ViTic\   of  business 


Total 

SIC 

code 

55  ex.  554 

35 

16,590 

554 

56 

12 

561,  567 

9,698 

562-3,568 

562 

U 

565 

5,882 

566 

564,  569 

9 

57 

1,010 

5712 

Nunber  of 

5713-15,19 

establish- 

572, 5732 

ments 

35 

58 

5812 

5813 

... 

591 

... 

59  ex.  591 

3 

592 

1 

594 

1 

595 

1 

597 

5992 

6 

5996 

Kind  of  bxisiness 


Nvmber  of 
establish- 
ments 


54.58.591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000), 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

faun  equijment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.,.. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Hen's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

FEmily  clothing  stores' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  hone  fumishings,  eqiiipmeut 

stores 

Furniture  stores , 

Other  heme  fui-nishings  stores , 

Ifousehold  appliance,  radio,  TV,  music 
stores , 

Eating,  driniJng  places 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores.,., 


MRC  No.  10. — Includes  the  planned  center  inown  as  "Southgate  Plaza"  at  the  intersection  of  Union  Rd.  and  Seneca  St,  in  Erie 
Ccamty,  N.Y. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
K,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimher .,... 

Sales ($1,000). 

Convenience  goods  stores: 

Huaber 

Sales ($1, 000) . 

Shopping  goods  stores  ;•' 

Nvmber ., 

Sales ($1,  000) . 


All  other  stores: 

Nvmber 

Sales ($1,000) . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equijment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


27 
8,090 


4,718 


13 
3,007 


6 
365 


Nvmber  of 
establish- 
ments 


27 

1 

"i 

3 

1 
2 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cvistcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  slxjres ' 

Shoe  stores , ,., 

Other  apparel  stores 


Fvinvltvire,  home  furnishings,   equipient 

stores 

Fvxmitvrre  stores 

Other  heme  fumishings  stores 

Household  appliance,  radio,  T7,  music 
stores 


Eating,  drinking  places 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  irtiioh  covild  not  be  classified  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i,e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'limited  to  "employer"  establishments, 

*ljacludes  data  for  tl>3se  iHtuIh  of  tjusiness  in  SIC  59   (ex,   591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  BUFFALO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  11. — Includes  the  planned  center  knovm  as  "Thruway  Plaza  Shopping  Center"  at  Walden  Ave.  and  Harlem  Rd. 


SIC 
code 


Kind  of  husiness 


Total 


SIC 
code 


Kind  of  husinesB 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  pai-t^ 
SSL 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,  000) . 

Convenience  goods  stoics: 

Number 

Sales ($1, 000) . 

Sbopping  goods  stores:^ 

Nunber 

Sales... ...($1,000). 


All  other  stores: 

Number 

Sales ($1,  000) . 


Retail  stores,  total -^ 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.,.. 
Other  general  merchandise  stores 


Food  stores. 


44 
2:8,798 


6,258 


27 
20,821 


9 
1,719 


Number  of 
establish- 
ments 


44 

2 

2 

6 
2 
3 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 
592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fonily  clothing  stoics ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinidng  places. 

Eating  places 

Drinking  places ,,.,... 


Drug  stores,  proprietary  stores...,.. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


17 

3 

9 
7 

"I 

1 


Standard  Notes:   (0)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  ■vdiich  could  not  be  classified  by  detailed  Mnds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  UtiiTh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nuniber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs;  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

j  Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
,  merchandise  vending  machine  operators—have  been 
I  excluded  from  the  tabulations  in  this  report,  but 
'  are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

■  METHOD  OF  ENUMERATION 

!  For  purposes  of  coverage  in  the  1958  Census 
I  of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
j  ment  during  1958,  i.e.,  the  "employer"  universe, 
j  and  those  with  no  paid  employment  during  1958, 
1  i.e.,  the  "nonemployer"  universe.  The  method 
^  of  obtaining  census  information  for  these  two 
,  groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E stablishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  -recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroU,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  oi  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonenri- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
conunodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  .of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:       This   group  does   not   include  estab- 
lishments   primarily    engaged    in   selling   trucks  ^ 
and  motorized    industrial   equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used  ' 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and  j 
not  holding  a  franchise  for  the  sale  of  new  pas-  j 
senger  cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  c&aperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  eleqtric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


m 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 


ma 


Book   stores   (SIC   5942).— Establishments   pri- 
"rily  selling  new  books  and  periodicals. 

Stationery    stores   (SIC   5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


ments 


ting  goods  stores  (£iiC  5952).— Establish- 
primarily  selling  a  general  or  specialized 
line  oi  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods   stores   (SIC '  5952) 

ents  primarily 

ne  of  sporting  j 

^amping,  fishing,  e>»  -  — 

other  sports,  and  gymnasium 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 
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single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  fo'rm  of  organization.  This  volume  will 
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each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
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PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
i  of  Manufactures  and  Mineral  Industries  was  required  by  law 
"under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government, 

(      The  1958  Census  of  Business  covered  retail  trade,  wholesale 

'  trade,  selected  services,  and  public  warehousing.   This  report 

provides  findings  for  retail  stores  in  selected  central  business 

districts  and  in  major  retail  centers;  and  for  hotels  and  motion 

:  picture  theaters   In  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  llie  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 

■  none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

i  DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "CentralBusines6Di8trict,''itwas necessary 

■  for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
menters.  The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
Interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 

I  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  foUowsi  in 
I  a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
'  Tract  C^ommittees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
•;2)  required  ihai  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
I  areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
I  not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
j  business  district,  no  MRC's  were  delineated  unless  at  least  two 
I    such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SKLECTED  SERVICE  ESTABLISIMEMrS: 

CENTRAL  BUSINESS  DISTRICT  OF  CANTON 


1958  AND  1954 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(nvmber) 


195^1 


Estab- 
lish- 
ments^ 


(mmber) 


Sales -= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores* 

Other  home  furnishings  stores  

Household  appliance,  radio,  TV, 
music  stores 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


371 


71, « 


1,706 
(D) 
(D) 

21,824 

15,501 
(D) 
(D) 

7,036 

5,732 

2,048 

13,152 

3,928 
6,567 
6,045 

(D) 
2,177 

(D) 


8,115 

5,852 

558 

1,705 

4,939 

3,490 
1,449 

1,824 

5,252 
(D) 
723 
(D) 

1,689 
304 
(D) 


1,140 
540 


11,189 


331 
(D) 
(D) 

3,333 

2,424 

(D) 

(D) 

723 

557 

176 

2,241 

665 
1,215 
1,158 
(D) 
308 
(D) 

1,516 

1,089 

116 

311 

1,174 
902 
272 

283 

855 
(D) 
101 
(D) 
363 
49 
(D) 


485 
168 


3,986 


83 
(D) 
(D) 

1,242 
779 
(D) 
(D) 

294 

136 

63 

806 

195 
488 
457 
(D) 
97 
(D) 

347 
237 

31 

79 

627 
477 
150 

118 

270 

(D) 
42 

(D) 
98 
16 

(D) 


258 


3,291 


82 
(D) 
(D) 

962 
662 
(D) 
(D) 

211 

129 

47 

658 

161 
413 
392 
(D) 
70 
(D) 


324 
219 

30 

75 

547 
425 
122 

93 

238 

(D) 
38 

(D) 
93 
16 

(D) 


199 
67 


380 


72,019 


11 

1 

10 

1,701 
(D) 
(D) 

15 
6 
5 
4 

19,680 

15,150 

4,420 

110 

41 

5,874 

17 

10,135 

26 

1,839 

75 

13,757 

21 

29 

14 

2 

19 
3 

3,598 
7,285 
6,472 

(D) 
1,836 

(D) 

32 

14 

6 

7,194 

5,450 

311 

12 

1,433 

93 
55 
38 

4,882 
2,779 
2,103 

12 

1,872 

58 

5,085 

7 
4 
13 
5 
2 

1,457 
97 

1,834 
337 
(D) 

11 


1,328 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'•Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately*' 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general' 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general,  : 
merchandise  stores  but  elsewhere  classified  were     $555,000,  of  which  $223,000   was  included  with  apparel,  accessory  stores.,'" 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-j{ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^eludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CANTON,  OHIO,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  CANTON 

Establishments,  Sales,  Araiual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

faun  equijment  dealers 

Hardware  stores 

Other 

General  merchandise  group   stores^ 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores,.... 

Food  stores , 

Autcanoti ve  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinilng  places * 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  simply  stores.. 

SELECTED  SERVICES 


1958 1 


Estab- 
lish- 
ments^ 


(number) 


Hotels 

Motion  picture  theaters. 


1,363 


82 
21 
61 

30 
7 
9 

10 

304 
7A. 

123 

93 

26 
34 
19 

3 
2A 

A 


97 

21 
21 

55 

342 
180 
162 

47 

171 
22 

7 
10 
16 
21 

2 


15 
6 


Sales ^ 


($1,000) 


189,184 

11,207 
(D) 
(D) 

26,864 

(D) 

(D) 

3,214 

48,582 

28,043 

10,544 

15,691 

4,570 
7,004 
6,363 

(D) 
2,549 

(D) 


11,998 
6,559 
1,687 

3,752 

14,389 
8,421 
5,968 

7,681 

14,185 
3,584 
905 
529 
1,756 
735 
(D) 


1,568 
723 


Payroll, 

entire 

year 


($1,000) 


23,275 


1,680 
(D) 
(D) 

3,930 
(D) 
947 
(D) 

3,874 

2,649 

1,039 

2,517 

743 
1,273 
1,207 
(D) 
359 
(D) 

2,000 

1,171 

287 

542 

2,852 

1,953 

899 

1,095 

1,639 
86 

114 
65 

376 
86 

(D) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nvmiber) 


(D) 
211 


8,444 


407 
(D) 
(D) 

1,533 
(D) 
512 
(D) 

1,513 

637 

347 

933 

223 
516 
479 
(D) 
124 
(D) 

499 
259 
79 

161 

1,586 

1,115 

471 

480 

509 
33 
48 
28 

104 
29 

(D) 


(D) 
119 


Full 
workweek 

(number) 


6,844 


379 
(D) 
(D) 

1,137 
(D) 
302 
(D) 

1,082 

601 

268 

740 

178 
439 
412 
(D) 
77 
(D) 


461 

239 

74 

148 

1,344 
975 
369 

383 

449 
30 
44 
22 
98 
26 

(D) 


(D) 
106 


1954'- 


Estab- 
lish- 
ments ^ 


(number) 


1,450 

78 
61 
17 

25 
6 

10 
9 

356 

67 

138 


23 
33 
18 
3 
25 
12 


99 
22 
12 

49 

356 
183 
173 

49 

184 
14 
10 
19 
16 
18 
3 


Sales' 


($1,000) 


13 
7 


172,354 


11,514 

10,282 

1,232 

21,280 

15,150 

5,391 

739 

39,191 

30,470 

10,633 

15,977 

(D) 
7,617 
6,904 
1,276 
2,428 

608 


11,069 

7,004 

806 

3,123 

13,757 
7,258 
6,499 

5,206 

13,257 

1,804 

1,580 

696 

1,909 

692 

(D) 


(D) 
975 


Payroll, 

entire 

year 


($1,000) 


22,224 

1,730 
(D) 
(D) 

3,723 

2,780 
(D) 
47 

2,881 

3,065 

1,096 

2,532 

647 

1,364 

1,210 

128 

329 

64 


2,240 

1,598 

162 

480 

2,608 
1,560 
1,048 

753 

1,596 
45 

183 
97 

457 
84 

(D) 


501 
258 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  ■with  its  avn  kind  of  business.  The  effect  on  compaarabillty  is  greatest  for  general  merchan- 
dise s-tores  (SIC  53,  pt.)  and  apparel,  accessory  stoics  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  gro^up  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish- 
ments which  cotild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "ei^jloyer"  establishments. 

^Incliides  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


8 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlshnents,  Sales,  Annual  Payroll.,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

woriweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales  ■= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'' , 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores ,, 

Other , 

General  merchandise  groiq)  stores 

Department  stores , 

Limited  price  variety  stores .,,, 

Other  general  merchandise  stores...., 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors'^ 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ......„.,, 

Florists 

Camera,  photographic  sv^iply  stores., 

SELECTED  SERVICES 


3,128 

250 

62 

188 

101 

9 

22 

42 

605 

183 

369 

185 

47 
67 
40 
8 
45 
10 


235 
51 
50 

134 

725 
388 
337 

82 

393 
40 
14 
28 
43 
39 
5 


Hotels 

Motion  picture  theaters. 


371,645 

28,808 

5,152 

23,656 

42,633 

21,537 

9,324 

11,182 

100,463 

59,044 

27,001 

22,052 

6,097 
9,682 
8,726 
1,596 
3,971 
588 


22,086 

11,406 

3,505 

7,175 

28,276 
16,502 
11,774 

12,617 

28,665 
6,564 
1,114 
1,225 
2,828 
1,284 
788 


1,925 
1,369 


42,123 

3,952 

'702 

3,250 

5,927 
3,113 
1,490 
1,324 

7,433 

5,659 

2,428 

3,300 

925 

1,593 

1,484 

162 

562 

58 


3,453 

2,C27 

508 

918 

5,409 
3,731 
1,678 

1,811 

2,751 
168 
149 
130 
543 
152 
109 


15,493 

960 
223 
737 

2,407 

1,068 

816 

523 

2,975 

1,377 

376 

1,259 

281 
662 
602 

80 
201 

35 


467 
144 

278 

3,122 

2,214 

908 

736 

892 
63 
60 
49 

156 
56 
35 


12,527 

886 
187 
699 

1,758 
876 
489 
393 

2,125 

1,306 

705 

983 

220 
552 
510 

55 
129 

27 


800 
427 
133 

240 

2,634 

1,896 

738 

576 

754 
54 
51 
41 

141 
45 
31 


2,991 


328,476 


191 

24,744 

53 

4,853 

138 

19,891 

77 

33,558 

12 

20,74i 

26 

8,150 

39 

4,664 

696 

86,234 

170 

61,098 

315 

21,070 

194 

22,111 

41 

5,547 

67 

9,781 

38 

8,814 

8 

1,532 

52 

4,194 

20 

917 

233 

22,149 

53 

11,328 

32 

1,845 

122 

~   8,646 

656 

24,404 

332 

12,600 

324 

11,804 

85 

8,862 

374 

24,246 

26 

4,096 

15 

1,699 

29 

900 

43 

3,198 

36 

1,137 

4 

529 

763 
388 


397 
223 


321 
193 


1,550 
1,758 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  covmtei. 
and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (sic  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CANTON,  OHIO,  AREA 


Table  ^  —RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  CANTON,  THE  ENTIRE  CITY,  AND  CANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lvmiber,  building  materials,  hardvraxe,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  siores. 

Llinited  price  variety  stores 

Other  general  merchandise  stores,... , 

Food  stores 

Autcanotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equijMiient  stores. ...... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores,..,. . 

Eating,  drinking  places 

Eating  plac es.......... ........................... 

Drinking  places 

Drug  stores,  proprietary  stores..................... 

Other  retail  stores^ 

Liquor  stores.... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. 

Jewelry  stores : 

Florists 

Camera,  photographic  simply  stores................ 

SELECTED  SERVICES 


Percent  change^ 


Central 

business 

district 


Hotels 

Motion  picture  theaters. 


-0.5 


0.3 
(D) 
(D) 

10.9 
2.3 
(D) 
(D) 

19.8 

-43.5 

11.4 

-4.4 
9.2 

-9,9 

-6.6 
(D) 

18.6 
(D) 

12.8 

7.4 

79,4 

19.0 

1.2 

25.6 

-31.1 

-2,6 

3.3 

-5o!4 

(D) 

-7.9 

-9.8 

(D) 


-14.2 
(D) 


Entire 
cily 


9.8 


-2.7 
(D) 
(D) 

26.2 

(D) 

(D) 

334.9 

24.0 

-8.0 

-0.8 

-1.8 
(D) 
-8.1 
-7,9 
(D) 
5.0 
(D) 

8,4 

-6.4 

109.3 

20,1 

4.6 
16.0 
-8.2 

47.5 

7.0 

98.7 

-42.7 

-24.0 

-8,0 

6,2 

(D) 


(D) 
-25.8 


City 
less  its 
central 
business 
district 


15.1 


-3.2 
(D) 
(D) 

215,0 
(D) 
(D) 
(D) 

24.7 

9.7 

-3.4 

14.4 

(D) 

31.6 

-26.6 

(D) 

-37.2 

(D) 

0.2 

-54.5 

128,1 

21.1 

6,5 

10,1 

2.8 

75.7 

9.3 
88,5 
48,0 

(D) 

-10,7 

21.4 

(D) 


(D) 
(D) 


Entire 
standard 
metro- 
politan 
statistical 
area 


13,1 


16.4 

6,2 

18.9 

27.0 

3.8 

14.4 

139,8 

16,5 

-3.4 

28.1 

-0.3 
9,9 

-1.0 

-1.0 
4.2 

-5.3 
-35.9 

-0.3 

0.7 

90,0 

-17,0 

15,9 
31,0 
-0.3 

42.4 

18.2 
60.3 

-34,4 
36,1 

-11,6 
12,9 
49,0 


24.2 
-22.1 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


17.0 


17.6 
(D) 
(D) 

49.9 
7.9 
(D) 
(D) 

16.3 

4.6 

29.8 

6.5 
11.3 
24.8 
14.5 

(D) 
-23.9 

(D) 

-6,6 

-5.5 

92.1 

-24,2 

19.5 

32,5 

6.4 

54,4 

22.2 
55,8 
61,6 

(D) 

-16,5 

22,5 

(D) 


253,6 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available,    ,..  Represents  zero.    (Z)  Less  than  0,05  percent, 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  In  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

^Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  b\isine3s  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

CANTON  AND  OF  CANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

.Qeneral  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores........... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men's,  boys'  ^parel  stores,  custom  tailors*.... ., 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '.... 

Family  clothing  stores^. 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores^. 

Other  home  furnishings  stores*....... 

Household  qjpllance,  radio,  TV,  music  stores 

Eating,  drinldng  places. 

Eating  places. 

Drinking  places 

Drug  stores,  proprletEiry  stores 

Other  retail  stores^ 

Liquor  stores, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqoply  stores........................ 


37.9 

15.2 
(D) 
(D) 

81.2 
(D) 

(D) 
(D) 

14.5 

20.4 

19.4 

83.8 
86.0 
93.8 
95.0 

(D) 
85.4 

(D) 

67.6 
89.2 
33.1 
45.4 

34.3 
41.4 
24.3 

23.7 

37.0 
5.1 

79.9 
(D) 

96.2 

41.4 
(D) 


41.8 

14.8 
(D) 
(D) 

92.5 

100.0 

82.0 

14.9 

15.0 

33.3 

17.3 

86.1 
(D) 

95.6 

93.7 
(D) 

75.6 
(D) 

65.0 
77.8 
38.6 
45.9 

35.5 
38.3 
32.4 

36.0 

38.4 

92!2 
13.9 
96.1 
48.7 
(D) 


19.3 

5.9 
(D) 
(D) 

51.2 

72.0 

(D) 

(D) 

7.0 

9.7 

7.6 

59.6 
64.4 
67.8 
69.3 

(D) 
54.8 

(D) 

36.7 
51.3 
15.9 
23.8 

17.5 
21.1 
12.3 

14.5 

18,3 
2.8 

64.9 

59.7 
(D) 

23.7 
(D) 


21,9 

6.9 
(D) 
(D) 

58.6 

73.0 

54.2 

2.4 

6.8 

16.6 

8.7 

62,2 
64,9 
74,5 
73,4 

(D) 
43,8 

(D) 

32,5 
48,1 
16,9 
16,6 

20.0 
22.1 
17.8 

21.1 

21,0 

85!8 
10.8 
57.3 
29.6 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,..  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  coraputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


CANTON,  OHIO,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  195-;— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  CANTON,  THE  ENTIRE  CITY,  AND  CANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  eire  l>ased  an  total  Retail  Store  Sales  wbich  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city^ 


1958 


1954 


Standard  metropolitan 
statistical  area'^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 

531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 
565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^. , 

Lumber,  building  materials,  hardware, 

fann  equipment  dealers , 

Hardware  stores ,...., 

Other 

General  merchandise  group   stores^ 

Department  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores...,. 

Food  stores 

Autcmotlve  dealers. 

Gasoline  service  stations. ............. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors*. 

Women's  clothing,  specialty  stores.,., 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  fuimlshings,  equlpBent 

stores 

Furniture  stores^........,,,,,,.,,,,. 

Other  heme  furnishings  stores  ,.,,,., 

Household  appliance,  radio,  TV,  music 

stores, ,,, ,, 

Eating,  drizddng  places 

Eatlag  places , 

Drinldng  places ,.,.. 

Drug  stores,  proprietary  stores ,, 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sMpply   stores... 


100.0 


2.4 
(D) 
(D) 

30.5 

21.6 

(D) 

(D) 

9.8 

8.0 

2.9 

18.4 

5.5 
9.2 
8.4 
(D) 
3.0 
(D) 


11.3 
8.2 

0.8 

2.4 

6.9 
4.9 
2.0 

2.5 

7.3 
(D) 
1.0 
(D) 
2.4 
0.4 
(D) 


100.0 

2.4 
(D) 
(D) 

27.3 

21.0 

6,1 

0.2 

8.1 

14.1 

2.5 

19.1 

5.0 
10.1 
9.0 
(D) 
2.5 
(D) 

10.0 
7.6 
0.4 

2.0 

6.8 
3.9 
2.9 

2.6 

7.1 

2.0 
0.1 
2.5 
0.5 
(D) 


100.0 


5.9 
(D) 
(D) 

14.2 
(D) 
(D) 

1.7 

25.7 

14.8 

5.6 

8.3 

2.4 
3.7 

3.4 
(D) 
1.3 
(D) 


6.3 
3.5 
0.9 

2.0 

7.6 
4.4 
3.2 

4.1 

7.5 
1.9 
0.5 
0.3 
0.9 
0.4 
(D) 


100.0 

6.7 
6.0 
0.7 

12.3 
8.8 
3.1 
0.4 

22.7 

17.7 

6.2 

9.3 

(D) 
4.4 
4.0 
0.7 
1.4 
0.4 


6.4 
4.1 
0.5 


8.0 
4.2 
3.8 

3.0 

7.7 
1.0 
0.9 
0.4 
1.1 
0.4 
(D) 


100.0 

7.8 
1.4 
6.4 

11.5 
5.8 
2.5 
3.0 

27.0 

15.9 

7.3 

5.9 

1.6 
2.6 
2.3 
0.4 
1.1 
0.2 


5.9 
3.1 
0.9 

1.9 

7.6 
4.4 
3.2 

3.4 

7.7 
1.8 
0.3 
0.3 
0.8 
0.3 
0.2 


100.0 

7.5 
1.5 
6.0 

10.2 
6.3 
2.5 
1.4 

26.3 

18.6 

6.4 

6.7 

1.7 
3.0 
2.7 
0.5 
1.3 
0.3 


6.7 
3.4 
0.6 

2.6 

7.4 
3.8 
3.6 

2.7 

7.5 
1.2 
0.5 
0.3 
1.0 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosui^.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— REIA.IL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  centers  knovn  as  "North  Plaza"  and  "30th  St.  Plaza"  at  the  intersection  of  Cromer  Ave.,  NW.,  and 

30th  St.,  NW. 


SIC 
code 


Kind  of  business 


SIC 

Total 

code 

55  ex.  55<; 

31 

12,232 

554 

56 

10 

561,  567 

6,266 

562-3,568 

562 

12 

565 

"^,441 

566 

564,  569 

9 

57 

1,525 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

31 

58 

5812 

5813 

2 

1 

591 

1 

59  ex.   591 

3 

592 

1 

594 

2 

595 

597 

5992 

7 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 


Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . 

Shopping  goods  stores  :3 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ( $1,  000) . 


Retail  stores,  total-'. 


Limber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


2  3 


Oenenal  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custan 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  fui-nlshi  ngs  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

*Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'inoludea  data  for  those  kinds  of  husiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  N4anual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this, 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
IS.^This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 


16 


APPENDIX 


and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leas«i  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furnityre,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  estabiishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%,  of  total  sales, 
ie  not  classified  as  a  departnient  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  departmeiii:  store 
even    if    sales    of  orse  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  ±e  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
.portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  ne^a'  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories ^  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- , 
lishments.  Data  for  such  operations  are  con-  = 
solidated  in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
mems  primarily  selling  used  cars  and  trucks  and 
iioK  h-oMiiig  a  franchise  for  tsie  sale  of  new  -p&s- 
senger  carss  are  also  includedu 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
1  Establishments  primarily  selling  new  automobile 
t  tires,  batteries,  automobile  seat  covers,  and  auto- 
(  mobile  parts  and  accessories.  Establishments 
:  primarily  selling  used  merchandise  in  these  cate- 
;  gories  are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shilrts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).  — Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) .  —  Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players .  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93) ,  — 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). --Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized: 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory'-  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subs ample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Eatliliated  monthly  dollar  sales  volume  (with  compari- 
Bons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription. 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  meirchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  A5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  Items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


U.  S.  DEPARTMENT  OF   COMMERCE 

BUREAU   OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 


POSTAGE  AND  FEES  PAIO 
U.  S.  DEPARTMENT  OF  COMMERCE 


OFFICIAL.  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments  — retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  Tliese 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts -(1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Csntral  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Wasiiington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1938,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  m.ore  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments; 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size; 
of  establishment,  employment- size  of  establishment,  legal' 
form  of  organization,  and  single  units  and  multiunits  as  well| 
as  for  a  number  of  special  subjects  applicable  to  particularf 
trades  or  groups  of  trades.  They  will  include  detailed  sta-i 
tistics  by  kind  of  business  for  the  United  States  as  a  whole) 
and  for  standard  metropolitan  statistical  areas  and  States,, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

Tnis  series  assembles  data  for  a  particular  trade  or  group' 
of  related  trades.  The  data  for  the  most  part  are  assembled! 
from  the  area  and  subject  reports.  The  trades  covered  in  aj 
specific  trade  report  are  not  limited  to  those  in  a  specificj 
industry  division,  such  as  retail  trade,  but  may  include  trades! 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of  I 
Business. 


Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large! 
metropolitan  cities,  with  data  presented  by  kind  of  businessj 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district,! 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  o^ 
the  central  business  district.  In  addition,  for  a  number  o: 
the  larger  metropolitan  areas,  statistics  are  published  fori 
major  business  centers  outside  the  central  business  district^ 
Although  these  reports  are  designed  primarily  to  present  in-l 
formation  for  retail  trade,  they  will  also  include  data  fori 
two  service  businesses  hotels  and  motion  picture  theaters  J 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  sumnnary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA, 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business'  for  counties^  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  cind 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa-i 
rate  chapters,  presenting  statistics  by  kind  of  business  and! 
geographic  areas,  for  such  subjects  as  receipts -size  of! 
establishments,  employment -size  of  establishments,  legal! 
form  of  organization,  single  units  and  multiunits,  laundrieai 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  seriesi 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate' 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standardi 
metropolitan  statistical  areas.  The  amount  of  kind -of -i 
business  detail  will  vary  in  accordance  with  the  number  of! 
service  establishments  in  the  area.  Data  for  selected  townsf 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate) 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
f  Manufactures  and  Mineral  Industries  was  required  by  law 
nder  13  U.S.C,  sections  131  and 224.  These  censuses  covered 
lusinesses  operated  in  the  continental  United  States,  Alaska, 
lawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
iusiness  and  Manufactures  for  1958  was  also  conducted  in 
'uerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
rade,  selected  services,  and  public  warehousing.  This  report 
irovides  findings  for  retail  stores  in  selected  central  business 
istricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
licture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
netropolitan  statistical  area  and  includes  data  for  the  central 
iusiness  district  (or  central  business  districts)  in  the  specified 
itandard  metropxalitan  statistical  area,  as  well  as  for  each  Cen- 
lus-delineated  major  retail  center  (MRC)  located  in  the  same 
itandard  metropolitan  statistical  area  (SMSA).  The  number  of 
/IRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
lone  to  about  two  dozen.  The  entire  series  of  reports  covers 
7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
^C's. 

)ELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
epresenting  their  "Central  Business  District,"it  was  necessary 
or  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
business  to  arrange  for  the  delineation  of  such  districts  before 
I  program  to  tabulate  Census  data  for  them  could  be  imple- 
nented.  The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
n  the  large  cities  included  in  the  central  business  district  (CBD) 
)rogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
nittees  obtained  the  representation  of  a  variety  of  local 
nterests,  such  as  business  firms  and  associations,  newspapers, 
)Ianning  agencies,  welfare  organizations,  local  governmental 
xxlies,  etc.  Central  business  districts  have  been  delineated  only 
n  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
o  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
he  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
i  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Iract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
^'hat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
lid  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  wfiat  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over.,time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change  . 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  CHARLOTTE 


Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments''^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
vrorkweek 

(number) 


1954 


Estab- 
lish- 
ments ■*• 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595^ 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^  ■^ . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * ., 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Household  ajxpliance,  radio,  TV, 
music  stores 

Eating,  driuMng  places 

Eating  places 

DrinldLng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


418 

3 
1 
2 

19 
4 
5 

10 

23 

33 

38 

96 

24 
28 
19 

8 
28 

6 


35 

16 

7 

12 

71 

66 

5 

16 

91 
3 
7 
3 

21 
7 
3 


132,030 


236 
(D) 
168 

41,281 

36,055 

3,980 

1,246 

3,044 
41,952 

2,240 

15,844 

2,824 
6,175 
5,730 
2,798 
3,394 
611 


6,991 

4,437 

607 

1,947 

5,229 

5,007 

222 

3,823 

11, 390 

IS 

(D) 
1,974 
•    366 

(D) 


2,569 
782 


18,325 


27 
(D) 
(D) 


,956 

,104 

717 

135 

266 


4,044 

232 

2,438 

420 
998 
929 
501 
457- 
62 


1,171 
749 
103 

319 

1,022 

1,012 

30 

645 

1,524 

8! 

(D) 

353 

75 

(D) 


780 
192 


6,878 


7 

(D) 

4 

3,136 

2,584 

479 

73 

110 

909 

109 

945 

134 
410 
369 
182 
181 
38 


344 

225 

30 

89 

594 

587 

15 

266 

458 

13 

(D) 
87 
21 

(D) 


573 
93 


5,846 


7 

(D) 

4 

2,489 

2,155 

283 

51 

86 

836 

105 

812 

118 
369 
336 
147 
143 
35 


341 

225 

30 

86 

534 

527 

15 

209 

427 

iS 

(D) 
82 
20 

(D) 


514 
85 


445 


7 
3 
4 

12 

(NA) 

5 

(NA) 

26 

30 

39 

101 

17 
31 
20 
6 
34 


35 
(NA) 
(NA) 

(NA) 

89 
79 
10 

19 

87 

5 

■7 

(NA) 

13 

(NA) 

(NA) 


122,470 

586 
186 
400 

35,339 

(NA) 

4,553 

(NA) 

3,823 
33,929 

2,517 

15,447 

3,060 
6,774 
6,089 

(D) 
3,297 

427 


6,108 
(NA) 
(NA) 

(HA) 

6,209 

5,903 

306 

3,458 

15,054 

5,902 

(D) 

(NA) 

1,862 

(NA) 

(NA) 


(D) 
1,040 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparbnents  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,347,000  of  which  $380,000   are  included  in  SIC  56. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establistaents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CHARLOTTE,  N.C.,  AREA 


Tatle  2.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  igs-i 
CITY  OF  CHARLOTTE 


Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

worlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales  •" 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  groi^)  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores''' 

Other  home  furnishings  stores'^ 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores • 

Book,  stationery  stores ,., 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists '. 

Camera,  photographic  s\ipply   stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,845 


80 
36 
44 

106 

(NA) 

22 

(NA) 

310 

103 

313 

168 

33 
54 
33 
14 
43 
22 


120 
(NA) 
(NA) 

54 

302 

285 

17 

66 

277 

11 

19 

6 

29 

(NA) 

(NA) 


284,130 

13,,772 

1,575 

12,197 

46,047 

(NA) 

5,541 

(NA) 

54,291 

55,233 

19,496 

21,090 

3,409 

7,784 

(D) 

(D) 

4,313 

(D) 


14, 132 
(NA) 
(NA) 

5,725 

16,419 
15,906 

513 

12, 170 

31,480 

(D) 

(D) 

(D) 

2,105 

(NA) 

(NA) 


32,305 

1,480 

179 

1,301 

7,406 
(NA) 
963 
(NA) 

3,213 

5,093 

1,746 

3,139 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


2,214 
(NA) 
(NA) 

835 

3,098 

3,060 

38 

1,846 

(D) 
(D) 
(D) 
(D) 
376 
(NA) 
(NA) 


624,497 

413 

65 

348 

3,406 

(NA) 

641 

(NA) 

1,379 

1,266 

742 

1,255 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


653 
(NA) 
(NA) 

248 

2,021 

2,001 

38 

783 

(D) 

(D) 

(D) 

(D) 

96 

(NA) 

(NA) 


586,688 

392 

58 

334 

2,673 

(NA) 

392 

(NA) 

994 
1,167 

681 

1,058 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


641 
(NA) 
(NA) 

240 

1,797 

1,777 

20 

633 

(D) 

(D) 

(D) 

(D) 

91 

(NA) 

(NA) 


1,486 


57 
22 
35 

42 
(NA) 

17 
(NA) 

311 


230 

127 

20 
44 
24 
7 
39 
13 


94 
(NA) 
(NA) 

(NA) 

285 

255 

26 

53 

214 

10 

7 

(NA) 

20 

(NA) 

(NA) 


231,975 

12,662 
3,866 
8,796 

36,705 

(NA) 

5,200 

(NA) 

38,840 

41,265 

16, 880 

17, 120 

(D) 
7,116 

(D) 
2,200 
3,591 

539 


10,305 
(NA) 
(NA) 

(NA) 

15,492 

14,392 

1,016 

9,981 

32,725 

10,208 

(D) 

(NA) 

1,975 

(NA) 

(NA) 


2,854 
(D) 


(D) 

1,629 

509 

1,120 

5,682 
(NA) 
893 
(NA) 

2,330 

4,559 

1,589 

2,537 

(D) 
(D) 
(D) 
381 
461 
60 


1,978 
(NA) 
(NA) 

(NA) 

3,235 

3,122 

113 

(D) 

3,783 
248 
(D) 
(NA) 
373 
(NA) 
(NA) 


874 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CHARLOTTE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments •"■ 


(number) 


Sales ^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments •'■ 


(number) 


Sales ^ 


($1,000) 


RETAIL  STORES 


Retail  stores,  total* 


52 


52  ex,  5251 

53  part 2 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers ..., 

Hardware  stores 

Other 


General  merchandise  groi^)  stores^  •'. 
Department  stores 

Limited  price  variety  stores.,.,. . 
Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  ptores ,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores ' ,,.... 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  lumishings,  equipment 
stores .,,.. 


Furniture  stores* 

Other  home  furnishings  stores*.. 
Household  appliance,  radio,  TV, 
music  stores.,..,, 


Eating,  drinking  places. 

Eating  places, . , 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ ,.. .., 

Liquor  stores. .,. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores,. 


SELECTED  SERVICE  TRADES 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


2,371 


115 
48 
67 

143 

4 

25 

52 

449 

118 

425 

183 

37 
60 
35 
15 
44 
23 


145 
57 
25 

63 

378 

353 

25 

79 

336 

12 
20 

7 
29 
42 

4 


330,029 


20,492 

2,694 

17,798 

49,163 

36,055 

5,620 

5,840 

70,640 

57,511 

25,754 

22,308 

3,566 
7,994 
7,086 
5,030 
4,416 
1,250 


16,660 
7,968 
2,529 

6,163 

20,679 

19,905 

774 

12,815 

34,007 
(D) 
2,016 
586 
2,105 
1,432 
1,107 


2,760 
(D) 


36,400 

2,152 

304 

1,848 

7,626 

6,104 

972 

550 

4,090 

5,243 

2,182 

3,287 

530 
1,200 
1,097 
841 
596 
120 


2,697 

1,299 

(D) 

929 

3,915 

3,863 

52 

1,917 

3,291 
(D) 
449 
104 
376 
283 
140 


14,567 


620 
119 
501 

3,524 

2,584 

648 

292 

1,724 

1,319 

944 

1,308 

169 
516 
459 
303 
247 
73 


775 
373 
(D) 

270 

2,492 

2,465 

27 

816 

1,045 

(D) 

123 

25 

96 

103 

44 


12, 352 

585 

99 

486 

2,752 

2,155 

397 

200 

1,238 

1,220 

847 

1,108 

152 
448 
402 
253 
189 
66 


762 

370 
(D) 

261 

2,209 

2,184 

25 

661 

970 
(B) 
112 
24 
91 
93 
43 


1,753 

71 
30 
41 

61 
(HA) 

20 
(NA) 

386 

83 

282 

134 

21 
48 
25 
7 
39 
13 


106 
(MA) 
(NA) 

(NA) 

329 

291 

34 

59 

242 

10 

7 

(NA) 

20 

(NA) 

(NA) 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


251,263 

15,684 
4,263 
11,421 

38, 109 

(NA) 

5,291 

(NA) 

43,601 

43,790 

20,182 

17,261 

3,666 
7,173 
6,252 
2,200 
3,591 
539 


11,606 
(NA) 
(NA) 

(NA) 

16,783 

15,458 

1,241 

10,191 

34,056 

10, 208 

(D) 

(NA) 

1,975 

(NA) 

(NA) 


2,854 
2,008 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Hot  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establlsl  _ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

-'1958  figures-  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  i( 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CHARLOTTE,  N.C.,  AREA 

Table  4-,— RETAIL  STORES  AND  SELECTED  SEffVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195^  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  CHARLOTTE,  THE  ENTIRE  CITY,  AND  CHARLOTTE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
disti-ict 


RETAIL  STOKES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers -. .. 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* ..... . 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. ., 

Fajnily  clothing  stores' , 

Shoe  stores........... 

Other  apparel  stores ,. 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ^ 

DrinMng  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists 

Camera,  photographic  s\5iply  stores 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-59.7 
(D) 
(D) 

16.8 

(NA) 

-12.6 

(NA) 

-20. -i 

23.6 

-11.0 

2.6 
-7.7 
-8.8 
-5.9 
(D) 
2.9 
«.l 

1'4.5 
(NA) 
(NA) 
(NA) 

-15.8 
-15.2 
-27.5 

10,6 

-2A:3 

(D) 
(D) 
(D) 
6.0 
(NA) 
(D) 


(D) 
-24.8 


22.5 


-59.3 
38.7 

25.5 

(NA) 

6.6 

(NA) 

39.8 

33.8 

15.5 

23.2 
(D) 
9.4 

in 

20.1 
(D) 

37.1 
(NA) 
(NA) 
(NA) 

6.0 

10.5 

-49,5 

21.9 

-3.8 
(D) 
(D) 
(D) 
6.6 
(NA) 
(NA) 


(NA) 
(D) 


38.8 


12.1 
(D) 
(D) 

248.9 
(NA) 

141.3 
(NA) 

46.3 

81.0 

20.1 

213.6 

(D) 

370.5 

13 

212.6 
(D) 

70.1 
(NA) 
(NA) 
(NA) 

20.5 
34,2 

-41.0 

28.0 

13.7 
(D) 
(D) 
(D) 
(D) 

(NA) 
(D) 


(D) 
(D) 


31.3 


30.7 

-36.8 

55.8 

29.0 

(NA) 

6.2 

(NA) 

62.0 

31.3 

27.6 

29.2 
-2.7 
11.4 
13.3 

128.6 
23,0 

131.9 

43.5 
(NA) 
(NA) 
(NA) 

23.2 

28.8 

-37.6 

25.7 

-0.1 
(D) 
(D) 

(NA) 
6.6 

(NA) 

(NA) 


-3.3 
(NA) 


53.7 


34.2 
(D) 
(D) 

184.5 

122.2 
(NA) 

69.9 

57.8 

33.1 

256.3 
22.4 
355.9 
731.9 
(D) 
247.6 
470.5 

75.9 
(NA) 
(NA) 
(NA) 

46.1 

55,9 

-41,0 

33.6 

19,0 
(D) 
(D) 
(D) 
15.9 
(NA) 
(D) 


(D) 
(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  ccsnputing  percent  change,  1958  figui'es  inooiporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
ire  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  estabilslments  in  computing  percent  change. 

'in  ccmputlng  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for 'those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5. 


-RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
CHARLOTTE  AMD  OF  CHARLOTTE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  tusiness 


Percent  of  city  sales  in 
central  biisiness  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 
5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

581? 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*..... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores *.....,. 

Family  clothing  stores^ 

Shoe  stores ............................................... 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent  stores.. 

Furniture  stores*. 

Other  hone  furnishings  stores*...... 

Household  appliance,  radio,  TV,  music  Stores.............. 

Eating,  drinking  places 

Eating  places 

Drinking  places.. ....■..........•.•«.••........••.....••... 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores*. 

Liquor  stores. 

Book,   statlcmery  stores.... 

Sporting  goods,  bicycle  stores. 

Jewelry  stores 

Florists 

Camera,  photographic  simply  stores..... ;....* 


46.5 

1.7 
(D) 
(D) 

89.6 
(NA) 
71.8 
(NA) 

5.6 

76,0 

11.5 

75,1 

82.8 

79.3 

(D) 

(D) 

78.7 

(D) 

49.5 
(NA) 
(NA) 
34,0 

31.8 
31.5 
43.3 

31.4 

36,2 
(D) 
(D) 
(D) 
93.8 
(NA) 
(D) 


52,8 

4,6 
4,8 
4.5 

96.3 
(NA) 
87.6 
(NA) 

9,8 

82.2 

14.9 

90.2 
(D) 

95,2 
(D) 
(D) 

91.8 

79.2 

59.3 
(NA) 
(NA) 
(NA) 

40.1 
41.0 
30.1 

34.6 

46.0 
57.8 
(D) 
(D) 
94.3 
(NA) 
(NA) 


40.0 

1,2 
(D) 
(D) 

84.0 

70.8 
21.3 

4.3 

72.9 

8,7 

71,0 
79.2 
77,2 
80,9 
55.6 
76,9 
45.9 

42,0 
55.7 
24.0 
31.6 

25,3 
25,2 
28.7 

29,8 

33.5 
(D) 
(D) 
(D) 
93.8 
25.6 
(D) 


48,8 

3.7 
4.4 
3.5 

92.7 
(NA) 
86.1 
(NA) 


77.5 

12,5 

89,5 
83,5 
94.4 
97.4 
(D) 
91.8 
79.2 

52.6 
(NA) 
(NA) 
(NA) 

37.0 
38,2 
24,7 

33.9 

44,2 
57,8 
(D) 
(D) 
94.3 
(NA) 
(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CHARLOTTE,  N.C.,  AREA 
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Table  6.— RETAIL  STORES:  1958  AND  1954 — ^PERCENTAOE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF j CHARLOTTE,  THE  ENTIRE  CITY,  AND  CHARLOTTE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  tased  on  total  Retail  Store  Sales  \Ailch  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1953 


1954 


Entire  city 


1958 


195A 


Standard  metropolitan 
statistical  area 


1958 


195-; 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.   591 

592 

594. 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total? 

Lunber,  building  materials,  hardware, 

f ann  equifmenrt  dealers , 

Harduare  stores 

Other... 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..,,.. 

Food  stores, ........................... 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. , 

Men's,  boys'  apparel  stores,  custom 

tailors^. 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' '..... 

Shoe  Stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipaent 

stores 

Furniture  stores*,.,,,. ,........,.,.. 

Other  >"-<niQ  furnishings  stores  . ...... 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  driiddng  places ., 

Eating  places , 

Drinldng  places 

Drug  stores,  proprietaiy  stores.,,,,,,. 

Other  retail  stores*. 

Liquor  stores. .,, ,...., 

Book,  stationery  stores 

^jOTting  goods,  bicycle  stores.. 

Jevelry  stores 

Florists ,, 

Camera,  photographic  supply  stoi'es... 


100.0 


0.2 
(D) 
(D) 

31.3 

27.3 

3.0 

0.9 

2.3 
31.9 

1.7 

12.0 

2.1 
4.7 
4.3 
2.1 
2.6 
0.5 


5.3 
3.4 
0.5 

1.5 

4.0 
3.8 

0.2 

2.9 

8.7 
(D) 
(D) 
(D) 
1.5 
0.3 
(D) 


100.0 


0.5 
0.2 
0.3 

28.9 
fNA) 
3.7 
(NA) 

3.1 
27.7 

2.1 

12.6 

2,5 
5.5 
5.0 
(D) 
2.7 
0.3 


5.0 
(NA) 
(HA) 

(MA) 

5.1 
4.8 
0.2 

2.8 

12.3 
4.8 
(») 

(NA) 
1.5 

(NA) 

(NA) 


100.0 


4.8 
0.6 
4-.  3 

16.2 

(NA) 

2.0 

(NA) 

19.1 

19,4 

6.9 

7.4 

1.2 
2.7 
(D) 
(D) 
1.5 
(D) 


5.0 
(NA) 
(NA) 

2.0 

5.8 
5.6- 
0.2 

4.3 

11.1 
(D) 
(D) 
(D) 
0.7 
(NA) 
(NA) 


100.0 


5.5 
1.7 
3.8 

15.8 

(NA) 

2.2 

(NA) 

16.7 

17.8 

7.3 

7.4 

(D) 

3.1 
(D) 
0.9 
1.5 

0.2 


4.4 
(MA) 
(NA) 

(M.) 

6.7 
6.2 

0.5 

4.3 

14.1 
4.4 
(D) 

(NA) 
0.9 

(NA) 

(NA) 


100.0 


6.2 

0.8 
5,4 

14.9 

10.9 

1.7 

1,8 

21,4 

17.4 

7.3 

6.8 

1.1 
2.4 
2.1 
1.5 
1.3 
0.4 


5,0 
2,4 
0.8 

1.9 

6.3 
6.0 
0.2 

3.9 

10.3 
(D) 

0.6 
0.2 
0.6 
0.4 
0.3 


100.0 


6.2 
1.7 
4.5 

15.2 

(HA) 

2.1 

(NA) 

17.3 

17.4 

8.0 

6.9 

1.5 
2.9 
2.5 

0.9 
1.4 
0.2 


4.6 
(HA) 
(NA) 

(NA) 

6.7 
6.2 

0.5 

4.1 

13.6 
4,1 
(D) 

(NA) 
0.8 

(NA) 

(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

leased  departments  data  with  main  store.  In  1954  data,  leased  departmraits  are 


■'in  ccmputing  percent)  1958  figures  incorporate 
separately  classified  as  stores 


1954  data  limited  to  "employer"  establislments  in  eamputing  percent, 
'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHARLOTTE  STANDARD  KETROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Park  Road  Shopping  Center"  bounded  by  propferty  line  of  the  Park  Road  Shopping  Center, 
Sugar  Creek,  South  property  line  of  establishments  facing  Montford  Drive  and  West  property  line  of  establishments  facing  Park  Road 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


jCind  of  business 


Number  of 
establish- 
ments 


53  part,' 
56,  57 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Numher ,. 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faim  equiiment  dealers 

Hardware  stores 

Other ,.,,.. 

General  merchandise  group  stores'  ',,,, 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


25 
5,739 


5 


12 
3,528 


987 


Number  of 
establish- 
ments 


25 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores-''. 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,  specialty  stores. .. , 

Ready-to-wear  stores* , 

Fanily  clothing  stores' , 

Shoe  stores , , 

Other  apparel  stores , 

Fumit\ire,  heme  furnishings,   equipment 

stores .....■., 

Fumitxire  stores 

Other  hone  fuz-uishings  stores ......... 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places. , ' , 

Drinking  places, 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\ipply  stores... 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  .establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up. of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of,  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  qs  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  muUiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  eaph  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
I'as  received  in  1958.  Sales  are  normally  re- 
:orded  net  of  deductions  for  refunds  and  allow - 
mces  for  merchandise  returned  by  customers, 
rotal  sales  exclude  amounts  other  than  those  re- 
:eived  from  customers,  such  as  income  from  in- 
.restments,  rental  of  real  estate,  etc.  They  in- 
:lude  the  amount  of  local  and  State  sales  taxes 
ind  Federal  excise  taxes  which  are  collected 
)y  the  store  directly  from  customers  and  paid 
lirectly  by  the  store  to  a  local.  State,  or  Fed- 
;ral  taxing  agency.  Gasoline,  liquor,  tobacco, 
ind  other  excise  taxes  which  are  paid  by  the  manu- 
acturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
y  engaged  in  retail  trade.  They  do  not  include 
etail  sales  made  by  manufacturers,  wholesalers, 
lervlce  establishments,  and  other  businesses  whose 
)rimary  activity  is  other  than  retail  trade.  They 
lo,  however,  include  receipts  other  than  from  the 
lale  of  merchandise  at  retail  (e.g.,  service  re- 
:eipt8,  sales  to  industrial  users,  sales  to  other 
•etailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
ablishments  as  tabulated  in  this  report  repre- 
lents  the  number  in  business  at  the  end  of  the 
'ear,  the  sales  figures  include  sales  of  all  es- 
abUshments  in  business  at  any  time  during  the 
^ear. 

Payroll,  entire  year.— Payroll  includes  salaries, 
vages,  commissions,  bonuses,  vacation  allowances, 
ind  the  value  of  payments  in  kind  (such  as  free 
neals,  lodgings,  etc.)  paid  during  the  year  to 
ill  employees.  Gratuities  received  by  employees 
"rom  patrons  are  not  included.  Far  corporations, 
t  includes  amounts  paid  to  officers  and  execu- 
ives;  it  does  not  include  compensation  of  pro- 
>rietors  or  of  partners  of  unincorporated  busi- 
lesses.  Payroll  is  reported  before  deductions 
■or  Social  Security,  income  tax,  insurance  dues, 
^tc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  o;ther 
than  a  week  were  requested  to  adjust  the  fig- 
Lures  to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
3er  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  sjjecified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
tjloyer"  establishments  were  canvassed  by^  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Deailers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  ar#also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  .  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  cai- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor- stores." 

Automotive  Dealers  (SIC  Major  GrcHip  55, 
Except  554) 

NOTE:       This   group  does   not   include  estab- 
lishments   primarily    engaged    in   selling  trucks  j 
and  motorized    industrial  equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger    car    dealers,   franchised  and  non-  ■ 
franchised  (SIC   551,    552).— Establishments   pri-i 
marily  selling  new  automobiles,  or  new  and  used' 
automobiles   and   trucks.      These  establishments} 
frequently    operate    repair    shops  and  used  car, 
lots  and  may  carry  stocks  of  replacement  parts,  i 
tires,  batteries,  and  automotive  accessories.  Used; 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not   recognized  as   separate  estab- 
lishments.     Data   for   such  operations   are  con- 
solidated   in    this   category  with  other  data   for 
franchised    passenger    car  dealers.      Establish- 
ments primarily  selling  usedi  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
:ires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
:SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
jther  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
ire  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
>Jot  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
md  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
S61  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outearwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
2tc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
::arried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
sn's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales    of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  grOup  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  miisical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,-  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). --Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures; 
are  shown  only  for-- 


L    Retail  stores,  total. 

2.  Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All   other    retail  stores  (SIC 


.e.,  Food  stores 
places  (SIC  58), 
s(SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,55,599). 
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U.  S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordere 

d  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW    MEXICO 

DETROIT  26,   MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.   Post  Office  Bldg. 

Room  438,  Federal  Building 
GREENSBORO,  NORTH    CAROLINA 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

Room  407 

U.S.   Post  Office  Building 

Room.  604,  Volunteer  Building 
66  Luckie  Street,  N.   W. 

PHOENIX,  ARIZONA 

Room  419,  EUis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.  S.  Post  Office  and  Courthouse 

JACKSONVILLE   1,  FLORIDA 

Room  817,   Fulton  Building 
107  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  EUicott  Street 

KANSAS    CITY  6,    MISSOURI 

Room  217,  Old  U.   S.   Courthouse 
520  S.   W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,    NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS   ANGELES   15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,   VIRGINIA 

CHEYENNE,   WYOMING 

1031  South  Broadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,    TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS   I,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  Nortn  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,   FLORIDA 

Roona  316 

SALT    LAKE    CITY   1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.   Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.   E.   First  Avenue 

222  S.    W.    Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN   FRANCISCO  11,    CALIFORNIA 

CLEVELAND  1,  OHIO                         ^ 

Room  319,  Metropolitan  Building 

Room.  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.   and  Superior  Ave. 

NEW   ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,   TEXAS 

Masonic  Temple  Building 

U.S.   Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW   YORK  1,  NEW   YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

61st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to 

U.  S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments-- retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  repom:  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS—/, 
United  States  summary  chapter  and  separate  chapters  I 
presenting  statistics  by  kind  of  business  and  geographi 
areas,  for  such  subjects  as  sedes-size  of  establishments  ' 
single  units  and  multiunits,  employment -size  of  establishij 
ments,  and  legal  form  of  organization.  This  yolvime  will 
incorporate  the  subject  report  series  BC58-RS.  | 

Volume  II,  RETAIL  TRADE,  AREA  STATISTICS— >{ 
United  States  sununary  chapter  and  separate  chapters  fo  > 
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Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  'business,  for  counties,  cities,  and  standarl 
metropolitan  statistical  areas.  The  amount  of  kind-ofj 
business  detail  will  vary  in  accordance  with  the  nui^ber  c 
retail  establishments  in  the  area.  Data  for  selected  town! 
and  townships  in  New  England,  New  Jersey,  and  Pennsyll 
vania  will  also  be  included.  This  volume  will  incorporati 
the  area  report  series  BC58-RA.  ! 


Volume  lU.     WHOLESALE    TRADE,  SUMMARY   STATIS!  ! 
TICS — A    United    States     summary'   chapter    and     separat    " 
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geographic   areas,  for   such   subjects  as   size   of  whole sal>{  i 
establishments,  receivables  and  bad  debt  losses,  sales  b'! 
class   of  customer',    commodity    line    sales,    legal    form  o; 
organization,  and    petroleum    bulk    stations.     This    volume 
will  incorporate  the  subject  report  series  BC58-WS. 
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A  United  States  summary  chapter  and  separate  chapters  fo  ,- 
each  State,  the  District  of  Columbia,  Alaska,  Guam  , 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presente:  ' 
by  kind  of  business  for  counties,  cities,  and  standar  ', 
metropolitan  statistical  areas.  The  amount  of  kind-of 
business  detail  will  vary  in  accordance  with  the  nxunber  c  ; 
wholesale  establishments  in  the  area.  Data  for  selecte  ' 
towns  and  townships  in  New  England,  New  Jersey,  an'  I 
Pennsylvania  will  also  be  included.  Thiis  volume  will  in 
corporate  the  area  report  series  BC58-WA. 

Volume  V.    SELECTED    SERVICE    TRADES,  SUMMAR' 
STATISTICS — A  United  States   summary  chapter  and  sepa    ' 
rate  chapters,  presenting  statistics  by  kind  of  business  an;  ! 
geographic    areas,    for   such    subjects   as    receipts -size  ci  : 
establishments,  employment-size   of  establishments,  legs    ; 
form  of  organization,  single  units  ctnd  multiunits,  laundrie  t  i 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels 
This    volume    will    incorporate    the    subject    report    aerie 
BC58-SS. 
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TISTICS — A  United  States  summary  chapter  and  separat 
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business  detail  will  vary  in  accordance  with  the  number  C| 
service  establishments  in  the  area.  Data  for  selected  town;] 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl'j 
vainia  will  also  be  included.  This  volume  will  incorporat,! 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
>f  Manufactures  and  Mineral  Industries  was  required  by  law 
inder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
xisinesses  operated  in  the  continental  United  States,  Alaska, 
iawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
'uerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
rade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
listrlcts  and  in  major  retail  centers;  and  for  hotels  and  motion 
Picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
^IRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
lone  to  about  two  dozen.  The  entire  series  of  reports  covers 
)7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
VIRC's. 

)EUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
tor  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
1  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
:omplished  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
jrogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
Tiittees  obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
x)dies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
:o  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
'he  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
1  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
rract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
lid  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
tiigh  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
ind  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon8istofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fUed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  .area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  Were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropoliun  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KfOlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  .MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Tatle  1. — RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  CHATTAMOOGA 

Establlslmeiits,  Sales,  Annual  Payroll,  and  Bnployees,  ty  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 


(number) 


Sales^ 


($1,0CX3) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

VDrlneek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 


(nunber) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

faun  equijinent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ■' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers ^ ., 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustan 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


230 

5 
2 
3 

9 
4 
4 

1 

10 

3 

11 

58 

15 
16 
11 

9 
16 

2 


22 
9 


10 

44 
41 

3 


Hotels 

Motion  picture  theaters. 


60 
15 
3 
3 
16 
4 
2 


11 
5 


66,650 


2,023 
(D) 
(D) 

28,663 

24,340 

(D) 

(D) 

1,382 

1,091 

904 

11,458 

(D) 
4,078 
3,750 
2,567 
2,347 

(D) 


10,096 

6,783 

(D) 

(D) 

2,937 

2,837 

100 

1,717 

6,379 
1,109 
479 
(D) 
2,299 
284 
(D) 


2,550 
789 


10,793 

329 
(D) 
(D) 

4,950 

4,265 

(D) 

(D) 

139 

159 

162 

1,594 

(D) 
562 
515 
399 
325 
(D) 


1,664 

1,021 

(D) 


(D) 

712 

694 

18 

251 

833 
44 
57 

(D) 

404 
49 

(D) 


945 
229 


4,229 


96 
(D) 
(D) 

2,026 

1,607 

(D) 

(D) 

60 

50 

64 

677 

(D) 
245 
225 
174 
126 
(D) 


439 
260 
(D) 

(D) 

413 

407 

6 

121 

283 
25 
16 

(D) 

141 
16 

(D) 


568 
98 


3,672 


87 
(D) 
(D) 


245 


66,537 


,738 

,436 

(D) 

(D) 

48 

46 

64 

546 

(D) 
231 
211 
120 
85 
(D) 


426 
252 
(D) 

(D) 

377 

373 

4 

97 

243 

16 

5 

(D) 

129 
13 

(D) 


548 
82 


5 

2,680 

2 

(D) 

3 

(D) 

14 

27,406 

3 

(D) 

4 

4,331 

7 

(D) 

9 

1,777 

2 

(D) 

4 

(D) 

78 

13, 589 

13 

3,801 

26 

4,502 

14 

3,180 

9 

2,255 

22 

2,562 

7 

419 

25 

9,476 

10 

(D) 

3 

(D) 

12 

2,163 

40 

2,537 

35 

2,333 

5 

204 

7 

1,269 

61 

5,632 

11 

1,082 

4 

437 

4 

(D) 

19 

2,388 

7 

295 

4 

301 

2,433 
1,324 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establlsh-i 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business,  ' 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  , 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  asj 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reportedl 
as  $1,574,000  of  which  $853,000   are  included  in  SIC  56.  j 

*1954  data  limited  to  "employer"  establlshnents .  ! 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CHATTANOOGA,  TENN-GA.,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  CHATTANOOGA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales -" 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 


RetEiil  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores ,,, 

Other 


General  merchandise  group  stores^  •'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores..., 

Hen's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores .,,. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Fumitiire  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods ,  bicycle  stores 

Jeweliy  stores 

Florists 

Camera,  photographic  s\5>ply  stores..., 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,681 


77 
31 
46 

67 

5 

25 

29 

347 


227 


129 
58 
15 

56 

324 

284 

40 

70 

204 

49 

6 

9 

16 

22 

3 


262,093 

16,254 

4,038 

12,216 

33,842 

(D) 

5,839 

(D) 

66,929 

46,068 

18,085 

14,838 

2,465 
(D) 
(D) 

3,856 
(D) 
(D) 


18,778 

11,181 

1,346 

6,251 

13,529 

12,082 

1,447 

7,823 

25,947 
7,977 
595 
809 
2,299 
975 
(D) 


2,855 
(D) 


(D) 

1,886 

516 

1,370 

5,581 
(D) 
898 
(D) 

4,023 

4,284 

1,457 

1,997 

302 
(D) 
(D) 
526 
(D) 
(D) 


2,773 

1,577 

296 

900 

2,729 

2,560 

169 

987 

(D) 
(D) 
63 
(D) 
404 
167 
(D) 


(D) 
(D) 


(D) 

512 
166 
346 

2,311 
(D) 
546 
(D) 

1,706 

1,128 

644 

882 

136 
(D) 
(D) 
238 
(D) 
(D) 


753 

438 

91 

224 

1,726 

1,619 

107 

460 

(D) 
(D) 

18 
(D) 
141 

64 
(D) 


(D) 
(D) 


(D) 

456 
147 
309 

1,999 
(D) 
392 
(D) 

1,292 

1,113 

587 

709 

114 
(D) 
(D) 
159 
(D) 
(D) 


719 

414 

87 

218 

1,564 

1,478 

86 

379 

(D) 
(D) 
7 
(D) 
129 
55 
(D) 


(D) 
(D) 


1,799 

78 
33 
45 

58 

3 

21 

34 

445 

113 

194 

132 

19 
45 
23 
21 
27 
14 


135 
51 
17 

55 

328 

257 

71 

62 

254 
59 
8 
16 
21 
27 


218,997 

14,615 
(D) 
(D) 

29,407 

(D) 

(D) 

3,367 

48,261 

39,265 

14, 592 

16,744 

(D) 

5,630 

3,634 

3,180 

(D) 

(D) 


14,182 
(D) 
(D) 

4,953 

12,813 

11,229 

1,584 

5,347 

23,771 
(D) 
(D) 
647 
(D) 
813 
(D) 


2,754 
2,562 


(D) 

1,841 
(D) 
(D) 

4,864 
(D) 
(D) 
378 

3,027 

4,110 

1,360 

2,071 

(D) 
756 
399 
512 
(D) 
(D) 


1,991 
(D) 
(D) 

639 

2,574 

2,406 

168 

733 

(D) 
(D) 
(D) 
66 
364 
131 
(D) 


1,078 
704 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments vbxch   could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  pEirt  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are  separately  classified  as 
stores , 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AMD  195-^ 

CHATTANOOGA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlshnents,  Sales,  Annual  Payroll,  and  Enployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(nuBiber) 


1954 


Estab- 

Ush- 

ments'- 


(ninnber) 


Sales-' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  groxjp  stores^  '. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . , 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessoi?^  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores'.... 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  prqprietaiy  stores. 


Other  retail  stores  

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels , 

Motion  picture  theaters. 


2,568 


123 
55 
68 

143 

7 

37 

99 

626 

152 

373 

145 

26 
53 
33 
32 
22 
6 


180 
76 
20 

84 

424 

375 

49 

105 

297 
53 
11 
18 
29 
33 
4 


324,417 

20,836 

5,895 

14,941 

39,124 

26,629 

6,661 

5,834 

89,228 

50,894 

26,938 

17,885 

2,848 
6,880 
6,328 
4,774 
2,688 
619 


21,309 

12,470 

1,389 

7,450 

16,291 

14, 570 

1,721 

11,453 

30,459 

8,039 

645 

951 

3,005 

1,359 

673 


3,027 
(D) 


32,650 

2,305 

679 

1,626 

6,047 

4,588 

1,019 

440 

5,069 

4,592 

2,044 

2,373 

356 
947 
865 
628 
362 
80 


3,102 

1,735 

306 

1,061 

3,190 

2,985 

205 

1,440 

2,488 

260 

63 

89 

495 

201 

79 


1,098 
(D) 


13,152 

654 
225 
429 

2,628 

1,742 

649 

237 

2,215 

1,228 


1,070 

150 
424 
385 
307 
150 
39 


875 

497 

96 

282 

2,072 

1,945 

127 

653 

869 
102 
19 
27 
176 
78 
26 


675 
(D) 


11,350 

581 
199 
382 

2,228 

1,606 

456 

166 

1,663 

1,207 

798 

865 

128 
386 

351 

214 

102 

35 


828 

467 

92 

269 

1,869 

1,763 

106 

546 

765 

82 

7 

26 

156 
65 
22 


648 
(D) 


2,532 


306 


167 


265,572 


118 
63 
55 

18,316 

5,771 

12,545 

114 

4 

32 

78 

33,169 

21,354 

5,588 

6,227 

698 

64,988 

141 

43,817 

20,120 


18,923 


24 

4,544 

57 

6,372 

32 

4,271 

31 

4,011 

33 

2,868 

16 

992 

166 

15,772 

63 

8,572 

18 

1,394 

71 

5,630 

418 

15,906 

331 

(D) 

87 

(D) 

92 

7,544 

312 

27,017 

62 

8,012 

8 

(D) 

20 

697 

28 

2,613 

33 

1,023 

9 

467 

2,862 
2,894 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

•■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish) 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  aa, 
stores. 

*1954  data  limited  to  "anployer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CHATTANOOGA,  TENN  -GA.,  AREA 

Table  4..— BETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  CHATTAJJOOGA,  THE  ENTIRE  CITY,  AND  THE  CHATTANOOGA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percemt  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

5^ 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores. .................................. 

Other. 

General  merchandise  group  stores^  ^.. ...... .........: 

Department  s-cores ................................. 

Limited  price  variety  stores , 

Other  general  merchandise  stores.................. 

Food  stores. ........................................ 

Automotive  dealers. , 

Gasoline  service  stations 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custcm  tailors*...... 

Wcmen's  clothing,  specially  stores. ............... 

Ready-to-wear  stores'. .......................... 

Family  clothing  stores'. 

Shoe  stores 

Other  apparel  stores 

FiHTiiture,  hcane  furnishings,  equipment  stores....... 

Furniture  stores* ................................. 

Other  home  furnishings  stores* 

Household  e^ipliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places. * 

Drinking  places.................................. , 

Drug  stores,  proprietary  stores... 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr£5)hic  sifloply  stores................ 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


0.2 


-24,5 
(D) 
(D) 

4.6 
(D) 
(D) 
(D) 

-22.2 

(D) 

(D) 

-15.7 
(D) 
-9.4 
17.9 
13.8 
-8.4 
(D) 

5.7 
(D) 
(D) 
(D) 

15.8 

21.6 

-51.0 

35.3 

13.3 
2.5 
9.6 
(D) 
-3.7 
-3.7 
(D) 


4,8 
-40.4 


20.0 


3.7 
(D) 


28.2 


11,2 

19,2 

iS 

(D) 

(D) 

15.1 

158.8 

(D) 

(d) 

(D) 

(D) 

(D) 

38.7 

41.0 

17.3 

(D) 

23.9 

(D) 

-U.4 

7.1 

(D) 

(D) 

iS 

(D) 

(D) 

21.3 

39.4 

(D) 

(D) 

(D) 

(D) 

32.4 

84.4 

(D) 

(D) 

(D) 

(D) 

26.2 

(D) 

5.6 

3.1 

7.6 

3.9 

-8,6 

-2.4 

46.3 

49.7 

9.2 

7.9 

(D) 

(D) 

(D) 

(D) 

25.0 

(D) 

(D) 

(D) 

19.9 

34,7 

(D) 

(D) 

-5.0 
(D) 


2.2 


13.8 

2.1 

19.1 

18.0 
24.7 
19.2 
-6.3 

37.3 

16.2 

33.9 

-5.5 

-37.3 

8.0 

48.2 

19.0 

-6.3 

-37.6 

35.1 
45.5 
-0.4 
32.3 

2.4 
(D) 
(D) 

51.8 

12.7 
0.3 
(D) 
36.4 
15.0 
32.8 
44.1 


5.8 
(D) 


29.5 


20.3 
(D) 
(D) 

81.5 
(D) 
(D) 
(D) 

39.0 

(D) 

(D) 

20.5 
(D) 

49.8 
136.3 

25.7 

11,4 
(D) 

73.1 
(D) 
(D) 

(d) 

-0.1 
(D) 
(D) 

55.2 

12.6 
0.0 
(D) 
(D) 

a3.8 

47.7 
(D) 


11.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  ccmputlng  percent  change,  1958  figures  incojrporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  In  computing  percent  change. 

'in  oonputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishnents . 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— HBTAIL  STORES:  1958  AND  195*  CEHTRAL  BUSINESS  DISTRICT  SALES  AS  PERCHIT  OF 

CHAfPTANOOGA  AND  OF  CHATTANOOGA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Ktnd  of  business 


Percent  of  ci-by  sales  In 
central  business  district 


1958 


1954 


Percent  of  standard  aetio- 

poUtan  statistical  area 

sales  in  centiral  business 

district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  SKBES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvrare,  farm  equipment  dealers 

Hardware  stores.... 

Other 

General  merchandise  group  stores^  ''......................... 

Department  stores 

Limited  price  'variety  stores 

Other  general  merchandise  stores.... 

Food  stores....... 

AutcDLotive  dealers 

Gasoline  service  stations................................... 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tallorsr.... ,, 

Women's  clothing,  specialty  stores 

Ready-to-vear  stores^ . .................................. 

Family  clothing  stored' 

Shoe  stores. .............................................. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores i 

Furniture  stores* 

Other  home  furnishings  stores*............................ 

Household  appliance,  radio,  TV,  music  stores... 

Eating,  drinking  places... 

Eating  places 

DrinMng  plac es... ............................... ......... 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores' 

Liquor  stores ............................................. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores............... 


25.4 

12.4 
(D) 
(D) 

84.7 
(D) 

(D) 
(D) 

2.1 

2.4 

5.0 

77.2 
(D) 
(D) 
(D) 

66.6 
(D) 
(D) 

53.8 

60.7 

(D) 

(D) 

21.7 

23.5 

6.9 

21.9 

24.6 

13.9 

80.5 

(D) 

100.0 

29.1 

(D) 


30.4 

18.3 
(D) 
(D) 

93.2 
(D) 
(D) 
(D) 

3.7 

(D) 

(D) 

81.2 

(D) 

80.0 

87.5 

70.9 

(D) 

(D) 

66.8 
(D) 
(D) 

43.7 

19.8 
20.8 
12.9 

23.7 

23.7 
(D) 
(D) 
(D) 
(D) 

36.3 
(D) 


20.5 

9.7 
(D) 
(D) 

73.3 

91.4 

(D) 

(D) 

1.5 

2.1 

3.4 

64.1 
(D) 
59.3 
59.3 
53.8 
87.3 
(D) 

47.4 

54.4 

(D) 

(D) 

18.0 

19.5 

5.8 

15.0 

20.9 
13.8 
74.3 

(D) 
76.5 
20.9 

(D) 


25.1 

14.6 
(« 
(D) 

82.6 
(D) 

77.5 
(D) 

2.7 

(D) 

(D) 

71.8 
83.6 
70.7 
74.5 
56.2 
89.3 
42.2 

60,1 

(D) 

(D) 
38.4 

15.9 
(D) 
(D) 

16.8 ; 

20.8 
13.5 

(D) 

(D) 
91.4 
28.81 
64.5 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  ccanputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparlments  are  i 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  tn  computing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— HETAIL  STOKES:   1958  AND  1954— PBRCEHTACE  DISTRIBOTION  OF  SALES,  BY  KIND  OF  BDSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  CHATTANOOGA,  THE  ENTIRE  CITY,  AND  CHATTANOOGA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  tiased  on  total  Retail  Store  Sales  \ddch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 


KLod  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

:  5251 

!  52  ex.  5251 

53  part^ 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,' 19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  totalf 

Lunber,  building  materials,  hardware, 

faim  equipnent  dealers 

Harduare  stores... , 

Other , 

General  merchandise  grotq>  stores^  ^...., 
Department  stores..................... 

Limited  price  variety  stores , 

Other  general  merchandise  stores...... 

Food  stores 

Auttmotive  dealers. .., 

Gasoline  service  stations , 

Apparel,  accessory  stores. .............. 

Men's,  boys'  ^^arel  stores,  custom 

tailors^. .., 

Vooten's  clothing,  specialty  stores.... 

Ready-to-wear  stores^ ..., 

Family  clothing  stores'^...... .., 

Shoe  Stores .......................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores ., 

Furniture  stores^..................... 

Other  yirmti   furnishings  stores  ,. ....... 

Household  qrpliance,  radio,  TV,  music 
stores ............................... 

Eating,  drinking  places................ 

Eating  plac es. ............... ......... 

Drinking  places , 

Drug  stores,  proprietary  stores........ 

Other  retail  stores' 

Liquor  stores. ....................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores... 


100.0 


3.0 
(D) 
(D) 

43.0 

36.5 

(D) 

(D) 

2.1 

1.6 

1.4 

17.2 

(D) 
6.1 
5.6 
3.9 
3.5 
(D) 


15.1 

10.2 

(D) 

(D) 

4.4 
4.3 
0.2 

2.6 

9.6 
1.7 
0.7 
(D) 
3.4 
0.4 
(D) 


100.0 

4.0 
(D) 
(D) 

41.2 
(D) 
6.5 
(D) 

2.7 

(D) 

(D) 

20.4 

5.7 
6.8 
4.8 
3.4 
3.9 
0.6 


14.2 
(D) 
(D) 

3.3 

3.8 
3.5 
0.3 

1.9 

8.5 
1.6 
0.7 
(D) 
3.6 
0.4 
0.5 


100.0 


6.2 

1.5 
4.7 

12.9 
(D) 
2.2 
(D) 

25.5 

17.6 

6.9 

5.7 

0.9 
(D) 
(D) 
1.5 
(D) 
(D) 


7.2 
4.3 
0.5 

2.4 

5.2 
4.6 
0.6 

3.0 

9.9 
3.0 
0.2 
0.3 
0.9 
0.4 
(D) 


100.0 


6.7 
(D) 
(D) 

13.4 
(D) 
(D) 
1.5 

22.0 

17.9 

6.7 

7.6 

(D) 
2.6 
1.7 
1.5 
(D) 
(D) 


6.5 
(D) 
(D) 

2.3 

5.9 
5.1 
0.7 

2.4 

10.9 
(D) 
(D) 
0.3 
(D) 
0.4 
(D) 


100.0 

6.4 
1.8 
4.6 

12.1 
8.2 
2.1 
1.8 

27.5 

15.7 

8.3 

5.5 

0.9 
2.1 
2.0 
1.5 
0.8 
0.2 


6.6 
3.8 
0.4 

2.3 

5.0 
4.5 
0.5 

3.5 

9.4 
2.5 
0.2 
0.3 
0.9 
0.4 
0.2 


100.0 


2.2 
4.7 


24.5 

16.5 

7.6 

7.1 

1.7 
2.4 
1.6 
1.5 
1.1 
0.4 


5.9 
3.2 
0.5 

2.1 

6.0 
(D) 
(D) 

2.8 

10.2 
3.0 
(D) 
0.3 
1.0 
0.4 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  CCTnputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  In  canputing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHATTANOOGA  STANDARD  METROPOLITAN  STATISTICAL  AREA 
MRC  No,  1. — Includes  the  retail  stores  on  both  sides  of  Brainerd  Road  frcm  Tunnel  Blvd.  to  Belvoir  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Kimber  of 
establish- 
ments 


5*, 58, 591-2 


53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: * 

Nunber 

Sales ($1,000) , . 

Convenience  goods  stores: 

Kimber 

Sales ($1,000).. 

Shopping  goods  stores :2 

Nunber 

Sales ($1,  000) . . 


All  other  stores: 

Nimber 

Sales ($1, 000) . . 


Retail  stores,  total' , 


lionber,  building  materials,  hardvare, 

faim  equipnent  dealers 

Hardware  stores 

Other 


1  2 


General  merchandise  group  stores 
Department  stores. 

Limited  price  variety  stores.... 
Otter  general  merchandise  stores 


34 
9,843 


13 
6,078 


11 
2,567 


10 
1.198 


Nunber  of 
establish- 
ments 


34 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores', 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equlpient 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinldng  places. 

Eating  places 

Drinldng  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sig>ply  stores. 


MRC  No.  2. — Retail  stores  at  the  intersection  of 


Hlxson  Pike  and  Ashland  Terrace  including  the  Highland  Plaza  Shopping  Center 
(opened  late  in  1958) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 


Retail  stores,  total: ^ 

Nunber....... ,, .••.... 

Sales ($1,000). 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

fann  equipnent  dealers 

Hardware  stores. 

Other 


General  merchandise  group  stores'  * 
Departaient  stores 

Limited  price  variety  stores 

Other  genersuL  merchandise  stores. 


Food  stores........ 

Autcmotive  dealers. 


Gasoline  service  stations. 


9 
1,760 


Nunber  of 
establish- 
ments 


56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Pumiture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinldng  places 


Drug  stoics,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

1 


1  ; 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishnents  lAlch  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  buslaess  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
vould  disclose  the  operations  of  an  individual 
jstablishment  or  business  organization  are  not 
jublished.  The  number  of  establishments  in  a 
dnd  of  business  is  not  considered  a  disclosure 
}y  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
he  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
lonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
:ion)  issued  under  the  auspices  of  the  Bureau 
3f  the  Budget,  Executive  Office  of  the  Presi- 
lent.  This  report  includes,  in  addition  to  re- 
ail  trade  establishments,  hotels  and  motion  pic- 
iire  theaters,  parts  of  major  groups  70  and  78 
3f  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
ind  as  covered  in  the  1958  Census  of  Business, 
Includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
md  farm  users.  Excluded  from  Retail  Trade 
ire  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants,  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
Dperated  by  industrial  plants  for  their  employ- 
ees, estabUshments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
lirect  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the,  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  niineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 


13 


14 


APPENDIX 


for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  ptoCeduri  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores; 
(SIC  565)'  and,  in  the  1954  Census,  it  sinUlarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er* establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figure^ 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep-' 
arate  report  was  obtained  iot  each  location  where 
business  was  conducted,  including  each  location; 
of  multiunit  organizations.  Each  report  wasi 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  oni 
at  a  single  location  under  a  single  ownership,! 
all  activities  generally  were  grouped  together  as) 
a  single  establishment,  and  the  entire  establish- i 
ment  was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct! 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership! 
at  a  single  location,  and  where  conditions  pre-i 
scribed  by  the  SIC  Manual  for  recognizing  thet 
existence  of  more  than  one  establishment  wera 
met,  separate  estaMislunent  reports  for  each  ofl 
the  different  activities  were  reported  in  the  cen-| 
suses.  >•' 

In  the  case  of  leased  departments,  i.e.,  wherd 
separately  owned  businesses  are  operated  as  de-H 
partments  of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of;, 
the  census  year.  ll 

Sales.— Sales  include  the  total  of  merchandisei' ' 
sold,   and  receipts  from  repairs  and  from  other 


APPENDIX 


15 


services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  pait- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployeir"  establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 


16 


APPENDIX 


and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form  J 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Grotqp  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
^c.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

.  Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures ; 
are  shown  only  for-- 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55, 599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

AH  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW  MEXICO 

DETROIT  26,  MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Bxiilding 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO, NORTH    CAROLINA 
Room  407 
U.S.  Post  Office  Building 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N,  W. 

PHOENIX,  ARIZONA 

Room  419,  Ellis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.  S.  Courthouse 
520  S.  W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROUNA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,   NEVADA 

Sergeant  Jasper  Building 

1479  WeUs  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,   CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  B roadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  M&in  Streets 

I6th  Street  and  Capitol  Avenue 

XiEMPHIS  3,  TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,   MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT  LAKE  CITY  1,   UTAH 

CINCINNATI  2,  OHIO 

U.  S.  Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.  W.  Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN  FRANCISCO  11,   CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW  ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,  TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW   YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

61  St- Floor 

Room  809 

Room  142,  New'  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U. 

S.  Govermnent. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments -retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  df 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, ajid  legal  form  of  organization,  Tnis  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  o( 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  wall  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-siae  of 
establishments,  employment -size  of  establishments,  legal 
form  of  orgcinization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI,  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands,  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  Districtj-it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresjxanded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  .changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metrof)oIitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISM1ENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  CHICAGO 


1958  AKD  1954 


Establistaents,  Sales,  Anminl  Payroll,  and  Bnployees, 

by  Kind  of  Bxisiness 

Kind  of  business 

wss"- 

1954'- 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales  2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nunber) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

2,020 

31 

8 

23 

41 
6 
4 

31 

89 
3 

7 

577 

198 

265 

118 

18 

82 

8 

78 
22 
19 

37 

462 

368 

94 

51 

681 
31 
65 
11 

165 
25 
22 

55 
21 

698,344 

5,826 
2,210 
3,616 

288,011 

274,581 

(D) 

(D) 

22,647 

(D) 

934 

137,554 

35,594 
59,407 
36,909 
23,888 
18,255 
308 

34,137 

13,660 

4,863 

15,614 

97,049 

87,873 

9,176 

19,178 

(D) 
8,726 
9,954 
7,262 
23,825 
1,965 
8,036 

84,526 
11,705 

138,439 

948 
511 
437 

61,324 

58,782 

(D) 

(D) 

2,679 

(D) 

101 

24,697 

6,246 
10,596 
7,241 
4,957 
2,858 
40 

5,051 

1,715 

956 

2,380 

26,631 

25,097 

1,534 

3,518 

(D) 

500 

1,723 

1,275 

4,057 

441 

822 

33,734 
2,190 

46,156 

193 
99 
94 

21,204 

20,165 

(D) 

(D) 

890 

(D) 

38 

7,281 

1,767 
3,201 
2,144 
1,617 
679 
17 

1,255 
410 
180 

665 

10,621 

10,069 

552 

1,034 

(D) 
119 
579 
357 
881 
95 
217 

10,624 
570 

36,394 

188 
97 
91 

14,740 

14,011 

(D) 

(D) 

656 

(D) 

34 

6,062 

1,540 
2,578 
1,678 
1,383 
545 
16 

1,163 
392 

168 

603 

9,422 

8,934 

488 

884 

(D) 
106 
511 
301 
823 
85 
197 

8,706 
548 

2,287 

35 

7 

28 

49 
6 

5 

111 

7 

6 

674 

83 
202 
74 
10 
99 
268 

119 
19 

26 

50 

503 
367 
136 

63 

720 

24 

58 

8 

203 
36 
18 

53 
21 

706,787 

5,843 
2,334 
3,509 

297,528 

282,963 

10,414 

4,151 

21,644 

6,308 

911 

143,000 

26,506 
47,858 
38,486 
23,127 
20,805 
24,508 

36,531 

13,761 

6,586 

15,636 

85,140 
74,513 
10,627 

17,048 

92,834 
9,806 

10,228 
6,054 

25,588 
2,225 
5,570 

77,947 
16,461 

136  162 

52 

Lumber,  building  materials,  hardware, 
fnrm  equipnent  denlpr.q. 

1  002 

5251 

Hardware  stores 

519 

52  ex.  5251 

Other 

483 

53  part^ 
531 

General  merchandise  group  stores-* 

Department  stores 

59,818 
56,864 

533 

Limited  price  variety  stores 

2  407 

539 
54 

Other  general  merchandise  stores 

Food  stores 

547 
2,969 

55  ex.  554 

Automotive  dealers , 

464 

554 

Gasoline  service  stations 

117 

56 

Apparel,  accessory  stores 

25,367 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors  * 

4,594 

562, 563, 568 
562 

Wcmen's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

7,910 
6  485 

565 

Family  clothing  stores' 

5  079 

566 

Shoe  stores 

3  152 

564,  569 

Other  apparel  stores 

4  632 

57 

Furniture,  home  furnishings,  equipnent 
stores 

5,792 

5712 

Furniture  stores'*^ 

1,727 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

1,056 

3,009 

58 

Eating,  drinking  places 

23.887 

5812 

Eating  places 

21,590 

5813 

Drinking  places 

2,297 

591 

Drug  stores,  proprietary  stores 

3,044 

59  ex.  591 

Other  retail  stores^ 

13,702 

592 

Liquor  stores 

476 

594 

Book,  stationery  stores 

1,875 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

1,194 
3,930 

5992 

Florists 

417 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

713 
29,305 

783 

Motion  picture  theaters 

3,470 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  Is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $14,408,000,  of  which  $2,828,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CHICAGO  ILL.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  CHICAGO 


Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  bxisiness 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees , 

worlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales^ 


($1,000) 


Payroll , 
entire 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equlpnent  dealers ,,, 

Hardware  stores , 

Other , 

General  merchandise  group  stores-' , 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandi"3e  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  ser-vice  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  , 

Women's   clo-thing,   specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinMng  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   supply  stores.. 

SEHICTED  SERVICES 


34,069 

1,352 
661 
691 

945 

44 

319 

372 

7,739 

854 

2,197 

3,407 

792 
1,397 
568 
223 
661 
234 


1,834 
669 

503 

662 

8,941 
4,801 
4,140 

1,378 

5,422 
1,388 
305 
145 
455 
431 
99 


Hotels 

Motion  picture  theaters. 


671 
161 


4,775,364 

159,034 

43,666 

115,368 

652,449 

516,820 

67,814 

62,899 

1,117,648 

620,234 

253,276 

441,286 

97,468 
182,996 
126,744 
70,693 
75,060 
13,493 


297,184 

120,713 

40,551 

135,920 

524,496 
367,953 
156,543 

193,608 

516,149 
183,011 
22,239 
17,053 
45,715 
19,442 
17,909 


169,013 
32,529 


596,048 

20,411 

4,739 

15,672 

113,823 

93,504 

12,188 

8,131 

82,849 

57,103 

23,982 

67,134 

15,509 
28,106 
20,962 
11,924 
10,278 
1,217 


39,737 

16,965 

6,273 

16,499 

107,342 
92,854 
14,488 

26,899 

56,768 

12,029 

3,295 

2,318 
7,369 
3,186 
1,866 


64,190 
8,100 


191,763 


4,594 
1,347 
3,247 

40,777 

31,581 

6,317 

2,879 

27,015 

10,649 

7,294 

21,187 

4,343 
9,757 
7,071 
4,089 
2,989 
609 


9,534 
3,805 
1,631 

4,098 

44,797 

38,589 

6,208 

9,238 

16,051 
3,853 
1,159 
654 
1,694 
1,000 
498 


22,235 
2,769 


150,701 


4,180 
1,141 
3,039 

27,606 

21,656 

3,872 

2,078 

18,139 

10,370 

6,063 

16,645 

3,431 
7,465 
5,436 
3,161 
2,186 
402 


8,637 
3,516 
1,483 

3,638 

38,888 

33,621 

5,267 

6,475 

13,708 

3,138 

1,005 

545 

1,522 

829 

438 


19,166 
2,389 


35,918 

1,359 

701 
658 

953 

39 

328 

576 

9,312 

931 

1,807 

3,776 

530 
1,514 
737 
181 
663 
684 


1,801 
494 
355 

612 

9,044 
3,980 
5,058 

1,465 

5,470 
1,130 
287 
145 
597 
449 
74 


575 
183 


4,444,333 


166,125 

40,932 

125,193 

599,294 

488,690 

61,116 

49,322 

1,008,218 

690,832 

183,867 

435,765 

79,655 
172,031 
140,184 
65,015 
69,568 
45,308 


259,903 

141,868 

38,099 

72,664 

506,711 
312,689 
193,934 

160,914 

432,704 
142,238 
24,907 
13,413 
48,674 
17,372 
10,404 


153,860 
43,323 


556,477 

22,458 

4,479 

17,979 

103,789 

85,796 

11,596 

6,397 

77,979 

64,188 

17,034 

64,640 

12,285 
24,460 
20,937 
11,332 
9,261 
7,302 


34,224 

19,501 

5,770 

8,953 

100,301 
80,193 
20,108 

22,733 

49,131 
10,082 
5,035 
1,765 
7,532 
2,826 
1,084 


55,929 

9,951 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"-Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195^ 

CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments 


(number) 


Sales 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  eii5)loyees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(nxmber) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equi jment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores ...; 

Other  apparel  stores 

Furniture,   home   iumishings,   equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   sv^jply  stores,. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


52,324 

2,625 
1,087 
1,538 

1,545 

91 

570 

592 

10,852 

1,674 

4,429 

4,906 

1,069 

1,993 

895 

323 

1,011 


2,996 
976 
799 

1,221 

13,283 
7,283 

6,000 

1,982 

8,032 
1,844 
434 
339 
666 
643 
165 


837 
264 


7,617,306 

369,920 
86,906 

283,014 

940,491 

714,820 

115,456 

(D) 

1,905,079 

1,076,867 

479,023 

614,333 

127,802 
252,356 
183,171 
98,962 
109,092 
(D) 


416,845 

163,974 

59,037 

193,834 

759,612 
530,217 
229,395 

301,106 

754,030 
245,663 
31,444 
28,013 
56,941 
29,950 
24,950 


181,923 
(D) 


908,454 

46,506 
10,313 
36,193 

155,294 

122,302 

20,027 

12,965 

140,199 

100,658 

43,981 

91,089 

19,709 
38,071 
29,345 
16,019 
14,943 
2,347 


55,752 

22,960 

9,166 

23,626 

152,780 

130,686 

22,094 

41,529 

80,666 
16,170 
4,533 
3,481 
8,978 
5,017 
2,458 


68,622 
11,114 


295,282 

10,415 
2,956 
7,459 

57,814 

42,775 

10,419 

4,620 

46,228 

19,139 

14,038 

30,162 

5,469 
13,731 
10,376 
5,434 
4,406 
1,122 


13,606 
5,208 
2,378 

6,020 

66,176 

56,725 

9,451 

14,241 

23,463 
5,153 
1,652 
1,002 
2,174 
1,595 
687 


24,055 
4,Oi3 


227,610 

9,270 
2,332 
6,938 

38,554 

28,933 

6,323 

3,298 

30,007 

18,523 

11,075 

22,675 

4,256 
10,449 
7,991 
4,112 
3,120 
738 


12,145 
4,727 
2,133 

5,285 

55,906 

48,122 

7,784 


19,569 
4,129 
1,346 

815 
1,911 
1,239 

600 


20,800 
3,438 


51,605 


2,357 
1,058 
1,299 

1,397 
78 

511 
796 

12,440 

1,676 

3,548 

4,997 


2,012 

1,031 

263 

939 

840 


2,695 
654 
485 

1,092 

12,876 
5,787 
7,079 

1,970 

7,649 
1,433 
393 
300 
798 
628 
122 


683 
286 


6,512,904 

353,133 

80,058 

273,075 

778,273 

613,664 

92,347 

72,056 

1,552,681 

1,062,685 

326,172 

567,336 

101,166 

222,254 

182,730 

91,427 

93,019 

53,850 


343,565 

170,363 

48,318 

116,098 

695,484 
425,250 
270,070 

231,075 

602,500 
182,278 
31,753 
20,571 
57,853 
25,991 
14,093 


165,696 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  count(| 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchaji 
dise  stores  (SIC  53,  pt.)  and  appai^l,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establlslj 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

*Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CHICAGO,  ILL.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  CHICAGO,  THE  ENTIRE  CITY,  AJID  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change'' 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores..... 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ^ , 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  si^iply  stores 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-1.2 


-0.3 

-5.3 

3.0 

-3.2 

-3.0 

(D) 

(D) 

4.6 

(D) 

2.5 

-3.8 

34.3 

24.1 

-4.1 

3.3 

-12.3 

-98.8 

-6.6 

-0.7 

-26.2 

-0.2 

14.0 

17.9 

-13.7 

12.5 

(D) 
-11.0 
-2.7 
20.0 
-8.0 
-11.7 
44.3 


8.4 
-28.9 


7.4 


-4.3 

6.7 

-7.9 

8.9 

5.8 

11.0 

27.5 

10.9 

-10.2 

37.7 

1.3 
22.4 

6.4 
-9.6 

8.7 

7.9 
-70,2 

14.3 

-14.9 

6.4 

87.1 

3.5 

17.7 

-19.3 

20.3 

19.3 
28.7 
-10.7 
27.1 
-6.1 
11.9 
72.1 


-24.9 


9.1 


-4.4 

7,4 

-8.2 

20,8 

17,7 

(E) 

(D) 

11.0 

(D) 

37.9 

3.7 
16.4 
-0.5 

-11,7 
11.7 
16.5 

-36.6 

17.8 
-16.4 

13.2 
111,0 

lA 

17,6 

-19,6 

21,2 

(D) 
31,6 
-3.9 
33.0 

-16.3 
15.4 

104.2 


11.3 
-22.5 


17.0 


4.8 
8.6 
3.6 

20.8 

16.5 

25.0 

(D) 

22.7 

1.3 

46.9 

8,3 
26,3 
13,5 

0,2 

8,2 
17,3 

(D) 

21.3 
-3.8 
22.2 
67.0 

9,2 
24,7 

-15,1 

30,3 

25.2 
34.8 
-1.0- 
36.2 
-1,6 
15,2 
77,0 


9.8 
(D) 


19.2 


4.8 
9.0 
3.6 

35,7 

33,1 

(D) 

(D) 

23.0 

(D) 

47,0 

12.4 

23,5 

10,6 

1,4 

9,9 

25,8 

(D) 

24.6 

29.8 
77,4 

8.6 

26,1 

-15,1 

31.7 

(D) 
37,4 
-0,2 
42,9 

3,6 
17,4 
98,5 


11.0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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5.— RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  iS   PERCENT  OF 

CHICAGO  AND  OF  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  'business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lvimber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. , 

Other 

General  merchandise  group  stores^ 

Department  stores , 

Limited  price  variety  stores. ....,.,..,,.. 

Other  general  merchandise  stores............... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations. ., 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Vfomen's  clothing,  specialty  stores 

Ready-to-wear  stores '.,, 

Family  clothing  stores  ' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores...... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  driniing  places... 

Eating  places 

Drlnilng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores,. 

Jewelry  stores 

Florists 

Camera,  photographic  si5)ply  stores , 


14,6 

3.7 
5.1 
3.1 

44.1 

53.1 

(D) 

(D) 

2,0 

(D) 

0.4 

31.2 
36.5 
32.5 
29.1 
33.3 
24.3 
2.3 

11.5 
11.3 
12.0 
11.5 

18.5 

23,9 

5.9 

9.9 

(D) 
4.8 
44.8 
42.6 
52.1 
10,0 
44.9 


15.9 


2.1 

0,9 

0.5 

32,8 
33.3 
27.8 
27.5 
35,6 
29,9 
54,1 

14,1 

9.7 

17.3 

21.5 

16,8 

23,3 

5.5 

10.6 

21.5 
6.9 

-41,1 
45.1 
53.2 
12,8 
53.5 


9.2 

1.6 
2.5 
1.3 

30,6 

38,4 

(D) 

(D) 

1.2 

(D) 

0,2 

22,4 
27,9 
23.5 
20,2 
24.1 
16,7 
(D) 

8,2 
8,3 
3.2 
8.1 

12.8 

16.6 

4.0 

6,4 

(D) 
3.6 
31.7 
25.9 
41.8 
6.6 
32.2 


10,9 

1.7 
2.9 
1.3 

38,2 

46,1 

11,3 

5.8 

lA 

0,6 

0,3 

25,2 
26,2 
25,3 
21.5 
21,1 
22.4 
45,5 

10,6 

8,1 

13,6 

13,5 

12.2 

17.5 

3.9 

7.4 


39.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ..,  Represents  zero,    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1953,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

^In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:      1958  AND  195A— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  CHICAGO,   THE  ENTIRE  CITY,  AND  CHICAGO  STANDARD  ^ETROPOLITAN  STATISTICAL  AREA 

(Peroen-tages  are  'based  on  total  Retail  Store  Sales  vbiah  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

aerchandise  vejiding  machine  operators) 

SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

cityi 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

HETATL  STORES 
Retail  stores,  total^..,,,.,...... 

100,0 

0.8 
0.3 
0.5 

41.2 

39.3 

(D) 

(D) 

3.2 

(D) 

0.1 

19.7 

5.1 
8.5 
5.3 
3.4 
2.6 
0,1 

2.0 
0.7 

2.2 

13.9 

12.6 

1.3 

2.7 

(D) 
1.2 
I A 
1.0 
3,4 
0,3 
1,2 

100,0 

0.8 

0.3 
0.5 

42,2 

40,0 

1,5 

0,6 

3,1 

0,9 

0.1 

20.2 

3,8 
6,8 
5,4 
3.3 
2.9 
3.5 

5.2 
1.9 

0,9 

2,2 

12,0 

10,6 

1.5 

2.4 

13.1 

lA 

I A 
0.9 
3.7 
0.3 
0.8 

100.0 

3.3 

0.9 
2.4 

13.7 
10.8 

i:3 

23.4 

13.0 

5.3 

9.2 

2.0 
3.8 
2.7 
1.5 
1.6 
0.3 

6,2 
2.5 

0.8 

2.8 

11.0 
7.7 
3.3 

4.1 

10.8 
3.8 
0.5 
0.4 
1.0 
0.4 
0.4 

100.0 

3.7 
0.9 
2.8 

13.6 

11.0 

1.4 

1.1 

22.7 

15.5 

^.2 

9.8 

1.8 
3,9 
3.2 
1.5 

1.6 
1.0 

5.8 
3.2 
0.9 

1.6 

11.4 
7.0 
4.4 

3.6 

9.7 
^.1 
0.5 
0.4 
1.0 
0.4 
0.4 

100.0 

4.9 
1.1 

3.7 

12.3 
9.4 
1.5 
(D) 

25,0 

14,1 

6.3 

8.1 

1.7 
3.3 
2.4 
1.3 
1.4 
(D) 

5.5 
2.2 

0.8 

2.5 

10.0 
7,0 
3,0 

4.0 

9.8 
3.2 
0.4 
0.4 
0.7 
0.4 
0,3 

100.0 

52 

Lvmber,  building  materials,  hardvare, 
faim  e^iiiment  dealers ,, 

5.4 

5251 

1.2 

52  ex.  5251 

Other 

4.2 

53  part^ 
531 

General  merchandise  group  stores^ 

12.0 
9.4 

533 

1.4 

539 

5A 

Other  general  merchandise  stores...... 

Food  stores. ............................ 

1.1 
23.8 

55  ex.    554 

Autcmotive  dealers. 

16.3 

554 

Gasoline  service  stations. .............. 

5.0 

56 

Apparel,   accessory  stores. .............. 

8.7 

561,   567 

Men's,  boys'   apparel  stores,  custom 
tailors* 

1.4 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

1.4 
3.4 

565 

"Fnttrtly   clotMlg   '>i^^'"'^ ,  ,  ,  ,  , 

2.8 

566 

Shoe  stores 

1.6 

564,  569 

Other  apparel  stores 

0.8 

57 

Furniture,  heme  furnishings,   equipnent 
stores 

5.3 

5712 

Furniture  stores*,........ 

2.6 

5713-15,  19 
572,   573 

Other  hoane  furnishings  stores*,.....,. 
Household  appliance,  radio,  TV,  music 
stores .....•.....,,....•.......•..••, 

0.7 
1.8 

58 

Fji+.lTig^    flT^pWlg  pT  Af.en,  ,  , 

10.7 

5812 

Eating  places ..,,.,,,,,,,,,,,,...,,,.. 

6.5 

5813 

OrH nldLng  plflf'f^s 

4.1 

591 

Drug  stores,  proprietary  stores......... 

3.5 

59  ex.   591 

Other  retail  stores* ....,........,, 

9.3 

592 

Liquor  stores ,,...........,......,..,, 

2.8 

594 

Book,   stationery  stores 

0.5 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.3 
0.9 

5992 

Florists 

0.4 

5996 

Camera,  photographic  siqjply  stores,,,. 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  Incoi-porated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent. 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No. 


1. — Includes  the  stores  on  Belmont  from  North  Llnder  Ave.  to  North  Menard  Ave.  and  on  Central  Ave.  from  West  Dlversey 

to  West  School  St, 


SIC 
code 


Kind  of  liusiness 


Total 


SIC 
code 


Kind  of  husiness 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lum^r,  building  materials,  hardvare, 

faun  etjulpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


126 
58,423 

34- 
6,158 


50,2<i7 


24 
2,018 


Number  of 
establish- 
ments 


138 


2 

1 
1 

7 
1 
2 

18 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15, 19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Wcmen's  clothing,   specialty  stores... 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

FuTEiiture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


5 
41 

5 
22 
15 

1 


20 
6 
7 


12 

10 

2 


17 
1 
3 
1 
4 
1 
1 


MRC  No.  2. — Includes  the  stores  on  Broadway  from  Gunnison  to  Sunnyside  and  on  Wilson  Ave.  from  Sheridan  Rd.  to  Broadway 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, ' 
56.  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Number 

Sales ($1,000)... 

Shopping  goods  stores:' 

Number 

Sales ($1, 000) . . . 

All  other  stores: 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Number 

Sales ($1,000) . 


Retail  stores,  total''. 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


17,378 


26 
6,283 


36 
10,239 


24 
856 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores . . 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


25 


13 
10 


14 
10 
4 


20 
1 

1 

"3 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "noneinployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

■'Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business., I 
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MRC  No.   3. 


-Includes  the  planned  center  Imown  as   "Cermai  Plaza  Shopping  Center"  bounded  by  rear  property  line  of  lots  on  north  side  of 
West  Cermai  Rd.,  South  Home  Ave.,  J.  Sterling  Morton  High  School,  South  Harlem  Ave.    (Berwyn) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

Genenal  merchandise  group  stores  ^  ^ . . . , 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


37 
21,586 


13 
10,888 


18 
6,671 


6 
4,027 


Number  of 
establish- 
ments 


36 


55  ex,   554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Appai^l,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,   specialty  stores... 

Ready-to-weEir  stores  ' 

Foaily  clothing  stores  ^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


1 

3 

10 

2 
3 
2 

"I 

1 


MRC  No.  4. — Includes  the  stores  in  area  on  Vfest  Cermak  Rd.  from  South  Lombard  Ave.  to  South  East  Ave.  (Berwyn) 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number. 

97 
15,130 

30 
5,932 

45 

7,250 

22 
1,948 

55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers , 

3 

Gasoline  service  stations 

Sales 

r*i  nnn^ 

54,58,591 

Convenience  goods  stores: 

Number 

Apparel,  accessory  stores ^ 

34 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales 

..($1,000)... 

6 

53  part, 3 

Shopping  goods  stores: ^ 
Nunber 

Women's  clothing,  specialty  stores 

't 

56,  57 

Family  clothing  stores ' 

1 

Sales 

..($1,000)... 

Shoe  stores 

9 

All  other  stores: 

Number 

Other  apparel  stores 

4 

52,  55, 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales 

..($1,000)... 

7 

Retail  stores,  total''. 

Lumber,  building  materials, 
faun  equipment  dealers 

2 

Number  of 
establish- 
ments 

Other  heme  fumlRhlngs  storps 

2 

Household  appliance,  radio,  TV,  music 

3 

Eating,  drinking  places 

97 

1 

1 

4 
1 
1 
2 

17 

8 

hardware. 

Eating  places 

6 

52 

DT-l-nVIng  pTnnofi                     .  ,  .  ,  , 

2 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores , , 

5 

52  ex.  5251 

Other 

Other  retail  stores  * 

General  merchandise  group  stores^  '^ 

Department  stores , 

18 

53  part' 

4 

531 

Book,  stationery  stores 

1 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

Sporting  goods,  bicycle  stores 

1 

539 

stores 

Jewelry  stores 

2 

Florists 

6 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "employer"  establishments. 

'includes  data  for  those  v-inda  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Tatle  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPGLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  stores  on  West  Chicago  Ave.  from  Worth  Noble  St.  to  North  Wood  St. 


SIC 
code 


Kind  of  husiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^.58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000) . 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) , 

All  other  stores: 

Number 

Sales ($1, 000)  . 

Retail  stores,  total^,.. 

Lumber,  building  materials,  hardware, 

faun  equlpaent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . . 
Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores 

Food  stores ., 


109 
22,328 


33 
7,725 


54 
12,544 


22 
2,059 


Number  of 
establish- 
ments 


109 


4 
1 
3 

7 
2 
2 
3 

26 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores  , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wonen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equiiment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


35 

7 
9 
6 
4 
11 
4 


12 
7 
3 


17 
4 


MRC  No.  6. — Includes  the  stores  on  West  Chicago  Ave.  from  North  Pine  Ave.  to  North  Menard  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part- 
531 

533 
539 

54 


5251 


Retail  stores,  total: ^ 

Number , 

Sales ($1, 000) . . . 

Convenience  goods  stores: 

Number 

Sales .($1,000)... 

Shopping  goods  stores:^ 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales.. ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other. 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores...,. 
Other  general  merchandise  sixjrea. 


Food  stores. 


54 
5,739 


27 
3,226 


13 
1,520 


14 
993 


Number  of 
establish- 
ments 


54 


10 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


53 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


4 

"2 

2 

15 

10 

5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.~HETAIL  STORES:      1958-^IAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOIITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  planned  center  inown  as   "Edens  Plaza"  bounded  by  Skokie  Hwy.,  Lake  Ave.,   and  Edens  Superhighway 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

22 

10,609 

554 

56 

10 

561,  567 

2,814 

562-3,568 

562 

8 

565 

7,4^6 

566 

564,  569 

U 

57 

349 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

22 

58 

5812 

5813 

1 

1 

591 

•  •  • 

59  ex.  591 

2 

592 

1 

594 

1 

595 

•  •  • 

597 

5992 

5 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  eqiiipment  dealers 

Hardwaire  stores 

Other 

General  merchandise  group  stores^  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmlly  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stoics,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . , . 


MRC  No. 


-Includes  the  planned  center  known  as   "Evergreen  Park  Shopping  Center"  and  the  stores  on  Western  Ave.  from  95th  St. 
to  98th  St.,   and  on  95th  St.  from  Hamilton  St.  to  Maplewood  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) . 


AH  other  stores: 

Nvjnber 

Sales 


!(Ji*666)! 


Retail  stores,  total''. 


Limber,  building  materials,  hardware, 

f aim  equlpnent  dealers .; 

Hardware  stores , 

Other , 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


80 
29,450 


20 
9,651 


43 
17,726 


17 
2.073 


Number  of 
establish- 
ments 


80 

2 
**2 

3 

1 
1 
1 

10 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3 

2 

23 

3 

13 
8 
2 
4 

1 

17 
8 
6 

3 

9 
6 
3 

1 

10 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlxise  VJ^iig  of  business  in  SIC  59   (ex.   591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table   7. —RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  9, — Includes  the  planned  center  known  as   "Harlem-Irving  Shopping  Center"  and  the  stores   on  Harlem  Ave,  from  Forest  Preserve 
Ave.     to  4301  Harlem,   on  Forest  Preserve  Ave.  from  Harlem  to  Irving  Park, and  on  Irving  Park  from  Forest  Preserve  Ave.  to  Oketo  Ave. 


SIC 
code 


Kind  of  iMsiness 


Total 

SIC 

code 

55  ex.  554 

46 

21,784 

554 

56 

17 

561,  567 

4,612 

562-3,568 

562 

21 

565 

14,487 

566 

564,  569 

8 

57 

2,685 

5712 

Number  of 

5713-15,19 

eatabHsh- 

572,  5732 

ments 

46 

58 

5812 

5813 

1 

... 

591 

1 

59  ex.  591 

3 

592 

1 

594 

2 

595 

... 

597 

5992 

7 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  piart," 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) . 


Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total-'. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


15 

4 
6 
5 


MRC  No.  10. — Includes  the  planned  center  known  as  "Hillside  Shopping  Center"  bounded  by  Congress  St.,  Expressway,  Harrison  St., 

Wolf  Rd.,  and  I.C,  RR. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, ^ 
56,  57 


52,  55, 

59  ex,  591 


5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 


Sales 

..($1,000^.. 

Convenienee  goods  stores: 

Number 

Sales 

..f $1,000^... 

Shopping  goods  stores:^ 

Nimber 

Sales 

,.($1,000)... 

All  other  stores: 

Number 

Retail  stores,  total''. 


(|i*666)! 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


49 
22,503 


12 

5,711 


26 
15,989 


11 

803 


Number  of 
establish- 
ments 


49 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors , 

Wanen ' s  clothing,  specialty  stores . , 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores .,, 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  Tf,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..,.. 

Jewelry  stores 

Florists 

Camera,  photogiraphic  supply  stores. 


1 

1 

18 

2 

11 
6 

**3 
2 

3 

"i 

2 

4 
2 
2 

1 

7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  Idnds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  iH"rt.i  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— DETAIL  STORES:      1958~MAJQR  RETAIL  CENTERS  IN  THE  CHICACM  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  11. — Includes  the  stores  on  West  Irving  Park  Rd.  from  North  Kilpatrici  Ave.  to  La  Vergne  Ave.,   on  Milvraukee  Ave.  from 
Kilpatrio  Ave,  to  West  Warner  Ave,,   on  North  Cicero  Ave.  from  West  Irving  Park  Rd.  to  West  Belleplaine  Ave. 


Kind    of    150510633 


SIC 

Total 

code 

55  ex.  55^ 

137 

4A,93^ 

55^ 

56 

28 

561,  567 

6,285 

562-3,568 

562 

73 

565 

35,777 

566 

564,  569 

36 

57 

2,872 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

137 

58 

5812 

5813 

8 

2 

591 

6 

59  ex.  591 

3 

592 

1 

59A 

2 

595 

... 

597 

5992 

U 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total:  ■' 

Number 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:' 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1, 000) 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ' . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autanotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcnien's  clothing,   specialty  stores 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

-Stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogi^phic  supply  stores . . . 


2 

1 

AA 

10 
20 
11 

1 
11 

2 

26 
9 

10 

7 

11 
8 
3 

3 

25 

"{ 
5 


MRC  No.  12, — Includes  the  stores  on  26th  St.  West  from  Kedzie  St.  to  Karlov  St. 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

187 

26,89-; 

554 

56 

74 

561,  567 

9,987 

562-3,568 

562 

74 

565 

13,708 

566 

564,  569 

39 

57 

3,199 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

187 

58 

5812 

5813 

6 

3 

591 

3 

59  ex.  591 

8 

592 

1 

594 

2 

595 

5 

597 

5992 

45 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ' 

ttinber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) . . . 

Shopping  goods  stores:' 

Nunber 

Sales ($1,  000) . . . 


All  other  stores: 

Nunber , 

Sales ($1,  000) . . . 


Hetail  stores,  total 


Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other , 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fumitijre,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores ..'. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


10 
22 

13 

2 

14 

1 


17 
7 
3 


22 

16 
6 


31 
7 
3 
1 
5 
2 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  irtilch  could  not  be  classified  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tlKJse  Tr\-nAa   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  7. —RETAIL  STCRES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  13. — Includes  the  stores  on  Lawrence  Ave.  from  Ravenswoood  Ave.  to  Seeley  Ave. 


SIC 
code 


Kind  of  tiusiness 


Total 


SIC 
code 


Kind  of  'business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales 


.($1,000). 


5^, 58, 591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Convenience  goods  stores: 

Number 

Sales ($1,000) . 

Shopping  goods  stores :2 

Nvmber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1, 000) . 


28 
K,606 


15 
3,700 


9 
10,500 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


28 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  irinMng  places. 

Eating  places 

Drinking  places 


Food  stores. 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.   14;-Includes  the  stores   on  North  Lincoln  Ave. 

from  West  Barry  Ave,  to  the   "L"  line,   on  West  Belmont 
Ashland  Ave.  to  North  Lincoln  Ave. 


from  West  Wellington-North  Southport  Ave.  to  the  "L"  line,  on  North  Ashland  Ave. 
Ave,  from  Greenvlew  Ave.  to  North  Paulina  St.,   and  on  West  School  St.  from  North 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) . . . 

All  other  stores: 

Number 

Sales ($1,  000) . . . 


157 
47,719 


47 
7,164 


80 
37,256 


30 
3,299 


55  ex.  554 
554 


Automotive  dealers 

Gasoline  service  stations. 


56 

561, 


567 


Number  of 
establish- 
ments 


Retail  stores,  total'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores , 

Other .' 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


157 


4 
2 
2 

7 
2 
3 

2 

24 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores , . 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

3 

47 


18 
15 

5 
14 

2 


26 

18 

2 


19 

13 

6 


22 

2 
1 
2 
7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlKjse  ViTiiig  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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■--  ■•=•  -^•■ 

—Includes  toe  s^a^es  on  V=£-   y^iij—   ;-.  I'r 

Adass  St.,   =^i   :z  "->£-   Cgier 

'~—'^7T.-''' 

=-  ■•^aiis-  _ 

:-'^-";:':_?^77!T:_r:f.:/~--  •'--'  '^— - 

1  . .    .c    ■ ^s  . 

SIC 
code 

■ 
riTi/i  of  Dusiness 

Total 

SIC 
code 

Kind  of  business 

)riiber  of 

estailisi- 

Retail   stores,   total: ^ 

Umber 

75 
10,353 

44 
4,33C 

16 
4,565 

15 
908 

55  ex.   554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

AnT/T?Ot"i-3^    ie^l  e^-n^ 

Gasoline  service  stations 

Anperel,   accessoTy  stores'^ 

Sales (51,000).. 

54  58,591 

Sonvenience  goods  stores: 

Munber 

12 

Men's,  boys'   apparel  stores,   cnstoB 
tailors 

VcEeu's  clotiing,   soecielty  stares..... 
Ready-to-vear  stores' 

Sales ($1,000).. 

=: 

53  part, 3 
56     57 

Shopping  goods  stores:-' 

Bunber 

2 
2 

T'z'.il'^  '^'.  ""hing  3to-*^5=^ 

Sales ($1, 000) . . 

Shoe  stores 

2 

ill   otlier  stores: 

52,    55, 

59  ex.    591 

Furniture,  bone  fumlsMngs,   e<juipa€3rt 
stares 

Sales (51, 000) . . 

1 

Retail  rtores,  totfll^ 

Niiaber  of 

establish^ 

Qents 

Oty>f^r-  yim^  ^mi'  "^Mne-*!  ;^tor**^ 

... 

aausehold  aTrolience,   rsrfn,  T7,  Husie 
stores 

_ 

Satlne,  t^Ti.jikiTi£  Tilst?^^ 

75 

3 
2 

1 

3 

1 
1 
1 

34 

Lmber,  'building  naten'nl.s,   hardware. 

Knt.lTig  Til  Krfa 

13 

52 

Driniing  places 

Drug  stores,  pronrietary  stores 

15 

5251 

0 

52  ex.   5251 

0tl»r 

Other  2retail  stores* 

'}^^.^TT=i'     ^^TOhand":  PC    gTTT^ip    ^TtOT<??S           

12 

53  part^ 
531 

Lt  qrior  rtores 

4 

Boolr,   stati  aue.ry  stores 

1 

533 

7,'i~-i~^'^  ■D7^"'^-p  v?rif^t-y  .<rto-»^-<^ 

Soo-^ing  goods,  bicycle  stores 

539 

Otber  general  laerchmYiise  stores 

Food  stores 

Jewelrv  stores 

1 

Florists 

1 

54 

Camera,   photogCTjihl  e  smplv  stores 

}■§<£  Ko.  16, — ^Includ 


the  stares   an  ^fedison.  St.  fr^Ei  hszlLL: 


SIC 
code 


t-Ttvj  of  business 


SIC 
code 


g-^nH  of  business 


S-jaber  of 

estailisb 
aents 


5*,  58,  591 


53  pert, ^ 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  -" 

Ifcnber 

Sales ($1,000). 


Conrenience  goods  stores: 

Hoaber 

Sales ($1,000). 

Shopping  goods  stores:' 

Ihjaber 

Sales ($1,000). 

All  other  stores: 

Hmber 

Sales ($1,  000) . 


Retail  stores,  total'. 


LuBber,  building  materials,  hardware, 

f  aiai  equipiezrt  dealers 

Hardware  stores , 

Other , 


2  3 


General  aerohandise  group  stores 
Departiaent  stores ............... 

Liaited  price  variety  stores.... 
Other  general  aerchandiae  stores 


Food  stores. 


161 
47,267 


12,434 

SO 

31,3-2 

29 
3.411 


Kaber  of 
establish- 

BQItS 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 

564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 
592 

594 

595 

597 

5992 

5996 


Aiit<:Eotive  dealers. 


Gosoliufi  service  stations. 


.^iparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcB 

tailors 

Waaen's  clothing,   specialty  stores.. 
Ready-to-wear  stores'............. 

F^tily  clothing  stores'. ............ 

Shoe  stores 

Other  apparel  stores 


Furniture,  hose  furnishings,   equijBSit 

stores 

Furniture  stores 

Other  haze  furnishings  stores 

Household  appliance,  radio,  TT,  ausic 
stores 


Eating,  driniing  places. 

Eating  places 

Driniing  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stojres 

Boolr,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewslry  stores 

Florists 

Caaera,   jhr-crr^rhio  siqiply  stares. 


54 

7 
25 
15 

18 

1 


21 
3 
4 

32 

21 

19 
3 
2 


Standard  Kotes:   (D)  Withheld  tc  avoid  disclosure.    (HA.)  Hot  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  a-nH  56  nay  include  "nonssployer"  establistEents  which  could  nc;  be  classified  by  detailed  y-^-nei'i 

'Excludes  O3nstore  retailers  (i.e.,  -v>-''    order,  direct  selling,  serchandise  vendiEg  :^chiiie  operators)  part  of  SIC  53. 

*Llmited  to  "aiployer"  establisinents . 

'lOEli^es  data  for  tlcse  1^"^°  of  busioess  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


;r  tusizssss. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AEEA—Contlnued 


MRC  No„  17. — Includes  the  stores  on  North  Milwaiiiee  Ave.  from  West  Thomas-North  Cleaver  Sts.  to  North  Worth,  North  Damen  Aves. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

173 

37,902 

554 

56 

47 

561,  567 

8,713 

562-3,568 

562 

103 

565 

27,016 

566 

564,  569 

23 

57 

2,173 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

173 

58 

5812 

5813 

1 

... 

591 

1 

59  ex.  591 

13 

592 

1 

594 

3 

595 

9 

597 

5992 

19 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ( $1, 000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


Autonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,   specialty  stores.... 

Ready-to-we£ir  stores' 

Fcrnlly  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  hone  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

IB^tlng  places 

Drln3dlng  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores' , 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores..., 


62 

15 
24 
20 

4 
15 

4 


28 
16 

7 


22 

10 

12 


22 
4 
3 


No.  18. 


-Includes  the  stores  on  North  Milwauiee  Ave.  from  North  Kedzle  Ave, 
from  North  Milwaukee  Ave.  to  North  St. 


to  North  Lawns dale  Ave.,  and  on  West  Diversity  Ave. 
Louis  St. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total:  ■' 

Nimber 

Sales ($1,000). 


54,58.591 


53  part, ^ 
56,  57 


52,  55, 

59  ex.  591 


Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


!(^,*666)! 


158 
24.082 


47 
5,623 


84 
16,043 


27 
2,416 


Number  of 
establish- 
ments 


Retail  stores,  total''. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other. .' 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


158 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


45 

9 

14 

10 

3 

16 

3 


34 

5 
11 


18 
10 


23 

5 
1 


4 

1  j 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  vftdch  could  not  be  classified  by  detailed  kinds  of  business, j 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tliose  irinda  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table   7.— RETAIL  STORES:      1958~MAJQR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  19, — Includes  the  stores  on  North  Harlem  Ave,  from  West  North  Ave.  to  Vfest  Bloomingdale  Ave,,   and  on  West  North  Ave.  from 
North  Sayre  Ave. — Woodbine  St.  to  North  73d  St,  and  Bonnie  Brae  St, 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:  ■' 

Number 

Sales ($1, 000) . 

Convenience  goods  stores: 

NuBber 

Sales ($1,000). 


Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) . 


All  other  stores: 

Number 

Sales ($1,000), 


38 
31,794 

15 
7,052 


16 
23,033 


7 
1,709 


55  ex.  554 

554 


Automotive  dealers 

Gasoline  service  stations. 


56 
561. 


567 


568 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Umber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardwa-re  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


38 


Food  stores. 


562-3 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Fanily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Driniing  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


10 
6 
2 

2 

7 
6 

1 

3 
3 


MRC  No.  20. — Includes  the  stores  in  area  bounded  by 
32d  St.,  alley  west  of  Oai  Park  Ave.,  31st  St.,  alley 
St,  extended,  and  Clinton  Ave.  (Berwyn) 


alley  north  of  Stanley  Ave . ,  alley  between  Grove  Ave .  and  Kenllworth  Ave . , 
East  of  Oak  Park  Ave.,  alley  north  of  Stanley  Ave.,  Euclid  Ave.,  33d  St.,  33d 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nxmber  of 
establish- 
ments 

Retail  stores,  total: ^ 

Nunher 

38 
6,046 

18 
3,415 

13 
1,545 

7 
1,086 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autonotive  denlers. 

1 

Gasoline  service  stations 

Sales 

..fil.OOOl... 

1 

54,58,591 

Convenience  goods  stores: 

Nvmber 

Apparel,  accessory  stores  ^ 

8 

Men's,  boys'  apparel  stores,  custon 

Salep 

Shopping  goods  stores:-^ 
Nimber. ..•«••••••......, 

..($1,000)... 

1 

53  part,^ 

Wcmen's  clothing,  specialty  stores 

Ready-to-wear  stores' 

4 
4 

56,  57 

Family  clothing  stores ' 

Sales 

..($1,000)... 

Shoe  stores 

2 

All  other  stores: 

Other  apparel  stores 

1 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equlpnent 
stores 

Sales 

Hetall  stores,  total^. 

Limber,  building  materials, 
fflTTTi  e^nilpment  dealers,... 

..(li,ooo)... 

3 

1 

Number  of 
establish- 
ments 

fW.hPT  VvTfnp  fii-mlahlngs  af,n-roa 

Household  appliance,  radio,  TV,  music 
stores 

2 

Fjit.lngj  rtTlnVIng  pi  n^op         .,,.,,,.,,,,,.. 

38 

2 

1 
1 

2 

1 
1 

6 

7 

hardware. 

Eating  places 

4 

52 

IVl^TllHTlg  plqcps 

3 

Drug  stores,  proprietary  stores 

5251 

Hardwarp  stores ,., 

5 

52  ex.  5251 

Other , 

Otlier  retail  stores* 

General  merchandise  group  stores   

Departeient  stores 

3 

53  part^ 

1 

531 

Book,  stationery  stores. 

1 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

Sporting  goods,  bicycle  stores 

539 

stores 

Jewelry  stores ......................... 

1 

54 

Camera,  photographic  supply  stores 

... 

Standard  Notes:   (D)  Withlield  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i,e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tlxise  Tri-nrfa   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:      1958~MAJ0R  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AEEA—Continued 


MRC  No,  21. — Includes  the  planned  center  inown  as   "Old  Orchard  Shopping  Plaza"  bounded  by  Harrison,  Skoile  Rd.,  Simpson  and 

Eden  Expressway  (Skokie) 


SIC 
code 


Kind  of  busiBess 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ( $1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f anD  equipment  dealers 

Hardware  stores 

Other 

General  mercbandl'se  group  stores^  ''.... 
Deparbnent  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


41 
42,195 


11 
5,728 


24 
35,476 


6 
991 


Number  of 
establish- 
ments 


41 


55  ex.  554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stoi^s^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmlly  clothing  stores' 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places , 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores.... 


1 

16 

2 
4 
3 
2 


2 

3 
3 


MRC  No.  22. — Includes  the  planned  center  knovm  as  "Park  Forest  Shopping  Center"  bounded  by  Laiewood  Blvd.,  Forest  Blvd., 

22  Indlanwood  Blvd.,  and  Orchard  Dr. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nuiber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  •' 

Number 

Sales ($1,000). 


Comrenienoe  goods  stores: 

Nvmber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000),.. 


All  other  stores: 

Nunber 

Sales 


!(Ji)666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other ..,,,. 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


47 
18,505 


13 
5,102 


21 
11,661 


13 
1,742 


Number  of 
establish- 
ments 


47 


55  ex.   554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors 

tfosen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fumitxire,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.,,.. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


13 
2 
^1 
4^1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  coiad  not  be  classified  by  detailed  kinds  of 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  yinda   of  business  In  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


buslnesi 
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Table  7.— RETAIL  STORES:   1958~MAJaR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  23. — Includes  the  stores  on  South  Hoisted  St.  from  West  Taylor  St.  to  West  14th  St.,  on  West  Roosevelt  Rd,  from  23  South 
Union  St .  to  South  Newberry  Ave  „  and  on  West  Maxwell  St .  from  South  Union  to  South  Halsted  St . 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,  000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Deparlment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


181 
32,968 


40 
5,034 


115 
25,657 


26 
2,277 


Number  of 
establish- 
ments 


181 


55  ex.  554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  cxistcm 

tailors , 

Wanen's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  mijsic 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . , . , 


79 

36 

20 
17 

7 
20 

6 


11 
9 


11 
9 
2 


21 
5 


:1RC  No.  24.- 

-Includes  the  planned  center 

known  as  "Scottsdale  Shopping  Center"  on  South  Cicero  Ave.  between  Vfest  79th  and  V/est  81st  St, 

SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nvmber  of 
establish- 
ments 

Retail  stores,  total: ^ 

Kvjiiber.  ...•,.••..•.•••.. 

29 
16,980 

9 
7,471 

16 
9,145 

4 
364 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autonotive  dealers 

1 

ftasol  1np  servl  ne   f?tftt1onp 

Sales 

.(•  $1,000^... 

54, 58, 591 

Convenience  goods  stores: 

Apparel,  accessory  stores  ^ 

13 

Men's,  'bojs'   apparel  stores,  custom 
tailors ,..,., 

Sales    

..($1,000)... 

2 

53  part,^ 

Shopping  goods  stores:^ 

Women's  clothing,  specialty  stores 

6 
3 

56,  57 

Pmnlly  cTnt.hlTig  srtnrPH ' 

Sales 

..($1,000),.. 

Shoe  stores , 

3 

AH  other  stores: 

Other  apparel  stores 

2 

52,  55, 

59  ex.  591 

Fumlt\ire,  heme  furnishings,  equipnent 
stores 

Sales 

,.($1,000)... 

1 

Hetnil  stores,  total^ 
Lmiber,  building  materials. 

Number  of 
establish- 
ments 

Other  fvmp  Aiml  fihlnga  stores 

•  •  • 

Household  appliance,  radio,  TV,  music 

1 

■RBt.Ing^  rtrlTiVin  g  pi  n«<»p             ...... 

29 

2 

1 
1 

6 

2 

hardware. 

Eating  places 

2 

52 

I>riTiMTig  places 

Drug  stores,  proprletaiv  stores 

5251 

1 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores^  ' 

3 

53  part^ 

531 

Book,  stationery  stores 

533 

Limited  price  variety  sto] 
Other  general  merchandise 

Food  stores 

Sporting  goods,  bicycle  stores 

539 

stores 

Jewelry  stores ......................... 

Florists. 

54 

Camera,  photographic  supply  stores 

"l 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roiip  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  ^rtilch  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  sellirig,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  ttose  vinflg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7. —RETAIL  STORES:   1958— MAJOR  RETAIL  CENTEHS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  25. — Includes  the  stores  on  Ashland  Ave.  from  4-5th  St,  to  51st  St., and  on  "VVth  St.  from  Ashland  to  Honore  St. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

173 

29,713 

554 

56 

66 

561,  567 

5,933 

562-3,568 

562 

82 

565 

21,571 

566 

564,  569 

25 

57 

2,209 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

173 

58 

5812 

5813 

i. 

•  •• 

591 

U 

59  ex.  591 

8 

592 

2 

594 

3 

595 

3 

597 

5992 

32 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ' 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

faun  e(iuipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ' . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,  specialty  stores.. ., 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores , 

Furniture  stores 

Other  heme  fui-nlshings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinldng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


52 

10 
23 
20 

3 
14 

2 


22 

12 
5 


31 
17 
14 


19 
5 


MRC  No.  26. — Includes  the  stores  on  East  47th  St.  from  South  St.  Lawrence  Ave.  to  South  Indiana  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Hunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nimber 

Sales ($1, 000) . 

Convenience  goods  stores: 

Nimber 

Sales ($1, 000) , 

Shopping  goods  stores:' 

Nimber 

Sales ($1,  000) , 

All  other  stores: 

Number , 

Sales ($1,000) . 


Retail  stores,  total'. 


Limber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


122 
17,738 


35 
4,415 

68 

10,305 


19 

3,018 


Number  of 
establish- 
ments 


122 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

53 

18 
12 

6 
10 
12 

1 


11 
7 


15 
9 
6 


15 
6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    .,.  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  iHnrl.q  of  business  In  SIC  59  (ex.   591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AHEA—Contlnued 


MRC  No,  27, — Includes  the  stores  on  West  63d  St,  from  South  Union  Ave.  to  South  Sagamon  St. ^ and  an  Hoisted  St.  from  West  60th  St.  to 

Marquette  Rd. 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total:  ■' 

Number 

Sales ($1,000), 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f  ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


2M. 
74,807 


43 
8,141 


126 
60,282 

35 
6,384 


Number  of 
establish- 
ments 


204 

4 
"I 


55  ex.   554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  oustan 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores  ' , 

FoQily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,   heme  furnishings,   equipnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinjdrig  places. ,....,.., 

Eating  places 

Drinldjig  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores' , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


78 

18 
25 
15 
10 
17 


39 

21 

6 


23 
14 


27 
3 

1 
9 

1 
1 


MRC  No,  28, — Includes  the 

stores  on  West  63d  St,  from  Western  Ave,  to  Campbell  Ave,,   and  on  Western 
Ave,  from  West  61st  St.  to  West  64th  St. 

SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nimber  of 
establish- 
ments 

Retail  stores,  total: ^ 

70 
40,449 

23 
5,485 

24 
15,663 

23 
19,301 

55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 

Autanotlve  dealers 

5 

GapoT  ine  servi  ce  .st'^ti  onp 

Sales 

..rii.ooo^... 

1 

54,58,591 

Convenience  goods  stores: 

Nvmber 

Apparel,  accessory  stores  ^ 

18 

Men's,  boys'   apparel  stores,   custcm 
tailors , 

Sales 

r*i-nnoV   . 

5 

53  part,' 

Shopping  goods  stores:' 

Nimber. .,...,,,,........ 

Women's  clothing,   specialty  stores 

Ready-to-wear  stores' 

8 

5 

56,   57 

Fqml  1  y  cl  othlng  ntoT^R  ' 

Sales 

..(tl.COO)... 

Shoe  stores 

4 

All  other  stores: 

Nimber - - 

1 

52,   55, 

59  ex.   591 

Furniture,   heme  furnishings,   equipnent 

Sales 

..($1,000)... 

4 

Retail  stores,  total'. 

Lvmber,  building  materials, 
fB-rm   Pijii-IpnPTi+.   flpnlPTn;     ,^^ 

4 

Number  of 
establish- 
ments 

Other  hone  fiiT^TRb-fngs  ptorep 

Household  appliance,   radio,  TV,  music 
stores 

Fjl+.lTlg,      (iTlTllrtTlg    plnnpfl 

... 

70 

5 

1 
4 

2 

1 
1 

5 

11 

hardware. 

Eating  places 

8 

52 

fh-lTilrtTig   pT  (n-ea                                ,    . 

3 

Drug  stores,  proprietary  stores 

5251 

Hardware  fftores , ...• 

7 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores       

Deparlanent  stores. 

12 

53  part^ 

Licjiior  stores 

1 

531 

Book,  stationery  stores 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

"es ........... 

Sporting  goods,  bicycle  stoics 

2 

539 

stores 

/, 

Florists 

2 

54 

Canera,  photographic  supply  stores 

1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  ^rtiieh  could  not  be  classified  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tlxjae  y^-nAa   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7,— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  29. 


-Includes  the  stores  on  West  79th  St.  from  South  Emerald  Ave.  to  South  Peoria  St.,  and  on  South  Halsted  St.  from  West 

77th  St.  to  West  80th  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^.58,591 


53  pajTt,- 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  i)art^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Number , 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1, 000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f  aim  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


U,760 


38 
5,472 


36 

7,450 


24 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wonen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' , 

FoQily  clothing  stoics' 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


24 

4 

11 
5 


21 
12 


22 

1 
1 
1 
3 

3 

1 


MRC  No.  30. — Includes  the  stores  on  South  Commercial  Ave,  from  East  88th  St.  to  South  Chicago  Ave.^end  on  East  91st  St.  and  East 

92nd  St.  from  South  Commercial  Ave,  to  South  Houston  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000)... 

Convenience  goods  stores: 

Number 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . . . 


All  other  stores: 

Number 

Sales. ($1,000).. 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f  aim  equijment  dealers 

Hardware  stores , 

Other , 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


122 
22,819 


33 
5,934 


59 
14,981 


30 
l,9ai 


Number  of 
establish- 
ments 


122 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipiient 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Otlier  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


38 

14 


13 
7 
3 


14 
9 
5 

3 

23  ! 
4 

1 

**6 
2 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  \riiich  could  not  be  classified  by  detailed  kinds  of  business.  I 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  viTiiig  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CHICAGO  STAMDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No,  31. — Includes  the  stores  on  South  Michigan  Ave.  from  East  llOth  St.  to  the  C.  &  W.  RR,,  and  on  East  112th  and  East  113th  St. 

from  South  Michigan  Ave,  to  South  State  St. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 


Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

ShopplBg  goods  stores:^ 

Nimber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1, 000) . 


Retail  stores,  total-'. 


Lumber,  building  materials,  hardware, 

farm  efjuipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  storcij. 


145 
37,719 


32 

8,811 


80 
26,023 


33 
,885 


Number  of 
establish- 
ments 


145 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  oustcni 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


53 

13 
24 
17 

2 
11 

3 


20 

11 

5 


18 

13 

5 


22 
2 
1 
2 
3 
2 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^roiip  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

'includes  data  for  tliose  Wnda  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  fo] 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Interna 
Revenue  Service  as  subject  to  payment  of  Fed 
eral  Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  an« 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Alsc 
included  were  those  classified  in  major  groupi 
70  (except  702  and  704),  72.  73,  75,  76,  78,  am 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  majo: 
group  42,  except  421.  In  addition,  report  formi 
were  mailed  to  all  establishments  which  BOAS 
had  not  classified  by  kind  of  business  prior  t< 
mailing  of  census  report  forms.  Each  estab 
lishment  was  mailed  a  report  form  appropriati 
to  its  BOASI  classification  (for  those  cases  fo3 
which  BOASI  classification  had  not  yet  been  es 
tablished,  a  general  purpose  form  was  used),  bu 
its  census  classification  was  determined  by  re 
plies    to  questions   on   the  census   report  form 

Enumeration  of  "Nonemployers."— This  groui: 
was  defined  to  include  retail  businesses  other  thaj; 
those  represented  in  the  active  FICA  records  ai 
the  Internal  Revenue  Service.  Information  fo:i 
this  group  of  establishments  was  derived  frori 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estabii 
lished  by  multiplying  such  findings  by  two.  Th^ 
"nonemployer"  segment  of  retail  trade,  althougl 
made  up  of  a  large  number  of  establishmentsi 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  nont; 
employer  establishments  which  reported  a  saleiji 
volume  of  $2,500  or  more  during  1958.  NonI 
employer  establishments  reporting  a  sales  voli) 
ume  of  less  than  $2,500  were  not  included  iij 
these  tabulations,  regardless  of  the  period  c| 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen 
suses  were  conducted  under  similar  conditional 
and  procedures.     Strict  comp)arability  in  the  datij 
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for  the  two  censuses  is  limited  by  the  following 
factors : 

1.     The  physical  area  of  a  number  of  urban 

places   in  the  1958  Census  is  not  the  same  as  it 

was    in    1954   because   of  annexations   and   other 

boundary  changes  which  have  occurred  since  the 

:   1954   Census.      This    factor  should  be  taken  into 

J  consideration    in    evaluating    changes    in   census 

findings   from    1954,    as    in  each  census  the  sta- 

tistics   for  urban  places  are  in  accordance  witih 

the    boundaries   for   those  places   in  the  census 

,  year. 

■  2.       Whereas   in   the   1954   Census,    "leased 

departm.ents"  (businesses  operated  as  departments 
of  a   retail    business,  under  different  ownership) 

'  were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E stablishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  niim- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  •  if  the  sale  of  food  is 
not  the  primary  source-  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores' 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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ind,  in  most  cases,  it  is  likely  that  the  "self- 
iesignated"  classification  would  be  consistent  with 
Jiat  derived  from  more  comprehensive  information. 

J  The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
It  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,0(X),  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Linuted  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account   for    80%   or   more   of  their   total   sales. 


: 


(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture    stores    (SIC   5712).— Establishments 
primarily  selling  household  furniture,  mattresses,  , 
springs,  and  other  sleep  equipment.   Also  included  | 
in   this   classification  are  establishments  selling 
household   appliances,    record  players,  and  radio 
and   TV   sets,    provided   the   receipts  from  sales 
of    furniture   and   sleep   equipment   exceed   those  i 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings   other   than   household   furniture,      mat- 
tresses, springs,  and  other  sleep  equipment.    In-  | 
eluded   are   stores   primarily   engaged   in  selling 
such  lines  of  home  furnishings  as  floor  coverings;  i 
drapery,  curtains,  slip  covers,  upholstery  materi-1 
als;  china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household    appliances,    radio,    TV   stores   (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners, wash-:! 
ing  machines  and  dryers,  freezers,  electric  irons,  i 
percolators,  hot  plates,  etc.)  and  radios,  television  | 
sets,  and  record  players.  The  retail  estaljlishmentsj 
(primarily  engaged  in  the  sale  of  electric  and  gas  [ 
appliances  for  household  use)  operated  by  public  >. 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri-ji 
marily  selling  musical  instruments  such  as  organs,  » 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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hones,  etc.    Also  those  establishments  primarily 
ailing  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

[-  Establishments  primarily  engaged  in  selling 
repared  foods  and  drinks  for  consumption  on  their 
wn  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
rinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
Icoholic  beverages  for  consumption  on  their  own 
iremises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
)r  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
ind  books,  and  novelty  merchandise.  Those  stores 
vhich  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
lolic  beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
ire  included.  Stores  primarily  selling  prepared 
Irinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
Drimarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All   other    retail  stores  (SIC 


e.,  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  iasued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  biisiness .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censvis  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined,  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year -end  merchandise  inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1,  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
Information,  Canners'  stock,  supplied  by  canners' 
asscj^lations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  I, 50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estijoaates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  1 mports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  Information  on  any  Current  Business  Report  series,  consult 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


the  nearest 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  rwo 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  reprart  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  jjarticular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multi  units  ,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  ot, 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  aiid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  stEindard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  Tlie  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that'  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  p>art  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  CINCINNATI 


Establishments,  Sales,  Ammal  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales'- 


($1,000) 


Pay'X)!!, 

entire 

year 

($1,000) 


Paid  employees, 

workvreek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
vorlcweek 

(number) 


1954 


Estab- 
lish- 
ments ■■- 


(mmiber) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  '• 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*.,.... 
Household  appliance,  radio,  TV, 
music  stores 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores . , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


854 


16 

4 

12 

21 
6 
5 

10 

129 


27 

125 

29 
49 
24 
10 
33 
2 


70 
25 
19 

26 

205 

160 

45 

26 

223 

4 
13 

3 
41 
10 


252,785 

(D) 
(D) 
(D) 

110,776 

103,143 

5,555 

2,068 

12,956 

22,702 

2,021 

36,467 

6,322 

12,712 

10,624 

(D) 

5,275 

(D) 


15,768 
6,649 
2,590 

6,529 

20,117 

17,224 

2,893 

5,213 

23,348 
(D) 

1,756 
(D) 

5,279 
446 

1,686 


16,635 
2,538 


44,178 

(D) 
(D) 
(D) 

20,007 

18,630 

1,045 

332 

1,366 

2,079 

163 

7,002 

1,178 

2,146 

1,816 

(D) 

889 

(D) 


3,005 

1,404 

542 

1,059 

5,6^ 

5,074 

570 

705 

3,750 
(D) 
380 
(D) 

1,094 

66 

222 


6,741 
762 


15,411 


(D) 
(D) 
(D) 

7,250 

6,552 

593 

105 

554 

410 

67 

2,398 

344 
722 
622 
(D) 
257 
(D) 


931 
368 

138 

425 

2,312 

2,039 

273 

273 

1,092 
(D) 
103 
(D) 
283 
21 
55 


2,558 
242 


12,197 


(D) 
(D) 
(D) 

5,193 

4,633 

476 

84 

450 

402 

61 

1,843 

308 
642 
555 
(D) 
204 
(D) 


841 
338 
126 

377 

2,067 

1,814 

253 

238 

982 
(D) 
97 
(D) 
267 
21 
51 


2,262 

201 


893 


264,416 


24 

10,626 

4 

1,009 

20 

9,617 

20 

109,160 

6 

100,677 

5 

6,335 

9 

,2,148 

101 

10,215 

11 

26,891 

23 

1,823 

164 

42,707 

26 

6,660 

52 

12,764 

26 

10,884 

9 

15,182 

44 

6,138 

31 

1,915 

76 

18,159 

28 

9,777 

21 

1,937 

23 

6,401 

215 

18,265 

147 

13,701 

68 

4,564 

31 

5,212 

223 

21,358 

6 

2,224 

16 

1,475 

5 

1,264 

46 

5,803 

12 

487 

6 

1,192 

35 


16,739 
2,922 


Standard  Notes:   (D)  Withheld  to  avoid  disolosvire.    (NA)  Not  available.    ...  Represents  zero. 

■■•All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  Eiffected,  were  reported 
as  $4,034,000  of  which  $1,926,000  are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CINCINNATI,  OHIO-KY,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  CINCINNATI 

Establisliiients,  Sales,  Annual  Payroll,  and  Snployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

llsh- 

ments-*- 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales-" 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  groiqi  stores^  ■^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fumitiire,  home  furnishings,  equipment 

stores 

Furniture  stores^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  simply  stores... 


SELECTED  SERVICE  TRADES 


5,604 

223 

86 

137 

152 
11 
63 
58 

1,520 

176 

444 

419 


129 
79 
52 

101 
17 


318 

113 
72 

133 

1,338 
827 
511 

243 

771 
97 
35 
20 

108 
61 
26 


Hotels 

Motion  picture  theaters. 


784,977 


25,780 

5,257 

20,523 

154,525 

134,159 

13,138 

(D) 

182,769 

118,195 

41,502 

64,382 

12,562 
21,410 
18,544 
17,390 
11,599 
979 


40,607 

21,199 

6,547 

12,861 

72,632 
48,999 
23,633 

27,339 

57,246 
16,745 
2,434 
1,988 
7,495 
2,427 
2,907 


20,047 
(D) 


101,109 

3,076 

655 

2,421 

26,326 

23,143 

2,349 

834 

12,550 

11,857 

3,924 

10,535 

1,997 
3,320 
2,930 
3,477 
1,666 
75 


6,447 
3,495 
1,205 

1,747 

16,112 

12,340 

3,772 

3,469 

6,813 
659 
423 
320 

1,422 
390 
322 


7,921 
(D) 


36,271 


776 
218 
558 

9,612 

7,942 

1,352 

318 

4,916 

2,507 

1,392 

3,861 

660 
1,207 
1,067 
1,410 

549 
35 


1,852 
833 
323 

696 

7,529 
5,607 
1,922 

1,535 

2,291 
271 
125 

87 
466 
148 

90 


3,058 
(D) 


28,839 

718 
183 
535 

6,961 

5,791 

936 

234 

3,404 

2,455 

1,110 

2,881 

522 
1,026 
912 
943 
362 
28 


1,696 
763 
303 

630 

6,656 
4,981 
1,675 

1,012 

1,946 
174 
114 

81 
435 
106 

82 


2,755 
(D) 


5,535 

196 

80 

116 

169 

9 

78 

82 

1,629 

172 

398 

436 

58 
136 

82 

54 
101 

65 


337 

109 

52 

128 

1,253 
677 
576 

266 

679 
80 
27 
22 
94 
56 
18 


754,795 

35,361 
(D) 
(0) 

135,881 

116,723 

10,529 

8,629 

164,769 

142,038 

35,217 

60,153 

9,620 
18,053 
15,260 
18,891 
10,352 

2,893 


41,672 

22,085 

5,171 

13,388 

66,168 
37,755 
28,413 

23,677 

49,859 
14,453 
1,897 
1,710 
7,760 
2,491 
(D) 


19,530 
5,592 


95,324 

4,623 
(D) 
(D) 

23,010 

20,201 

1,817 

992 

11,673 

13,018 

3,321 

9,874 

1,520 
2,816 
2,443 
3,473 
1,522 
543 


6,723 
3,719 
1,040 

1,964 

13,719 
8,682 
5,037 

3,058 

6,305 
483 
388 
299 

1,418 
436 
(D) 


7,832 
1,310 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "anployer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  X95A- 

CINCINNATI  STAMJARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales 1 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  eniployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equijment  dealers 

Hardware  stores 

Other. 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fxuniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


9,415 

441 
158 
283 

272 
16 

113 
107 

2,487 

340 

81^ 

600 

135 
183 
115 

85 
145 

28 


518 
182 
112 

224 

2,317 

1,405 

912 

396 

1,230 

197 

43 

42 

160 

114 

31 


1,226,567 

58,094 
11,757 
46,337 

173,122 

141,635 

20,724 

9,995 

330,763 

182,944 

74,551 

78,742 

15,183 
25,720 
22,290 
21,202 
14,765 
1,402 


65,554 

36,068 

8,654 

20,832 

123,660 
82,789 
40,871 

43,960 

95,267 
30,646 
2,807 
3,139 
10,398 
4,281 
3,129 


20,866 
7,560 


147,180 

7,497 
1,441 
6,056 

28,847 

24,219 

3,513 

1,115 

22,092 

17,958 

6,789 

12,264 

2,283 
3,889 
3,428 
3,957 
2,032 
103 


9,574 
5,376 
1,550 

2,648 

26,160 

20,030 

6,130 

5,486 

10,513 
1,321 
455 
434 
2,104 
631 
339 


3,214 


53,590 

1,866 

470 

1,396 

10,822 

8,356 

2,001 

465 

8,663 

3,916 

2,487 

4,577 

761 
1,463 
1,285 
1,608 

687 
58 


2,652 

1,280 

402 

970 

12,367 
9,327 
3,040 

2,448 

3,592 
550 
136 
121 
652 
248 
97 


3,166 
875 


42,167 

1,706 

385 

1,321 

7,784 

6,092 

1,348 

344 

5,774 

3,831 

1,937 

3,407 

596 
1,223 
1,079 
1,095 

4^6 
47 


2,401 

1,160 

373 


10,720 
8,192 
2,528 

1,611 

2,996 
373 

118 
114 
583 
177 


2,840 
684 


9,229 

392 
146 
246 

279 

13 

128 

138 

2,642 

324 

718 

632 

97 
186 
116 

78 
148 

85 


524 

153 

81 

214 

2,211 
1,416 
1,065 

421 

1,086 

148 

31 

45 

141 

104 

19 


66 
73 


1,121,074 

67,291 
11,005 
56,286 

151,304 

122,434 

,  16,736 

12,134 

279,482 

198,305 

59,737 

73,823 

13,628 
21,233 
17,943 
20,928 
13,889 
3,539 


61,854 

32,758 

7,4:63 

20,063 

111,633 
63,098 
48,535 

37,419 

80,226 

22,326 

2,006 

2,628 

10,722 

4,123 

(D) 


20,065 
7,595 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish-} 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  , 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  ad 
stores, 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "snployer"  establishments. 

^Includes  data  for  those  kinds  of  business  tn  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  CINCINNATI,  THE  ENTIRE  CITY,  AND  CINCINNATI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  13113111638 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
po3J.tan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  '..... 

Department  sxores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men ' 3 ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* , 

Other  home  furnishings  stores*........ 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ,. 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-^A 


(D) 
(D) 
(D) 

1.5 

2A 

-12,3 

-3.7 

26.8 

-15.6 

10.9 

-W.7 

-5.1 

-0.4. 

-2.4 

(D) 

-14.1 

(D) 

-13.2 
-32.0 
-33.7 

2.0 

10.1 

25.7 

-36.6 

0.0 

9.3 
(D) 

19.1 
(D) 
-9.0 
-8.4 
41.4 


-0.6 
-13.2 


4.0 


-27.1 
(D) 
(D) 

86.3 

14.9 

24.8 

(D) 

10.9 

-16.8 

17.8 

7.0 
30.6 
18.6 
21.5 
-8.0 
12.0 
-66.2 

-2.6 

-4.0 

26.6 

(D) 

9.8 

29.8 

-16.8 

15.5 

14.8 
15.9 
28.3 
16.3 
-3.4 
-2.6 
(D) 


2.6 
(D) 


8.5 


(D) 
(D) 
(D) 

63.8 

93.3 

80.8 

(D) 

9.9 

-17.1 

18.2 

60.0 

110.8 

64.5 

81.0 

(D) 
50.1 

(D) 

5.6 

18.2 

22.4 

(D) 

9.6 

32.1 

-13.0 

19.8 

18.9 
(D) 

39.3 
(D) 

13.2 

-1.2 
(D) 


22.3 
(D) 


9.4 


-13.7 

6.8 

-17.7 

14.4 

15.7 

23.8 

-17.6 

18.3 

-7.8 

24.8 

6.7 

11.4 

21.1 

24.2 

1.3 

6.3 

-60.4 

6.0 
10.1 
16.0 

3.8 

10.8 

31.2 

-15.8 

17.5 

18.7 

37.3 

39.9 

19.4 

1.6 

3.8 

(D) 


4.0 
-0.5 


13.7 


(D) 
(D) 
(D) 

48.0 

76.9 

45.8 

-20.6 

18.0 

-6.6 

25.2 

35.9 
27.2 
53.6 
65.3 

(D) 
22.4 

(D) 


-13.6 
20.3 

22.2 
(D) 

97.9 
(D) 

14.2 
5.5 
(D) 


27.2 
7.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  Incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  ccmputing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.- 


-RETAIL  STORES:   1958  AND  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCEUT  OF 
CINCINMATI  AND  CINCINNATI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


igs-i 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195^ 


52 

5251 

52  ex.  5251 

53  paxt^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores ,  total^ .,.,.,. 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores ^  3 ^ 

Department  stores 

Limited  price  variety  stores, 

Other  general  merchandise  stores. , 

Food  stores 

Autcmotive  dealers 

Gasoline  seirvice  stations. 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*..., ,, 

Women's  clothing,  specialty  stores  ,,,,,,, ,, ,,. 

Ready-to-wear  stores  ' ,,..,,,,,,,,.,,,,i,,,. 

Family  clothing  stores ' .....,..,..,.,.,... 

Shoe  stores ,,,.,...... 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores* , 

Other  home  furnishings  stores*..... ...,.,.,... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ,,... 

DrinMng  places ......,, 

Drug  stores,  proprietary  stores , ,,, 

Other  retail  stores* ,,,,,, ,,, 

Liquor  stores , 

Book,  stationery  stores , , 

Sporting  goods,  bicycle  stores ,. , 

Jewelry  stores , 

Florists 

Camera,  photographic  simply  stores ,,, ,., 


32.2 

(D) 
(D) 
(D) 

71.7 

76.9 

42.3 

(D) 

7.1 

19.2 

4.9 

56.6 
50.3 
59.4 
57.3 

(D) 
45.5 

(D) 

38.8 
31.4 
39.6 
50.8 

27.7 
35.2 
12.2 

19.1 

40.8 
(D) 
72.1 
(D) 
70.4 
18.4 
58.0 


35.1 

30.1 
(D) 
(D) 

80.3 
86.3 
60.2 
24.9 

6.2 

18.9 

5.2 

71.0 
69.2 
70.7 
71.3 
80.4 
59.3 
66.2 

43.6 

44.3 

37.5 

(D) 

27.6 
36.3 

16.1 

22.0 

42.8 
15.4 
77.8 
73.9 
74.8 
19.6 
(D) 


20.6 

(D) 
(D) 
(D) 

64.0 
72.8 
26.8 
20.7 

3.9 

12.4 

2.7 

46.3 
41.6 
49.4 
47.7 

(D) 
35.7 

(D) 

24.1 
18.4 
29.9 

31.3 

16.3 
20.8 

7.1 

11.9 

24.5 
(D) 
62.6 
(D) 
48.4 
10.4 
53.9 


23.6 

15.8 

9.2 

17.1 

72.1 
82.2 
37.9 
17.7 

3.7 

13.6 

3.1 

57.9 
48.9 
60.1 
60.7 
72.5 
44.2 
54.1 

29,4 
29.8 
26.0 
31.9 

16.4 

21.7 

9.4 

13,9 

26.6 
10.0 
73.5 
48.1 
54.1 
11.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  CINCINNATI,  THE  ENTIRE  CITY,  AND  CINCINNATI  STANDARD  METROPOLICAT  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  wblch  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  huslness 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^.., ••«•*.••.. 

100.0 

(D) 
(D) 
(D) 

43.8 

40.8 

2.2 

0.8 

5.1 

9.0 

0.8 

14.4 

2.5 
5.0 
4.2 
(D) 

2.1 
(D) 

6.2 
2.6 

1.0 

2.6 

8.0 
6.8 
1.1 

2.1 

9.2 

(D) 
0.7 
(D) 
2.1 
0.2 
0.7 

100.0 

4.0 
0.4 
3.6 

41.3 

38.1 

2.4 

0.8 

3.9 
10.2 

0.7 

16.1 

2.5 
4.8 
4.1 
5.7 
2.3 
0.7 

6.9 
3.7 
0.7 

2.4 

6.9 
5.2 

1.7 

2.0 

8.0 
0.8 
0.6 

0.5 
2.2 
0.2 
0.5 

100.0 

3.3 
0.7 
2.6 

19.7 

17.1 

1.7 

(D) 

23.3 

15.1 

5.3 

8.2 

1.6 
2.7 
2.4 
2.2 
1.5 
0.1 

5.1 
2.7 
0.8 

1.6 

9.2 
6.2 
3.0 

3.5 

7.3 

2.1 
0.3 
0.3 
1.0 
0.3 
0.4 

100.0 

4.7 
(D) 
(D) 

18.0 

15.5 

1.4 

1.1 

21.8 

18.8 

4.7 

8.0 

1.3 
2.4 
2.0 
2.5 
1.4 
0.4 

5.5 
2.9 
0.7 

1.3 

8.8 
5.0 
3.8 

3.1 

6.6 
1.9 
0.3 
0.2 
1.0 
0.3 
(D) 

100.0 

4.7 
1.0 
3.7 

14.1 

11.5 

1.7 

0.8 

27.0 

14.9 

6.1 

6.4 

1.2 

2.1 
1.8 
1.7 
1.2 
0.1 

5.3 
2.9 
0.7 

1.7 

10.1 
6.7 
3.3 

3.6 

7.8 
2.5 
0.2 
0.3 
0.9 
0.3 
0.3 

100.0 

52 

Lvmher,  builrUng  materials,  hardware, 
farm  eqiiiimeTit  deal  ere 

6.0 

5251 

Hardware  stores, « •.••.•••••••••••••••• 

1.0 

52  ex.  5251 

Other 

5.0 

53  part^ 
531 

General  merchandise  group  stores^  ^ 

Departmeoat  stores. •,..••... •.«.•«•••.. 

13.5 
10.9 

533 

Idnrited  price  vnr^ety  storpp. 

1.5 

539 
5^ 

Other  general  merchandise  stores 

Food  stores, ,,,,,,,,,,,,,,,,,,,,,,,,,,,, 

1.1 
24.9 

55  ex.   554 

Autcmotive  dealers, ,. 

17.7 

554 

5.3 

56 

.^jparel,   accessory  stores,,..,,,,,,,,,,. 

6.6 

561,  567 

Men's,  boys'   apparel  stores,  custom 
tailors* 

1.2 

562,563,568 
562 

Women's  clothing,  specialty  stores.,,. 
Ready- to-vear  stores^ . .,.•••,,,,,,,, 

1.9 
1.6 

565 

■RnnTt  1  y   f  1  o+,1l1  ng   h+^tps  ' 

1.9 

566 

Shoe  stores .,,,,.,,.,,,,,,,,,,,,,.,,,, 

1.2 

564     569 

Other  apparel  stores , 

0  3 

57 

Furniture,  heme  fumlshlTigs,  equlpnent 
stores ,, 

5.5 

5712 

Furniture  stores*, .•,•.,,,••.••,,,•••, 

2.9 

5713-15,  19 
572,  573 

Other  hoone  fumisMngs  stores* 

Household  ^ipliance,  radio,  TV,  music 

0.7 
1.8 

58 

K«t1iig^  '^r^n'<^T|g  p^  xr.f'.a 

10.0 

5812 

Eating  places ....,...,,,...,,,.,, 

5.6 

5813 

PrlTiM.Tig  places , ,,.,,..,,.,. 

4.3 

591 

Drug  stores,  proprietary  stores,,,,,.... 

3.3 

59  ex.  591 

Other  i«tail  stores* 

7.2 

592 

Liquor  stores, ,,,,,,,,,,,......,...... 

2.0 

594 

Book,   stationery  stores 

0.2 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.2 
1.0 

5992 

Florists 

0.4 

5996 

Camera,  photographic  sv^iply  stores.... 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent^  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  ccmputing  percent, 
'in  ccmputiiig  percent,  both  1954  and  1958  data  limited  to  "employer"  establishnents . 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7. —RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  CINCINNATI  STAMDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  ' 
7500  block  of  Kenwood  Ave,  and  along 


Kenwood  Plaza  Shopping  Center"  extending  along  the 
the  7700-7900  blocks  of  Montgomery  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5<i,53,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores :2 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ .... 

DepEirtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


^0 
18,091 


9 
7,785 

18 
8,783 


13 
1,523 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipaent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drin3dng  places , 

Eating  places ' , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores 

Florists , 

Camera,  photographic  3\ipply  stores . , . , 


3 

1 

13 

2 
6 
3 

"4 

1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Newport  Shopping  Center"  at  the  intersection  of  Monmouth  St. 

(Alexandria  Pike)  and  Carothers  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,' 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Number 

Sales , ($1,000)... 

Shopping  goods  stores :2 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


24 
,818 


6 
5,540 


2,181 


10 
1,097 


Number  of 

establisli- 

ments 


24 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,.. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


'i 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■kSroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  \diloh  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  3 — Includes  the  plaimed  center  toovm  as  "Swifton  Shopping 
between  Seymour  Ave,  and  Langdon 


Center"  on  the  east  side  of  Reading  Rd. 
Farm  Rd. 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Number w . . . . 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equiiment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ' .... 

Deparlment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


39 
21,583 


12 
8,891 


20 
11,843 


7 
849 


Number  of 
establish- 
ments 


39 

1 

1 

3 
1 
2 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores-"- 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores  ' , 

Fanlly  clothing  stores  ' , 

Shoe  stores 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores , 

Other  hone  fui-nishiugs  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  driniing  places 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  s-tores 

Other  retail  stores* , 

Liguor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


MRC  No.  4. — Includes  the  stores  on  Glenway  Ave.  from 

Iliff  Ave.  to  Rutledge  Rd. 

SIC 
code 

K-Ind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number. ...,., 

50 
10,868 

22 
2,928 

10 
3,257 

18 
4,683 

55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automo-tive  dealers 

4 

C.nsnl  i-nf    afT\H  r\f   stntloTls 

Sales ($1, 000) . . . 

9 

54,58,591 

Convenience  goods  stores: 

Nunber. 

Apparel,  accessory  stores-"^ 

3 

Men's,  boys'  apparel  stores,  custon 
tailors ....,.,,,,,, 

Sales ($1,  000) . . , 

2 

53  part, 2 

Shopping  goods  s-tores:^ 

Wanen's  clothing,  specialty  stores 

Ready-to-wear  stores^, 

56,  57 

Fam-iTy  nlnth-ing  stn-rv-s',  ,....,.,,.  ^ 

Sales ($1,000).., 

Shoe  stores 

1 

All  other  stores: 

Number ..,.,.,,,,,. 

Other  apparel  stores 

52,  55,  599 

Furniture,  heme  furnishings,  equlpnent 
stores 

Sales ($1,000),., 

2 

Retail  stores,  total^ 

1 

Number  of 
establish- 
ments 

Other  home  fu-mi  ah-Ings  stares 

Household  appliance,  radio,  TV,  music 

1 

Eating,  drinking  places 

50 

1 
1 

5 
1 
1 
3 

12 

7 

Lumber,  building  materials,  hardware, 
fa-rm  pqin"  jT^ppt.  deal  er^ 

Eating  places 

4 

52 

Drinking  places 

3 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

5251 

Hardware  stores , 

3 

52  ex.  5251 

Other 

General  merchandise  group  stores'  ' 

Department  stores , ., 

4 

53  part 2 

Liquor  stores 

1 

531 

Book,  stationery  stores 

533 

Limited  price  variety  stores 

Sporting  goods,  bicycle  stores 

539 

Other  general  merchandise  stores 

Food  s-tores 

Jewelry  stores 

2 

Florists 

1 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■kiroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No. 5 — Includes  the  stores  on  Reading  Rd.  between  Oak  St.  and  Union  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,  000) 

Shopping  goods  stores :2 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other, 

General  merchandise  group  stores'  ^  .... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


31 
16,149 


17 
2,014 


4 
(D) 


10 
(D) 


Number  of 
establish- 
ments 


31 


55  ex.  554 

554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores-^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ , 

Wanen's  clothing,   specialty  stores,.., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores . . , .  , , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  hone  fumlshi  ngs  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinjcing  places 

Eating  places ' 

Drtattng  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . , . 


10 
6 
4 

2 
4 


MRC  No.  6. — Includes  the  planned  center  known  as  "Western  Hills  Plaza"  on  the  north  side  of  the  6000  and  6100  blocks  on  Glenway  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000), 

Convenience  goods  stores: 

Number 

Sales ($1,000), 

Shopping  goods  stores :2 

Number 

Sales ($1,000) , 

All  other  stores: 

Number 

Sales ($1,000), 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


33 

19,437 


9 
8,134 


17 
10,371 


7 
932 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores-"- 

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

1 

12 

2 

4i 

2 

1 

4 

1 


II 

li 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72.  73,  75.  76,  78.  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  rrrnjor 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  sejsarate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual"  es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the  j 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of  i 
the  different  activities  were  reported  in  the  cen-  \ 
suses.  I 

In  the  case  of  leased  departments,  i.e.,  where  } 
separately  owned  businesses  are  operated  as  de-  j 
partments  of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales   include  the  total  of  merchandise  | 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
I  sents  the  number  in  business  at  the  end  of  the 
'year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

j  Payroll,  entire  year.— Payroll  includes  salaries, 
i  wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
^nesses.  Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

i 

'     Payroll— workweek    ended   nearest   November 

[  15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments   whose  payroll  period  was  other 

,  than  a  week  were   requested  to  adjust   the  fig- 

I  ures  to  a  weekly  basis. 

i 

Paid  employees— workweek  ended  nearest  No- 
{ vember  15.  — Paid  employees  consist  of  the  num- 
'  ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of- business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab" 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:       This  group  does   not   include  estab-  ; 
lishments    primarily    engaged    in   selling  trucks  j 
>and  motorized    industrial   equipment.      Such   es-  j 
tablishments  are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

i 

Passenger  car  dealers,  franchised  and  non-  i 
franchised  (SIC  551,  552).— Establishments  pri-  i 
marily  selling  new  automobiles,  or  new  and  used  ^ 
automobiles  and  trucks.  These  establishments  j 
frequently  operate  repair  shops  and  used  carl 
lots  and  may  carry  stocks  of  replacement  parts,  j 
tires,  batteries,  and  automotive  accessories.  Usedi 
car  lots  and  repair  shops  operated  by  franchised  j 
dealers  are  not  recognized  as  separate  estab- 1 
lishments.  Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  fori 
franchised  passenger  car  dealers.  Establish-  j 
ments  primarily  selling  used  cars  and  trucks  and  | 
not  holding  a  franchise  for  the  sale  of  new  pas- ; 
senger  cars  are  also  included.  ' 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
jand  girls'  apparel.  Establishments  primarily 
iselling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SiC  565).- Establi-sh- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732) .- Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,^  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies.  , 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 


Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silvei-ware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52,  55,  599). 
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TISTICS— A  United  States  summary  chapter  and  separate 
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PREFACE 


ALfTHORITY  ANfD  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guann,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metrofX)litan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business .  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS:   1958  AND  195* 

CENTRAL  BUSINESS  DISTRICT  OF  CLEVELAND 


Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales  1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■"■ 


(number) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  "^ . . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,   hone  furnishings,   equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Dr\:g  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


962 


7 

133 

9 

21 

157 

48 
56 
30 

3 
45 

5 


62 

21 

7 

34 

280 

213 

67 

23 

242 

6 
22 

4 
67 
10 


360,207 


1,321 
410 
911 

185,230 

173,670 

10, 709 

851 

12,121 

22,509 

2,311 

38,794 

9,282 

17,331 

13,256 

(D) 

7,950 

(D) 


17,974 
7,913 

1,033 

9,028 

34,448 

29,107 

5,341 

5,871 

39,628 
5,649 
4,480 
CD) 
9,052 
367 
2,477 


17,385 
3,990 


65,652 

218 

59 

159 

36,087 

33,928 

2,016 

143 

1,132 

2,203 

172 

6,756 

1,815 
2,980 
2,259 

(D) 
1,279 

(D) 


2,744 

1,486 

133 

1,125 

9,744 
8,758 


922 

5,674 
189 
965 
(D) 

1,536 

90 

364 


6,295 
1,061 


23,247 

53 
19 
34 

13,646 

12,698 

912 

36 

449 

317 

52 

2,040 

471 
955 
740 
(D) 
349 
(D) 


703 

394 
21 

288 

4,126 

3,714 

412 

308 

1,553 

56 

292 

(D) 

359 

18 

74 


2,474 
327 


19,148 


50 
16 
34 

10,833 

10,205 

597 

31 

299 

309 

44 

1,731 

405 
850 
689 

(D) 
262 
(D) 


661 
372 

21 

268 

3,589 

3,226 

363 

228 

1,404 
55 
267 
(D) 
339 
18 
67 


2,149 
297 


372,626 


16 

2,210 

4 

460 

12 

1,759 

21 

197,348 

6 

185,291 

8 

11, 163 

7 

904 

153 

13,202 

14 

29,701 

14 

1,131 

191 

43,928 

39 

10,676 

54 

14,555 

28 

12,333 

3 

5,947 

50 

8,802 

35 

3,804 

79 

17,745 

25 

9,388 

16 

1,460 

32 

6,621 

236 

29,079 

167 

23,966 

69 

5,113 

30 

6,593 

236 

31,689 

6 

6,306 

24 

3,258 

4 

1,155 

76 

8,551 

9 

472 

9 

1,927 

42 
13 


17, 862 
3,879 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  1 

■^All  1954  gi-oup  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  j 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  i 
■^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as  j 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported! 
as  $7,498,000  of  which  $3,311,000  are  included  in  SIC  56.  ' 
*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments.  : 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  ! 


CLEVELAND,  OHIO,  AREA 


Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  CLEVELAND 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab. 
lish- 
ments 


(number) 


Sales! 


($1,000) 


Payroll , 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 
lish- 
ments ! 


(number) 


Sales 


($1,000) 


Payroll , 
entire 
year 


($1,000) 


RETAIL  STORES 
Retail  stores ,  total 


Lumber,  building  materials,  hardware, 

f aim  equijment  dealers ,.,, 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores  ^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Fumitiire  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


10,429 

534 
277 
257 

268 
16 

106 
102 

2,782 

344 

877 

771 

199 
229 
121 

57 
230 

42 


637 
243 
140 

254 

2,668 
1,448 
1,220 

377 

1,171 

132 

36 

55 

162 

158 

31 


133 
61 


1,382,815 

61,573 
16,426 
45,147 

261,227 

219,721 

25,660 

15,058 

334,229 

175,558 

73,558 

87,039 

21,112 
33,041 
25,381 
11,112 
19,235 
(D) 


86,771 
47,545 
11,887 

27,338 

144,187 
94,596 
49,591 

51,929 

106,744 
34,968 
4,975 
4,283 
12,728 
5,220 
4,799 


25,871 
7,362 


174,366 

7,281 

1,527 
5,754 

47,003 

40,785 

4,620 

1,598 

22,779 

16,216 

5,944 

12,721 

3,402 
4,878 
3,841 
1,446 
2,747 
248 


12,012 
6,803 
1,775 

3,434 

32,093 

24,692 

7,401 

7,242 

11,075 
1,147 
923 
704 
2,064 
838 
553 


9,519 
2,159 


60,707 

1,828 

446 

1,382 

17,827 

15,008 

2,275 

544 

8,108 

3,106 

2,035 

4,270 

932 
1,785 
1,399 
578 
861 
123 


2,977 

1,655 

421 

901 

14,297 

10,940 

3,357 

2,820 

3,439 
383 
309 
157 
535 
285 
133 


3,718 
915 


48,424 

1,669 

377 

1,292 

13,458 

11,676 

1,418 

364 

5,380 

2,974 

1,575 

3,363 

751 

1,484 

1,220 

445 

593 

90 


2,716 

1,522 

382 

812 

12,283 
9,471 
2,812 

2,016 

2,990 
337 
273 
136 
474 
225 
116 


3,261 
740 


10,231 

463 
242 
219 

264 

13 

122 

129 

3,114 

319 

720 

815 

138 
236 
142 
56 
220 
101 


652 
185 
106 

257 

2,377 
1,211 
1,250 

414 

1,093 

140 

45 

40 

180 

137 

24 


123 
54 


1,330,593 


66,226 
15,683 
50,537 

263,202 

226,458 

27,954 

8,790 

310,776 

199,823 

55,050 

89,335 

20,425 
30,593 
26,868 
11,845 
19,981 
5,287 


81,294 

43,893 

9,050 

25,313 

123,922 
71,758 
52,098 

47,761 

93,204 
34,978 
5,413 
2,732 
12,323 
4,979 
2,925 


26,237 
7,462 


167, 825 

8,532 
1,505 
7,027 

44,979 

39,147 

4,930 

920 

21,772 

19,285 

4,376 

13,362 

3,167 
4,581 
4,069 
2,021 
2,784 


11,336 
6,712 
1,906 

2,718 

27,985 

18,961 

9,024 

6,410 

9,788 
953 

1,349 
418 

1,841 
846 
332 


9,872 

1,966 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMEhJTS :   1958  AND  195A 

CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■"■ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eiig)loyees, 

workweek  ended 

nearest  Nov.   15 


Total 
(number) 


Full 
workweek 

(nvffliber) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales^ 


($1,000) 


5251 

52  ex.  5251 

53  part  2 
531 
533' 

539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ' 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ^ 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Fumitvire,  home  furnishings,  equipment 

stores 

Fximiture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


15,140 

887 
410 
477 

404 

31 

157 

162 

3,758 

568 

1,512 

1,138 

270 
368 
204 

80 
324 

80 


1,001 
324 
250 

427 

3,536 
1,960 
1,576 

581 

1,755 

220 

60 

92 

221 

237 

43 


Hotels 

Motion  picture  theaters. 


150 
94 


2,209,230 

123,645 
27,859 
95,786 

350,043 

286,095 

39,392 

23,626 

589,387 

323, 590 

142,618 

122,240 

27,912 
47,568 
37,530 
13,785 
27,870 
(D) 


116, 599 
57,028 
17,028 

41,698 

196,121 

129,060 

67,061 

87,071 

157,916 
60,773 
6,311 
6,372 
14, 762 
8,066 
5,526 


28,960 
11,024 


261,000 


14,363 
2,968 

11,395 

58,480 

48,998 

6,916 

2,566 

41,281 

31,299 

12,196 

17,338 

4,334 
6,753 
5,470 
1,814 
3,927 
510 


15,476 
7,990 
2,550 

4,936 

43,641 

33,644 

9,997 

12,104 

14,822 
1,917 
1,118 

899 
2,347 
1,265 

616 


10,606 
3,039 


90,064 

3,429 

907 

2,522 

23,188 

18, 533 

3,645 

1,010 

14,603 

5,808 

4,139 

6,053 

1,183 
2,614 
2,094 

724 
1,261 

271 


3,869 

1,920 

631 

1,318 

19,629 

15,132 

4,497 

4,654 

4,692 
652 
407 
214 
617 
435 
156 


4,174 
1,352 


70, 507 


3,057 

704 

2,353 

16,995 

14,246 

2,051 


9,715 

5,611 

3,129 

4,681 

947 
2,158 
1,793 
543 
842 
191 


3,501 

1,765 

585 

1,153 

16,613 

12,858 

3,755 

3,218 

3,987 
559 
365 
173 
555 
322 
128 


3,654 
982 


14,533 

767 
368 
397 

367 

23 

170 

174 

4,064 

509 

1,326 

1,135 

190 
349 
203 
70 
287 
161 


982 
240 

150 

408 

3,170 
1,551 
1,611 

586 

1,627 

204 

56 

84 

230 

231 

36 


139 


1,923,462 

113, 156 
26,079 
87,071 

296,779 

246,947 

37,434 

12,398 

482,792 

334,160 

106,632 

114,509 

25,244 
41,809 
36,907 
12,755 
24,905 
8,286 


103,901 
51,985 
13,306 

33,610 

165,872 
97,330 
68,454 

72,242 

133,419 
52,775 
6,319 
4,389 
14, 183 
7,826 
3,511 


28,816 
11,243 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  ,, 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establisfl 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

-'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CLEVELAND,  OHIO,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANCa:  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  CLEVEIAND,  THE  ENTIRE  CITY,  AND  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  'business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Standard 

Entire 

metro- 

standard 

politan 

metro- 

statistical 

politan 

area  less 

statistical 

central 

area 

business 

district 

RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvfare,  farm  equipment 

dealers , 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores , , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic   sv5)ply  stores...., 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-3.3 


59.8 
-10.9 
-48.0 

-6.2 
-6.3 
-4.1 
-5.9 


-24.2 

104.3 

-11.7 

-13.1 

19.1 

7.5 

(D) 

-9.7 

(D) 

1.3 

-15.7 

-29.3 

36.4 

18.5 

21.5 

4.5 

-11.0 

25.1 

-10.4 

37.5 

(D) 

5.9 

-22.3 

28.5 


-2.7 
2.9 


-7.0 

4.7 

-10.0 

-0.8 
-0.3 
-8.2 
71.3 

7.5 

-12.1 

33.6 

-2.6 

3.4 

8.0 

-5.5 

-6.2 

-3.8 

(D) 

6.7 

8.3 

31.3 

8.0 

16.4 
31.8 
-4.8 

8.7 

14.5 

-8.1 

56.8 

3.3 

4.8 

64.1 


-1.4 
-1.4 


6.7 


-5.9 

5.2 

-9.3 

15.4 

11.9 

-11.0 

80.2 

8.2 

-10.0 

32.1 

6.3 

21.3 

-2.1 

-16.6 

(D) 

0.9 

(D) 

8.3 

14.9 

43.0 

3.3 

15.7 
-2.9 
-5.8 

11.9 

9.1 

2.3 
-77.1 

(D) 
-2.6 

7.7 
132.7 


1.3 
-5.9 


14.9 


9.3 

6.8 

10.0 

17.9 

15.9 

5.2 

90.6 

22.1 

-3.2 

33.7 

6.8 
10.6 
13.8 

1.7 

8.1 
11.9 

(D) 

12.2 

9.7 

28.0 

24.1 

18.2 
32.6 
-2.0 

20.5 

18.4 
15.2 
-0.1 
45.2 
4.1 
3.1 
57.4 


0.5 
-2.0 


19.2 


10.3 
7.1 

11.2 

65.8 

82.3 

9.2 

98.1 

22.9 

-1.1 

33.0 

18.2 
27.9 
10.9 
-1.2 

(D) 
23.7 

(D) 

14.5 
15.3 
35.0 

21.0 

18.2 
36.2 
-2.6 

23.7 

16.3 

18.6 

-40.3 

(D) 

1.4 

4.7 

92.5 


5.7 
-4.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
ire  separately  classified  as  stores. 

1954  data  limited  to  "anployer"  establislments  in  ocmputing  percent  change, 
'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table 


5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
CLEVELAND  AND  OF  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL: AREA 


SIC  code 


Kind  of  'business 


Percent  of  city  sales  in 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  tn  central  business 
district 


1958 


195-; 


52 
5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores , , 

Food  stores 

Autonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*..., 

Women's  clothing,  specialty  stores , , 

Ready-to-wear  stores  ' 

Family  clothing  stores ^.. 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Fumitvire  stores* 

Other  home  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores..... 

Eating,  drinking  places 

Eating  places 

DrinMng  plac es 

Drug  stores,  proprietary  stores 

Other  retail  stores ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............. 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


26.0 


2. 

2. 
2. 

70. 
79. 
41. 


5.7 

3.6 

12.8 

3.1 

44.6 
44.0 
52.5 
52.2 

(D) 
41.3 

(D) 

20.7 

16.6 

8.7 

33.0 

23.9 
30.8 
10.8 

11.3 

37.1 

16.2 

90.1 

(D) 

71.1 
7.0 

51.6 


28.0 

3.3 
2.9 
3.5 

75.0 
81.8 
39.9 
10.3 

4.2 

15.5 

2.1 

49.2 
52.3 
52.4 
51.4 
50.2 
44.1 
44.1 

21.8 
21.4 
16.1 
26.2 

23.5 

33.4 

9.8 

13.8 

34.0 
18.0 
60.2 
42.3 
69.4 
9.5 
65.9 


16.3 

1.1 
1.5 
1.0 

52.9 

60.7 

27.2 

3.6 

2.1 

7.0 

1.6 

31.7 
33.3 
36.4 
35.3 

(D) 
28.5 

(D) 

15.4 

13.9 

6.1 

21.7 

17.6 

22.6 

8.0 

6.7 

25.1 
9.3 

71.0 
(D) 

61.3 
4.5 

44.8 


19.4 

2.0 
1.8 
2.0 

66.5 

75.0 

29.8 

7.3 

2.7 

8.9 

1.1 

38.4 
42.3 
34.8 
33.4 
46.6 
35.3 
45.9 

17.1 
18.1 
11.0 
19.7 

17.5 

24.6 

7.5 

9.1 

27.9 
11.9 
51.6 
26.3 
60.3 
6.0 
54.9 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  conputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computrng  percent. 

'in  conputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CLEVELAND,  OHIO,  AREA 
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Table  6.— RETAIL  STOKES:   1958  AND  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  CLEVELAND,  THE  ENTIRE  CITY,  AND  CLEVELM©  STANDARD  METROPOLITAN  STATISTICAL  ABEA 


(Percentages  are  based  on  total  Retail  Store  Sales  vftiich  exclude  sales  of  nonstore  retailers- 
merchandise  vending  machine  operators). 


-mall  order,  direct  selling. 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195^ 


Entire  city 


1958 


195^ 


Standard  metropolitan 
statistical  area 


1958 


195-; 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  55-; 

55-; 

56 
:  561,  567 

■  562,563,568 

562 

565 

566 
i  564,  569 

I  57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total?.,..... 

LxBiber,  building  materials,  hardware, 

f aim  equipaent  dealers ,. 

Hardware  stores. 

Other , 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores. , 

Automotive  dealers 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores..., 
Ready-to-wear  stores'. .,.,........, 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equijment 

stores , 

Furniture  stores*. .................... 

Other  hone  furnishings  stores*..,..,., 

Household  appliance,  raxiio,  TV,  imisic 

stores. ,.....,.,, 

Eating,  drixddng  places................. 

Eating  places. ...,.,..., 

Drinking  places 

Drug  stores,  proprietary  stores.,.,,.,., 

Other  retail  stores*.......,.,,,,,.,.,., 

Liquor  stores ,, ,,, 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  si^iply  stores..., 


100.0 

0.4 
O.I 
0.3 

51.4 

48.2 

3.0 

0.2 

3.4 

6.2 

0.6 

10.8 

2.6 
4.8 
3.7 
(D) 
2.2 
(D) 


5.0 
2.2 
0.3 

2.5 

9.6 
8.1 

1.5 

1.6 

11.0 
1.6 
1.2 
(D) 
2.5 
0.1 
0.7 


100.0 


0.6 
0.1 
0.5 

53.0 

49.7 

3.0 

.0.2 

3.5 

8.0 

0,3 

11.8 

2.9 
3.9 
3.3 
1.6 
2.4 
1.0 


4.8 
2.5 
0.4 


7.8 
6.4 
1.4 

1.7 

8.5 
1.7 
0.9 
0.3 
2.3 
0.1 
0.5 


100.0 

4.5 
1.2 
3.3 

18.9 

15.9 

1.9 

1.1 

24.2 

12.7 

5.3 

6.3 

1.5 
2.4 
1.8 
0.8 
1.4 
(D) 


6.3 
3.4 
0.9 

2.0 

10.4 
6.8 
3.6 

3.7 

7.7 
2.5 
0.4 
0.3 
0.9 
0.4 
0.3 


100.0 

5.0 
1.2 
3.8 

19.8 

17.0 

2.1 

0.7 

23.4 

15.0 
4.1 
6.7 


6.1 
3.3 
0.7 

1.9 

9.3 
5.4 
3.9 

3.6 

7.0 
2.6 
0.4 
0.2 
0.9 
0.4 
0.2 


100.0 

5.6 

1.3 
4.3 

15.8 
12.9 

1.8 
1.1 

26.7 

14.7 

6.5 

5.5 


(D) 


5.3 

2,6 
0.8 

1.9 

8.9 
5.8 

3.1 

3.9 

7.1 
2.7 
0.3 
0.3 
0.7 
0.4 
0.2 


100.0 


5.9 
1.4 
4.5 

15.4 

12.8 

1.9 

0.7 

25.1 

17.4 

5.5 

6.0 


1.3 
0.5 


5.4 
2.7 
0.7 

1.8 

8.6 
5.1 
3.5 

3,8 

6.9 
2.7 
0.3 
0.2 
0.7 
0.4 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available. 


Represents  zero . 


(Z)  Less  than  0.05  percent. 


Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53 
In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "aaployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORKS:   1958— flAJOR  RKTAIL  CENTERS  IN  Thffi  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  l.-Includes  the  planned  centers  known  as   "Cedar  Shopping  Center"  and   "Mayflower  Shopping  Center"  and  stores  in  the  area 
Dounded  by  Colony,  Warrensville-Center  Rd.,  Okalona,  Miramar  Blvd.,  Silsby,  Washington  Blvd.,  Cedar  Rd..  and  Fenwick. 


SIC 
code 


5^, 58, 591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

5^ 


Kind  of  business 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) . . 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . . 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) . . 

All  other  stores: 

Number 

Sales ($1, 000) . . 

Retail  stores,  total^ 

Limiber,  buildi:Qg  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Total 


83 
3^,379 

29 
9,75^ 


41 
23,612 

13 

1,013 


Number  of 
establish- 
ments 


83 


4 
3 
1 

A 
1 
1 
2 

13 


SIC 
code 


55  ex.  554 
554 


56 
561. 


567 


562-3, 568 
562 
565 
566 
564^,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Autcmotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcoi 

tailors , 

Wccnen's  clothing,  specialty  stores ... , 

Ready-to-wear  stores ' 

Fanily  clothing  stores  ' , 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores , 

Other  home  fui-nlshings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinldng  places ."... , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores^ , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


Number  of 
establish- 
ments 


3 
28 

6 

10 
7 

9 

3 

9 
2 
6 

1 

12 
8 
4 

4 


MRC  No.  2. — Includes  stores  on  Detroit  Ave.  from  St.  Charles  Ave.  to  Andrews  Ave.-Elmwood  Ave. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 

establish^ 

ments 


54, 58, 591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) . . . 

Convenience  goods  stores: 

Number 

Sales .($1,000)... 

Shopping  goods  stores:^ 

Number , 

Sales ( $1 ,  000) . . . 

All  other  stores: 

Number 

Sales ($1,000) . . . 


Retail  stores,  total  . 


Lumber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


56 

7,912 


15 
1,872 


21 
4,815 

20 
1,225 


Number  of 
establish- 
ments 


56 


55  ex.  554 
554 


56 
561. 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996  . 


591 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

1- 

15 

2 
6 
3 

6 

1 


3 

7 
5 
2 

4 

15 

1 

4 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'■Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 


of  b^usiness. 


Limited  to  "employer"  establishments. 


ATr.    W    Cex_    591'!   nnt.   /.o 


-if  the  T-i^nes  below. 


CLEVELAND,  OHIO,  AREA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  toiow  as  "Eastgate  Shopping  Center"  at  the  intersection  of  Mayfield  Rd.  and  S.O.M.  Center  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000), 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores :2 

(fumber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f  am  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


35 
8,611 


3,544 


19 
4,047 


1,020 


Number  of 
establish- 
ments 


35 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores'"' 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores ' 

Femily  clotliing  stores  ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,   radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,   proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,   stationery  s'tores 

Sporting  goods,  bicycle  stores 

Jewelry  s'tores 

Florists 

Camera,  photographic  supply  stores... 


1 

2 

14 

2 

7 
5 

4 

1 


MRC  No.  4.- 

Includes  the  stores  in  the  area  bounded  by 
rear  property  line  of  establis 

Chester  Ave.,  East  87th,  Euclid  Ave.,  East  88th,  Carnegie  Ave.  SE., 
hments  on  south  side  of  Carnegie  Ave.  SE.,  and  East  83rd. 

East   89th, 

SIC 
code 

K'i.nrl  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Nimber 

22 

24,574 

11 
7,155 

5 
(D) 

6 

(D) 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autf/motive  dealers , , . , 

3 

Gasoline  service  stations 

Sales ($1,000)... 

2 

54,58,591 

Convenience  goods  stores: 

Nunber 

Apparel,  accessory  stores^ 

1 

Men's,  boys'  apparel  stores,  custan 
tailors 

Sales ($1, 000) . . . 

53  part,2 

Shopping  goods  stores:^ 

Nunber 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores  ' 

... 

56,  57 

Ff'in'!  ^  y  f  T  nth-ing  .<?tnrp.=! ',.,,, 

1 

Sales ($1,  000) . . . 

All  other  stores: 

Number 

other  apparel  stores 

52,  55,  599 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales ($1,000) . . . 

1 

Retail  stores,  total^ 

1 

Number  of 

establistb- 

ments 

nt.hpT  hnmp  f^iTTi-i.tlh-lTlgs  ."s+.nTVf! 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

22 

3 
2 
1 

6 

i 

Lumber,  building  materials,  hardware, 
f aim  equipment  dealers 

3 

52 

Drinking  places 

1 

5251 

Hardware  S'tores 

1 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores'  ^ 

Department  stores 

1 

53part2 

531 

533 

Limited  price  variety  stores 

Sporting  goods,  bicycle  stores . , 

539 

Other  general  merchandise  s'tores 

Food  S'tores 

Jewelry  stores 

Florists 

54 

Camera,  photographic  supply  stores 

1 

Standard  Notes:   (D)  Withheld  'to  avoid  disclosui^.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  'vftiich  could  not  be  classified  by  detailed  kinds  of  business. 
^Excludes  nonstore  retailers  (i.e.,  mnH  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
Limited  to  "employer"  establishments, 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. 


-Includes  stores  in  the  area  bounded  by  Chester  Ave. 

East 


NE.,  East  107th,  Carnegie  Ave.  SE. ,  East  100th,  Euclid  Ave.,  and 
97th. 


SIC 
code 


Kind  of  business 


Total 

SIC 

code 

55  ex.  55A 

139 

26,3-48 

554 

56 

59 

561,  567 

7,966 

562-3,568 

562 

55 

565 

9,073 

566 

5&4,  569 

25 

57 

9,309 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

139 

58 

5812 

5813 

1 

1 

591 

... 

59  ex.  591 

5 

592 

1 

594 

2 

595 

597 

5992 

21 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,  000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ' .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailor^ , 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Foiily  clothing  stores ' 

Shoe  stores , , 

Other  appajrel  stores 

Furniture,   heme  funrlshings,    equipnent 

stores , 

Furniture  stores 

Other  heme  fui-nishlngs  stores ........ 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinidng  places 

Eating  places 

Drtniing  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


45 

10 
17 
13 

1 
10 

5 


29 
19 
10 


21 

1 

4 
1 
6 
2 

1 


MRC  No.  6. — Includes  the  planned  centers  known  as  Lakeshore  Shopping  Center  and  Shore  Shopping  Center,  and  the  stores  on  Lakeshore 
Blvd.  from  East  2l8th  to  the  229th  block,  and  the  stores  on  Shore  Center  Drive  and  222nd  East.    


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total:*' 

Number 

Sales ($1,000).., 

Convenience  goods  stores: 

Number. 

Sales ($1,000).., 

Shopping  goods  stores:^ 

Number 

Sales ($1,000).., 

All  other  stores: 

Number 

Sales ($1,000) . . , 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


63 
23,728 


22 
11,412 

28 
8,836 


13 
3,480 


Number  of 
establish- 
ments 


63 

1 

1 

5 
1 
4 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores-"- 

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores ; 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

4 

18 

4 
7 
5 
1 

5  I 
1 


5  I 
3 


7 

5| 

2 


7 
2  i 


3 

1  i 


Standard  Notes;   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


CLEVELAND,  OHIO,  AREA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAND  STANDARD  METROPOLITAM  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  planned  centers  known  as   "Lee-Howard  Shopping  Center"  and   "Judd-Lee  Plaza"  and  the  stores  on  Lee  Rd.  from 
Glendale  Ave.  SE.,  to  Judson  Dr.  SE.,  and  on  Harvard  Ave.  East  from  Lee  Ave,  to  173rd  St. 


SIC 
code 


Kind    of    1303111633 


SIC 

Total 

code 

55  ex.  554 

5^ 

18,200 

554 

56 

17 

561,  567 

9,«4 

562-3, 568 

562 

20 

565 

6,354 

566 

564,  569 

17 

57 

2,412 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

54 

58 

5S12 

5813 

4 

3 

591 

1 

59  ex.  591 

3 

592 

1 

594 

1 

595 

1 

597 

5992 

9 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, ' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores  ■"■ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores... 

Ready-to-wear  stores* 

Fonily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fui'nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  i^tail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


ffflC  No.  8. — Includes  the  stores  in  the  area  bounded  by  Vestry  Ave.  NW.,  West  25th,  West  24th,  Gehring  SW. ,  V.'est  25th,  Hancock  Ave.  S. 
extended,  Hancock  Ave.  S. ,  and  West  28th. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 

539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Number 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Number 

Sales ($1,000) . . . 

All  other  stores: 

Number 

Sales ($1,000) . . . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


233 
22,277 


173 
13,414 


37 
6,057 


23 
2,806 


Number  of 
establish- 
ments 


233 


1 
3 
4 

131 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores* 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


37 
26 
11 


15 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)   Not  available.    ...  Represents  zero. 

Hlroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  -vrtiich  could  not  be  classified  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

Limited  to  "anployer"  establishments, 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAND  STAMDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  9. — Includes  the  stores  on  Lorain  Ave.  from  West  lOSt'n  to  West  111th  Sts. 


SIC 
code 


Kind  of  tnisiness 


Total 


SIC 
code 


Kind  of  ■business 


Number  of 
establish- 
ments 


54.58.591 


53  part/ 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  '.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


19 
23,388 


(D) 


4 
(D) 


7 
727 


Number  of 
establish- 
ments 


19 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Femlly  clothing  stores ' 

Shoe  stores ., 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  driniing  places , 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ , 

Liquor  stores , 

Boot,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores..., 


r 


MRC  No.  10. — Includes  the  stores  on  East  131st  from  Marston  Ave.  SE.,  to  Beechwood,  on  Miles  Ave.  SE.,  from  East  128th  to  East  136th, 
and  on  Caine  Ave.  SE.,  from  East  131st  to  East  136th  extended. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,' 
56,  57 


52,  55,  599 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


74 
13,846 


37 
6,651 


23 
3,877 


14 
3,318 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


74 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores'- 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,   equipnent 

stoics 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  driniing  places. 

Eating  places 

Drinking  places 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


16 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


15 

2- 


4 


1[ 
li 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■■■Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  anj  of  the  lines  below. 


of  b-usiness.i 


CLEVELAND,  OHIO,  AREA 


17 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAM)  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  11. — Includes  the  planned  center  known  as   "Pleasant  Valley  Shopping  Center"  at  the  intersection  of  Pleasant  Valley  Rd .  and 

Broadview  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,-^ 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Number 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

Qeneral  merchandise  g3X)up  stores'   ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


22 
2,994 


5 
(D) 


11 
1,153 


6 

(D) 


Nimiber  of 
establish- 
ments 


22 


55  ex.  55* 

554- 

56 

561,  567 

562-3, 568 
562 
565 
566 
564-,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594. 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores. .. , 

Ready-to-wear  stores* 

Fonily  clothing  stores '. 

Shoe  stores , , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  home  fui-nishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinJdng  places , 

Eating  places " 

Drlntdng  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores.,., 


MRC  !Jo.  12.— Includes  the  planned  center  known  as  "Southgate  Shopping  Center"  bounded  by  Libby  Rd.,  Northfield  Rd.,  South  property 

line  of  Southgate  Shopping  Center,  and  Warrensvllle  Center  Rd . 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,   57 


52,    55,    599 


52 

'  5251 

'  52  ex.   5251 

'  53part2 
I  531 

533 

539 


Retail  stores,  total: ^ 
Number, ..,,.,,...,. 
Sales 


.($1,000). 


Convenience  goods  stores: 

Himber ,, 

Sales ($1,000)  . . . 

Shopping  goods  stores:^ 

Number 

Sales ($1,000)... 


All  other  stores: 

Number , 

Sales ($1,  000) . . . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


42 
21,156 


7 
1,296 


27 
18,316 


8 
1,544 


Number  of 

establish^ 

ments 


42 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores-^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  * 

Family  clothing  stores ' 

Shoe  stores ,.. 

Other  apparel  stoires 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

"Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


18 

3 
6 
4 
2 
5 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

TJroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

Limited  to  "employer"  establishments. 
'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  13. — Includes  tne  planned  center  known  as  "Southland  Shopping  Center"  and  the  stores  in  the  area  bounded  by  Big  Creek  Pkwy. 

Fernhurst  Ave.,  Pearl  Rd.,  Beechwood  Rd.,  Redwood  Dr.,  Smith  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55.  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) . . 

Convenience  goods  stores: 

Number 

Sales ($1,  000) . . 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . . 

All  other  stores: 

Number 

Sales. ($1, 000) . . 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ 

Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores 

Food  stores i 


72 
32,665 


21 

14,-450 


32 
15,474 


19 
2,741 


Number  of 
establish- 
ments 


72 


2 

1 
1 

6 
2 
2 
2 

11 


55  ex.  554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailor^ , 

Wonen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Pumiture,  hone  furnishings,   equipnent 

stores 

Furniture  stores 

Other  hone  fui-nishings  stores ...,,... 

Household  appliance,  radio,  TV,  music 

stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprieteiry  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


2 

4 
20 


11 
1 


MRC  No.  14. — Includes  the  planned  center  known  as  "Westgate  Shopping  Center"  and  the  stores  in  the  area  bounded  by  rear  property  line 
of  establishments  along  north  side  of  Center  Ridge  Rd.,  Linden  Rd.,  Addington  Blvd.  extended,  Addington  Blvd.,  and  Wager  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales , ($1, 000) . . . 

Convenience  goods  stores: 

Number 

Sales , ($1,000).., 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . . , 

All  other  stores: 

Number 

Sales ($1, 000) , . . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


44 
22,784 


10 
7,096 


24 
14,793 


10 


Number  of 
establish- 
ments 


44 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 

Gasoline  service  stations. 


Apparel,  accessory  stores^"^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-vear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eatiig  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores . - 

Florists 

Camera,  photographic  supply  stores . 


2 

16! 

3 
7 
6 

5 

4  ; 

I 
3  ! 

2 
2 

6  ! 

1 
'1 

1  j 

1  I 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•klroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAioh  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business.  I 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CLEVELAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  15. — Includes  the  planned  center  known  as  "Yorktown  Shopping  Center"  and  the  stores  in  the-area  bounded  by  N.Y.C.RH.,  West 
S'tth  extended,  West  54th,  Merkle  Ave.,  West  60th,  Velma  Ave.,  Pearl  Rd.,  Velma  Ave.,  and  Ridge  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,  000) . 


Convenience  goods  stores: 

Number 

Sales 


.($1,000). 


Shopping  goods  stores :2 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1, 000) . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  gro\ip  stores^  ' 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


42 
19,014 


14 
6,774 


13 
7,275 


15 
4,965 


Number  of 
establish- 
ments 


42 

3 

3 

4 
1 

1 
2 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailord 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  fuinishiags,  equipnent 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietaiy  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to   questions   on   the  census    report   form. 

Enumeration    of   "Nonemployers. " — Thi s   group 
was  defined  to  include  retail  businesses  other  than  i 
those  represented  in  the  active  FICA  records  of 
the   Internal   Revenue   Service,      Information   for 
this   group   of   establishments   was   derived  from 
the  1958  Federal  income  tax  returns.    Information 
was   compiled  from  only  one-half  of  these  cases 
and   census    results   for   this   group  were  estab- 
lished by  multiplying  such  findings  by  two.     The ' 
"nonemployer"    segment  of  retail  trade,  although  | 
made   up   of   a   large   number   of  establishments, 
accounted   for   less   than    10   percent  of  the  total ' 
retail  trade  volume.  • 

Included  in  this  segment  were  only  those  non-  I 
employer  establishments  which  reported  a  sales ' 
volume  of  $2,500  or  more  during  1958.  Non-  \ 
employer  establishments  reporting  a  sales  vol-  ', 
ume  of  less  than  $2,500  were  not  included  in ! 
these  tabulations,  regardless  of  the  period  ofj 
time  they  were  operated  during  the  year.  ' 

i 

COMPARISON  OF  THE  1954  AND  j 

1958  CENSUSES  I 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses  were   conducted   under   similar   conditions  ■ 
and  procedures.     Strict  comparability  in  the  data  i 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
■Census    than    would    have  been  the   case   if  the 

1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
jwere  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.  — "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition! 
of  the  SIC  Manual.     It  should  be  noted  that  kind- 1 
of-business   classifications  are  not  interchange-  j 
able  with  commodity  classifications.     Most  busi- 
nesses  sell  a   number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally] 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the  j 
establishment's  receipts  or  some  mixture  of  differ-  i 
ent  commodities  which  characterize  the  estab- 1 
lishment's   business.     Thus,  the  classification  of  1 
establishments  by  kind  of  business  generally  does  i 
not  make  it  possible  to  determine  either  the  num- ' 
ber  of  establishments  handling  a  particular  com- 
modity   or  the  sales  of  that  commodity.      For  : 
example,  the  "food  group"  classification  accludes  | 
stores  selling   some  food  if  the  sale  of  food  is  1 
not  the  primary   source  of  receipts;  moreover,  j 
even  though  stores  are  classified  as  "food  stores"  | 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on   "Method  of  Enu- 
meration,"  the   1958  Census   findings  are  based: 
on   reports   from  two  different   sources.     "Em- i 
ployer"    establishments  were  canvassed  by  mail! 
and    were    required    to    complete    report  formsij 
especially  designed  for  this   census.      "Nonem- 1 
ployer"    establishments,   however,   were  included];, 
in   the  census   on   the   basis  of  information  sup-ij 
plied    on    the   1958  Federal  income  tax   report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi-  j 
fications  based  on  that  form  represent  primarily 
"self-designation."     In  some  cases  this  informa-ij 
tion  was  adequate  for  classification  at  the  kind -J 
of-business  group  level  but  not  for  detailed  kinds  i 
of    business.       (See    "Comparisons   of  the   1954' 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  th^; 
commodity  "composition"  of  the  establishment  as! 
revealed   by   the   census   classification  inquiries. 
The   effect  of  the  two  different  sources  on  uni-|| 
formity    of    classification,    as    reflected    in    th^ 
measurement  of  dollar  volume  of  sales  is  minor 
In   total,    the   " nonemployer"    establishments   ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
,       Equipment  Dealers  (SIC  Major  Group  52) 

•  Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
iments  may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
[  Except  For  "Nonstore  Retailers") 

'  This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
■treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
I  data  for  department  stores  are  most  affected 
!  by  this  change. 

•  Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

I  1.  Furniture,  home  furnishings,  appliances, 
i  radio  and  TV  sets 

'        2.     A  general  line  of  apparel  for  the  family 

I         3.      Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
'$5,000,000,   in  which   sales   of  any   one  of  these 
groupings    is    greater    than   80%  of  total  sales, 
\  is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
i  or  more  is  classified  as  a  department  store 
^  even    if    sales    of  one  of  the  groups  described 


above  is  more  than  S0%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  wqmen's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds' 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census  i 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments , 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included! 
in  this  classification  are  establishments  selling  | 
household  appliances,  record  players,  and  radio i 
and  TV  sets,  provided  the  receipts  from  sales  j 
of  furniture  and  sleep  equipment  exceed  those! 
from  sales  of  the  other  commodity  lines  named.  I 

Other  home  furnishings  stores  (SIC  571  except) 
5712).— Establishments  primarily  selling  home  fur- ' 
nishings  other  than  household  furniture,  mat-j 
tresses,  springs,  and  other  sleep  equipment.  In- : 
eluded  are  stores  primarily  engaged  in  selling  j 
such  lines  of  home  furnishings  as  floor  coverings;  | 
drapery,  curtains,  slip  covers,  upholstery  materi- [ 
als;  china,  glassware,  metalware;  lamps  and  lamp- ' 
shades,  blinds  and  window  shades;  etc.  ! 

Household  appliances,  radio,  TV  stores  (SIC  j 
572  and  5732).— Establishments  primarily  engaged  j* 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
cselling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

'•  Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

'     Stationery    stores    (SIC   5943).  — Establishments 
]  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 


ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All   other    retail  stores  (SIC 


e..  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiitiated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores --Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales - 
Inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  Eho\rai  for  about  4-5  kinds  of. 
business  at  the  United  States  level  and  for  about  14; 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding, 
month  and  from  seme  month  preceding  year,  and  salesi 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month,; 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors, 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  aoJ 
tual  cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (Institutional  sizes)  are  shorn 
separately.  Current  and  comparable  previous  yeai 
information.  Canners'  stock,  supplied  by  canners'i 
associations,  shown  as  available.  Also  canners'' 
carryover,  pack,  and  total  supply  from  beginning  oif 
season,  and  total  supply  for  two  previous  seasons .i 
Reports  issued  as  of  January  1,  April  1,  June  1,; 
July  1,  and  November  1.  (Season's  subscription, 
reports,   $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  ij 
roasters,  importers,  and  dealers,  as  of  the  end  o| 
each  quarter,  roastings  end  inports  of  green  coffeej 
as  well  as  the  amount  of  green  coffee  roasted  fo:|' 
soluble  use,  during  each  quarter,  comparable  dat^ 
for  previous  years.    (Quarterly  press  release,   free)| 


^1 

For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearesi 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tine  1958  Census  of  Business  consists  of  three  major  trade 
segments-- retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Waslnington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment-size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  eind  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  U.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  gjid  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  eind  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alask?  ,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitcin  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establisbments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -sime  of 
establishments,  employment-size  of  establishments,  legad 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  ajid  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS, 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawsiii,  ajid  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area:  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  Distrlct.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
reconunendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  c*jective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  cqieration  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fb(ed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Dau  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of.  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  In  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  195A 
CENTRAL  BUSINESS  DISTRICT  OF  COLUMBUS 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

uorlweelc  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
worlcvfeek 

(nvmber) 


1954 


Estab- 
lish- 
ments ^ 


(nvmber) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores ,  total^ . 


Lumber,  building  materials,  hardware, 

f aim  eqxiijment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* , 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


674 

22 

5 

17 

19 
6 
8 
5 

92 

14 

10 

116 

34 
36 
23 

8 
33 

5 


54 
21 
10 

23 

176 

14A 

32 

14 

156 
4 
6 
7 
36 
9 
4 


15 
6 


218,222 

5,174 

492 

4,682 

104,233 

(D) 

4,982 

(D) 

7,113 
27,974 

1,058 

23,963 

5,263 
7,155 
6,293 
5,765 
5,538 
242 


14,764 
7,039 
2,935 

4,790 

13,577 

11,483 

2,094 

3,026 

17,340 
2,143 
1,057 

786 
6,019 

790 
1,450 


9,127 
1,336 


36,678 


642 

71 

571 

18,208 

(D) 

1,038 

(D) 

563 

3,175 

93 

4,444 

983 
1,306 
1,152 
1,206 

933 
16 


2,524 

1,294 

492 

738 

3,813 

3,352 

461 

508 

2,708 

74 

271 

91 

1,160 

185 

147 


3,170 
403 


11,800 


176 

23 

153 

5,921 
(D) 
517 
(D) 

231 

570 

28 

1,582 

276 
477 
430 
503 
319 
7 


607 
290 
109 

208 

1,787 

1,578 

209 

170 

728 
24 
78 
27 

255 
59 
30 


1,542 
169 


9,453 

158 

19 

139 

4,314 
(D) 
386 
(D) 

148 

565 

23 

1,342 

244 
411 
372 
466 
214 
7 


576 
282 
106 

188 

1,513 

1,320 

193 

161 

653 
21 
70 
24 

239 
51 
25 


1,394 
129 


739 


21 

6 

15 

27 
6 

12 
9 


17 

14 

159 

26 
48 
21 
12 
48 
23 


69 
25 
15 

28 

175 

120 

55 

17 

154 
4 
5 
7 
36 
10 
5 


15 
6 


199,468 


3,945 
1,006 
2,939 

93,968 

(D) 

6,225 

(D) 

8,094 

14,353 

1,429 

29,349 

5,073 
8,827 
6,240 
6,681 
6,688 
2,008 

14,314 
7,750 
1,953 

4,602 

13,323 

10,128 

3,195 

3,275 

17,418 

2,444 

810 

1,290 

6,212 

780 

869 


8,717 
1,890 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establisHjj 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  macliine  operators)  part  of  SIC  53. 

•^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  gj! 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  report^;] 
as  $2,750,000  of  which  $1,386,000  are  included  in  SIC  56. 

*1954  data  limited  to  "aaployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


COLUMBUS.  OHIO,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-4 
CITY  OF  COLUMBUS 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Es-tab- 

llsh- 

ments-^ 


(number) 


Sales! 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments-! 


(number) 


($1,000) 


Payroll , 
entire 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^ 


Lumber,  'building  materials,  hardware, 

f aim  equlpnent  dealers ...••. 

Hardware  stores. 

Other 


General  merchandise  groiqj  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'*^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietaiy  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   siqxply  stores. 


SELECTED  SERVICE  TRADES 


4.,  282 

236 

83 

153 

120 
11 
50 
43 

854 

215 

477 

254 

65 
80 
48 
24 
70 
11 


296 
95 
61 

140 

1,062 
813 
249 

184 

584 
98 
20 
29 
67 
54 
11 


Hotels 

Motion  picture  theaters. 


30 
46 


719,096 

41,016 

8,738 

32,278 

124,098 

(D) 

9,891 

(D) 

153,187 

139,438 

46,096 

39,300 

7,678 
10,426 

9,050 
11,032 

9,561 
553 


37,743 

17,290 

5,711 

14, 742 

63,932 
50,133 
13,  799 

26,058 

48,228 
15,550 
2,211 
2,549 
7,789 
2,089 
1,802 


(D) 
3,537 


91,437 

5,A86 

975 

4,511 

20,842 

(D) 

1,917 

(D) 

10,035 

14, 361 

4,310 

6,660 

1,314 
1,809 
1,593 
1,963 
1,524 
50 


5,983 

2,949 

922 

2,112 

14,777 

12,369 

2,408 

3,606 

5,377 
552 
468 
324 

1,375 
365 
166 


(D) 
954 


31,011 

1,359 
355 

1,004 

7,211 
(D) 

1,106 
(D) 

3,963 

2,869 

1,444 

2,428 

373 
677 
599 
814 
536 
28 


1,477 
682 
228 

567 

7,106 
5,976 
1,130 

1,492 

1,662 
210 
141 

99 
328 
130 

37 


(D) 
461 


24,894 

1,182 
264 
918 

5,111 
(D) 
755 
(D) 

2,527 

2,803 

1,221 

1,937 

313 
579 
515 
700 
322 
23 


1,389 
653 
221 

515 

6,119 

5,173 

946 

1,190 

1,415 
181 
113 

71 
299 
111 

30 


(D) 
363 


4,102 

197 

75 

122 

107 

8 

61 

36 

948 

219 

387 

306 

44 
101 
51 
34 
84 
37 

273 
70 
52 

117 

932 
555 
377 

175 

558 
98 
14 
19 
61 
44 


613,914 

36,377 

8,176 

28,201 

104, 649 

90,923 

10,087 

3,639 

135,468 

111,253 

34,856 

45,828 

6,598 
11,107 

8,070 
15,212 

9,981 

2,754 


32,604 

15,065 

4,712 

12,213 

52,413 
33,555 
18,858 

21,417 

39,049 
10,982 
1,533 
1,796 
6,965 
1,853 
(D) 


10, 115 
3,985 


80,319 

5,191 

907 

4,284 

17, 771 

15,425 

1,836 

510 

10,280 

11,830 

3,489 

7,958 

1,038 
2,063 
1,552 
2,804 
1,585 
468 


5,203 

2,647 

842 

1,714 

11,196 
7,872 
3,324 

2,850 

4,551 
338 
217 
143 

1,215 
383 
(D) 


3,641 
826 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments .which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STOKES  AND  SELECTED  SERVICE  ESTABIISHMENTS:   1958  AND  1954 

COLUMBUS  STAKDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Bxisiness 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Peiid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales ^ 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■*. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . . 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores  ^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 
stores 

Furniture  stores* 

Other  home  furnishings  stores*..,,,.. 
Household  appliance,  radio,  TV, 
music  stores. .,..,,., 


Eating,  drinking  places. 

Eating  places ,,. 

Drinking  places 


Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,., 

Florists , 

Camera,  photographic  supply  stores... 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


5,087 


310 
105 
205 

144 
12 
64 
50 

991 

260 

617 

289 

71 
87 
55 
29 
84 
14 


339 
113 


158 

1,223 
939 
284 

218 

696 
115 
25 
'32 
74 
68 
15 


835,850 

54,479 
11,548 
.^2,931 

128,879 

109,898 

12,404 

(D) 

190,963 

151,448 

59,398 

44,955 

8,566 
10,922 

9,546 

14,471 

10, 289 

657 


42,767 

19,770 

6,152 

16,845 

73,821 
57,973 
15,848 

32,412 

56,728 
17,375 
2,395 
2,852 
7,947 
2,458 
2,182 


11,253 
3,985 


103, 681 

6,951 
1,371 
5,580 

21,487 

18,446 

2,316 

725 

12, 692 

15,425 

5,545 

7,457 

1,418 
1,870 
1,654 
2,494 
1,610 
65 


6,689 

3,307 

997 

2,385 

16,945 

14,232 

2,716 

4,391 

6,096 
670 
488 
363 

1,386 
424 
194 


3,822 
1,027 


35,592 

1,753 

490 

1,263 

7,509 

5,871 

1,313 

325 

4,991 

3,147 

1,876 

2,724 

402 
709 
631 
1,011 
567 
35 


1,648 
759 
251 

638 

8,209 
6,973 
1,236 

1,831 

1,904 
259 
153 
111 
334 
154 
44 


1,878 
486 


28,421 

1,526 

363 

1,163 

5,278 

4,203 

865 

210 

3,170 

3,047 

1,581 

2,189 

338 
596 
532 
883 
344 
28 


1,550 
723 
243 

584 

6,980 
5,951 
1,029 

1,462 

1,638 
229 
124 

81 
303 
131 

37 


1,694 
380 


4,904 


260 
102 
158 

133 
11 
73 
47 

1,114 


519 

350 

49 
114 
57 
38 
94 
47 


315 
81 
63 

133 

1,082 
661 
421 

207 

665 
106 
18 
26 
76 
56 
9 


706, 294 

49,010 
10,797 
38,213 

110, 264 

93,939 

11,368 

4,945 

161,203 

119,415 

44,884 

49,559 

7,042 
11,472 

8,325 
16,913 
10,501 

3,405 


36,398 

17,453 

5,181 

13,060 

60,363 
39,183 
21,180 

24,946 

50,252 
13,104 
1,635 
2,445 
7,510 
2,172 
1,042 


10,115 
4,356 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■"■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establl 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 
stores . 

*1954  data  limited  to  "anployer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


COLUMBUS,  OHIO,  AREA 

Table  4-.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195.i  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  COLtJMBUS,  THE  ENTIRE  CITY,  AND  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  ARIA 


Kind  of  tusiBess 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^..,..,.,.,,,,..,,.,,,,,,. 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers ,. , 

Hardware  stores. , 

Other 

General  merchandise  group  stores^  ^ , 

Department  stores. 

Limited  price  variety  stores,,...,,,,,. 

Other  general  merchandise  stores..., , 

Food  stores. .,,. 

Automotive  dealers, ,,,,..,,.,,.,,.,............,..., 

Gasoline  service  stations,, 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores..,,,,,.,.,,,,,. 

Ready-to-wear  stores' ,,..,..,..,.,.,.,.... 

Family  clothing  stores^ ,,,.,,..,,.,.........,..... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places i 

Drinking  places , 

Drxig  stores ,  proprietary  stores. 

Other  retail  stores* ............,,....,,.,.,.. 

Liquor  stores .,,.•.,.,,.....,,.,......, 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists ; , 

Camera,  photographic  sv5>ply  stores.,....,.,...,... 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


9.4 


31.2 

-51.1 

59,3 

10.9 

(D) 

-20.0 

(D) 

-12.1 

94.9 

-26.0 

-18.4 
3.7 
-18.9 
0.8 
-13.7 
-17.2 
-87.9 

3.1 

-11.6 

50.3 

4.1 

1.9 

13.4 

-3^.5 

-7.6 

-0.5 

(D) 

30.5 

-39.1 

-3.1 

1.3 

66.9 


3.6 
-29.3 


12.8 

6.9 

14.5 

18.6 
(D) 

-1.9 
(D) 

13.1 

25.3 

32.2 

-14.2 
16.4 
-6.1 
12.1 

-27.5 
^.2 

-79.9 

15.8 
14.8 
21.2 
20.8 

22.0 
49.4 
-26.8 

21.7 

23.5 
41.6 
44.2 
41.9 
11.8 
12.7 
(D) 


(D) 
-11.3 


20.9 


10.5 

15.0 

9.2 

86.0 
(D) 

27.1 
(D) 

14.7 

15.0 

34.7 

-6.9 
58.4 
43.5 
50.7 

-38.3 
22.2 

-58.3 

25.6 

40.1 

0.6 

(D) 

28.8 

65.0 

-25.3 

27.0 

42.8 

(D) 

59.6 

245.4 

135.1 

21.1 

(D) 


(D) 
5.1 


18.3 


11.2 

7.0 

12.3 

16.9 

17.0 

9.1 

(D) 

18.5 

26.8 

32.3 

-9.3 
21.6 
-4.8 
14.7 

-14.4 
-2.0 

-80.7 

17.5 
13.3 
18.7 
29.0 

22.3 

48.0 

-25.2 

30.0 

12.9 
32.6 
46.5 
16.6 
5.8 
13.2 
109.4 


11.3 
-8.5 


21.9 


9.4 

12.9 

8.4 

51.2 
(D) 

4^.3 
(D) 

20.1 

17.5 

34.3 

3.9 
67.8 
41.8 
56.0 

-14.9 
24.6 

-70.3 

26.8 
31.2 
-0.3 
42.5 

28.1 

60.0 

-23.5 

35.6 

20.0 
(D) 
62.2 
78.9 
48.5 
19.8 
323.1 


59.2 
7.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954-  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establislments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954-  and  1958  data  limited  to  "employer"  establislments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  5. 


-RETJilL  STOKES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

COLUMBUS  AND  OF  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  bustness 


Percent  of  city  sales  in 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total* ................................. 

Lumber,  building  materials,  hardware,  fann  equipment  dealers 
Hardware  stores ........................................... 

Other 

General  merchandise  group  stores.*  ■'.........,•.......«...... 

Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores,,,,.....,....,.,,........ 

Food  stores. .....,,......,,,.,.,,....,,,,,,..,.,,..,..,..,.. 

Automotive  dealers 

Gasoline  ser\d.ce  stations,,,,,,.,..,,,,.,,,.,,,,.,,,,,,.,... 

Apparel,  accessory  stores. ...................,,,,,,,,.,,,... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors*. ............. 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores ',,,...,,...,,..,,,..,,.,,,.,,,,,,,, 
Family  clothing  stores^.,..,.........,..,.,,......,,,,,,,. 

Shoe  stores ,,... 

Other  apparel  stores ..,..,.,,..,.,,,, 

Furniture,  home  furnishings,  equipment  stores..,.,....,..... 
Furniture  stores*. ,.,................,,,,,,,,,,,,,,,,.,... 

Other  home  furnishings  stores*. ........................... 

Household  appliance,  radio,  TV,  music  stores... 

Eating,  drinking  places. ..,,,,,,,...,,,....,.....,.,.,.,.... 

Eating  places ..................,..,.,.,.,,,.,,.,,,.,.,.,.. 

Drinking  places .....................,..,,,,,....,,,,.,,.., 

Drug  stores,  proprietary  stores, ,.,,,,,,,,,,,.,,.,,,,,,,..,, 

Other  retail  stores* ,. ,,.,.,................,..,, 

Liquor  stores .,,,,...........,,,,,.,,,,.,,,.,,,,,,,,,,,,., 

Book,  stationery  stores ..,....^........,.. 

Sporting  goods,  bicycle  stores....,,..,,,.,.,,,,,,,....... 

Jewelry  stores ,,,,,,,,,,,,,,,.,,,,,,,,,,. 

Florists 

Camera,  photographic  svjjply  stores,,,,,,,,,.,............. 


30.3 

12.6 

5.6 

14.5 

84.0 
(D) 

50.4 
(D) 

4.6 

20.1 

2.3 

61.0 
68.5 
68.6 
69.5 
52.3 
57.9 
43.8 

39.1 
40.7 
51.4 
32.5 

21.2 
22.9 
15.2 

11.6 

36.0 
(D) 
47.8 
30.8 
77.3 
37.8 
80.5 


32.5 

10.8 
12.3 
10.4 

89.8 
(D) 

61.7 
(D) 

6.0 

12.9 

4.1 

64.0 
76.9 
79.5 
77.3 
43.9 
67.0 
72.9 

43.9 
51.4 
41.4 
37.7 

25.4 
30.2 
16.9 

15.3 

44.6 
22.3 
52.8 
71.8 
89.2 
42.1 
(D) 


26.1 

9.5 

4.3 

10.9 

80.9 
(D) 

40.2 
(D) 

3.7 

18.5 


53.3 
61.4 
65.5 
65.9 
39.8 
53.8 
36.8 

34.5 
35.6 

47.7 
28.4 

18.4 
19.8 
13.2 

9.3 

30.6 

(b) 

44.1 
27.6 
75.7 
32.1 
66.5 


28.2 

8.0 
9.3 
7.7 

85.2 
(D) 

54.8 
(D) 

5.0 

12.0 

3.2 

59.2 
72.0 
76.9 
75,0 
39.5 
63.7 
59.0 

39,3 
44.4 
37.7 
35.2 

22.1 
25.8 

15.1 

13.1 

34I7 
18.7 
49.5 
52.8 
82.7 
35.9 
83.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputing  percent,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputing  percent. 

'in  canputing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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TalxLe  6.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBOTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  COLUMBUS,  THE  ENTIRE  CITY,  AND  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  tiased  an  total  Retail  Store  Sales  «hich  exclude  sales  of  nonstore  retailers — mail  order,  direct  sellliig, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  liuslness 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

azsL 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total^ , 

Lunher,  huildlng  materials,  hardware, 

fasn  equliment  dealers .., 

Hardvare  stores....................... 

Other , 

General  merchandise  group  stores*  ^..... 
DepartmEmt  stores.................... 

Limited  price  variety  stores 

Other  general  merchandise  stores...... 

Food  stores... 

Autcmotive  dealers. , 

Oasoline  service  stations. ............. 

,^pparel,  accessory  stores. 

Men's,  'boys'  apparel  stores,  custom 

tailors* , 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores'......... , 

Family  clothing  stores' .., 

Shoe  stores ........................... 

Other  appa2?el  stores 

Furniture,  facnie  furnishings,  equipient 

stores ., 

Furniture  stores*. ................... 

Other  home  furnishings  stores ., 

Household  ^jpliance,  radio,  TV,  music 
stores............,....,....,.....^.. 

Eating,  drinking  plac&a 

Eating  places ...., 

DrinMng  places , 

Drug  stores,  proprietary  storea,.,..... 

Other  retail  stores'.................... 

Liquor  stores .., 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  pbotogr^hic  si^jply  stores.... 


100.0 

2.4 
0.2 
2.1 

47.8 
(D) 
2.3 
(D) 

3.3 
12.8 

0.5 

11.0 

2.4 
3.3 
2.9 
2.6 
2.5 
0.1 


6.7 
3.2 
1.3 

2.2 

6.2 
5.3 

0.9 

1.4 

7.9 
(D) 
0.5 
0.4 
2.8 
0.4 
0.7 


100.0 

2.0 
0.5 
1.5 

47.1 
(D) 
3.1 
(D) 

4.1 

7.2 

0.7 

14.7 

2.5 
4.4 
3.1 
3.3 
3.4 
1.0 


7.2 
3.9 
1.0 

2.2 

6.7 
5.1 
1.6 

1.6 

8.7 
1.2 
0.4 
0.6 
3.1 
0.4 
0.4 


100.0 


5.7 
1.2 
4.5 

17.3 
(D) 
1.4 
(D) 

21.3 

19.4 

6.4 

5.5 

1.1 
1.4 
1.3 
1.5 
1.3 
0.1 


5.2 
2.4 
0.8 

2.0 

8.9 
7.0 
1.9 

3.6 

6.7 
2.2 
0.3 
0.4 
1.1 
0.3 
0.3 


100.0 


5.9 
1.3 
4.6 

17.0 

14.8 

1.6 

0.6 

22.1 

18.1 

5.7 

7.5 

1.1 
1.8 
1.3 
2.5 
1.6 
0.4 


5.3 
2.5 
0.8 

2.0 

8.5 
5.4 
3.1 

3.5 

6.4 
1.8 
0.2 
0.3 
1.1 
0.3 
(D) 


100.0 


6.5 
1.4 
5.1 

15.4 

13.1 

1.5 

(D) 

22.9 

18.1 

7.1 

5.4 

1.0 
1.3 
1.1 
1.7 
1.2 
0.1 


5.1 
2.4 
0.7 

2.0 


6.9 
1.9 

3.9 

6.8 

2.1 
0.3 
0.3 

1.0 
0.3 
0.3 


100.0 


6.9 

1.5 
5.4 

15.6 

13.3 

1.6 

0.7 

22.9 

16.9 

6.4 

7.0 

1.0 
1.6 
1.2 
2.4 
1,5 
0.5 


5.2 
2.5 

0.7 

1.9 

8.5 
5.5 
3.0 

3.5 

7.1 
1.9 
0.2 
0.3 
1.1 
0.3 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  compruting  percent,  1958  figures  incorporate  leased  depajrtments  data  with  main  store.  In  1954  data,  leased  departments  are 
sejjarately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  coorputlng  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1 — Includes  the  planned  center  knovm  as  Central  Point  on 

from  West  Mound 


West  Mound  St.  from  B.  &  0.  RR.  to  Brehl  Ave.  and  Harrisburg  Pike 
to  Withers  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part/ 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number. . .' 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvai*, 

f ann  equipnent  dealers 

Hardvrare  stores ^ 

Other 

General  merchandise  group  stores'  '..., 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


32 
9,063 


10 
5,123 


10 
2,825 


12 
1,115 


Number  of 
establish- 
ments 


32 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  ciistom 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Fumitiire,  hone  furnishings,  equipnent 

stores ., 

Furniture  stores 

Other  heme  fuimlshings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places 

Eating  places ' 

Drinldng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' ; 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No,  2 — Includes  the  planned  center  known  as  Graceland  Mart.  Stores  along  North  High  St.  from  Rathbone  Ave.  to  Westvlew  Ave. 

and  Suimyside  Lane  


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex,  554 

50 

17,544 

554 

56 

10 

561,  567 

8,678 

562-3,568 

562 

18 

565 

5,711 

566 

564,  569 

22 

57 

3,155 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

50 

58 

5812 

5813 

5 

2 

591 

3 

59  ex.  591 

4 

592 

1 

594 

2 

595 

1 

597 

5992 

6 

5996 

ir-T-nd  of  business 


Nmber  of 
establish- 
ments 


54,58,591 


53  part," 
56,  57 


52,  55,  599 


Retail  stores,  total: ^ 

Nmiber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 


Automotive  dealers 

Gasoline  service  stations. 


Shopping  goods  stores  :2 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000) . . , 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

ftjusehold  appliance,  radio,  TV,   music 
stores 


Retail  stores,  total 


52 

5251 

52  ex. 

53  part^ 
531 
533 
539 

54 


5251 


Lumber,  building  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores 

Other 


Easing,  drinking  places. 

Eating  places 

Drinking  places 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3 
3 

12  1 

^! 
V 

5  i 


2 

li; 
l! 


11  ■ 


^   ^1 
1 

2\: 

— -I 

standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.  .   ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establislments  %mioh  could  not  be  classified  by  detailed  kinds  of  business^] 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3 — Includes  the  planned  center  knovm  as  Great  Southern  Shopping  Center.  Stores  along  South  High  St.  from  Marillo  Rd. 

to  the  corporate  limits  of  Columbus  City 


SIC 
code 


y-JTiri  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) 

Canvenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total* 

Lunber,  building  materials,  hardware, 

farm  equipneirt  dealers 

Hardvare  stores 

Other 

Qeneral  merchandise  group  stores'  ^ . . . . 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Fcod  stores 


36 
7,639 


13 
3,071 


12 


Number  of 
establish- 
ments 


36 


55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores', 

Fonily  clothing  'stores '. 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Bcxjk,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  4 — Includes  the  planned  center  knovm  as  Great  Western  Center.  Stores  along  West  Broad  St.  from  N.Y.C.  RR.  to  Broadlawn  Ave. 

and  along  Wilson  Rd.  from  West  Broad  St.  to  P.  RR. 


SIC 
cole 

Kind  of  business 

Total 

SIC 
c!ode 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total:* 

Hunber 

45 
12,015 

11 
5,712 

15 
3,913 

19 
2,390 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autonotlvp  dealers 

4 

Gasoline  service  statlcms 

Sales... •...,,.•.., 

..($1,000)... 

2 

54,58,591 

Conyenience  gcxads  stores: 
Hunber 

Apparel,  accessory  stores^ 

10 

Men's,  boys'  apparel  stores,  ctistom 
tailors 

Sales 

..($1,000)... 

2 

53  part,* 

Shopping  goods  stores:^ 

Vcmen's  clothing,  specialty  stores 

Ready-to-wear  stores'. ............... 

4 
4 

56,  57 

Family  clothing  stores '. 

Sales 

..($1,000)... 

Shoe  stores ...........*.•.•......«..... 

4 

All  other  stores: 

Nunber 

Other  apparel  stores. .................. 

52,  55,  599 

Furniture,  heme  furnishings,  equipment 
stores 

Sales 

..($1,000)... 

1 

Retail  stores,  total*. 

Limber,  building  materials, 
f  n-mi  pqi.iT  jment  deal  erf? 

FumltTiT**^  s-fcriTPR 

1 

Number  of 
establish- 
ments 

fW.hPT  hrmp  riiTTiifiMTigR  f!t.OT«^S        ,,, 

Household  appliance,  radio,  TV,  music 
stores 

Fjit.lng,  rtrlTiWng  pnn(-«>H            ,  ,..,. 

45 

3 
2 

1 

4 
2 
2 

4 

6 

hardware. 

Eating  places 

4 

52 

IVi^nlHTig  plqfOFi 

2 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores 

1 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  st 
Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

ores  -"^  * 

•es 

10 

Liquor  stores 

4 

53  part* 

Book,  stationery  stores. 

533 

Sporting  goods,  bicycle  stores 

1 

539 

stores 

2 

Florists 

54 

Camera,  photographic  supply  stores 

1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roirp  totals  for  SIC  53  and  56  may  Include  "hionairployer"  establishments  i&lch  could  not  be  classified  by  detailed  Trlnds  of  business. 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  <«3vered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5 — Includes  the  planned  center  known  as  Northern  Lights.  Stores  along  Cleveland  Ave,  from  Huy  Rd.  to  Elmore  Ave. 


SIC 
code 


Kind  of  tiuslness 


Total 


SIC 
code 


Kind  of  Tjusiness 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Mimber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales , ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardvare  stores ^ 

Other 

General  merchandise  group  stores'  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


39 
16,515 


7 
9,584 


21 
5,274 


11 
1,657 


Number  of 
establish- 
ments 


39 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailor^ 

Wanen's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores ., 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores , 

Other  heme  fuiiishlngs  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  dirinjdng  places , 

Eating  places ' , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


1 

2 

11 

2 
4 
4 

4 

1 


MRC  No.  6 — Includes  the  stores  in  the  area  along  South  Parsons  to  East  Woodrow  Ave.  to  Hosack  St.,  Reeb  Ave.  from  South  Parsons 
to  Washington  Ave.,  and  along  Marion  Rd.  from  South  Parsons  to  Wager  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


^^^TlH  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,* 
56.  57 


52,  55,  599 


52 


5251 

52  ex.  5251 


53  part^ 

533 

539 

54 


Retail  stores,  total:  * 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ..1... ($1,000). 

Shopping  goods  stores:* 

NuDber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other , 


General  merchandise  group  stores -"^  ^. 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


52 
10,816 

28 
4,344 


9 
(D) 


15 
(D) 


Nimber  of 
establish- 
ments 


52 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessoiy  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ^.. 

Other  apparel  stores. 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores 

Florists 

Camera,  photographic  stipply  stores . 


U 
9 
5 


10 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nananployer"  establishments  ^diloh  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  iHnriH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  COLUMBUS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7 — Includes  the  planned  center  known  as  Town  and  Country  Shopping  Center, 
to  Beechwood  Rd.,  along  Robinwood  Ave.  from  East  Broad  St.  to  Doney  St. 


Stores  along  East  Broad  St.  from  Napoleon  Ave. 
and  along  Town  Rd.  and  Country  Rd. 


SIC 
code 


K-jTid  of  biisiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales. ($1,000). 

Shopping  goods  stores:^ 

Nvniber 

Sales ($1,  000) . 

All  other  stores: 

Nimber 

Sales ($1,  000) . 


Hetail  stores,  total^ 


LuDber,  building  materials,  harduare, 

faun  equipment  dealers 

^rdware  stores ^ 

Other 


General  merchandise  groiq)  stores'  ^ . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


72 
25, 760 


17 
13,0<i6 


30 
8,475 


25 
4,239 


Member  of 
establish- 
ments 


72 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  oustan 

tailor^ 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores', 

Fsmily  clothing  stores '. 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  hone  furnishings  stores 

Ifousehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places. 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqrply  stores. 


3 

4 

18 

3 
5 
5 
3 
5 
2 


13 
2 

1 

"4 

1 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totails  for  SIC  53  and  56  may  include  "nonanployer"  establishnents  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  eatablislments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service:  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol-  ;' 
ume  of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of ! 
time  they  were  operated  during  the  year.  i 

i 

COMPARISON  OF  THE  1954  AND 

1958  CENSUSES  | 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data  | 


1 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind. of  business.  In  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
istore"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  cornbin- 
ing  leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  conrmiodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  deternune  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  infornna- 
tion  was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census '  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   IQ  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

E)epartment  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  iu  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishtnents  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
Is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
prQ)aration  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
nrarily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car-  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 


20 


APPENDIX 


Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  w6ar  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  -girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
acdount  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— E stablishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  thosei 
from  sales  of  the  other  commodity  lines  named., 

Other  home  furnishings  stores  (SIC  571  except; 
5712).— Establishments  primarily  selling  home  fur 
nishings   other  than  household  furniture,      mat- 
tresses, springs,  and  other  sleep  equipment.   In- 
cluded are   stores   primarily  engaged  in  selling! 
such  lines  of  home  furnishings  as  floor  coveringsj 
drapery,  curtains,  slip  covers,  upholstery  materi-j 
als;  china,  glassware,  metalware;  lamps  and  lamp-( 
shades,  blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SICjl 
572  and  5732). -Establishments  primarily  engaged i 
in  selling  household  appliances  (such  as  electric  andi 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash-i; 
ing  machines  and  dryers,  freezers,  electric  irons! 
percolators,  hot  plates,  etc.)  and  radios,  televisioij 
sets,  and  record  players.  The  retail  establishmentt| 
(primarily  engaged  in  the  sale  of  electric  and  gati 
appliances  for  household  use)  operated  by  publi?;| 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  prij 
marily  selling  musical  instruments  such  as  organei, 
pianos,  horns,  stringed  instruments,  drums,  xylot 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 


Drinking  Places  (SIC  5813) 
Establishments    primarily    engaged 


|i       Establishments    primarily    engaged    in   selling 
-  drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 

alcoholic  beverages  for  consumption  on  their  own 

premises. 


Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  -  Establish  - 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  montiily  showing  national  and  regional  estimates,  by  kind  of  'businesE^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  ^olesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geogr^hic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of-biisiness  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsanple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
soDB  for  previoxis  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  biisiness;  weekly  sales  during  c\irrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription. 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  end  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  biisl- 
ness.  Year-end  merohendlse  Inventories,  sales- 
inventory  ratios,  end  aooounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  RB>ORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.     (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  cannere  and  wholesale  distributors,. 
Including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
jiiices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nulaber  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  oonparable  previous  year 
information.  Canners'  stock,  supplied  by  oanfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasozis. 
Reports  issued  as  of  January  1,  ^rll  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


CREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  lAventorles  held  by 
roasters,  Isporters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  imports  of  green  coffee, 
as  well  as  the  aiDount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  oaii$)arable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order    forms  or  further    information    on  any    Current  Business    Report  series,  consult    the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  repprt  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  arid  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  repwrt  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  -Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
•  the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 


Bureau  of  the  Census 
Library 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

Corpus  Christ!, 
Tex.,  Area 


U.S.  DEPARTMENT  OF  COMMERCE 

Luther  H.  Hodges,  Secretary 

BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


BC58-CBD19 


1958 

Census 

oF 

Business 


BUREAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Director  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L.  KEHRES,  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Ctnef,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS   DIVISION  — 

Harvey   Kailin,    Chief 

Louis    Greenberg,    Assistant   Chief 

Henry   Wulff,    Chief,    Census    Program  Branch 


ECONOMIC   OPERJ^TIONS   DIVISION  — 
M.    D.    Bingham,    Chief 

Irving    Weiss,    Assistant   Chief,    Processing 
Sol   DoUeck,    Assistant   Chief,    Systems 


EKECTRONIC   SYSTEMS   DIVISION- 
Robert   F.    Drury,    Chief 


GEOGRAPHY   DIVISION— 

William    T.    Fay,    Chief 


MACHINE    TABULATION   DIVISION- 
C.    F.    Van  Aken,    Chief 


PLANS  ^OR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  svunmary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishnnents , 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS—  ;\  United  States  summary  chapter  and  separate 
chapteis,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establis'inents ,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  conrunodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  rejxsrts  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 

,  mented.    The  delineation  of  central  business  districts  was  ac- 

,  complished  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 

,  program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 

I  recommendation  for  such  an  area  in  response  to  an  inquiry  from 

I  the  Census  Bureau. 

i  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
1       basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral  Business   District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMEWrS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  CORPUS  CHRISTI 

Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 

1958^ 

1954'- 

SIC  code 

Estab- 
lish- 
ments ^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(nxmber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nvmber) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

205 

2 
2 

14 
4 
3 
7 

8 

25 

10 
53 

14 
16 
13 

6 
16 

1 

11 
5 
1 

5 

37 
29 

8 

2 

43 
6 
3 
3 

10 
1 

1 

6 
3 

67,424 

iS! 

17,147 

(D) 

1,991 

(D) 

1,766 

28,037 

796 

8,568 

1,858 
3,093 
3,016 

(D) 
2,218 

(D) 

2,347 

1,608 

(D) 

(D) 

2,306 

2,044 

262 

(D) 

5,553 
500 
138 
(D) 

3,251 
(D) 
(D) 

2,056 
(D) 

9,532 

2,908 
(D) 
360 
(D) 

117 

3,392 

93 

1,155 

274 
414 
399 
(D) 
289 
(D) 

452 
323 
(D) 

(D) 

482 

439 

43 

(D) 

820 
12 
11 
(D) 
534 
(D) 
(D) 

726 
(D) 

3,114 

iSi 

1,175 
(D) 
212 
(D) 

50 
672 

33 
491 

83 
195 
186 
(D) 

91 
(D) 

131 
82 
(D) 

(D) 

276 

247 

29 

(D) 

243 
5 
7 
(D) 
147 
(D) 
(D) 

497 
(D) 

2,758 

[Si 

986 
(D) 

148 
(D) 

36 
657 

32 
384 

78 
149 
142 
(D) 

67 
(D) 

128 
81 
(D) 

(D) 

267 

238 

29 

(D) 

233 
5 
6 
(D) 
141 
(D) 
(D) 

403 
(D) 

241 

3 
2 

1 

14 
5 
5 
4 

6 
28 

8 
62 

12 
23 
14 

3 
18 

6 

14 
6 
2 

6 

43 

38 

5 

5 

58 
8 
5 
3 

13 
3 
1 

8 
4 

66,04-i 

343 
(D) 
(D) 

16,816 

(D) 

2,345 

(D) 

1,238 

27,282 

620 

7,690 

1,409 
3,759 
3,190 

267 
1,927 

300 

2,354 

1,613 

(D) 

(D) 

3,438 

3,250 

188 

846 

5,417 
578 
(D) 
552 

2,822 
(D) 
(D) 

2,729 

930 

9,453 

52 

Lumber,  building  materials,  hardware, 
f aim  equipnent  dealers 

47 

5251 

Hardware  stores 

(D) 

52  ex.  5251 

Other 

(D) 

53  part  3 
531 

General  merchandise  group  stores^ 

Department  stores 

3,193 
(D) 

533 

429 

539 
54 

Other  general  merchandise  stores 

Food  stores 

(D) 
107 

55  ex.  554 

2,775 

554 

225 

56 

Apparel,  accessory  stores 

972 

561,  567 

Men's,  boys'  apparel  stoics,  custom 
tailors* 

172 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ 

483 
392 

565 

F'vnily  f^lothing  stores^ 

40 

566 

Shoe  stores 

239 

564,  569 

Other  apparel  stores 

38 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

373 

5712 

Furniture  stores* , 

311 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  Vf, 
music  stores 

(D) 
(D) 

58 

Eating ,  drinking  places 

889 

5812 

Eating  places 

852 

5813 

37 

591 

Drug  stores,  proprietary  stores 

122 

59  ex.  591 

Other  retail  stores* 

750 

592 

Liquor  stores 

24 

594 

Book,  stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

17 
432 

5992 

Florists 

(D) 

5996 

7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

(D) 
992 

783 

Motion  picture  theaters 

151 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•■■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,061,000,  of  which  $656,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1953  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CORPUS  CHRISTI,  TEX.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  CORPUS  CHRISTI 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest' Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195-4' 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores'... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores.., 

SELECTED  SERVICES 


1,571 

67 
17 
50 

53 
6 

17 
26 

275 

123 

228 

96 

23 
29 
2A 
U 
26 

Ar 


103 
-47 
15 

41 

347 
226 
121 

53 

226 
56 

7 
16 
25 
11 

9 


Hotels 

Motion  picture  theaters. 


18 

15 


223,640 


15,133 

1,334 

13,799 

30,364 

21,928 

(D) 

(D) 

60,455 

44,058 

14,142 

12,967 

2,685 
4,579 
4,453 
2,344 
(D) 
329 


12,218 
8,093 
1,135 

2,990 

12,237 

10,013 

2,224 

7,383 

14,683 
3,957 
849 
854 
3,955 
436 
485 


(D) 
,489 


24,838 

1,439 

159 

1,280 

4,710 

3,637 

(D) 

(D) 

3,709 

4,712 

1,453 

1,757 

367 
630 
605 
312 
407 
41 


1,854 
(D) 

133 

(D) 

2,481 

2,232 

249 

1,079 

1,644 
151 
134 
72 
(D) 
78 
62 


(D) 
393 


9,562 


418 

54 

364 

1,865 

1,266 

(D) 

(D) 

1,783 

1,058 

580 

783 

113 
296 
282 
230 
124 
20 


523 
(D) 
36 

(D) 

1,484 

1,300 

184 

485 

583 
68 
50 
29 

(D) 
36 
22 


(D) 
197 


8,276 


401 

46 

355 

1,530 

1,057 

(D) 

(D) 

1,288 

1,031 

518 

625 

106 
242 
231 
163 
95 
19 


516 
(D) 
35 

(D) 

1,383 

1,206 

177 

448 

536 
66 
49 
28 

(D) 
25 
18 


(D) 
192 


1,507 

76 

18 
53 

50 

6 

25 

19 

285 

95 

176 


90 
31 
14 

39 

362 
216 

146 

59 

216 
50 

7 
11 
26 
16 

5 


194,105 

18,951 

1,974 

16,977 

24,856 

19,052 

3,863 

1,941 

44,076 

40,719 

13,038 

10,352 

1,793 
5,151 
4,484 

555 
2,310 

543 


9,782 

5,898 

713 

3,093 

13,527 

10,629 

2,892 

6,057 

12,747 
4,026 
336 
729 
3,204 
530 
(D) 


2,907 
2,279 


22,162 

1,655 

216 

1,439 

4,466 

3,617 

633 

216 

3, -050 

3,815 

1,410 

1,275 

200 
644 
544 

68 
293 

70 


1,521 
964 
165 

392 

2,828 

2,471 

357 

746 

1,396 
232 
26 
79 
471 
92 
(D) 


1,058 
366 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  raerchan- 
dis|  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish- 
ments which  could  not  he   classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:      1958  AND  1954 

CORPUS  CHRISTI   STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,   Sales,   Annual  Payroll,   and  Bnployees,   by  Kind  of  Business 

i 

Kind  of  business 

1958^ 

I954I 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll , 

entire 

year 

($1,000) 

Paid  engjloyees, 

workweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,   total  ............. 

2,010 

100 
24 
76 

62 
6 

19 
31 

370 

151 

297 

104 

23 
29 
24 
19 
28 
5 

111 
51 
15 

45 

463 
287 

176 

62 

290 
68 

7 
19 
29 
17 

9 

20 
24 

251,316 

19,578 

1,665 

17,913 

31,134 

21,928 

3,813 

(D) 

68,131 

47,848 

18,113 

13,714 

2,685 
4,579 
4,453 
2,988 
3,119 
(D) 

12,627 
8,419 
1,135 

3,073 

14,460 

11,481 

2,979 

8,188 

17,523 

4,268 

849 

1,027 

4,057 

513 

485 

2,453 
1,381 

27,258 

1,871 

190 

1,681 

4,769 

3,637 

628 

5CK 

4,110 

5,047 

1,807 

1,845 

367 
630 
605 
393 
(D) 
42 

1,904 

1,299 

133 

472 

2,833 

2,518 

315 

1,169 

1,903 

158 

134 

90 

621 

86 

62 

866 
476 

10,641 

555 

65 

490 

1,905 

1,266 

379 

260 

1,976 

1,161 

738 

824 

113 
296 
282 
265 
(D) 
21 

540 

36 

159 

1,731 

1,499 

232 

525 

686 
73 
50 
39 

186 
41 
22 

554 
250 

9,239 

530 

56 

474 

1,562 

1,057 

294 

211 

1,456 

1,131 

652 

656 

106 
342 
231 
191 
(D) 
19 

531 

342 

35 

154 

1,609 

1,390 

219 

482 

630 
71 
49 
38 

176 
28 
18 

456 
242 

1,867 

104 
23 
81 

64 
6 

29 
29 

379 

108 

222 

108 

19 

40 
28 
14 
27 
8 

105 
34 
14 

47 

456 
270 
186 

68 

253 
54 

7 
16 
30 
22 

5 

13 
25 

221,206 

23,277 

2,349 

20,880 

25,863 

19,052 

4,239 

2,572 

51,541 

44,229 

15,908 

11,150 

(D) 
5,196 

(D) 

1,166 

(D) 

543 

10,168 

6,070 

713 

3,259 

15,679 

12,117 

3,562 

6,706 

16,685 
4,203 
336 
968 
3,287 
596 
(D) 

3,007 
3,168 

24,171 

52 

Lumber,  building  materials,  hardware, 
fann  eiuiimf^nt  Hf^nlf^r-*^ ^ , , , . 

2,034 

5251 

Hardware  stores 

.    247 

52  ex.    5251 

Other 

1,776 

53  part  3 
531 

General  merchandise  group  stores-' 

4,561 
3,617 

533 

Tflmit'^d  prii^^  vari^^ty  ptorf^s 

682 

539 
54 

Other  general  merchandise  stores 

262 
3,365 

55  ex.    554 

Automotive  dealers, ..................... 

4,060 

554 

Gasoline  service  stations 

1,661 

56 

1,354 

561,   567 

Men's,  boys'   apparel  ptores,  custcan 

(D) 
646 

546 

135 

(D) 

70 

1,547 
933 
165 

399 

3,162 

2,726 

436 

811 ' 

! 

1,616 
242 

26 
110 
477 

98 
(D), 

l,078Ji 
489li 

562,563,568 
562 

Women's  clothing,   specialty  stores.... 
Ready-to-wear  stores ' 

565 

Family  clothing  stores^..,,.. ,. 

566 

Shoe  stores ., ••......•. •...• 

564,   569 

57 

Furniture,   home  furnishings,   equipment 
stores ..,....,....».,.... •....•. 

5712 

Furniture  stores* 

5713-15,  19 
572,   573 

Other  home  furnishings  stores* 

Household  appliance,   radio,  TV, 

58 

K*itr1n£,   drinldng  planf^s „.„, 

5812 

Eating  places. ,...,,...,..... 

5813 

Drinking  places, ,,,..,. 

591 

Drug  stores ,  proprietary  stores 

59  ex.    591 

592 

Liquor  stores. ,,.,,,...........,,,,,.. 

594 

Book,  stationery  stores.... .,...,,,,.. 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores. ,,,,,,,,,,,,,,,,,,,,,,, 

5992 

Florists 

5996 
7011,   7012 

Camera ,  photographic  s\5)ply  stores , . . . 

SELECTED  SERVICES 
Hotels 

783 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.     ...  Represents  zero.  I 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counteijj 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan-l; 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establishi 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CORPUS  CHRISTI,  TEX.,  AREA 

Table  4  —RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISHffiNTS— PERCENT  CHANGE  IN  SALES,  195^  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  CORPUS  CHRISTI,  THE  ENTIRE  CITY,  AND  CORPUS  CHRISTI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvrare,  farm  equipment 

dealers 

Harduare  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores ., 

Other  general  merchandise  stores......... 

Food  stores. 

AutcHDotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*...,.. 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ^ 

Drinking  places 

Drug  stores,  proprietary  stores.. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  si^jply  stores 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


Percent  change 


Central 

business 

district 


(D) 
(D) 
(D) 

2.0 

(D) 

-13.1 

(D) 

42.6 

2.8 

28.4 


11.-4 

31.9 

-17.7 

-5.5 

(D) 
15.1 

(D) 

-0.3 

-0.3 

(D) 

(D) 

-32.9 

-37.1 

39.4 

(D) 

2.5 
-13.5 
(D) 
(D) 
15.2 
(D) 
(D) 


-24.7 
(D) 


Entire 
cll^r 


15.2 


-20.1 
-32,4 
-18.7 

22.2 

15.1 

(D) 

(D) 

37.2 
.8.2 


25.3 
49.7 

-11.1 
-0.7 

322.3 
(D) 

-39.4 

24.9 
37.2 
59.2 
-3.3 

-9.5 

-5.8 

-23.1 

21.9 


15, 

-1. 
152. 

17. 

23, 
-17, 


(D) 


(D) 
-34,7 


City 
less  its 
central 
business 
district 


22.0 


(D) 
(D) 
(D) 

64.4 
(D) 
(D) 
(D) 

37.0 


7.5 

65.3 

115.4 

6.8 

11.1 
(D) 
(D) 
(D) 

32.9 
(D) 
(D) 
(D) 

-1.6 

8.0 

-27.4 

(D) 

24.6 
0,3 
(D) 
(D) 

84.3 
(D) 
(D) 


(D) 
(D) 


Entire 
standard 
metro- 
politan 
statistical 


13.6 


-15.9 
-29.1 
-14.2 

20.4 

15.1 

-10.0 

(D) 

32.2 


13.9 

23.0 
(D) 

-11.9 
(D) 

156.3 
(D) 
(D) 

24.2 
38.7 
59.2 
-5.7 

-7.8 

-5.2 

-16.4 

22.1 

5.0 

1.5 
152.7 

6.1 

23,4 

-13,9 

(D) 


-18,4 
-40,6 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


18.5 


(D) 
(D) 
(D) 

54.6 
(D) 

-3.8 
(D) 

31.9 

16.9 

13.3 

48.7 
(D) 
3.4 
(D) 
(D) 
(D) 
(D) 

31.6 

52.8 

(D) 

(D) 

-0,7 

6,4 

-19,5 

(D) 

6,2 
3,9 
(D) 
(D) 
73,3 
(D) 
(D) 


42.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

•'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  5.— HETAIL  STORES:   1958  AND  195i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

CORPUS  CHRISTI  AND  OF  CORPUS  CHRISTI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  La 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


195-4 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. .....i...... 

Other 

Generaj.  merchandise  group  stores^ ., 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores. 

Food  stores. 

Autcmotive  dealers 

Gasoline  service  stations. , ,,,, ,,, 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*.... 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores '.,.. , 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores*. 

Other  home  furnishings  stores*,..,...,,,...,. ,..,.... 

Household  appliance,  radio,  TV,  nwsic  stores 

Eating,  drinking  places 

Eating  plac  es 

Drinking  places. ,..,...,.....,...,,,,,.,,.,. 

Drug  stores,  proprietary  stores..,,,...,,.....,......,...... 

Other  retail  stores*.., ,...,,.. 

Liquor  stores .,,,,..,.......... 

Book,  stationery  stores ,.,...,... ..,...,..•......, 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,,.. .•,,,,,,.,,.....,..,,.. 

Florists 

Camera,  photographic  svjjply  stores,,,,,,..............,,.. 


30.1 

(D) 
(D) 


56.5 
(D) 
(D) 
(0) 

2.9 

63.6 

5.6 

66.1 

69,2 

67,5 

67.7 

(D) 

(D) 

(D) 

19.2 

19.9 

(D) 

(D) 

18.8 
20.4 
11.8 

(D) 

37.8 

12.6 

16.3 

(D) 

82.2 

(D) 

(D) 


34,0 

1.8 
(D) 
(D) 

67.7 
(D) 

60.7 
(D) 

2.8 

67.0 

4,8 

74.3 
78.6 
73.0 
71,1 
48,1 
83.4 
55.2 


(D) 
(D) 

25.4 

30.6 

6.5 

14.0 

42.5 

14,4 

(D) 

75.7 

88,1 

(D) 

(D) 


26.8 

(D) 
(D) 


55.1 
(D) 

52.2 
(D) 

2.6 

58.6 

4.4 

62.5 
69.2 
67.5 
67.7 

(D) 
71.1 

(D) 

18.6 

19.1 

(D) 

(D) 

15.9 
17.8 


(D) 

31.7 

11.7 

16,3 

(D) 

80.1 

(D) 

(D) 


29.9 

1.5 
(D) 
(D) 

65.0 
(D) 

55.3 
(D) 

2.4 

61.7 

3.9 

69.0 
(D) 

72.3 
(D) 

22.9 
(D) 

55.2 

23.2 

26,6 

(D) 

(D) 

21,9 

26,8 

5.3 

12.6 

32.5 
13,8 

(D) 

57,0 
85,9 

(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z) -Less  than  0.05  percent. 

■"■In  coinputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  ovm  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  In  computing  percent. 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Taljle  6.— RETAIL  STORES:   1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  CORPUS  CHRISTI,  THE  ENTIRE  CITY,  AND  CORPUS  CHRISTI  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  vAich  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city-"- 


1958 


195^ 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  369 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ , 

Umber,  building  materials,  hardvare, 

farm  equipment  dealers .., 

Hardware  stores. 

Other , 

General  merchandise  group  stores^ , 

Department  stores 

Limited  price  variety  stores.,......., 

Other  general  merchandise  stores.,,.., 

Food  stores , 

Autcmotlve  dealers. ............,,....,,, 

Gasoline  service  stations. ........,,..,, 

Apparel,  accessory  stores. , ., 

Men's,  beys'  apparel  stores,  custom 

tailors* , 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' . ,,.,,..,,,..., 

Family  clothing  stores' , 

Shoe  stores .•,....,,..,.,..,,, 

Other  apiparel  stores 

Furniture,  hone  furnishings,  equipaent 

stores , 

Furniture  stores*. ........,..,.,....., 

Other  heme  furnishings  stores  ...,,.,, 

Household  appliance,  radio,  TV,  music 

stores ,..,,...,,,. .....,,.....,, 

Eating,  drliddiig  places .,.., 

Eating  places. ........................ 

DrinMng  places. ..........,.,.,,.,,.., 

Drug  stores,  proprietary  stores.,.,,.,. 

Other  retail  stores*, , ...,. 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  svqjply  stores..., 


100.0 


(D) 
(D) 


25.4 
(D) 
3,0 
(D) 

2,6 

41.6 


12,7 

2.8 
4.6 
4.5 
(D) 
3.3 
(D) 


3.5 
2.4 
(D) 

(D) 

3,4 
3.0 
0.4 

(D) 

8.2 
0.7 
0.2 
(D) 
4.8 
(D) 
(D) 


100.0 


0.5 
(D) 
(D) 

25.5 
(D) 
3.6 
(D) 

1.9 
41.3 

0.9 

11.6 

2.1 
5.4 
4.8 

0.4 
2.9 

0.5 


3.6 
2.4 
(D) 

(D) 

5.2 
4.9 

0,3 

1.3 

8.2 
0.9 
(D) 
0.8 
4.3 
(D) 
(D) 


100.0 


0.6 
6.2 

13.6 
9.8 
(D) 
(D) 

27.0 

19.7 

6.3 

5.8 

1.2 
2.0 
2.0 
1.0 
(D) 
0.1 


5.5 
3.5 

0.5 

1.3 

5.5 
4.5 
1.0 

3.3 

6.6 
1.8 
0.4 
0.4 
1.8 
0,2 
0.2 


100.0 


1.0 
8.7 

12.8 
9.8 
2,0 
1.0 

22.7 

21.0 

6.7 

5.3 

0.9 
2.7 
2.3 

0.3 
1.2 
0.3 


5.0 
3.0 
0.4 

1.6 

7,0 
5.5 
1.5 

3.1 

6.6 
2.1 
0.2 
0.4 
1.7 
0,3 
(D) 


100.0 

7,8 
0.7 
7.1 

12.4 
8.7 
1.5 
(D) 

27.1 

19.0 

7.2 

5.5 

1.1 
1.8 
1.8 
1.2 

1.2 
(D) 

5.0 
3.3 
0.5 

1.2 

5,8 
4.6 

1.2 

3.3 

7.0 
1.7 
0.3 
0.4 
1.6 
0.2 
0.2 


100.0 

10.5 
1.1 
9.4 

11.7 
8.6 
1.9 
1.2 

23.3 

20.0 

7.2 

5.0 

(D) 
2.3 
(D) 
0.5 
(D) 
0.2 


4.6 
2.7 
0.3 

1.5 

7.1 
5.5 
1,6 

3.0 

7.5 
1.9 
0.2 
0.4 
1.5 
0.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  coniputing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CORTOS  CHRISTI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.— Includes  the  planned  center  known  as  "Parkdale  Plaza  Shopping  Center"  and  the  stores  in  the  area  bounded  by 

Carmel  Pkwy.  extended.  South  Staples,  Gollihar  Rd. 


SIC 
code 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Nxmber 

Sales ($1,000).. 

Convenience  goods  stores: 

Number 

Sales ($1,000).. 

Shopping  goods  stoics:-' 

Nunber 

Sales ($1, 000) . . 

All  other  stores: 

Number 

Sales ($1, 000) . . 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f  aim  equijment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores   

Deparlment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores , 

Food  stores 


SIC 

Total 

code 

55  ex.  554 

25 

8,559 

554 

56 

4 

561,  567 

(D) 

562-3, 568 

562 

13 

565 

4,532 

566 

564,  569 

8 

57 

(D) 

5712 
5713-15,19 

Number  of 

establish- 

572, 5732 

ments 

25 

58 

5812 

5813 

... 

591 

59  ex.  591 

4 

592 

1 

594 

1 

595 

2 

597 

5992 

2 

5996 

Kind  of  business 


Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  , 

Men's,  boys'  apparel  stores,  oustcm 

tailors 

Women's  clotliing,   specialty  stores... 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


Number  of 
establish- 
ments 


MRC  No.  2.— Includes  the  stores  in  the  area  bounded  by  Antelope,  Carizzo,  Mestina,  Josephine 


SIC 
code 


54,58,591 


53  part, ' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 


5251 

3 


Kind  of  business 


Retail  stores,  total: 

Nimber 

Sales 


.($1,000). 


Convenience  goods  stores: 

Number 

Sales ($1,000)... 


Shopping  goods  stores:-' 

Number 

Sales ($1,000). 


All  other  stores: 

Nimber 

Sales ($1,000) . 


Total 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stoics 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  s-tores. 


53 
11,661 


23 
729 


16 
(D) 


14 
(D) 


Number  of 
establish- 
ments 


53 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Autono-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  s-tores,  cus-tcm 

tailors ••• 

Women's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ••• 

Otner  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Nunber  of 
establish- 
ments 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 


Other  reteiil  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Sd^SmSL  SlSlS.   (1...!  «.I1  ord„,   dl^.t  ..UW,  ..r«h«>dl,.  v«idW  mchta.  op.r.tor.)  p».  oC  SIO  53. 

'Limited  to  "employer"  establishments.  ^  ii_  u  ^„  >,„n„„ 

^iri^u^es  Lta  ?or  those  kinds  of  busiiiess  in  SIC  59  (ex.  591)  not  covered  Hi  any  of  the  lines  below. 
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APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories  — those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year, 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store'  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  sueh  establishments.  In  1958 
only  two  major  groups—SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)'  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ag  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership  ' 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. ; 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 
i 

j  Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
jprietors  or  of  partners  of  unincorporated  busi- 
;nesses.  Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
,  etc. 

J  Payroll— workweek  ended  nearest  November 
15.-This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments   whose  payroll  period  was  other 

j  than  a  week  were   requested   to  adjust   the  fig- 

I  ures  to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
^vember  15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
.  roll  for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodlties. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided; 
that  the  combined  sales  of  the  other  two  groupst 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Estabhshments  primarily  selling  food  for  home? 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified| 
as  "Eating  and  Drinking  Places"  (SIC  majori 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 


Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 


■ 


NOTE:  This  group  does  not  include  estab 
lishments  primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es-| 
tablishments  are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business.  ' 


Passenger  car  dealers,  franchised  and  non-j 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  usec^j 
automobiles  and  trucks.  These  establishments!' 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  pans, 
tires,  batteries,  and  automotive  accessories.  Usee 
car  lots  and  repair  shops  operated  by  franchisee 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  anc 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
istablishments  primarily  selling  new  automobile 
ires,  batteries,  automobile  seat  covers,  and  auto- 
nobile  parts  and  accessories.  Establishments 
)rimarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
)ther  automotive  petroleum  products.  Establish- 
nents  called  garages  but  deriving  the  larger 
jart  of  receipts  from  gasoline  and  oil  sales 
ire  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
ated  articles  for  personal  wear  and  adornment, 
"lot  included  in  this  group  are  the  establish- 
nents  which  meet  the  criteria  for  department 
itores  or  general  merchandise  stores  (SIC  531 
md  part  of  5392),  even  though  most  of  their 
•eceipts  are  from  the  sale  of  apparel  and  ap- 
)arel  accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
>61  and  5671). --Establishments  primarily  engaged 
n  selling  men's  and  boys'  outerwear  and  fumish- 
ngs  such  as  shirts,  hatp,  underwear,  hosiery, 
;tc.  Also  included  are  establishments  primari- 
y  engaged  in  the  making  and  selling  of  outer- 
vear  to  individual  order  from  stocks  of  material 
•-arried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
">63,  568).— Establishments  primarily  sellingwom- 
m's  apparel  and  apparel  accessories  of  all  types, 
ncluding  women's  ready-to-wear  stores,  furriers, 
ind  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).- 
pstablishments  primarily  selling  women's  and 
jirls'  apparel.  Establishments  are  included  in 
his  category  provided  (1)  their  sales  of  all  tj^jes 
)f  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
^0%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
an's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  anddress- 
|is  are  at  least  one-third  of  sales  of  all  women's 
ind  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
iJified  as  custom  tailors  (SIC  567). 

'  Family  clothing  stores  (SIC  565).— Establish- 
nents  primarily  selling  clothing,  furnishings,  and 
iccessories  for  men,  women,  and  children,  with- 
)ut  specializing  in  any  one  line.  Establishments 
re  included  in  this  category  provided  (l)their 
«iles   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  itenns 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  am'  record  shops,  kinds 
of  business  which  in  the  i954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).- E stablishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players .  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  "business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day- 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiiliated  monthly  dollar  sales  volume  (with  compari- 
sons for  prevlo\is  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores --United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year -end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits. 
Juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Cannere'  stock,  supplied  by  canfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  1.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  irnporters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the'  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  repxjrt  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports  ] 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 


USCOMM— DC 


J 


BC58-CBD20 


Bureau  of  the  Census 
Library 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

Dallas^  Tex.,  Area 


U.S.  DEPARTMENT  OF  COMAllERCE 

Luther  H.  Hodges,  Secretory 

BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


1958 

Census 

o( 

Business 


BUREAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Director  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L  KEHRES,  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Chief,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS   DIVISION— 

Harvey   Kailin,    Chief 

Louis    Greenberg,   Assistant   Chief 

Henry   Wulff,    Chief,    Census    Program  Branch 


ECONOMIC   OPERATIONS   DIVISION— 
M,    D,    Bingham,    Chief 

Irving    Weiss,    Assistant   Chief,    Processing 
Sol  DoUeck,   Assistant   Chief,    Systems 


ELECTRONIC   SYSTEMS   DIVISION- 
Robert   F.    Drury,    Chief 


GEOGRAPHY   DIVISION— 

William   T.    Fay,    Chief 


MACHINE    TABULATION   DIVISION— 
C.    F.    VcinAken,    Chief 


PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  Included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  auid  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  connjnodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  aiid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.     SELECTED    SERVICE    TRADES,  SUMMARY 
STATISTICS— A  United  States    summary   chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and  ij 
geographic    areas,    for   such    subjects   as     receipts-sixe  of 
establishments,  employment-size   of  establishments,  legal 
form  of  organization,   single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels,  , 
This    volume    will    incorporate    the    subject    report    series  | 
BC58-SS. 

Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A   United   States    summary   chapter   and   separate  ij 
chapters   for  each  State,  the   District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the   Virgin  Islands,    Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard! 
metropolitan    statistical    areas.      The    amount    of    kind-of- 
business   detail  will  vary  in  accordance   with  the  number  of  j| 
service  establishments  in  the  area.  Data  for  selected  towns  i 
and  townships   in   New  Englcuid,  New  Jersey,  and   Pennsyl- : 
vania  will   also  be  included.     This  volume   will  incorporate  Ij 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  repyort 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies.  Welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  Inquiry  from 
the  Census  Bureau. 

Tlie  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  In  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  genera  lly  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines.  I.e.,  to  consist  of  one  of  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant.  In  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prc^ibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  pyortion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  Onless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  1,— RETAIL  STORES  AND  .'W.HCTKD  SERVICE  KSTABLISaffiNTS:      1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  DALLAS 

Establishments,  Sales,  Annual  Payroll,  and  Bnploiyees,  by  Kind  of  Business 

Kind  of  business 

1958^ 

1954'- 

SIC  code 

Estab- 

lishr- 

ments^ 

(nunber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  anployees, 

workweelc  ended 

nearest  Hot.  15 

Estab- 
lish- 
ments^ 

(mmber) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
■vorTsiiiBek 

(mmber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,   total^ 

473 

3 

3 

14 
5 
4 
5 

8 

3 

3 

110 

30 
33 
24 
10 
34 
3 

31 

13 

1 

17 

152 

122 

30 

16 

133 
26 
8 
2 
28 
5 
3 

20 
8 

158, 2M 
(D) 

(i)) 

81,524 

75,423 

5,463 

638 

1,052 

(D) 

221 

28,511 

5,729 
10,593 
9,874 
7,541 
4,297 
(D) 

7,970 

4,274 

(D) 

(D) 

12,009 
9,961 
2,048 

5,218 

21,077 

3,379 

1,236 

(D) 

10,422 

211 

1,153 

16,188 
2,467 

30,396 

(D) 

(D) 

18,020 

17,083 

890 

47 

110 

(D) 

24 

4,636 

970 

1,716 

1,622 

1,303 

616 

(D) 

1,356 
668 
(D) 

(D) 

2,611 

2,234 

377 

734 

2,822 
188 
196 
(D) 

1,668 

39 

122 

5,859 
4^44 

10,561 
(D) 

(i)) 

5,782 

5,222 

540 

20 

48 

(D) 

10 

1,810 

366 
727 
688 
488 
205 
(D) 

319 
167 
(D) 

(D) 

1,510 

1,323 

187 

262 

797 
51 
57 
(D) 
432 
14 
35 

2,901 
182 

9,199 

(D) 

(D) 

5,003 

4,625 

359 

19 

39 

(c) 

10 

1,484 

305 
592 
560 
410 
159 
(D) 

313 
167 
(D) 

(D) 

1,356 
1,186 

170 

245 

727 
47 
55 
(D) 
390 
10 
34 

2,666 
159 

534 

7 
3 
4 

16 
6 
6 
4 

10 

2 

4 

149 

25 
53 
20 
11 
39 
20 

30 
7 

1 

22 

151 

120 

31 

22 

143 
24 
7 
3 
37 
5 
3 

16 
10 

165,738 

1,686 
(D) 
(D) 

82,501 

75,671 

6,261 

569 

935 

(D) 

240 

34,107 

7,915 
12,139 
9,357 
7,178 
5,301 
1,568 

9,095 

5,268 

(D) 

(D) 

11,307 
9,983 
1,324 

4,951 

(D) 
3,284 
891 
455 
9,116 
(E) 
(D) 

10,291 
2,811 

30,355 

52 

Lumber,   building  materials,   hardware, 
farm  equipnent  dealers 

207 

5251 

Hardware  stores 

(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores^ 

Department  stores 

16,480 
15,439 

533 

Limited  price  variety  stores 

980 

539 

Other  general  merchandise  stores ...... 

Food  stores 

61 
141 

55  ex.    554 

Autcmotive  dealers 

(D) 

554 

Gfls'^l  \r\p-  ■'5'^rvice  ■•=5tnt"Jon'=i, 

56 

56 

Apparel,   accessory  stores 

5,512 

561,    567 

Men's,  boys'  apparel  stores,   custcm 
tailors  * 

1,390 

562,563,568 
562 

Women's  clothing,   specialty  stores.... 
Ready-to-wear  stores' 

1,697 
1,251 

565 

Fnmn  1  y  f»l ntbing   stOTH^R^ 

1,457 

566 

Shoe  stores 

769 

564,    569 

Other  apparel  stores 

199 

57 

Furniture,  hone  furnishings,  equipnent 
stores 

1,422 

5712 

Piii-m"tiiT*>   at^T^R*.  ,  .  ^  ,  ^ .  . ,  ^^ 

697 

5713-15,    19 
572,    573 

Other  home  furnishings  stores* 

Household  appliance,   radio,   TV, 
music  stores 

(D) 

58 

Fnt.iTig,    drinlriTig  plBfies,  ,  ,  ,  ,  ,    ^  , 

2,542' 

5812 

Eating  places 

2,351. 

5813 

nrinlring   plncps,  ,,.,., 

191; 

591 

Drug  stores,  proprietary  stores 

804 

59  ex.   591 

Other  retail  stores^ 

(D)' 

592 

Li<iuor  stores 

185 

594 

Book,   stationery  stores 

204 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

1,392 

5992 

Florists 

(D)f; 

f 

3,65aj 

57^; 

,1 

5996 
7011,   7012 

Camera,  photographic  supply  stores.... 

SELECTED  SERVICES 
Hotels 

783 

Motion  picture  theaters 

standard  Notes: 


(D)  Withheld  to  avoid  disclosure. 


(NA)  Not  available. 


,.  Represents  zero. 

■^Sales  of  leased  depeirtments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately! 
coimted  and  separately  classified  in  accordance  with  its  own  iind  of  business.  The  effect  on  comparability  is  greatest  for  general' 
merchandise  stores  (SIC  53,  pt.)  and  appairel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general | 
merchandise  stores  but  elsewhere  classified  were  $2,798,000,  of  which  $1,447,000  was  incliided  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  pictxire  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments, 

*Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


DALLAS,  TEX.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  DALLAS 


Establishneiits,  Sales,  ATmiml  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  l)usiness 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


RETAIL  STORES 

Retail  stores,  total^..... 

Lumber,  Ijuildlng  materials,  hardware, 

faun  equipnent  dealers .•..•• 

Hardware  stores, 

Other 

General  merchandise  groi?)  stores^ 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores , 

Automotive  dealers. , 

Gasoline  service  stations.... 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores'. ..., 

Shoe  stores 

Other  apparel  stores. 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places. . ......j...... 

Eating  places. ...................... 

Drinking  places. 

Drug  stores,  proprietary  stores....... 

Other  retail  stores^ 

Liq'oor  stores ..,,,.,.. 

Book,  stationery  stores............. 

Sporting  goods ,  hicycle  stores 

Jewelry  stores , 

Florists. 

Camera,  photographic  siqjply  stores,. 


SELECTED  SERVICES 


Hotels 

Motion  pictin-e  liheaters. 


6,072 


309 

57 

252 

202 
12 
91 
73 

980 

456 

777 

462 

63 
197 
122 
53 
94 
39 


418 
149 
106 

163 

1,188 

1,021 

167 

196 

1,084 
242 
33 
51 
99 
119 
21 


82 
59 


1,056,486 


53,126 

3,887 

49,239 

155,557 

125,795 

14,657 

(D) 

225,091 

217,663 

68,309 

74,570 

9,673 
33,947 
29,726 
17,279 
10,169 

3,262 


49,892 
23,096 
12,017 

14,779 

71,272 

64,052 

7,220 

41,027 

99,979 
38,929 
3,672 
3,000 
20,751 
4,125 
2,691 


21,076 
(D) 


123,304 


5,509 

402 

5,107 

27,310 

23,483 

2,270 

(D) 

14,440 

19,088 

7,125 

11,011 

1,643 
4,982 
4,562 
2,632" 
1,418 
336 


6,619 
3,154 
1,629 

1,836 

16,029 

14,982 

1,047 

5,944 

10,229 
1,900 
488 
292 
3,212 
677 
260 


7,322 
(D) 


44,159 

1,413 

131 

1,282 

9,427 

7,384 

1,376 

(D) 

5,407 

4,570 

2,766 

4,439 

590 

1,987 

1,850 

1,184 

514 

164 


1,783 
852 
469 

462 

8,926 

8,359 

567 

2,204 

3,224 
513 
134 

86 
947 
340 

76 


3,786 
(D) 


38,149 

1,341 

112 

1,229 

7,561 

6,187 

862 

(D) 

3,932 

4,462 

2,44-1 

3,536 

483 
1,697 
1,575 
888 
376 
142 


1,721 
831 
453 

437 

8,159 

7,640 

519 

2,014 

2,932 
451 
127 

82 
900 
304 

70 


3,527 
(D) 


5,562 


249 
44 
205 

161 
11 
81 
69 

969 

386 

599 

428 

47 
175 
80 
35 
98 
59 


349 
82 
66 

113 

1,279 
980 
299 

193 

949 
222 
31 
41 
96 
101 
13 


70 
60 


894,838 

53,971 

2,813 

51,158 

132,606 

(D) 

12,639 

(D) 

180,597 

222,930 

45,015 

61,029 

12,592 

25,154 

15,540 

9,990 

9,198 

3,835 


38,146 

16,969 

5,220 

14,403 

59,435 

50,516 

8,919 

29,531 

71,578 
29,191 
3,238 
2,405 
13,477 
2,844 
1,621 


14,485 
7,682 


99,310 

5,122 

267 

4,355 

22,728 

(D) 

1,880 

(D) 

10,317 

17,147 

5,109 

8,975 

2,188 
3,538 
1,939 
1,465 
1,243 
541 


5,208 

2,265 

999 

1,944 

12,627 

11,533 

1,094 

4,017 

7,560 
1,449 
492 
211 
1,975 
432 
160 


(D) 
1,555 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  aocoixiance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)-  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  estahlish- 
ments  \rtiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1953  data  limited  to  "oi^loyer"  establishments. 

^Inolvidea  data  for  those  kinds  of  Imsiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— JffiTAIL  STORES  AND  SKLBCTKD  SERVICE  ESTABLISIMENTS:   1958  AND  1954 

DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establistaents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

Ush- 

menlis 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 


56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

farm  equipoaent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  gejieral  merchandise  stores,.,. 

Food  stores. ,, , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  ptores,  custom 

tailors*, .,. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores ,.,.., 

Furniture  stores* ., 

Other  hone  furnishings  stores* 

Household  ^pliance,  radio,  TV, 
music  stores...., 

Eating,  drinking  places.. ,,,,. 

Eating  places , , 

Drinking  places ,., 

Drug  stores,  proprietary  stores 

Other  retail  stores*.,,,,,,,,,...,.,,. 

Liquor  stores ....,...,.,,,, 

Book,  stationery  stores,.,,,,,,.,,,. 

Sporting  goods ,  bicycle  stores. , 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores.., 

SEtECTED  SERVICES 


9,134 

541 
117 
424 

403 

18 

146 

163 

1,579 
683 

1,331 
674 

84 
300 
187 

89 
122 

57 


635 
236 
140 

259 

1,549 

1,372 

177 

301 

1,438 

253 

51 

75 

131 

168 

26 


Hotels 

Motion  picture  theaters. 


94 


1,382,191 


74,257 

7,056 

67,201 

185,142 

137,701 

19,696 

26,219 

317,379 

284,782 

100,596 

92,378 

12,661 
40,811 
35,697 
22,889 
11,923 
3,784 


66,236 
30,590 
14,469 

21,177 

86,576 

78,859 

7,717 

54,842 

120,003 
41,128 
4,443 
3,804 
22,690 
5,427 
3,003 


21,450 
3,318 


153,149 


7,490 

747 

6,743 

30,784 

25,119 

3,022 

2,643 

19,872 

24,142 

9,869 

13,281 

2,111 
5,890 
5,412 
3,280 
1,633 
367 


8,612 
4.113 


2,601 

19,459 

18,332 

1,127 

7,789 

11,851 
2,026 
557 
341 
3,433 
832 
292 


7,441 
1,728 


56,317 

2,075 

275 

1,800 

11,029 
7,962 
1,868 
1,199 

7,802 

5,980 

3,914 

5,457 

722 

2,404 

2,238 

1,531 

617 

183 


2,361 

1,141 

536 

684 

10,882 

10,289 

593 

2,936 

3,881 
542 
178 
108 

1,031 

335 

86 


3,861 
881 


48,234 

1,949 

243 

1,706 

8,726 

6,655 

1,173 

898 

5,550 

5,831 

3,440 

4,373 

597 

2,053 

1,902 

1,116 

449 

158 


2,260 

1,099 

518 

643 

9,912 

9,367 

545 

2,669 

3,524 
479 
168 
100 
974 
277 
80 


3,598 

749 


8,331 

457 
104 
353 

325 

14 
144 
167 

1,601 
590 

1,050 
625 

73 
281 
133 

52 
122 

77 


518 

131 

82 

199 

1,581 

1,268 

313 

292 

1,292 
232 
134 

57 
132 
145 

16 


1,138,512 

78,981 

5,800 

73,181 

152,807 

111,815 

16,464 

24,528 

243,843 

272,750 

68,219 

74,152 

15,591 
29,971 
18,777 
13,256 
10,675 
4,305 


51,404 

21,884 

7,268 

20,324 

70,420 

60,491 

9,929 

38,972 

86,964 

31,235 

15,461 

2,947 

14,747 

3,935 

1,707 


(D) 
(D) 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.  I 

"^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  countej 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  mercham 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish^ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstoi^  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  eatablishments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


DALLAS,  TEX.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESXABLISBIENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BIJSINESS  DISTRICT  OF  DALLAS,  THE  ENTIRE  CITY,  AMD  DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


KLnd.  of  business 


RETAIL  STORES 

Retail  stores,  total^ , 

Limber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores. .................................. 

Other 

General  merchandise  group  stores  ................... 

Department  sxores ................................. 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores.................. 

Food  stores. ........................................ 

Autcmotlve  dealers. ................................. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores. ............... 

Ready-to-wear  stores'. 

Family  clothing  stores-^........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home   furnishings,  equipment  stores....... 

Furniture  stores^ 

Other  home  furnishings  stores*.................... 

Household  tgjpliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places. . ........ ....i. ............ ......... 

Drinking  places. .................................. 

Drug  stores,  proprietary  stores..................... 

Other  retail  stores^ ................................ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelx7  stores ; 

Florists 

Camera,  photographic  si^jply  stores....... 

SELECTED  SEHMCES 


Hotels. ................. 

Motion  picture  theaters. 


Percent  change*^ 


Central 

business 

district 


-4-, 5 

(D) 

(D) 

-1.2 

-0.3 

-12,7 

12.1 

12.5 

(D) 

-7.9 

-16.4 
-27.6 
-12,7 

5.5 

5.1 

-18.9 

(D) 

-12.4 

-18.9 

(D) 

(D) 

6,2 
-0.2 
54.7 

5.4 

(B) 
2.9 

38.7 
(D) 

14.3 
(D) 
(D) 


57.3 
-12.2 


Entire 
city 


18.1 


-1.6 
38.2 
-3.8 

17.3 
(D) 

16.0 
(D) 

24,6 

-2,4 

51,7 

22,2 
-23.2 

35.0 
91.3 
73.0 
10,6 
-14.9 

30.8 

36.1 

130.2 

2.6 

19.9 

26.8 

-19.0 

38.9 

39.7 
33,4 
13.4 
24,7 
54.0 
45.0 
66.0 


45.5 
(D) 


City 
less  its 
central 
business 
district 


23,2 


(D) 
(D) 
(D) 

47.8 
(D) 

44.2 
(D) 

24,7 

(D) 

52.1 

71.1 
-15.7 

79.4 
221,1 
246.3 

50.7 
(D) 

44,3 

60.9 

(D) 

(D) 

23,1 

33,4 

-31.9 

45.7 

(D) 
37.2 
3.8 
(D) 
136.8 
(D) 
(D) 


16.5 
(D) 


Entire 
standard 
metro- 
politan 
statistical 


21.4 


-6,0 
21,7 
-8,2 

21.2 

23,2 

19,6 

6.9 

30.2 

4,4 

47,5 

24.6 

-18.8 

36.2 

90.1 

72.7 

11,7 

-12,1 

28,9 

39,8 

99.1 

4.2 

22.9 

30.4 

-22.3 

40,7 

38.0 
31.7 
-71.3 
29.1 
53.9 
37.9 
75.9 


(D) 
(D) 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


25.8 


(D) 
(D) 
(D) 

47.4 

72.3 

39.5 

6.8 

30.2 

(D) 

47.7 

59,5 

-9.7 

69.5 

174.1 

152.5 

41.9 

(D) 

37.7 

58.4 

(D) 

(D) 

26.1 

36.4 

-34.1 

45.9 

(D) 

35.1 

-78.0 

(D) 
117.9 

(D) 

(D) 


(D) 
(D) 


-  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0,05  percent, 
•"■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  maiTi  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  ^rindH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:  1958  AND  195-4  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

DALLAS  AND  OF  DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  bxislness  district'' 


1958 


1954 


Percent  of  standard  metro- 
Xolitan  statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STCKES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  grcnip   stores' 

Department  stores. ........................................ 

Limited  price  irariety  stores. ............................. 

Other  general  merchandise  stores.......................... 

Food  stores. ................................................ 

AutODiDtive  dealers. ,,...,,...,.,......,,.....,,............. 

Gasoline  service  stations, .................................. 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tailors*...,,,,,....,. 

Vfomen's  clothing,  specialty  stores  ..............,.,,.,,,, 

Ready-to-wear  stores', ,,,..,.........,..,,,..,.......... 

Family  clothing  stores'...........................,,,,,.,. 

Shoe  stores ............................................... 

Other  apparel  stores ,,..,..,......... 

Furniture,  home  furnishings,  equiiment  stores 

Furniture  stores*. .........,.,.,., ,.......,,,,.,.... 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores...,,, ,,, 

Eatli^,  drinking  places,., ,,.,..,. 

Eating  places 

Drlnldiig  plac es.... ...... ....,,,,,,..,,,.,,,......,...,,., 

Drug  stores,  proprietary  stores, .,,,.......,,,.....,.., 

Other  retail  stores* , 

Liquor  stores. 

Book,  stationery  stores , , 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,,,..........,,.......,,... 

Florists 

Camera,  photographic  snjply  stores,,.,............,....... 


15.0 

(D) 

(D) 

52.4 

60.0 

37.3 

(D) 

0.5 

"(D) 

0.3 

38.2 
59.2 
31.2 
33.2 
43.6 
42.3 
(D) 

16.0 

18.5 

(D) 

(D) 

16.8 
15.6 
28.4 

12.7 

21.1 
8.7 

33.7 
(D) 

50.2 
5.1 

42.8 


18.5 

3.1 
(D) 
(D) 

62.2 
(D) 

49.5 
(D) 

0.5 

(D) 

0.5 

55.9 
62.8 
48.2 
60.2 
71.8 
57.6 
40.9 

23.8 

31.0 

(D) 

(D) 

19.0 
19.8 

14.8 

16.8 

(D) 
11.3 
27.5 
18.9 
67.6 
(D) 
(D) 


11.5 

(D) 

(D) 

44.0 

54.8 

27.7 

2.4 

0.3 

(D) 

0.2 

30.9 
45.2 
26,0 
27.7 
32.9 
36.0 
(D) 

12.0 

14.0 

(D) 

(D) 

13.9 
12.6 
26.5 

9.5 

17.6 
8.2 

27.8 

45.9 

3.9 

38.4 


14.6 

2.1 
(D) 
(») 

54.0 

67.7 

38.0 

2.3 

0.4 

(D) 

0.4 

46.0 

50. 

40.5 

49,8 

54,1 

49,7 

36.4 

17,7 

24.1 

(D) 

(D) 

16.1 
16,5 
13.3 

12.7 

(D) 

10,5  :i 

5.8  ■ 

15.4  i 

61.8'' 

(D) 

(D)i 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


DALLAS,  TEX.,  AREA 
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Table  6.— flETATT.  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTHAl  BOSINESS  DISTRICT  OF  DAIiAS,  THE  EHTUffi  CITY,  AND  DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  >diich  exclude  sales  of  nonstore  retailers — mall  order,  direct  selUng, 

Bterchosdlse  veiidljsg  laachine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire  city^ 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

HETATT.  STORES 
Retail  stores,  total^ , 

100,0 

(D) 

(D) 

51.5 

47.6 

3.5 

0.4 

0.7 

(D) 

0.1 

18.0 

3;6 

6.7 
6.2 
4.8 
2.7 
(D) 

5.0 
2.7 
(D) 

(D) 

7.6 
6.3 
1.3 

3.3 

13.3 
2.1 
0.8 
(D) 
6.6 
0.1 
0.7 

100.0 

1.0 
(D) 
(D) 

49.8 

45.7 

3.8 

0,3 

0.6 

(D) 

0.1 

20.6 

4.8 
7.3 
5.6 
4.3 
3.2 
0.9 

5.5 
3.2 
(D) 

(D) 

6,8 
6.0 
0.8 

3.0 

(D) 
2.0 
0.5 
0.3 
5.5 
(D) 
(D) 

100.0 

5.0 
0.4 
4.6 

14.7 

11.9 

1.4 

(D) 

21.3 

20.6 

6.5 

7.1 

0.9 
3.2 
2.8 
1.6 
1.0 
0.3 

4.7 
2.2 

1.1 

1.4 

6.7 
6.1 
0.7 

3.9 

9.5 
3.7 
0.3 
0.3 
2.0 
0.4 
0.3 

100.0 

6.1 
0.3 
5.8 

14.9 
(D) 
1.4 
(D) 

20.3 

25.1 

5.0 

6.9 

1.5 
2.8 
1.7 
1.2 
1.0 
0.4 

3.9 
1.5 
0.6 

1.6 

6.7 
5.7 
1.0 

3.0 

8.1 
3.3 
0.4 
0.3 
1.5 
0,3 
0.2 

100.0 

5.4 
0.5 
4.9 

13.3 

10.0 

1.4 

1.9 

23.0 

20.6 

7.3 

6.7 

0.9 
3.0 
2.6 
1.7 
0.8 
0.3 

4.7 
2.2 
1.0 

1.5 

6.3 
5.7 
0.6 

4.0 

8.7 
3.0 
0.3 
0.3 
1.6 
0.4 
0.2 

100.0 

52 

Lmber,  building  naterials,  harduaie, 
fam  e<iulpaent  dealers....... ,.,,. 

6.9 

5250. 

Hardvare  stores,,,...,..,...,.,,,,,,.. 

0.5 

52  ex.  5251 

Other 

6.4 

53  part^ 
531 

General  memJwnKHflfl  group  stores^ 

13.4 
9.8 

533 

Limited  prlcre  Vftri^ty  storpf?,,,,,,,,,. 

1.4 

539 
5A 

Other  general  merchandise  stores 

Food  stores, .....,..,,,,.,..,,,,,,,,,,,, 

2.2 
21.4 

55  ex.   55<V 

Aijt<iiiot1  Ye  dealers. ,,,,,,,,,,,,,,,.,,,,, 

24.0 

554 

Qasoline  service  stations.........,,,,,. 

6.0 

56 

iLpparel,   accessory  stores, ,.,,,,,,,,,,,, 

6.5 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors*. 

1.4 

562,563,568 
562 

Vcmen's  clothing,  specialty  stores.,,. 
Ready-to-wear  stores'..,,,,,,,,,,,,. 

2.6 
1.6 

565 

IfBurny  cT  otMng  Ptf>T^f '. .............. 

1.2 

566 

Shoe  stores ••,,,,«, ••••••,.,•• 

0.9 

564,  569 

Other  apparel  stores, 

0.4 

57 

Furniture,  hone  fomlshlngs,  eqirlpBenrt 
stores 

4.5 

5712 

Furniture  stores  , .,,,,..,,,,.•......, 

1.9 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Housrfwld  appliance,  radio,  TV,  music 
stores .,..,,,, •,,,,••,,•,,«,,,,••,,,, 

0.6 
1.8 

58 

6.2 

5812 

TJHtlTig  pXnooH  ,, ,. , 

5.3 

5813 

DrlTiMne  pl^'^'P, ...,.,.,,... ,,....,.,, 

0.9 

591 

Drug  stores,  proprietary  storee,,,,,,,,. 

3.5 

59  ex.  591 

Ot>iPT  T<*t«'il   "torffp',. „ 

7.6 

592 

T.<<jiVTn"   s+OT^H 

2.7 

594 

Book,   stationery  stores 

1.4 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

0.3 

1.3 

5992 

Florists.....,.,......,,,.,,,,,,,,,,,, 

0.3 

5996 

Caaera,  photogr^faic  siqiply  stores,,.. 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  coanputiTig  percent,  sales  of  leased  departments  are  incorporated  with  main  stoi«  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  ccanparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccanputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7. —RETAIL  STORES:      1958~MAJ0R  RETAIL  CENTERS  IN  THE  DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.   1. 


-Includes  the  planned  centers  Imovm  as  "Casa  View"  and  "Casa  View  Village"  bovrnded  by  Dunloe  Dr.,  Joaquin  Dr.,  Gus  Thomassan 
Rd.,  Shiloh  Rd.,  San  Medina  Ave.,   and  Kilienny  PI.    (Dallas) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
1  establish- 
ments 


^,  58,  591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Nimber 

Sales ($1,  000) 

Shopping  goods  stores: ^ 

HvMber 

Sales ($1, 000) 

All  other  stores: 

fhmber 

Sales ($1,  000) 

Retail  stores,  total •* 

Lunber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


62 
13,968 


11 
8,056 

28 
3,8/49 


23 
2,063 


N»mber  of 
establish- 
ments 


62 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores... 

Ready-to-wear  stores '. 

Fanily  clothing  stores ' 

Shoe  stores ^ , 

Other  apparel  stores 

Furniture,  heme  fumlshiiigs,  equlpnest 

stores ,. .. 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


3 

4 

16 

3 
5 
4 
2 
5 
1 

6 
1 
3 

2 

4. 


21 
11: 


MRC  No.  2. — Includes  the  planned  center  known  as   "Highland  Pari  Shopping  Village"  bounded  by  Mockingbird  Lane,  Preston  Rd.,  Livlngsto* 

Ave.,   and  Douglas  Ave.,    (Highland  Park) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  i)art,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number. 

Sales ($1,000) . 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000) . 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,  000) , 

All  other  stores: 

Kunber 

Sales ($1,  000) . 


Retail  stores,  total 


Limber,  building  materials,  baitlware, 

f  aim  equipment  dealers 

Hardware  stores, 

Other 


General  merchandise  group  stores 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


34 
7,141 

7 
2,522 


19 
3,683 


936 


Kumber  of 
establish- 
ments 


34 


55  ex,  554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores. ..... 


Eating,  drinking  places. 

Eatliig  places 

Drlntiag  places 


Drug  stores,  proprietary  stores 

Other  retail  artores*. 

Liquor  stores 

Book,  stationery  atores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists. ..,.,.'........ 

Cemera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  ^tfiich  could  not  be  classified  by  detailed  kinds 

•'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  V{t.As   of  bvisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


siA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  "Inwood  Village"  and  other  stores  in  the  area  hounded  hy  Lovers  Lane,  Greenway  Blvd., 

Boaz,  and  Inwood  Rd.  (Dallas) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


lf^Tlr^  of  business 


Number  of 
establish- 
ments 


54, 58,  591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Noaber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber ,. 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1, 000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiq)  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


69 
16,209 


6,525 


31 
7,358 


24 
2,326 


Number  of 
establish- 
ments 


69 


55  ex.  554 

554 

56 

561,    567 

562-3,  568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores . . . 


1 
14 


19 

1 
3 
3 
1 
2 
1 


MRC  No.  4, — Includes  the  planned  center  known  as  "Oak  Cliff"  bounded  by  Kiest  Blvd.,  Beckley  Ave.,  Overton  Rd.,  and  Zangs  Blvd.  (Dallas) 


SIC 
code 


irimi  of  business 


Total 


SIC 
code 


Kind  of  business 


NuDber  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber , 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) , 

All  other  stores: 

Kvmber 

Sales (  $1,  000) . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

faun  equipsent  dealers ,,., 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Depai-tiBezit  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


24 
8,273 

4 
2,421 


12 
5,477 


375 


Nvmber  of 
establish- 
ments 


55  ex.  554 

554 

56 

561.  567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cviston 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  eqviipnent 

stores 

Furniture  stores 

Other  home  fvimishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  artores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Canera,  photographic  svqjply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vrtilch  could  not  be  classified  by  detailed  kinds 

•^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

^Znclvides  data  for  tlnse  vi-niiH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7. —RETAIL  STORES:   1958~MAJQR  RETAIL  CENTERS  IN  THE  DALLAS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No,  5. — Includes  the  planned  center  known  as  "Plymouth  Park"  bounded  by  Roger  Williams  Dr.,  North  Story  Rd.,  West  Grauwyler  Rd., 

and  Irving  Blvd.  (Irving) 


SIC 
code 


54,  58,  591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Number 

Sales (  $1 ,  000  ) . 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Munber. 

Sales ($1,  000) . 

All  other  stores: 

Number 

Sales ($1,  000) . 


Retail  stores,  total ^, 


Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardvare  stores 

Other 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Total 


23 

5,403 


3 
2,269 


12 
1,668 


1,466 


Nimber  of 
establish- 
ments 


23 

2 

1 
1 

2 

1 

1 

1 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Autcmotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores^  custom 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores'. 

Ftanily  clothing  stores' 

Shoe  stores 

Other  apparel  stores •. . . 


Fumit\ire,  hone  furnishings,  equipment 

stores ^  . . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Nvmber  of 
establish- 
ments 


MEiC  No.  6. — Includes  stores  in  the  "Preston  Shopping  Center"  bounded  by  Northwest  Highway,  Pickwick  Lane,  Wen1;wood  Dr.,  Preston  Rd., 

Sherry  Lane,  and  Douglas  Ave,  (tellas  and  University  Park) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54.58.591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000)... 

An  other  stores: 

Nunber 

Sales ($1,000)... 


94 
37,402 


15 
8,034 


36 
25,297 


43 
4,071 


Number  of 

estahlisb- 

ments 


Retail  stores,  total -^ 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers.... 

Hardware  stores. ,.. 

Other 


General  merchandise  group  stores 

Departmeiat  stores...... .., 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


94 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Automotive  dealers 

Gasoline  service  stations. 


Aijparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores'. 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TT,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores. 


,  7 

19 

1 
12 
8 
1 
3 
2 


10 
4 
4 


28 

"i' 

2 

4 
5 
2, 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Toup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tlBse  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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MRC  No.  7w — Includes  the  stores  on  East  Grand  Ave,  from  South  Henderson  to  South  Beacon,  on  Samuell  Blvd.  from  East  Grand  Ave.  to 
Winslow  Ave.,  and  on  Graham  Ave.  from  Philip  Ave.  to  East  Grand  (Dallas) 


SIC 
code 


ifinH  of  husiness 


Total 


SIC 
code 


^f^Tlfl  of  Inisiness 


Himber  of 

estahlish- 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000) 

Convenience  goods  stores: 

Kimber 

Sales ($1,000) 

Shopping  goods  stores :2 

Kiiober 

Sales ($1,  000) 

All  other  stores: 

Numher 

Sales ($1,  000) 

Retail  stores,  total^ , 

Lunher,  huilding  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


57 
10,267 


12 
3,319 


29 
4,9U 

16 
2,03^ 


Number  of 
establish- 
ments 


57 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Ftmily  clothing  stores ' 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinJting  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


14 

1 
6 
5 
2 
5 


MRC  No. 


. — Includes  the  stores  on  Greenville  Ave. 


from  Hudson  Ave.  to  Bell  Ave.,  and  on  Ross  Ave. 
Greenville  Ave.   (Dallas) 


f rcan  North  Henderson  Ave .   to 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Ntraber 

Sales ($1,000)... 

Convenience  goods  stores: 

NuBber 

Sales ($1,000)... 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000)... 


*n  other  stores: 

Nuiber 

Sales ($1,000) . . . 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other 


2  3 


General  aerchandise  group  stores' 

DeparttBenit  stores... 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


35 
21,228 


11 
3,136 


13 
(D) 


11 
(D) 


Hunber  of 
establish- 
ments 


55  ex.  554 
554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autanotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fanily  clothing  stores' 

Sioe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photographic  stqiply  stores. 


Standard  Notes;   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonefflployer"  establishments  vbich   could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  ma -IT  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

®Ineludes  data  for  tlK>se  TrfTu^.g  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DALLAS  STAMJARD  METROPOLITAM  STATISTICAL  AREA 

MRC  No.  9. — Includes  the  stores  in  the  area  bounded  by  Sunset  Ave.,  East  Jefferson  Blvd.,  South  Crawford,  Centre,  and  South  Willomet 

Ave.   (Dallas) 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

168 

39,764 

554 

56 

32 

561,    567 

9,618 

562-3, 568 

562 

74 

565 

23,496 

566 

564,    569 

62 

57 

6,650 

5712 

Nimber  of 

5713-15,19 

establish- 

572,   5732 

ments 

168 

58 

5812 

5813 

6 

591 

6 

59  ex.   591 

9 

592 

1 

594 

5 

595 

3 

597 

5992 

6 

5996 

Kind  of  business 


Nxmber  of 
establish- 
ments 


54,58,591 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales (^,000). 

Shopping  goods  stores:-' 

Kvmber 

Sales ($1,  000) . 

All  other  stores: 

Number 

Sales ($1,  000) . 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores ^  . . .. 

Fumitiire  stores 

Other  hooe  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Retail  stores,  total-'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


General  merchandise  group  stores 

Department  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


15 


36 

5 
16 
14 
2 
9 
4 


29 

13 
2 

U 

18 

16 

2 


33 

io 

"8 
3 
2 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  idilch  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  oi)erators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  -those  TH"fia  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  -the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
"of  obtaining  census  information  for  these  two 
grcxips  is  described  below. 


Enumeration  of  "Employers.*— Informaition  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  6f  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounts!  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retaD  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  In  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  repons  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  locatl(m  under  a  single  ownership, 
all  activiti^  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre-  i 
scribed  by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where! 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized} 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  thisj 
report  is  the  number  in  business  at  the  end  of  | 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise! 
sold,   and  receipts  from  repairs  and  from  other, 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

PayroU,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 

1  ures  to  a  weekly  basis. 

! 

I      Paid  employees— workweek  ended  nearest  No- 

i  vember  15.— Paid  employees  consiRt  of  the  niim- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 

'  rated  businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  «ccludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  niajor  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  aU  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included' 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  cot- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Maj<Mr  Group  55, 

Except  554)  i 

NOTE:  This  group  does  not  include  estab-i 
lishments  primarily  engaged  in  selling  trucksj 
and  motorized  industrial  equipment.  Such  es-| 
tablishments  are  included  in  the  Wholesale  Tradej 
portion  of  the  Census  of  Business. 


Passenger    car    dealers,   franchised  and  non- 


franchised  (SIC  551,  552).— Establishments  pri 
marily  selling  new  automobiles,  or  new  and  usedj 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con"; 
solidated  in  this  category  with  other  data  fori 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included.  j 
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Tire,  battery,  accessory  dealers  (SIC  553) .  — 
Establishments  primarily  selling  new  automobile 
I  tires,  batteries,  automobile  seat  covers,  and  auto- 
■  mobile  parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

I  Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
,    in  selling  men's  and  boys'  outerwear  and  fumish- 
I    ings   such  as   shirts,   hats,   underwear,   hosiery, 
etc.     Also  included  are  establishments  primari- 
ly  engaged  in  the   making  and  selling  of  outer- 
I    wear  to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 

;    including  women's  ready-to-wear  stores,  furriers, 

I    and  the  various  specialty  shops. 

[  Women's   ready-to-wear  stores   (SIC  562).— 

Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  montlily  shovring  national  and  regional  estimates,  by  kind  of  'buBlnes^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsanple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  imad- 
justed  and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiifiated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — Ifcited  States  by  kind  of  bvisiness.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — CensTOS  regions  by 
kind  of  business;  weekly  sales  during  cxnrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription. 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  —See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  RB>ORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventoides,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  moniii  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
Including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nutaber  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  conparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  si^jply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  inporters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastlngs  and  Imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  conparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Ccmmerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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WASHINGTON,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes .  Announcements  concerning  the  rej)ort  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMN/IARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employinerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  11.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sunramary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical-  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleujm  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.    WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  sunnmary  chapter  and  separate  chapters  for 
each    State,     the     District     of     Columbia,    Alaska,    Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by    kind    of    business    for    counties,     cities,     and    standard    [ 
metropolitan    statistical    areas.      The    amount    of    kind-of-    | 
business   detail  will   vary  in  accordance   with  the  number  of    | 
wholesale    establishments    in   the    area.     Data   for   selected    j 
towns    and    townships    in    New    England,    New  Jersey,    aiid    j 
Pennsylvania   will   also  be   included.     This   volume   will  in-    j 
corporate  the  area  report  series  BC58-WA.  ! 

Volume  V.     SELECTED    SERVICE    TRADES,  SUMMARY 
STATISTICS— A  United   States    summary   chapter  and  sepa-   ( 
rate  chapters,  presenting  statistics  by  kind  of  business  and  j 
geographic    areas,    for   such    subjects   as     receipts-size   of  | 
establishments,  ennployment-size    of  establishments,  legal  j 
form  of  organization,   single  units  and  multiunits,  laundries  1 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This    volume    will    incorporate    the    subject    report    series 
BC58-SS. 

Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A   United   States    summary   chapter   and   separate 
chapters   for  each  State,  the   District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the    Virgin  Islands.     Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  st2indard 
metropolitan    statistical    areas.      The    amount    of    kind-of- 
business   detail  will  vary  in  accordance    with  the  number  of| 
service  establishments  in  the  area.  Data  for  selected  townsi^ 
and  townships   in   New  England,  New  Jersey,  and   Pennsyl-j 
vania  will   also  be  included.     This  volume   will  incorporate' 
the  area  report  series  BC58-SA. 


SUGGESTED   IDENTIFICATION 
U.  S.  Bureau  of  the  Census.  U.  S.  Census  of  Business:  1958 

Vol.   VII,  Central  Business  District  Report,  Dayton,  Ohio,  Area— BC58-CBD21 


For  sale  by  Bureau  of  the  Census,   Washington  25,  D.C.,  and  U.S.   Department  of  Commerce  Field  Offices.     25  cents. 


PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
iQf  Manufactures  and  Mineral  Industries  was  required  by  law 
-under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 
.1 

P  AREAS  COVERED 

j'  Each  of  the  reports  in  this  series  covers  a  separate  standard 
"metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
_sus-delineated  major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
■none  to  about  two  dozen.  The  entire  series  of  reports  covers 
'97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
■MRC's. 

'delineation  of  the  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many   large   cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
jjfor  the   Bureau   of  the  Census   prior   to   the  1954  Census  of 
^Business  to  arrange  for  the  delineation  of  such  districts  before 
f'a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented.   The  delineation  of  central  business  districts  was  ac- 
'complished  with  the  cooperation  of  the  Census  Tract  Committees 
^Ijin  the  large  cities  included  in  the  central  business  district  (CBD) 
".program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 
'mittees    obtained   the   representation   of  a   variety   of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
'bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
)1950  Census  of  Population  or  a  subsequent  special  census  prior 
ito  1959)  in  which  there  was  a  local  Census  Tract  Committee 
I  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
■ithe  Census  Bureau. 

.j  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
|a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
|Tract  Committees: 

\\        "The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
j    tral  Business   District  with  those  in  the  remainder  of  the 
I    metropolitan  area  or  of  the  central  city." 

l|  Because  there  are  no  generally  accepted  rules  for  determining 
jwhat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
j"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
I  high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
'and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon8istofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  conetant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  It  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
t)Oundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SKtECTED  SERVICE  ESTABLISmEKTS:  1958  AND  195^ 

CENTRAL  BUSINESS  DISTRICT  OF  DAYTON 

Establislments,  Sales,  Amiual  Payroll,  and  Employees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(number) 


19  5-;^ 


Estab- 
lish- 
ments^ 


(number) 


Sales -= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipaent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , . 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


432 


11 
4 
3 
4 

37 

14 

13 

77 

24 
25 
17 

6 
21 

1 


45 
17 


20 

114 
90 
24 

14 


3 

4 
4 
27 
5 
3 


14 


161,420 


4,725 
(D) 
(D) 

88,563 

(D) 

3,659 

(D) 

4,883 

9,633 

1,376 

19,834 

5,031 
8,265 
7,967 

(D) 
2,832 

(D) 


10,570 
5,618 
1,287 

3,665 

9,397 
7,710 
1,687 

3,827 

8,612 
1,267 
(D) 
400 
2,708 
386 
(D) 


5,600 
1,200 


27,781 


696 
(D) 
(D) 

15,010 
(D) 
643 
(D) 

429 

1,210 

116 

3,473 

727 
1,338 
1,290 
(D) 
424 
(D) 


2,123 

1,325 

185 

613 

2,579 

2,281 

298 

612 

1,533 

50 
(D) 

59 
573 
128 
(D) 


2,212 
327 


10,453 


142 
(D) 
(D) 

6,169 
(D) 
345 
(D) 

172 

225 

41 

1,148 

202 
520 
501 
(D) 
138 
(D) 


590 

289 

47 

254 

1,283 

1,140 
143 

242 

441 
12 

(D) 
18 

139 
33 

(D) 


924 
168 


8,044 


137 
(D) 
(D) 

4,290 
(D) 
207 
(D) 

128 

218 

34 

971 

185 
408 
395 
(D) 
93 
(D) 


511 

276 

47 

188 

1,153 

1,026 
127 

201 

401 
12 

(D) 
15 

133 
31 

(D) 


827 
125 


478 


163,365 


12 

3,184 

2 

(D) 

10 

(D) 

10 

77,403 

4 

(D) 

5 

4,636 

1 

(D) 

49 

6,912 

17 

10,597 

11 

1,102 

113 

25,352 

25 

4,611 

40 

9,376 

20 

8,007 

7 

6,244 

30 

4,367 

11 

754 

36 

11,460 

13 

6,761 

4 

1,006 

17 

3,673 

115 

11,266 

83 

7,991 

32 

3,275 

14 

4,329 

101 

11,760 

5 

2,439 

6 

563 

7 

701 

29 

3,069 

5 

468 

3 

(D) 

13 


6,371 
1,828 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (KA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separateill 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  gener 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  gener 
merchandise  stores  but  elsewhere  classified  were  $1,158,000  ,  of  which  $300,000  was  included  with  apparel,  accessory  store.jl 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establia 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  i 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


DAYTON,  OHIO,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SEBmCE  ESTABLISHMENTS:   1958  AND  195* 
CITY  OF  DAYTON 

Establishments,  Sales,  Annual  Payroll,  and  Btaployees,  by  Kind  of  Business 


Kind  of  business 


RETAIL  STOKES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groirp  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,..., 

Food  stores 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessoiy  stores , 

Men's,  boys'  apparel  stores,  ciistom 

tailors  

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores  ^ 

Family  clothing  stores  ^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Hotels 

Motion  picture  theaters. 


2,70i 

157 

110 

47 

5 

15 

23 


133 

317 

150 

34 
41 
25 
22 
47 
2 


203 

58 
40 

105 

694 
432 
262 

113 

381 
59 
8 
21 
46 
31 
11 


($1,000) 


23 
23 


471,089 

26,536 

4,083 

22,453 

92,628 

(D) 

(D) 

6,179 

102,365 

77,075 

28,001 

29,431 

5,772 
9,529 

(D) 
8,975 
5,021 

(D) 


24,778 

10,317 

2,754 

11,707 

42,650 
29,788 
12,862 

16,869 

30,756 

13,172 

607 

838 

3,270 

1,606 

1,651 


5,910 
(D) 


Payroll, 
entire 
year 


($1,000) 


60,036 

3,254 

512 

2,742 

15,671 

(D) 

(D) 

1,065 

6,798 

7,825 

2,657 

4,594 

791 
(D) 
1,416 
1,583 
698 
(D) 


3,917 

2,018 

414 

1,485 

9,588 
7,430 
2,158 

2,536 

3,196 

518 
(D) 
102 
645 
350 
273 


2,305 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


22,100 

771 
182 
589 

6,482 
(D) 
(D) 
556 

2,739 

1,667 

954 

1,679 

232 

(D) 
552 
601 
237 
(D) 


1,070 
445 
105 

520 

4,691 
3,692 

999 

1,012 

1,035 
179 
(D) 

35 
158 
111 

95 


Full 
workweek 

(number) 


976 
(D) 


17,060 

695 
131 
564 

4,523 
(D) 
(D) 
352 

1,616 

1,620 


1,293 

205 

(D) 
431 
461 
159 
(D) 


924 

410 

91 

423 

4,011 

3,192 

819 

728 

862 
142 
(D) 
28 
152 
88 
49 


875 
(D) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


2,704 

117 
52 

65 

53 

5 

32 

16 

646 

124 

282 

200 

31 
53 
22 
22 
66 
22 


193 
39 
25 

99 

617 
355 
260 

120 

352 
44 
13 
22 
50 
29 
7 


($1,000) 


453,538 

22,148 

3,979 

18,169 

81,369 

(D) 

6,981 

(D) 

103,468 

81,189 

23,805 

32,609 

5,554 
9,562 
(D) 
9,589 
6,664 
1,170 


26,527 

11,977 

3,219 

11,087 

38,637 
23,821 
14,740 

15,684 

28,102 
9,798 
(D) 
946 
3,705 
1,531 
1,664 


(D) 
2,957 


Payroll , 

entire 

year 


($1,000) 


60,840 

3,256 

528 

2,728 

15,015 

(D) 

1,121 

(D) 

7,224 

8,757 

2,300 

5,439 

853 
1,554 

(D) 
1,883 

979 

170 


4,202 

2,120 

548 

1,534 

8,824 
5,993 
2,831 

2,133 

3,690 
302 
(D) 
107 
743 
243 
264 


(D) 
622 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^Sales  0 f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establlsh- 
meots  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

DAYTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
lish- 
ments ^ 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total'' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places , 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  simply  stores.. 


SELECTED  SERVICES 


4,929 

351 
108 
243 

135 
10 
62 
51 

928 

300 

653 

273 

60 
80 
50 
41 
75 
11 


358 

102 

59 

197 

1,071 
712 
359 

165 

695 
93 
17 
47 
73 
50 
14 


Hotels 

Motion  picture  theaters. 


30 

48 


755,302 

51,288 

9,106 

42,182 

109,808 

89,529 

12,755 

(D) 

188,842 

126,926 

56,837 

41,696 

7,384 
11,990 
10,773 
14,976 

6,841 
(D) 


39-,  282 

19,714 

3,406 

16,162 

65,001 
47,261 
17,740 

24,675 

50,947 
17,816 
903 
1,625 
4,521 
2,244 
1,964 


6,138 
3,600 


89,183 

6,367 
1,095 
5,272 

17,900 

15,030 

2,023 

(D) 

12,487 

12,543 

5,103 

6,044 

971 

1,892 

1,680 

2,300 

(D) 

(D) 


5,769 

3,275 

527 

1,967 

14,704 

11,693 

3,011 

3,531 

4,735 
721 
163 
178 
840 
442 
301 


2,386 


33,106 

1,590 

388 

1,202 

7,541 

6,081 

1,101 

(D) 

5,009 
2,720 

1,877 

2,418 

308 
768 
689 
991 
(D) 
(D) 


1,574 
720 
138 

716 

7,307 
5,734 
1,373 

1,440 

1,630 
256 
50 
67 
224 
158 
106 


1,019 
421 


25,606 

1,418 

286 

1,132 

5,266 

4,297 

679 

(D) 

3,149 

2,625 

1,507 

1,687 

260 
566 
509 
631 

(D) 
(D) 


1,335 
655 
118 

562 

6,220 
5,101 
1,119 

1,042 

1,357 

201 

43 

52 

210 

120 

56 


4,583 

270 

97 

173 

131 

8 

71 

52 

1,026 

260 

532 

317 

54 
89 
47 
39 
94 
33 


330 
65 
36 

185 

944 
579 
363 

172 

601 
71 
20 
45 
89 
47 
12 


916 
311 


668,473 

42,164 

7,928 

34,236 

92,804 

75,576 

11,460 

5,768 

159,187 

127,867 

41,360 

40,526 

7,119 
11,697 

9,942 
11,943 

7,975 

1,704 


38,327 

18,868 

4,067 

15,000 

54,433 
34,441 
19,916 

21,984 

49,821 
14,614 
1,411 
1,645 
5,180 
2,223 
1,836 


6,786 
4,512 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters."      ; 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-j 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds. of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


DAYTON,  OHIO,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  DAYTON,  THE  ENTIRE  CITY,  AND  DAYTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Percent  change^ 


Kind  of  business 


Central 

business 

district 


Eiitlre 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^., 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^ 

Department  scores 

Limited  price  variety  stores , 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores ••..«•••••••••...•.... 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ^ 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists , 

Camera,  photographic   si5)ply  stores 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-1.2 


48.4 
(D) 
(D) 

14.4 

(D) 

-21.1 

(D) 

-29.4 

-9.1 

24.9 

-21.8 
9.1 

-11.9 

-0.5 

(D) 

-35.2 
(D) 

-7.8 

-16.9 

27.9 

-0.2 

-16.6 

-3.5 

^8.5 

-11.6 

-26.8 

^8,1 

(D) 
-42.9 
-11.8 
-17.5 

(D) 


-12.1 
-34.4 


3.9 


19.8 

2.6 

23.6 

13.8 
(D) 
(D) 
(D) 

-1.1 

-5.1 

17.6 

-9.7 
3.9 

-0.3 
(D) 

-6.4 

-24.3 

(D) 

-6.6 

-13.9 

-14.4 

5.6 

10.4 

25.0 

-12.7 

7.6 

9.4 
34.4 

(D) 
-11.4 

-11.7 

4.9 

-0.8 


(D) 
(D) 


15.0 
(D) 
(D) 

2.5 
(D) 
(D) 
(D) 

1.0 

^.5 

17.3 

32.2 

-21.4 

579.6 

(D) 

(D) 

-4.7 

(D) 

-5.7 

-9.9 

-33.7 

8.5 

21.5 
39.5 
-2.5 

14.9 

35.5 
61.8 

!Pl 
78.8 

-11.6 

14.8 

(D) 


(D) 
(D) 


13.0 


21.6 
14.9 
23.2 

18.3 

18.5 

11.3 

(D) 

18.6 

-0.7 

37.4 

2.9 
3.7 
2.5 
8.4 
25.4 
-14.2 
(D) 

2.5 

4.5 

-16.3 

7.7 

19.4 

37.2 

-10.9 

12.2 

2.3 

21.9 

-36.0 

-1.2 

-12.7 

0.9 

7.0 


-9.6 
-20.2 


17.6 


19.5 
(D) 
(D) 

37.9 
(D) 

33.3 
(D) 

20.8 

0.1 

37.8 

44.1 
-6.2 
60.5 
45.0 

(D) 
11.1 

(D) 

6.9 
16.4 
-30.8 

10.3 

28.8 
49.5 
-3.5 

18.1 

11.2 
35.9 

133.8 

-14.1 

5.9 

(D) 


29.6 
-10.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  coinputlng  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

^Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.- 


-RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

DAYTON  AND  OF  DAYTON  STANDAiffl  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 
597 
5992 
5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores, 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 

Food  stores. ., 

Automotive  dealers. 

Gasoline  service  stations... ., 

Apparel,  accessory  stores..... 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  ^jpliance,  radio,  TV,  music  stores , 

Eating,  drinking  places 

Eating  plac es 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores........ 


34.3 
17.8 

(D) 

95.6 
(D) 
(D) 
(D) 

4.8 

12.5 

4.9 

67.4 

87.2 

86.7 

(D) 

(D) 

56.4 

(D) 

42.7 
54.5 
46.7 
31.3 

22.0 
25.9 

13.1 

22.7 

28.0 

9.2 

(D) 

47.7 

82.8 

24.0 

(D) 


36.0 

14.4 
(D) 
(D) 

95.1 
(D) 

66.4 
(D) 

6.7 

13.1 

4.6 

77.7 
83.0 
98.1 
(D) 
65.1 
65.5 
64.4 

46.4 
56.4 
31.3 
40.7 

43.2 
33.5 
33.1 

27.6 

41.8 
24.9 

(D) 
74.1 
82.8 
30.6 

(D) 


21.4 

9.2 
(D) 
(D) 

80.7 
(D) 

28.7 
(D) 

2.6 

7.6 

2.4 

47.6 
68.1 
68.9 
74.0 

(D) 
41.4 

(D) 

26.9 
28.5 
37.8 
22.7 

14.5 

16.3 

9.5 

15.5 

16.9 

7.1 

(D) 

24.6 

59.9 

17.2 

(D) 


24.4 

7.6 
(D) 
(D) 

83.4 
(D) 

40.5 
(D) 

4.3 

8.3 

2.7 

62.6 

64.8 
80.2 
80.5 
52.3 
54.8 
44.2 

29.9 
35.8 
24.7 
24.5 

20.7 
23.2 

16.4 

19.7 

23.6 
16.7 
39.0 
42.6 
59.2 
21.1 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  \95A — ^PERCENTAaE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  DAYTON,  THE  ENTIRE  CITY,  AND  DAYTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  woich  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vexidlTig  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195-; 


Entire  city^ 


1958 


195* 


Standard  metropolitan 
statistical  area'^ 


1958 


195-; 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

5a,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

:  59  ex.   591 

592 

594 

595 

597 

5992 
J  59% 


DETAIL  STORES 

Retail  stores,  total' , 

Ltmber,  building  materials,  hardware, 

f ann  equljment  dealers ,,, 

Harduare  stores 

Other , 

General  merchandise  group  stores^ , 

Department  stores 

Limited  price  variety  stores.......... 

Other  general  merchandise  stores...... 

Food  stores ,. 

Automotive  dealers. ..................... 

Gasoline  service  stations 

Apparel,  accessory  stores. , 

Men's,  boys'  apparel  stores,  custom 

tailors^ ., 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores',.........,..., 

FBTirlly  clothing  stores'............... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores*. 

Other  heme  furnishings  stores  .,.,..,, 

Household  appliance,  radio,  TV,  music 

stores 

Eating,  drliddng  places , 

Eating  places , 

DrinJdng  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores. ,,. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweliry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 


2.9 
(D) 
(D) 

54.9 
(D) 
2.3 
(D) 

3.0 

6.0 

0.9 

12.3 

3.1 
5.1 
4.9 
(D) 
1.8 
(D) 


6.5 
3.5 
0.8 

2.3 

5.8 
4.8 
1.0 

2.4 

5.3 
0.8 

^?1 
1.7 
0.2 
(D) 


100.0 

1.9 
(D) 
(D) 

47.4 
(D) 
2.8 
(D) 

4.2 

6.5 

0.7 
15.5 

2.8 
5.7 
4.9 
3.8 
2.7 
0.5 


7.0 
4.1 
0.6 

2.2 

6.9 
4.9 
2.0 

2.7 

7.2 
1.5 
0.3 
0.4 
1.9 
0.3 
(D) 


100.0 

5.6 
0.9 
4.7 

19.7 
(D) 
(D) 
1.3 

21.7 

16.4 

5.9 

6.2 

1.2 
2.0 
(D) 
1.9 
1.1 
(D) 


5.3 
2.2 
0.6 

2.5 

9.1 
6.3 
2.8 

3.6 

6.5 
2.8 
0.1 
0.2 
0.7 
0.3 
0.4 


100.0 

4.9 
0.9 
4.0 

17.9 
(D) 
1.5 
(D) 

22.8 

17.9 

5.2 

7.2 

1.2 
2.1 
(D) 
2.1 
1.5 
0.3 


5.8 
2.6 
0.7 

2.4 

8.6 
5.3 
3.3 

3.5 

6.2 
2.2 
(D) 
0.2 
0.8 
0.3 
0.4 


100.0 


6.8 
1.2 

5.6 

14.5 

11.8 

1.7 

(D) 

25.0 

16.8 

7.5 

5.5 

1.0 
1.6 
1.4 
2.0 
0.9 
(D) 


5.2 
2.6 
0.4 

2.1 

8.6 
6.3 
2.3 

3.3 

6.7 
2.4 
0.1 
0.2 
0.6 
0.3 
0.3 


100.0 

6,3 
1,2 

5,1 

13.9 

11.3 

1.7 

0.9 

23.8 

19.1 

6.2 

6.1 

1.1 
1.7 
1.5 
1.8 
1.2 
0.3 


5.7 
2.8 
0.6 

2.2 

8.1 
5.1 
3.0 

3.3 


7.5 
2.2 
0.2 
0.2 
0.8 
0,3 
0,3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,,,  Represents  zero.    (Z)  Less  than  0,05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  vfith  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment Vfas  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STOKES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DAYTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  centers  known  as  "Town  and  Country"  and  "Kettering  Plaza"  Shopping  Centers  and  the  stores  on  Stroop  Rd. 
from  Southmoore  Circle  to  Royal  Oak  Dr.,  and  on  Far  Hills  Ave.  from  Carrlands  Dr.  to  Mossoak  Dr. 


SIC 
code 


Kind  of  trusiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores: -^ 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . , , 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


52 
13,314 


17 
5,966 

16 
4,690 


19 
2,658 


Number  of 
establish- 
ments 


52 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores  ' ^  , . 

Fanily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


H 


4 

1 


IC 
I 
1 

\ 


MRC  No.  2. — Includes  the  stores  in  the  area  bounded  by  West  2nd,  Sweetman,  West  3rd,  Mound,  Sanford  Ct.,  Sanford  Ct.  extended,  P.C.C. 

St.L.  R.R.,  West  3rd,  and  North  Conover 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establisbi  i 

ments 


54, 58, 591 


53  part, - 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number. 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores: ^ 

Number 

Sales ($1,  000) , 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


58 

7,181 


26 
2,344 


15 
3,048 


17 
1,789 


Number  of 
establish- 
ments 


58 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel ,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors , . . 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  ^jhotographlo  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  wMoh  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  op  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
secluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which-  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  daii 
for  some  "nonemployer"  establishments  in  th| 
group  totals  but  not  in  the  detailed  kinds-olj 
business  totals  due  to  limitation  of  classificaticij 
information  on  the  Federal  tax  returns.  In  ttij 
1954  data,  all  major  groups  (i.e.,  SIC  2  digii 
included  some  such  establishments.  In  19d 
only  two  major  groups— SIC  53,  General  Mej 
chandise  Group,  and  SIC  56,  Apparel,  Accessoj 
Stores— included  such  establishments.  In  neithe 
census  was  it  found  feasible  to  classify  aii 
"nonemployer"  establishments  as  "Ready-to-wej 
stores  (SIC  562)"  or  "Family  clothing  store] 
(SIC  565)"  and,  in  the  1954  Census,  it  similari 
was  not  found  feasible  to  change  any  "nonemploj 
er"  establishment  as  "Men's,  boys' apparel  store || 
custom  tailors  (SIC  561,  567)";  "Furniture  storci 
(SIC  5712)";  or  "Other  home  furnishings  stor.i 
(SIC  5713-15,  5719)."  Such  stores  were  classii 
fied  only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E  stablishments . —Census  of  Business  figur; 
represent  a  summary  of  reports  for  individual"©; 
tablishments"  rather  than  "companies."  A  se;: 
arate  report  was  obtained  for  each  location  who  ' 
business  was  conducted.  Including  each  locati  . 
of  multiunlt  organizations.  Each  report  wi' 
tabulated  in  accordance  with  the  physical  locati; 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried 
at  a  single  location  under  a  single  ownersh: 
all  activities  generally  were  grouped  together 
a  single  establishment,  and  the  entire  establia 
ment  was  classified  on  the  basis  of  its  ma; 
activity,  with  all  data  for  it  included  in  that  cl£ 
sification.  However,  in  cases  where  distill 
and  separate  economic  activities,  for  which  d 
ferent  industry  classification  codes  were  appi 
priate,  were  conducted  under  the  same  ownersl 
at  a  single  location,  and  where  conditions  pi 
scribed  by  the  SIC  Manual  for  recognizing  1 
existence  of  more  than  one  establishment  w« 
met,  separate  establishment  reports  for  each 
the  different  activities  were  reported  in  the  eel 
suses. 

In  the  case  of  leased  departments,  i.e.,  whe 
separately  owned  businesses  are  operated  as  c 
partments  of  a  retail  business  under  anod 
ownership  (e.g.,  a  separately  owned  shoe  depa 
ment  store)  only  a  single  establishment,  combi 
ing  leased  departments  with  the  retail  establii) 
ment  in  which  they  are  located,  is  recogni^ 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in 
report   is   the  number  in  business  at  the  end 
the  census  year.  I 

Sales.— Sales   include  the  total  of  merchandii' 
sold,   and  receipts  from  repairs  and  from  oth 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
Inesses.  Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

i 

I  Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 

!  than  a  week  were   requested  to  adjust   the  fig- 

!  ures  to  a  weekly  basis. 


Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conimodities. 
The  kind-of-business  code  assigned  generally 
reflects  eitlier  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  ±eir  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  rej)ort  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  numi>er  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer-  [ 
chandise  in  tihe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores; 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges.! 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self -designation  by  the  store! 
operators.  The  self- designation  was  supplementecj 
by  the  addition  to  the  1958  Census  report  forn 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  includec 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  homif 
preparation  and  consumption.  Establishments  pri 
marily  selling  prepared  food  and  drinks  for  con  ■! 
sumption  on  their  own  premises  are  classifial 
as  "Eating  and  Drinking  Places"  (SIC  majoij 
group  58),  and  stores  primarily  engaged  in  sellinja 
packaged  beers  and  liquors  are  classified  sepa  ] 
rately  as  "liquor  stores."  ' 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:      This  group  does  not   include  estab 
lishments    primarily    engaged    in   selling  tructo| 
and  motorized   industrial  equipment.      Such  esj 
tablishments  are  included  in  the  Wholesale  Tradl 
portion  of  the  Census  of  Business.  ' 


Passenger  car  dealers,  franchised  and  nor| 
franchised  (SIC  551.  552).— Establishments  pril 
marily  selling  new  automobiles,  or  new  and  usqij 
automobiles  and  trucks.  These  establishment;! 
frequently  operate  repair  shops  and  used  cajii 
lots  and  may  carry  stocks  of  replacement  parttil 
tires,  batteries,  and  automotive  accessories.  Use| 
car  lots  and  repair  shops  operated  by  franchis<(| 
dealers  are  not  recognized  as  separate  estaHl 
lishments.  Data  for  such  operations  are  coi| 
solidated  in  this  category  with  other  data  m 
franchised  passenger  car  dealers.  Establisljl 
ments  primarily  selling  used  cars  and  trucks  aji 
not  holding  a  franchise  for  the  sale  of  new  pa«i| 
senger  cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
res,  batteries,  automobile  seat  covers,  and  auto- 
lobile  parts  and  accessories.  Establishments 
rimarily  selling  used  merchandise  in  these  cate- 
ories  are  classified  as  "secondhand  stores," 
)IC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

•  Establishments  primarily  selling  gasoline  and 
ther  automotive  petroleum  products.  Establish- 
;ients  called  garages  but  deriving  the  larger 
i^rt  of  receipts  from  gasoline  and  oil  sales 
ire  included. 

jApparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
ngaged  in  selling  clothing  of  all  kinds  and  re- 
••ited  articles  for  personal  wear  and  adornment, 
lot  included  in  this  group  are  the  establish- 
'aents  which  meet  the  criteria  for  department 
"tores  or  general  merchandise  stores  (SIC  531 
nd  part  of  5392),  even  though  most  of  their 
-eceipts  are  from  the  sale  of  apparel  and  ap- 
arel  accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
61  and  5671). --Establishments  primarily  engaged 
n  selling  men's  and  boys'  outerwear  and  fumish- 
■ngs  such  as  shirts,  hats,  underwear,  hosiery, 
•;tc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
year  to  individual  order  from  stocks  of  material 
arried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
)63,  568).— Establishments  primarily  selling wom- 
m's  apparel  and  apparel  accessories  of  all  types, 
ncluding  women's  ready-to-wear  stores,  furriers, 
md  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
jirls'  apparel.  Establishments  are  included  in 
his  category  provided  (1)  their  sales  of  all  types 
Df  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
30%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
an's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
ind  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). -  E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).- Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 


ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  anc 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri-j 
marily   selling   any   combination   of   the   lines   oj 
jewelry,    such  as   diamonds   and  other   precious 
stones;  rings,  bracelets  and  brooches;  sterling  anc 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses , 
and   nurseries  are  not  included  in  the  Census  o  j 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish  | 
ments  in  the  Major  Retail  Centers,  sales  figure;;' 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..   Food  stores  j 
(SIC  54),  Eating  and  drinking  places  (SIC  58),' 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,    i.e.,  General  mer-^ 
chandise      stores     (SIC  53  pt.).      Apparel,] 
accessory  stores  (SIC  56),  and    Furniture, 
home  furnishings,  equipment  stores  (SIC  57), 
All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


eports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
f  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
re  issued  providing  national  dollar  volume  estimates  of  wholesalers'  sales  by  kind  of  business  as  well  as 
rales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
1  urrent  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
-of fee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

ssued  on  the  10th  of  the  month  following  the  month 
overed.  Advance  monthly  estimates  of  retail  dollar 
l-ales  volume  in  the  United  States,  for  major 
Ind -of -business  groups  and  for  all  kinds  of  busi- 
,iess  combined,  collected  from  a  subsaiiiple  of  the 
;'.ensus  Bureau's  retail  trade  reporting  panel.  In- 
'"ormation  for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
'.ifferences.   (Year's  subscription,  $1.00) 


.MONTHLY  RETAIL  TRADE  REPORT 

Jstiitiated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores- -United  States  by  kind  of  business .  Also 
EBStimated  monthly  sales  of  stores  of  organizations 
■operating  1  to  10  retail  stores — Cens'us  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
.organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

iSstimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busl- 
;ness.  Year-end  merchandise  Inventories,  sales - 
Inventory  ratios,  and  accounts  receivable  balances 
iheld  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  Se^  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  viholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  pei^od. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
Jvily  1,  and  November  1.  (Season's  "  subscription,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  Inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.   (Quarterly  press  release,  free) 


For  order    forms  or  further     information    on  any    Current  Business     Report  series,  consult     the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  reportfor  public  warehouses.  These 
report  series  will  supersede  the  preliminary  repwrts. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Wasliington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  U.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordajice  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  ajid  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volxmie  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volunie  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about. two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  coop)eration  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  1  ract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentrationof  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use   of   fixed   boundaries    would   not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  Center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  DENVER 


Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Biisiness 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Seaes^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Pedd  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments-'^ 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

f aim  eqiiipment  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^  ^ . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  ■* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores , . 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


745 

16 

6 

10 

17 
4 
4 
9 

49 

13 

19 

98 

33 
33 
24 

8 
21 

3 


48 

23 

4 

21 

228 

138 

90 

24 

233 
15 
21 
6 
46 
12 


123 
10 


183,240 

2,720 

668 

2,052 

74,869 

65,740 

6,951 

2,178 

6,400 

(D) 

987 

25,976 

4,545 

13,906 

13, 362 

(D) 

4,725 

(D) 


12,850 

6,613 

(D) 

(D) 

17,021 

11,267 

5,754 

7,621 

(D) 

(D) 

2,321 

4,024 

3,855 

552 

981 


12,118 
3,102 


27,633 


232 

93 

139 

10,456 

8,823 

1,405 

228 

464 

(D) 

97 

4,586 

789 
2,491 
2,411 
(D) 
754 
(D) 


2,197 

1,194 

(D) 

(D) 

4,617 
3,567 
1,050 

1,007 

(D) 
(D) 
314 
529 
601 
71 
136 


4,223 
589 


10,163 


71 
29 
42 

4,468 

3,754 

636 

78 

177 

(D) 

69 

1,339 

198 
770 
716 
(D) 
202 
(D) 


513 
261 
(D) 

(D) 

2,032 

1,527 

505 

313 

(D) 
(D) 
159 
125 
156 
29 
38 


1,771 
235 


9,092 


70 
29 
41 

3,917 

3,319 

526 

72 

152 

(D) 

63 

1,216 

176 
719 
669 
(D) 
162 
(D) 


491 
250 
(D) 

(D) 

1,796 

1,350 

446 

277 

(D) 
(D) 
140 
121 
147 
23 
34 


1,711 
213 


835 


16 
7 
9 

23 
5 
5 

13 

58 

10 

16 

125 

24 
44 
23 
7 
26 
15 


61 

22 

5 

32 

236 

143 
93 

25 

265 
23 
18 
12 
57 
11 
4 


132 
14 


179,664 


2,893 

710 

2,183 

66,771 

57,231 

7,463 

2,077 

7,014 

10,894 

763 

29,181 

3,839 
15, 181 
14,980 
3,670 
5,031 
1,341 


13, 141 

7,323 

572 

5,225 

18,405 

12,601 

5,804 

7,610 

22,992 
5,134 
1,790 
3,532 
5,027 
510 
550 


10,309 
3,849 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish-! 
ments  which  could  not  be  classified  and  tabiiLated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  . 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  Eire  separately  classified  aa 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reportecl| 
as  42,586,000  of  which  $1,144,000  are  included  in  SIC  56. 

*1954  data  limited  to  "anployer"  establislments . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  below. 


DENVER,  COLO.,  AREA 


Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  DENVER 

Estatlishnents,  Sales,  Annual  Payroll,  and  Qiployees,  by  Kind  of  Business 


Kind  of  business 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 
f arcD  equipnent  dealers ,..,,.,,,,,,,,, 

Hardware  stores 

Other 


2  3 


General  merchandise  graap   stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Autcanotive  dealers. 


Gasoline  service  stations. 


Apparel ,  accessoiy  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drljildng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores '' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..,.. 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1958 


Estab- 
lish- 
ments-^ 


(number) 


4,464 

213 
101 
112 

128 
13 
51 
36 

674 

258 

603 

286 

59 
109 
74 
25 
60 
23 


363 

107 


168 

957 
631 
326 

218 

764 
128 
39 
34 
83 
53 
14 


199 
31 


Sales! 


($1,000) 


780,107 

45,070 

6,401 

38,669 

141,390 

117,352 

14, 547 

(D) 

144,684 

158,921 

46,732 

42,627 

7,669 
22,025 
19,116 
3,273 
8,291 
1,273 

46,419 

19,578 

7,846 

18,995 

64,518 
46,441 
18,077 

35,145 

54, 601 
17,161 
2,940 
5,726 
5,587 
2,669 
1,726 


16,296 
5,041 


Payroll, 

entire 

year 


($1,000) 


92,402 

5,180 

628 

4,552 

19,002 

15,345 

2,703 

954 

9,898 

13,984 

4,045 

6,830 

1,295 
3,690 
3,163 

433 
1,226 

186 


7,165 
3,047 
1,320 

2,798 

15,914 

12,680 

3,234 

4,644 

5,740 
730 
379 
700 
780 
472 
255 


5,434 
1,004 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


32,985 

1,397 

227 

1,170 

7,720 

5,894 

1,320 

506 

3,482 

3,273 

1,652 

2,270 

367 

1,216 

1,017 

204 

407 

76 


1,703 
680 
309 

714 

7,897 
6,245 
1,652 

1,690 

1,901 
243 
187 
190 
211 
175 
61 


2,279 
460 


Full 
workweek 

(number) 


27,375 

1,299 
186 

1,113 

6,189 

4,861 

969 

359 

2,411 

2,959 

1,302 

1,949 

320 
1,072 
896 
171 
323 
63 


1,581 
637 
274 

670 

6,629 
5,209 
1,420 

1,393 

1,663 
199 
165 
178 
200 
135 
53 


2,171 
388 


1954 


Estab- 
lish- 
ments^ 


(number) 


4,212 

186 
87 
99 

115 
11 
58 
46 

776 

260 

495 

277 

41 
105 
60 
20 
49 
50 


361 
89 
62 

164 

802 
504 
296 

229 

711 
97 
30 
41 

104 
42 
12 


201 
39 


Sales'^ 


($1,000) 


659,036 

35,254 

4,335 

30,919 

101,810 

84, 589 

11,316 

5,905 

137,999 

135,278 

34,659 

40,070 

5,697 
20,359 
18,639 
4,185 
6,409 
3,235 


42,307 

19,996 

5,718 

15,697 

50,988 
34,056 
16,924 

34,619 

46,052 

11,719 

(D) 

4,446 

5,985 

2,180 

(D) 


14, 574 
5,835 


Payroll, 

entire 
year 


($1,000) 


80,499 

4,222 

484 

3,738 

15,566 

12,795 

1,990 

781 

10,506 

12,550 

3,385 

6,221 

831 
3,094 
2,863 
760 
989 
547 


5,861 
2,780 
1,035 

2,046 

12,566 
9,147 
3,419 

4,116 

5,506 
502 
(D) 
523 
973 
390 
(D) 


4,628 
1,112 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
'    ■'■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 

Iments  vdiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 
Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I     1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are  separately  classified  as 
I  stores . 

*1954  data  limited  'to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'incliides  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establislments,  Sales,  Annual  Payroll,  and  Elnployees,  by  Kind  of  Bustaess 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales ^ 


($1,000) 


Payroll , 
entire 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales ^ 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part  2 
531  , 
533 

539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

f ELnn  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■', 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors  * 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  lumishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICE  TRADES 


Hotels , 

Motion  picture  theaters. 


6,912 

403 
168 
235 

234 
22 
81 
81 

983 

420 

1,066 

418 

81 
151 
107 
38 
98 
38 


551 
169 
136 

246 

1,387 
959 
428 

318 

1,132 
189 
55 
65 
125 
85 
22 


240 
56 


1,125,056 


79,293 
12,961 
66,332 

167,539 

132, 599 

20,175 

(D) 

24S,221 

219,293 

78,967 

53,115 

9,436 
26,345 
23,312 

4,710 

10,651 

(D) 


60,855 
26,987 
10,323 

23,545 

85,526 
61,739 
23,787 

55,705 

76,542 
22,386 
4,031 
6,718 
7,841 
3,552 
2,027 


17,517 
7,417 


126,147 


8,996 
1,382 
7,614 

22,092 

17,007 

3,626 

1,459 

16,495 

19,305 

6,811 

8,139 

1,485 
4,268 
3,732 

598 
1,564 

224 


8,920 
3,924 
1,637 

3,359 

20,460 

16,257 

4,203 

7,207 

7,722 
955 
475 
784 
999 
599 
275 


5,762 
1,408 


45,500 

2,328 

435 

1,893 

9,041 

6,479 

1,832 

730 

5,884 

4,443 

3,052 

2,803 

420 

1,484 

1,281 

277 

523 

99 


2,217 
915 
407 

895 

10,489 
8,361 
2,128 

2,656 

2,587 
319 
219 
233 
280 
224 
67 


2,473 
643 


37,170 

2,132 
355 

1,777 

7,049 

5,242 

1,300 

507 

3,980 

4,091 

2,377 

2,371 

366 

1,278 

1,098 

233 

413 

81 


2,057 
863 
361 

833 

8,745 
6,966 
1,779 

2,134 

2,234 
252 
192 
204 
263 
174 
59 


2,320 
546 


6,311 

372 
146 
226 

181 
16 
89 
76 

1,127 

418 

823 

393 

59 
149 
94 
30 
77 
64 


500 

124 

90 

237 

1,150 
738 
410 

303 

1,044 
152 
38 
68 
144 
66 
14 


223 
66 


904,005 

60, 122 

8,599 

51,523 

113,960 

90,167 

14,881 

8,912 

209,856 

184,913 

57,335 

47, 772 

7,160 
23, 764 
21,766 
4,845 
8,124 
3,645 


54,496 

25,150 

6,586 

21, 608 

67, 502 
44,973 
22,521 

45,542 

62,507 
15,503 
2,673 
4,986 
7,397 
2,663 
1,926 


15,130 
8,072 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ,..  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establis 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 
stores. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


DENVER,  COLO,  AREA 


Table  A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  DENVER,  THE  ENTIRE  CITY,  AND  DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^,,,..... 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  ^,, ...... ......... 

Department  sxores 

Limited  price  variety  stores..................... , 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '......,......,.,........... 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places »... 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   si5)ply  stores................ 

SELECTED  SERVICE  TRADES 

Hotels 

Motion  picture  theaters. 


2.0 


-6.0 
-5.9 
-6.1 

12.1 

14.9 

-6.9 

4.9 


(D) 

29.4 

-11.0 

18.4 

-8.4 

-10.8 

(D) 

-6.1 

(D) 

-2.2 

-9.7 

(D) 

(D) 

-7.5 

-10.6 

-0.9 

0.1 

(D) 

(D) 

29.7 

13.9 

-23.3 

8.2 

78.4 


14.2 
-19.4 


18.4 


27.8 
47.7 
25.1 

38.9 

38.7 

28.6 

(D) 

4.8 

17.5 

34.8 

6.4 

34.6 

8.2 

2.6 

-21.8 

29.4 

-60.6 

9.7 
-2.1 
37.2 
21.0 

26.5 

36.4 

6.8 

1.5 

18.6 
46.4 

(D) 
28.8 
-6.7 
22.4 

(D) 


11.8 
-13.6 


24.5 


30.9 
95.0 
27.4 

89.8 

88.7 

97.1 

(D) 

5.6 

(D) 

35.0 

52.9 
68.1 
56.8 
57.3 

(D) 
158.8 

(D) 

15.1 
2.3 
(D) 
(D) 

45.8 
63.9 
10.8 

1.9 

(D) 

(D) 

(D) 

86.2 

80.6 

26.8 

(D) 


6.2 
-2.4 


24.5 


31.9 
50.7 
28.7 

47.0 

47.1 

35.6 

(D) 

18.3 

18.6 

37.7 

11.2 

31.8 

10.9 

7.1 

(D) 

31.1 

(D) 

11.7 
7.3 

56.7 
9.0 

26.7 

37.3 

5.6 

22.3 

22.5 
44.4 
50.8 
34.7 

6.0 
33.4 

5.2 


15.8 
-8.1 


30.0 


33.8 
55.8 
30.3 

96.4 

103.0 

78.3 

(D) 

19.2 

(D) 

37.8 

46.0 
47.3 
44.9 
46.6 

(D) 
91.6 

(D) 

16.1 

14.3 

(D) 

(D) 

39.5 
55.9 

7.9 

26.8 

(D) 
(D) 
93.7 
85.3 
68.2 
39.3 
-24.0 


19.2 
2.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
I   ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
i   •'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments 
.'are  separately  classified  as  stores. 

'   *1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
j   'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establistaents. 
1   ^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5  -RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

DENVER  AND  OF  DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total^. 


52 
5251 

52  ex.  5251 

53  part^ 

531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Lumber,  building  materials,  hardware,  farm  equipment  dealers. 

Hardware  stores. .......••• .....•••< 

Other 


Percent  of  city  sales  in 
central  b>jsiness  district 


General  merchandise  group  stores.^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers . . 

Gasoline  service  stations. 


Apparel,  accessory  stores •• 

Men's,  boys'  apparel  stores,  custom  tailors*. 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores  ' 

Family  clothing  stores' 

Shoe  stores •• ••• 

Other  apparel  stores -•  • 


Furniture,  heme  furnishings,  equijinent  stores,. 
Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores. 


Eating,  drinking  places. 

Eating  places 

DrinMng  places. 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1958 


23.5 

6.0 

10.4 

5.3 

53.0 

56.0 

47.8 

(D) 

4.4 

(D) 

2.1 

60.9 
59.3 
63.1 
69.9 

(D) 
57.0 

(D) 

27.7 

33.8 

(D) 

(D) 

27.4 
24.3 
31.8 

21.7 

(D) 
(D) 
78.9 
70.3 
69.0 
20.7 
56.8 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


27.3 

8.2 

16.4 

7.1 

65.6 
67.6 
66.0 
35.2 

5.1 

8.1 

2.2 

72.8 
67.4 
74.6 
80.4 
87.7 
78.5 
41.5 

31.1 
36.6 
10.0 
33.3 

36.1 
37.0 
34.3 

22.0 

49.9 
43.8 

(D) 
79.4 
84.0 
23.4 

(D) 


1958 


16.3 

3.4 
5.2 
3.1 

44.7 

49.6 

34.5 

(D) 

2.6 

(D) 

1.2 

48.9 
46.2 
52.8 
57.3 

(D) 
44.4 

(D) 

21.1 

24.5 

(D) 

(D) 

19.9 
18.2 
24.2 

13.7 

(D) 
(D) 
57.6 
59.9 
49.2 
15.5 
48.4 


1954 


20.9 

4.5 
7.8 
4.0 

70. 
79.3 
46.7 
24.4 

3.0 

(D) 

1.7 

54.4 
63.5 
58.5 
61.4 
(D) 
58  .£ 

23.f 
26., 

(Dl 

25. 

25.- 
25.5 

16.' 

(Dl 

(ci 

86.V 
80. 
52. 
20. 
50. 


Standard  Notes-   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (^^  ^^^/^  "3°^  P^'^"^*- 
Sudes^So^^ior;  retailers  (i.e.,  mail  order,  direct  f ^^.^-g^  --^^f^  ^f ^J"-^^  °^^9Z%^T I'Je^ S^^-Xs   ari| 
3ln  ccmputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  ivs*  aaxa,  xea  e    y^  ij 

separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  In  computing  percent. 

'In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments 

^Scludes  data  for  thise  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  m  any  of  the  lines  below. 


DENVER,  COLO.,  AREA 
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Table  6.— BETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBOTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  DENVER,  THE  ENTIRE  CITY,  AND  DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  on  total  Retail  Store  Sales  \Aich  exclude  sales  of  nonstore  retallers- 

jnerchandlse  vejidljig  machizie  operators). 


-mall  order,  direct  selling. 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195A 


Entire  city 


1958 


195A 


Standard  metropolitan 
statistical  area 


1958 


195* 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HETATT.  SIORES 

Retail  stores,  total? 

Lmber,  building  materials,  hardware, 

f ana  equipient  dealers .., 

Hardware  stores ...................... 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores.................... 

Limited  price  variety  stores 

Other  general  merchandise  stores,,,,., 

Food  stores , 

Autcmotlve  dealers. ,,,..,,,,,. 

Qasoline  service  stations.............. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 
tailors* 

Wanen's  clothing,  speciallgr  stores..., 

Ready-to-wear  stores' 

Family  clothing  stores'...,,.,,.,,.,. 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  eqviiiment 

stores ,, 

Furniture  stores*,,,,,.,.,,.,,.,.,... 

Other  hone  furnishings  stores*,,,,,,.. 

Household  appliance,  radio,  TT,  music 

stores.............................. 

Eating,  drliddng  places 

Eating  places. 

Drinking  places..,,,,. 

Drug  stores,  proprietary  stores,.,..,,. 

Other  retail  stores' .,,., 

Liquor  stores .,...........,,,,,,,.,,. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  stqiply  stores,.. 


100.0 

1.5 
0.4 
1.1 

40.9' 

35.9 

3.8 

1.2 

3.5 

(D) 

0.5 

14.2 

2.5 
7.6 
7.3 
(D) 
2.6 
(D) 


7.0 
3.6 
(D) 

(D) 

9.3 
6.1 
3.2 

4.2 

(D) 
(D) 
1.3 
2.2 
2.1 
0.3 
0.5 


100.0 

1.6 
0.4 
1.2 

37.1 

31.9 

4.1 

1.1 

3.9 

6.1 

0.4 

16.2 

2.8 
8.4 
8.3 
2.0 

2.8 
0.7 


7.3 
4.1 
0.3 

2.9 

10.2 
7.0 
3.2 

4.2 

12.8 
2.9 
1.0 
2.0 
2.8 
0.3 
0.3 


100.0 


5.8 
0.8 
5.0 

18.1 

15.0 

1.9 

(D) 

18.5 

20.4 

6.0 

5.5 

1.0 
2.8 
2.5 
0.4 
1.1 
0.2 


5.9 
2.5 

1.0 

2.4 

8.3 
6.0 
2.3 

4.5 

7.0 
2.2 
0.4 
0.7 
0.7 
0.3 
0.2 


100.0 

5.4 
0.7 
4.7 

15.4 
12.8 

1.7 
0.9 

20.9 

20.5 

5,3 

6.1 

0.9 

3.1 
2.8 
0.6 
1.0 
0.5 


6.4 
3.1 
0.9 

2.4 

7.7 
5.2 
2.5 

5.3 

7.0 
1.8 
(D) 
0.7 
0.9 
0.3 
(D) 


100.0 


7.0 
1.1 
5.9 

14.9 

11.8 

1.8 

(D) 

22.1 

19.5 

7.0 

4.7 

0.8 
2.3 
2.1 
0.4 
0.9 
(D) 


5.4 
2.4 
0.9 

2.1 

7.6 
5.5 

2.1 

5.0 

6.8 
2.0 
0.4 
0.6 
0.7 
0.3 
0.2 


100.0 


6.7 
1.0 
5.7 

12.6 

10.0 

1.6 

1.0 

23.2 

20.5 

6.3 

5.3 

0.8 
2.6 
2.4 

0.5 
0.9 
0.4 


6.0 
2.8 
0.7 

2.4 

7.5 
5.0 
2.5 

5.0 

6.9 
1.7 
0.3 
0.6 
0.8 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  conputlng  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departmraits  are 
separately  classified  sis  stores. 

1954  data  limited  to  "employer"  establislments  in  computing  percent, 
'in  ccnputlng  percent,  both  1954  and  1958  data  limited  to  "anployer"  establislments. 
'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  Chiffee  Park  Shopping  Center  bounded  by  West  <49th  Ave.,  Pecos,  West  Dixie  PI., 

Osage,  West  ASth   Ave.,  and  Peterson  Court 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

16 

5,635 

554 

55 

5 

561,  567 

3,430 

562-3,568 

562 

3 

565 

(D) 

566 

564,  569 

8 

57 

(D) 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

16 

58 

5812 

5813 

2 

2 

591 

"  •  * 

59  ex.  591 

2 

592 

1 

594 

1 

595 

597 

5992 

3 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

N\imber 

Sales ($1, 000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  eqnipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessoiy  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailor^ ., 

Wcmen's  clothing,   specialty  stores.... 

Ready-to-wear  stoics ' 

Fcmily  clothing  stores ' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores , 

Other  home  fui-nishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinMng  places , 

Eating  places 

DrinMng  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2. — Includes  the  planned  center  known  as  Cherry  Creek  Shopping  Center  bounded  by  East  Third  Ave.,  Milwaukee,  East  First 
Ave.,  Detroit  extended.  North  Cherry  Creek  Dr.,  and  University  Blvd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) . . . 

Convenience  goods  stores: 

Number 

Sales ($1,000) . . . 

Shopping  goods  stores:^ 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,  000) . . . 


Retail  stores,  total^. 


Lumber,  bxiilding  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ' 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


49 
35,165 


10 
4,034 


23 
28,641 


16 
2,490 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wetr  stores'. 

Family  clothing  stores  ' , 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 
31 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■Hjroup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  ^fliioh  co\ild  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business 


DENVER,  COLO.,  AREA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  The  JCRS  Shopping  Center  bounded  by  West  Colfax  Ave.,  Pierce  St.,  Kendall  St., 

and  17th  St.  extended 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  bvisiness 


Number  of 
establish- 
ments 


5^,58,591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

ConTenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Nvmber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales. ($1,000) 

Retail  stores,  total^ 

L\mber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ . ... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


17 
7,^03 


2 

(D) 


9 
4,248 


6 
(D) 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 


5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores. . ., 

Ready-to-wear  stores' 

Fanily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equiiment 

stores 

Furniture  stores , 

Other  home  fui-nlshlngs  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drtnMjag  places , 

Eating  places ' 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores .■ . 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


MRC  No.  4. — Includes  the  planned  center  known  as  Lakeside  Shopping  Center  bounded  by  West  44th  Ave.,  Harlan  Ave.,  Lakeside  Lake, 

and  Depew  St.  extended 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establish^ 

ments 


54,58,591 


53  part," 
56,  57 


52.  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber , 

Sales ($1,000)... 

Convenience  goods  stores: 

Ntmber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nanber 

Sales ($1,000).,. 

All  other  stores: 

Mimber 

Sales ($1,  000) , . . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equlpnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


35 
23,154 


(D) 


19 
13,395 


(D) 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Hoxisehold  appliance,  radio,  TV,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

1 

12 

3 
5 
5 

3 

1 

2 

1 

1 

4 
4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■klroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishnents  which  could  not  be  classified  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

Limited  to  "employer"  establislments . 
'includes  data  for  those  vinriR  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DENVER  STANDARD  METROPOLITAN  STATISTICAL  ABEA— Continued 


MRC  No.  5.— Includes  the  planned  center  toiown  as  Merchant's  Park  Shopping  Center  bounded  by  South  Broadway  Nos.  300  thru  699 


SIC 
code 


y-TTirt  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,= 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nxmber 

Sales ($1,000) 

Shopping  goods  stores: 2 

Munber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

faun  equlpieirt  dealers 

Hardware  stores ^ 

Other 

General  merchandise  group  stores'  ^ .... 

Dejjarlment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


39 
21,423 


12 
(D) 


17 
15,044 


10 
(D) 


Number  of 
establish- 
ments 


39 


55  ex.   554 

554 

561,  567 

562-3,568 
562 
565 
566 
564.  569 


57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,  specialty  stores..,, 

Ready-to-wear  stores'. , 

Femlly  clothing  stores' , 

Shoe  stores ., 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stoi«s , 

FumitiJtre  stores , 

Other  heme  funiilshings  stores , 

Household  appliance,  radio,  Tf,   mxislc 
stores 

Eating,  drlnMng  places 

Eating  places ' , 

DrinJclng  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


U 

1 
2 


MRC  No.  6. — Includes  the  stores  in  the  area  bounded  by  South  Broadway,  Broadway,  Bannock,  and  Lincoln  Sts. 


SIC 
code 


Kind  of  b\isiness 


Total 


SIC 
code 


y-tTid  of  business 


Nimber  of 

estahllsb- 

ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total:* 

Kunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:* 

Number 

Sales ($1,000). 


All  other  stores: 

Nimber 

Sales 


!(H,'666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

fann  equipment  dealers 

Hardware  stores 

Other , 


General  merchandise  group  stores 
Department  stores '. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


80 
11,545 


34 
4,837 


20 
5,467 


26 
1,241 


Number  of 
establish- 
ments 


80 


13 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers. 


Gasoline  service  stations. 


.Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Re£idy-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores... 

Other  ajjparel  stores, 


Pumlture,  bane  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Came2?a,  photographic  supply  stores . 


11 

2 
3 
3 

"5 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establlshmarta  which  could  not  be  classified  by  detailed  kinds 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  iri-nrla  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


of  businesflj 


.DENVER,  COLO-^REA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DENVER  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  planned  centers  known  as  University  Hills  Plaza  and  University  Plaza  bounded  by  East  Dickensen  PI., 

Birch,  Amherst  Ave.,  and  South  Colorado  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex,  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 


ConTenieaoe  goods  stores: 

Ntinber 

Sales ($1,000). 

Sbopplug  goods  stores: 2 

Nvmber 

Sales ($1, 000) . 


All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total*. 


Lunber,  building  materials,  hardware, 

faun  equipnent  dealers. 

Ibrdware  stores 

Other 


General  merchandise  group  stores^  ^ . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


53 
19,035 


14 
7,811 


28 
9,592 

11 
1,632 


Number  of 
establish- 
ments 


53 


3 
2 

1 

6 
2 
3 

1 

10 


55  ex.  554 

554 

56 

561,  567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fsmily  clothing  stores '. 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  driniing  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

17 

3 
7 
5 

5 
2 

5 

1 
1 

3 

1 

1 

3 

6 
2 

1 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments , 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nbnstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  rep)ort  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual; 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report  form. 

Enumeration    of   "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than  i 
those  represented  in  the  active  FICA  records  of  f 
the   Internal  Revenue  Service.      Information  for  I 
this  group  of  establishments  was  derived  from  I 
the  1958  Federal  income  tax  returns.    Information 
was   compiled  from  only  one-half  of  these  cases 
and  census   results   for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.     The 
"nonemployer"    segment  of  retail  trade,  although  ! 
made   up  of  a   large  number  of  establishments, 
accounted  for   less   than   10  percent  of  the  total  : 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen-  ji 
suses  were  conducted  under  similar  conditions! 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
I  and  record  shops  have  been  shifted  to  the  kind- 
}  of-business  group  "Furniture,  Home  Furnish- 
i       ings,  Equipment  Stores"  from  the  group  "Other 

I  Retail  Stores." 

I 

'  b.       Antique   stores   have   been   shifted   to 

1  the  group  "Other  Retail  Stores"  from  the  group 

'  "Furniture,  Home  Furnishings,  Equipment 

j  Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
j  eluded  those  businesses  with  no  paid  employment 
'  which  had  sales  volume  of  less  than  $2,500  in 
!  the  census   year.      To   the   extent   that  price  in- 

'  creases  since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 

t  than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 

,  undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  repoxt  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.-Payroll  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reponing  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab" 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds! 
of  business.  (See  "Comparisons  of  the  19541 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms,  j 
on  the  other  hand,  reflect  the  information  on  thei 
commodity  "composition"  of  the  establishment  as(i 
revealed  by  the  census  classification  inquiries.! 
The  effect  of  the  two  different  sources  on  uni-*; 
formity  of  classification,  as  reflected  in  thei 
measurement  of  dollar  volume  of  sales  is  minor.! 
In  total,  the  "nonemployer"  establishments  ac-,j 
count  for  less   than   10  percent  of  retail  saleslj 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department   stores   (SIC   531).— Establishments 
'  normally   employing   25  or  more  people  and  en- 
gaged in   selling   some  items  in  each  of  the  fol- 
I  lowing  lines  of  merchandise: 

!  1.     Furniture,  home  furnishings,  appliances, 

radio  and  TV  sets 

I         2.     A  general  line  of  apparel  for  the  family 

j         3.      Household  Unen  and  dry  goods 

j      An  establishment  with  total  sales  of  less  than 
1  $5,000,000,   in  which  sales  of  any   one  of  these 
groupings    is    greater    than   80%  of  total   sales, 
J  is  not  classified  as  a  department  store. 

■  An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tabllshments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with ' 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, ; 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling, 
household  appliances,  record  players,  and  radio  i 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings: 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engagec 
in  selling  household  appliances  (such  as  electric  anci 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  televisioii, 
sets,  and  record  players.  The  retail  establishments!! 
(primarily  engaged  in  the  sale  of  electric  and  ga»i; 
appliances  for  household  use)  operated  by  publit 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri 
marily  selling  musical  instruments  such  as  organsi,) 
pianos,  horns,  stringed  instruments,  drums,  xylo  5 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

1      Other  Retail   Stores    (SIC  Major  Group  59, 
i  Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-o{)er- 
ated  liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments   primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
■for  consumption  off  the  premises.   Liquor  stores 

■  operated  by   States,   counties,  and  municipalities 
are  included.     Stores  primarily  selling  prepared 

I  drinks  for  consumption  on  the  premises  are  not 
included   in  this  category  but  are  classified  with 
=  drinking  places  (SIC  5813). 

■  Book  stores   (SIC   5942). -Establishments   pri- 
marily selling  new  books  and  periodicals. 

■  Stationery    stores   (SIC   5943).— Establishments 
^primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
ecns  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  b\isiness;  weekly  sales  dviring  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventoiy  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  ai^  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information,  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
I  Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A    report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual: 
payroll)  by  kind  of  business  for  the  central  business  district, 
the   central   city,    the   central   city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of! ! 
the  central  business  district.     In  addition,  for  a  number  of ; 
the  larger  metropolitan  areas,  statistics  are  published  forr 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in-  j 
formation  for   retail   trade,  they  will  also  include  data  for] 
two  service  businesses  hotels  and  motion  picture  theaters. ; 
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PLANS  FOR  1958  CENSUS  OF  OUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  conrunodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind -of - 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A    United   States    summary   chapter   and    separate 
chapters    for  each  State,  the    District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the    Virgin  Islands.     Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
nnetropolitan    statistical    areas.      The     amount    of    kind-of- 
business    detail  will   vary  in  accordance    with  the  number  of  , 
service  establishments  in  the  area.  Data  for  selected  towns  ' 
and  townships    in   New  England,  New  Jersey,  and   Pennsyl- 
vania will   also  be  included.     This  volunne    will  incorporate  j 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  rejxjrt 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines.  I.e.,  to  consist  of  one  of  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SKLKCTKD  SERVICE  ESTABLISmEKTS: 

CENTRAL  BUSINESS  DISTRICT  OF  DES  MOINES 


1958  AND  1954 


EstaUlslmeiits,  Sales,  Annual  Payroll,  and  Bnplo^^ees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(mmber) 


Full 
uDrlweek 

(nvmber) 


1954^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

HeLTdware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Au-tomotive  dealers 

Gasoline  service  stations ............. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  s-tores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pho-tographic  supply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


491 

16 

5 

11 

18 
6 
6 
6 

19 

33 

27 

81 

21 
24 
19 

8 
25 

3 

38 

15 

5 

18 

140 
98 
42 

14 

105 

3 

7 

1 

17 


U4,268 

3,087 
1,342 
1,745 

41,634 

36,805 

4,126 

703 

3,323 
40,171 

2,139 

18,595 

3,840 
7,615 
7,363 

(D) 
3,246 

(D) 


10,139 

6,377 

559 

3,203 

7,331 
6,036 
1,295 

3,358 

14,491 

4,530 

1,245 

(D) 

3,162 

575 

(D) 


6,048 
(D) 


20,625 

484 
210 
274 

7,474 

6,687 

710 

77 

303 
3,512 

229 

2,989 

510 
1,215 
1,175 
(D) 
447 
(D) 


1,649 

1,119 

130 

400 

1,641 

1,490 

151 

533 

1,811 
228 
222 
(D) 
509 
128 
(D) 


2,136 
(D) 


7,046 


118 
55 
63 

2,722 

2,276 

415 

31 

128 

737 


1,240 

179 
555 
537 
(D) 
153 
(D) 


415 

273 

24 

118 

852 

760 

92 

198 

547 
46 

67 
(D) 
156 

41 
(D) 


905 
(D) 


5,910 


115 
53 
62 

1,909 

1,621 

263 

25 

118 

714 

74 

1,112 

169 

507 
490 
(D) 
108 
(D) 

398 

266 

23 

109 

787 

705 

82 

180 

503 
46 
52 

(D) 

147 
35 

(D) 


780 
(D) 


588 


147,373 


22 

4,442 

5 

979 

17 

3,463 

16 

39,465 

6 

34,838 

5 

3,814 

5 

813 

46 

4,466 

44  . 

45,739 

25 

1,311 

95 

17,089 

21 

3,258 

25 

7,206 

17 

6,623 

6 

(D) 

31 

3,612 

7 

390 

40- 

9,845 

12 

6,800 

7 

583 

21 

2,462 

160 

7,199 

106 

5,505 

54 

1,694 

19 

3,804 

121 

14,013 

3 

(D) 

9 

1,143 

3 

(D) 

20 

2,738 

7 

529 

2 

(D) 

26 
7 


5,148 
1,366 


Standard  Notes:   (D)  Withheld  to  avoid  disclosuz^.    (NA)  Not  available.    ...  Represents  zero. 

-^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  In  general 
merchandise  stores  but  elsewhere  classified  were  $1,567,000,  of  which  $897,000  was  included  -with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish^ 
ments  which  could  not  be  classified  and  tabiilated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  -to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

*Incl\ides  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


DES  MOINES,  IOWA,  AREA 


Tatle  2. — RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  DES  MOINES 

Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 

lish- 

memts^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 
Retail  stores,  total-'. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  groiq)  stores-'.. 
Department  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autcanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  s-tores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores ...,♦,. 

Furniture  stores'^ 

Other  home  furnishings  s-tores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICES 


Hotels 

Motion  picture  -theaters. 


2,169 


126 
55 

71 

67 

6 

26 

27 

375 

119 

327 

138 

29 
37 
29 
20 
35 
15 


155 
4-5 
28 

82 

510 
373 
137 

90 

262 
6 
9 
6 
27 
22 
4 


333,311 


19,960 

3,860 

16,100 

48,553 

36,805 

(D) 

(D) 

74,683 

59,634 

24,139 

23,720 

(D) 
(D) 
(D) 
4,765 
3,816 
(D) 


20,125 

10,349 

2,732 

7,044 

22,360 
18,202 
4,158 

13,270 

26,867 

4,639 

(D) 

643 

3,295 

1,297 

607 


(D) 
(D) 


38,394 


2,135 

431 

1,7CM. 

8,168 

6,687 

(D) 

(D) 

4,819 

5,107 

2,160 

3,613 

(D) 
1,471 
(D) 
900 
519 
(D) 


2,94^ 

1,587 
463 

894 

4,661 

4,175 

486 

1,685 

3,102 
235 
(D) 
88 
(D) 
276 
(D) 


(D) 
(D) 


W,281 

538 
Ul 
397 

3,057 

2,276 

(D) 

(D) 

1,878 

1,191 

872 

1,494 

(D) 
642 
(D) 
386 
187 
(D) 


813 
406 
119 

288 

2,723 

2,437 

286 

721 

994 
52 

(D) 
25 

(D) 
97 

(D) 


(D) 
(D) 


11,748 

494 
120 
374 

2,127 

1,621 

(D) 

(D) 

1,341 

1,138 

704 

1,318 

(D) 
582 

(D) 
360 
125 
(D) 


755 
391 
116 

248 

2,399 

2,148 

251 

591 

881 
51 

(D) 
23 

(D) 
81 

(D) 


(D) 
(D) 


2,075 

109 
30 
79 

43 

6 

20 

17 

422 

123 

254 

138 

27 
38 
24 
8 
34 
23 


153 
23 
20 

100 

475 
329 
146 

100 

258 
4 
12 
10 
24 
30 
5 


35 
17 


278,434 

16,343 

2,418 

13,925 

41,453 

34,838 

(D) 

(D) 

55,543 

(D) 

18,885 

(D) 

3,718 
(D) 
(D) 
2,657 
3,770 
1,302 


16,104 

8,131 

(D) 

6,187 

19,155 

14,768 

4,387 

10,067 

(D) 
(D) 

1,303 
657 
(D) 

1,161 
371 


6,269 
1,863 


(D) 

2,23i 

265 

1,969 

6,329 

5,398 

(D) 

(D) 

3,769 

5,208 

1,768 

(D) 

549 
(D) 
(D) 
467 
541 
249 


2,715 

1,687 

(D) 

(D) 

3,669 

3,145 

524 

1,311 

2,755 
(D) 
228 
88 
(D) 
(D) 
41 


2,236 
316 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
^     Sales  of  leased  departments  are  incorporated  \ri. th  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
I  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
I  dis|  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters  " 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  es-tablish- 
ments  which  coiild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 
I    ^eludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

1954  data  limited  to  "employer"  establishments. 
I    ^^^  19^^   and  1958  data  limited  to  "employer"  establishments. 

Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

DES  MOBIES  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Ammal  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  einployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^1 


Estab- 
lish- 
ments^ 


(number) 


Sales  ■= 


($1,000) 


5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  eqiiipnent  dealers 

Hardware  stores 

Other i 


General  merchandise  group  stores  . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers., 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors*. , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ' 

Family  clothing  stores '. 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  rumishings,  equipment 

stores 

Fumitiu-e  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SKT.KCTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,469 


164 
64 

100 

85 

6 

28 

31 

419 

136 

371 

148 

30 
39 
31 
23 
3& 
16 


170 
53 
28 


572 
417 
155 

98 

306 
8 
10 
13 
30 
27 
4 


366,168 

25,215 

4,265 

20,950 

51,097 

36,805 

6,540 

(D) 

81,581 

64,904 

27,123 

24,561 

4,496 
9,153 
8,523 
5,367 
3,918 
(D) 


21,671 

11,167 

2,732 

7,772 

24,405 

19,829 

4,576 

14,233 

31,378 
5,736 
1,574 

930 
3,317 
1,436 

607 


6,429 
(D) 


41,473 

2,708 

460 

2,248 

8,319 

6,687 

1,046 

586 

5,229 

5,552 

2,388 

3,719 

583 
1,481 
(D) 
989 
521 
U5 


3,174 

1,689 

463 

1,022 

5,050 

4,525 

525 

1,781 

3,553 
292 
267 
119 
519 
316 
(D) 


2,235 
(D) 


15,458 

675 
154 
521 

3,118 

2,276 

620 

222 

2,091 

1,373 

964 

1,547 

211 
647 
(D) 
429 
189 
71 


865 
435 
119 

311 

2,935 

2,628 

307 

764 

1,126 
66 
81 
37 
159 
111 
(D) 


958 
(D) 


12.740 


617 
131 
486 

2,167 

1,621 

381 

165 

1,496 

1,316 

775 

1,361 

194 
587 
(D) 
394 
126 
60 


801 
416 

116 

269 

2,575 

2,306 

269 

630 

1,002 
65 
59 
35 

150 
92 

(D) 


833 
(D) 


2,364 


303, 9W 


150 

20,490 

45 

3,012 

105 

17,478 

53 

41,882 

6 

34,838 

22 

4,416 

25 

2,628 

471 

61,545 

134 

66,858 

309 

21,446 

140 

19,418 

27 

3,718 

40 

7,789 

26 

7,147 

8 

2,657 

34 

3,770 

15 

1,033 

168 

17,118 

26 

8,667 

21 

1,565 

111 

6,654 

534 

20,756 

371 

15,924 

163 

4,832 

118 

10,893 

287 

23,538 

5 

5,022 

12 

1,303 

13 

715 

25 

2,793 

33 

1,185 

5 

371 

6,269 
2,163 


Standard  Notes :   (D)  Withheld  to  avoid  disclosure .    (NA)  Not  available .    ...  Represents  zero . 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  countejl 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  mercha 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessojTy  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  gixDup  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish! 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


DES  MOINES,  IOWA,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1953 

CENTRAL  BUSINESS  DISTRICT  OF  DES  MOINES,  THE  ENTIRE  CITY,  AND  DES  MOINES  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  biilldlng  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Liiiited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores'.. 

Shoe  stores ......' 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists ., 

Camera,  photographic  supply  stores..,.,,,,,, 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


Percent  change 


Central 

business 

district 


-2.1 

-30,5 

37.1 

^9.6 

5.5 

5.6 

8.2 

-13.5 

-25.6 

-12.2 

63.2 


17,9 
5.7 

11.2 

(D) 

-10.1 

(D) 

3.0 
-6.2 
-4.1 
30.1 

1.8 

9.6 

-23,6 

-11.7 

3.4 
(D) 
8.9 
(D) 
15.5 
8.7 
(D) 


17.5 
(D) 


Entire 
city 


19.7 


22.1 
59.6 
15.6 

17.1 
5.6 
(D) 
(D) 

34,5 

(D) 

27.8 

(D) 
(D) 
(D) 
(D) 
79.3 
1.2 
(D) 

25.0 

27.3 

(D) 

13,9 

16.7 
23.3 
-5.2 

31.8 

(D) 

(D) 

(D) 

-2.1 

(D) 

11.7 

63.6 


(D) 
(D) 


City 
less  its 
central 
business 
district 


44.2 


41.8 
75.0 
37.2 

248.0 

(D) 
(D) 

39.7 

(D) 

25.2 

(D) 
(D) 
(D) 
(D) 
(D) 
260.8 
(D) 

59.5 

198.4 

(D) 

3.1 

25.7 

31.3 

6.3 

58.3 

(D) 
(D) 
(D) 
(D) 
(D) 
14.2 
(D) 


2.9 
(D) 


Entire 
standard 
metro- 
politan 
statistical 


20.5 


23.1 
41.6 
19.9 

22.0 
5.6 

48.1 
(D) 

32.6 

-2.9 

26.5 

26.5 

20.9 

17.5 

19.3 

102.0 

3.9 

(D) 

26.6 
28.8 

74.6 
16.8 

17.6 
24.5 
-5.3 

30.7 

33.3 
14.2 
20.8 
30.1 
18.8 
21.2 
63.6 


2.6 

(D) 


Standard 

mletro- 
polltan 
statistical 
area  less 
central 
business 
district 


41.7 


37.9 
43.8 
37.0 

291.5 

301 !  6 

(D) 

37.1 

17.1 

24.1 

156,2 

42,6 

163.8 

121.4 

(D) 
325.3 

(D) 

58,6 

156,6 

121.3 

9.0 

25.9 

32.4 

4.6 

53.4 

77.3 

(D) 

105.6 

(D) 

181,8 

31,3 

(D) 


56.0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

Tbccludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  completing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STOKES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

DES  MOINES  AND  OF  DES  MOINES  STANDARD  METROPOLITAN  STATISTICAL  AlffiA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  biisiness  district^ 


1958 


1954 


Percent  of  standard  metio- 
polltan  statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equlnment  dealers 

Hardware  stores. , ., 

Other 

General  merchandise  group  stores^ 

Department  stores. , 

Limited  price  variety  stores 

Other  general  merchandise  stores. ., 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations, 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  eustcan  tailors*.......,...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ',, , 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  heme  furnishings,   equipnent  stores...... 

Fumitin"e  stores*. 

Other  home  furnishings  stores*............................ 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drlnMng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores* 

Liquor  stores. . ........................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  sigjply  stores........................ 


43.3 

15.5 
34.8 
10.8 

85,7 

(D) 
(D) 

4.4 

67.4 

8.9 

78,4 
(D) 
(D) 
(D) 
(D) 

85.1 
(D) 

50.4 
61.6 
20.5 
45.5 

32.8 
33.2 

31.1 

25.3 

53.9 

97,7 

(D) 

(D) 

96.0 

44.3 

(D) 


52.9 

27.2 

40,5 
24.9 

95.2 

100.0 

(D) 

(D) 


(D) 

6.9 

(D) 

87.6 

(D) 

(D) 

(D) 

95,8 

30.0 

61.1 

83,6 

(D) 

39.8 

37.6 
37.3 
38.6 

37.8 

(D) 
(D) 

87.7 
(D) 
(D) 

45.6 
(D) 


39.4 

12.2 

31.5 

8.3 

81.5 

63!l 
(D) 

4.1 

61.9 

7.9 

75.7 
85.4 
83.2 
86.4 

(D) 
82.8 

(D) 

46.8 
57.1 
20.5 
41.2 

30.0 
30.4 
28.3 

23.6 

46.2 
79.0 
79.1 

(D) 
95.3 
40.0 

(D) 


48.5 

21.7 
32.5 
19.8 

94.2 

100.0 

86.4 

30.9 

7.3 

68,4 

6,1 

88.0 
87.6 
92.5 
92.7 
(D) 
95.8 
30.0 

57.5  j 
78.5;! 
37.3  ■■ 
37.0 

34.7  i 
31.7! 
35.1 '' 

34.9 

-59.5 
(D), 

87.7  ( 
(D)' 

98.C| 

44.6 1 

(D)  '! 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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TaMe  6.— RETAIL  STORES:   1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  DES  MOINES,  THE  ENTIRE  CITY",  AND  DES  MOINES  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  \rtd.ch  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Ki-nci   of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.   554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
,572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STOKES 

Retail  stares,  total^, 

Limber,  building  materials,  hardware, 

fasn  equipment  dealers 

Hardware  stores. . .................... 

Other 

General  merchandise  groiip  stores^ 

Department  stores.................... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores 

Autcmotive  dealers 

Oasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom 
tailors* 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores' . ............. 

Family  clothing  stores'........,.,.,. 

Shoe  stores .........,,,.,.,,. 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores* , 

Other  home  furnishings  stores 

Household  ajipliance,  radio,  TV,  music 
stores. ............................. 

Eating,  driidcing  places 

Eating  places 

DrlnTdTig  places...... 

Drug  stores,  proprietary  stores.,,,..,. 

Other  retail  stores* 

Liquor  stores. ....................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Flxjrlsts 

Camera,  photogr^hic  supply  stores... 


100.0 


2.3 


27.8 


12.9 

2.7 
5.3 
5.1 
(D) 
2.2 
(D) 


7.0 
4.4 
0.4 

2.2 

5.1 
4.2 
0.9 

2.4 

10.0 
3.1 
0.9 
(D) 
2.2 
0.4 
(D) 


100.0 


3.0 
0.7 
2.3 

26.8 

23.6 

2.6 

0.6 

3.0 
31.0 

0.9 
11.6 

2.2 
4.9 
4.5 
(D) 
2.5 
0,3 


.6.7 
4.6 
0,4 

1,7 

4.9 
3.7 
1.1 

2.6 

9.5 
(D) 
0.8 
(D) 
1.9 
0.4 
(D) 


100.0 


6.0 
1.2 
4.8 

14.6 

11.0 

(D) 

(D) 

22.4 

17.9 

7.2 

7.1 

(D) 
(D) 
(D) 
1.4 
1.1 
(D) 


6.0 
3.1 
0.8 

2.1 

6.7 
5.5 
1.2 

4.0 

8.1 
1.4 
(D) 
0.2 
1.0 
0.4 
0,2 


100.0 


9 
9 

0 

9 
5 
(D) 
(D) 

19,9 

21.7 

6.8 

(D) 

1.3 
(D) 
(D) 
1,0 
1.4 
0,5 


2.9 
(D) 

(D) 

6.9 
5.3 
1.6 

3.6 

(D) 
(D) 
0.5 
0.2 
(D) 
0.4 
0.1 


100.0 


6.9 
1.2 
5.7 

U.O 

10.0 

1.8 

(D) 

22.3 

17.7 

7.4 

6,7 


(D) 


5,9 
3,0 
0.7 

2.1 

6,6 
5.4 
1.2 

3.9 

8,6 
1.6 
0.4 
0.3 
0.9 
0.4 
0.2 


100.0 


6.7 
1.0 
5.7 

13.8 

11.5 

1.5 

0.8 

20.2 

22.0 

7.1 

6.4- 

1.6 
2,6 
2,4 
0.5 
1.2 
0.4 


5.6 
2.9 
0.5 

2.2 

6.8 
5.2 
1.6 

3.6 

7.8 
1.7 
0.4 
0.2 
0.9 
0,4 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  vrith  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 


Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nuniber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole-  j 
sale,  manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  foi 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  bui 
its  census  classification  was  determined  by  re-j 
plies    to  questions   on  the  census   report  form] 

Enumeration  of  "Nonemployers."— This  groui 
was  defined  to  include  retail  businesses  other  thai 
those  represented  in  the  active  FICA  records  o' 
the  Internal  Revenue  Service.  Information  ioii 
this  group  of  establishments  was  derived  from- 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases; 
and  census  results  for  this  group  were  estab 
lished  by  multiplying  such  findings  by  two.  Thu 
"nonemployer"  segment  of  retail  trade,  althougli 
made  up  of  a  large  number  of  establishments,; 
accounted  for  less  than  10  percent  of  the  tota 
retail  trade  volume.  \ 


Included  in  this  segment  were  only  those  non 
employer  establishments  which  reported  a  sale: 
volume  of  $2,500  or  more  during  1958.  Non 
employer  establishments  reporting  a  sales  vol 
ume  of  less  than  $2,500  were  not  included  i 
these  tabulations,  regardless  of  the  period  c 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cenj 
suses  were  conducted  under  similar  condition|| 
and  procedures.     Strict  comparability  in  the  datll 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"    figures    in    the    1958    Census).      Leased 

,   departments   in  the   1954   Census  reported  sales 
(   of  approximately  one  billion  dollars. 

'  3.     Revisions  made  in  the  1957  edition  of  the 

SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 

>  Census: 

3  a.      Musical  instrument  stores  and  music 

I  and  record  shops  have  been  shifted  to  the  kind- 

jj  of-business  group   "Furniture,  Home  Fumish- 

j.  ings,  Equipment  Stores"  from  the  group  "  Other 

I  Retail  Stores." 

b.       Antique   stores   have   been   shifted   to 
^       the  group  "Other  Retail  Stores"  from  the  group 
[|       "Furniture,  Home  Furnishings,  Equipment 
Stores." 

'  4.      Both  the    1954   and   1958  Censuses   ex- 

''  eluded  those  businesses  with  no  paid  employment 
;  which  had   sales   volume  of  less   than  $2,500  in 
,  the  census   year.      To   the  extent   that  price  in- 
'  creases   since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
,  stores  with  a  lesser  physical  volume  of  business 
than  were   included   in   the   1954  Census.     While 
the   exact   magnitude   of  this   phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly    is    only    a   fraction   of  one   percent 
and  probably   has    little   effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  Uquor,  tobacco, 
and  other  excise  taixes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  pericS,  were 
paid  for  working  at  least  the  numl)er  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  conmiodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  includec 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report 
Because  of  ±e  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarllj 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kindf 
of  business.  (See  "Comparisons  of  the  195' 
and  1958  Censuses,"  above.) 


The  classifications  based  on  the  census  forms 
on  the  other  hand,  reflect  the  information  on  th^ 
commodity  "composition"  of  the  establishment  ^ 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  uni 
formity  of  classification,  as  reflected  in  th 
measurement  of  dollar  volume  of  sales  is  minor 
In  total,  the  "nonemployer"  establishments  ac 
count  for  less  than   10  percent  of  retail  salej: 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
form  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  SQ%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  bas«i  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption^  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  s^)arate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  ahd  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  ±is  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishnrients  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conrmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music   stores  (SIC  5733). -Establishments  pri-j 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


m 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

1  Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments   primarily  selling  packaged  alco- 

'  holic  beverages  such  as  ale,  beer,  wine,  and  whisky 

:  for  consumption  off  the  premises.  Liquor  stores 
operated   by   States,    counties,  and  municipalities 

1  are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 

^  drinking  places  (SIC  5813). 

Book  stores   (SIC   5942).— Establishments   pri- 

3  marily  selling  new  books  and  periodicals. 

i 

i      Stationery    stores   (SIC   5943).— Establishments 

,!  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gyntmasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas;  Monthly  reports  also  j 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as  j 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other  [! 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green  i| 
Coffee  Inventories  and  Roastings.  1;' 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.      (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estliliated  monthly  dollar  sales  volTome  (with  oomparl- 
sons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores--Unlted  States  by  kind  of  bxisiness.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores --Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores--selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,   $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business     by  geographic     division.     Percent  !| 
change     in     sales     and     inventories,   from    preceding, 
month  and  from  same  month  preceding  year,   and     sales  i 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current    month,  preceding  month, 
and  same  month  preceding  year.     Monthly  estimates  of 
dollar    sales  volume     are  included  for  most  kinds  of 
business.     (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale    distributors,, 
including    warehouses  of    retail  multiunit  organlza-' 
tians,of  specified  canned  foods  (vegetables,  fruits,! 
juices,  fish),  32  items  as  of    January  1.     Total  ao-j 
tual  cases,  all  sizes  combined;  for  January  1,  slzeej 
number  10  or  larger  (institutional  sizes)  are     shorn; 
separately.     Current    and    comparable    previous  yea:' 
information.       Canners '  stock,  supplied  by    canfters 
associations,  shown    as     available.       Also    canners 
carryover,  pack,  and  total  supply  from  beginning    o: 
season,   and  total  supply    for  two  previous     seasons 
Reports     issued     as     of     January  1,  April  1,  June  1 
July  1,   and  November  1.     (Season's     subscription, 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  b, 
roasters,  importers,  and  dealers,  as  of  the  end  c: 
each  quarter,  roastings  and  laports  of  green  coffee,; 
as  well  as  the  amount  of  green  coffee  roasted  fcii'l 
soluble  use,  during  each  quarter,  comparable  dat: 
for  previous  years.    (Quarterly  press  release,  free) 


For  order     forms  or  further     information     an  any     Current  Business     Report  series,   consult     the  nearer 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments -retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
:ounty,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropxalitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS  —  ! 
United  States  summary  chapter  and  separate  chapterf 
presenting-  statistics  by  kind  of  business  and  geograplLi 
areas,  for  such  subjects  as  sales-size  of  establishmentE 
single  units  Euid  multiunits,  employment -size  of  establish 
ments,  and  legal  form  of  organization.  This  volume  wi. 
incorporate  the  subject  report  series  BC58-RS. 

Volume   II.     RETAIL      TRADE,   AREA     STATISTICS—! 
United  States    summary  chapter  and   separate    chapters  fc 
each    State,    the     District     of     Columbia,    Alaska,    Guarr 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  present'' 
by    kind    of    business,    for    counties,    cities,    ^nd    stcmda:. 
metropolitan    statistical    areas.      The    amount    of    kind-o 
business   detail  will  vary  in  accordcince   with  the  number  i 
retail  establishments   in  the  area.    Data  for    selected  towt 
and  townships   in  New  England,  New  Jersey,  and  Pennsy 
vania  will   cilso  be  included.     This  volume   will  incorpora 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATI;; 
TICS — A  United  States  summary  chapter  and  separa: 
chapters,  presenting  statistics  by  kind  of  business  aii 
geographic  areas,  for  such  subjects  as  size  of  wholesai 
establishments,  receivables  and  bad  debt  losses,  sales  li 
class  of  customer,  commodity  line  sales,  legal  form  : 
organization,  and  petroleum  bulk  stations.  This  volujii 
will  incorporate  the  subject  report  series  BC58-WS. 


Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS} 
A  United  States  summary  chapter  and  separate  chapters  fi' 
each  State,  the  District  of  Columbia,  Alaska,  Guarr 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  present^ 
by  kind  of  business  for  counties,  cities,  and  standal 
metropolitan  statistical  areas.  The  amount  of  kind-cf 
business  detail  will  vary  in  accordance  with  the  number  i 
wholesale  establishments  in  the  area.  Data  for  select! 
towns  and  townships  in  New  England,  New  Jersey,  a: 
Pennsylvania  will  also  be  included.  This  volume  will  i' 
corporate  the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMAl^, 
STATISTICS — A  United  States  summary  chapter  and  Sep: 
rate  chapters,  presenting  statistics  by  kind  of  business  au 
geographic  areas,  for  such  subjects  as  receipts -size  j 
establishments,  employment-size  of  establishments,  lejj 
form  of  organization,  single  units  and  multiunits,  laundrit 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motel n 
This  volume  will  incorporate  the  subject  report  serii 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  ST. 
TISTICS — A  United  States  summary  chapter  and  separ.i 
chapters  for  each  State,  the  District  of  Columbia,  Alasl, 
Guam,  Hawaii,  and  the  Virgin  lalajids.  Statistics  are  p]| 
sented  by  kind  of  business  for  counties,  cities,  and  stand: 
metropolitan  statistical  areas.  The  amount  of  kind-: 
business  detail  will  vary  in  accordance  with  the  numbeij 
service  establishments  in  the  area.  Data  for  selected  tovj 
and  townships  in  New  England,  New  Jersey,  and  Pennsij 
vania  will  also  be  included.  This  volume  will  incorpor; 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

■  The  1958  Census  of  Business  along  with  the  1958  Censuses 
f  Manufactures  and  Mineral  Industries  was  required  by  law 
nder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
usinesses  operated  in  the  continental  United  States,  Alaska, 
lawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
lusiness  and  Manufactures  for  1958  was  also  conducted  in 
uerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
rade,  selected  services,  and  public  warehousing.  This  report 
rovides  findings  for  retail  stores  in  selected  central  business 
'istrlcts  and  in  major  retail  centers;  and  for  hotels  and  motion 
icture  theaters  in  the  selected  central  business  districts. 

;  AREAS  COVERED 

'  Each  of  the  reports  in  this  series  covers  a  separate  standard 
letropolitan  statistical  area  and  includes  data  for  the  central 
ueiness  district  (or  central  business  districts)  in  the  specified 
tandard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
us-delineated  major  retail  center  (MRC)  located  in  the  same 
tandard  metropolitan  statistical  area  (SMSA).  The  number  of 
rlRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
lone  to  about  two  dozen.  The  entire  series  of  reports  covers 
»7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
KRC's. 

'eUNEATION  of  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
Representing  their  "Central  Business  District,"it  was  necessary 
yr  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
'Usiness  to  arrange  for  the  delineation  of  such  districts  before 

program  to  tabulate  Census  data  for  them  could  be  imple- 
,iented.  The  delineation  of  central  business  districts  was  ac- 
:0mpli8hed  with  the  cooperation  of  the  Census  Tract  Committees 
1  the  large  cities  included  in  the  central  business  district  (CBD) 
rogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
littees  obtained  the  representation  of  a  variety  of  local 
iterests,  such  as  business  firms  and  associations,  newspapers, 
lanning  agencies,  welfare  organizations,  local  governmental 
odies,  etc.  Central  business  districts  have  been  delineated  only 
J  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
.950  Census  of  Population  or  a  subsequent  special  census  prior 
cJ  1959)  in  which  there  was  a  local  Census  Tract  Committee 
ecommendation  for  such  an  area  in  response  to  an  inquiry  from 
:ie  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
"ract  Committees: 

I  "The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 

'  tral  Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
■hat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
Id  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
jovided  a  general  characterizationof  the  CBD,  describing  it  as 
(an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
igh  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
nd  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  prop>erly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  lime,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropoliun  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appUance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  DETROIT 


1958  AND  195-; 


Establlslments,  Sales,  Anrmmi  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


(*1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

wor]»ee][  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
uorlcweelc 

(nunber) 


i95<;^ 


Estab- 
lish- 
ments^ 


(nunber) 


($1,000) 


52 

5251 

52  ex.  5251 

53  pai-t^ 
531 

533 
539 

5i, 

55  ex.  554 

554 

56 

561,  567 

562,563,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

farm  ecjuipment  dealers 

Ifctrdware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  T7, 
music  stores 

Eating,  drinlcLDg  places 

Eating  places 

Drinlring  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , , 

Florists 

Camera,  pbotograjihic  supply  stores . . 


SELECTED  SERVICES 


1,097 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


60 


222 

86 
67 
36 

5 
56 

6 


37 

13 

5 

19 

449 
298 
151 

33 

259 

11 
20 

5 
53 
10 

4 


331,039 

831 
(D) 
(D) 

165,471 
(D) 
(D) 
(D) 

5,245 

(D) 

816 

64,223 

23,533 

30,913 

25,427 

378 

9,189 

172 


19,710 

7,913 

337 

11,460 

33,932 
22,761 
11, 171 

9,342 

(D) 

1,933 

1,565 

2,875 

12, 547 

714 

(D) 


21,024 
6,850 


73,036 

141 
(D) 
(D) 

43,009 
(D) 
(D) 
(D) 

528 

(D) 

76 

10, 855 

4,047 
5,224 
4,369 

73 
1,486 

25 


3,552 

1,225 

79 

2,248 

8,352 
6,222 
2,130 

1,290 

(D) 
155 
251 
430 
2,350 
125 
(D) 


8,144 
1,620 


22,967 


32 
(D) 
(D) 

12,732 
(D) 
(D) 
(D) 

196 

(D) 

28 

3,428 

1,155 
1,834 
1,516 

26 
402 

11 


970 

328 

23 

619 

3,567 

2,644 

923 

516 

(D) 
42 
95 
96 

700 
35 

(D) 


3,228 
521 


20,445 


32 
(D) 
(D) 

11,248 
(D) 
(D) 
(D) 

168 

(D) 

25 

3,084 

1,029 

1,716 

1,420 

25 

311 

3 


916 

319 

22 

575 

3,100 

2,270 

830 

463 

(D) 
37 
80 
95 

674 
29 

(D) 


2,805 
358 


1,293 


7 
3 
4- 

27 
7 
3 

17 

94 

3 

10 

276 


397, 063 


1,701 
(D) 
(D) 

202,142 

191,922 

8,568 

1,652 

11, 361 
488 
768 

78,837 


63 

23,505 

96 

35,275 

54 

32, 196 

6 

2,325 

70 

13,731 

44 

5,064 

54 

19,204 

16 

11, 550 

10 

751 

28 

6,903 

488 

40,071 

326 

25,879 

160 

14,160 

31 

11,169 

303 

31,322 

8 

1,769 

20 

2,009 

4 

2,399 

75 

12,033 

12 

594 

4 

1,368 

20,194 
8,564 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  Tnain  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $4,737,000,  of  which  $576,000  was  included  with  apparel,  accessory  stores. 
Tb-JH  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonengiloyer"  establish- 
ments which  covild  not  be  classified  and  tabulated  by  detailed  iHTirla  of  biisiness. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "en^jloyer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Incliides  data  for  those  Irinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


DETROIT,  MICH.,  AREA 


Teible  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISffllENTS:   1958  AND  195-; 

CITY  OF  DETROIT 


Establislments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


305,281 


17,215 

2,399 

U,816 

67,690 

57,177 

7,44-6 

3,067 

38,449 

44,444- 

12,582 

27,146 

7,578 
11,821 
10,981 
1,095 
4,502 
2,150 


20,838 

10,430 

4,611 

5,797 

46,513 
28,611 
17,902 

11,049 

19,355 
980 
(D) 
720 
3,756 
1,032 
515 


13,578 
4,066 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  graap   stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores...., 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

App£irel,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custcm 

tailors ., 

Women's  clothing,  specialty  stores.., 

Ready-to-wear  stores  ' , 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores , , 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  home  furnishings  stores*. , 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places * , 

Eating  places , 

Drinking  places. .....,...,..., , 

Drug  stores,  proprietary  stores....... 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores ..., 

Florists ..,, 

Camera,  photographic  si^jply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


16,072 

702 
278 
424 

415 

26 

175 

178 

3,792 

534 

1,784 

1,095 

311 
362 
202 

62 
274 

74 


839 
277 
187 

375 

4,359 
2,387 
1,972 

716 

1,836 

292 

85 

76 

206 

199 

28 


263 
82 


2,220,704 

90,610 
17,640 
72,970 

319,495 

256,326 

35,340 

27,049 

537,236 

376,581 

152,971 

153,449 

39,142 
74,612 
59,144 

7,409 
28,614 

3,374 


120,604 
53,436 
18, ^AA 

48,424 

211,551 

126,109 

85,442 

106,319 

151,? 

32,015 
8,743 
8,497 

24,098 
8,032 
4,004 


32,713 
(D) 


273,755 

11,415 
1,918 
9,497 

65,114 

55,397 

6,221 

3,496 

34,923 

34,201 

13,239 

23,062 

6,316 
11,272 
9,139 
1,030 
4,096 
348 


17,913 
7,961 
3,255 

6,697 

4^,764 
31,585 
13,179 

11,426 

17,698 
1,265 
1,217 
1,017 
4,033 
1,125 
419 


12,675 
(D) 


92,946 

2,540 

567 

1,973 

21,814 

17,386 

3,251 

1,177 

13,465 

7,079 

4,856 

7,670 

1,751 
4,092 
3,297 

384 
1,263 

180 


4,649 

1,935 

743 

1,971 

20,243 

14,542 

5,701 

4,731 

5,899 
547 
359 
258 

1,276 
526 
121 


5,115 
(D) 


77,112 

2,308 

481 

1,827 

17,429 

14,517 

1,900 

1,012 

9,498 

6,842 

4,118 

6,461 

1,512 

3,664 

2,977 

275 

890 

120 


4,247 

1,812 

679 

1,756 

17,207 

12,309 

4,898 

3,832 

5,170 
423 
288 
225 

1,209 
426 
104 


4,515 
(D) 


17,016 

696 
323 
367 

383 

21 

196 

164 

4,452 

581 

1,675 

1,397 

273 
486 
310 
62 
320 
194 


937 
255 
191 

407 

4,206 
2,178 
2,020 

773 

1,916 

243 

74 

67 

283 

215 

29 


240 
100 


2,474,001 


130,157 

21,407 

(D) 

347,266 

283,126 

44,054 

20,080 

546,321 

512,525 

142,455 

177,324 

47,304 
72,709 
66,492 
7,804 
>4,818 
13,437 

139,581 
66,613 
23,616 

48,038 

213,199 

114,385 

98,680 

112,226 

152,947 
26,578 
9,617 
5,652 
24,048 
7,727 
4,990 


35,896 
19,033 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  vfith  main  store  SEiles  in  1958.  In  1954  each  leased  department  was  separately  counted 
■   and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merohan- 
I  dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  pictiire  theaters." 
I    ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  deteiiled  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
}  Includes  data  for  those  vinHg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  195^ 

DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enpjjoyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195A^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total''..........., 

Limiber,  building  materials,  hardware, 

farm  equipnent  dealers ...... 

Hardware  stores. 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  vsiriety  stores........ 

Other  general  merchandise  stores,... 

Food  stores. 

Automotive  dealers. , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 
Ready-to-wear  stores'............. 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores. ..,....,,..,..,,.,.. 

Furniture  stores*. .................. 

Other  home  furnishings  stores*...... 

Household  ^)pliance,  radio,  TV, 
music  stores........ 

Eating,  drinking  places. 

Eating  places. ...................... 

Drinking  places 

Drug  stores,  proprietary  stores....... 

Other  retail  stores* .................. 

Liquor  stores. 

Book,  stationery  stores............ , 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores. ..................... 

Florists 

Camera,  photographic  s\5)ply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


28,951 

1,710 

655 

1,055 

768 

51 

326 

311 

6,260 

1,202 

3,762 

2,095 

531 
710 
443 
132 
548 
150 


1,747 
531 
39^^ 

822 

6,946 
4,140 
2,806 

1,203 

3,258 
454 
133 
214 
369 
355 
55 


322 

169 


4,350,726 

222,203 

51,372 

170,831 

578,422 

450,409 

79,266 

46,711 

1,139,931 

785,017 

322,284 

276,054 

64,195 
133,514 
112,756 
17,751 
49,996 
10.104 


228,866 
99,775 
39,640 

89,451 

348,910 
220,350 
128,560 

192,716 

256,323 
53,114 
12,379 
19,149 
36,464 
14,148 
7,333 


36,915 
23,594 


493,401 


27,451 

5,438 

22,013 

99,097 

80,197 

13,320 

5,580 

72,316 

70,502 

27,268 

39,656 

9,764 
19,318 
16,594 
2,558 
6,899 
1,117 


32,352 

14,483 

6,245 

11,624 

74,998 
54,917 
20,081 

21,480 

28,281 
2,015 
1,906 
2,115 
5,926 
2,094 
726 


13,963 
5,614 


170,449 

6,109 
1,590 
4,519 

37,251 

28,137 

7,078 

2,036 

27,621 

14,328 

10,000 

13,510 

2,684 
7,142 
6,075 

935 
2,204 

545 


8,648 
3,471 
1,482 

3,695 

34,672 

26,101 

8,571 

8,820 

9,490 
912 
598 
637 

1,870 
902 
205 


5,648 
2,324 


138,928 

5,513 
1,323 
4,190 

28,689 

23,086 

3,946 

1,657 

19,107 

13,916 

8,282 

11,178 

2,265 
6,289 
5,391 

655 
1,579 

390 


7,902 
3,238 
1,357 

3,307 

29,116 

21,867 

7,249 

7,108 

8,117 
688 
491 
523 

1,726 
716 
174 


4,984 
1,590 


27,732 

1,507 
684 
■815 

669 

39 

325 

303 

6,844 

1,135 

3,107 

2,239 

437 
803 
524 
112 
532 
277 


1,662 
420 
304 

786 

6,351 
3,520 
2,823 

1,150 

3,068 
341 
100 
156 
436 
333 
48 


298 
184 


4,106,958 

245,985 

48,509 

197,384 

509,129 

397,082 

77,936 

34,105 

979,940 

888,164 

260,718 

273,354 

69,515 
115,304 
105,978 
14,687 
53,620 
18,790 


221,810 

100,387 

39,185 

80,274 

327,044 
186,215 
140,695 

173,970 

226,84^ 
37,330 
11,321 

9,902 
34,702 
12,^5 

7,602 


40,190 
28,764 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  countej' 
and  separately  classified  in  accordance  idth  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchanj 
dise  stores  (SIC  53,  pt . )  and  apparel,  accessory  stores  (SIC  56) .  This  does  not  affect  "hotels"  or  "motion  picture  theaters . "     j 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establi3h| 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


DETROIT,  MICH.,  AREA 


Table  <;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  DETROIT,  THE  ENTIRE  CITY,  AND  DETROIT  STANDARD  METROPOLITIAN  STATISTICAL  AREA 


Kind  of  business 

Percent  chang 

e^ 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STOKES 
Retffll  1  stores ,  t-ot«T  ■', ,,, 

-16.6 

-51.2 
(D) 
(D) 

-18.2 
(D) 
(D) 
(D) 

-53.8 

(D) 

6.3 

-18.0 
0.1 
-12.4 
-21.0 
-83.8 
-33.1 
-96.6 

2.6 
-31.5 

-55.1 
66.0 

-15.3 
-12.1 
-21.1 

-16.4 

(D) 

9.3 

-22.1 

19.8 

4.3 

20.2 

(D) 

4.1 
-20.0 

-10.2 

-91.2 

-91.0 

(D) 

-8.0 

-9.5 

-19.8 

34.7 

-1.7 

-26.5 

7.4 

-13.5 
-17.3 
2.6 
-11.1 
-5.1 
-17.8 
-74.9 

-13.6 

-19.8 

-20.6 

0.8 

-0.8 

10.2 

-13.4 

-5.3 

-0.7 
20.5 
-9.1 

0.2 
50.3 

3.9 
-19.8 

-8.9 
(D) 

-9.0 

-30.1 
(D) 
(D) 

6.1 
(D) 
(D) 
(D) 

-0.6 

(D) 

7.4 

-9.4 
-34.4 
16.7 
-1.7 
28.3 
-7.9 
-61.8 

-16.2 
-17.3 
-19.5 
-10.1 

2.6 

16.8 

-12.1 

-4.0 

(D) 
21.3 
-5.6 
-3.9 
72.8 
2.6 
(D) 

-25.6 

(D) 

4.3 

-9.7 

5.9 

-13.5 

13.6 

13.4 

1.7 

37.0 

16.3 

-11.6 

23.6 

-1.0 
-7.7 
15.8 
6.4 
20.9 
-6.8 
-46.2 

3.2 
-0.6 

1.2 
11.4 

6.7 
18.3 
-8.6 

10.8 

13.0 
42.3 
9.3 
5.1 
93.4 
14.6 
-3.5 

-8.2 
-18.0 

8.4 

52 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers. ,.....,.,.. 

-9.4 

5251 

Hardvare  stores. 

(D) 
(D) 

34.5 

52  ex.  5251 

Other 

53  part^ 

General  merchandise  group  stores'^........ ...•«.... ••..;. 

531 

Department  stores ......•...•.••••.•••.•••.•••••.•••••• 

(D) 

533 

Limited  price  variety  stores.......................... 

(D) 

539 

Othf^T*  gen^^T^fil  m^rf^h^ndl  se  stores.  ,,..,..*,..*..,..,..* 

(D) 

54 

Food  stores. ...., , 

17.1 

55  ex.  554 

Automotive  dealers. 

(D) 

554 

Gasoline  service  stations...... 

23.7 

56 

Apparel,  accessory  stores. .............................. 

8.9 

561,  567 

Mpp'R,  boys'  nppflTPl  pt-ore'^,  f^ustom  t'^ITorp^ ....* 

-11.6 

562,563,568 

Woinf^n'-s  f^lotrhing,  sp^f^iRlty  st/>r<*R.  ....,^............. 

28.2 

562 

Ready-to-wear  stores' 

18.4 

565 

Family  clothing  stores' 

40.5 

566 

Shoe  stores. 

2  3 

564,  569 

Other  apparel  stores ..,..,,.. 

-27  7 

57 

Furniture,  home  furnishings,  equipment  stores. .......... 

3.2 

5712 

Furniture  stores* 

3.4 

5713-15,  19 

Other  home  furnishings  stores* .....,,. 

2.3 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

6.3 

58 

Eating,  drinking  places , 

9.8 

5812 

Eating  places , 

23.2 

5813 

-7.2 

591 

12.6 

59  ex.  591 

(D) 

592 

Liquor  stores. ......,...,..,,,.... 

43.9 

594 

Book,  stationery  stores ; 

16.1 

595 

Sporting  goods,  bicycle  stores 

5.5 

597 

Jewelry  s1x)res ; 

116.9 

5992 

Florists 

14.3 

5996 

Camera,  photographic  simply  stores...,,,,,.....,...,,. 

(D) 

7011,  7012 

SELECTED  SERVICES 
Hotels 

-20.5 
-17.1 

783 

Motion  picture  theaters 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.   In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 
'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table   5.— RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  iS   PERCENT  OF 

DETROIT  AND  OF  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  dlstrlot*^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 
554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipaent  dealers 
Hardware  stores ........................................... 

Other 

General  merchandise  grovq>  stores? ........................... 

Department  stores 

Limited  price  yaidety  stores.............................. 

Other  general  merchandise  stores.. 

Food  stores......... 

Autcmotlve  dealers. ......................................... 

Gasoline  service  stations. 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  qjparel  stores,  custom  tailors*.............. 

Women's  clothing,  specialty  stores 

Ready-to-vear  stores ',.................................. 

Family  clothing  stores'................................... 

Shoe  stores. . ............................................. 

Other  axjparel  stores 

Fumiture,  home  furnishings,  equipnent  stores............... 

Furniture  stores*. 

Other  home  furnishings  stores*. ........................... 

Household  aoppllsn.ce,   radio,  TV,  music  stores.............. 

Eating,  drinking  places 

Eating  places ............................................. 

Drinking  plac  es 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores'........................................ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jevelry  stores 

Florists 

Camera,  photographic  sv^iply  stores 


14.9 

0.9 
(D) 
(D) 

51.8 
(D) 
(D) 
(D) 

1.0 

(D) 

0.5 

41.9 
60.1 
41.4 
43.0 

5.1 
32.1 

5.1 

16.3 

14.8 

1.8 

23.7 

16.0 
18.0 
13.1 


(D) 

6.0 

17.9 

33.8 

52.1 

8.9 

(D) 


16.0 

1.3 
(D) 
(D) 

58.2 

67.8 

19.4 

8.2 

2.1 

0.1 

0.5 

44.5 
49.7 
48.5 
48.4 
29.8 
39.4 
37.7 

13.8 

17.3 

3.2 

14.4 

18.8 
22.6 
14.3 

10.0 

20.5 
6.7 
20.9 
42.4 
50.0 
7.7 
27.4 


7.6 

0.4 
(D) 
(D) 

28.6 
(D) 
(D) 
(D) 

0.5 

(D) 

0.3 

23.3 
36.7 
23.2 
22.6 

2.1 
18.4 

1.7 

8.6 

7.9 

0.9 

12.8 

9.7 

10.3 

8.7 

4.8 

(D) 

3.6 

12.6 

15.0 

34.4 

5.0 

(D) 


9.7' 

0.7! 
{D)i 
(D) 

39.7 

48.3 

11.0 

4.8 

1.2 

0.1 

0.3 

28.81 

33.81 

30.6| 

30.41 

15.S 

25.6! 

27.0 

ii.?l! 
1.^! 

8.6) 

12.2 

6M 

i3.a! 

4.'^5 
17.7) 
24.21 
34. 

4.8j 
IS.dj 

— ^i 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  Mnd  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  dii«ct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  Mnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— REXAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTfOBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  DETROIT,  THE  ENTIRE  CITY,  AND  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Betall  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

nerchandlse  vending  aachlne  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ , 

Lmber,  buHding  materials,  hardware, 

farm  equlpaent  dealers ., 

Hardvare  stores....................... 

Other , 

General  merchandise  groiq>  stores^ 

Depaartment  stores 

LlMted  price  variety  stores.......... 

Other  general  merchandise  stores...... 

Food  stores 

AutcDotive  dealers.. 

QwnoHTiB  service  stations 

i^iparel,   accessory  stores. 

Men's,  boys'  erpparel  stores,  custom 

tailors* 

Vcmen's  clothing,  specialty  stores.... 
Ready-to-wear  stores' . .............. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  fuiniahings,  equipnent 

stores , 

Furniture  stores*. ................... 

Other  hooe  furnishings  stores*....... 

Household  appliance,  radio,  TV,  music 
stores. ..................,.,.,...,.,, 

Eating,  drliddng  places................. 

Eating  places 

Drinking  places...... 

Drug  stores,  proprietary  stores,.....,.. 

Other  retail  stores' 

Liquor  stores......................... 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  pbotogreqiblc  siqiply  stores..., 


100.0 

0.2 
(D) 
(D) 

50.0 
(D) 
(D) 
(D) 

1.6 
(D) 

0.2 

19.^ 

7,1 
9.3 
7.7 
0.1 
2.8 
0.1 


6.0 
2.4 
0.1 

3.5 

10.3 
6.9 
3.4 

2.8 

(D) 
0.6 
0.5 
0.9 
3.8 
0.2 
(D) 


100.0 

0.4 
(D) 
(D) 

50.9 

48.3 

2.2 

0.4 

2.9 

0.1 

0.2 

19.9 

5.9 
8.9 
8.1 
0.6 
3.5 
1.3 


4.8 
2.9 
0.2 

1.7 

10.1 
6.5 
3.6 

2.8 

7.9 
0.4 
0.9 
0.5 
3.0 
0.1 
0.3 


100.0 


4.1 
0.8 
3.3 

14.4 

11.5 

1.7 

1.2 

24.2 

17.0 

6.9 

6.9 

1.8 
3.4 
2.7 
0.3 
1.3 
0.2 


5.4 
2.4 
0.8 

2.2 

9.5 
5.7 
3.8 

4.8 

6.8 
1.4 
0.4 
0.4 
1.1 
0.4 
0.2 


100.0 


5.3 
0.9 
(D) 

14.0 

11.4 

1.8 

0.8 

22.1 

20.7 

5.8 

7.2 

1.9 
2.9 
2.7 
0.4 
1.4 
0.6 


5.6 
2.7 
1.0 

1.9 

8.6 
4.6 
4.0 

4.5 

6.2 
1.1 
0.4 
0.2 
1.0 
0.3 
0.2 


100.0 


5.1 
1.2 
3.9 

13.3 

10.4 

1.8 

1.1 

26.2 

18.1 

7.4 

6.3 

1.5 
3.1 
2.6 
0.4 
1.1 
0.2 


5.3 
2.3 
0.9 

2.1 

8.0 
5.0 
3.0 

4.4 

5.9 
1.2 
0.3 
0.4 
0.8 
0.3 
0.2 


100.0 

6.0 
1.2 
4.8 

12.4 
9.7 
1.9 
0.8 

23.9 

21.6 

6.3 

6.7 

1.7 
2.8 
2.6 
0.4 
1.3 
0.5 


5.5 
2.4 
1.0 

2.1 

7.9 
4.5 
3.4 

4.2 

5.5 
0.9 
0.3 
0.2 
0.8 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent, 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   195&— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Eastgate  Shopping  Center"  at  the  intersection  of 
Gratiot  Ave.  and  Frazho  Rd.  (10-1/2  Mile  Rd. ) 


SIC 
code 


Kind  of  Inislness 


Total 

SIC 
code 

55  ex.  554 

46 

19,<;82 

554 

56 

10 

561,  567 

5,898 

562-3,568 

562 

23 

565 

11,258 

566 

564,  569 

13 

57 

2,326 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

A6 

58 

5812 

5813 

5 

1 

591 

4 

59  ex.  591 

3 

592 

1 

594 

1 

595 

1 

597 

5992 

4 

5996 

Kind  of  business 


Himber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Soles ($1,000) 

Convenience  goods  stores: 

Rimber 

Sales ($1,000) 

Shopping  goods  stores: 3 

*mber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^. 

Lauber,  building  materieils,  hardware, 

f axm  equlimeirt  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  oufltcm 

tailors 

Women's  clothing,  specialty  stores. ... 

Ready-to-wear  stores'. 

Fcmily  clothing  stores' , 

Shoe  stores , , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores , . . , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqyply  stores ... 


1 

3 

14 

1 
8 
6 

4 

1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Eastland  Center"  bounded  by  East  Eight  Mile  Rd. 
Vernier  Rd.,  Eeaconsfield  Rd.,  Eastland  Dr.,  and  Kelly  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  busihess 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber .............................. . 

Sales (|1,000)... 

Convenience  goods  stores: 

Nvraber 

Sales ,.($1,000)... 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Liinber,  building  materials,  hardware, 

faim  equijntent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 

Department  stores........ 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


63 
50, 630 


11 
5,437 


41 
44,510 


11 
683 


Number  of 
establish- 
ments 


63 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers ........ 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Vfomen's  clothing,   specialty  stores.. 

Reeidy-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores......... 

Household  appliance,  radio,  TV,  music 
stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places. ...... 


Drug  stores,  proprietary  stoi«s. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores....... 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists. 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Mot  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.  — RETAIL  STOKES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3.  —  Includes  stores  in  the  area  bounded  by  Montrose  St.,  Winthrop  St.,  Eaton  Ave.,  Sussex  St.,  and  Birch  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


;,58,591 

3  part, 3 
■>,   57 

2,  55,  599 


251 

2  ex.  5251 

3  part^ 
31 

33 
39 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Himber 

Sales ($1,  000) 

All  other  stores: 

Mvmber. 

Sales ($1,  000) 

Retail  stores,  total-', 

Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  grovrp  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


38 
32,178 

6 
6,304 


28 
25,154 


4 
720 


Nunber  of 
establish- 
ments 


38 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  fumlehlngs,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores... 


17 

3 

5 

4 


MRC  No.  4. — Includes  stores  in  the  area  bovmded  by  Cloverdale  Ave.,  Roselawp  St.,  Northlawn  St.,  and  Elmhurst  Ave. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Hunber  of 
establish- 
ments 

Retail  stores,  total: ^ 

Kuniber 

33 
35,826 

7 
5,725 

22 
29,455 

4 
646 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers. 

1 

r.n.<inHTip  apTTrinp  stnt-l  f>n"' ^   .  .  *   »  » 

Sales 

..(^,000)... 

A, 58, 591 

Convenience  goods  stores: 
Muober 

Apparel,  accessory  stores  , 

17 

Men's,  boys'  apparel  stores,  custom 
tailors ,,..,.....,.,..... 

Sales 

..($1,000)... 

4 

3  part,  3 

Shopping  goods  stores: ^ 
Nunber 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

7 
6 

fe,  57 

Fimiily  nlnthlTig  st^-n<»H',  ...,,...  i  i 

1 

Sales 

..($1,000)... 

Shoe  stores 

5 

All  Other  stores: 

Huaber 

Other  apparel  stores. 

2,  55,  599 

Furniture,  home  furnishings,  equipment 
stores 

Sales 

..($1,000)... 

1 

Retail  stores,  total^. 

Lunber,  building  materials, 
fn-nri  pquiiiB*^nt  dealers 

Hunber  of 
establish- 
ments 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

1 

FM.Ing,  drinking  places 

33 

4 
2 
2 

2 

4 

V 

hardware. 

Eating  places 

4 

Drinking  places 

1 

Drug  stores,  proprietary  stores 

251 

Hardware  stores 

1 

2  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores^  ^ 

Department  stores 

3 

,3part3 

'TV 

33 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

-es ...,,,.,... 

•Sporting  goodiS,  b1  cycl  e  Htor*?^fl 

» 

stores 

2 

Florists 

; 

Camera,  photographic  siqjply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  thaae  vi"rfH  of  tjusiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.  — RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5.  —  Includes  stores  on  Gratiot  Ave,  from  Baldwin  St.  to  Seminole  Ave.,  and  on  Van  Dyke  from  Gratiot  Ave.  to  Klrby  St. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 

establiah- 

ments 


54.58,591 


53  part,- 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5i 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000) 

All  other  stores: 

Ntmber 

Sales ($1,  000) 

Retail  stores,  total-'. 

Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Deparlment  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


21 
17, 9<i7 


9 
626 


5 
(D) 


7 
(D) 


Number  of 
establish- 
ments 


21 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564.  569 


57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  s-tores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  s-tores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places » 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  s-tores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  6. — Includes  the  planned  centers  known  as  "Hazel  Park  Plaza"  and  "Belmont  Shopping  Center"  and  the  stores  on  East 
Eight  Mile  Rd. 


4 


SIC 
code 


y-tTifi  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of|i 

establisbf' 

ments 


53  part,- 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  -total:  ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores: ^ 

Nimber , 

Sales ($1,  000) . 

An  other  s-tores: 

Nimber 

Sales ($1,000). 


Retail  stores,  total"'. 


Lumber,  building  materials,  hardware, 

f  ann  equipment  dealers 

Hardware  stores. 

Other 


,2  3 


General  merchandise  group  storei 

Dejjarlaiienit  stores. 

Limited  price  variety  stores .... 
Other  general  merchandise  s-tores 


Food  stores. 


37 
13,662 


15 
6,200 


14 
6,926 


536 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Au-tcmotive  dealers. 


Gasoline  service  stationa. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cus-tcm 

tailors 

Wcmen's  clo-thing,  specialty  stores.. 

Ready--to-wear  stores' 

Family  clothing  stores' 

Shoe  s-tores 

Other  apparel  stores. 


Furniture,  hone  furnishings,  equiiment 

s-tores ., 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Ltmited  to  "employer"  establishments. 

'includes  data  for  those  vinrig  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.  — RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  iMETRGPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  planned  center  knovm  as 

New  York  Ave.  t 


Lincoln  Park  Plaza"  on  the  west  side  of  Fort  S" 
River  Bank  Ave. 


Kind  of  tiuslnesa 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Ihmber 

Sales (il,  000) 

Convenience  goods  stores: 

Nimber , 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Number 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


22 
10, 194 


4 
(D) 


15 
6,403 


3 

(D) 


Number  of 
establish- 
ments 


55  ex.   5y+ 


554 


56 
561, 


567 


562-3,  568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores  ' , 

Fonily  clothing  stores  ' , 

Shoe  stores 

Other  apparel  stores , 

Furniture,   heme  furnishings,   equipnent 

stores 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

DiTig  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . , , 


2 

10 

3 
4 
4 


MRC  No.  8. — Includes  stores  on  McNichols  Rd.  West  from  Snowden  Ave.  to  Lesure  St.  and  Sehaefer  Hwy.  from 

Grove  Ave.  to  Santa  Maria  Ave. 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


Retail  stores,  total: ^ 

Ntniber 

Sales (fe,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores: ^ 

Kimber ,. 

Sales ($1,000). 

All  other  stores: 

Hunber 

Sales (^,000). 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  equipBent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  vairlety  stores 

Other  general  merchandise  stores. 


Food  stores. 


40 
10, 762 


14 
5,251 


12 
4,100 


14 
1,411 


Nimber  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Vonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (Hi)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "n&nemployer"  establishments  which  oould  not  be  classified  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'r.lml ted  to  "employer"  establishments. 

*rnoludes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AEEA^ Continued 


MRC  No,  9.— Includes  stores  in  the  area  on  Michigan  Ave.  from  29th  St.  to  35th  St.,  Gruesel  St.,  and  on  the  3700  Block  of  Junction  St. 


SIC 
code 


Kind  of  huslness 


Total 


SIC 
code 


Kind  of  business 


Ntinber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ■' 

Nvniber 

Sales ($1,000) 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000) 

Shopping  goods  stores:-' 

HuBber 

Sales ($1,  000) 

All  other  stores: 

Nvmber 

Sales ($1,000) 

Retail  stores,  total^, 

Limber,  building  materials,  hardware, 

faim  equipnest  dealers 

Hardware  stores ^ 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


76 
7,001 


25 
1,879 


42 
4,301 


9 
821 


Nimber  of 
establish- 
ments 


76 


55  ex.  554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores'. , 

Fanily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinJdng  places 

Eating  places 

Drinldng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


1 
26 

7 

5 
4 

'io 

4 


12 
7 

1 


12 

5 
7 

4 

6 


MRC  No.  10.  —  Includes  stores  on  Michigan  Ave.  from  Jonathan  Ave.  to  Middlesex  Ave.,  Middlesex  Ave.  extended,  and  along  Schaefer  Rd. 

from  Bryan  Ave.,  Bryan  Ave.  extended  to  Ruby  Ave. 


SIC 
code 


ir<nri  of  business 


Total 


SIC 
code 


Kind  of  business 


Kimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 

Shopping  goods  stores:-' 

Ktmber 

Sales ($1,000)... 

All  other  stores: 

Number , 

Sales ($1,000)... 


Retail  stores,  -total'. 


Lumber,  building  materials,  hardware, 

fann  equipment  dealers 

Hardware  stoics , 

Other 


2  3 


General  merchandise  group  s-tores' 
Department  stores. 

Limited  price  variety  stores .... 
Other  general  merchandise  s-tores 


Food  stores. 


118 
36,528 


39 
7,194 


57 
26,858 


22 
2,476 


Nunber  of 
establisb- 


118 

1 

1 

9 
3 
3 
3 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cus-tcm 

tailors 

Wcmen's  clo-thing,  specialty  stores.. 

Ready--to-wear  stores'. 

Family  clothing  stores' 

Shoe  s-tores , ,.. 

Other  apparel  stores 


Furniture,  heme  furnishings,  equiiment 

s-tores 

Fumitiire  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Qrug  s-tores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists. 

Camera,  photographic  supply  stores. 


3 

1 

32 


13 
3 


16 
6 

5 


22 
12 

10 


17 

1 
1 
7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Group  -totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishanents. 

^Includes  data  for  tlK>se  Trinrin   of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


of  business . 
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Table  7.  — RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


mC  No.  11. — Includes  the  planned  center  known  as  "Michigan  Miracle  Mile  Shopping  Center"  at  South  Telegraph  Rd.  and  Square  Lake  fid. 


SIC 
code 


Kind  of  Iruslness 


Total 

SIC 
code 

55  ex.  554 

31 

7,647 

554 

56 

5 

561,  567 

(D) 

562-3,568 

562 

19 

565 

3,662 

566 

564,  569 

7 

57 

(D) 

5712 

Kunber  of 

5713-15,19 

establish- 

572, 5732 

ments 

31 

58 

5812 

5813 

1 

1 

591 

— 

59  ex.  591 

4 

592 

1 

594 

2 

595 

1 

597 

5992 

4 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


►,58,591 


I  part,- 
>.  57 


!,  55,  599 


251 

J  ex.  5251 

3  part^ 

n. 

33 

» 


Retail  stores,  total: ^ 

Ntmber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000) 

An  other  stores: 

Nvmber 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f  aim  equlpneirt  dealers 

Hso^dware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Departmeirt  stores 

Limited  price  variety  stores 

Other  gemeral  merehaadise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Fcmily  clothing  stores' , 

Shoe  stores , , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


1 

3 

13 

3 
4 
4 


MRC  No.  12. — Includes  the  planned  center  known  as  "Northland  Shopping  Center"  bounded  by  Joseph  L.  Hudson  Dr.,  Greenfield  Rd., 
Eight  Mile  Rd. ,  and  Northwestern  Highway 


SIC 
code 


y^T^^  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


,,58,591 


\,  S5,  599 


'  ex,  5251 
part* 


Retail  stores,  total: ^ 

Hmber 

Sales ($1,000). 

Convenience  goods  stores: 

Noiber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total 


Lmber,  building  materials,  hardware, 

fam  equipmenrt  dealers 

Bardware  stores........ ,.,.....,..., 

Other , 


General  merchandise  group  stores 

Depaitmenct  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


76 
92,501 


10 
7,197 


51 
83,720 


15 
1,584 


Number  of 
establish- 
ments 


76 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


.^iparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Vftmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores.......... 

Other  apparel  stores 


Furniture,  heme  furnishings,  equijmemt 

stores 

Furniture  stores. 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


41 

6 
22 
16 

2 


13 

2 

1 
2 

1 
1 


Jtandard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

'Group  totals  for  SIC  53  and  56  may  include  "nonentployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

"Excludes  nonstore  rertailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

TJaited  to  "employer"  establishments. 

Includes  data  for  tluse  ihtkTp  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  13.— Includes  the  planned  center  known  as  "Northwood  Shopping  Center"  haunded  by  Woodward  Ave.  North, 

Coolidge  Highway,  and  13  Mile  Rd. 


SIC 
code 


54,58,591 

53  part, 3 
56,  57 

52,  55,  599 


Kind  of  business 


Retail  stores,  total: ^ 

Nuaber 

Sales ($1,000).. 

Canvenience  goods  stores: 

Nvin)>er 

Sales ($1,000).. 


Sbopplug  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Nimber 

Sales ($1,000). 


Total 


23 
10,337 


5 
■4,062 


15 
5,710 


3 
565 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total -^ 


Lmber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores 

Other 


Qeneral  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores... 


Food  stores. 


Number  of 
establish- 
ments 


SIC 
code 


23 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


yiTii^  of  business 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fanily  clothing  stores' 

Shoe  stores 

Other  apparel  .stores 


Fumiture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  14.— Includes  the  planned  center  known  as  "St,  Clair  Shores  Shopping  Center"  and  the  stores  in  the 
area  bounded  by  Harper  St.,  13  Mile  Rd.,  Manhattan  St.,  and  Violet 


Nunber  of 
establish- 
ments 


11 


1 


SIC 
code 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


vini\   of  business 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 


Canvenience  goods  stores: 

Nimber............................. 

Sales ($1,000). 


Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


*n  other  stores: 
Nimber. ......... 

Sales , 


!(H*666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

faun  equlpmeirt  dealers 

Hardware  stores , 

Other 


Total 


14 
4,551 


5 
(D) 


1,588 


1 
(D) 


Nimber  of 
establish- 
ments 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


14 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


vinA   of  business 


Autoaotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wbmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Fumiture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music  . 
stores 


Nimber  of 
establish- 
ments 


Eating,  drinking  places. 

Eating  places , . 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  statiomeiy  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ••• 

Florists 

Camera,  photographic  siqiply  stores. 


(D)  Withheld  to  avoid  disclosure.    (HA)  Not  available. 


Represents  zero. 


^^SlotSs'for'sic  ^-^^^^-ilia;  to:i;Se"^e;iloyer"  ^st-abiishments^hich- could  iot  be  classified  by  detailed  kinds 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments.  ^  ^^     -.^         v.  -, 

'toeludes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


of  bustnei 


DETROIT,  MICH.,  AREA 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS_IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  15. — Includes  the  planned  center 
1900-2200  blocks  inclusive. 


known  as  "Sears  Lincoln  Park  Shopping  Center"  on  Southf ield  Rd . ,  the 
and  on  the  1700-2000  blocks  inclusive  of  Dix  Highway 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


Retail  stores,  total:  -' 

Nvmber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) . 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) . 

All  other  stores: 

Nvmber 

Sales ($1,000). 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

farm  etjulpment  dealers 

Hardware  stores 

Other 

General  merchandise  grovip  stores^  ^ 

Department  stores 

Limited  price  variety  stores..... 

Other  general  merchandise  stores 

Food  stores 


41 
30,627 

12 
5,548 


21 
23,504 


1,575 


Nvmber  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564.  569 


57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  eS. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations , 

Ajjparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  cvjatom 

tailors 

Wanen's  clothing,   specialty  stores,.., 

Ready-to-wear  stores', , 

FoQily  clothing  stores' , 

Shoe  stores ., 

Other  apparel  stores , 

Fumitvire,  heme  fvimishings,  eqvilpment 

stores , 

Fvmoiture  stores 

Other  hone  furnishings  stores 

Hovisehold  appliance,  radio,  TV,   mvisic 
stores 

Eating,  drinMug  places 

Eating  places , , 

Drinking  places 

Drvig  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  svipply  stores... 


15 

3 

7 
5 
2 
2 

1 


MRC  No.  16. — Includes  the  planned  center  known  as  "Seven-Mile  and  Mack  Shopping  Center"  at  the  intersection 

of  Mack  Ave.  and  Moross  Rd. 


Elnd  of  business 


Total 


SIC 
code 


m-nii   of  bvislsess 


Nvmber  of 
establish- 
ments 


Retail  stores,  total: ^ 

Hinber 

Sales (fe,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


!(H^666)! 


Retail  stores,  total 


lumber,  building  materials,  hardware, 
fazm  equlxnent  dealers............... 

Hardware  stores 

Other , 


2  3 


General  merchandise  group  stores' 
Departznent  stores .,..........••• 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


32 
11.810 


9 
3,567 


15 
7,373 


8 
870 


Number  of 
establish- 
ments 


32 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5312 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


ikpparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cvistoi 

tailors .,. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fvimltvire,  hane  furnishings,  equipment 

stores 

Fvimitvire  stores 

Other  heme  furnishings  stores 

Hovisehold  appliance,   radio,  TV,  mvislc 
stores 


Eating,  drinking  places. 

Eating  pleices 

Drinking  plaices 


Drug  stores,  proprietary  stores 

Other  retail  ertores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  svipply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Grovq)  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vAieh  covild  not  be  classified  by  detailed  kinds  of  business. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Llalted  to  "employer"  establishments. 
I'meludea  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.   17. 


-Includes  stores  on  Gratiot  Ave.  frcm  Saratoga  Ave.   to  Pinewood-Coram  St.,  and  on  East  Seven  Mile 
Rd.   from  Hojrt  Ave. -Rondo  Ave.   to  U250 


SIC 
code 


Kind  of  tiuslnesa 


Total 


SIC 
code 


Kind  of  business 


Nimlier  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ■' 

Nvmber 

Sales , ($1,000) 

Convenience  goods  stores: 

Kimber ,. 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number. 

Sales ($1,000) 

All  other  stores: 

Nimber 

Sales ($1,000) 

Retail  stores,  total'' 

Lxinber,  building  materials,  harduare, 

farm  equipieirt  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


83 
30,505 


19 
5,260 


51 
23,307 


13 
1,938 


Nunber  of 
establish- 
ments 


83 


55  ex.  55<; 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ i ..... , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wonen's  clothing,  specialty  stores.,., 

Ready-to-wear  stores' , 

Fanily  clothing  stores' 

Shoe  stores ,, 

Other  apparel  stores. 

Furniture,  heme  fuziilshings,   equipnent 

stores , 

Furniture  stores 

Other  home  fuiiiishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photograpihlc  siqiply  stores... 


2 

1 

28 

8 
6 
4 
1 
11 
2 


16. 
4 
5 


12 
7 

5 


MRC  No.  18. — Includes  the  planned  center  known  as 

Trenton  Ave. 


"Southgate  Shopping  Center"  at  the  Intersection  of 
and  Eureka  Rd. 


SIC 
code 


Kind  of  biislness 


Total 


SIC 
code 


Kind  of  business 


Himber  of 

establlsb-l 

ments 


1 


54,58,591 

53  part,' 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000).. 

Convenience  goods  stores: 

Nunber 

Sales ($i,000).. 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000)., 

An  other  stores: 

Nimber 

Sales ($1,000).. 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

fazm  equipment  dealers 

Hardware  stores , 

Other , 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores . . . , 
Other  general  merchandise  stores 


Food  stores. 


34 
.191 


3 
(D) 


24 
6,000 


7 
(D) 


Nimber  of 
establish- 
ments 


34 


55  ex.  554 

554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers., 

Gasoline  service  stations. 


Apparel,  accessoiy  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' , 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores. 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (MA)  Not  available.    ...  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAich  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  bus: 


lne| 


DETROIT,  MICH.,  AREA  21 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  19. — Includes  stores  on  Harper  Ave.  from  Frontenac  St.  to  Maxwell  St.,  and  on  Van  Dyke  Ave.  from 
Edsel  Ford  Expressway  to  Malvern  Ave. -Malvern  Ave.  extended 


Kind  of  Inisliiess 


Total 


SIC 
code 


K^T1f^  of  business 


Nunber  of 
establish- 
ments 


Retail  stores,  total:  •' 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nvmber 

Sales (fe,000) 

All  other  stores: 

Nunber 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

fam  equipieiit  dealers 

Hardware  stores t 

Other 

Qenenal  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


69 
11.049 


2A 
3,050 


33 
5,574 


12 
2,425 


Number  of 
establish- 
ments 


69 


5 

1 
3 

1 

10 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564.  569 


57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fanily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equliment 

stores , 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , . . , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists. 

Camera,  photographic  supply  stores... 


2 

20 

5 
5 
4 

"7 
3 


12 

7 
5 


MRC  No.  20. — Includes  stores  on  West  Vemor  Highway  frcm  Green  St.  to  Cabot  St. 


Kind  of  business 


Total 


SIC 
code 


vir\A   of  business 


Number  of 
establish- 
ments 


Retail  stoies,  total: ^ 

Hmber 

Sales (^,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales 


!(Hjo66)! 


Retail  stores,  total 


Luaher,  building  materials,  hardware, 

faun  eqixL-paexA   dealers. 

Bardware  stores , 

Other ,, 


General  merchandise  group  stores 
Departinent  stores ........•..•••.• 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


94 
10,921 

41 
7,112 


32 
2,986 


21 
823 


Nunber  of 
establish- 
ments 


94 


4 
l' 
3 

6 

1 
2 
3 

15 


55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessoiy  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores..... 

Other  apparel  stores. 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Bausehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  pltices 

Drinking  places 


Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.,... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


16 

5 
4 
2 
1 
4 
2 


10 
6 


21 
13 


16 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "naneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  ma-n  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  Trt-n/^n   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE.  DETROIT  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  21. 


-Includes  the  planned  center  taiown  as  "Warren-Conner  Shopping  Center"  on  East  Warren  Ave.  from  the  D.T.  RR.  to  Maynard  St, 
and  on  Conner  Ave.  fran  East  Warren  to  the  Chrysler  Corp.  property 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales (il,000) 

Shopping  goods  stores:-' 

Nimber 

Sales ($1,000) 

All  other  stores: 

Nimber 

Sales ($1,000) 

Hetall  stores,  total^ 

Limber,  building  materials,  hardware, 

f  aim  equlpient  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


16 
12,646 


(D) 


3 
5,826 


4 
(D) 


Nimber  of 
establish- 
ments 


16 

1 
1 

2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Femlly  clothing  stores'. ,  . , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores , 

Furniture  stores , 

Other  heme  fui'nlshlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , , 

Drlnldng  places 

Drug  stores,  p3x>prietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  siq>ply  stores . . . , 


MRC  No.  22. — Includes  stores  in  the  area  bounded  by  Bethune  Ave.,  John  R. ,  Baltimore,  and  Second  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 

53  part,  3 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retell  stores,  total: ^ 

Nimber 

Sales (^,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Number 

Sales ($1,000). 


All  other  a-tores: 

Number 

Sales 


!(H,*666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

faim  equipaent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


96 
31,192 


32 
3,936 


35 
19.053 


29 
8,203 


Nimber  of 
establish- 
ments 


96 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tcmo-tive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wonen's  clo-thlng,  specialty  stores.. 

Reewiy--to-wear  stores' ,. 

Family  clo-thlng  stores' 

Shoe  stores 

Other  apparel  stores. 


Furniture,  heme  furnishings,  equixment 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  ;^otographic  s\q)ply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vdilch  could  not  be  classified  by  detailed  kinds 

•'Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  iHifia  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  buslnei 


I 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  In  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  op)erated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
|and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  cAtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  p>aid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for    some  "nonemployer"    establishments  in  the 
group    totals    but    not  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.     In  the 
1954  data,   all  major  groups  (i.e.,   SIC  2  digit) 
included    some    such    establishments.       In  1958 
only    two    major    groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.     In  neither 
census    was    it    found    feasible    to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores    (SIC    562)"    or    "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy-  I 
er"  establishment  as  "Men's,  boys' apparel  stores,  j 
custom  tailors  (SIC  561,  567)";  "Furniture  stores  | 
(SIC  5712)";  or  "Other  home  furnishings  stores  | 
(SIC  5713-15,  5719)."     Such  stores  were  classi-  ! 
fied  only  at  the  major  group  level. 

j 
EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures! 
represent  a  summary  of  reports  for  individual  "es- 1" 
tablishments"  rather  than  "companies."  A  sep- j 
arate  report  was  obtained  for  each  location  where  j 
business  was  conducted,  including  each  location^ 
of  multiunit  organizations.  Each  report  was^ 
tabulated  in  accordance  with  the  physical  location ' 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  wert 
met,  separate  establishment  reports  for  each  o: 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de-| 
partments    of   a    retail    business  under  another! 
ownership  (e.g.,  a  separately  owned  shoe  depan 
ment  store)  only  a  single  establishment,  combin 
ing  leased  departments  with  the  retail  establish 
ment  in  which   they  are  located,   is   recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  thiiii 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandis<i| 
sold,   and  receipts  from  repairs  and  from  otheiii 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
io,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
ablishments  as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
/ear,  the  sales  figures  include  sales  of  all  es- 
ablishments  in  business  at  any  time  during  the 
/ear. 
\ 

'  Payroll,  entire  year.— Payroll  includes  salaries, 
vages,  commissions,  bonuses,  vacation  allowances, 
ind  the  value  of  payments  in  kind  (such  as  free 
-neals,  lodgings,  etc.)  paid  during  the  year  to 
ill  employees.  Gratuities  received  by  employees 
Tom  patrons  are  not  included.  For  corporations, 
t  includes  amounts  paid  to  officers  and  execu- 
aves;  it  does  not  include  compensation  of  pro- 
jrietors  or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before. deductions 
"or  Social  Security,  income  tax,  insurance  dues, 
•jtc. 
ij 

'  Payroll— workweek  ended  nearest  November 
l5.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
lay  period  ended  nearest  November  15,  1958. 
istablishments  whose  payroll  period  was  other 
iian  a  week  were  requested  to  adjust  the  fig- 
ares  to  a  weekly  basis. 

i  Paid  employees— workweek  ended  nearest  No- 

jt'ember   15.— Paid   emplnyppa   rnnsiRt  nf  rhp  niim- 

)er  of  enqjioyees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
"oU  for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
'ated  businesses. 


"Full  workweek"  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not;  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

Hie  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "con^x)sition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated*  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  E>ealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
nuirily  selling  prepared  food  and  drinks  for  ccn- 
sumption  on  their  own  premises  are  classified  [ 
as  "Eating  and  Drinking  Places"  (SIC  major  ' 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger    car    dealers,   franchised  and  non- 
franchised  (SIC   551.   552). -Establishments  pri-  * 
marily  selling  new  automobiles,  or  new  and  usedij 
automobiles   and  trucks.      These   establishments;! 
frequently    operate    repair    shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used' 
car  lots  and  repair  shops  operated  by  franchisedl! 
dealers  are  not  recognized  as  separate  estab- 
lishments.     Data  for  such  operations  are  con- 
solidated   in    this   category  with  other  data  for 
franchised    passenger    car  dealers.      Establish- 1 
ments  primarily  selling  used  cars  and  trucks  and!  | 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this '  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  fumish- 
'ings  such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
tcarried  in  their  inventory. 

,  Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

,  Women's  ready-to-wear  stores  (SIC  562).— 
f£stablishments  primarily  selling  women's  and 
.girls'  apparel.  Establishments  are  included  in 
.this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
'en's  and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
.sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
'selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

i  Family  clothing  stores  (SIC  565).— Establish- 
'ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
-sales  of  aU  types  of  apparel  (except  as  noted  in 
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the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"  Other  Retail  Stores . " 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firnms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  insTruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952).  - Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- ; 
ments  in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57).  i 

4.  All  other   retail  stores  (SIC  52, 55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  In  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  repwrts  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newsptapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
iprovided  a  general  characterizationof  the  CBD,  describing  it  as 
ran  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  'service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fbced    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appUance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  anployees, 

worlnreek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


(*1,000) 


52 

5251 

52  ex.  5251 

53  part2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  eqxiipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ■' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. . . . 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores'* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


409 


37 
17 

1 

19 

106 
66 
40 

14 

79 
15 
7 
4 
13 
3 
1 


106,761 


1,511 
(D) 
(D) 

33,552 

(D) 

8,796 

(D) 

5,509 
16,971 

1,278 

19,443 

3,794 
8,258 
7,414 
4,120 
3,177 
94 


11,699 

9,730 

(D) 

(D) 

5,058 
3,583 
1,475 

2,671 

9,069 
2,151 
(D) 
413 
3,679 
127 
(D) 


3,612 
(D) 


15,415 

113 
(D) 
(D) 

6,049 
(D) 

1,311 
(D) 

341 
1,988 

130 

2,313 

454 
909 
825 
520 
421 
9 


2,058 

1,767 

(D) 

(D) 

1,094 
851 
243 

372 

957 
62 

(D) 
49 

448 
18 

(D) 


1,153 
(D) 


6,344 

33 

(D) 
(D) 

2,850 
(D) 
928 
(D) 

145 

421 

53 

1,029 

160 
456 
414 
242 
162 


611 
509 
(D) 

(D) 

710 
532 
178 

166 

326 
28 

(D) 
14 

149 
9 

(D) 


719 
(D) 


5,213 


33 

(D) 
(D) 

2,115 
(D) 
600 
(D) 

114 

419 

49 

837 

138 
364 
331 
180 
146 
9 


581 
484 

(D) 

(D) 

630 
480 
150 

138 

297 
23 

(D) 
12 

141 
7 

(D) 


657 

(D) 


456 


93,908 


10 
3 
7 

2,287 

204 

2,083 

22 
2 
6 

14 

28,421 

(D) 

7,252 

(D) 

35 

,5,360 

26 

16,673 

20 

1,647 

83 

14,361 

28 
22 
18 

7 
18 

5 

4,033 
6,479 
6,355 

547 
2,722 

500 

40 
21 

1 

11,120 

9,240 

(D) 

14 

1,629 

105 
50 
55 

4,605 
2,685 
1,920 

12 

2,517 

103 

U 

5 

3 

U 

7 

(D) 

6,917 

1,472 

'481 

224 

2,218 

166 

(D) 

35 
4 


3,461 
712 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establisl 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departaents  are  separately  classified  aji 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were' reporte I 
as  $746,000   of  which  $525,000   are  included  in  SIC  56.  I 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


EL  PASO,  TEX.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  EL  PASO 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of 

Business 

Kind  of  tiuslness 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Salesi 
($1,000) 

Payroll, 

entire 

year 

C$1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

C number) 

Sales ^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
C$1,000) 

RETAIL  STORES 

1,828 

73 
16 
21 

64 

3 
17 
38 

364 

134 

205 

128 

40 
35 
26 
22 
21 
10 

117 
48 
17 

52 

417 
231 
186 

54 

272 
47 
10 
12 
24 
20 
3 

44 
22 

300,969 

15,343 
CD) 
CD) 

49,616 

31,318 

10,944 

CD) 

66,141 

63,048 

14,672 

24,255 

CD) 
CD) 
CD) 
5,359 
CD) 
541 

21,507 
CD) 
CD) 

4,344 

17,801 

12,854 

4,947 

9,525 

19,061 
4,364 
CD) 
573 
4,607 
699 
416 

4,288 
CD) 

34,027 

1,763 
CD) 
CD) 

8,233 

5,923 

1,640 

670 

3,820 

6,151 

1,317 

2,904 

CD) 
CD) 
CD) 
662 
CD) 
47 

3,094 

2,245 

CD) 

CD) 

3,729 

3,072 

657 

1,296 

1,720 

CD) 

CD) 

64 

557 

88 

36 

1,392 
CD) 

13,460 

498 
CD) 
CD) 

3,712 

2,200 

1,109 

403 

1,519 

1,402 

557 

1,308 

CD) 
CD) 
CD) 
311 
CD) 
33 

956 
660 
CD) 

CD) 

2,229 

1,778 

451 

604 

675 
CD) 
CD) 
23 
188 
45 
13 

807 

CD) 

11,236 

457 
CD) 
CD) 

2,771 

1,686 

758 

327 

1,059 

1,380 

464 

1,085 

CD) 
CD) 
CD) 
233 
CD) 
30 

904 
634 
CD) 

CD) 

1,997 

1,610 

387 

495 

624 
CD) 
CD) 
21 
176 
41 
11 

742 

CD) 

1,581 

67 
19 
48 

39 

3 

13 

23 

366 

99 

157 

122 

38 
34 
27 
10 
26 
14 

87 

35 

9 

29 

355 
165 
190 

49 

240 
42 
6 
10 
22 
14 

51 

25 

220,949 

12,625 

1,180 

11,44.5 

37,666 

24,391 

8,006 

5,269 

48,504 

42,573 

12,260 

17,619 

CD) 

8,077 

7,769 

758 

CD) 

1,040 

14,439 

11,068 

463 

2,490 

14,227 
9,102 
5,125 

6,806 

14,230 
2,541 
CD) 
CD) 
CD) 
542 
(D) 

3,849 
2,889 

CD) 

52 

Lvmiber,  'bm.lding  materials,  hardware. 

1,189 

5251 

Hardware  stores, .••...••■••■■••••••••• 

100 

52  ex  5251 

Other 

1,089 

53  part^ 
531 

General  merchandise  groi^)  stores^  ^ 

Department  stores 

6,480 
4,800 

533 

Limited  price  variety  stores 

1,184 

539 
54 

Other  general  merchandise  stores 

496 
2,691 

55  ex  554 

Automotive  dealers •.....•••.••.•••..•••• 

3,991 

554 

Gasoline  service  stations, ,.,,,,,,••,«•• 

1,121 

56 

2,119 

561,  567 

Men's,  hoys'  apparel  stores,  custom 
tailors* 

CD) 

562,563,568 
562 

Women's  clothing,  specialty  stores.,,. 
Ready-to-wear  stores ^ 

948 
907 

565 

Family  clothing  stores^,,,. ,,,.,.,,.,. 

81 

566 

Shoe  stores .....•...•••...•••.•.••••,, 

CD) 

564  569 

Other  apparel  stores 

90 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

'591 

159  ex.  591 
592 

Furniture,  home  furnishings,  equipment 

2,110 

1,678 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores .............•....••..,•• 

93 
339 

Eating,  drlnVlng  places » 

2,759 
2,061 

Drinldng  plan.pp, . , , , , , , , 

698 

961 

Other  retail  stores  ^ 

CD) 

Liquor  stores .,....,...,,,,,,.,,,,,,,, 

65 

594 

1595 
597 

Book,  stationery  stores -k 

Sporting  goods ,  bicycle  stores 

(D) 

32 

520 

5992 

Florists 

73 

7011,  7012 

Camera,  photographic  svgjply  stores,,.. 
SELECTED  SERVICE  TRADES 

(D) 

1.139 

783 

Motion  picture  theaters 

509 

I 

I   standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
l|   ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonanployer"  establish- 

jnents  \diich  could  not  be  classified  and  tabiilated  by  detailed  ]cLnds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
;•   1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
i^res. 

j   *1954  data  limited  to  "employer"  establishnents. 
I   'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 
■y   Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

EL  PASO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  engployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 

Ush- 

ments^ 


(nvmiber) 


Sales ^ 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 


5251 

52  ex.    5251 

53  part  2 

531 

533 

539 

54 

55  ex.    554 

554 

56 

561,   567 

562,563,568 

562 

565 

566 

564,   569 

57 

5712 

5713-15,   19 

572,   573 

58 

5812 

5813 

591 

59  ex.    591 

592 

594 

595 

597 

5992 

5996 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* ; 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


2,065 


18 
70 

73 

3 

21 

35 

415 

147 

242 

136 

42 
36 
27 
26 
22 
10 


125 
51 
18 

56 

484 
253 
231 

65 

290 
57 
10 
12 
24 
20 
3 


4A 
26 


319,799 

17,136 

1,844 

15,292 

49,915 

31,318 

11,194 

(D) 

72,978 

66,397 

16,495 

24,781 

4,750 
9,790 
8,700 
5,510 
4,190 
541 


22,430 

16,028 

1,960 

4,442 

18,945 

13,478 

5,467 

10,015 

20,707 
4,717 
(D) 
573 
4,607 
699 
416 


4,288 
(D) 


35,585 

1,985 

178 

1,807 

8,268 

5,923 

1,672 

(D) 

4,234 

6,441 

1,445 

2,971 

560 

1,130 

1,017 

679 

555 

47 


3,203 

2,345 

235 

623 

3,872 

3,191 

681 

1,338 

1,828 

148 

(D) 

64 

557 

88 

36 


1,392 
(D) 


14,142 

561 

66 

495 

3,742 

2,200 

1,137 

(D) 

1,716 

1,492 

636 

1,341 

210 
558 
502 
329 
211 
33 


994 

690 

93 

211 

2,320 

1,842 

478 

626 

714 
67 

(D) 
23 

188 
45 
13 


807 
(D) 


11,818 

520 
58 

462 

2,790 

1,686 

775 

(D) 

1,204 

1,470 

536 

1,105 

179 
463 
418 
240 
193 
30 


942 

664 

79 

199 

2,076 

1,667 

409 

514 

661 
59 

(D) 
21 

176 
41 
11 


742 
(D) 


1,872 


241,630 


87 
24 
63 

15,835 

1,567 

U,268 

51 

3 

18 

30 

38,444 

24,391 

8,508 

5,545 

450 

56,091 

107 

44,9U 

192 

13,953 

130 

18,028 

39 
36 
29 
13 
27 
15 

4,528 

(D) 

(D) 

1,016 

3,246 

(D) 

98 

40 

9 

15,095 

11,650 

463 

33 

2,558 

436 
194 
240 

16,048 

10,371 

5,649 

60 

7,498 

261 
49 
6 
10 
24 
14 

15,724 
2,736 
(D) 
(D) 
3,767 
542 
(D) 

3,849 
2,889 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establisj 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 
stores , 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


EL  PASO,  TEX,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  EL  PASO,  THE  ENTIRE  CITY,  AND  EL  PASO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

Percent  Chang 

e 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores,  total^.,.. ..,.,......•,....... 

13.7 

-33.9 
(D) 
(D) 

18.1 
(D) 

21.3 
(D) 

2.8 

1.8 

-22.4 

35.4 
-5.9 
27.5 
16.7 

653.2 
16.7 

-81.2 

5.2 
5.3 
(D) 
(D) 

9.8 

33.4 

-23.2 

6.1 

31.1 
46.1 

(D) 

84.4 

65.9 

-23.5 

(D) 

1.5 
(D) 

36.2 

21.5 
(D) 
(D) 

31.7 

28.4 

36.7 

(D) 

36.4 

48.1 

19.7 

37.7 
(D) 
(D) 
(D) 

607.0 
(D) 

--iS.O 

49.0 
(D) 
(D) 

74.5 

25.1 
41.2 
-3.5 

40.0 

33.1 
71.7 
(D) 
(D) 
(D) 
29.0 
(D) 

11.4 
(D) 

52.9 

33.8 
(D) 
(D) 

73.8 

(D) 

184.9 

(D) 

40.5 

77.9 

26.2 

47.7 
(D) 
(D) 
(D) 

487.2 
(D) 

-17.2 

162.4 

(D) 

(D) 

86.3 

32.4 

44.5 

8.3 

59.8 

35.0 

107.0 

(D) 

(D) 

(D) 

52.1 
(D) 

-13.1 
(D) 

32.4 

8.2 

17.7 

7.2 

29.8 

28.4 

31.6 

(D) 

30.1 

47.8 

18.2 

37.5 
4.9 
(D) 
(D) 
442.3 
29.1 
(D) 

48.6 

37.6 

355.8 

73.7 

18.1 
30.0 
-3.2 

33.6 

31.7 

72.4 

(D) 

(D) 

22.3 

29.0 

(D) 

11.4 

(D) 

44  2 

52 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers ........««•••.••••••••••••••.«••.•....••««.•••«• 

15  3 

5251 

Hardware  stores, ...................................... 

(D) 
13  4 

52  ex.  5251 

Other 

53  part^ 
531 

General  merchandise  group  stores^  ^. •.•.«...•..•. ...••.. 

63.3 

Department  sxores, ..,................................. 

(D) 

533 

Limited  price  variety  stores........... 

90.9 

539 

(D) 

54 

F(X)d  stores , 

33.0 

55  ex.  554 

Automotive  dealers. ....«•..•..•....••...•••....•...•...• 

75.0 

554 

Gasoline  service  stations 

23.7 

56 

45.6 

561,  567 

93.1 

562,563,568 

Wcamen's  clothing,  specialty  stores.................... 

(D) 

562 

Ready-to-wear  stores' 

(D) 

565 

Family  clothing  stores* 

196.4 

566 

93.3 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  home  furnishings,  equipment  stores 

144.2 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

7011,  7012 
1783 

161.3 

Other  home  fuTTil "^ihingp  Ptorpp-* .....•••.••••••*••,..•.. 

(D) 

Household  appliance ,  radio ,  TV,  music  stores .......... 

84.2 

Eating,  drinking  places. ................................ 

21.4 

Eating  places. .....,.......*... .............. ......... 

28.7 

7.1 

47.4 

38.7 

Liquor  stores. 

103.0 

Book,  stationery  stores 

(D) 

Sporting  goods,  bicycle  stores , 

(D) 
-40.1 

Jewelry  stores 

Florists , 

52.1 

namern,  phntogT-^^ph-i p.  Rirpply  Rtorep,  ..................  , 

(D) 
20.5 

SKT.ECTED  SERVICE  TRADES 
Hotels 

Motion  picture  theaters 

(D) 

Standard 
J   ^Excludes 
1   •'in  ocoipu 
are  separate 

*1954  dat 
'   'in  ccmpvi 
1   ^Includes 

1 

nonstore  retailers  (i.e.,  mail  order,  direct  selling,  mer 
ting  percent  change,  1958  figures  incorporate  leased  depar 
ly  classified  as  stores. 

ting  percent  change,  both  1954  and  1958  data  limited  to  "e 
data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not 

lable . 

chandise  ven 
tments  data 

t  change, 
tnployer"  est 
covered  in  a 

.  Represents 
ding  machine 
with  main  st 

ablislments. 
Dy  of  the  li 

zero .    (Z 

operators ) 

ore.  In  195 

nes  below. 

)  Less  than  0 
part  of  SIC  5 
4  data,  lease 

.05  percent. 

3. 

i   departments 
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Table  5.- 


-RETAIL  STORES:   1958  AKD  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PESICENT  OF 
EL  PASO  AND  OF  EL  PASO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ ••.•.......•...,...,..,..,.,..... 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores ^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..,., 

Food  stores. 

Automotive  dealers ......,, 

Gasoline  service  stations,..,,..,,,.,....,..,.., 

Apparel,  accessory  stores , , ,.., 

Men's,  boys'  apparel  stores,  custom  tailors* 

Vfomen's  clothing,  specialty  stores ., 

Ready-to-wear  stores ^ ,,,.,.,,,,,, .,,., 

Family  clothing  stores' ,,,, 

Shoe  stores ,,,,,.. 

Other  apparel  stores ,..,,,,,..,.,,., 

Furniture,  heme  furnishings,  equipment  stores,,,.,,,,.,,,.,. 

Furniture  stores*,, , ,.,, ,,,,..,,., 

Other  home  furnishings  stores* , ,.,, 

Household  appliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places 

Eating  places 

DrintLng  places ,,..,,.,.,..,,.,.. ...,,.,..... 

Drug  stores,  proprietary  stores ,.., 

Other  retail  stores* ,,,, ,,.,.,,,,,, , , 

Liquor  stores .,,,,,,.,.. 

Book,  stationery  stores ,,.,,, 

Sporting  goods,  bicycle  stores, ,.,,,.,,. 

Jewelry  stores ,,, ,,..,,,,.. 

Florists 

Camera,  photographic  si5)ply  stores,,,,,,, 


Percent  of  city  sales  in 
central  business  district 


1958 


35.5 

9.8 
(D) 
(D) 

67.6 
(D) 

80.4 
(D) 

8.3 

26.9 

8.7 

80.2 
(D) 
(D) 
(D) 

76.9 
(D) 

17.4 

54.4 
(D). 
(D) 

45.1 

28.4 
27.9 
29.8 

28.0 

47.6 
49.3 

(D) 
72.1 
79.9 
18.2 

(D) 


1954 


42.5 

18.1 
17.3 
18.2 

75.5 
(D) 

90.1 
(D) 

11.1 

39.2 

13.4 

81.5 
(D) 
80.2 
81.8 
72.2 
(D) 
4S.1 

74.1 
(D) 
(D) 

48.6 

32.4 
29.5 
37.5 

37.0 

(D) 
58.3 
(D) 
(D) 
(D) 
30.6 
(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


33.4 


(D) 
9.6 

67.2 
(D) 

78.6 
(D) 

7.5 

25.6 

7.7 

78.5 
79.9 
84.4 
85.2 

74.8 
75.8 
17.4 

52.2 

60.7 

(D) 

44.1 

26.7 
26.6 
27.0 

26.7 

43.8 
45.6 

(D) 
72.1 
79.9 
18.2 

(D) 


1954 


38.9 

14.4 
13.0 
14.6 

73.9 

(D) 
85.2 

(D) 

9.6 

37.1 

U.8 

79.7 
89.1 

(D) 

(D) 
53.8 
83.9 

(D) 

70.9 

79.3 

(D) 

47.3 

28.7 
25.9 
34.0 

33.6 

46.7 
53.8 

(D) 

(D)  ■ 
58.9 
30.6 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  canputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  195A — PERCKNTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  EL  PASO,  THE  ENTIRE  CITY,  AND  EL  PASO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  ^rtiloh  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195-; 


Entire  city 


1958 


195/i 


Standard  metropolitan 
statistical  area 


1958 


195A 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  55A 

55<i 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total?... 

Limber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groxip  stores^  ^.... 
Department  stores.................... 

Limited  price  variety  stores 

Other  general  merchandise  stores.,... 

Food  stores ............................ 

Autcmotive  dealers. .................... 

Oasollne  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom 

tailors^. 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Family  clothing  stores '.............. 

Shoe  stores .......................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipaent 

stores 

Furniture  stores* , 

Other  hcoe  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores. 

Eating,  drliddng  places 

Eating  places. ....................... 

I>rln]dLng  places 

Drug  stores,  proprietary  stores. .....i. 

Other  retail  stores* 

Liquor  stores ........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr^hic  si^pply  stores... 


100.0 


lA 
(D) 
(D) 

31.-; 

(D) 
8.2 
(D) 

5.2 
15.9 

1.2 

18.2 

3.6 
7.7 
6.9 
3.9 
3.0 
0.1 


11.0 
9.1 
(D) 

(D) 

4.7 
3.4 
1.3 

2.5 

8.5 
2.0 
(D) 
0.4 
3.4 
0.1 
(D) 


2.4 
0.2 
2.2 

30.3 
(D) 
7.7 
(D) 

5.7 
17.7 

1.8 

15.3 

4.3 
6.9 
6.8 
0.6 
2.9 
0.5 


11.8 
9.8 
(D) 

1.7 

4.9 
2.8 

2.1 

2.7 

7.3 
1.6 
0.5 
0.2 
2.4 
0.2 
(D) 


100.0 


5.1 
(D) 
(D) 

16.5 

10.4 

3.6 

(D) 

22.0 

20.9 

4.9 

8.1 

(D) 
(D) 
(D) 
1.8 
(D) 
0.2 


7.1 
(D) 
(D) 

1.4 

5.9 
4.3 
1.6 

3.2 

6.3 
1.4 
(D) 
0.2 
1.5 
0.2 
0.1 


100.0 


5.7 
0.5 
5.2 

17.0 

11.0 

3.6 

2.4 

21.9 

19.3 

5.5 


(D) 
3.7 
3.5 
0.3 
(D) 
0.5 


6.5 
5.0 
0.2 

1.3 

6.4 
4.1 
2.3 

3.1 

6.4 
1.2 
(D) 
(D) 
(D) 
0.2 
(D) 


100.0 


5.4 
0.6 
4.8 

15.6 
9.8 
3.5 
(D) 

22.8 

20.8 

5.2 

7.7 

1.5 
3.1 
2.7 
1.7 
1.3 
0.2 


7.0 
5.0 
0.6 

l.i 

5.9 
4.2 
1.7 

3.1 

6.5 
1.5 
(D) 
0.2 
1.4 
0.2 
0.1 


100.0 


6.6 
0.6 
6.0 

15.9 

10.1 

3.5 

2.3 

23.2 

18.6 


7.5 

1.9 
(D) 
(D) 
0.4 
1.3 
(D) 


6.2 
4.8 
0.2 

1.1 

6.6 
4.3 
2.3 

3.1 

6.5 
1.1 
(D) 
(D) 
1.6 
0.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  ccmputlng  percent^  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departmsits  are 
separately  classified  as  stores. 

1954  data  limited  to  "anployer"  establishnents  in  computing  percent. 
'in  ccmputlng  percent,  both  1954  and  1958  data  limited  to  "anployer"  establislments . 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  EL  PASO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  -the  stores  in  the  area  bounded  by  the  S.P.  RR.,  San  Marclal  St.,  Tularosa  Ave.,  Raynor  St.,  White  Oaks  Ave., 

Wyoming  Ave.,  and  Birch  St. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

Al 

17,580 

554 

56 

12 

561,  567 

2,588 

562-3,568 

562 

19 

565 

(D) 

566 

564,  569 

10 

57 

(D) 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

41 

58 

5812 

5813 

... 

591 

59  ex.  591 

4 

592 

1 

594 

1 

595 

2 

597 

5992 

2 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores :2 

Nvmber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,  000) . 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

farm  etjuipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores'' 

Men's,  boys'  apparel  stores,  custan 

tailors , 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores'. 

Fcmily  clothing  stores ' 

Shoe  stoics , 

Other  apparel  stores 


Furniture,  heme  furnishings,   eqtiipnent 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drlhkiDg  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  rfilch  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business.  J 


APPENPIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  In  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  pperated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

I  For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
/)and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  "704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report. forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  .annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  tiie  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)*  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  56i,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep" 
arate  report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on  f 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classlfi^l  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  thifli| 
report  is  the  number  in  business  at  the  end  off 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise! | 
sold,   and  receipts  from  repairs  and  from  other' 
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gervices  to  customers,  whether  or  not  payment 
ivas  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Fotal  sales  exclude  amounts  other  dian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
ind  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
iirectly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
y  engaged  in  retail  trade.  ^  They  do  not  Include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
jrimary  activity  is  other  than  retail  trade.  They 
lo,  however,  include  receipts  other  than  from  the 
mle  of  merchandise  at  retail  (e.g.,  service  re- 
:eipts,  sales  to  industrial  users,  sales  to  other 
k-etallers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
ablishments  as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
'ear,  the  sales  figures  include  sales  of  all  es- 
abllshments  in  business  at  any  time  during  the 
'ear. 

I 

'  Payroll,  entire  year. -Payroll  includes  salaries, 
vages,  commissions,  bonuses,  vacation  allowances, 
ind  the  value  of  payments  in  kind  (such  as  free 
neals,  lodgings,  etc.)  paid  during  the  year  to 
jU  employees.  Gratuities  received  by  employees 
Tom  patrons  are  not  included.  For  corporations, 
J  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
Aesses.  Payroll  is  reported  before  deductions 
br  Social  Security,  income  tax,  insurance  dues, 

'r 

°  Payroll— workweek  ended  nearest  Noveniber 
i5.— This  item  consists  of  payroll,  as  defined  above, 
/hich  was  paid  to  persons  on  the  payroll  in  the 
-«y  period  ended  nearest  November  15,  1958. 
istablishments  whose  payroll  period  was  other 
*ian-a  week  were  requested  to  adjust  the  fig- 
;\Te8  to  a  weekly  basis . 

^  Paid  employees— workweek  ended  nearest  No- 
vember  15.  — Pairl    pmplnyppg  rnnfiigt  of  rhp  niim- 

-er  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
jioll  for  the  workweek  ended  nearest  November 
)j5,  but  not  proprietors  or  partners  of  unincorpo- 
ated  businesses. 


'  "Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF- BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodlties. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conimodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  pan  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
f^rm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
die  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornrwlly  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishments primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  iten\s,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store  | 
operators .  The  s  elf-  designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included!  j 
under  this  heading  In  the  1954  tabulations.  ' 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 1 
marily  selling  prepared  food  and  drinks  for  con- 1 
sumption  on  their  own  premises  are  classified! 
as  "Eating  and  Drinking  Places"  (SIC  major | 
group  58),  and  stores  primarily  engaged  in  selling! 
packaged  beers  and  liquors  are  classified  sepa^  j 
rately  as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estabf 
lishments  primarily  engaged  in  selling  trucktil 
and  motorized  industrial  equipment.  Such  esfj 
tablishments  are  included  in  the  Wholesale  Tradd 
portion  of  the  Census  of  Business.  9 

Passenger  car  dealers,  franchised  and  non,- 
franchised  (SIC  551.  552). -Establishments  prill 
marily  selling  new  automobiles,  or  new  and  usei| 
automobiles  and  trucks.  These  establishment!:] 
frequently  operate  repair  shops  and  used  cajij 
lots  and  may  carry  stocks  of  replacement  panfl| 
tires,  batteries,  and  automotive  accessories.  Use| 
car  lots  and  repair  shops  operated  by  franchisei| 
dealers  are  not  recognized  as  separate  estab-j 
lishments.  Data  for  such  bperations  are  con| 
solidated  in  this  categfory  with  other  data  fci| 
franchised  passenger  car  dealers.  Establish!^ 
ments  primarily  selling  used  cars  and  trucks  are 
not  holding  a  franchise  for  the  sale  of  new  pafi|| 
senger  cars  are  also  included.  ' 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
:ires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
;SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
5ther  automotive  petroleum  products.  Establish- 
Tients  called  garages  but  deriving  the  larger 
^art  of  receipts  from  gasoline  and  oil  sales 
ire  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
ated  articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
Tients  which  meet  the  criteria  for  department 
jtores  or  general  merchandise  stores  (SIC  531 
ind  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
^61  and  5671).- -Establishments  primarily  engaged 
.n  selUng  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
,jtc.  Also  included  are  establishments  primari- 
^ly  engaged  in  the  making  and  selling  of  outer- 
^vear  to  individual  order  from  stocks  of  material 
prried  in  their  inventory. 

P  Women's  clothing,  specialty  stores  (SIC  562, 
363,  568).  — Establishments  primarily  selling  wom- 
?n's  apparel  and  apparel  accessories  of  all  types, 
.Deluding  women's  ready-to-wear  stores,  furriers, 
ind  the  various  specialty  shops. 

'!  Women's  ready-to-wear  stores  (SIC  562).— 
^Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
'his  category  provided  (1)  their  sales  of  all  types 
bf  apparel  (except  as  noted  in  the  definition  for 
jeneral  merchandise  group  stores)  account  for 
|0%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
an's and  girls'  apparel  are  3  or  more  times  the 
'sales  of  all  men's  and  boys'  apparel,  and  (3) 
^ales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
4nd  girls'  apparel.  Establishments  primarily 
celling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

f  Family  clothing  stores  (SIC  565).-Establish- 
iments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
iiwt  specializing  in  any  one  line.  Establishments 
i^re  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  cunains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.).  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). —Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  nunnber  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures| 
are  shown  only  for-- 


1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All   other    retail  stores  (SIC 


e..  Food  stores' 
places  (SIC  58), 
s(SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,55,599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  Issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  '"he  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
iformation  for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
"differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  voliune  (with  oontpari- 
scms  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  prganizatione 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
-stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
■standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
,|includlng  Annual  Retail  'Trade  Report,  $1,00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
iOrganlzations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  -45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business,     (Year's  subscription  $1,00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  oannere  and  wholesale  distributors,. 
Including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nutaber  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information,  Caimers'  stock,  supplied  by  canhers' 
associations,  shown  as  available.  Also  oanners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previoiis  seasons. 
Reports  Issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINCS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  ln^^orters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastlngs  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years,   (Quarterly  press  release,  free) 


I         For  order     forms  or  further     Information    on  any    Current  Business     Report  series,  consult    the  nearest 
iDepartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,   Washington  25,  D.   C, 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  rejrorts,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Wasliington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  repwrt  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind- of- business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central) 
business  district,  the  standard  metropolitan  statistical  area.j 
and  the  standard  metropolitan  statistical  area  exclusive  ofl 
the  central  business  district.  In  addition,  for  a  number  o^ 
the  larger  metropolitan  areas,  statistics  are  published  foil 
major  business  centers  outside  the  central  business  districtj 
Although  these  reports  are  designed  primarily  to  present  iff* 
formation  for  retail  trade,  they  will  also  include  data  foi 
two  service  businesses  hotels  and  motion  picture  theaters 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS—     I 
A  United  States  summary  chapter  and  separate  chapters  for     J 
each    State,     the     District     of     Columbia,    Alaska,     Guam,     j 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented     I 
by    kind    of    business    for    counties,     cities,     and    standard     S 
metropolitan    statistical    areas.      The    amount    of    kind-of-     j 
business    detail  will   vary  in  accordance    with  the  number  of    'i 
wholesale    establishments    in  the    area.     Data   for    selected 
towns    and    townships    in    New    England,    New  Jersey,    and 
Pennsylvania    will   also  be    included.     This    volume    will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.     SELECTED    SERVICE     TRADES,  SUMMARY 
STATISTICS — A  United   States    summary   chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and    ; 
geographic    areas,    for    such    subjects    as     receipts-sise   of    j 
establishments,  employment -size    of  establishments,  legal    ' 
form  of  organization,   single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  nnotels, 
This    volume     will    incorporate    the    subject     report    series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska,  j 
Guann,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre-  1 
sented  by  kind  of  business  for  covinties,  cities,  and  stsmdard  I 
metropolitan  statistical  areas.  The  amount  pf  kind-of-  j 
business  detail  will  vary  in  accordance  with  the  number  of  | 
service  establishments  in  the  area.  Data  for  selected  towns  | 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl-  J 
vania  will  also  be  included.  This  volume  will  incorporate  J 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
)f  Manufactures  and  Mineral  Industries  was  required  by  law 
inder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
msinesses  operated  in  the  continental  United  States,  Alaska, 
lawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
business  and  Manufactures  for  1958  was  also  conducted  in 
'uerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
rade,  selected  services,  and  public  warehousing.  This  report 
irovides  findings  for  retail  stores  in  selected  central  business 
listricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
licture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  repwrts  in  this  series  covers  a  separate  standard 
netropolitan  statistical  area  and  includes  data  for  the  central 
Kjsiness  district  (or  central  business  districts)  in  the  specified 
tandard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
us-delineated  major  retail  center  (MRC)  located  in  the  same 
tandard  metropolitan  statistical  area  (SMSA).  The  number  of 
^C's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
one  to  about  two  dozen.  The  entire  series  of  reports  covers 
7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
ARCb. 

lELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

"  Because  many  large  cities  had  no  officially  defined  area 
epresenting  their  "Central  Business  District,"it  was  necessary 
or  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Jusiness  to  arrange  for  the  delineation  of  such  districts  before 
program  to  tabulate  Census  data  for  them  could  be  imple- 
'nented.  The  delineation  of  central  business  districts  was  ac- 
omplished  with  the  cooperation  of  the  Census  Tract  Committees 
'n  the  large  cities  included  in  the  central  business  district  (CBD) 
rogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
hittees  obtained  the  representation  of  a  variety  of  local 
nterests,  such  as  business  firms  and  associations,  newspaf)ers, 
ilanning  agencies,  welfare  organizations,  local  governmental 
odies,  etc.  Central  business  districts  have  been  delineated  only 
n  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
950  Census  of  Population  or  a  subsequent  special  census  prior 
3  1959)  in  which  there  was  a  local  Census  Tract  Committee 
ecommendation  for  such  an  area  in  response  to  an  inquiry  from 
he  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

[  'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
'hat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
id  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
irovided  a  general  characterization  of  the  CBD,  describing  it  as 
an  area  of  very  highland  valuation,  an  area  characterized  by  a 
lighconcentration  of  retail  businesses,  offices,  theaters,  hotels, 
|nd  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
|2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 


ERIE,  PA. 

STANDARD  METROPOLITAN  STATISTICAL  AREA 
AND  CENTRAL  BUSINESS  DISTRICT 


CENTRAL  BUSINESS    DISTRICT 


SCALE 
5  0  SMILES 


*  CONSISTS    OF  TRACT    E-l 


€^ 


CENTRAL  BUSINESS  DISTRICT 
AREA  OF  CITY  1954  AND  1958 


iiaaiiiii    STANDARD   METROPOLITAN 
STATISTICAL    AREA 
DATA   IN    THIS     REPORT       ARE    BASED  UPON    THE    LEGAL   BOUNDARIES  AT   THE    END   OF    THE    CENSUS    YEAR 
IS    DEPARTMENT    OF   COMMERCE  958    CENSUS    OF  BUSINESS  BUREAU     OF   THE    CENSUS 


CONTENTS 


Page 

Preface 3 

Table  1,  Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

Central  Business  District 6 

Table  2.  Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

City , 7 

Table  3.     Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

Standard  Metropolitan  Statistical  Area 8 

Table  4-.  Retail  Stores  and  Selected  Service  Establishments — Percent  Change 
in  Sales,  1954-  to  1958 — Central  Business  District,  Entire  City, 
and  Standard  Metropolitan  Statistical  Area 9 

Table  5,  Retail  Stores:   1958  and  1954 — Central  Business  District  Sales  as 
Percent  of  the  City  and  of  the  Standard  Metropolitan  Statistical 
Area 10 

Table  6,  Retail  Stores:   1958  and  1954 — Percentage  Distribution  of  Sales,  by 
Kind  of  Business — Central  Business  District,  Entire  City,  and 
Standard  Metropolitan  Statistical  Area 11 

Procedures  and  Definitions 12 


6 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISJWENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  ERIE 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vrorkweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments 1 


(number) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchajidise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors* 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


283 


62,758 

1,300 
(D) 
(D) 

24,395 

(D) 

5,368 

(D) 

3,897 

10,870 

876 

9,135 

2,403 
4,269 
3,634 

(D) 
1,696 

(D) 


4,868 

2,513 

157 

2,198 

2,232 

1,475 

757 

1,515 

3,670 
(D) 
(D) 
(D) 
897 
129 
(D) 


1,347 
(D) 


10,054 


200 
(D) 
(D) 

4,431 
(D) 
938 
(D) 

388 

1,243 

85 

1,297 

416 
528 
444 
(D) 
253 
(D) 


1,055 

621 

24 

410 

525 
365 
160 

205 

625 
(D) 
(D) 
(D) 
153 
26 
(D) 


587 

(D) 


3,730 


59 
(D) 
(D) 

1,901 
(D) 
473 
(D) 

130 

283 

31 

496 

130 
229 
188 
(D) 
94 
(D) 


254 
125 

11 

118 

325 

243 

82 

57 

194 
(D) 
(D) 
(D) 
45 
8 
(D) 


262 
(D) 


2,925 

57 
(D) 
(D) 

1,344 
(D) 
304 
(D) 

105 

281 

21 

385 

114 
176 
144 
(D) 
63 
(D) 


241 

125 
10 

106 

278 

202 

76 

48 

165 
(D) 
(D) 
(D) 
40 
6 
(D) 


165 
(D) 


299 


20 

14 

90 

11 
37 
25 
4 
28 
10 


33 

7 
4 

20 

45 
30 

15 


46 

7 
1 
15 
3 
2 


69,812 

2,662 
(D) 
(D) 

25,004 

(D) 

5,691 

(D) 

4,784 

14,252 

622 

10,909 

3,210 
4,387 
2,959 

661 
2,278 

373 

4,858 

2,857 

166 

1,725 

2,318 

1,584 

734 

1,965 

2,438 

305 
(D) 
1,055 
191 
(D) 


1,519 
934 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  a; 
stores.  The  1954  sales  of  leased  departments  In  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reporteo 
as   $879,000   of  which   $190,000   are  included  in  SIC  56.  !iLI 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ERIE,  PA.,  AREA 


Tatle  2.— RETAIL  STORES  MD   SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  ERIE 


Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


($1,000) 


Payroll , 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(nuinber) 


($1,000) 


Payroll , 
entire 


($1,000) 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers ,, 

Hardware  stores 

Other 


General  merchandise  groxip  stores^  ■'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores* 

Family  clothing  stores  * 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sx^jply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,551 


32 

66 

47 

3 

21 

19 

377 

69 

159 

111 

19 
55 
30 

6 
26 

3 


91 
21 
13 

57 

354 
227 
127 

44 


16 
12 


194,031 

13,568 

1,053 

12,515 

35,854 
(D) 

13,754 
(D) 

50,007 

29,346 

11,305 

12,357 

2,935 
5,196 
4,316 
1,423 
2,618 
171 


10,852 
4,428 
1,439 

4,985 

12, 527 
7,743 
4,784 

6,398 


1,554 
(D) 


22,681 

2,024 

69 

1,955 

6,122 
(D) 

2,162 
(D) 

3,240 

2,735 


1,703 

485 
659 
(D) 
155 
388 
16 


1,895 
929 
250 

716 

2,044 

1,434 

610 

771 


201 

11,817 

1,258 

21 

3,893 

209 

7 

(D) 

(D) 

2 

(D) 

(D) 

33 

1,200 

185 

22 

605 

73 

2 

(D) 

(D) 

634 
(D) 


8,716 

483 

28 

455 

2,904 
(D) 

1,271 
(D) 

1,238 

598 

368 

679 

164 
290 
(D) 
70 
147 
8 


467 

200 

71 

196 

1,297 
947 
350 

265 

417 
73 

(D) 

(D) 
61 
29 

(D) 


280 
(D) 


6,694 

442 

21 

421 

1,985 
(D) 
809 
(D) 

824 

587 

286 

520 

137 

228 

(D) 

54 

96 

5 


444 

194 

71 

179 

1,038 
763 
275 

204 

364 
68 

(D) 

(D) 
56 
16 

(D) 


183 
(D) 


1,609 

90 
30 
60 

37 

3 
16 
18 

428 

67 

163 

134 

16 
55 
28 
8 
35 
20 


92 
22 

13 

49 

350 
211 
139 

50 


179,811 

14,873 

1,842 

13,031 

27,098 

(D) 

7,064 

882 

46,564 

28,116 

9,054 

13,583 

3,548 
5,418 
3,129 
1,261 
2,790 
566 


11,826 
(D) 
(D) 

5,206 

12,746 
7,665 
5,081 

4,873 


1,635 
1,379 


21,076 

2,027 
(D) 
(D) 

4,606 

(D) 

1,196 

91 

3,019 

2,537 

646 

2,001 

614 
758 
376 
159 
394 
76 


2,236 
(D) 

(D) 

984 

2,017 

1,280 

737 

566 


L98 

11,078 

1,421 

17 

2,350 

116 

9 

(D) 

(D) 

11 

322 

21 

30 

1,233 

192 

18 

688 

121 

3 

(D) 

(D) 

631 
266 


1    Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'    ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 

/  ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

I    Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

I    1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are  separately  classified  as 

I  stores. 

1954  data  limited  to  "employer"  establishnents. 
i    'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISHMENTS: 
ERIE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


1958  AND  1954 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011, 
783 


7012 


RETAIL  STORES 
Retail  stores ,  total^  j . 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  I'umishings,  equipment 

stores 

Furniture  stores'' 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. .,.,,.. ,. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,473 


189 

67 

122 


3 
36 
28 

538 

137 

266 

161 

26 
73 
43 
10 
40 


145 
44 
16 

85 

566 
377 
189 

65 

317 

32 

9 

8 

43 

28 

3 


272,598 


21,690 

2,820 

18,870 

38,742 
(D) 

15,328 
(D) 

71,094 

44,841 

19,709 

14,711 

3,509 
6,061 
5,077 
1,692 

3,117 
(D) 


13,284 
5,286 
1,531 

6,467 

19,545 

13,023 

6,522 

8,653 

20, 329 
6,271 
601 
556 
1,523 
693 
156 


1,924 
(D) 


29,139 

2,770 

238 

2,532 

6,359 
(D) 

2,353 
(D) 

4,414 

3,953 

1,492 

1,891 

529 

731 
609 
175 
433 
23 


2,119 
992 
253 

874 

3,196 

2,390 

806 

1,013 

1,932 
327 
81 
55 
220 
79 
20 


736 
(D) 


11,311 

690 

96 

594. 

3,058 
(D) 

1,396 
(D) 

1,727 

933 

624 

779 

184 
332 
272 

81 

168 

14 


545 

229 

72 

244 

1,950 

1,485 

465 

379 

626 
109 
34 
19 
76 
32 
5 


331 
(D) 


8,681 


630 

82 

548 


(D) 
893 
(D) 

1,146 

893 

479 

579 

149 
253 
207 
60 
109 


510 

217 

72 

221 

1,537 

1,174 

363 

282 

536 
101 
19 
13 
66 
19 
5 


219 
(D) 


2,358 


586 


123 


241,715 


48 

19,629 

51 

2,884 

97 

16, 745 

72 

29,383 

3 

(D) 

31 

8,452 

38 

(D) 

60, 293 
46,760 


244 

14,068 

183 

15,814 

25 

4,068 

72 

5,962 

39 

3,621 

12 

1,574 

42 

3,115 

24 

771 

133 

13,799 

31 

5,899 

15 

1,371 

75 

6,303 

497 

17,013 

302 

10,458 

195 

6,555 

66 

6,241 

306 

18,715 

28 

4,126 

10 

687 

19 

544 

42 

1,542 

26 

851 

5 

303 

1,941 
1,736 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establi 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments- data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 
stores. 

■''1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ERIE,  PA.,  AREA 


Tatle  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  ERIE,  THE  ENTIRE  CITY,  AND  ERIE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  "business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
"business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvfare,  farm  equipment 

dealers , 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men '  s ,  boys  '  apparel  stores ,  custom  tailors-* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ^ ..,,.,.., 

Family  clothing  stores* 

Shoe  stores , ....;... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores-* 

Household  appliance,  radio,  TV,  music  stores..,, .. 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-10.1 


4?. 8 
(D) 
(D) 

-2.4 
(D) 

-5.7 
(D) 

-18.5 

-23.7 

40.8 

-16.3 

-25.2 

-2.7 

22,8 

(D) 

-25.5 

(D) 

0.2 

-12.1 

-5.4 

27.4 

-3.7 

-6.9 

3.1 

-22.9 

50.5 
(D) 
(D) 
(D) 
-15.0 
-32.5 
(D) 


-11.3 
(D) 


-42.8 
-4.0 

32.3 
(D) 

94.7 
(D) 

7.4 

4.4 

24.9 

-9.0 
-17.3 
-4.1 
37.9 
12.8 
-6.2 
-69.8 

-8.2 
(D) 
(D) 

-4.3 

-1.7 

1.0 

-5.8 

31.3 

6.7 

65.7 

(D) 

(D) 

-2.7 

-12.1 

(NA) 


-5.0 
(D) 


19.3 


0.5 
(D) 
(D) 

447.2 
(D) 

510.8 
(D) 

10.4 

33.3 

23.7 

20.5 

57.4 

-10.1 

301.2 

(D) 

80.1 

(D) 

-14.2 
(D) 
(D) 

-19.9 

-1.3 

3.1 

-7.4 

67.9 

-5.7 
(D) 
(D) 
(D) 
70.2 
-4.2 
(D) 


78.4 
(D) 


12.8 


10.5 
-2.2 
12.7 

31.9 
(D) 

81.4 
(D) 

17.9 

-4.1 
40.1 

-7.0 

-13.7 

1.7 

40.2 
7.5 
0.1 
(D) 

-3.7 

-10.4 

11.7 

2.6 

14.9 
24.5 
-0.5 

38.6 

8.6 

52.0 

-12.5 

2.2 

-1.2 

-18.6 

-48.5 


-0.9 
(D) 


22.1 


20.2 
(D) 
(D) 

227.6 
(D) 

260.7 
(D) 

21.1 

4.5 

40.1 

13.7 

28.9 

13.8 

118.0 

(D) 
69.8 

(D) 

-5.9 
-8.9 
14.0 
-6.8 

17.8 
30.1 
-1.0 

66.9 

2.3 
(D) 
(D) 
(D) 
28.5 
-14.6 
(D) 


36.7 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^Jn   ccmputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departinents 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputing  percent  change. 

'in  canputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

ERIE  AND  OF  ERIE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  paxt^ 
531 

533 
539 

54- 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ ...,,..... 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardvfare  stores. 

Other 

General  merchandise  group  stores^  ^ ,. 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations ,,, 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*....,,,...,... 
Women's  clothing,  specialty  stores  ,,,,.,,.,,..........,,, 

Ready-to-wear  stores ' ...,..,,.,,,, 

Family  clothing  stores^ ,.,,.,,.,. 

Shoe  stores ............................................... 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent  stores...... 

FuiTiiture  stores* ,, , 

Other  home  furnishings  stores*......,...... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. .................................... 

Eating  places , ,.....,...,....,.,.,,.,,,.,...,.. 

Drinking  places .,,. ..,...,...,,,.,.,.,.,•...,... 

Drug  stores,  proprietary  stores, ,, ,,,,.,,,.,,.,,.. 

Other  retail  stores ,,,........,....... 

Liquor  stores ..,,,,,,......,...,..,,,,,,,., ,,,, 

Book,  stationery  stores ...,,,.,... 

Sporting  goods,  bicycle  stores ,,,..,,,,,,.» ,. 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores..,.,.,,,..,, ,,.,., 


Percent  of  city  sales  in 
central  business  district 


1958 


32.3 

9.6 

(D) 
(D) 

68.0 
(D) 

39.0 
(D) 

7.8 

37.0 

7.7 

73.9 
81.9 
82.2 
84.2 

(D) 
64.8 

(D) 

44.9 
56.8 
10.9 
44.1 

17.8 
19.0 
15.8 

23.7 

31.1 
(D) 
(D) 
(D) 
74.8 
21.3 
(D) 


1954 


38.8 

17.9 
(D) 
(D) 

92.3 
(D) 

80.6 
(D) 

10.3 

50.7 

6.9 

81.2 
94.0 
81.0 
94.6 
52.4 
81.6 
65.9 

41.1 
(D) 
(D) 

33.1 

18.2 
20.7 
14.4 

40.3 

22.0 

(D) 

(D) 

85.6 

27.8 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


23.0 

6.0 
(D) 
(D) 

63.0 
(D) 

35.0 
(D) 

5.5 

24.2 

4.4 

62.1 
68.5 
70.4 
71.6 

(D) 
54.4 

(D) 

36.6 
47.5 
10.3 
34.0 

11.4 
11.3 
11.6 

17.5 

18.1 
(D) 
(D) 
(D) 
58.9 
18.6 
(D) 


1954 


28.9 

13.6 
(D) 
(D) 

85.1 
(D) 

67.3 
(D) 

7.9 

30.5 

4.4 

69,0 
78.9 
73.6 
81.7 
42.0 
73.1 
4S.4 

35.2 
48.4 
12.1 
27.4 

13.6: 
15.1, 

11.2! 

31.511 
13.01  i 

ml 

68.41 
22.41 


standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  arejl 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ERIE,  PA.,  AREA 
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Table  6.— HETAIL  STORES:  1958  AND  1954 — ^PERCENTAGE  DISTRIBOTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  ERIE,  THE  ENTIRE  CITY,  AND  ERIE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  TAich  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^. ..••.• ••..,. 

100.0 

2.1 
(D) 
(D) 

38.9 
(D) 
8.6 
(D) 

6.2 
17.3 

1.4 

14.5 

3.8 
6.8 
5.8 
(D) 
2.7 
(D) 

7.8 
4.0 
0.3 

3.5 

3.6 
2.4 

1.2 

2.4 

5.8 
(D) 
(D) 
(D) 
1.4 
0.2 
(D) 

100.0 

3.8 
(D) 
(D) 

35.8 
(D) 
8.2 
(D) 

6.9 
20.4 

0.9 

15.6 

4.6 
6.3 
4.2 
0.9 
3.3 
0.5 

7.0 
4.1 
0.2 

2.5 

3.3 
2.3 

1.0 

2.8 

3.5 

0.4 
(D) 

1.5 
0.3 
(D) 

100.0 

7.0 
0.5 
6.5 

18.5 
CD) 
7.1 
(D) 

25.8 

15.1 

5.8 

6.4 

1.5 
2.7 
2.2 
0.7 
1.3 
0.1 

5.6 
2.3 
0.7 

2.6 

6.5 
4.0 
2.5 

3.3 

6.0 
2.0 
(D) 
(D) 
0.6 
0.3 
(D) 

100.0 

8.3 
1.0 
7.3 

15.1 
(D) 
3.9 
0.5 

25.9 

15.6 

5.0 

7.6 

2.0 
3.0 
1.7 
0.7 
1.6 
0.3 

6.6 
(D) 
(D) 

2.9 

7.1 
4.3 
2.8 

2.7 

6.1 
1.3 
(D) 
(NA) 
0.7 
(NA) 
(NA) 

100.0 

8.0 
1.1 
6.9 

14.2 
(D) 
5.6 
(D) 

26.1 

16.4 

7.2 

5.4 

1.3 
2.2 
1.9 
0.6 
1.1 
(D) 

4.9 
1.9 
0.6 

2.4 

7.2 
4.8 
2.4 

3.2 

7.4 
2.3 
0.2 
0.2 
0.6 
0.3 
0.1 

100  0 

52 

Lvmber,  building  materials,  hardware, 
farm  equiiment  dealerf* 

8.1 

525L 

Hardware  stores *•...•..•••••••••••..•« 

1.2 

52  ex.  5251 

Other 

6.9 

53  part^ 
531 

General  merchandise  group  stores^  ^ 

TV?paTtm'rjnt  P'toTf^^ •••••••••■ ..a. 

12.2 
(D) 

533 

3.5 

539 
54 

Other  general  merchandise  stores 

Food  stores,..,, ,,,,..,, ,,•..,,,,, ,,...,, 

(D) 
25.0 

55  ex.   554 

Autamotive  dealers, ,,,,,.,,....,,,,,,,,, 

19.4 

554 

5.8 

56 

.^jparel,   accessory  stores. .•,•,,••,.,,•, 

6.5 

561,   567 

Men's,  boys'  apparel  stores,  custom 
tailors* , 

1.7 

562,563,568 
562 

Women's  clothing,  specialty  stores.,,, 
Ready-to-vear  stores^,,,.,,,,,,,,,,. 

2.5 
1.5 

565 

■Pn-nrily   n1  n+.Mng   f:+^tpf:^ 

0.7 

566 

Shoe  Stores, ,,,,,,,«,,,.•••,,,,,,,••, 

1.3 

564,  569 

Other  apparel  stores 

0.3 

57 

Furniture,  hone  furnishings,  equiiment 
stores 

5.7 

5712 

Furniture  stores*, ,,,,..,,,,,,,,,,.,,, 

2.4 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores ,,,,,... ..,.,..... 

0.6 
2.6 

58 

TtntlTig,      rtT-lTllHT>g    plBRPS 

7.0 

5812 

E atlig  pine es .,,.,,..,..,...., 

4.3 

5813 

PT^Ti>lTig  rl'"''°'''  • 

2.7 

591 

Drug  stores,  proprietary  stores,.,.,,,,. 

2.6 

59  ex.   591 

Other  retail  stores* ^ 

7.7 

592 

1.7 

594 

Book,   stationery  stores ,•••••., 

0.3 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.2 
0.6 

5992 

Florists ,.... 

0.4 

5996 

Camera,  photogr^hic  sigjply  stores..,. 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  compvrting  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishnents  in  ecmputing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments, 
'includes  data  foj.-  those  irinrl.c;  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nunnber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for  j 
establishments   in  this   part  of  the  retail  trade  j 
field  was   obtained  by  means  of  a  mail  canvass.  \ 
Report    forms  were  mailed  to  all  business  firms 
included    in    the  active   records   of  the   Internal  , 
Revenue   Service  as   subject  to  payment  of  Fed-  i 
eral    Insurance    Contributions  Act   (FICA)   taxes  , 
(i.e.,    employers   of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu-  ] 
reau  of  Old- Age  and  Survivors  Insurance  (BOASI)  ' 
as   wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.   Also 
included  were  those  classified  in  major  groups 
70   (except   702   and  704),  72,  73,  75,  76,  78,  and 
79  of  the   service   industries  portion  of  the  SIC 
Manual,    and   in  public  warehousing,    SIC   major 
group  42,  except  421.     In  addition,  report  forms 
were   mailed  to  all  establishments  which  BOASI 
had   not   classified   by   kind   of  business  prior  to 
mailing  of  census    report   forms.      Each  estab- 
lishment was   mailed  a  report  form  appropriate^ 
to  its   BOASI  classification  (for  those  cases  fori 
which   BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its   census   classification  was  determined  by  re- 
plies   to  questions   on   the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group! 
was  defined  to  include  retail  businesses  other  than, 
those  represented  in  the  active  FICA  records  ol 
the  Internal  Revenue  Service.  Information  foB 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information! 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab-i 
lished  by  multiplying  such  findings  by  two.  Th^ 
"nonemployer"  segment  of  retail  trade,  althouglf 
made  up  of  a  large  number  of  establishments! 
accounted  for  less  than  10  percent  of  the  tota|. 
retail  trade  volume. 


Included  in  this  segment  were  only  those  noni 
employer  establishments  which  reported  a  sale* 
volume  of  $2,500  or  more  during  1958.  Nonfj 
employer  establishments  reporting  a  sales  vo 
ume  of  less  than  $2,500  were  not  included  i:i 
these  tabulations,  regardless  of  the  period  cjl 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cenll 
suses  were  conducted  under  similar  conditionji 
and  procedures.     Strict  comparability  in  the  dal|| 

i| 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
f/as  in  1954  because  of  annexations  and  other 
x)undary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
:onsideration  in  evaluating  changes  in  census 
bindings  from  1954,  as  in  each  census  the  sta- 
:istics  for  urban  places  are  in  accordance  with 
ihe  boundaries  for  those  places  in  the  census 
/ear. 

2.  Whereas  in  the  1954  Census,  "leased 
lepartments"  (businesses  operated  as  departments 
3f  a  retail  business,  under  different  ownership) 
vere  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
t  is  anticipated  that  the  count  of  establishments 
vill  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
iddition,  there  will  be  some  redistribution  in 
he  data  among  the  various  kinds  of  business 
;ategories  (e.g.,  the  figures  for  a  leased  shoe 
iepartment  located  in  a  department  store  which 
vere  tabulated  in  the  "shoe  store"  kind  of  busi- 
less  in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
)f  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
>1C  Manual  have  necessitated  the  following  changes 
n  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
:  and  record  shops  have  been  shifted  to  the  kind- 
S  of- business  group  "Furniture,  Home  Furnish- 
-   ings,  Equipment  Stores"  from  the  group  "Other 

J   Retail  Stores." 
J 

!  b.       Antique   stores   have   been    shifted   to 

the  group  "Other  Retail  Stores"  from  the  group 
,  "Furniture,  Home  Furnishings,  Equipment 
!  Stores." 

I  4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
vhich  had  sales  volume  of  less  than  $2,500  in 
he  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
lollar  volume  of  sales,  the  1958  Census  includes 
itores  with  a  lesser  physical  volume  of  business 
han  were  included  in  the  1954  Census.  While 
^he  exact  magnitude  of  this  phenomenon  is  un- 
:nown,  the  effect  on  total  volume  of  retail  sales 
mdoubiedly  is  only  a  fraction  of  one  percent 
ind  probably  has  little  effect  on  the  number  of 
itores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,    and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  dian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were! 
assigned  a  kind-of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of- business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  ol 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num-j 
ber  of  establishments  handling  a  particular  com- 1 
modity  ,  or  the  sales  of  that  commodity.  For!' 
example,  the  "food  group"  classification  raccludefij 
stores  selling  some  food  if  the  sale  of  food  iji, 
not  the  primary  source  of  receipts;  moreover,' 
even  though  stores  are  classified  as  "food  stores": 
some  of  their  receipts  may  be  derived  from  the  sal<! 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  basel. 
on  reports  from  two  different  sources.  "Emi 
ployer"  establishments  were  canvassed  by  mail' 
and  were  required  to  complete  report  form; 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  include;: 
in  the  census  on  the  basis  of  information  sup^! 
plied  on  the  1958  Federal  income  tax  repon 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of- business  classij 
fications  based  on  that  form  represent  primaril;i 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kinq! 
of- business  group  level  but  not  for  detailed  kindij 
of  business.  (See  "Comparisons  of  the  195' 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms 
on  the  other  hand,  reflect  the  information  on  tl 
commodity  "composition"  of  the  establishment  c 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  un| 
formity  of  classification,  as  reflected  in  t^ 
measurement  of  dollar  volume  of  sales  is  mino(ij 
In  total,  the  "nonemployer"  establishments  a^sj 
count  for  less   than   10  percent  of  retail   sabii 
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d,  in  most  cases,  it  is  likely  that  the  "self- 
signated"  classification  would  be  consistent  with 
at  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
oups,  55  and  59,  have  been  subdivided,  making 
necessary  to  arrive  at  SIC  major  group  totals 
addition  (see  description  below  for  these  major 
oups).  In  addition,  data  for  that  part  of  SIC 
oup  53  which  relates  to  nonstore  retailers 
e  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
g  materials,  the  basic  lines  of  hardware,  paint, 
illpaper,  glass,  electrical  supplies,  roofing  ma- 
rials,  and  other  supplies  and  equipment  forborne 
>nstruction.  Establishments  primarily  selling 
rm  equipment  are  also  included.  Establishments 
this  group  sell  to  contractors  as  well  as  to 
e  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
imarily  selling  a  number  of  basic  hardware 
les,  such  as  tools,  builders'  hardware,  paint 
id  glass,  housewares  and  household  appliances, 
itlery,  and  roofing  materials.  These  establish- 
ents  may  also  sell  farm  implements. 

aneral  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
C  major  group  53— "General  Merchandise"  ex- 
:pt  for  "nonstore"  establishments. 

;The  data  for  establishments  in  this  group  in 
le  1958  Census  of  Business  as  compared  with 
a  1954  Census  of  Business  are  affected  by  the 
[Catment  in  1958,  of  leased  departments  as  parts 
the  establishment  within  which  they  operate 
:ther  than  as  separate  establishments.  The 
;ta  for  department  stores  are  most  affected 
'  this  change. 

Department  stores  (SIC  531).— Establishments 
irmally  employing  25  or  more  people  and  en- 
ged  in  selling   some  items  in  each  of  the  fol- 

"Wing  lines  of  merchandise: 

[i 

1.    Furniture,  home  furnishings,  appliances, 
dio  and  TV  sets 


2.     A  general  line  of  apparel  for  the  family 

\    3.      Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
,000,000,    in   which   sales   of  any   one  of  these 
^oupings    is    greater    than   80%   of   total   sales, 
not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
*'    nwre    is    classified    as  a  department   store 
if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrvents  primarily  selling  a  variety  of  mer- 
chandise in  tiie  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  repon  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 


16 


APPENDIX 


Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  ajre  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garm.ents  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).  —  E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales    of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture    stores    (SIC   5712).  —  Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.   Also  included  [ 
in  this   classification  are  establishments  selling,! 
household   appliances,    record  players,  and  radio 
and  TV   sets,   provided  the  receipts  from  sales 
of    furniture   and   sleep   equipment   exceed   those  ^ 
from  sales  of  the  other  commodity  lines  named.  I 

Other  home  furnishings  stores  (SIC  571  except  j 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings   other   than   household   furniture,      mat- 
tresses, springs,  and  other  sleep  equipment.   In-  j 
eluded   are   stores   primarily   engaged   in  selling!  |, 
such  lines  of  home  furnishings  as  floor  coverings;!  j 
drapery,  curtains,  slip  covers,  upholstery  materi-  - 
als;  china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc.  j 

Household  appliances,  radio,  TV  stores  (SICi 
572  and  5732).— Establishments  primarily  engagedjj 
in  selling  household  appliances  (such  as  electric  anc^j 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash-| j 
ing  machines  and  dryers,  freezers,  electric  irons|| 
percolators,  hot  plates,  etc.)  and  radios,  televisioi)|j 
sets,  and  record  players.  The  retail  establishmentfi  j 
(primarily  engaged  in  the  sale  of  electric  and  gaf 
appliances  for  household  use)  operated  by  publi' 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri|| 
marily  selling  musical  instruments  such  as  organsii 
pianos,  horns,  stringed  instruments,  drums,  xylo 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

'     Other   Retail   Stores    (SIC  Major  Group  59, 
•  Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
;are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
:;marily  selling  new  books  and  periodicals. 

■     Stationery    stores   (SIC   5943).  — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952).  — Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


leports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business  of  the  dollar  volume 
)f  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
ire  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
iales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
urrent  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
;offee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


tOVAMCE  RETAIL  SALES  REPORT 

ssued  on  the  10th  of  the  month  following  the  month 
overed.  Advance  monthly  estimates  of  retail  dollar 
ales  voliune  in  the  United  States,  for  major 
ind-of -business  groups  and  for  all  kinds  of  busi- 
ess  combined,  collected  from  a  subsample  of  the 
ensus  Bureau's  retail  trade  reporting  panel.  In- 
ormation  for  previous  months  is  shown  both  unad- 
usted  and  adjusted  for  seasonal  and  trading  day 
ifferences.   (Year's  subscription,  $1.00) 


tONTHLY  RETAIL  TRADE  REPORT 

istlmated  monthly  dollar  sales  volume  (with  compari- 
ons  for  previous  months)  of  all  retail  stores  and 
f  those  organizations  operating  11  or  more  retail 
tores — United  States  by  kind  of  bxisiness .  Also 
stimated  monthly  sales  of  stores  of  organizations 
.perating  1  to  10  retail  stores — Census  regions  by 
ind  of  business;  weekly  sales  during  current  month 
if  grocery  store  firms  operating  11  or  more  retail 
tores;  and  percentage  changes  in  sales  of  stores  of 
Tganizations  operating  1  to  10  stores — selected 
tandard  metropolitan  statistical  areas,  all  kinds 
f  retail  business  combined.  (Year's  subscription, 
ncludlng  Annual  Retail  Trade  Report,  $1.00) 


MNUAL  RETAIL  TRADE  REPORT 

istimates  of  sales  of  all  retail  stores  and  those  of 
Tganizations  operating  11  or  more  retail  stores, 
pi  ted  States  and  Census  regions,  by  kind  of  busi- 
'esa.  Year-end  merchandise  inventories,  sales- 
(nventory  ratios,  and  accounts  receivable  balances 
laid  by  retailers,  by  kind  of  business.  United 
jtates.  (Included  with  subscription  to  Monthly 
■etail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  U5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  ail  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
infonnation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,   $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  in^aorts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.    (Quarterly  press  release,   free) 


j       For  order     forms  or  further     information     on  any     Current  Business     Report  series,   consult     the  nearest 
lepartaent  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments  — retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
su.s,  Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tabli.shments,  sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  TTie  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  bythe  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of  • 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will  j 
incorporate  the  subject  report  series  BC58-RS. 

Volume    II.     RETAIL      TRADE,    AREA      STATISTICS— A    [, 
United  States    summary   chapter  and   separate    chapters  for 
each    State,     the     District     of     Columbia,    Alaska,    Guam,  j 
Hawaii,  eind  the  Virgin  Islands.   Statistics  will  be  presented  I 
by    kind    of    business,    for    counties,    cities,    and    standard  j 
metropolitan    statistical    areas.      The    amount    of    kind-of-  i 
business   detail  will  vary   in  accordance    with  the  number  of  | 
retail  establishments   in  the  area.     Data  for    selected  towns  i 
and  townships   in   New  England,  New  Jersey,  and   Pennsyl- 
vania will   also  be  included.     This  volume   will   incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and  ii 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  fot 
each  State,  the  District  of  Columbia,  Alaska,  Guami, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  stcindarc 
metropolitan  statistical  areas.  The  amount  of  kind-of 
business  detail  will  vary  in  accordance  with  the  number  o: 
wholesale  establishments  in  the  area.  Data  for  selectee 
towns  and  townships  in  New  England,  New  Jersey,  ari( 
Pennsylvania  will  also  be  included.  This  volume  will  in 
corporate  the  area  report  series  BC68-WA. 


Volume  V.  SELECTED  SERVICE  TRADES,  SUMMART 
STATISTICS— A  United  States  summary  chapter  and  sepai 
rate  chapters,  presenting  statistics  by  kind  of  business  an^l 
geographic  areas,  for  such  subjects  as  receipts -siie  c(! 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundriei) 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels! 
This  volume  will  incorporate  the  subject  report  seriei 
BC58-SS. 


Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA 
TISTICS — A   United   States    summary   chapter   and   separat^ 
chapters   for  each  State,  the   District  of  Columbia,  Alaska| 
Guam,  Hawaii,  and  the    Virgin  Islands.     Statistics  are  pre(' 
sented  by  kind  of  business  for  counties,  cities,  and  standali 
metropolitan    statistical    areas.      The    amount    of    kind-o: 
business   detail  will   vary  in  accordance    with  the  number 
service  establishments  in  the  area.  Data  for  selected  town 
and   townships   in  New  England,  New  Jersey,  and   Pennsy 
vania  will   also  be  included.     This  volume   will  incorpora 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  sp)ecified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  fron 
the  Census  Bureau. 

'  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
^  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

;  "The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  'service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  pxDrtion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


1958  AND  1954 
Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS; 

CENTRAL  BUSINESS  DISTRICT  OF  EVAMSVILLE 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish^ 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

WDrlweek  ended 

nearest  Nov.  15 


Total 
(nuober) 


Full 
workweek 

(nvmber) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales  ■= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvrare, 

faun  equijinent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wonen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  pictiire  theaters. 


322 


9 
2 

7 

lA 
4 
4 
6 

21 

26 

15 

72 

13 
29 
21 

6 
21 

1 


23 
8 
6 


78 
54 
24 


77,654 

388 
(D) 
(D) 

20,156 

(D) 

2,793 

(D) 

1,315 

22,947 

970 

16,378 

3,013 
8,297 
7,953 
1,375 
2,691 
(D) 


5,064 

3,358 

518 

1,188 

4,636 
3,052 
1,584 

1,921 

3,879 
170 
(D) 
(D) 

1,256 
(D) 
(D) 


11,205 


23 
(D) 
(D) 

3,403 
(D) 
497 
(D) 

155 

2,136 

90 

2,505 

429 
1,301 
1,257 
267 
408 
(D) 


1,081 
802 

101 

178 

1,013 
761 
252 

222 

577 
11 
(D) 
(D) 
228 
(D) 
(D) 


3,933 

7 
(D) 
(D) 

1,197 
(D) 
251 
(D) 

68 
563 

35 

963 

151 
532 
507 
106 
116 
(D) 


277 

189 

26 

62 

519 
370 
149 

111 

193 
9 
(D) 
(D) 
68 
(D) 
(D) 


3,356 

7 
(D) 
(D) 

976 
(D) 
196 
(D) 

51 
556 

30 
760 

125 
415 
393 
81 
97 
(D) 


267 

187 

26 

54 

454 
325 
129 

82 

173 
7 
(D) 
(D) 
63 
(D) 
(D) 


328 


81,085 


6 

405 

2 

(D) 

4 

(D) 

12 

20,008 

5 

16,489 

4 

3,408 

3 

111 

21 

3,122 

19 

20,374 

11 

478 

76 

16,836 

16 

3,148 

27 

6,902 

15 

6,791 

6 

1,978 

20 

3,123 

6 

1,164 

38 

7,718 

8 

4,704 

5 

435 

25 

2,579 

84 

4,193 

55 

2,730 

29 

1,463 

9 

2,127 

52 

5,824 

6 

322 

1 

(D) 

2 

(D) 

10 

1,702 

2 

(D) 

2 

(D) 

(D) 
(D) 


(D) 
(D) 


(D) 


(D) 
(D) 


(D) 
969 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separatsJj! 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  genejf; 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  gene;; 
merchandise  stores  but  elsewhere  classified  were  $501,000,  of  which  $282,000  was  included  with  apparel,  accessory  stoi; 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establi  1 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selilug,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "enployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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EVANSVILLE,  IND.-KY.,  AREA 

Table  2.— RETAII,  STOKES  AND  SELEKTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  EVAMSVIIiE 


Estatlislmeiits,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


igss"- 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


1954^ 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


Payroll, 

entire 

year 


($1,000)   ($1,000) 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  heirdware, 

faun  equipnent  dealers , 

Hardware  stores. ...•. , 

Other 

General  merchandise  graap   stores^ , 

Department  stores ..., 

Limited  price  variety  stores , 

Other  general  merchandise  stores,..., 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'   apparel  stores,   ciistom 

tailors   

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores.. 

fWiECTED  SERVICES 


1,4.21 

78 
27 
51 

34 

5 

11 

16 

268 

72 

191 

111 

18 
45 
31 
14 
29 
3 


94 
27 
25 

42 

335 
206 
129 

50 

188 
39 

3 
13 
17 
19 

3 


Hotels 

Motion  picture  theaters. 


(D) 


8,079 
1,690 
6,389 

22,533 

17,644- 

3,579 

1,298 

46,172 

(D) 

14,551 

21,428 

3,258 

10,919 

10,039 

2,855 

(D) 

(D) 

11,695 
7,042 
1,340 

3,313 

15,015 
8,923 
6,092 


9,576 
1,968 
165 
(D) 
1,430 
687 
(D) 


(D) 
740 


22,125 

1  .106 
202 
9M. 

3,649 

2,892 

595 

162 

3,047 
(D) 

1,247 
(D) 

469 
1,623 
1,514 
438 
(D) 
(D) 


2,083 

1,418 

192 

473 

2,758 

1,990 

768 

1,027 

1,132 
95 
(D) 
UO 
252 
127 
(D) 


(D) 
273 


(D) 


306 

68 

238 

1,322 

949 

314 

59 

1,244- 

(D) 

534 

(D) 

166 
702 
642 
185 
(D) 
(D) 

660 

434 

63 

163 

1,537 

1,103 

434 

563 

407 
52 

(D) 
48 
77 
48 

(D) 


(D) 
129 


(D) 


283 

53 

230 

1,079 

784 

242 

53 

917 

(D) 

471 

(D) 

136 
561 
511 
139 
(D) 
(D) 


639 

424 

63 

152 

1,370 
986 
384 

408 

361 
43 

(D) 
44- 
71 
43 

(D) 


(D) 
125 


1,396 

70 
27 
43 

27 
5 

11 
9 

326 

68 

143 

104 

26 
35 
19 

9 
25 

9 


94 
22 
18 

50 

351 
199 
152 

57 

156 
35 

1 
10 
18 
10 

3 


14 


175,680 

6,928 
(D) 
(D) 

20,926 

16,489 

(D) 

537 

42,287 

(D) 

13,126 

19,349 

3,912 
8,039 
7,213 

(D) 
3,747 

(D) 


(D) 

7,225 

(D) 

4,703 

U,767 
7,821 
6,946 

7,153 

11,022 
1,372 
(D) 
932 
1,829 
414 
(D) 


2,065 
1,436 


(D) 


996 
(D) 
(D) 

3,500 

2,791 

(D) 

59 

2,783 

(D) 

1,249 

3,159 

577 
1,462 
1,350 
(D) 
541 
(D) 

(D) 

1,538 

(D) 

697 

2,498 

1,634 

864 

1,077 

1,558 
59 
(D) 
134 
320 
(D) 
(D) 


787 
372 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 
''        ^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
I  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
I  dise  stores  (SIC  53,  pt.)  and  appai^l,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 
I    ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
j  OMits  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■^   Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
I   *1954  data  limited  to  "employer"  establishments, 
]        'Both  1954  and  1958  data  limited  to  "employer"  establishments, 
f        ^tncludes  data  for  those  iri-nrig  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

EVANSVILLE  STANDARD  METROPQLIXAN  STATISTICAL  AREA. 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


19541 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
733 


RETAIL  STORES 

Retail  stores ,  total^ , 

Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Li  mi  ted  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , ^ 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores'^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,937 


124 
41 
83 

48 

5 

15 

18 

377 

94 

262 

134 

24 
51 
35 
17 
34 
4 


122 
40 
31 

51 

457 
289 
168 

67 

252 
48 

3 
20 
22 
25 

4 


230,088 


12,812 

2,170 

10,642 

24,737 

17,644 

4,737 

(D) 

58,641 

37,554 

18,107 

23,332 

3,595 

11,440 

10,4U 

3,481 

3,653 

(D) 

13,492 
8,000 
1,516 

3,976 

19,141 

11,844 

7,297 

9,919 

12,353 

2,492 

165 

1,242 

1,491 

884 

267 


2,320 
1,204 


25,981 

1,600 

249 

1,351 

3,929 

2,892 

766 

271 

3,756 

3,632 

1,517 

3,323 

494 
1,686 
1,557 
511 
(D) 
(D) 


2,333 

1,560 

207 

566 

3,370 

2,499 

871 

1,126 

1,395 
131 
(D) 
140 
263 
167 
38 


10,418 

498 

87 

411 

1,458 
949 
393 
116 

1,700 
938 
651 

1,360 

175 
739 
668 
218 
(D) 
(D) 


735 

465 

72 

198 

1,947 

1,456 

491 

613 

518 
74 

(D) 
49 
80 
60 
12 


833 
387 


416 
195 


8,874 

471 

72 

399 

1,179 

784 

299 

96 

1,330 
919 
574 

1,079 

145 
593 
532 
162 
(D) 
(D) 


708 

453 

71 

184 

1,698 

1,268 

430 

454 

462 
63 

(D) 
45 

74 
54 
12 


406 
187 


1,802 

107 
36 
71 

45 

5 

16 

22 

413 

91 

196 

126 

30 
47 
28 
10 
28 
11 


103 
28 
21 

48 

432 
255 

177 


223 

41 

2 

12 

23 

18 
4 


12 
21 


210,402 

13,959 

2,068 

11,891 

22,978 

16,489 

(D) 

(D) 

50,231 

32,700 

15,675 

20,780 

4,151 
8,908 
8,056 

(D) 
4,007 

(D) 


13,370 
7,732 
1,206 

4,344 

17,987 

10,074 

7,913 

7,727 

14,995 
1,811 
(D) 
(D) 
1,905 
550 
(D) 


2,298 
2,009 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  count 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  mercha; 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56) .  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  gjroup  totals  for  SIC  53  and  56  may  include  data  "or  "nonemployer"  establis 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


EVANSVILLE,  IND.-KY.,  AREA 

Table  <;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMEHTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  EVANSVILLE,  THE  ENTIRE  CITY,  AND  EVANSVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^. ., 

Lumber,  building  materials,  hardvrare,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores 

Department  sxores 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores.................. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

Family  clothing  stores-* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores* 

Other  home  furnishings  stores* ,. 

Household  E^jpliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places ^ 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Floris  ts 

Camera,  photographic  svqpply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-4.2 


-4,2 
(D) 

0.7 

(D) 

-18.0 

(D) 

-57.9 

12.6 

102.9 

-2,7 

-i,3 

20.2 

17.1 

-30.5 

-13.8 

(D) 

-34,4 

-28,6 

19.1 

-53.9 

10.6 

11,8 

8,3 

-9.7 

-33.4 
^7.2 
(D) 
(D) 
-26,2 
(D) 
(D) 


(D) 
(D) 


(D) 


16.6 
(D). 
(D) 

7.7 

7.0 

(D) 

U1.7 

9.2 

(D) 

10.9 

10.7 

-16.7 

35,8 

39,2 

(D) 

(D) 

(D) 

(D) 

2,5 

(D) 

-29,6 

1,7 

14,1 

-12,3 

24,3 

-13.1 

43.4 

(D) 

(D) 

-21.8 

65,9 

(D) 


(D) 
^9.5 


(D) 


17.9 
(D) 
(D) 

158.9 
(D) 
(D) 
(D) 

14.5 
(D) 

7.4 

101.1 

-67.9 

130,6 

394,3 

(D) 

(D) 

(D) 

(D) 

46,1 

(D) 


-1,8 

15,3 

-19.3 

38,6 

9.6 
71,2 
(D) 
(D) 
37,0 
(D) 
(D) 


(D) 
(D) 


9,4 


-8.2 

4.9 

-10.5 

7.7 
7.0 
(D) 
(D) 

16.7 

14.8 

15,5 

12,3 

-13,4 

42,3 

29,3 

(D) 
-8,8 

(D) 

0.9 

3,5 

25.7 

-8.5 

6,4 
17.6 
-7,8 

28,6 

-17,6 

37.6 

(D) 

(D) 

-21,7 

60,7 

(D) 


1.0 
wiO.l 


17,9 


-8.3 
(D) 
(D) 

54.2 
(D) 
(D) 
(D) 

21.7 

18,5 

12,8 

76.3 

-42,0 

176.4 

94.5 

(D) 

8,3 

(D) 

49,1 
53.3 
29.4 
58.0 

5,2 

19,2 
-11.4 

42.8 

-7,6 
55.9 
(D) 
(D) 
15.8 
(D) 
(D) 


(D) 
(D) 


j  Standard  Notes:  (D)  Withheld  to  avoid  disclosure.  (NA)  Not  available.  ,,.  Represents  zero,  (Z)  Less  than  0.05  percent. 
I  ^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
I  department  was  separately  counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  compara- 
:  bility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments  in  ccanputing  percent  change. 
In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
J    'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

EVANSVILLE  AOT)  OF  EVANSVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^...... , 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores, 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.......................... 

Food  stores 

Autcmotlve  dealers ...,..,,.,.. 

Gasoline  service  stations, ..................,,,,.,,.,,,.,,,, 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*,,,,,,,....... 

Vfomen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores. ,,,,.,, ,..,,... 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores*. 

Other  home  furnishings  stores*..... 

Household  ^jpllance,  radio,  TV,  music  stores 

Eating,  drinking  places. .,,,,.,,,, 

Eating  places .., ,,,... 

Drinking  places 

Drug  stores,  proprietary  stores ,,,,..... 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores ..,,,,,,.,,,,,,,.,,.,..... 

Sporting  goods,  bicycle  stores.............. , 

Jewelry  stores ,.,, , 

Florists 

Camera,  photographic  svqyply  stores,,,,,,,,,,,,,,.......... 


(D) 

4.8 
(D) 
(D) 

89.5 
(D) 

78.0 
(D) 

2.8 

(D) 

6.7 

76.4 
92.5 
76.0 
79.2 
48.2 
(D) 
(D) 

«.3 
47,7 
38.7 
35.9 

30.9 
34.2 
26.0 

21.6 

40.5 
8.6 
(D) 
(D) 

87.8 
(D) 
(D) 


46.2 

5.8 
(D) 
(D) 

95.6 

(D) 
20.7 

7.4 

(D) 

3.6 

87.0 
80.5 
85.9 
94.1 

(D) 
83.3 

(D) 

(D) 
65.1 

(D) 
54.8 

28.4 
34.9 
21.1 

29.7 

52.8 
23.5 
(D) 
(D) 
93.1 
(D) 
(D) 


33.7 

3.0 
(D) 
(D) 

81.5 
(D) 

59.0 
(D) 

2.2 

61.1 

5.4 

70.2 
83.8 
72.5 
76.4 
39.5 
73.7 
(D) 

37.5 
42.0 
34.2 
29.9 

24.2 
25.8 
21.7 

19.4 

31.4 
6.8 
(D) 
(D) 

84.2 
(D) 
(D) 


38.; 

2.S 

(d; 

87.] 

(d: 

6.;; 

62.,1| 


81. 
75, 
85., 
84., 


77.; 


57, 
60j! 
36,: 
59.- 

23;: 
27.;: 
18.] 

27: 

38l 
17i 


89(. 


(! 


Standard  Notes:   (D)  Withheld  to  avoid  disclosui«.    (M)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depar 
ment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


EVANSVILLE,  IND.-KY.,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  EVANSVILLE,  THE  ENTIRE  CITY,  AND  EVANSVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

bualaess 

district^ 


1958 


1954 


Entire  clty-"^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


251 

2  ex.  5251 

3  part^ 
31 

•33 
39 

4 

■5   ex.  554 

54 

6 

61,  567 

62,563,568 

62 

65 

66 

64,  569 


712 

713-15,  19 
72,  573 


812 
813 

91 

9  ex. 

92 

94 

95 

-97 

.992 

996 


591 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

fam  equipment  dealers .., 

Hardware  stores. . ....................< 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores.,... , 

Food  stores. 

Autcmotlve  dealers. 

Gasoline  service  stations. ............. 

Apparel,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,   specialty  stores... 
Ready-to-wear  stores' . ............. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equliment 

stores 

Furniture  stores* , 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores. ............................. 

Eating,  drirddng  places 

Eating  places 

Drinking  places....... 

Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liqxior  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 


0.5 
(D) 
(D) 

26.0 
(D) 
3.6 
(D) 

1.7 
29.5 

1.2 
21.1 

3.9 

10.7 

10.2 

1.8 

3.5 

(D) 


6.5 
4.3 
0.7 

1.5 

6.0 
3.9 

2.1 

2.5 

5.0 
0.2 
(D) 
(D) 
1.6 
(D) 
(D) 


100.0 

0.5 
(D) 
(D) 

24.  V 

20.3 

4.2 

0.2 

3.9 
25.0 

0.6 

20.8 

3.9 
8.5 
8.4 
2.4 
3.9 
1.4 


9.5 
5.8 

0.5 

3.2 

5.2 
3.4 

1.8 

2.6 

7.2 
0.4 
(D) 
(D) 
2.1 
(D) 
(D) 


100,0 


0.7 

24.3 

(D) 

7.7 

11.3 

1.7 
5.8 
5.3 
1.5 
(D) 
(D) 


6.2 
3.7 
0.8 

1.7 

7.9 
4.7 
3.2 

4,7 

5,0 
1.0 
42.3 
(D) 
0.8 
3.6 
(D) 


100.0 

3,9 
(D) 
(D) 

11.9 
9.4 
(D) 
0.3 

24.1 
(D) 
7.5 

11,0 

2.2 
4,6 
4,1 
(D) 
2.1 
(D) 


4.1 
(D) 
(D) 

2.7 

8.4 
4,4 
4.0 

4.1 

6.3 
0.8 
(D) 
0,5 
1,0 
0,2 
(D) 


100.0 


5.5 
0,9 
4,6 

10.8 
7,7 
2,1 
(D) 

25,5 

16.3 

7.9 

10.1 

1.6 
5,0 
4,5 
1,5 
1.6 
(D) 


5.9 
3.5 
0,7 

1.7 

S.3 
5,1 
3,2 

4,3 

5.4 
1.1 
0.1 
0.5 
0.6 
0.4 
0.1 


100,0 

6.6 

1.0 
5.6 

10.9 
7.8 
(D) 
(D) 

23.9 

15.5 

7.5 

9.9 

2.0 
3,8 
3.8 
(D) 
1.9 
(D) 


6.4 
0.4 
0.1 

0.2 

8.5 
4.8 
3.7 

3.7 

7.1 
0.9 
(D) 
(D) 
0.9 
(D) 
(D) 


I  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ent  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
Ireatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

\     ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I  *1954  data  limited  to  "employer"  establishments  in  computing  percent. 
i  'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
I  'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  EVAHSVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1, — Includes  the  planned  center  known  as  "Lawndale"  and  the  stores  in  the  area  bounded  by  Bellmeade  Ave.,  Mossier 

Ave.,  Washington  Ave.,  and  New  Green  River  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establish- , 

ments  - 


5^,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  totttL:  ^ 

Nimber 

Sales 


.($1,000). 


Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total-*. 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 


2  3 


General  merchandise  gro\ip  stores 
Department  stores 

Limited  price  variety  s-tores .... 
Other  general  merchandise  stores 


Food  stores. 


21 
6,715 


3 
3,264 


13 
3,190 


5 
261 


Number  of 
establish- 
ments 


21 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  s-tores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fanily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
s-tores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores.'. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes;   (0)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  busla(i 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  -those  tHi'^h  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
fould  disclose  the  operations  of  an  individual 
stablishment  or  business  organization  are  not 
ublished.  The  number  of  establishments  in  a 
ind  of  business  is  not  considered  a  disclosure 
y  these  rules,  so  that  this  item  is  shown  in 
[istances  where  other  items  of  information  for 
le  same  kind  of  business  or  locality  are  sup- 
ressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
onstore  retailers)  included  in  Retail  Trade,  de- 
ined  in  accordance  with  the  principles  of  the 
tandard  Industrial  Classification  Manual  (1957  edi- 
ion)  issued  under  the  auspices  of  the  Bureau 
if  the  Budget,  Executive  Office  of  the  Presi- 
ent.  This  report  includes,  in  addition  to  re- 
ail  trade  establishments,  hotels  and  motion  pic- 
ure  theaters,  parts  of  major  groups  70  and  78 
i  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
nd  as  covered  in  Jie  1958  Census  of  Business, 
ncludes  establishments  primarily  engaged  in  sell - 
ag  merchandise  directly  to  personal,  household, 
nd  farm  users.  Excluded  from  Retail  Trade 
re  places  of  business  operated  by  membership 
lubs  and  open  only  to  their  own  members  or 
ersonnel,  such  as  restaurants  and  bars  operated 
ly  country  clubs,  school  cafeterias,  cafeterias 
perated  by  industrial  plants  for  their  employ- 
es, establishments  operated  by  agencies  of  the 
'ederal  Government  on  military  posts,  hospitals, 

'XC. 

Data  for  nonstore  retailers— mail  order  houses, 
irect  selling  (house-to-house)  organizations,  and 
nerchandise  vending  machine  operators—have  been 
occluded  from  the  tabulations  in  this  report,  but 
re  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
»f  Business,  retail  establishments  were  divided 
too  two  categories— those  with  some  paid  employ- 
nent  during  1958,  i.e.,  the  "employer"  universe, 
nd  those  with  no  paid  employment  during  1958, 
.e.,  the  "nonemployer"  universe.  The  method 
•f  obtaining  census  information  for  these  two 
;roups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firnns 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  ±ose  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  nun-iber  of  establishments, 
accounted  for  less  than  10  jjercent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^of- 
business  totals  due  to  linutation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  ifound  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishiiigs  storee 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figuren 
represent  a  summary  of  reports  for  individual  "es^ 
tablishments"  rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where! 
business  was  conducted,  including  each  locatio)| 
of  multiunit  organizations.  Each  report  waiJ 
tabulated  in  accordance  with  the  physical  locatioil 
at  which  the  business  was  conducted.  j 

Where  two  or  more  activities  were  carried  o: 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  ai 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  majot' 
activity,  with  all  data  for  it  included  in  that  clas 
sification.  However,  in  cases  where  distinc 
and  separate  economic  activities,  for  which  dil-' 
ferent  industry  classification  codes  were  apprc-' 
prlate,  were  conducted  under  the  same  ownershij' 
at  a  single  location,  and  where  conditions  pre' 
scribed  by  the  SIC  Manual  for  recognizing  thi' 
existence  of  more  than  one  establishment  wen 
met,  separate  establishment  reports  for  each  o 
the  different  activities  were  reported  in  the  cei 
suses. 

In  the  case  of  leased  departments,  i.e.,  wheii 
separately  owned  businesses  are  operated  as  d( 
partments  of  a  retail  business  under  anoth( 
ownership  (e.g.,  a  separately  owned  shoe  depar 
ment  store)  only  a  single  establishment,  combin 
ing  leased  departments  with  the  retail  establisl 
ment  in  which  they  are  located,  is  recognizn 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  thi 
report  is  the  number  in  business  at  the  end  . 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandi; 
sold,   and  receipts  from  repairs  and  from  othr 
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ervices  to  customers,  whether  or  not  payment 
'as  received  in  1958.  Sales  are  normally  re- 
orded  net  of  deductions  for  refunds  and  allow- 
nces  for  merchandise  returned  by  customers, 
'otal  sales  exclude  amounts  other  than  those  re- 
el ved  from  customers,  such  as  income  from  in- 
'estments,  rental  of  real  estate,  etc.  They  in- 
lude  the  amount  of  local  and  State  sales  taxes 
nd  Federal  excise  taxes  which  are  collected 
y  the  store  directly  from  customers  and  paid 
irectly  by  the  store  to  a  local,  State,  or  Fed- 
ral  taxing  agency.  Gasoline,  liquor,  tobacco, 
nd  other  excise  taxes  which  are  paid  by  the  manu- 
acturer  or  wholesaler  and  passed  along  to  the 
etailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
ales  and  receipts  of  all  establishments  primari- 
1  engaged  in  retail  trade.  They  do  not  include 
etail  sales  made  by  manufacturers,  wholesalers, 
ervice  establishments,  and  other  businesses  whose 
rimary  activity  is  other  than  retail  trade.  They 
D,  however,  include  receipts  other  than  from  the 
lie  of  merchandise  at  retail  (e.g.,  service  re- 
eipts,  sales  to  industrial  users,  sales  to  other 
stailers,  etc.)  by  establishments  primarily  en- 
iged  in  retail  trade.  Although  the  count  of  es- 
iblishments  as  tabulated  in  this  report  repre- 
3nts  the  number  in  business  at  the  end  of  the 
sar,  the  sales  figures  include  sales  of  all  es- 
blishments  in  business  at  any  time  during  the 
3ar. 

h  Payroll,  entire  year.-Payroll  includes  salaries, 
ages,  commissions,  bonuses,  vacation  allowances. 
id  the  value  of  payments  in  kind  (such  as  free 
leals,    lodgings,   etc.)  paid  during  the  year  to 
'^  employees.    Gratuities  received  by  employees 
ji0m  patrons  are  not  included.   For  corporations, 
includes  amounts  paid  to  officers  and  execu- 
tes; it  does   not  include  compensation  of  pro- 
ietors  or  of  partners  of  unincorporated  busi- 
isses.      Payroll  is   reported  before  deductions 
r  Social  Security,  income  tax,  insurance  dues, 

^ Payroll— workweek  ended  nearest  November 
•..—This  item  consists  of  payroll,  as  defined  above, 
ihich  was  paid  to  persons  on  the  payroll  in  the 
j|y  period  ended  nearest  November  15,  1958. 
iStablishments  whose  payroll  period  was  other 
fan  a  week  were  requested  to  adjust  the  fig- 
jes  to  a  weekly  basis. 

iraid  employees— workweek  ended  nearest  No- 
'mber  15.  — Paid  pmplnypp«  rnnsigt  nf  the  niim- 
r  of  employees,  including  salaried  officers  and 
^ecutives  of  corporations,  who  were  on  the  pay- 
'U  for  the  workweek  ended  nearest  November 
[,  but  not  proprietors  or  partners  of  unincorpo- 
yted  businesses. 


"Full  workweek"  employees.-T"Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able witii  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  Individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodity.  For 
example,  the  "food  group"  classification  accludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
3ven  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores  ( 
and  "5  centd  to  a  dollar"  stores,  although  mer-  j 
chandise  is  usually  sold  outside  these  price  ranges.  |; 

Classification  of  all  stores  in  this  category! 
is  primarily  based  on  self-designation  by  the  store  | 
operators.  The  self-designation  was  supplemented  ^ 
by  the  addition  to  the  1958  Census  report  formj 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig-  [ 
nificant  number  of  smaller  establishments  included  j 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54)  j 

Establishments  primarily  selling  food  for  homej 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified  | 
as  "Eating  and  Drinking  Places"  (SIC  majoru 
group  58),  and  stores  primarily  engaged  in  selling  | 
packaged  beers  and  liquors  are  classified  sepa-j 
rately  as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:       This  group  does  not   include  estaiff 
lishments    primarily    engaged    in   selling  truckijtf 
and  motorized    industrial   equipment.      Such  esi 
tablishments  are  included  in  the  Wholesale  Tradili 
portion  of  the  Census  of  Business.  ' 

Passenger  car  dealers,  franchised  and  noni:ij 
franchised  (SIC  551.  552). -Establishments  pn\\ 
marily  selling  new  automobiles,  or  new  and  usel| 
automobiles  and  trucks.  These  establishment!| 
frequently  operate  repair  shops  and  used  cai| 
lots  and  may  carry  stocks  of  replacement  panel 
tires,  batteries,  and  automotive  accessories.  Usd 
car  lots  and  repair  shops  operated  by  franchisdJ 
dealers  are  not  recognized  as  separate  estafev 
lishments.  Data  for  such  operations  are  cor!| 
solidated  in  this  category  with  other  data  fc|| 
franchised  passenger  car  dealers.  Establisl)l| 
ments  primarily  selling  used  cars  and  trucks  arl 
not  holding  a  franchise  for  the  sale  of  new  pam 
senger  cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
istablishments  primarily  selling  new  automobile 
ires,  batteries,  automobile  seat  covers,  and  auto- 
nobile  parts  and  accessories.  Establishments 
)rimarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
)ther  automotive  petroleum  products.  Establish- 
nents  called  garages  but  deriving  the  larger 
)art  of  receipts  from  gasoline  and  oil  sales 
ire  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
ated  articles  for  personal  wear  and  adornment, 
^ot  included  in  this  group  are  the  establish- 
nents  which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
ind  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
>61  and  5671).- -Establishments  primarily  engaged 
n  selling  men's  and  boys'  outerwear  and  fumish- 
ngs  such  as  shirts,  hats,  underwear,  hosiery, 
^c.  Also  included  are  establishments  primari- 
y  engaged  in  the  making  and  selling  of  outer- 
year  to  individual  order  from  stocks  of  material 
tiarried  in  their  inventory, 

I: 

,  Women's  clothing,  specialty  stores  (SIC  562, 
")63,  568).— Establishments  primarily  sellingwom- 
m's  apparel  and  apparel  accessories  of  all  types, 
ncluding  women's  ready-to-wear  stores,  furriers, 
ind  the  various  specialty  shops. 

T  Women's  ready-to-wear  stores  (SIC  562).— 
fstablishments  primarily  selling  women's  and 
jirls'  apparel.  Establishments  are  included  in 
his  category  provided  (1)  their  sales  of  all  types 
)f  apparel  (except  as  noted  in  the  definition  for 
jeneral  merchandise  group  stores)  account  for 
iO%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
an's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
ind  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

I  Family  clothing  stores  (SIC  565).— Establish  - 
■nents  primarily  selling  clothing,  furnishings,  and 
iccessories  for  men,  women,  and  children,  with- 
xit  specializing  in  any  one  line.  Establishments 
ire  included  in  this  category  provided  (l)their 
sales  of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als;" china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Alsb  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). - Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily   selling    bicycles    and  bicycle  parts  andf 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  ol 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish-j 
ments  in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  storeej 
(SIC  54),  Eating  and  drinking  places  (SIC  58),j 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer-i 
chandise  stores  (SIC  53  pt.),  Apparel,| 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57), 
All   other    retail  stores  (SIC  52,  55,  599). 
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BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


leports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  bueiness,  of  the  dollar  volume 
:if  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
jxe  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
lales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
urrent  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
'loffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


!J)VANCE  RETAIL  SALES  REPORT 

fssued  on  the  10th  of  the  month  following  the  month 
overed.  Advance  monthly  estimates  of  retail  dollar 
rales   volume  in  the  United  -  States,  for  major 
-Ind -of -business  groups  and  for  all  kinds  of  busi- 
ess  combined,  collected  from  a  subsample  of  the 
ensus  Bureau's  retail  trade  reporting  panel.   In- 
ormation  for  previous  months  is  shown  both  unad- 
justed and  adjiisted  for  seasonal  and  trading  day 
:lfferences.   (Year's  subscription,  $1.00) 
R 


ONTHLY  RETAIL  TRADE  REPORT 

,stiifiated  monthly  dollar  sales  volume  (with  compari- 
lOns  for  previous  months)  of  all  retail  stores  and 
-if  those  organizations  operating  11  or  more  retail 
Hores — United  States  by  kind  of  business .  Also 
stlmated  monthly  sales  of  stores  of  organizations 
perating  1  to  10  retail  stores — Census  regions  by 
■ind  of  business;  weekly  sales  during  c\u'rent  month 
-f  grocery  store  firms  operating  11  or  more  retail 
; tores;  and  percentage  changes  in  sales  of  stores  of 
Tganizations  operating  1  to  10  stores — selected 
tandard  metropolitan  statistical  areas,  all  kinds 
'f  retail  business  combined.  (Year's  subscription, 
lOluding  Annual  Retail  Trade  Report,  $1.00) 


i<NUAL  RETAIL  TRADE  REPORT 

jStimates  of  sales  of  all  retail  stores  and  those  of 
irganizations  operating  11  or  more  retail  stores, 
nited  States  and  Census  regions,  by  kind  of  busi- 
,es3.  Year-end  merchandise  inventories,  sales - 
hventory  ratios,  and  accounts  receivable  balances 
^eld  by  retailers,  by  kind  of  business.  United 
jtates.  (Included  with  subscription  to  Monthly 
letail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  ard  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.     (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  in^iorts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  U3e,  during  each  quarter,  comparable  data 
for  previous  years.   (Quarterly  press  release,  free) 


j        For  order     forms  or  further     information     on  any     Current  Business     Report  series,  consult 
lepartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,   Washington  25,  D.   C. 


the  nearest 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  rejxjrts,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

■     Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size  i 
of  establishment,  employment -size  of  establishment,  legal  1 
form  of  organization,  and  single  units  and  multiunits  as  well  j 
as  for  a  number  of  special  subjects  applicable  to  particular' 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics  by  kind  of  business  for  the  United  States  as  a  wholei 
and  for  standard  metropolitan  statistical  areas  and  States,,) 
with  cross-classification  by  related  subjects. 


Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specifiq 
industry  division,  such  as  retail  trade,  but  may  include  tradefl 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  ol 
Business. 


Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  largi 
metropolitan  cities,  with  data  presented  by  kind  of  business 
Includes  general  statistics  (establishments,  sales,  and  annua 
payroll)  by  kind  of  business  for  the  central  business  district 
the  central  city,  the  central  city  exclusive  of  the  centra 
business  district,  the  standard  metropolitan  statistical  areai, 
and  the  standard  metropolitan  statistical  area  exclusive  df 
the  central  business  district.  In  addition,  for  a  number  cl 
the  larger  metropolitan  areas,  statistics  are  published  fo: 
major  business  centers  outside  the  central  business  district 
Although  these  reports  are  designed  primarily  to  present  i* 
formation  for  retail  trade,  they  will  also  include  data  foji 
two  service  businesses  hotels  and  motion  picture  theaters 
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presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC68-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.     WHOLESALE    TRADE,  SUMMARY    STATIS- 
TICS— A     United    States      summary     chapter    and     separate; 
chapters,    presenting     statistics    by    kind    of    business    anc : 
geographic    areas,  for    such    subjects    as    size    of  wholesale' 
establishments,   receivables    and  bad   debt   losses,   sales  b^ 
class    of   customer,    commodity    line    sales,    legal    form  ol 
organization,  and    petroleum    bulk    stations.     This    volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  foi 
each  State,  the  District  of  Columbia,  Alaska,  Guam 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presentee 
by  kind  of  business  for  counties,  cities,  and  standard 
nrietropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  o 
wholesale  establishnnents  in  the  area.  Data  for  selectee 
towns  and  townships  in  New  England,  New  Jersey,  an 
Pennsylvania  will  also  be  included.  This  volume  will  in 
corporate  the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMAR' 
STATISTICS — A  United  States  summary  chapter  and  sepa 
rate  chapters,  presenting  statistics  by  kind  of  business  ann 
geographic  areas,  for  such  subjects  as  receipts-si«e  o' 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundrie  : 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels 
This  volume  will  incorporate  the  subject  report  seriei 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separat; 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands,  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  stEindari 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  tl 
service  establishments  in  the  area.  Data  for  selected  town; 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA, 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
iistricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters    in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
■netropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated  major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
vlRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
lone  to  about  two  dozen.  TTie  entire  series  of  reports  covers 
'7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
vlRCs. 

JELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
;;epresenting  their  "Central  Business  District, "it  was  necessary 
,or  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
business  to  arrange  for  the  delineation  of  such  districts  before 
i  program  to  tabulate  Census  data  for  them  could  be  imple- 
nented.  The  delineation  of  central  business  districts  was  ac- 
:omplished  with  the  cooperation  of  the  Census  Tract  Committees 
n  the  large  cities  included  in  the  central  business  district  (CBD) 
irogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
nittees  obtained  the  representation  of  a  variety  of  local 
nterests,  such  as  business  firms  and  associations,  newspapers, 
;)lanning  agencies,  welfare  organizations,  local  governmental 
odies,  etc.  Central  business  districts  have  been  delineated  only 
^n  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
950  Census  of  Population  or  a  subsequent  special  census  prior 

0  1959)  in  which  there  was  a  local  Census  Tract  Committee 
ecommendation  for  such  an  area  in  response  to  an  inquiry  from 
he  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
;;  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
y"ract  Committees: 

[j      "The  primary  objective  of  this  operation  is  to  provide  a 
;j  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

1  tral   Business    District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  therearenogenerally  accepted  rules  for  determining 
/hat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
,id  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
rovided  a  general  characterization  ofthe  CBD,  describing  it  as 
an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
igh  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
nd  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cj^ies  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  f)art  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  repons  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 


Rl 


FALL  RIVER,  MASS.-R.L 


STANDARD  METROPOLITAN  STATISTICAL  AREA 
AND  CENTRAL  BUSINESS  DISTRICT 


CENTRAL  BUSINESS  DISTRICT' 


♦consists  of  tract   h 


•        CENTRAL   BUSINESS   DISTRICT 

©       MAJOR  RETAIL   CENTERS 

jggggg    AREA  OF   CITY 

,;.,;....,:.    STANDARD  METROPOLITAN 
MMi  STATISTICAL    AREA 

STATE   LINE 


SCALE 


DATA   IN    THIS  REPORT   ARE    BASED   UPON    THE    LEGAL   BOUNDARIES  AT  THE   END   OF    THE    CENSUS   YEAR 


U.S.  DEPARTMENT    OF   COMMERCE 


(958   CENSUS    OF  BUSINESS 


BUREAU    OF    THE  CENSUS 


CONTENTS 


Page 

Preface 3 

Table  1.  Retail  Stores  and  Selected  Service  Establishnents:   1958  and  1954 — 

Central  Business  District 6 

Table  2.  Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

City 7 

Table  3,  Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

Standard  Metropolitan  Statistical  Area 8 

Table  4.  Retail  Stores  and  Selected  Service  Establishments — Percent  Change 
in  Sales,  1954  to  1958 — Central  Business  District,  Entire  City, 
and  Standard  Metropolitan  Statistical  Area 9 

Table  5,  Retail  Stores:   1958  and  1954 — Central  Business  District  Sales  as 
Percent  of  the  City  and  of  the  Standard  Metropolitan  Statistical 
Area 10 

Table  6.  Retail  Stores:   1958  and  1954 — Percentage  Distribution  of  Sales,  by 
Kind  of  Business — Central  Business  District,  Entire  City,  and 
Standard  Metropolitan  Statistical  Area 11 

Procedures  and  Definitions 12 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SKUKCTKD  SERVICE  ESTABLISBlENrS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  FALL  RIVER 


Establlstments,  Sales,  Aomial  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nimber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(nimber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nunber) 

Full 
workweek 

(nvnber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

239 

11 

1 
10 

9 
3 
4 
2 

22 
4 
4 

69 

22 
25 
16 

3 
16 

3 

23 

5 
7 

11 

43 
32 
11 

7 

47 
5 
3 
1 

12 
2 
1 

4 
4 

36,124 

362 

(D) 
(D) 

8,632 

5,682 

(D) 

(D) 

5,507 
235 
165 

8,700 

1,757 
4,947 
4,157 

(D) 
1,225 

(D) 

4,135 

1,405 

455 

2,275 

2,313 

1,677 

636 

1,142 

4,933 
274 
(D) 
(D) 
900 
(D) 
(D) 

(D) 
373 

5,628 

72 
(D) 
(D) 

1,627 

1,089 

(D) 

(D) 

532 

24 

14 

1,388 

250 
899 
800 
(D) 
144 
(D) 

698 
204 
115 

379 

541 
421 
120 

152 

580 
30 
(D) 
(D) 
153 
(D) 
(D) 

(D) 
78 

2,274 

18 
(D) 
(D) 

755 
454 
(D) 
(D) 

134 

10 

5 

594 

86 
412 
362 
(D) 

47 
(D) 

215 
82 
26 

107 

287 

230 

57 

64 

192 
27 
(D) 
(D) 
48 
(D) 
(D) 

(D) 
21 

1,688 

18 

(D) 
(D) 

476 
280 
(D) 
(D) 

89 

8 

5 

457 

73 
307 
273 
(D) 

38 
(D) 

202 
75 
25 

102 

218 

180 

38 

41 

174 
19 

CD) 
(D) 
44 
(D) 
(D) 

(D) 
21 

276 

13 
5 
8 

15 
4 
4 
7 

26 
7 
4 

76 

15 
35 
22 

3 
12 

5 

22 
7 
6 

9 

45 
28 
17 

7 

61 
3 
6 
3 

17 
1 
2 

k 

4 
7 

35,069 

709 
269 
440 

8,555 

5,560 

2,828 

167 

4,379 
376 
158 

8,856 

1,838 
4,991 
4,673 

417 
1,291 

225 

3,565 

1,715 
369 

1,481 

2,370 

1,534 

836 

1,246 

4,855 
184 
(D) 
(D) 

1,139 
(D) 
(D) 

(D) 
523 

5,468 

52 

Lumber,  building  materials,  hardware, 
fftTm  pqnlpnPTit  HenlPT.q, 

119 

5251 

Hardware  stores 

49 

52  ex.  5251 

Other 

70 

53  part^ 
531 

General  merchandise  group  stores^ 

Department  stores 

1,521 
1,054 

533 

Limited  price  variety  stores 

459 

539 
54 

Other  general  merchandise  stores 

Food  stores 

8 
489 

55  ex.  554 

Aiitrmf^tl  VP  deftT  Prs 

53 

554 

Gasoline  service  stations 

13 

56 

Apparel,  accessory  stores 

1,337 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors* 

246 

562, 563, 568 
562 

Wcmen's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ 

860 
821 

565 

Fomnly  f^lnthing  sti-irpRS   _  _  ,,,.,,,.. 

57 

566 

Shoe  stores 

132 

564,  569 

Other  apparel  stores 

42 

57 

Furniture,  heme  furnishings,  equipnent 
stores ,,,.... 

536 

5712 

Furniture  stores* , 

268 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

84 
184 

58 

Fating,  rirniilrlTig  plnnes 

573 

5812 

Eating  places 

345 

5813 

Drinking  places 

228 

591 

Drug  stores,  proprietary  stores 

178 

59  ex.  591 

Other  retail  stores* 

649 

592 

Liquor  stores 

22 

594 

Book,  stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
169 

5992 

Florists 

(D) 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

(D) 
(D) 

783 

Motion  pictirre  theaters 

104, 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  i 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general,] 
merchandise  stores  but  elsewhere  classified  were   $712,000  ,  of  which  $359,000   was  included  with  apparel,  accessory  stores. '[ 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


FALL  RIVER,  MASS.-R  I.,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:      1958  AND  1954 

CITY  OF  FALL  RIVER 

Establishnents,  Sales,  Ammal  Payroll,  and  Boiployees,  by  Kind  of  Business 

7 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  enqjloyees, 

workweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments ^ 

(number) 

Sales ^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,  total^ 

1,231 

62 
16 
46 

53 

5 

10 

32 

327 

50 

95 

99 

26 
31 
17 

7 
26 

5 

81 
33 
22 

26 

208 

133 

75 

41 

215 
37 

6 
13 
19 
17 

2 

4 
6 

119,767 

5,009 

664 

4,345 

15,006 

10,639 

(D) 

(D) 

34,735 

12,128 

5,537 

11,818 

2,826 
5,070 
(D) 
(D) 
(D) 
148 

10,030 
(D) 
(D) 

2,739 

7,931 
5,206 
2,725 

4,484 

13,089 
2,447 
179 
(D) 
1,048 
462 
(D) 

(D) 
(D) 

(D) 

6ft9 

64 

605 

2,101 

1,437 

(D) 

(D) 

2,545 

1,250 

317 

1,722 

352 
910 
(D) 
(D) 
(D) 
(D) 

iSi 

122 

425 

1,653 

1,125 

528 

552 

1,318 
248 

26 
(D) 
(D) 

82 
(D) 

(D) 
(D) 

(D) 

179 

23 

156 

1,005 
638 
(D) 
(D) 

967 

342 

150 

746 

120 
427 
(D) 
(D) 
(D) 
(D) 

&] 

47 

123 

826 
568 
258 

251 

431 
105 
8 
(D) 
(D) 
31 
(D) 

(D) 
(D) 

(D) 

164 

20 

144 

691 
480 
(D) 
(D) 

700 

333 

121 

566 

93 
318 
(D) 
(D) 
(D) 
(D) 

IK! 

42 

116 

672 
476 
196 

157 

385 

82 

6 

(D) 

(D) 
29 

(D) 

(D) 
(D) 

1,320 

57 
31 
26 

62 

4 

12 

46 

385 

51 

102 

124 

22 
54 
31 

6 
29 

5 

83 
30 
13 

36 

208 

121 

87 

39 

209 

30 

8 

7 

21 

12 

2 

4 
12 

113,867 

6,303 
(D) 
(D) 

9,909 

5,560 

(D) 

(D) 

28,431 

15,080 

5,392 

12,634 

(D) 
5,956 
(D) 
(D) 
(D) 
225 

9,773 
(D) 
(D) 

2,095 

7,533 
4,815 
2,718 

3,820 

14,992 
1,771 
(D) 
266 
1,237 
387 
(D) 

(D) 

(D) 

12,498 

52 

Lumber,  building  mateirlals ,  hardware, 
f ann  equipment  dealers 

571 

5251 

Hardware  stores 

(D) 

52  ex.   5251 

Other 

(D) 

53  part  3 
531 

General  merchandise  groi^)  stores'* 

Department  stores 

1,654 
1,054 

533 

(D) 

539 

54 

Other  general  merchandise  stores 

Food  stores 

(D) 
1,981 

55  ex.   554 

AntonV)t-'>  vp    Hpnl  ptk , .,..,,.,.. 

1,356 

554 

rTasnIinfi   sp-nrif^.p    <;tnt^OT)R 

252 

56 

1  758 

561,   567 

Men's,  boys'   apparel  stores,   custom 
tailors* 

(D) 

562,563,568 
562 

Women's  clothing,   specialty  stores.... 
Ready-to-wear  stores' 

969 

(D) 

565 

Kamnly   pTnthing   b+j~,7-ps5 

(D) 

566 

Shoe  stores 

197 

564,   569 

Other  apparel  stores 

42 

57 

Furniture,  home  fvimishings,   equipment 
stores 

1,237 

5712 

Furniture  stores* 

(D) 

5713-15,   19 
572,   573 

Other  home  furnishings   stores* 

Household  appliance,   radio,  TV, 
music  stores ., 

(D) 
243 

58 
5812 

Eating,   drlnldng  places t... 

Eating  places 

1,567 
921 

5813 

DrinJdjig  places. .,.,.,.,,,......,..... 

646 

591 

Drug  stores,  proprietary  stores 

4S4 

59  ex.   591 

Other  retail  stores* 

1,638 

592 

Liquor  stores, ,,,,,. 

217 

594 

Book,   stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores, 

26 
183 

5992 

Florists 

63 

5996 
7011,  7012 

Camera,  photographic  siqjply  stores.,,. 

SKr.ECi'KD  SERVICES 
Hotels 

(D) 
(D) 

783 

Motion  pictiire  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  pictiire  theaters," 

All  1954  group  totals  (i,e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  (Df  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "eaigjloyer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

FALL  RIVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Bxisiness 

Kind  of  business 

1958^ 

1954^ 

_IC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  enployees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total ..•••. 

1,552 

82 
22 
60 

57 

5 

11 

35 

386 

70 

139 

111 

26 
37 
20 

8 
28 

6 

91 
34 
26 

31 

289 

201 

88 

46 

281 
51 

6 
15 
24 
21 

2 

4 

143,271 

7,330 

847 

6,483 

15,130 

10,639 

3,126 

(D) 

42,341 

16,001 

7,869 

12,650 

2,826 
5,248 
4,274 
2,347 
1,907 
(D) 

10,668 

6,521 

933 

3,214 

10,776 
7,644 
3,132 

4,993 

15,513 
3,215 
179 
351 
1,126 
514 
(D) 

(D) 
(D) 

15,812 

939 

87 

852 

2,113 

1,437 

556 

(D) 

3,003 

1,443 

445 

1,798 

352 
917 
812 
320 
(D) 
(D) 

1,751 

1,095 

176 

(D) 

2,246 

1,659 

587 

606 

1,468 

298 

26 

8 

179 

91 

(D) 

(D) 
(D) 

6,365 

260 

33 

227 

1,011 
638 
316 

(D) 

1,155 

406 

218 

779 

120 
433 
379 
155 
(D) 
(D) 

589 

402 

47 

(D) 

1,177 
876 
301 

277 

493 

130 

8 

5 

59 

34 

(D) 

(D) 
(D) 

5,066 

237 

28 

209 

695 
480 
170 
(D) 

861 

397 

173 

591 

93 
322 
287 
118 
(D) 
(D) 

560 

385 

42 

(D) 

945 
723 
222 

169 

438 

104 

6 

2 

55 

31 

(D) 

(D) 
(D) 

1,610 

74 
36 
38 

69 

4 

17 

48 

451 

67 

143 

133 

23 
57 
32 

7 
31 

5 

93 
31 
14 

42 

268 
160 
108 

45 

267 
44 

8 
11 
25 
20 

2 

5 
14 

134,205 

8,678 
2,517 
6,161 

10,134 

5,560 

3,524 

(D) 

35,431 

18,076 

7,191 

13,420 

3,013 
6,663 
5,475 
1,255 
2,098 
225 

10,181 

7,119 

682 

2,158 

9,497 
6,122 
3,375 

4,434 

17,163 
2,158 
(D) 
(D) 
1,277 
422 
(D) 

(D) 
942 

14,168 

52 

Lumber,  building  materials,  hardware, 
f aim  equipnent  dealers 

810 

5251 

Hardvreire  stores 

122 

52  ex.  5251 

Other 

688 

53  part  3 
531 

General  merchandise  group  stores^ 

Department  stores .,,.,.,,,,,,, 

1,658 
1,054 

533 

T.-J  nin  i-.f^f^    pr-i  r^.p  varn  t^ty  stnrp.q ,  .  ^  .  .  ^  ,  *  *  ^ 

533 

539 

54 

Other  general  merchandise  stores 

Food  stores ..,.,,.«,,.,,,,,,,,. ».. 

(D) 
2,447 

55  ex.  554 

Automotive  dealers, ,.,,, , ,. 

1,631 

554 

Gasoline  service  stations 

325 

56 

Apparel,  accessory  stores 

1,786 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

344 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores^......,,....,.. 

996 
928 

565 

207 

566 

197 

564,  569 

Other  apparel  stores 

42 

57 

Furniture,  home  iijmishings ,  equipment 

1,260 

5712 

877 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ,.,.,,,,,..,,,,,.,.,.,.,. 

138 
245 

58 

Fn+.lng,  rtrlnWng  plnr^pn,  , , 

1,940 

5812 

Eating  places 

1,177 

5813 

Drinking  places 

763 

591 

Drug  stores,  proprietary  stores 

538 

59  ex.  591 

Other  retail  stores^ ••••••••.•••.•••.••. 

1,773 

592 

Liquor  stores. ........................ 

272 

594 

Book,  stationery  stores....... 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

(D) 
183 

5992 

Florists 

64 

5996 

7011,  7012 

Camera,  photographic  sv^iply  stores.... 

SELECTED  SERVICES 
Hotels 

(D) 
(D) 

783 

170 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

"'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


FALL  RIVER,  MASS.-R  I.,  AREA 


Table  4,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHIENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  FALL  RIVER,  THE  ENTIRE  CITY,  AND  FALL  RIVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-',,,. .,.,...... 

Lumber,  building  materials,  hcirdware,  farm  equipment 

dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores ...,,., 

Food  stores , ...,,,...,..., 

Automotive  dealers, , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*,,,.,. 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores'........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places *.,. 

DiTjilring  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  si^jply  stores..... 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


3.0 


-49.0 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

25.8 

-37.5' 

4.4 

-1.8 

-4.4 

-0.9 

-11.1 

(D) 
-5.1 

(D) 

16.0 

-18.1 

23.3 

53.6 

-2.4 

9.3 

-23.9 

-8.4 

1.6 
48.9 
(D) 
(D) 
-21.0 
(D) 
(D) 


(D) 
-28.7 


5.2 


-20.5 
(D) 
(D) 

51.4 

91.3 

(D) 

(D) 

22.2 

-19.6 

2.7 

-6.5 
(D) 

-14.9 
(D) 
(D) 
(D) 

-34,2 

2.6 

(D) 

(D) 

30.7 

5.3 
8.1 

0.3 

17.4 

-12.7 

38.2 

(D) 

(D) 

-15.3 

19.4 

(D) 


(D) 
(D) 


6.1 


-16.9 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

21.5 

-19.1 

2.6 

-17.5 
(D) 

-87.3 
(D) 
(D) 
(D) 
(D) 

-5.1 

(D) 

(D) 

-24.4 


7.6 

11.0 

29.8 

-19.6 
36.9 
(D) 
(D) 
51.0 
(D) 
(D) 


(D) 
(D) 


6.8 


-15.5 

-66.3 

5.2 

49.3 

91.3 

-11.3 

(D) 

19.5 

-11.5 

9.4 

-5.7 

-6.2 

-21.2 

-21.9 

87.0 

-9.1 

(D) 

4.8 
-8.4 
36.8 
48.9 

13.5 
24.9 
-7.2 

12.6 

-9.6 

49.0 

(D) 

(D) 

-11.8 

21.8 

(D) 


(D) 
(D) 


8.1 


-12.6 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

18.6 

-10.9 

9.5 

-13.5 

-9.0 

-82.0 

-85.4 

(D) 
-15.5 

(D) 

-1.3 
-5.3 
52.7 
38.7 

18.7 
30.1 
-1.7 

20.8 

-14.0 
49.0 
(D) 
(D) 
63.8 
(D) 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"totels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 
'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAEL  STORES:   1958  AND  195-i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

FALL  RIVER  AND  OF  FALL  RIVER  STAITOARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORKS 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. , ,,., 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores... 

Food  stores. 

Automotive  dealers. ......................................... 

Gasoline  service  gtations.......................... 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custcm  tailors* ., 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores*........,...... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plac es 

Drinking  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   sv?)ply  stores......... 


30.2 

7.2 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

15.9 

1.9 

3.0 

73.6 
62.2 
97.6 

(D) 
(D) 
(D) 
(D) 

41.2 
(D) 
(D) 

83.1 

29.2 
32.2 
23.3 

25.5 

37.7 
11.2 
(D) 
(D) 
85.9 
(D) 
(D) 


30.8 

11.2 
(D) 
(D) 

86.3 
(D) 
(D) 
(D) 

15.4 

2.5 

2.9 

70.1 
(D) 

83.8 

(D) 

(D) 

(D) 

100.0 

36.5 
(D) 
(D) 

70.7 

31.5 
31.9 
30.8 

32.6 

32.4 
10.4 
(D) 
(D) 
92.1 
(D) 
(D) 


25.2 

4.9 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

13.0 


2.1 

68.8 
62.2 
94.3 
97.3 

(D) 
64.2 

(D) 

38.8 
21.5 
48.8 
70.8 

21.5 
21.9 
20.3 

22.9 

31.8 
8.5 
(D) 
(D) 

79.9 
(D) 
(D) 


26.1 

8.2 

10.7 

7.1 

84.4 
(D) 

80.2 
(D) 

12.4 

2.1 

2.2 

66.0 
61.0 
74.9 
85.4 
33.2 
61.5 
100.0 

35.0 
24.1 
54.1 
68.6 

25.0 
25.1 
24.8 

28.1 

28.3 
8.5 
(D) 
(D) 

89.2 
(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  1954— PERCENTAGE  DISTRIBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  FALL  RIVER,  THE  ENTIRE  CITY,  AND  FALL  RIVER  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  lAlch  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  nachlne  operators) 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

cityi 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^ 

100.0 

1.0 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

15.2 
0.7 
0.5 

24.1 

4.9 
13.7 
11.5 
(D) 
3.4 
(D) 

11.4 
3.9 
1.3 

6.2 

6.4 
4.6 
1.8 

3.2 

13.6 
0.8 
(D) 
(D) 
2.5 
(D) 
(D) 

100.0 

2.0 
0.8 
1.2 

24.4 

15.9 

8.1 

0.4 

12.5 
1.1 
0.5 

25.2 

5.2 
14.2 
13.3 
1.2 
3.7 
0.6 

10.2 
4.9 
1.1 

4.2 

6.8 
4.4 
2.4 

3.6 

13.7 
0.5 
(D) 
(D) 
3.2 
(D) 
(D) 

100.0 

4.2 
0.6 
3.6 

12.5 
8.9 
(D) 
(D) 

29.0 

10.1 

4.6 

9.9 

2.4 
4.2 
(D) 
(D) 
(D) 
0.1 

8.4 
(D) 
(D) 

2.3 

6.6 
4.3 
2.3 

3.8 

10.9 
2.0 
0.1 
(D) 
0.9 
0.4 
(D) 

100.0 

5.5 
(D) 
(D) 

8.7 
4.9 
(D) 

(D) 

25.1 

13.2 

4.7 

11.1 

(D) 
5.2 
(D) 
(D) 

^!1 

8.6 
(D) 
(D) 

1.8 

6.6 
4.2 
2.4 

3.4 

13.1 
1.6 

(D) 
0.2 
1.1 

0.3 
(D) 

100.0 

5.1 
0.6 
4.5 

10.6 
7.4 
2.2 

(D) 

29.6 

11.2 

5.5 

8.8 

2.0 
3.7 
3.0 
1.6 
1.3 
(D) 

7.4 
4.6 
0.7 

2.2 

7.5 
5.3 
2.2 

3.5 

10.8 
2.2 
0.1 
0.2 
0.8 
0.4 
(D) 

100  0 

52 

Lunber,  building  materials,  hardware, 
f am  equlpiient  dealers 

6.5 

5251 

Hardware  stores. . «.•.••...••.......... 

1.9 

52  ex.  5251 

Other 

4.6 

53  part^ 
531 

General  merchandise  group  stores^ 

IVpartmRnt  stfores .••..•••....• 

7.6 
4.1 

533 

T.lmitAd  price  vnrlf^ty  ''to'''<*P.......... 

2  7 

539 

54 

Other  general  merchandise  stores 

Food  stores. .,..,,♦.,...,.....,..,.....♦ 

(D) 
26.4 

55  ex.  554 

Automotive  detilera. ..................... 

13.5 

554 

5.4 

56 

■Apparel,  accessory  stores, •••.•.•••...•• 

9.9 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

2.2 

562,563,568 
562 

Women's  clothing,  specialty  stores.,.. 
Ready-to-wear  stores'.....,,.,,,,,,. 

5.0 
4.1 

565 

FHnrtly  r^^ot>l^"e  «+"''•«'' 

0.9 

566 

1.6 

564,  569 

Othp-r  nppn-ppl  stj-tTP.q^  ^^   ^^^ 

0.2 

57 

Pumiture,  heme  fumlshlngs,  equlpnent 
stores ., 

7.5 

5712 

Furniture  stores*. ...,,.,,,,,,,,,.,.,, 

5.3 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  ^ipUance,  radio,  TV,  music 
stores. ..,,,,,,,..,,,........ 

0.5 
1.6 

58 
5812 

TjitlTig^  ri-MT^lTie  r""  '"^'^'' t 

7.1 
4.6 

5813 

Drtnklng  plfl^^es,  •..••... 

2.5 

591 

dvg  stores,  proprietary  stores,.,..,,. , 

3.3 

59  ex.  591 

Other  retail  stores' 

12.8 

592 

Liquor  stores. . ......,,..,,,,......,,, 

1.6 

594 

Book,  stationery  stores .,,,..,....,.,, 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores, ••....• •••••... 

(D) 
1.0 

5992 

Florists. .......,.,,,,..,,..........,, 

0  3 

Camera,  photographic  svqiply  stores,.,. 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  covmted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*19X  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of 


'  Employers . " — Information  for 

establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab-  i 
lishment  was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for  i 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases  i 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  oi' 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  condition^, 
and  procedures.     Strict  comparability  inthedatJ^ 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  'of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales. -Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the  I 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classificatie  secludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  inoreover, 
even  though  stores  are  classified  as  "focd  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.)  .j 

The  classifications  based  on  the  census  forms,  | 
on  the  other  hand,  reflect  the  information  on  the! 
commodity  "composition"  of  the  establishment  as  ,i 
revealed  by  the  census   classification  inquiries. 
The   effect  of  the  two  different  sources  on  uni- 
formity   of    classification,    as    reflected    in    the!| 
measurement  of  dollar  volume  of  sales  is  minor.  ( 
In  total,   the   "nonemployer"   establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
iby  this  change. 

Def)artment  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1  1.  Furniture,  home  furnishings,  appliances, 
{radio  and  TV  sets 

j        2.     A  general  line  of  apparel  for  the  family 

<        3.      Household  Unen  and  dry  goods 

^    An  establishment  with  total  sales  of  less  than 
'$5,000,000,   in  which   sales   of  any  one  of  these 
'groupings    is    greater    than   80%  of  total  sales, 
is  not  classified  as  a  department  store. 

,     An  establishment  with  total  sales  of  $5,000,000 

or    more    is    classified    as  a  department   store 

l^even    if    sales    of  one  of  the  groups   described 


above  is  more  than  805^  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  of)erations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi-  \ 
als;  china,  glassware,  metalware;  lamps  and  lamp-  , 
shades,  blinds  and  window  shades;  etc,  I 

1 
i 
Household    appliances,    radio,    TV   stores   (SIC  | 
572  and  5732).— Establishments  primarily  engaged' 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).- Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

^   Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book   stores    (SIC   5942).  — Establishments   pri- 
I  marily  selling  new  books  and  periodicals. 

Stationery    stores   (SIC   5943).— Establishments 
'  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings, 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of-bxisiness  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  \mad- 
justed  and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores --Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  .with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners '  stock,  supplied  by  canners ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  bs  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years,  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Businesa  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts  — (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  repxjrt  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of- business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Siibject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Busmess  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  g.nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.    WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each    State,     the     District     of     Columbia,    Alaska,    Guam, 
Hawaii,  and  the  Virgin  Islands.   Statistics  will  be  presented] 
by    kind    of    business    for    counties,     cities,    and    standard; 
metropolitan    statistical    areas.      The    amount    of    kind-of- 
business    detail  will   vary  in  accordance    with  the  number  of  ] 
wholesale    establishments    in   the    area.     Data   for    selected 
towns    and    townships    in    New    England,    New  Jersey,    arid 
Pennsylvania   will   also  be    included.     This   volume   will  in- 
corporate the  area  report  series  BC58-WA.  j 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa-  [ 
rate  chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate i 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard) 
metropolitan  statistical  areas.  The  amount  of  kind-of-; 
business  detail  will  vary  in  accordance  with  the  number  o{\ 
service  establishments  in  the  area.  Data  for  selected  towns| 
emd  townships  in  New  England,  New  Jersey,  and  Pennsyl-i 
vania  will  also  be  included.  This  volume  will  incorporate! 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspa{)ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 

\  1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 

,  the  Census  Bureau. 

,  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
(     basis  for  comparing  changes  in  business  activity  in  the  Cen- 
I     tral   Business   District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

I  Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 

'  high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 

ii(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  compiarisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  dejjartment 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STOKES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  FLINT 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


(number) 


Sales 1 


(*1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nijmber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  ^ ; 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


464 


103,647 

7,443 
232 

7,211 

23, 291 

18,836 

(D) 

(D) 

6,506 
19,713 

2,093 

17, 063 

4,245 
8,694 
7,941 

610 
3,208 

306 


13,938 
4,667 
2,677 

6,594 

4,484 
3,380 
1,104 

2,976 

6,140 

IS! 

934 

1,758 

485 

330 


1,499 
(D) 


15,057 

729 

13 

716 

3,763 

3,057 
(D) 
(D) 

468 
2,528 

206 

2,686 

616 

1,436 

1,305 

112 

489 

33 


2,156 
926 

553 

'677 

1,021 
820 
201 

378 

1,122 

(D) 
55 
188 
429 
103 
40 


570 
(D) 


4,646 


200 

5 

195 

1,283 
933 
(D) 
(D) 


465 


1,000 

235 
558 
506 

42 
149 

16 


513 
192 

155 

166 

493 
394 


133 

299 
(D) 
17 
37 
85 
39 
9 


234 
(D) 


3,894 

188 

2 

186 

991 
798 
(D) 
(D) 

119 

441 

69 


209 
447 
408 

33 
104 

15 


474 
177 
140 

157 

429 
340 


112 

263 
(D) 
15 
26 
79 
35 
9 


118 
(D) 


461 


134, 807 


18 

8,048 

2 

(D) 

16 

(D) 

18 

28,249 

5 

23,335 

6 

4,380 

7 

534 

35 

8,898 

22 

33,280 

33 

2,096 

.13 

22,514 

24 

6,541 

39 

9,536 

27 

9,135 

7 

1,491 

26 

3,709 

7 

784 

57 

15,713 

17 

7,991 

11 

3,271 

25 

4,427 

70 

4,946 

45 

3,160 

25 

1,786 

13 

4,149 

82 

6,914 

2 

(D) 

6 

465 

7 

699 

26 

2,517 

7 

589 

3 

(D) 

1,996 

1,388 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-l 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as   $426,000   of  which  $172,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


FLINT,  MICH.,  AREA 


Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  FLINT 


Establishments,  Sales,  Annual  Payroll,  and  Baployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments'^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195* 


Estab- 
lish- 
ments 1 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

DrinMng  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,96-; 


135 

58 
77 

61 

7 

32 

22 

290 


268 

157 

32 
57 
37 
17 
38 
9 


144 
34 
24 


424 
281 

143 

93 

241 
37 
3 
13 
33 
29 
7 


314, 174 

20,937 
(D) 
(D) 

35,090 

(D) 

5,561 

(D) 

80,185 

63, 500 

22,356 

22,504 

5,200 
10,282 

(D) 
2,046 
4,385 

531 


22,336 
7,093 
4,244 

10,999 

18,181 

11,796 

6,385 

13,803 

15,282 
3,067 

(D) 
1,465 
2,543 
1,024 

(D) 


1,617 
(D) 


35,286 

2,481 
(D) 
(D) 

5,209 
(D) 
905 
(D) 

4,944 

6,477 

2,072 

3,366 

747 

1,666 

(D) 

243 

11,222 

53 


3,242 

1,269 

773 

1,200 

3,948 
2,908 
1,040 

1,611 

1,936 
158 
55 
(D) 
509 
189 
(D) 


607 
(D) 


11,789 

564 
(D) 
(D) 

1,934 
(D) 
485 
(D) 

1,908 

1,265 

750 

1,368 

303 
711 
(D) 
111 
215 
28 


842 
305 
238 

299 

1,890 

1,395 

495 

637 

631 
77 
17 

(D) 

135 
64 

(D) 


250 
(D) 


9,447 

514 
(D) 
(D) 

1,390 
(D) 
261 
(D) 

1,109 

1,228 

638 

1,080 

264 
567 
(D) 

80 
146 

23 


773 
285 
210 

278 

1,646 

1,234 

412 

507 

562 
65 
15 

(D) 

126 
55 

(D) 


194 
(D) 


1,874 

100 
45 
55 

57 

5 

27 

25 

326 

112 

242 

160 

29 

60 
33 
15 
34 
14 


143 
38 
27 

72 

421 
265 
156 

90 

223 

30 
6 
15 
46 
23 
5 


325,268 

22,999 

3,291 

19,708 

32,599 

23,335 

6,307 

2,902 

69,489 

76,926 

21,059 

25,112 

6,746 
11,041 
9,926 
2,146 
4,114 
(D) 


26,211 
(D) 
(D) 

10,631 

22,140 

13,981 

8,159 

13,512 

15,221 
2,379 
465 
931 
3,526 
982 
486 


(D) 
2,273 


2,656 

306 

2,350 

4,182 

2,910 

1,000 

272 

4,540 

7,717 

1,804 

3,347 

977 
1,451 
1,305 
266 
514 
139 


3,714 
(D) 
(D) 

1,427 

4,735 
3,392 
1,343 

1,414 

1,823 

90 

72 

134 

507 

162 

60 


(D) 
417 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
I     All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
I  ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

I    ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
ij     1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data  leased  departments  are  separately  classified  as 

stores. 
I    *1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
/    ^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND   SELECTED  SERVICE  ESTABLISHMENTS: 
FLINT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


1958  AND  1954 


Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Biislness 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 
lish- 
ments-^ 


(number) 


Sales 1 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

5<i 

55  ex.  554 


56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autoniotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fximiture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  fiimishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


7011,  7012 
783 


Hotels 

Motion  pictiire  theaters. 


2,915 


247 

95 

152 

100 

9 

52 

35 

475 


422 
207 

36 
80 

53 
25 
47 

13 


197 
42 
29 

126 

591 
399 
192 

120 

325 
42 

5 
17 
43 
39 


416,196 


33,714 

5,432 

28,282 

39,590 

27,099 

7,242 

(D) 

107,070 

88, 896 

34,250 

26,114 

5,515 

11,655 

10,610 

3,373 

4,848 

(D) 


25,970 
8,404 
4,418 

13,148 

23,944 

15,556 

8,388 

17, 609 

19,039 
3,596 

287 
1,912 
3,021 
1,197 

518 


1,629 
(D) 


43,926 


3,703 

505 

3,198 

5,668 
3,981 

1,143 
(D) 

6,437 

8,581 

2,876 

3,706 

760 
1,820 
1,668 
360 
(D) 
(D) 


3,551 

1,353 

786 

1,412 

5,062 
3,756 
1,306 

2,025 

2,317 
205 

55 
336 
578 
201 

59 


607 
(D) 


14,994 


173 
707 

2,184 

1,335 

626 

(D) 

2,536 

1,706 

1,085 

1,529 

309 
781 
719 
168 
(D) 
(D) 


945 
330 
248 

367 

2,546 

1,918 

628 

813 

770 
98 
17 
71 

158 
76 
15 


11,923 


136 
664 

1,519 

1,027 

329 

(D) 

1,565 

1,652 

900 

1,192 

269 
619 
572 
119 
(D) 
(D) 


859 
306 
220 

333 

2,133 

1,618 

515 

637 

666 
77 
15 
57 

145 
62 
15 


250 
(D) 


194 
(D) 


2,736 


199 

77 
120 

90 
5 

41 
44 

534 

173 

368 

199 

36 
76 
41 
21 
43 
15 


206 
40 
30 

126 

545 
342 
203 

116 

306 
38 

6 
29 
57 
36 

5 


411,150 

35,445 

5,552 

29, 877 

35,149 

23,335 

7,572 

4,242 

94,248 

97,601 

30,245 

27,761 

7,871 

11,555 

10,289 

2,762 

4,468 

(D) 


29,413 

11,787 

4,124 

13,306 

26,524 
16,231 
10,293 

16,228 

18,536 
2,922 
465 
1,447 
3,717 
1,233 


2,022 
2,885 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA.)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish-J 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

-'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  aij, 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establislments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


FLINT,  MICH.,  AREA 


Table  ^.—RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  FLINT,  THE  ENTIRE  CITY,  AND  FLINT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  55'i 

554 

56 

561,  567 
562,563,568 
562 
565 
566 
,   564,  569 

57 
5712 

5713-15,  19 
I   572,  573 

'   58 
5812 
5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  '.. 

Department  stores 

Limited  price  variety  stores,.,........,, ., 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. ...,. 

Gasoline  service  stations 

Apparel,  accessory  stores..... 

Men '  s ,  boys  '  apparel  stores ,  custom  tailors-* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores* ,, 

Family  clothing  stores-* 

Shoe  stores ,,, 

Other  apparel  stores ,...., 

Furniture,  home  furnishings,  equipment  stores....... 

Fumit-ure  stores'* 

Other  home  furnishings  stores^ 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places 

DrinMng  places , 

Dr\:g  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svpply  stores 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-23.1 


-7.5 
(D) 
(D) 

-17.6 

-19.3 

(D) 

(D) 

-26.9 

-40.8 

-0.1 

-24.2 
-35.1 
-8.8 
-13.1 
-59.1 
-13.5 
-61.0 

-11.3 

-41.6 

-18.2 

48.9 

-9.3 

7.0 

-38.2 

-28.3 

-11.2 

(D) 

(D) 

33.6 

-32.6 

-17.7 

(D) 


-24.9 
(D) 


-3.4 


-9.0 
(D) 
(D) 

7.6 

(D) 

-11.8 

(D) 

15.4 

-17.5 

6.2 

-10.4 

-22.9 

-6.9 

(D) 

-4.7 

6.6 

(D) 

-14.8 
(D) 
(D) 
3.5 

-17.9 
-15.6 
-21.7 

2.2 

0.4 
28.9 

(D) 

57.4 

-27.9 

4.3 

(D) 


(D) 
(D) 


-9.8 
(D) 
(D) 

171.2 
(D) 
(D) 
(D) 

21.6 

3.3 

6.9 

109.4 

365.9 

5.5 

(D) 

119.2 

190.6 

(D) 

20.0 

(D) 

(D) 

-29.0 

-20.4 
-22.2 

-17.1 

15.6 

10.1 

(D) 

(D) 

128.9 

-22.2 

37.2 

(D) 


(D) 
(D) 


-4.9 
-2.2 
-5.3 

12.6 

16.1 

-4.4 

(D) 

13.6 

-8.9 

13.2 

-5.9 

-29.9 

0.9 

3.1 

22.1 
8.5 
(D) 

-11.7 

-28.7 

-7.1 

-1.2 

-9.7 

-4.2 

-18.5 

8.5 

2.7 
(D) 
(D) 

32.1 
-18.7 

-2.9 
6.6 


-19.4 
(D) 


13.1 


-4.1 
(D) 
(D) 

136.2 

(NA) 

(D) 

(D) 

17.8 

7.6 

14.2 

72.5 

95.5 

46.7 

131.3 

117.4 

116.1 

(D) 

-12.2 

-1.6 

104.1 

-26.2 

-9.9 

-6.8 

-14.4 

21.1 

11.0 
(D) 
(D) 

30.7 
5.3 

10.6 
(D) 


400.0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figin-es  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  computing  percent  change . 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

FLINT  AND  OF  FLINT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  55-; 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. , , 

Other 

General  merchandise  group  stores  ^  ^ , 

Department  stores ., 

Limited  price  variety  stores , 

Other  general  merchandise  stores 

Food  stores.. 

Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores  ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  hone  furnishings,  equijment  stores 

Furniture  stores* 

Other  home  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plac es 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............. 

Jewelry  stores 

Florists , 

Camera,  photographic  si5>ply  stores.... 


Percent  of  city  sales  in 
central  business  district 


1958 


33.0 

35.5 
(D) 
(D) 

66.4 
(D) 
(D) 
(D) 

8.1 

31.0 

9.4 

75.8 
81.6 
84.6 
(D) 
29.8 
73.2 
42.4 

62.4 
65.8 
63.1 
60.0 

24.7 
28.7 
17.3 

21.6 

40.2 

(D) 

(D) 

63.8 

69.1 

47.4 

(D) 


1954 


41.4 

35.0 
(D) 
(D) 

86.7 

100.0 

69.4 

18.4 

27.2 

43.3 

10.0 

89.7 
97.0 
86.4 
92.0 
69.5 
90.2 
(D) 

59.9 
(D) 
(D) 

41.6 

22.3 
22.6 
21.9 

30.7 

45.4 

(D) 

100.0 

75.1 

71.4 

60.0 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


24.9 

22.1 

4.3 

25.5 

58.8 
69.5 

(D) 
(D) 

6.1 

22.2 

6.1 

65.3 
77.0 
74.6 
74.8 
18.1 
66.2 
(D) 

53.7 
55.5 
60.6 
50.2 

18.7 
21.7 
13.2 

16.9 

32.2 
(D) 
(D) 
48.8 
58.2 
40.5 
63.7 


1954 


32.8 

22.7 
(D) 
(D) 

80.4 

100.0 

57.8 

12.6 

9.4 

34.1 

6.9 

81.1 
83.1 
82.5 
88.8 
54.0 
83.0 
(D) 

53.4 
67.8 
79.3 
33.3 

18.6 
19.5 
17.4 

25.6 

37.3 
(D) 
100.0 
48.3 
67.7' 
47.8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  ccraputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  canputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Tatle  6.— RETAIL  STOKES:  1958  AND  195^1 — ^PERCENTAOE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  FLINT,  THE  ENTIRE  CITY,  AND  FLINT  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  Ijased  an  total  Retail  Store  Sales  wblch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195-; 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1953 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Umber,  building  materials,  hardware, 

faijo  equipment  dealers 

Hardware  stores. . .................... 

Other 

General  merchandise  group  stores^  '.... 
Department  stores, ................... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores, .,............,,,...,, 

Autcmotive  deeilers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors^ 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' .......,, 

Family  clothing  stores' 

Shoe  stores ,,....., 

Other  apparel  stores 

Fvimiture,  heme  furnishings,  equlpnent 

stores , 

Furniture  stores*. .....,, 

Other  hpTTK^  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places,.... 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores ,. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores.,. 


100.0 


7.2 
0.2 
7.0 

22.5 

18.2 

(D) 

(D) 

6.3 

19.0 


16.5 


7.7 
0.6 
3.1 
0.3 


13.4 
4.5 
2.6 

6.4 

4.3 
3.3 
1.1 

2.9 

5.9 
(D) 
(D) 
0.9 
1.7 
0.5 
0.3 


100.0 
6.0 

ISi 

21.0 

17.3 

3.2 

0.4 

6.6 

24.7 

1.6 

16.7 

4.9 
7.1 
6.8 
1.1 
2.8 
0.6 


11.7 
5.9 
2.4 

3.3 

3.6 
2.3 
1.3 

3.0 

5.1 
(D) 
0.3 
0.5 
1.9 
0.4 
(D) 


100.0 


6.7 
(D) 
(D) 

11.2 
(D) 
1.8 
(D) 

25.5 

20.2 

7.1 

7.2 

1.7 
3.3 
(D) 
0.6 
1.4 
0.2 


7.1 
2.3 
1.3 

3.5 

5.8 
3.8 
2.0 

4.4 

4.8 
1.0 
(D) 
0.5 
0.8 
0.3 
(D) 


100.0 

7.1 
1.0 
6.1 

10.0 
7.2 
1.9 
0.9 

21.4 

23.6 

6.5 

7.7 

2.1 
3.4 
3.1 
0.7 
1.3 
(D) 


8.1 
(D) 
(D) 

3.3 


4.3 
2.5 


4.1 


100.0 


8.1 
1.3 
6.8 

9.5 
6.5 

1.7 
(D) 

25.7 

21.4 

8.2 

6.3 

1.3 
2.8 
2.5 
0.8 
1.2 
(D) 


6.2 
2.0 
1.1 

3.1 

5.8 
3.7 

2.0 

4.2 


100.0 


1.4 
7.2 

8.5 
5.7 
1.8 

1.0 

22.9 

23.7 

7.4 


1.9 
2.8 
2.5 
0.7 
1.1 
(D) 


7.2 
2.9 
1.0 

3.2 

6.5 
3.9 
2.5 

3.9 


9.0 
0.3 

0.1 


I   Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^In  computing  percent,  1958  figures  incorporate  leased  depariments  data  with  main  store.  In  1954  data,  leased  departments  are 
I  separately  classified  as  stores. 
\       *1954  data  limited  to  "employer"  establishments  in  canputing  percent. 

I   'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishnents. 
'inclxides  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  FLINT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "North  Flint  Plaza"  and  the  stores  on  Detroit  St.  from  Pierson  Rd.  to  West  Parkway 
Ave.  and  the  100  block  of  East  Pierson  Rd.  and  the  100-200  blocks  of  West  Pierson  Rd. 


SIC 
code 


Kind  of  business 


Total 

SIC 

code 

55  ex.  554 

19 

7,736 

554 

56 

6 

561,  567 

(D) 

562-3, 568 

562 

10 

565 

3,947 

566 

564,  569 

3 

57 

(D) 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

19 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

2 

592 

1 

594 

1 

595 

597 

5992 

3 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, ' 
56,  57 


52.  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number - 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ' . ... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores'"' 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Wanen's  clothing,  specialty  stores. . ., 

Ready-to-wear  stores  ' , 

Femily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  heme  fui"nishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  3"tores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


2 
2 

2  I 

2  1 
.|  ^, 

'i 


MRC  No.  2. — Includes  the  stores  on  North  Saginaw  St.  from  East  Russell  Ave.  to  East  Foss  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,  2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,  000) . , , 

Convenience  goods  stores: 

Number 

Sales ($1,  000) . . . 

Shopping  goods  stores:^ 

Number 

Sales ($1,000) . . . 

All  other  stores: 

Number 

Sales ($1, 000) . . . 


Retail  stores,  total ^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores , 

Limited  price  variety  stoics 

Other  general  merchandise  stores. 


Food  stores. 


21 
4,505 


7 
1,764 

4 
1,002 


10 
1,739 


Number  of 
establish- 
ments 


21 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmo'tive  dealers 

Gasoline  service  stations. 


Apparel,   accessory  stores^ 

Men's,  boys'  apparel  stores,  cus'tcm 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■kjroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  ^rtiich  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  b'usiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  busines^ 


FLINT,  MICH.,  AREA 


13 


Table  7. —RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  FLINT  STANDARD  METROPOLITAN  STATISTICAL  AREA—Continued 


MRC  No.  3. 


-Includes  the  planned  center  known  as  "Northwest  Shopping  Center"  and  the  stores  on  North  Clio  Rd.  from  Canterbury  to  Mott 
Ave.  and  along  West  Pierson  Rd.  from  Cloverlawn  Dr.  to  Montrose  St. 


SIC 
code 


Kind  of  busiDess 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: 

Number 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

&aes ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  eijuipment  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ' .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


24 
8,119 


7 
4,696 


9 
2,383 


1,040 


Number  of 
establish- 
ments 


24 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Appai^l,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drin]dng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


MRC  No.  4. — Includes  the  planned  center  knomi  as  "South  Flint  Plaza"  and  the  stores  on  Fenton  Rd.  (4600  up  and  G  3200-G  3599)  and  on 

Hemphill  Rd.  (G  850-G  1030  and  850-1030). 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number... ., 

Sales ($1,000),. 

Convenience  goods  stores: 

Number 

Sales ($1,000).. 

Shopping  goods  stores :2 

Number 

Sales ($1,000).. 

All  other  stores: 

Number 

Sales ($1,000) . . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Deparlanent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


37 
12,645 


11 
4,857 


17 
6,965 


9 
823 


Number  of 
establish- 
ments 


37 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores-^ 

Men's,  boys'  apparel  stores,  cxistcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3 

10 

2 
5 
4 


,1    

A  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

J  ^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  coiild  not  be  classified  by  detailed  kinds  of  business. 

^  ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

[   Limited  to  "anployer"  establishments. 

j  ^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  ir 
these  tabulations,  regardless  of  the  period  o) 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen-|| 
suses  were  conducted  under  similar  conditional 
and  procedures.     Strict  comparability  in  the  data! 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
xhe  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
iin  establishment  classifications  used  in  the  1954 
Census: 

I  a.      Musical  instrument  stores  and  music 

I  and  record  shops  have  been  shifted  to  the  kind- 

I  of- business   group   "Furniture,  Home  Furnish- 

I  ings.  Equipment  Stores"  from  the  group  " Other 

j  Retail  Stores." 

b.       Antique   stores   have  been   shifted   to 
I    the  group  "Other  Retail  Stores"  from  the  group 
I     "Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
xluded  those  businesses  with  no  paid  employment 
'which  had  sales  volume  of  less  than  $2,500  in 
|the  census  year.  To  the  extent  that  price  in- 
icreases  since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 

^than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
jundoubtedly    is    only    a   fraction   of  one   percent 

^and  probably   has    little   effect  on  the  number  of 

jstores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level, 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


'Full  workweek"  employees.— "Full  workweek" 


employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conimodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover,  j 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 1 
able  on  the  tax  form,  the  kind-of-business  classi-f 
fications  based  on  that  form  represent  primarily! 
"self-designation."  In  some  cases  this  informa-} 
tion  was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of    business.       (See    "Comparisons  of  the   1954i 

and  1958  Censuses,"  above.)  j 

I 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  thej 
measurement  of  dollar  volume  of  sales  is  minor.] 
In  total,  the  "nonemployer"  establishments  ac-l 
count  for  less  than   10  percent  of  retail  saleej 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— E stablishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  itenns  in  each  of  the  fol- 
jlowing  lines  of  merchandise: 

1.     Furniture,  home  furnishings,  appliances, 
'radio  and  TV  sets 

j       2.     A  general  line  of  apparel  for  the  family 

I       3.      Household  linen  and  dry  goods 

.  An  establishment  with  total  sales  of  less  than 
••5,000,000,  in  which  sales  of  any  one  of  these 
f;roupings  is  greater  than  80%  of  total  sales, 
IB  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
ir    more    is    classified    as  a  department   store 
Ijven    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
nuirily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Storee 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radici 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kindfi 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Censuji 
were  included  in  this  group  are  now  included  witlij 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— E stablishmenti i 
primarily  selling  household  furniture,  mattresses(,j 
springs,  and  other  sleep  equipment.  Also  includetl 
in  this  classification  are  establishments  sellinji 
household  appliances,  record  players,  and  radii:i 
and  TV  sets,  provided  the  receipts  from  sale-ii 
of  furniture  and  sleep  equipment  exceed  thos;: 
from  sales  of  the  other  commodity  lines  named! 

Other  home  furnishings  stores  (SIC  571  excepi 
57 12 ) . — Establishments  primarily  selling  home  fur;  | 
nishings  other  than  household  furniture,  mat' 
tresses,  springs,  and  other  sleep  equipment.  In 
eluded  are  stores  primarily  engaged  in  sellini;, 
such  lines  of  home  furnishings  as  floor  coverings  I 
drapery,  curtains,  slip  covers,  upholstery  materil  I 
als;  china,  glassware,  metalware;  lamps  and  lamp,! 
shades,  blinds  and  window  shades;  etc.  |i 

ill 
'I 
Household  appliances,  radio,  TV  stores  (SI(|-{ 
572  and  5732).— Establishments  primarily  engage; 
in  selling  household  appliances  (such  as  electric  arii 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash  j 
ing  machines  and  dryers,  freezers,  electric  ironil| 
percolators,  hot  plates,  etc.)  and  radios,  televisicij 
sets,  and  record  players.  The  retail  establishmeniiij 
(primarily  engaged  in  the  sale  of  electric  and  gai| 
appliances  for  household  use)  operated  by  publii 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri 
marily  selling  musical  instruments  such  as  organii;! 
pianos,  horns,  stringed  instruments,  drums,  xylci 
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3hones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
3wn  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
ilcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
fpr  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

\    Stationery    stores    (SIC   5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other    retail  stores  (SIC  52,  55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tine  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts  — (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishrrient,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropiolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 


U5C0MM--DC 


I 


REFERENCE  COPY 


BC58-CBD30 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

Fort  Wayne,  Ind.,  Area 


U.S.  DEPARTMENT  OF  COMMERCE 

Luther  H.  Hodges,  Secretary 

BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


1958 

Census 

oF 

Business 


BUREAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Director  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L.  KEHRES  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Chief,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS   DIVISION— 

Harvey   Kailin,    Chief 

Louis   Greenberg,   Assistant   Chief 

Henry   Wulff,    Chief,    Census   Program  Branch 


ECONOMIC  OPERATIONS  DIVISION— 
M.    D.    Bingham,    Chief 

Irving   Weiss,   Assistant  Chief,   Processing 
Sol  DoIIeck,   Assistant  Chief,   Systems 


ELECTRONIC   SYSTEMS   DIVISION- 
Robert  F.    Drury,   Chief 


GEOGRAPHY  DIVISION— 

William   T.    Fay,    Chief 


MACHINE    TABULATION   DIVISION- 
C,    F.    VanAken,    Chief 


PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  ajid  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  U.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard  ( 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsylj 
vania  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  HI.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS—A United  States  summary  chapter  and  separate  ; 
chapters,  presenting  statistics  by  kind  of  business  and  j; 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordjince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  emd  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  Tliis  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY  ' 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and  j 
geographic  areas,  for  such  subjects  as  receipts-size  of  | 
establishments,  employment -size  of  establishments,  legal  \ 
form  of  organization,  single  units  and  multiunits,  laundries  ) 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels,  j 
This  volume  will  incorporate  the  subject  report  series  ! 
BC58-SS. 

Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA-  ; 
TISTICS— A   United  States   sumrnary  chapter  and  separate  j 
chapters  for  each  State,  the   District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the   Virgin  Islands.    Statistics  are  pre-  I 
sented  by  kind  of  business  for  counties,  cities,  auid  standard  ; 
metropolitan    statistical    areas.      The    amount    of    kind-of-  j 
business  detail  will  vary  in  accordance   with  the  number  of! 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  Englajid,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.     This  volume  will  incorporate 
the  area  report  series  BC58-SA.  |£j 
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PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
'  complished  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
.bodies,  etc.  Central  business  districts  haye  been  delineated  only 
J  in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
'  1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  suchanarea  in  response  to  an  inquiry  from 
Jhe  Census  Bureau. 

'  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

I        "The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
'    tral  Business   District  with  those  in  the  remainder  of  the 
j    metropolitan  area  or  of  the  central  city." 

i  Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
i|irovided  a  general  characterization  of  the  CBD,  describing  it  as 
Tan  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 
1 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed   boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  ^ere  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KDlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  iwundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STOHES  AND  SELECTED  SKEWIOE  ESTABLISH1ENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  FORT  WAYNE 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
vorlcweek 

(nimber) 


1954 


Estab- 
lish- 
ments^ 


(mmber) 


Sales ^ 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors  * 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipaent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


382 

13 

13 

5 
3 
2 

27 

23 

24 

63 

13 
25 
14 

2 
20 

1 


43 

14 
7 


93 
64 
29 


77 
7 
5 
4 

11 
6 
1 


95,548 

2,615 

2,615 

24,887 
(D) 
(D) 

6,739 
23,648 

2,040 

12,867 

3,720 
6,336 
5,161 

(D) 
2,265 

(D) 


6,437 
(D) 
(D) 

2,536 

5,520 
4,107 
1,413 

2,546 

8,249 
843 

1,560 
(D) 

1,536 
429 
(D) 


2,257 
(D) 


14, 560 

419 

419 

4,596 
(D) 
(D) 

489 
2,358 

232 

2,247 

679 
1,178 
927 
(D) 
330 
(D) 


1,135 
(D) 
(D) 

424 

1,298 

1,089 

209 

422 

1,364 
86 
306 
(D) 
317 
96 
(D) 


5,141 


l»£ 


4,304 


100 

94 

100 

94 

889 

1,535 

(D) 

(D) 

(D) 

(D) 

180 

117 

505 

491 

92 

71 

755 

589 

202 

149 

411 

334 

331 

263 

(D) 

(D) 

116 

88 

(D) 

(D) 

299 

270 

(D) 

(D) 

(D) 

(D) 

122 

105 

746 

635 

642 

556 

104 

79 

142 

119 

433 

383 

40 

26 

95 

93 

(D) 

(D) 

74 

65 

34 

30 

(D) 

(D) 

805 
(D) 


439 

(D) 


377 

(D) 


449 


104,068 


2,308 
(D) 
(D) 

26,384 
(D) 
(D) 


7,057 
28,012 

2,183 

14,572 

4,177 
6,463 
6,034 

(D) 
3,305 

(D) 


7,722 
2,651 
1,119 

3,866 

6,149 
4,036 

2,113 

2,611 

7,070 
954 
(D) 
1,120 
1,726 
317 
(D) 


2,430 
1,131 


Standard  Notes:   (D)  Withheld  to  avoid  disclos\u-e.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish^! 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  j 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store .  In  1954  data,  leased  departments  are  separately  classified  as  I 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported! 
as  $1,315,000  of  which   $663,000  are  included  in  SIC  56.  | 

*1954  data  limited  to  "employer"  establishnents .  ^; 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents.  j 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  ! 
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FORT  WAYNE,  IND.,  AREA 


Table  2.— RETAIL  STOHES  AND  SEI£CTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  FORT  WAINE 

Establishments,  Sales,  Anniml  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Kstab- 

U.-!h- 

ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total'' 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  groigi  stores^  '. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . . 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 
tailors 


Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fumitiire,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,350 


72 
23 
49 

39 

7 

18 

12 

148 
87 

176 

95 

18 
33 

17 

4 

34 

4 


122 
42 
22 

58 

324 
217 
107 

67 

220 
35 
10 


245,253 

10,760 

944 

9,816 

43,418 

35,173 

(D) 

(D) 

53,807 

47, 282 

14,582 

16,052 

4,294 

7,364 

(D) 

(D) 

3,323 

205 


11, 736 
4,209 
2,572 

4,955 

21,141 

13,944 

7,197 

8,171 

18,304 
(D) 
1,603 
883 
1,635 
(D) 
810 


(D) 
(D) 


(D) 

1,446 

89 

1,357 

7,428 

6,082 

(D) 

(D) 

3,763 

4,410 

1,315 

2,631 

751 
(D) 
(D) 
(D) 
452 
24 


1,810 
697 
392 

721 

4,519 
3,467 
1,052 

(D) 

2,404 
(D) 
310 

124 
(D) 
(D) 
78 


(D) 
(D) 


(D) 


342 

36 

306 

2,980 

2,165 

(D) 

(D) 

1,370 

935 


937 

234 
(D) 
(D) 
(D) 
172 
9 


485 
175 
105 

205 

2,486 

1,987 

499 

(D) 

802 
(D) 
97 
36 
(D) 
(D) 
32 


(D) 
(D) 


(D) 


317 

31 

286 

2,213 

1,669 

(D) 

(D) 

926 

902 

399 

736 

174 
(D) 
(D) 
(D) 
126 
7 


444 

165 

97 

182 

2,049 

1,643 

406 

(D) 

697 
(D) 
95 
30 
(D) 
(D) 
29 


(D) 
(D) 


1,350 

65 
22 

43 

33 
5 

20 
6 

235 

83 

156 

111 

18 
32 
19 

4 
41 
12 


94 
23 
17 

54 

298 
174 
124 

63 

212 

21 

6 

13 

25 

11 

3 


204,201 

10, 219 
1,258 
8,961 

38,047 

30,905 

(D) 

(D) 

34,182 

44,527 

11,558 

15,641 

4,177 
(D) 
(D) 
344 

3,768 


12,715 
3,873 
1,708 

7,134 

17,067 
9,585 
7,482 

6,537 

13,708 
1,696 
(D) 
1,226 
(D) 
419 
363 


(D) 
(D) 


26,167 

1,380 

116 

1,264 

6,354 

5,177 

(D) 

(D) 

2,439 

3,874 

1,080 

2,669 

728 
(D) 

(D) 
55 
(D) 
(D) 


1,993 
672 
247 

928 

3,520 
2,443 
1,077 

946 

1,912 
(D) 
(D) 
181 
(D) 
76 
41 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparbnents  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

FORT  WAYNE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Baployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(nuniber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , , 


Eating,  dr  in  king  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores. . . . . 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,680 


109 
28 
81 

74 

7 

22 

29 

187 

110 

247 

108 

18 
37 

19 
4 

41 
6 


143 
48 
26 

69 

374 
253 

121 

75 

253 
36 
10 
■6 

21 

18 
6 


284,894 

16,374 

1,374 

15,000 

44,852 

35,173 

6,593 

(D) 

63,525 

52,342 

20,849 

16,555 

4,294 
7,610 
6,124 

(D) 
3,450 

(D) 


13,302 
4,786 
2,928 

5,588 

23,462 

15,623 

7,839 

9,242 

24,391 
2,984 

1,603 
883 

2,154 
718 
810 


2,881 
(D) 


34,464 

2,118 

133 

1,985 

7,497 

6,082 

1,U3 

292 

4,375 

4,745 

1,820 

2,673 

751 
1,338 
1,052 
(D) 
461 
(D) 


1,961 
743 
424 

794 

5,016 
3,881 
1,135 

1,252 

3,007 
259 
310 
124 
463 
153 
78 


996 
(D) 


12,608 

480 

51 

429 

3,019 

2,165 

708 

146 

1,613 

1,037 

745 

958 

234 
475 
386 
(D) 
176 
(D) 


517 

191 
112 

214 

2,786 

2,255 

531 

508 

945 
112 
97 
36 
105 
63 
32 


508 
(D) 


10,013 

445 

43 

402 

2,238 

1,669 

472 

97 

1,089 

1,003 

554 

753 

174 
391 
311 
(D) 
129 
(D) 


471 
180 
104 

187 

2,277 

1,849 

428 

357 

826 
80 
95 
30 
96 
47 
29 


442 
(D) 


1,648 


232,323 


111 

37 
74 

14,871 

2,049 

12,822 

49 

5 

22 

20 

39,694 

30,905 

6,580 

2,201 

285 

39,998 

99 

47,970 

210 

15,401 

115 

15,844 

18 
34 
20 
4 
41 
14 

4,177 
6,681 
6,218 

344 
3,768 

(D) 

107 
26 
15 

13,886 
4,056 
1,674 

58 

7,928 

354 
212 
U2 

19,220 

11,098 

8,122 

69 

7,244 

249 
24 

6 
15 
27 
13 

3 

18,195 
1,836 
(D) 
(D) 
1,938 
461 
363 

2,741 
2,245 


Standard  Notes :   (D)  Withheld  to  avoid  disclosure .    (NA)  Not  available .    ...  Represents  zero . 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-| 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  afll! 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


FORT  WAYNE,  IND.,  AREA 


Table  4.— RETAIL  STOKES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  FORT  WAYNE,  THE  ENTIRE  CITY,  AND  FORT  WAYNE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 
district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^..., 

Department  scores 

Limited  price  variety  stores 

Other  general  merchandise  stores., , 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores..... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

Family  clothing  stor es-* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrtnMng  plac es 

Drug  stores,  proprietary  stores.... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svpply  stores..... 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-8.2 

13.3 
(D) 

-5.7 
(D) 
(D) 

-A.l 

-15.6 

-6.6 

-11.8 

-11.7 

-2.0 

-14.5 

(D) 
-31.5 

(D) 

-16.6 
(D) 
(D) 

-33.5 

-10.3 

1.7 

-33.1 

-2.5 

14.3 

-11.6 

(D) 

(D) 

-11.9 

13.5 

(D) 


-7.1 
(D) 


20.1 


5.3 

-25.0 

9.5 

13.8 

U.l 

(D) 

(D) 

57.4 

6.2 

26.1 

2.6 
2.8 
(D) 
(D) 
(D) 
-11.9 
-70.2 

-7.7 

8.6 

50.5 

-30.5 

23.9 
45.5 
-3.8 

25.0 

33,5 
(D) 
(D) 

-28.0 
(D) 
(D) 

123.0 


(D) 
(D) 


49.5 


3.0 
(D) 
(D) 

58.9 
(D) 
(D) 
(D) 

73.5 

49.1 

33.8 

197.9 

(D) 
(D) 
(D) 
128.5 
(D) 

6.1 

(D) 

(D) 

-26.0 

43,5 

78,1 

7.7 

43,3 

51.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


22.6 


10.1 

-33.0 

15.4 

13.0 

13.8 

0.2 

(D) 

58.8 

9.1 

35.4 

4.5 

2.8 
13.9 
-1.6 

(D) 
-8,5 

(D) 

-4.3 

17.5 

74.9 

-29.6 

22.1 
40.8 
-3.5 

27.6 

34.1 

62.5 

(D) 

(D) 

11.1 

55.7 

123.1 


5.1 
(D) 


47.6 


9.5 
(D) 
(D) 

50.0 
(D) 
(D) 
(D) 

72.4 

43.7 

42.3 

189.9 

484.4 
423.4 

(D) 
155.9 

(D) 

11.4 

(D) 

(D) 

-24.8 

35.7 

63,0 

6,9 

44,5 

45.0 

142.7 

(D) 

(D) 

191,5 

100.6 

(D) 


100.6 
(D) 


I  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

I  ^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

\  ^In  ccmputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 

'  aie  separately  classified  as  stores. 

I  *1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

1  'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

I  ^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:  1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
FORT  WAHJE  AND  OF  FORT  WAYNE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  'business 


Percent  of  city  sales  In 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores, .,......,.....,,,...,...,.....,.,.,. , 

Other 

General  merchandise  grovrp  stores^  ^ 

Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores................... 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations, .................................. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*...,... 

Women's  clothing,  specialty  stores  , 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment  stores............... 

Furniture  stores*. 

Other  home  f\imishings  stores*.......,..... 

Household  appliance,  radio,  TV,  music  stores.. 

Eating,  drinking  places 

Eating  plac es 

Drinking  places. ,..,,. ,.,,.,,.,,,,,.,............,. 

Drug  stores,  proprietary  stores , 

Other  retail  stores^,,,.,,,..,.....................,,...,,,. 

Liquor  stores , 

Book,  stationery  stores ,,,, .,,,',, , 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores ..............,,..,.,,,,.,, 

Florists 

Camera,  photographic  si^jply  stores,, 


39.0 

24.3 

26.6 

57.3 
(D) 
(D) 

12.5 

47.9 

14.0 

80.2 

86.6 

86.0 

(D) 

(D) 

68.2 

(D) 

54.8 
(D) 
(D) 

51.2 

25.9 
29.1 
19,6 

31.2 

45.0 
(D) 

97.3 
(D) 

93.0 
(D) 
(D) 


51.0 

22.6 
(D) 
(D) 

68.6 
(D) 
(D) 


20.6 
62.9 
18.9 

93.2 

100.0 

(D) 

(D) 

(D) 

87.7 
(D) 

60.7 
68.4 
65.5 
54.2 

36.0 
42.1 
28.2 

39.9 

51.5 
56,3 

(D) 
91.3 

(D) 
75.6 

(D) 


33.5 

16.0 

17.4 

55.5 
(D) 
(D) 

10.6 

43.3 

9.8 

77.8 
86.6 
83.3 
84.3 

(D) 
65.7 

(D) 

48.4 
(D) 
(D) 

45.4 

23.3 
26.0 
18.0 

27.5 

33.8 
28.3 
97.3 

(D) 
71.3 
59.7 

(D) 


44.8 

15.5 

(D) 
(D). 

66.51 

(D)| 
(D) 


17.6 
58.4 

92.0 
100  .c'; 

96.7 

97.C1 
(D)' 

87.';,, 

(d:i 

56.C,| 
65 
66.i 
48; 

32.1 
36.. 

26.t', 

;1 

36.il 

39.1 
52. 

(Bi; 

89. 
63.. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store, 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


In  1954  data,  leased  departments  arji 
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Table  6.— HETiH  STORES:   1958  MD  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  FORT  WAYNE,  THE  ENTIRE  CITY,  AND  FORT  WAYNE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  lAich  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  jnaohine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lmber,  building  materials,  hardvare, 

fann  equlpaent  dealers .., 

Hardware  stores ......................( 

Other , 

General  merchandise  group  stores*  ^...., 
Department  stores'. .................... 

Limited  price  variety  stores.......... 

Other  general  merchandise  stores..,.., 

Food  stores 

Automotive  dealers. , 

Oasollne  service  stations , 

.^iparel,  accessory  stores. 

Hen's,  boys'  apparel  stores,  custom 

tailors^. , 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' , .............. 

Family  clothing  stores' , 

Shoe  stores ........................... 

Other  apparel  stores 

Furniture,  hone  furnishings,  eguijinent 

stores 

Furniture  stores* 

Other  home  furnishings  stores  ....... 

Household  applis^^e,  radio,  TV,  music 
stores 

Eating,  drliddLng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores..,..,,. 

Other  retail  stores^ 

Liquor  stores ........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 


2.7 

2.7 

26.0 
(D) 
(D) 


7.1 
24.8 

2.1 

13.5 

3.9 
6.6 
5.5 
(D) 
2.4 
(D) 


6.7 
(D) 
(D) 

2.6 

5.8 
4.3 
1.5 

2.7 


0.9 
1.6 
(D) 
1.6 
0.4 
(D) 


100.0 


2.2 
<D) 
(D) 

25.4 
(D) 
(D) 


6.8 
26.8 

2.1 

14.0 

4.0 
6.2 
5.8 
(D) 
3.2 
(D) 


7.4 
2.6 
1.1 

3.7 

5.9 
3.9 
2.0 

2.5 

6.7 
0.9 
(D) 
1.1 
1.7 
0.3 
(D) 


100.0 


4.4 
0.4 
4.0 

17.7 

14.3 

(D) 

(D) 

21.9 

19.3 

6.0 

6.5 

1.8 
3.0 
(D) 
(D) 
1.4 
0.1 


4.8 
1.8 
1.0 

2.0 


5.7, 
2.9 

3.3 

7.5 
(D) 
0.7 
0.4 
0.7 
(D) 
3.3 


100.0 

5.0 
0.6 
4.4 

18.6 

15.1 

(D) 

(D) 

16.7 

21.8 

5.7 

7.7 

2.1 
(D) 
(D) 
0.2 
1.8 
0.3 


6.2 
1.9 
0.8 

3.4 

8.4 
4.7 
3.7 

3.2 

6.7 
0.8 
(D) 
0.6 
(D) 
0.2 
0.2 


100.0 

5.8 
0.5 
5.3 

15.7 

12.3 

2.3 

(D) 

22.3 

18.4 

7.3 

5.8 

1.5 
2.7 
2.1 
(D) 
1.2 
(D) 


4.7 
1.7 
1.0 

2.0 

8.2 
5.5 
2.7 

3.2 

8.6 
1.0 
0.6 
0.3 
0.8 
0.3 
0.3 


100.0 

6.4 
0.9 
5.5 

17.1 

13.3 

2.8 

1.0 

17.2 

20.6 

6.6 


1.8 
2.9 
2.7 
0.1 
1.6 
(D) 


6.0 

1.7 
0.7 

3.4 

8.3 
4.8 
3.5 

3.1 

7.8 
0.8 
(D) 
(D) 
0.8 
0.2 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mn1l  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent^  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establlstments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


12  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  FORT  WAME  STANDARD  METROPOLITAN  STATISTICAL  AREA 

MRC  No.  1 — Includes  the  planned  center  known  as  "Southgate  Plaza"  and  stores  in  the  area  bounded  by  Pettit  Ave.,  East  LaFayette  St.  Ex- 
tension (Highways  33  and  27),  South  Calhoim  Elementary  School  boundary,  rear  lot  line  of  establishments  on  west  side  of  South  Calhoun. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

34 

9,368 

554 

56 

8 

561,  567 

3,487 

562-3,568 

562 

20 

565 

5,281 

566 

564,  569 

6 

57 

600 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

34 

58 

5812 

5813 

1 

• . . 

591 

1 

59  ex.  591 

5 

592 

2 

594 

2 

595 

1 

597 

5992 

4 

5996 

Kind  of  business 


Number  of  i 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,  000) , 

Shopping  goods  stores  :2 

Number 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000) , 


Autcmotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores * 

Other 


Eating,  drinJdng  places. 

Eating  places 

Drinking  places 


1  2 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  irtilch  could  not  be  classified  by  detailed  kinds  of  businessl 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
^ould  disclose  the  operations  of  an  individual 
istabUshment  or  business  organization  are  not 
ublished.  The  number  of  establishments  in  a 
ind  of  business  is  not  considered  a  disclosure 
ly  these  rules,  so  that  this  item  is  shown  in 
ostances  where  other  items  of  information  for 
tie  same  kind  of  business  or  locality  are  sup- 
iressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
lonstore  retailers)  included  in  Retail  Trade,  de- 
ined  in  accordance  with  the  principles  of  the 
Itandard  Industrial  Classification  Manual  (1957  edi- 
lon)  issued  under  the  auspices  of  the  Bureau 
if  the  Budget,  Executive  Office  of  the  Presi- 
ient.  This  report  includes,  in  addition  to  re- 
ail  trade  establishments,  hotels  and  motion  pic- 
ure  theaters,  parts  of  major  groups  70  and  78 
•f  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
nd  as  covered  in  the  1958  Census  of  Business, 
acludes  establishments  primarily  engaged  in  sell- 
tig  merchandise  directly  to  personal,  household, 
nd  farm  users.  Excluded  from  Retail  Trade 
re  places  of  business  operated  by  membership 
lubs  and  open  only  to  their  own  members  or 
ersonnel,  such  as  restaurants  and  bars  operated 
y  country  clubs,  school  cafeterias,  cafeterias 
perated  by  industrial  plants  for  their  employ- 
es, establishments  operated  by  agencies  of  the 
ederal  Government  on  military  posts,  hospitals, 
tc. 

Data  for  nonstore  retailers— mail  order  houses, 
Irect  selling  (house-to-house)  organizations,  and 
lerchandise  vending  machine  operators— have  been 
ccluded  from  the  tabulations  in  this  report,  but 
re  contained  in  other  publications  of  the  1958  Cen- 
os  of  Business,  such  as  the  Area  Report  Series. 

I  METHOD  OF  ENUMERATION 

For  purposes   of  coverage  in  the  1958  Census 

Business,    retail   establishments  were  divided 

,,to  two  categories— those  with  some  paid  employ- 

'ent  during  1958,  i.e.,  the  "employer"  universe, 

id  those  with  no  paid  employment  during  1958, 
h2.,  the  "nonemployer"  universe.  The  method 
If    obtaining    census    information  for   these  two 

foups  is  described  below. 

I 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (PICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Noneniployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  h^ve  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furaish- 
ings.  Equipment  Stores'  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups—SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen^loyer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)'  or  'Family  clothing  stores 
(SIC  565)'  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er' establishment  a^  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)';  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represient  a  sununary  of  reports  for  individual  "esj^. 
tablishments"  rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location  ) 
at  which  the  business  was  conducted.  | 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  cm  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  ano±er 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  thisjj 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandiseif 
sold,   and  receipts  from  repairs  and  from  other  ^ 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
focturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 

:  wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
aU  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts   paid  to  officers  and  execu- 

.  tives;   it  does   not  include  compensation  of  pro- 

iPrietors  or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

\ 

Payroll— wortcweek    ended  nearest  November 

!  15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay    period    ended  nearest  November   15,    1958. 

1  Establishments  whose  payroll  period  was  other 

J  than  a  week  were  requested  to  adjust   the  fig- 

■jures  to  a  weekly  basis. 

;i 

I  Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  Of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 

;rated  businesses. 

Ik 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  dei;ermine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classiflcation  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  woyld  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailefrs 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  i:)ealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  palm, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise  in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
qxiently  are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  In  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  In  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  prinmrlly  selling  food  for  home 
pr^)aration  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own'  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops -operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
ather  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  closing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  dieir 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishnrients  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
::arried  in  their  inventory. 

!  Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
in's  apparel  and  apparel  accessories  of  all  types, 
ncluding  women's  ready-to-wear  stores,  furriers, 
jind  the  various  specialty  shops. 

J  Women's  ready-to-wear  stores  (SIC  562).— 
clstablishments  primarily  selling  women's  and 
^rls'  apparel.  Establishments  are  included  in 
Jtd8  category  provided  (1)  their  sales  of  all  types 
)f  apparel  (except  as  noted  in  the  definition  for 
jeneral  merchandise  group  stores)  account  for 
}0%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
in's  and  girls'  apparel  are  3  or  more  times  the 
,!ales  of  all  men's  and  boys'  apparel,  and  (3) 
^ales  of  women's  and  girls'  coats,  suits,  anddress- 
,f8  are  at  least  one-third  of  sales  of  all  women's 
,,^nd  girls'  apparel.  Establishments  primarily 
elling  garments  made  to  customer  order  are  clas- 
;jified  as  custom  tailors  (SIC  567). 

'  Family  clothing  stores  (SIC  565).- Establish  - 
lents  primarily  selling  clothing,  furnishings,  and 
ccessories  for  men,  women,  and  children,  with- 

'  ut  specializing  in  any  one  line.  Establishments 
re  included  in   this   category  provided  (l)their 

fates  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  ±an  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's. Juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  chraperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,    tablets,    accounting  forms,   legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 


supplies. 

Sporting  goods  stores  (SIC  5952). — Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses  \ 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figuresi 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 
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BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  husiness^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  AJonthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
severed.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  Spates,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsan^ile  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
fonnation  for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


IWNTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  ALso 
sstimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  dtiring  current  month 
'of  grocery  store  firms  operating  11  or  more  retail 
i3tores;  and  percentage  changes  in  sales  of  stores  of 
Drganizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
jf  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  $1.00) 


a<NUAL  RETAIL  TRADE  REPORT 

Jstlmates  of  sales  of  all  retail  stores  and  those  of 
jrganlzations  operating  11  or  more  retail  stores, 
lalted  States  and  Census  regions,  by  kind  of  busl- 
less.  Year-end  merchandise  inventories,  sales - 
Jiventory  ratios,  and  aooounts  receivable  balances 
ield  by  retailers,  by  kind  of  business.  United 
itatea.  (Included  with  subscription  to  Monthly 
letail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  U5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  ^olesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters.  Importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  laporte  of  green  epffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.   (Quarterly  press  release,  free) 


For  order    forms  or  further     information    on  any    Current  Business     Report  series,  consult    the  nearest 
Apartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   0. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The' final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A   report  will  be  provided  for  each  of  a  number  of  large  i 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual  f 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central   city,    the  central  city  exclusive  of  the  central ' 
business  district,  the  jstandard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district  ^     In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  businese  district,  f 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail   trade,  they  will  also  include  data  for  ( 
two  service  businesses  hotels  and  motion  picture  thea'ers. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A  i 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments; 
single  units  and  multiunits ,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS, 

Volume    II.     RETAIL      TRADE,    AREA      STATISTICS— A     » 
United   States    summary   chapter  and   separate    chapters  for    I 
each    State,    the     District     of     Columbia,    Alaska,    Guam,    " 
Hawaii,  and  the  Virgin  Islands.   Statistics  will  be  presented 
by    kind    of    business,    for    counties,    cities,    ^nd    standard 
metropolitan    statistical    areas.      The    amount    of    kind-of- 
business   detail  will  vary  in  accordance   with  the  number  of 
retail  establishments   in  the  area.     Data  for    selected  towns 
and   townships   in   New  England,  New  Jersey,  and  Pennsyl- 
vania will   also  be  included.     This  volume   will   incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.     WHOLESALE    TRADE,  SUMMARY   STATIS- 
TICS— A    United    States     summary     chapter    and     separate    , 
chapters,    presenting     statistics    by    kind    of    business    and 
geographic    areas,  for    such    subjects   as    size    of  wholesale    j 
establishments,   receivables   and  bad   debt  losses,   sales  by  J 
class   of   customer,    conrunodity    line    sales,    legal    form  of  I 
organization,  and    petroleum    bulk    stations.     This    volume 
will  incorporate  the  subject  report  series  BC58-WS, 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  2md  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and  > 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal  i 
form  of  organization,  single  units  and  nriultiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volunne  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.    SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A   United   States    summary   chapter   and   separate 
chapters   for  each  State,  the   District  of  Columbia,  Alaska,  • 
Guam,  Hawaii,  and  the   Virgin  Islands.    Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard  , 
metropolitan    statistical    areas.      The    amount    of    kind-of- 
business   detail  will  vary  in  accordance    with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns  i 
and  townships    in   New  England,  New  Jersey,  and   Pennsyl-  ( 
vania  will   also  be  included.     This  volume   will  incorporate  ] 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  repwrts  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  tl:e  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
i  provided  a  general  characterizationof  the  CBD,  describing  it  as 
I  an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
1(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  n  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  sutistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
Ixjundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosp   '  of  information  for  individual  firms. 

MRC  elude  not  only  the  planned  suburban  shopping  center 
but  als  ■  older  string  street  and  neighborhood  developments 
which  r  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS:  1958  AMD  1954 

GKNTRAL  BUSINESS  DISTRICT  OF  FORT  WORTH 

Establlslmeaits,  Sales,  Anmial  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958'- 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkvreek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments ^ 


(nvmber) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  g3X)up  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wcmen ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  fximlshlngs,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drin]ring  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


403 


7 
3 
4 

14 
6 
5 
3 

17 

17 

14 

74 

22 
22 
17 

4 
23 

3 


31 

17 

4 

10 

102 
78 
24 

13 

114 
11 
9 
3 
19 
5 
2 


49 
6 


140,217 

1,834 
(D) 
(D) 

69,871 

67,003 

2,601 

267 

2,407 
19,070 

1,118 

17,488 

5,957 
7,034 
6,249 

574 
3,694 

229 


7,376 

4,874 

115 

2,387 

6,336 

5,594 

742 

3,331 

11,386 
1,498 
804 
(D) 
4,693 
154 
(D) 


4,501 
(D) 


21,787 


191 
(D) 
(D) 

11,605 

11,088 

517 


171 
1,633 

110 

2,804 

1,030 
1,130 
1,036 

79 
530 

35 


1,274 

854 

14 

406 

1,806 

1,686 

120 

448 

1,745 
70 
99 
(D) 
892 
12 
(D) 


1,665 
(D) 


8,216 


66 
(D) 
(D) 

4,603 

4,275 

328 


54 

325 

48 

1,017 

312 
463 
438 

43 
184 

15 


315 
214 

7 

94 

973 

900 
73 

185 

630 
19 
37 

(D) 

2A8 
5 

(D) 


952 
(D) 


7,027 


51 
(D) 
(D) 

3,773 

3,544 

229 


46 


321 


44 

850 

284 
382 
358 

32 
137 

15 


307 

213 

5 

89 

884 

820 

64 

158 

593 
19 
31 

(D) 

231 
4 

(D) 


876 
(D) 


485 

9 
2 
7 

17 
7 
5 
3 

21 

26 

15 

96 

22 
31 
13 

5 
29 

9 


33 

12 

3 

14 

140 

102 

38 

15 

113 

19 

10 

2 

23 

3 

2 


48 

5 


140,925 

1,139 
(D) 
(D) 

63,241 

60,013 

(D) 

(D) 

1,820 

27,675 

767 

19,653 

4,916 
6,762 
5,659 
1,741 
5,352 
882 


6,797 

4,337 

129 

2,103 

6,445 
5,420 
1,025 


10,502 

1,779 

728 

(D) 

4,599 

70 

(D) 


4,870 
1,578 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (HA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  wl'th  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $4,323,000,  of  ■which  $3,288,000  was  included  with  apparel,  accessory  stores, 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-l 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


FORT  WORTH,  TEX.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

CITY  OF  FORT  WORTH 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  ei!5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195-ii 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total-' , 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers , 

Hardware  stores 

Other , 

General  merchandise  groMp   stores^ , 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores,,.. 

Food  stores 

Autcanoti ve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Hen's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores .,,. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liqiior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , .,.,. 

Camera,  photographic  siqjply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3,566 


180 

3A. 

U6 

103 
16 
A5 
30 

551 

372 

582 

173 

3A- 
56 
37 
21 
42 
18 


218 
94- 
45 

79 

656 
515 

141 

116 

615 
156 
27 
22 
48 
60 
6 


35 


561,766 

39,446 

1,821 

37,625 

107,265 

(D) 

6,036 

(D) 

127,358 

109,896 

37,440 

25,036 

6,967 
8,660 
7,461 
3,561 
4,809 
1,005 


23,685 

11,243 

2,038 

10,404 

31,677 

28,238 

3,439 

21,507 

38,456 

12,372 

(D) 

1,221 

5,845 

2,365 

818 


5,665 
3,378 


62,453 

4,%7 

185 

4,182 

16,529 
(D) 
991 
(D) 

8,156 

8,199 

3,446 

3,678 

1,196 

1,306 

1,174 

429 

639 

108 


3,379 

1,570 

249 

1,560 

7,425 

7,021 

404 

3,250 

4,024 

406 

(D) 

81 

1,010 
433 
127 


2,043 
814 


23,984 

1,142 

72 

1,070 

6,756 
(D) 
603 
(D) 

3,266 

1,930 

1,455 

1,378 

361 
543 

500 

207 

227 

40 


892 

432 

78 

382 

4,236 

3,936 

300 

1,389 

1,540 
209 
(D) 

44 
292 
151 

41 


1,141 
394 


20,522 

1,074 

57 

1,017 

5,440 
(D) 
377 
(D) 

2,537 

1,888 

1,246 

1,130 

324 
451 
411 
152 
167 
36 


865 

423 

75 

367 

3,718 

3,461 

257 

1,214 

1,410 
193 
(D) 

42 
268 
132 

39 


1,058 
291 


3,350 


134 

23 

111 

99 
12 
48 
35 

639 

293 

443 

187 

27 
66 
32 
13 
43 
34 


174 
41 
22 

71 

699 
508 
185 

127 

555 
142 
15 
20 
64 
54 
5 


71 
25 


477,431 

28,844 

1,469 

27,375 

80,907 

71,862 

5,174 

3,737 

109,966 

104,743 

26,925 

25,208 

5,312 
7,943 
6,381 
3,391 
6,429 
1,993 


19,266 

10,128 

1,936 

6,584 

28,321 

23,614 

4,679 

20,278 

32,973 

11,633 

948 

508 

6,340 

2,003 

(D) 


6,174 
3,676 


50,403 

2,792 

178 

2,614 

12,245 

11,121 

756 

368 

6,950 

7,174 

2,466 

4,037 

985 
1,257 

986 

421 
1,060 

314 


2,710 

1,434 

348 

928 

6,045 

5,406 

639 

2,917 

3,067 
356 
97 
36 
982 
331 
(D) 


2,070 
750 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,,,  Represents  zero, 
:     Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately  counted 
J  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
j  dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
Bents  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
*1954  data  limited  to  "employer"  establishments, 
^oth  1954  and  1958  data  limited  to  "engiloyer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales -^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(mmiber) 


195^1 


Estab- 
lish- 
ments ^ 


(nimiber) 


Sales  ■= 


($1,000) 


RETAIL  STORES 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part  3 
531' 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores  . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores..... 

Men's,  boys'  apparel  ptores,  custom 

tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICES 


4,846 

271 

50 

221 

130 
18 
65 
63 

790 

501 

828 

226 

41 
75 
51 
31 
53 
22 


283 

U9 

54 

110 

834 
672 
162 

165 

768 
179 
28 
47 
54 
74 
6 


Hotels 

Motion  picture  theaters. 


702,910 

47,750 
(D) 
(D) 

120, UO 

105,830 

7,565 

6,715 

171,883 

139,443 

51,454 

29,283 

7,647 
9,707 
8,311 
5,261 
5,453 
(D) 


27,478 

13,274 

2,376 

11,828 

39,496 

35,413 

4,083 

27,550 

48,463 
14,402 
1,457 
1,864 
6,036 
2,777 
818 


6,427 
4,013 


74,567 

5,100 

219 

4,881 

17,989 

16,210 

1,202 

577 

10,731 

10,185 

4,567 

4,149 

1,274 

1,417 

1,270 

620 

713 

(D) 


3,808 

1,799 

286 

1,723 

9,155 

8,671 

484 

4,097 

4,786 
492 
174 
115 

1,032 
498 
127 


2,276 
938 


29,089 

1,373 

88 

1,285 

7,440 

6,350 

770 

320 

4,278 

2,483 

1,960 

1,591 

387 
608 
557 
294 
254 
(D) 


1,031 

502 

93 

436 

5,257 

4,913 

34A 

1,791 

1,885 

245 

65 

55 

305 

242 

41 


1,264 
479 


24,716 

1,288 

70 

1,218 

5,923 

5,179 

499 

245 

3,254 

2,414 

1,668 

1,286 

343 
502 
457 
210 
191 
(D) 


997 

491 

89 

417 

4,619 

4,320 

299 

1,546 

1,721 

226 

58 

53 

277 

215 

39 


1,174 
363 


4,389 

212 

43 

169 

150 
12 
64 
70 

873 

385 

643 

225 

32 
80 
45 
20 
47 
38 


223 
54 
24 

97 

855 
637 
212 

154 

669 
158 
70 
25 
73 
58 
5 


73 
42 


558,441 

37,483 

2,689 

34,794 

84,661 

71,862 

5,982 

6,683 

132,221 

125,426 

34,689 

27,226 

(D) 
8,819 
6,940 
3,829 

(D) 
2,171 


22,201 

11,679 

2,010 

7,824 

32,950 

27,316 

5,606 

22,288 

39,266 

13,099 

6,496 

(D) 

6,602 

2,129 

(D) 


6,272 
4,615 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  count 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  raerchai 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establis 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

Ill 


FORT  WORTH,  TEX.,  AREA 


Table  4.— RETAIL  STORES  AND  SEI.ECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  FORT  WORTH,  THE  ENTIRE  CITY,  AND  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

Percent  change-"^ 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores,  total^. ••......,...... 

-0,5 

61.0 
(D) 
(D) 

10.5 
11.6 

8! 

32.3 

-31.1 

45.8 

-11.0 

21.2 

4.0 

10.4 

-67.0 

-31.0 

-74.0 

8.5 

12.4 

-10.9 

13.5 

-1.7 

3.2 

-27.6 

15.4 

8.4 

-15.8 

10.4 

(D) 

2,0 
120,0 

(D) 

-7,6 
(D) 

17,7 

36.8 

24,0 
37,4 

32,6 
(D) 

16,7 
(D) 

15,8 

39,0 

-0,7 

31,2 

9.0 

16.9 

5.0 

-25.2 

-49.6 

22.9 

11.0 

5.3 

58.0 

U.3 

19.6 

-26,5 

6.1 

16.6 

6.4 

(D) 

U0.4 

-7.8 

18.1 

(D) 

-8.3 
-8.1 

25.3 

35.8 
(D) 
(D) 

111.7 
(D) 
(D) 
(D) 

15.5 

17.9 

38.9 

35.9 

155.1 

37.7 

67.9 

81.0 

3.5 

-30.2 

30.8 

10.0 

6.4 

78.9 

15.8 

24.5 

-26.2 

^.5 

20.5 

10.4 

(D) 

(D) 

-33.8 

14.4 

(D) 

-10.7 
(D) 

25.9 

27.4 
(D) 
(D) 

41.9 

47.3 

26.5 

0.5 

30.0 

11.2 

48.3 

7.6 

(D) 

10.1 

19.8 

37.4 

(D) 

(D) 

23.8 
13,7 
18.2 
51.2 

19.9 
29.6 

-27.2 

23.6 

23.4 

9.9 

-77.6 

(D) 

-8.6 

30.4 

(D) 

2.3 
-13.0 

34  8 

52 

Lvmiber,  building  materials,  hardware,  rarm  equipment 
dealers 

26.3 

5251 

Hardware  stores, , 

(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 

134.5 

531 

Department  s-oores 

227.7 

533 

Li mit'^  price  vflT*1  ety  stnrp.s ,,.,,,..,.,,,,,«,.,,,,..,. 

(d) 

539 

Other  general  merchandise  stores 

54 

Food  stores 

30.0 

55  ex.  554 

Autonotive  dealers. ..................................... 

23.1 

554 

Gasoline  service  stations 

48.4 

56 

Apparel,  accessory  stores 

55.8 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* .......... 

(D) 

562,563,568 

WrmipTi's  f.lnt.hlTig,  sppfl  al+y  <jtr.TPf;^  ^  ^  ,  ^  ^  ^  ^  m  ^  x  ^  i.  m  ^ 

30.0 

562 

Ready-to-wear  stores' 

61.0 

565 

Family  clothing  stores' 

124.5 

566 

Shoe  stores , 

(D) 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  home  furnishings,  equipment  stores... 

30.5 

5712 

Furniture  stores* 

14.4 

5713-15,  19 

OthpT  homp  fiim-I shlngs  strores* •...*..,...,« 

20  2 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

65.0 

58 

Eating,  drinking  places. .........,.,.,., 

25.1 

5812 

36  2 

5813 

DnnMng  plae es 

-27  1 

591 

Drug  stores,  proprietary  stores 

24.8 
28.9 

59  ex.  591 

Other  retail  stores* 

592 

Liquor  stores 

14.0 

594 

Book,  stationery  stores 

-88.7 

595 

Sporting  goods,  bicycle  stores 

(D) 

597 

Jewelry  stores ; 

-33.0 

5992 

Florists .^ 

27.4 

5996 

Camera,  photographic  s\5)ply  stores.,.,......,.,,. 

(D) 

7011,  7012 

SELECTED  SERVICES 
Hotels 

37.4 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5,— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

FORT  WORTH  AMD  OF  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district^ 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


195-; 


52 
5251 

52  ex.  5251 

53  part' 
531 

533 
539 

5-4 

55  ex.  55A 

55A 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 
5813 


591 

59  ex. 

592 

59<i 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  fann  equipment  dealers 

Hardware  stores 

Other „... 

General  merchandise  group  stores? 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores. , «... 

Men's,  boys'  apparel  stores,  custom  tailors*....,,........ 

Women's  clothing,  specialty  stores ....,..,,,,.,,,, 

Ready-to-wear  stores '... 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent  stores 

Furniture  stores*. 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drin3dng  places 

Eating  places. 

DrinMng  plac es 

Drug  stores,  proprietary  stores.......,.,.,..,..,.,,.,....., 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores ,......< 

Sporting  goods,  bicycle  stores.......... ., ,.., 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores..... 


25.0 

■4.6 
(D) 
(D) 

65.1 
(D) 

4-3.1 
(D) 

1.9 

17.4 

3.0 

69.9 
85.5 
81.2 
83.8 
16.1 
76.8 
22.8 

31.1 

43.4 

5,6 

22.9 

20.0 
19.8 
21.6 

15.5 

29.6 
12.1 
(D) 
(D) 
80,3 
6.5 
(D) 


29.5 

3,9 
(D) 
(D) 

78.2 

83.5 

(D) 

(D) 

1.7 

26.4 

2.8 

80.0 
92.5 
85.1 
88.7 
51.3 
83.2 
44.3 

35.3 

42.0 

6.7 

31.9 

22.8 
23.0 
21.9 

14.2 

31.9 

15.3 

76.8 

(D) 

72.5 

3.5 

(D) 


19.9 

3.3 
(D) 
(D) 

58.2 

63.3 

34.4 

4.0 

1.4 

13.7 

2.2 

59.7 
77.9 
72.5 
75.2 
10.9 
67.7 
(D) 

26.8 

36.7 

4.8 

20.2 

16.0 
15.8 
18.2 

12.1 

23.5 

10.4 

55.2 

(D) 

77.8 

5.5 

(D) 


25,2 

3.0 
(D) 
(D) 

74.7 

83.5 

(D) 

(D) 

1.4 

22.1 

2.2 

72.2 
(D) 
76.7 
81.5 
45.5 
(D) 
40.6 

30.6 

37.1 

6.4 

26.9 

19.6 
19.8 
18,2 

12.9 

26.7 

13.6 

11.2 

(D) 

69.7 

3.3 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  ai^e  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  coraparabillty  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  iUJD  1954— PERCENTAGE  DISTRIBOTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  FORT  WORTH,  THE  ENTIRE  CITY,  AND  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an.  total  Retail  Store  Sales  ;Aich  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 
bxisiness 
district 1 


1958 


195A 


Entire  city^ 


1958 


1954 


Standard  metropolitan 
statistical  area'- 


1958 


195'i 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.   554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stares,  total^ , 

Luiber,  building  materials,  hardware, 

f am  equipment  dealers ,,, 

Hardvare  stores. 

Other , 

General  merchandise  group  stores^ 

Department  stores.................... 

Limited  price  variety  stores........ , 

Other  general  merchandise  stores...... 

Food  stores. ........................... 

Autanotive  dealers 

Gasoline  service  stations 

.^jparel,  accessory  stoires..... , 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Wcaaen's  clothing,  specialty  stores... 
Ready-to-wear  stores',.....,.,...,. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipient 

stores , 

Furniture  stores*.,... , 

Other  hOBe  furnishings  stores* , 

Household  appliance,  radio,  TV,  music 
stores ,,,...,...,.. 

Eating,  driiddng  places..,,,,,,,,,,,,,. 

Eating  places 

Drinking  places. ,,,,,,, ,.,,,,,,, 

Drug  stores,  proprietary  stores,,,,,,,. 

Other  retail  stores' , 

Liquor  stores. ,,,,.. ,,.,,.,.,..« 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 


1,3 
(D) 
(D) 

49.8 

47.8 

1.8 

0,2 

1.7 
13.6 

0.8 

12.5 

-^,2 
5,0 
4.5 
0,4 
2,6 
0,3 


5,3 
3,5 
0,1 

1.7 

-4.5 
4.0 
0.5 

2.4 

8,1 
1,1 
5,7 
(D) 
3.3 
0,1 
(D) 


100.0 


0,8 
(D) 
(D) 

44.9 

42.6 

(D) 

(D) 

1,3 
19,6 

0,5 

13,9 

3,5 
-4,8 
-4,0 
1.2 
3,8 
0.6 


4.9 
3,2 
0,1 

1,6 

4,6 
3.9 
0,7 

2.1 

7.4 
1.3 
0,5 
(D) 
3,3 
0.1 
(D) 


100,0 


7.0 
0.3 
6,7 

19.1 
(D) 
1.1 
(D) 

22.7 

19.6 

6.7 

4,5 

1,2 
1,5 

1.3 
0.6 
0.9 
0.2 


4,2 
2.0 
0,4 

1.8 

5.6 
5.0 
0.6 

3.8 

6,8 
2,2 
(D) 
0,2 
1.0 
0.4 
0.1 


100,0 


6,1 
0,4 
5,7 

17.0 

15,1 

1,1 

0,8 

23,0 

21,9 

5,6 

5,3 

1.1 
1,7 
1.3 
0,7 
1,3 
0,4 


4.0 
2,1 
0,4 

1.4 

5.9 
4.9 
1.0 

4.3 

6.9 
2,4 
0,2 
0,1 
1.3 
0.4 
(D) 


100.0 


6,8 
(D) 
(D) 

17.1 

15.0 

1,1 

1,0 

24.5 

19.8 

7,3 

4,2 


1.1 
1,4 
1.2 
0.7 
0.8 
(D) 


3.9 
1.9 
0,3 

1.7 

5.6 

5.0 
0.6 

3.9 

6.9 
2.0 
0.2 
0.3 
0,9 
0.4 
0.1 


100.0 


6,7 

0,5 
6,2 

15.2 

12.9 

1.1 

1.2 

23.7 

22.5 

6.2 

4.9 

(D) 
1,6 
1.2 
0,7 
(D) 
0,4 


3.9 

2.1 
0.4 

1,4 

5,9 
4.9 
1.0 

4.0 

7.0 
2.3 
1.2 
(D) 
1.2 
0.4 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,,,  Represents  zero,    (Z)  Less  than  0,05  percent, 
^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
g3?eatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No,   1.— Includes   the  planned  center  Imown  as   "Belknap  Shopping  Center"   and  stores   on  East  Beltaiap  St.  from  Beach  St.  to  Bemice  St. 


SIC 
code 


Kind  of  tnisinesa 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex,  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nvtnber 

Sales ($1,000) 

Shopping  goods  stores: ^ 

Nuaber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

faun  equipnenrt  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


30 
4,840 

6 
1,350 

13 
2.095 


11 
1,395 


Number  of 
establish- 
ments 


30 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores  ' , 

Fcmily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Fumitxire,  heme  furnishings,   equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  anisic 
stores 

Eating,  drinMDg  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


10 
6 


MRC  No.  2. — Includes  the  stores  on  East  Lancaster  Ave.  from  Sanderson  St.  Jamaica  Lane  to  Perkins  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  •* 

Kimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000). 

Ali  other  stores: 

Nvmber. 

Sales ($1,000) . 


Retail  stores,  total''. 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stbres' 

Department  stores , . 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


14 
4.099 


4 
2,209 


3 
(D) 


7 
(D) 


Number  of 
establish- 
ments 


14 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,   sj)eclalty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietaiy  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Ijioludes  data  for  those  v-lnrlH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  buslnesf, 


FORT  WORTH,  TEX.,  AREA  13 

Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Ccmtinued 


MRC  No,  3. — Includes  the  planned  center  toown  as   "Fair  East  Shopping  Center"  and  the  stores  at  the  intersection  of 
- Lancaster  Ave,  and  Edgewood  Ter. 


East 


SIC 
code 


Kind  of  husiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establish^ 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ■^ 

Nimber 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

faun  eijuipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


18 
6,315 

6 
3,456 


6 
(D) 


6 
(D) 


Nimber  of 
establish- 
ments 


18 

1 
*'i 

2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores  ' , 

Femily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores ,.., 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


MfE 

No,  4, — Includes  the  planned 

center  known  as   "Fair  Oaks  Shopping  Center"  and  the  stores  on  River  Oak  Blvd,  from 
Shenna  St,  to  Long  Ave. 

SIC 
code 

Kind  of  biislness 

Total 

SIC 
code 

Kind  of  business 

Nimber  of 
establish- 
ments 

Retail  stores,  total: ^ 

Nimber 

20 
5,206 

6 
2,228 

5 
1,220 

9 
1,758 

55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5313 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 

Autcmotive  dealers. 

3 

GnRol Ine  sprvi oe  stations 

Sales 

..($1,000).., 

3 

j  5*, 58, 591 

Convenience  goods  stores: 
Nimber 

Apparel,  accessory  stores  , 

3 

Men's,  boys'  apparel  stores,   custan 
tailors 

Sales 

..($1,000)... 

1 

J53part,3 
,  56,  57 

Shopping  goods  stores:^ 

Wdnen ' s  clothing,  specialty  stores 

Ready-to-wear  stores'. 

.,, 

Family  clothing  stores' 

1 

Sales 

..($1,000)... 

Shoe  stores 

1 

All  other  stores: 

Nimber 

Other  apparel  stores 

1  52,  55, 
1  59  ex.  591 

Furniture,  home  furnishings,   equipnent 
stores 

Sales 

Retail  stores,  total^. 

Limber,  building  materials, 
f ana  eqoipnent  dealers 

..(Ji,666)... 

1 

Number  of 
establish- 
ments 

Other  heme  furnishings  stores 

Household  appliance,   radio,  TV,  music 
stores 

?M1ng,  drinking  pj.aces 

*  •  • 

20 

•  •  • 

•  •  • 

2 

1 
1 

•  •  • 

2 

3 

,| 

hardware. 

Fjlt.lTlg   pi  BC.PH  . ,       ^       ^    . , . .  , 

3 

1152 

I>rlTiWTig  pi  iif^f^fi                    1 ,  i  i .......... . 

1 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores ,..,.....,., 

1 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores^  ^ 

3 

^53part3 
'531 

1 

Book,   stationery  stores 

... 

533 

Limited  price  variety  stor 
Other  general  merchandise 

Food  stores 

Sporting  goods,  bicycle  stores,, 

539 

stores 

2 

Florists 

fl54 

Camera,  photographic  supply  stores 

... 

,,. 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vrtiich  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'ihcludea  data  for  ttose  WtiHh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


14  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA—Contlnued 


MRC  No.  5. 


-Includes  the  planned  center  inown  as  "Ridglea  Shopping  Center"  and  the  stores  an  Cangj  Bowie  Blvd.  from 

Guilford. Rd,  to  Hilldale  Rd. 


SIC 
code 


Kind  of  husiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establish^ 

ments 


5^, 58, 591 


53  i>art,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:-' 

Nanber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


AS 
16.388 


12 
5,857 

13 
7,52^ 

20 
3,007 


Number  of 
establish- 
ments 


45 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wdoen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  s-tores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drlnMng  places. 

Eatiiig  places 

Drinking  places 


Drug  stores,  proprietary  s-tores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svgxply  stores. 


2i 

3'i\ 

3 

1 
2 


U 

•  •• 

2 
2 

2 
2 
1 


MRC  No.  6, — Includes  the  planned  center  known 


as  "West  Berry  Shopping  Center"  on  West  Berry  St,  from  Forest  Park  Blvd. 
to  South  University  Dr. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,  000) . 

Shopping  goods  s-tores:^ 

Nvmber 

Sales ($1, 000) , 


All  other  stores: 

Nunber 

Sales 


!(^,*666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


36 
10.791 


14 
5.881 


9 
3,200 

13 
1,710 


Number  of 
establish- 
ments 


36 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tcmo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  s-tores,  ouston 

tailors 

Women's  clo-thlng,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stoics 


Furniture,  heme  furnishings,  equipnent 

s-tores 

Furniture  stores 

Other  hone  furnishings  stores 

Itousehold  appliance,  radio,  TV,  miisic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


5 

1  ' 


4  if 
4 


7  !l 

2 

1^ 

1 

2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  -totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  tHtkIh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  businessi 


FORT  WORTH,  TEX.,  AREA  15 

Table  7.— KETAIL  STORES:      1958~MAJ0R  RETAIL  CENTERS   IN  THE  FORT  WORTH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Cantinued 

MRC  No.  7, — Enoludes  the  planned  center  ]mown  as   "Westollff  Shopping  Center"  and  the  stores  in  the  area  'bounded  by  Biddison, 

South  Hills  Ave,,  and  Alton  Hd, 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 


Shopping  goods  stores:^ 

Nunber 

Sales ($1,  OOO) . 


All  other  stores: 

Number 

Sales ($1,000). 


18 
6.395 


5 
3,827 


5 
(D) 


(D) 


Number  of 
establish- 
ments 


Retail  stores,  total-'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardvare, 

faun  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores,... 
Other  general  merchandise  stores 
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55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stoics 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'United  to  "employer"  establishments. 

'includes  data  for  those  v^Tl'^■■'  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report    forms  were  mailed  to  all  business  firms 
included    in    the  active  records  of  the  Internal 
Revenue   Service  as   subject  to  payment  of  Fed- 
eral   Insurance    Contributions   Act   (FICA)   taxes 
(i.e.,    employers   of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu-  j 
reau  of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole-  j! 
sale,  manufacturing,  and  mineral  industries.   Also  I 
included  were  those  classified  in  major  groups 
70   (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC  j 
Manual,    and   in  public  warehousing,   SIC   major 
group  42,  except  421.     In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census    report  forms.      Each  estab-  j 
lishment  was   mailed  a  report  form  appropriate  | 
to  its   BOASI  classification  (for  those  cases  for  | 
which   BOASI  classification  had  not  yet  been  es-  i 
tablished,  a  general  purpose  form  was  used),  but  ! 
its   census   classification  was  determined  by  re-  ■ 
plies    to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than  ' 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases' 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- , 
suses  were  conducted  under  similar  conditionsij 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"    figures    in    the    1958    Census).      Leased 

,  departments   in  the   1954   Census  reported  sales 

of  approximately  one  billion  dollars. 
! 

{        3.    Revisions  made  in  the  1957  edition  of  the 
,  SIC  Manual  have  necessitated  the  following  changes 

in  establishment  classifications  used  in  the  1954 
,  Census: 

]  a.      Musical  Instrument  stores  and  music 

]     and  record  shops  have  been  shifted  to  the  kind- 
1     of-business   group  "Furniture,  Home  Furnish- 
I     ings,  Equipment  Stores"  from  the  group  " Other 
I     Retail  Stores." 
a 

i  b.      Antique   stores  have  been   shifted  to 

I    the  group  "Other  Retail  Stores"  from  the  group 

"Furniture,  Home  Furnishings,  Equipment 

Stores." 

4.      Both   the    1954   and   1958  Censuses   ex- 
deluded  those  businesses  with  no  paid  employment 
jwhich  had   sales   volume  of  less   than  $2,500  in 
I  the  census   year.      To  the  extent   that  price  in- 
creases  since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
.stores  with  a  lesser  physical  volume  of  business 
'than  were  included   in   the   1954  Census.     While 
the   exact   magnitude   of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
'undoubtedly    is    only    a  fraction   of  one  percent 
and  probably  has   little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups~SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)'  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  coi^xirations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reponing  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludesi! 
stores  selling  some  food  if  the  sale  oif  fbodisij 
not  the  primary  source  of  receipts;  moreover,,' 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  salel! 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report 
Because  of  the  nature  of  the  information  avail-i 
able  on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kind^ 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  formsJi 
on  the  other  hand,  reflect  the  information  on  thejj 
commodity  "composition"  of  the  establishment  ag 
revealed  by  the  census  classification  inquirieSi 
The  effect  of  the  two  different  sources  on  unin 
formity  of  classification,  as  reflected  in  thej 
measurement  of  dollar  volume  of  sales  is  minorj 
In  total,  the  "nonemployer"  establishments  ac-l 
count  for  less   than   10  percent  of  retail  salefj 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

i  The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
(the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
iOf  the  establishment  within  which  they  operate 
(rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
-,by  this  change. 

'  Department  stores  (SIC  531).— Establishments 
^normally  employing  25  or  more  people  and  en- 
^igaged  in  selling  some  items  in  each  of  the  fol- 
^ilowing  lines  of  merchandise: 

'■\  1.  Furniture,  home  furnishings,  appliances, 
i^radio  and  TV  sets 

I       2.     A  general  line  of  apparel  for  the  family 

n       3.      Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
5,000,000,    in  which  sales  of  any  one  of  these 
groupings    is    greater    than   80%   of  total  sales, 
jis  not  classified  as  a  department  store. 

1  An  establishment  with  total  sales  of  $5,000,000 
ipr  more  is  classified  as  a  department  store 
,i^en    if    sales    of  one  of  the  groups  described 


It 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).- 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for   80%   or  more  of  their   total  sales,  { 
(2)  sales  of  all  women's  and  girls'  apparel  items  j 
are  not  more  than  3  times  the  sales  of  all  men's  i 
and  boys'    items,   and   (3)  the  sales  of  all  men's 
and    boys'   apparel  items  are  not   more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with  i 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments '| 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp-|i 
shades,  blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SlCji 
572  and  5732) .-Establishments  primarily  engaged' 
in  selling  household  appliances  (such  as  electric  and, 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  televisior 
sets,  and  record  players .  The  retail  establishmentel 
(primarily  engaged  in  the  sale  of  electric  and  gagj 
appliances  for  household  use)  operated  by  publi^ 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  prij 
marily  selling  musical  instruments  such  as  organsj 
pianos,  horns,  stringed  instruments,  drums,  xylo-j 
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•hones,  etc.    Also  those  establishments  primarily 
idling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
irepared  foods  and  drinks  for  consumption  on  their 
iwn  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
Irinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
Icoholic  beverages  for  consumption  on  their  own 
iremises. 

Drug  Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
ir  proprietary  medicines  in  combination  with  lines 
luch  as  cosmetics,  toiletries,  tobacco,  magazines 
md  books,  and  novelty  merchandise.  Those  stores 
k'hich  sell  prescriptions  are  classified  as  drug 
;tores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
establishments  primarily  selling  packaged  alco- 
lolic  beverages  such  as  ale,  beer,  wine,  and  whisky 
or  consumption  off  the  premises.  Liquor  stores 
iperated  by  States,  counties,  and  municipalities 
re  included.  Stores  primarily  selling  prepared 
rinks  for  consumption  on  the  premises  are  not 
ncluded  in  this  category  but  are  classified  with 
..rinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
narily  selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). -Establishments 
rimarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All   other    retail  stores  (SIC 


e.,  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57), 
52,55,599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business  of  the  dollar  volvnne 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subs ample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censios  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  ll.OO) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  •45  kinds  of 
business  at  the  United  States  level  and  for  about  \A 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  ciirrent  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors. 
Including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits,, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes, 
number  10  or  larger  (institutional  sizes)  are  shown: 
separately.  Current  and  comparable  previous  yeai 
infoimation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  .' 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  b;' 
roasters,  importers,  and  dealers,  as  of  the  end  o:' 
each  quarter,  roastings  and  inports  of  green  coffee 
as  well  as  the  amount  of  green  coffee  roasted  foi'j 
soluble  use,  during  each  quarter,  comparable  dat:i'| 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  neares: 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
egments  — retail  trade,  wholesale  trade,  and  selected  service 
rades.  Tlie  final  results  of  the  1958 Census  are  published  in 
"le  form  of  separate  report  series  for  each  of  these  trade 
egments  and  a  separate  report  for  public  warehouses.  These 
eport  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
'holesale  trade,  and  selected  services  will  consist  of  two 
arts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
lil  trade  and  hotels  and  motion  picture  theaters,  a  third 
eries  of  reports  relating  to  the  Central  Business  Districts 
f  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
958  Census  will  be  consolidated  and  issued  as  Census  vol- 
mes.  Announcements  concerning  the  report  series  and  the 
olumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Gen- 
us, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
01  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

ecail  trade: 

\iea  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
'ilaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
itates  showing,  by  kind  of  business,  data  on  number  of  es- 
ablishments,  sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
jearest  November  15,  1958,  and  number  of  proprietors.  De- 
ailed  kind-of-business  data  are  provided  for  the  State,  for 
■ach  standard  metropolitan  statistical  area,  for  each  large 
ounty,  and  for  each  large  city.  In  addition,  data  for  less 
letailed  kind-of-business  groupings  are  shown  for  all  coun- 
'ies  and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
lose  towns  which  in  the  latest  Census  had  an  urban  concen- 
•ration  of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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business  detail  will  vary  in  accordajice  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  ■wrill  incorporate 
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TICS— A  United  States  summary  chapter  and  separate 
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will  incorporate  the  subject  report  series  BC58-WS. 
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A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Colunnbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  ajid  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
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service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropwlitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because   many   large   cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
for   the   Bureau   of  the  Census   prior   to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented.   The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees   obtained   the   representation   of  a   variety   of  local 
interests,  such  as  business  firms  and  associations,  newspapters, 
i   planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
■   in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
]   1950  Census  of  Population  or  a  subsequent  special  census  prior 
'  to  1959)  in  which  there  was  a  local  Census  Tract  Conunittee 
;  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
j  the  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
j  a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
I  Tract  Committees: 

I  "The  primary  objective  of  this  operation  is  to  provide  a 

1  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

I  tral   Business   District  with  those  in  the  remainder  of  the 

!  metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 

I  what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 

did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 

provided  a  general  characterization  ofthe  CBD,  describing  it  as 

I  "an  area  of  very  high  land  valuation,  an  area  characterized  by  a 

I  high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 

and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 

(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  pi^lication  of  data 
for  them  Twould  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORKS  AND  SELECTED  SERVICE  ESTABLISIMENTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  FRESNO 

Establislments,  Sales,  Annual  Payroll,  and  Einployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab-; 
lish-' 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkueelc  ended 

nearest  Nov.  15 


Total 
(nusber) 


Full 
warkweek 

(ntmber) 


igsA"- 


Estab- 
lish- 
ments^ 


(nimber) 


Sales  ■= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

farm  eqiiljiaent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'* 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Wanen '  s  clothing,   si)ecialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Fumitvire,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores ^ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


390 


95,786 


13,038 


6 

2,156 

274 

2 

(D) 

(D) 

4 

(D) 

(D) 

22 

21,298 

3,335 

4 

(D) 

(D) 

6 

3,023 

611 

12 

(D) 

(D) 

17 

1,432 

98 

26 

25,733 

2,492 

25 

1,736 

206 

81 

18,185 

2,723 

16 

3,575 

595 

35 

7,595 

1,149 

27 

7,027 

1,081 

5 

(D) 

(D) 

22 

3,180 

443 

3 

(D) 

(D) 

40 

9,443 

1,348 

27 

7,400 

939 

3 

(D) 

(D) 

10 

(D) 

(D) 

82 

4,473 

1,014 

60 

3,124 

788 

22 

1,349 

226 

14 

4,734 

611 

77 

6,596 

937 

3 

139 

6 

5 

(D) 

(D) 

3 

(D) 

(D) 

16 

1,460 

189 

14 

465 

63 

4 

(D) 

(D) 

Hotels 

Motion  pietiire  theaters. 


032 
062 


738 
290 


4,437 


69 
(D) 
(D) 

,560 
(D) 

518 
(D) 

34 
577 

72 

916 

174 
425 
394 
(D) 
136 
(D) 


342 
227 
(D) 

(D) 

437 

354 

83 

145 

285 
6 

(D) 

(D) 
50 
22 

(D) 


320 
121 


3,543 


65 
(D) 
(D) 

,059 
(D) 
280 
(D) 

27 
573 

58 

729 

138 
341 
316 
(D) 
96 
(D) 


279 
174 
(D) 

(D) 

384 

312 

72 

122 

247 
1 

(D) 

(^) 
50 
18 

(D) 


279 
112 


421 


83,756 


7 

2,053 

3 

1,064 

4 

989 

19 

19,536 

5 

14,809 

6 

3,874 

8 

853 

19 

1,801 

15 

11,369 

17 

1,090 

108 

16,659 

11 

2,510 

49 

6,436 

22 

5,399 

5 

3,336 

26 

3,275 

13 

994 

48 

13,932 

24 

6,399 

7 

567 

15 

6,914 

73 

4,555 

49 

2,688 

24 

1,867 

14 

4,153 

100 

8,608 

6 

165 

5 

877 

9 

584 

23 

2,539 

8 

239 

2 

(D) 

26 
7 


2,020 
1,397 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  ineoi-porated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessoiy  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,403,000,  of  ^&ich  $601,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  Vn'rirlK  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments, 

^oth  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 


FRESNO,  CALIF.,  AREA 


Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  FRESNO 


Establishnents,  Sales,  Anmial  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales  "i 


($1,000) 


Payroll , 
entire 
year 


($1,000) 


Paid  en5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total-' , 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groMp   stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores i 

Eating ,  drinking  places » 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


2,071 

99 
28 

71 

69 
5 

30 
32 

343 

133 

270 

157 

28 
59 
42 
13 
40 
11. 


175 
69 
33 

73 

423 
312 

111 

57 

345 
73 
14 
19 
35 
28 
6 


Hotels 

Motion  picture  theaters. 


54 
11 


314,999 

24,801 

3,163 

21,638 

37,589 

29,557 

4,566 

(D) 

59,312 

62,007 

21,178 

22,804 

4,411 
9,301 
8,469 
4,043 
3,855 
1,13* 


20,186 

11,543 

3,354 

5,289 

20,912 

15,771 

5,141 

11,513 

34,697 
5,274 
1,633 
1,096 
2,229 
913 
1,856 


2,682 
1,493 


34,917 

3,042 

319 

2,723 

5,585 

4,466 

780 

339 

4,108 

5,977 

1,757 

3,141 

652 
1,335 
1,239 
512 
493 
149 


2,669 

1,470 
501 

698 

4,604 

3,826 

778 

1,405 

2,629 
229 
255 
117 
272 
109 
211 


937 
418 


11,307 


92 
588 

2,291 

1,539 

595 

157 

1,210 

1,370 

674 

1,103 

196 
521 
476 
179 
140 
67 


702 
370 
131 

201 

2,055 

1,754 

301 

365 

857 
111 
65 
45 
86 
45 
103 


378 
177 


641 

76 

565 

1,613 

1,143 

334 

136 

991 

1,336 

534 

858 

152 
423 
385 
148 
88 
47 


616 
305 
122 

189 

1,739 

1,485 

254 

287 

721 
79 
61 
39 
83 
40 
89 


334 
156 


1,957 


243,234 


75 

19,081 

18 

2,603 

57 

16,478 

62 

22,555 

5 

14,809 

29 

5,453 

28 

2,293 

384 

57,548 

101 

33,570 

257 

15,220 

163 

19,512 

15 

2,779 

67 

7,246 

35 

6,119 

14 

4,162 

32 

3,640 

21 

1,275 

181 

23,585 

42 

8,879 

27 

3,745 

86 

10,771 

353 

17,255 

240 

11,804 

113 

5,451 

59 

9,330 

322 

25,578 

51 

3,210 

11 

1,184 

23 

922 

33 

2,728 

29 

683 

3 

604 

2,692 
1.823 


28,442 

2,572 

399 

2,173 

3,445 

2,398 

847 

200 

3,969 

3,629 

1,318 

2,626 

433 
949 
822 
596 
496 
152 


3,487 

1,456 

590 

1,441 

3,953 

2,995 

958 

1,078 

2,365 

164 

175 

66 

354 

88 

82 


1,059 
411 


I  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

-«  Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
'  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
rl  dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

II  ^All  1954  grovip  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
\   ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^    -Tbccludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
5    *1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

"Includea  data  for  those  kinds  of  biisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

FRESNO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total , 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  grov^j  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores , 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* .,,, 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating ,  dr  in  king  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


3,773- 

235 

75 

160 

158 

5 

62 

73 

694 

228 

518 

252 

48 
88 
61 
26 
64 
18 


265 

109 
41 

115 

799 
563 

236 

92 

532 
107 
19 
29 
54 
44 
6 


Hotels 

Motion  picture  theaters. 


77 
37 


479,268 


44,619 

6,089 

38,530 

44,527 

29,557 

6,700 

7,654 

115,985 

81,818 

37,843 

27,377 

5,612 
10,473 
9,363 
4,883 
4,927 
(D) 

25,138 

14,015 

3,657 

7,466 

33,255 

24,453 

8,802 

16,723 

51,983 
7,557 
1,858 
1,571 
2,853 
1,336 
1,856 


3,377 
2,670 


49,036 


5,090 

559 

4,531 

6,193 
4,466 
1,039 


7,467 

7,863 

2,976 

3,472 

711 
1,423 
1,316 
601 
569 
(D) 


3,094 

1,686 

542 

866 

6,810 
5,600 
1,210 

2,037 

4,034 
315 
266 
164 
340 
123 
211 


1,108 
672 


16,205 

1,195 

166 

1,029 

2,563 

1,539 

717 

307 

2,332 

1,851 

1,156 

1,283 

225 
578 
527 
220 
180 
(D) 


830 
428 
148 

254 

3,117 

2,622 

495 

590 

1,288 

160 

71 

67 

110 

56 

103 


440 
335 


13,412 

1,129 
142 
987 

1,823 

1,143 

430 

250 

1,857 

1,794 

917 

986 

165 
464 
420 
184 
117 
(D) 


725 
352 
138 

235 

2,620 

2,210 

410 

465 

1,096 
109 
67 
60 
102 
46 
89 


391 
247 


3,621 


365,007 


204 

35,373 

64 

4,935 

140 

30,438 

136 

28,890 

5 

U,809 

62 

7,111 

67 

6,828 

781 

96,392 

205 

50,046 

464 

25,313 

239 

22,895 

30 

3,605 

91 

8,077 

51 

6,723 

28 

5,050 

47 

4,243 

27 

1,492 

260 

28,164 

60 

10,698 

31 

3,979 

135 

12,999 

727 

26,729 

475 

17,389 

250 

9,334 

92 

12,482 

513 

38,723 

85 

5,154 

19 

(D) 

34 

1,158 

46 

3,320 

40 

927 

3 

604 

67 
33 


2,951 
3.027 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

■■-Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately  counted! 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan-| 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters."      I 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish-l 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  . 

■'Excludes  nonstore  i^tailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1954  data  limited  to  "employer"  establishments.  | 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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FRESNO,  CALIF.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  FRESNO,  THE  ENTIRE  CITY,  AND  FRESNO  STANDARD  METROPOLnAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  store s... 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores.. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores^ ........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   si^iply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


14.4 


5.0 
(D) 
(D) 

9.0 

(D) 

-22.0 

(D) 

-20.5 

126.3 

59.3 

9.2 

42.4 
18.0 
30.2 

(D) 
-2.9 

(D) 

-32.2 

15.6 

(D) 

(D) 

-1.8 

16.2 

-27.8 

14.0 

-23.4 

-15.8 

(D) 

(D) 

-42.5 

94.6 

(D) 


0.6 
-24.0 


29.5 


30.0 
21,5 
31,3 

66.7 

99.6 

-16.3 

(D) 

3.1 

84.7 

39.1 

16,9 
58,7 
28,4 
38.4 
-2.9 
5.9 
-11.1 

-14.4 

30.0 

-10.5 

-50.9 

21.2 
33.6 
-5.7 

23,4 

35,7 
64.3 
37.9 
13.9 

-18.3 
33.7 

207,3 


-0,4 
-18,1 


37.5 


33.0 
(D) 
(D) 

439.6 

(D) 

-2.3 

(D) 

3.8 

63.4 

37,6 

61.9 

210.8 

110.6 

100.3 

(D) 

84,9 

(D) 

11.3 

67.1 

(D) 

(D) 

29.4 

38.7 

5.8 

30.9 

65,6 
68.6 
(D) 
(D) 
306.9 
0.9 
(D) 


-3,3 
1.2 


31.3 


26.1 
23,4 
26,6 

54,1 
99,6 
-5.8 
12.1 

20,3 

63,5 

49.5 

19.6 
55,7 
29,7 
39.3 
-3.3 
16.1 
(D) 

-10.8 
31.0 
-8.1 

-42.6 

24.4 
40.6 
-5,7 

34.0 

34,2 

46.6 
(D) 

35.7 
-14.1 

44.1 
207.3 


14.4 
-11.8 


36.3 


27.4 
(D) 
(D) 

148,3 

(D) 

13.6 

(D) 

21.1 

45.0 

49.1 

47,4 
86.0 
75.4 
76.4 

(D) 
80.5 

(D) 

10.3 

53.9 

(D) 

(D) 

29.8 
45,1 
-0,2 

43,9 

50,7 

48.7 

(D)- 

(D) 

78.4 

26.6 

(D) 


44,5 
-1.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    .,.  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  bxisiness.  The  effect  on  compara- 
bility is  greatest  for  general  merotiandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5,— RETAIL  STORES:   1958  AND  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

FRESNO  mo  OF   FRESNO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district'' 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


195-; 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

O+her 

General  merchandise  gioap   stores' 

Department  stores 

Limited  price  variety  stores, ............................. 

Other  general  merchandise  stores., 

Food  stores. ....,.,,. ...,.,,,. 

Automotive  dealers 

Gasoline  service  stations...........,..,.,.,,,. 

Apparel,  accessory  stores, ..,,,, , 

Men ' s ,  boys '  qjparel  stores ,  custcan  tailors* .,,.,.,,...,., 

Women's  clothing,  specialty  stores  ,,,,. 

Ready-to-wear  stores'. 

Family  clothing  stores' ..,,,,,,., ....,,.,....... 

Shoe  stores .., .,..,,,,,,... 

Other  apparel  stores ..»......,,,,,,., 

Furniture,  hone  furnishings,  equipment  stores 

Furniture  stores*, ,,,., , ,, ,,, 

Other  home  furnishings  stores*,,..,.......,,, 

Household  ^)pliance,  radio,  TV,  music  stores ,,, 

Eating,  drinking  places , 

Eating  places ,,,,,, 

Drinldne  plac es 

Dnjg  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores ...,,...,,...,.,,,,,, 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,.,,,,, 

Florists 

Camera,  photographic  sigjply  stores 


30.4 

8.7 
(D) 
(D) 

56,7 
(D) 

66,2 
(D) 

2,4 

41,5 

8,2 

79.7 
81.0 
81.7 
83.0 

(D) 
82.5 

(D) 

46.8 

64.1 

(D) 

(D) 

21.4 
19.8 
26.2 

41.1 

19.0 
2.6 
(D) 
(D) 
65.5 
50.9 
(D) 


34.6 

10.8 

40.9 

6.0 

86.6 

100.0 

71.0 

37.2 

3.1 

33,9 

7.2 

85,4 
89,7 
88,8 
88,2 
80,2 
90,0 
78,0 

59.1 
72.1 
15,1 
64,2 

26,4 
22,8 
34.3 

44,5 

33.7 
5.1 
74.1 
63.3 
93.1 
35.0 
(D) 


20,0 

4.3 
(D) 
(D) 

47,8 
(D) 

45.1 
(D) 

1,2 

31,5 

4.6 

66,4 
63,7 
72,5 
75.1 

(D) 
64.5 

(D) 

37,6 

52,8 

(D) 

(D) 

13,5 
12.8 
15.3 

28.3 

12.7 
1.8 
(D) 
(D) 
51.2 
34.8 
(D) 


22.9 

5.8 

21.6 

3.2 

67.6 

54,*5 
12.5 

1.9 

22,7  ' 

4,3 

72,8 

69.6 

79.7 

80.3  ! 

66.1 

77.2 

66.6 

49.5 
59.8 
14.2 

53.2 

17.0 
15.5  ' 
20.0 

33,; 

22.2 

3.2 

(D) 
50.4 
76.; 
25. f 

(d: 


Standard  Motes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart 
ment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  i- 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  Vi5A — ^PERCENTAGE  DISTRIBUTION  OF  SAIES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  FRESNO,  THE  ENTIRE  CITY,  AND  FRESNO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city^ 


1958 


1954^ 


Standard  metropolitan 
statistical  area^ 


1958 


195-4 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-' 

Ltinber,  building  materials,  hardware, 

fam  equipment  dealers ., 

Hardvare  stores. . .................... 

Other 

General  merchandise  group  stores^ 

Department  stores.,,.....,.........,. 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores. ........................... 

Autonotive  dealers 

Qasollse  service  stations 

Apparel,  accessory  stores 

Hen's,  boys'  apparel  stores,  custom 

tailors*. 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores '....,......... 

Family  clothing  stores'.............. 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  fuinishlngs,  equiimenit 

stores , 

Furniture  stores*. ................... 

Other  hone  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores.............................. 

Eating,  drliddng  places................ 

Eating  places, ....................... 

Drinking  places 

Drug  stores,  proprietary  Ertores.,,.,... 

Other  retail  stores* 

Liquor  stores. ....................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sxqiply  stores... 


100.0 


2.3 
(D) 
(D) 

22.2 
(D) 
3.2 
(D) 

26.9 

1.8 

19.0 

3.7 
7.9 
7.3 
(D) 
3.3 
(D) 


9.9 
7.7 
(D) 

(D) 

4.7 
3.3 

4.9 

6.9 
0.1 
(D) 
(D) 
1.5 
0.5 
(D) 


100.0 

2.5 
1.3 
1.2 

23.3 

17.7 

4.6 

1.0 

2.2 
13.6 

1.3 

19.9 

3.0 
7.7 
6.4 
4.0 
3.9 
1.2 


16.6 
7.6 
0.7 

8.3 

5.4 
3.2 
2.2 

4.9 

10.3 
0.2 
1.0 
0.7 
3.0 
0.3 
(D) 


100,0 


7,9 
1.0 
6.9 

11,9 
9,2 
1.4 
(D) 

18.3 

19.7 

6.7 

7.3 

1.4 
3.0 
2.7 
1.3 
1.2 
0.4 


6.4 
3.6 
1.1 

1.7 

6.6 
5.0 
1.6 

3.7 

11.0 
1.7 
0.5 
0.3 
0.7 
0.3 
0.6 


100.0 


23,7 

13,8 

6,3 

8,0 

1.2 
3.0 
2,5 
1.7 
1.5 
0.5 


9.7 
3.7 
1.5 

4.4 

7,1 
4.9 
2.2 


10.5 
1.3 
0.5 
0.4 
1.1 
0.3 
0.2 


100.0 

9.3 
1.3 
8.0 

9.3 
6.2 

1.^ 
1,6 

24.2 

17,1 

7.9 

5.7 

1.2 
2.2 
2.0 
1.0 
1.0 
(D) 


5.3 
2.9 
0.8 

1.6 

6.9 

5.1 
1.8 

3.5 

10,8 
1.6 
0.4 
0.3 
0.6 
0.3 
0,4 


100,0 

9.7 
1.4 
3.3 

7.9 
4.1 
1,9 
1.9 

26.4 

13,7 

6.9 

6.3 

1.0 
2.2 
1.8 

1.-4 
1.2 
0.4 


7.7 
2.9 
1.1 

3.6 

7.4 

•4.8 

2.6 

3.4 

10,6 
1.4 
(D) 
0.3 
0,9 
0,3 
0,2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  Its  own  kind  of  biisiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   195S— MAJOR  RETAIL  CENTERS  IN  THE  FRESNO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

MRC  No.  lo — Includes  the  planned  center  knovm  as  "Manchester  Center"  bounded  by  Abby  St.,  Blaokstone  Ave.,  Diana  St.,  Effie  St., 

Fedora  Ave,,  Garland  Ave.,  and  Shields  Ave. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

25 

20,133 

55"i 

56 

3 

561,  567 

(D) 

562-3, 568 

562 

19 

565 

15,«8 

566 

564,  569 

3 

57 

(D) 

5712 

Number  of 

5713-15,19 

establ '  ^h- 

572,  5732 

ments 

25 

58 

5812 

5813 

1 

1 

591 

... 

59  ex.  591 

3 

592 

1 

594 

1 

595 

1 

597 

5992 

2 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,  000) . 

Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fufnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


U 

1 
8 
7 

"a 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  busljiess.i 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  iriTidH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
Includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
:lubs  and  open  only  to  their  own  members  or 
Dersonnel,  such  as  restaurants  and  bars  operated 
oy  country  clubs,  school  cafeterias,  cafeterias 
Dperated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 

JtC. 

Data  for  nonstore  retailers— mail  order  houses, 
lirect  selling  (house-to-house)  organizations,  and 
nerchandise  vending  machine  operators— have  been 
xcluded  from  the  tabulations  in  this  report,  but 
ire  contained  in  other  publications  of  the  1958  Cen- 
lius  of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
if  Business,  retail  establishments  were  divided 
bto  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
nd  those  with  no  paid  employment  during  1958, 
.e.,  the  "nonemployer"  universe.  The  method 
?f   obtaining    census    information  for   these  two 

oups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data   [ 
for    some  "nonemployer"    establishments   in  the  \ 
group    totals    but    not  in  the  detailed  kinds^of-   , 
business  totals  due  to  limitation  of  classification  j 
information  on  the  Federal  tax  returns.     In  the  | 
1954  data,   all  major  groups   (i.e.,   SIC  2  digit)  • 
included    some    such    establishments.       In   1958 
only    two    major    groups— SIC  53,  General  Mer-  | 
chandise  Group,  and  SIC  56,  Apparel,  Accessory  j 
Stores-included  such  establishments.     In  neither  | 
census    was    it    found    feasible    to  classify  any  f 
"nonemployer"  establishments  as  "Ready-to-wear  j 
stores    (SIC    562)"    or    "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy-  ! 
er"  establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or   "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."     Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  wasij 
tabulated  in  accordance  with  the  physical  location! 
at  which  the  business  was  conducted.  j 

Where  two  or  more  activities  were  carried  onj 
at  a  single  location  under  a  single  ownership,,; 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinci 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownershii 
at  a  single  location,  and  where  conditions  pre-j 
scribed  by  the  SIC  Manual  for  recognizing  th( 
existence  of  more  than  one  establishment  wer( 
met,  separate  establishment  reports  for  each  o 
the  different  activities  were  reported  in  the  can 
suses. 

In  the  case  of  leased  departments,  i.e.,  when 
separately  owned  businesses  are  operated  as  de 
partments  of  a  retail  business  under  anothei 
ownership  (e.g.,  a  separately  owned  shoe  depart! 
ment  store)  only  a  single  establishment,  combinj 
ing  leased  departments  with  the  retail  establish! 
ment  in  which  they  are  located,  is  recognizej 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  th^ 
report  is  the  number  in  business  at  the  end(j 
the  census  year. 

Sales. -Sales  include  the  total  of  merchandid 
sold,   and  receipts  from  repairs  and  from  otheji 
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'services   to  customers,   whether  or  not  payment 
-was  received  in   1958.     Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
"^^ances  for  merchandise  returned  by  customers. 
'Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
^  vestments,   rental  of  real  estate,  etc.    They  in- 
clude the  amount  of  local  and  State  sales  taxes 
'and    Federal    excise    taxes  which  are  collected 
■by  the  store  directly  from  customers  and  paid 
'directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.      Gasoline,   liquor,   tobacco, 
'and  other  excise  taxes  which  are  paid  by  the  manu- 
tfacturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

■  The  sales  figures,  therefore,  represent  total 
-sales  and  receipts  of  all  establishments  primari- 
^ly  engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
4o,  however,  include  receipts  other  than  from  the 
^sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
Retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
^tablishments  as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
/ear,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
'wages,  commissions,  bonuses,  vacation  allowances, 
ind  the  value  of  payments  in  kind  (such  as  free 
'meals,  lodgings,  etc.)  paid  during  the  year  to 
ill  employees.  Gratuities  received  by  employees 
rem  patrons  are  not  included.  For  corporations, 
t  includes  amounts  paid  to  officers  and  execu- 
:ives;  it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
aesses.  Payroll  is  reported  before  deductions 
"or  Social  Security,  income  tax,  insurance  dues, 
nc. 

Payroll— workweek  ended  nearest  November 
L5.— This  item  consists  of  payroll,  as  defined  above, 
vhich  was  paid  to  persons  on  the  payroll  in  the 
.)ay  period  ended  nearest  November  15,  1958. 
istablishments  whose  payroll  period  was  other 
}han  a  week  were  requested  to  adjust  the  fig- 
.ires  to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 


^ember  15.— Paid  employees  consist  of  the  num- 
iter  of  employees,  including  salaried  officers  and 
ocecutives  of  corporations,  who  were  on  the  pay- 
oU  for  the  workweek  ended  nearest  November 
5,  but  not  proprietors  or  partners  of  unincorpo- 
ated  businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  raccludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otlierwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified! 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  GrcHip  55, 

Except  554)  i 

NOTE:  This  group  does  not  include  estab-( 
lishments  primarily  engaged  in  selling  trucksl 
and  motorized  industrial  equipment.  Such  es-f 
tablishments  are  included  in  the  Wholesale  Tradet 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non-j| 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  usedj 
automobiles  and  trucks.  These  establishmentfiil 
frequently  operate  repair  shops  and  used  caij 
lots  and  may  carry  stocks  of  replacement  partsj| 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchiseq 
dealers  are  not  recognized  as  separate  estab* 
lishments.  Data  for  such  operations  are  con-j 
solidated  in  this  category  with  other  data  foij 
franchised  passenger  car  dealers.  Establish-j 
ments  primarily  selling  used  cars  and  trucks  an0 
not  holding  a  franchise  for  the  sale  of  new  pas-l 
senger  cars  are  also  included.  j 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
istablishments  primarily  selling  new  automobile 
ires,  batteries,  automobile  seat  covers,  and  auto- 
Tiobile  parts  and  accessories.  Establishments 
jrimarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
;SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
jther  automotive  petroleum  products.  Establish- 
Tients  called  garages  but  deriving  the  larger 
jart  of  receipts  from  gasoline  and  oil  sales 
ire  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
'>Jot  included  in  this  group  are  the  establish- 
Tients  which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
md  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
361  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
3tc.  Also  included  are  establishments  primari- 
y  engaged  in  the  making  and  selling  of  outer - 
vear  to  individual  order  from  stocks  of  material 
.::arried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
'')63,  568).— Establishments  primarily  selling  wom- 
jn's  apparel  and  apparel  accessories  of  all  types, 
ncluding  women's  ready-to-wear  stores,  furriers, 
md  the  various  specialty  shops. 

Women's   ready-to-wear  stores   (SIC  562).— 
j^-stablishments   primarily      selling  women's  and 
jirls'   apparel.      Establishments  are  included  in 
his  category  provided  (1)  their  sales  of  all  types 
if  apparel   (except  as  noted  in  the  definition  for 
eneral  merchandise  group  stores)  account  for 
0%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
n's  and  girls'  apparel  are  3  or  more  times  the 
ales    of  all   men's   and  boys'    apparel,   and  (3) 
ales  of  women's  and  girls'  coats,  suits,  and  dress- 
's are  at  least  one-third  of  sales  of  all  women's 
jnd    girls'    apparel.       Establishments   primarily 
'elling  garments  made  to  customer  order  are  clas- 
ified  as  custom  tailors  (SIC  567). 

>  Family  clothing  stores  (SIC  565).— Establish  - 
'lents  primarily  selling  clothing,  furnishings,  and 
;cessories  for  men,  women,  and  children,  with- 
at  specializing  in  any  one  line.  Establishments 
re  included  in  this  category  provided  (l)their 
lies  of  all  types  of  apparel  (accept  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  cSraperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  .engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri-j 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992) .-Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish-^ 
ments  in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.),  Apparel.J 
accessory  stores  (SIC  56),  and  Furniture,! 
home  furnishings,  equipment  stores  (SIC  57).  j 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  husiness,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
;urrent  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
3offee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
jovered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
dud -of -business  groups  and  for  all  kinds  of  busi- 
less  combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
iifferences.  (Year's  subscription,  $1.00) 


ylONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previo\xs  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  biisiness .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
Df  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
Drganizations  operating  1  to  10  stores --selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined,  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

fstimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Ihited  States  and  Census  regions,  by  kind  of  busi- 
less.  Year-end  merchandise  Inventories,  sales- 
Jjiventory  ratios,  and  accounts  receivable  balances 
^eld  by  retailers,  by  kind  of  business.  United 
jtates.  (Included  with  subscription  to  Monthly 
tetail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  1<+ 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  _preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  wareho\ises  of  retail  multiunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
n\:mber  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
infonnation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
J\ily  1,  and  November  1.  (Season's  subscription,  5 
reports,   $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.    (Quarterly  press  release,   free) 


For  order     forms  or  further     information     on  any     Current  Business     Report  series,  consult     the  nearest 
lepartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,   Washington  25,  D.   C. 


U.  S.  DEPARTMENT  OF   COMMERCE 

BUREAU   OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 


F>OSTAGE  AND  FEES  PAID 
U.  S.  DEPARTMENT  OF  COMMERCE 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  repxart  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors .  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employmeiit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  fot 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presentee 
by  kind  of  business,  for  counties,  cities,  and  standarc 
nietropolitan  statistical  areas.  The  amovint  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  o 
retail  establishments  in  the  area.  Data  for  selected  towni 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl 
vania  will  also  be  included.  This  volume  will  incorporati 
the  area  report  series  BC58-RA. 

Volume  III.  WHOLESALE  TRADE,  SUMMARY  STATIS  j 
TICS — A  United  States  summary  chapter  and  separati: 
chapters,  presenting  statistics  by  kind  of  business  ami 
geographic  areas,  for  such  subjects  as  size  of  wholesali: 
establishnnents,  receivables  and  bad  debt  losses,  sales  br' 
class  of  customer,  commodity  line  sales,  legal  form  olj 
organization,  and  petroleum  bulk  stations.  This  volumii 
will  incorporate  the   subject  report  series  BC58-WS. 


Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  sunnmary  chapter  and  separate  chapters  foi 
each  State,  the  District  of  Columbia,  Alaska,  Guanv,] 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presenteij 
by  kind  of  business  for  counties,  cities,  and  standar 
metropolitan  statistical  areas.  The  amount  of  kind-of 
business  detail  will  vary  in  accordance  with  the  number  c 
wholesale  establishments  in  the  area.  Data  for  selecte.1 
towns  and  townships  in  New  England,  New  Jersey,  an 
Pennsylvania  will  also  be  included.  This  volume  will  i^^ 
corporate  the  area  report  series  BC58-WA. 


Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARi 
STATISTICS — A  United  States  summary  chapter  and  sepa 
rate  chapters,  presenting  statistics  by  kind  of  business  anj 
geographic  areas,  for  such  subjects  as  receipts-size 
establishments,  employment -size  of  establishments,  leg| 
form  of  organization,  single  units  and  reiulti units,  laundri* 
and  cleaning  plants,  motion  pictures,  and  hotels  and  moteli 
This  volume  will  incorporate  the  subject  report  seri» 
BC58-SS. 


Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STi 
TISTICS — A  United  States  summary  chapter  and  separa 
chapters  for  each  State,  the  District  of  Columbia,  Alasto 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pr<: 
sented  by  kind  of  business  for  counties,  cities,  and  stfindaj: 
metropolitan  statistical  areas.  The  amount  of  kind-o 
business  detail  will  vary  in  accordance  with  the  number 
service  establishments  in  the  area.  Data  for  selected  towi' 
and  townships  in  New  England,  New  Jersey,  and  Penns^ 
vania  will  also  be  included.  This  volume  will  incorpori 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
f  Manufactures  and  Mineral  Industries  was  required  by  law 
nder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
usinesses  operated  in  the  continental  United  States,  Alaska, 
[awaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
business  and  Manufactures  for  1958  was  also  conducted  in 
uerto    Rico    jointly    with    the  Conunonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
rade,  selected  services,  and  public  warehousing.  This  report 
rovides  findings  for  retail  stores  in  selected  central  business 
istricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
icture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
letropolitan  statistical  area  and  includes  data  for  the  central 
usiness  district  (or  central  business  districts)  in  the  specified 
tandard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
us-delineated  major  retail  center  (MRC)  located  in  the  same 
tandard  metropolitan  statistical  area  (SMSA).  The  number  of 
IRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
one  to  about  two  dozen.  The  entire  series  of  reports  covers 
7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
IRC's. 

ELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
epresenting  their  "Central  Business  District, "it  was  necessary 
3r  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
lusinesB  to  arrange  for  the  delineation  of  such  districts  before 

program  to  tabulate  Census  data  for  them  could  be  imple- 
lented.  The  delineation  of  central  business  districts  was  ac- 
omplished  with  the  cooperation  of  the  Census  Tract  Committees 
1  the  large  cities  included  in  the  central  business  district  (CBD) 
rogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
litiees  obtained  the  representation  of  a  variety  of  local 
iterests,  such  as  business  firms  and  associations,  newspapers, 
lanning  agencies,  welfare  organizations,  local  governmental 
odies,  etc.  Central  business  districts  have  been  delineated  only 
1  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
?50  Census  of  Population  or  a  subsequent  special  census  prior 
')  1959)  in  which  there  was  a  local  Census  Tract  Committee 
scommendation  for  such  an  area  in  response  to  an  inquiry  from 
le  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
iract  Committees: 

^     "The  primary  objective  of  this  operation  is  to  provide  a 
j  basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral  Business   District  with  those  in  the  remainder  of  the 
metropwUtan  area  or  of  the  central  city." 

Because  therearenogenerally  accepted  rules  for  determining 
hat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
,d  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
rovided  a  general  characterization  of  the  CBD,  describing  it  as 
in  area  of  very  high  land  valuation,  an  area  characterized  by  a 
gh concentration  of  retailbusinesses,  offices,  theaters,  hotels, 
id  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  lA.— RETAIL  STORKS  AND  SELKCTED  SERVICE  ESTABLISfflENTS:      1958  AND  195^  — 

CENTRAL  BUSINESS  DISTRICT  OF  GARY 

Establislmeiits,   Sales,  Annual  Pajrroll,   and  Bnployeea,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  onployees, 

vorkueek  ended 

neeu?est  Nov.  15 


Total 
(ramber) 


Full 
uorlnreelc 

(nimber) 


1954'- 


Estab- 
lish- 
ments^ 


(mmber) 


Sales -= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  e<iuiiinent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustan 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  hcce  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores .' 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


277 


68.620 


10,266 


7 

1,212 

208 

1 

(D) 

(D) 

6 

(D) 

(D) 

U 

24,213 

4,016 

3 

(D) 

(D) 

6 

2,982 

558 

2 

(D) 

(D) 

41 

7,160 

598 

8 

5,599 

702 

11 

566 

60 

70 

14,104 

1,943 

18 

(D) 

(D) 

22 

4,398 

649 

10 

2,640 

370 

6 

5,005 

628 

21 

2,566 

358 

3 

(D) 

(D) 

30 

6,508 

1,088 

9 

(D) 

(D) 

5 

(D) 

(D) 

16 

2,182 

336 

51 

3,157 

648 

30 

2,020 

509 

21 

1,137 

139 

8 

2,379 

367 

40 

3,722 

636 

3 

129 

3 

1 

(D) 

(D) 

1 

(D) 

(D) 

17 

1,664 

322 

1 

(D) 

(D) 

1 

(D) 

(D) 

Hotels 

Motion  picture  theaters. 


1,921 
(D) 


771 
(D) 


3,377 


47 
(D) 
(D) 

,381 

(D) 
279 
(D) 

198 

155 

15 

657 

(D) 
253 
146 
204 
102 
(D) 


243 
(D) 
(D) 

94 

380 

297 

83 

121 

180 
1 
(D) 
(D) 
80 
(D) 
(D) 


302 

(D) 


2,644 


46 
(D) 
(D) 

931 

(D) 
184 
(D) 

154 

152 

13 

519 

(D) 
200 
121 
163 
81 
(D) 


230 
(D) 
(D) 

89 

341 

270 

71 

99 

159 

1 
(D) 
(D) 
74 
(D) 
(D) 


271 
(D) 


308 


70.934 


6 

782 

1 

(D) 

5 

(D) 

10 

25,090 

3 

(D) 

5 

3,139 

2 

(D) 

41 

7,388 

15 

7,726 

10 

685 

80 

12,179 

14 

1,698 

26 

4,439 

15 

3,907 

6 

2,833 

23 

2,432 

11 

777 

34 

5,951 

10 

3,150 

4 

242 

20 

2,559 

56 

3,180 

32 

2,050 

24 

1,130 

10 

2,608 

46 

5,345 

3 

(D) 

2 

(D) 

3 

205 

16 

1,999 

4 

141 

1 

(D) 

1,490 
713 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Salej  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separatelj 
counted  aid  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merohandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  genera]] 
merchandise  stores  but  elsewhere  classified  were  $378,000  ,  of  which  $63,000  was  included  with  apparel,  accessory  storesj 
This  does  net  affect  "hotels"  or  "motion  picture  theaters."  i 

^All  1954  eroup  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establishrl 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


GARY-HAMMOND-EAST  CHICAGO,  IND.,  AREA 


Table  IB.— RETAIL  STOHBS  AND  saStKCTED  SEHVIOE  ESTABLISIWENrS:   1958  AND  1954- 

CENTRAL  BUSINESS  DISTRICT  OF  HAMMOND 

Establislmeiits,  Sales,  Anminl  Payroll,  and  Qnployeea,  by  Kind  of  Business 


Kind  of  business 


19581 


Estab- 
lish- 
ments ^ 


(niinber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  anployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(mmber) 


Full 
workweek 

(nunber) 


igsA"- 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry"  stores 

Florists • 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


185 

10 
5 
5 

7 
3 
3 

1 

17 
5 
5 

4.8 

10 
22 
lA 

3 
12 

1 


Hotels 

Motion  picture  theaters. 


57,762 


2,248 
1,359 


23,829 

19,251 

(D) 

(D) 

8,4A7 
596 
581 

9,804 

2,065 
5,374 
4,684 

(D) 
1,482 

(D) 

6,834 

3,742 

574 

2,518 

2,243 

1,708 

535 

1,417 
1,763 

(D) 
(D) 
(D) 


250 
(D) 


8,203 

401 
243 
158 

3,4^1 

2,799 

(D) 

(D) 

620 

79 

53 

1,484 

347 
835 
741 
(D) 
202 
(D) 


1,191 
668 

110 

413 

4A2 

377 

65 

232 
260 

(D) 
(D) 
(D) 


111 
(D) 


2,659 


93 
66 
27 

1,281 

1,036 

(D) 

(D) 

188 
20 
22 

459 

31 
264 
230 
(D) 

64 
(D) 


238 

115 

28 

95 

208 

183 

25 

67 
83 

(D) 
(D) 
(D) 


49 
(D) 


2,015 

77 
51 
26 

947 
788 
(D) 
(D) 

124 
20 
17 

329 

61 
191 
168 
(D) 

46 
(D) 


212 

106 

26 

80 

174 

156 

18 

46 

69 


(D) 
(D) 
(D) 


37 
(D) 


207 


11 
5 
6 

7 
3 
4 


25 
6 
6 

62 

11 
24 
15 

4 
12 
11 


28 
10 


10 

32 

19 
13 

5 

25 

2 

9 


53,517 


3,890 

2,979 

911 

20,868 
(D) 
(D) 


6,191 
826 
500 

9,643 

1,827 
(D) 

4,243 
753 

1,680 
(D) 

5,627 

2,765 

689 

2,173 

1,826 

1,109 

717 

1,275 

2,871 

(D) 

1,425 


246 
(D) 


7,990 


632 

478 
154 

2,994 
(D) 
(D) 


671 

125 

37 

1,374 

309 
(D) 
598 
91 
206 
(D) 

997 
482 

161 

354 

403 
283 
120 

213 

544. 

(D) 

254 


102 
(D) 


i     Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

1  ■'■Sales  of  leased  departments  are  incorporated  with  mai'n  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
founted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
lerchandise  stoi«s  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
lerohandise  stores  but  elsewhere  classified  were  $435,000  ,  of  which  $169,000  was  included  with  apparel,  accessory  stores, 
■his  does  not  affect  "hotels"  or  "motion  picture  theaters." 

,,  ^All  1954  groiq)  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 

/lents  which  could  not  be  classified  and  tabvilated  by  detailed  kinds  of  business. 

i   ^xcludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'   ^954  data  limited  to  "eanployer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 
i  includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2A.— RETAIL  STORES  AND  SELECTED  SKRVICE  ESTABLISHMENTS:   1958  AND  1954- 

CITY  OF  GARY 


Establlsbnents,  Sales,  Annual  Payroll,  and  Qnployees, 

by  Kind  of 

Business 

Kind  of  business 

1958 1 

19  54^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  eii5>loyees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments ^ 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,  total-' 

1,497 

82 
24 
58 

39 

5 
15 
15 

334 

68 

172 

139 

32 
48 
26 
17 
31 
9 

97 
38 
21 

39 

321 
188 
133 

45 

200 

74 

5 

6 

21 

13 

2 

46 
6 

208,981 

9,882 

(D) 

■•(D) 

29,680 

24,030 

3,878 

1,740 

55,670 

27,690 

14,977 

18,580 

2,759 
5,798 
3,757 
6,218 
3,307 
466 

12,888 
7,748 
1,342 

3,798 

16,266 
9,224 
7,042 

7,589 

15,759 
4,087 
511 
376 
1,828 
401 
(D) 

2,536 
698 

24,670 

1,515 
(D) 
(D) 

4,773 

3,885 

722 

166 

3,941 

2,692 

1,360 

2,489 

373 
825 
512 
829 
425 
37 

1,970 

1,225 

197 

548 

2,988 

2,205 

783 

1,049 

1,893 
178 
(D) 
38 
353 
48 
(D) 

972 
198 

9,031 

332 
(D) 
(D) 

2,254 

1,751 

462 

41 

1,413 

554 

471 

890 

116 
330 
208 
280 
142 
22 

483 
256 

57 

169 

1,608 

1,197 

411 

409 

617 
97 

(D) 
14 
89 
16 

(D) 

388 

103 

7,139 

314 
(D) 
(D) 

1,434 

1,115 

284 

35 

1,037 

539 

372 

704 

89 
263 
173 
226 
113 

13 

454 

246 

53 

155 

1,414 

1,064 

350 

334 

537 
77 

(D) 
12 
83 
15 

(D) 

345 
66 

1,484 

60 
27 
33 

29 

4 
12 
13 

402 

45 

145 

128 

22 
36 
24 
15 
30 
21 

96 
30 
12 

48 

346 
179 
165 

46 

187 

51 

4 

7 

29 

14 

2 

28 
9 

181,620 

10,472 
1,219 
9,253 

26,615 

20,567 

3,766 

2,282 

45,908 

27,214 

11,341 

14,322 

(D) 
4,893 
4,360 
3,582 
2,670 
1,054 

11,096 

6,151 

457 

4,400 

15,439 
8,379 
7,036 

6,070 

13,143 
3,682 
(D) 
369 
2,403 
336 
(D) 

1,846 
1,116 

21,342 

52 

Lumber,  buildlriE  materials,  hardware, 
f aim  equljnient  dealers ,..,,,,,.,,,,,,,, 

1,520 

5251 

158 

52  ex.  5251 

Other 

1,362 

53  part^ 
531 

General  merchandise  groi?)  stores'' 

Depairtment  stores 

4,147 
3,260 

533 

T.-ipi^tf^cl  pT-if.fi  yar^f^ty   stoTP??, 

651 

539 
54 

other  general  merchandise  stores 

Food  stores 

236 
3,091 

55  ex.  554 

Automotive  dealers 

2,561 

554 

Gasoline  service  stations 

983 

56 

Apparel,  accessory  stores 

1,997 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

305 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores ' 

716 
660 

565 

460 

566 

386 

564,  569 

Other  apparel  stores 

130 

57 

Furniture,  hone  furnishings,  equipment 
stores ,. 

1,795 

5712 

Furniture  stores'^ ••....•. 

1,157 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 

91 

547 

58 
5812 

Eating,  drinking  places 

Eating  places 

2,822 
1,985 

5813 

Drinking  places 

837 

591 

Drug  stores ,  proprietary  stores ..••«.... 

794 

59  ex.  591 

Other  retail  stores ^., 

1,632 

592 

Liquor  stores, •.•.•••■••• 

170 

594 

Book ,  stationery  stores .,,,.,..,.,,.,, 

(D) 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

39 

475 

5992 

Florists 

23 

5996 
7011,  7012 

Camera,  photographic  supply  stores.... 

fOT.KCTED  SERVICES 
Hotels 

(D) 
690 

783 

Motion  picture  theaters .....••.•••..•••. 

209 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (STC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  cou.ld  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  noiu;';.ore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments.  s 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


GARY-HAMMOND-EAST  CHICAGO,  IND.,  AREA 


Table  2B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954- 

CITY  OF  HAMMOND 

Establistinents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 

lish- 

ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workveek  ended 

nearest  Nov.  15 


Total 
(niimber) 


Full 
vorkweek 

(number) 


195<;- 


Estab- 
lish- 
ments ^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  bviilding  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groi^)  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places »...,.. 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqjply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


820 

51 
22 
29 

27 

14 
7 

144 

50 

94 

83 

18 
31 
20 

6 
24 

4 


59 
23 
12 

23 

181 

123 

58 

27 

104 
12 
4 
4 
9 
7 
1 


157,525 

7,890 
2,326 
5,564 

29,337 

(D) 

3,279 

(D) 

42,212 

21,972 

9,215 

13,227 

2,923 
6,610 
5,838 

907 
2,380 

(D) 


10,755 

5,716 

731 

4,097 

10,569 
8,035 
2,534 

5,204 

7,144 
404 
480 
529 
568 
352 
(D) 


19,002 

1,174 
342 
832 

4,215 
(D) 
550 
(D) 

2,951 

2,421 

828 

1,913 

465 
978 
875 

115 

314 

41 


1,731 
926 

118 

628 

2,126 

1,903 

223 

678 

965 
21 
56 
99 
97 
60 

(D) 


(D) 


117 
259 


6,078 


253 

98 
155 

1,601 
(D) 
280 
(D) 

923 

465 

267 

637 

113 
338 
297 

54 
110 

22 


380 

186 

30 

154 

1,051 
941 
110 

218 

283 
8 
16 
20 
28 
19 

(D) 


49 
83 


4,648 


222 

72 

150 

1,149 
(D) 
185 
(D) 

626 

457 


439 

79 
240 
211 

38 

70 
12 


337 

165 

27 

135 

842 

764 

78 

151 

230 
5 
14 
17 
20 
16 

(D) 


827 

53 
18 
35 

19 
4 
8 
7 

173 

43 

84 

77 

14 
26 
18 
7 
15 
13 


54 
16 
12 

24 

178 

108 

70 

28 

118 

10 

5 

9 

16 

9 


131,225 

9,155 
3,594 
5,561 

22,017 

(D) 

2,236 

(D) 

28,339 

25,952 

7,50i 

10,542 

(D) 
4,876 
4,318 
1,031 
1,818 

699 


7,903 

3,909 

(D) 

3,021 

9,079 
5,874 
3,205 

3,311 

7,423 
368 
(D) 
234 

1,606 
333 


(D) 
1,355 


15,600 

1,301 
524 
777 

3,154 

(D) 
391 
(D) 

1,913 

2,514 

651 

1,507 

344 
680 
603 
137 
237 
109 


1,297 
656 
184 

457 

1,644 

1,318 

326 

474 

1,145 
(D) 
(D) 

20 
268 

44 


(D) 
232 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (M)  Not  available.    ...  Represents  zero. 

Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
1  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
I  dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments vSiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

\        2^°l'J<iss  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
]    1954  data  limited  to  "employer"  establishments. 
r   'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A— 

GARY- HAMMOND-EAST  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nxnnber) 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


19541 


Estab- 
lish- 
ments ^ 


(number) 


Sales'' 


($1,000) 


52 


5251 

52  ex.  5251 

53  part^ 

531 

533 

539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 

572,  573 

58 

581,; 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

RETAIL  STORES 

Retail  stores,  total 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  ptores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Fumitxire ,   home   i  umishings ,   equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si5)ply  stores.. 


SELECTED  SERVICES 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


4,450 


274 

92 

182 

131 
11 
55 

33 


225 

551 

374 

93 
120 
76 
41 
79 
37 


250 
92 
47 

111 

1,037 
650 
387 

133 

586 
132 
11 
30 
59 
39 
6 


619,283 

41,062 

6,391 

34,671 

72,553 

50,839 

12,132 

(D) 

178,013 

85,748 

51,844 

43,913 

8,119 
16,034 
12,804 
10,842 

7,155 
(D) 


31,910 

17,426 

2,491 

11,993 

50,807 
32,744 
18,063 

20,998 

42,435 
6,604 
1,305 
1,811 
3,773 
1,506 
842 


3,925 
(D) 


69,480 

5,848 

822 

5,026 

10,945 

7,814 

2,111 

(D) 

12,411 

8,738 

4,499 

5,735 

1,081 
2,247 
1,799 
1,337 
932 
138 


4,953 

2,820 

402 

1,731 

9,004 
7,203 
1,801 

2,711 

4,636 
275 
160 
189 
619 
173 
69 


1,438 
789 


24,051 

1,301 

259 

1,042 

4,699 

3,130 

1,203 

(D) 

4,243 

1,772 

1,517 

2,052 

326 
838 
658 
485 
319 
84 


1,178 
590 
109 

479 

4,825 

3,928 

897 

1,032 

1,432 
139 
64 
61 
162 
65 
24 


18,847 

1,180 
204 
976 

3,149 

2,158 

753 

(D) 

3,083 

1,711 

1,152 

1,556 

243 
636 
507 
389 
236 
52 


1,075 
546 
100 

429 

3,976 

3,281 

695 

788 

1,177 
106 
53 
46 
138 
54 
17 


4,199 

242 

90 

150 

103 

9 

45 

49 

1,017 

174 

472 

343 

69 

109 

75 

34 

70 
47 


241 
71 
31 

132 

956 
523 
429 

126 

525 
100 
10 
28 
65 
33 
33 


595 
345 


516 
237 


502,611 

41,076 

8,467 

32,589 

54,973 

41,522 

9,444 

4,007 

129,179 

87,930 

35,800 

33,430 

6,314 
12,893 
11,512 
5,764 
6,097 
2,134 


26,570 

13,940 

1,754 

11,215 

42,461 
25,070 
17,333 

15,191 

36,001 
5,519 
653 
1,214 
5,276 
1,005 
3,484 


2,894 
3,322 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  count£|i| 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchaij-i 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters."     jti 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establisljl 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  |J 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

i 


GARY-HAMMOND-EAST  CHICAGO,  IND.,  AREA 


11 


Table  <;A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958— 

CENTRAL  BUSINESS  DISTRICT  OF  GARY,  THE  ENTIRE  CITY,  AND  GARY-HAMM0ND-EA3T  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Standard 

Entire 

metro- 

standard 

politan 

metro- 

statistical 

politan 

area  less 

statistical 

central 

area 

business 

district 

RETAIL  STORES 

Retail  stores ,  total  -^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers  ,,,,,,.,,,,,.,•• • •>• 

Hardware  stores 

Other 

General  merchandise  group  stores  

Department  s^ores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations ••••••••• ••••• 

Apparel,  accessory  stores, ,,.,,, • •••••••• 

Men '  s ,  boys  '  apparel  stores ,  custom  tailors-* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores,. ,,,,,,.,, ••• 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  Stores ; 

Florists 

Camera,  photographic   si^iply  stores 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


-3.3 


55.0 
(D) 
(D) 

-3.5 
(D) 

-5.0 
(D) 

-3.1 

-27.5 

-17.4 

15.8 
(D) 

-1.0 
-32.4 

76.7 
5.5 
(D) 

9.4 

(D) 

(D) 

-14.7 

-0.7 

-1.5 

0.6 


-30.4 

[E] 

(D) 

-16.8 

(D) 

(D) 


28.9 

(D) 


15.1 


-5.6 
(D) 
(D) 

11.5 

16.8 

3.0 

-23.8 

21.3 

1.7 

32.1 

29.7 
(D) 

18.5 
-13.8 

73.6 

23.9 
-55.8 

16.1 

26.0 

193.7 

-13.7 

5.4 

10.1 

0.1 

25.0 

19.9 

11.0 

(D) 

1.9 

-23.9 

19.3 

(D) 


37.4 
-37.5 


26.8 


-10.5 
(D) 
(D) 

258.5 

(D) 

42.9 

(D) 

25.9 

13.4 

35.2 

108.9 

(D) 

208.4 

146.6 

61.9 

211.3 

(D) 

24.0 

(D) 

(D) 

-12.2 

6,9 
13.8 


50.5 

54.4 

[I] 
(D) 
40.6 
(D) 
(D) 


72.8 
(D) 


23.2 


-0.1 

-24.5 

5.5 

32.0 

22.4 

28.5 

(D) 

37.8 

-2.5 

44.8 

31.4 
28.6 
24.4 
11.2 
88.1 
17.4 
(D) 

23.3 

25.0 

42.0 

6.9 

19.7 

30.6 

4.2 

38.2 

15.7 
19.7 
99.8 
49.2 

-28.5 
49.9 

-75.8 


35.6 
(D) 


27. 


-1.1 
(D) 
(D) 

61.8 
(D) 

45.1 
(D) 

40.3 

-0.1 

46.0 

40.3 
(D) 
37.6 
33.6 
99.1 
25.2 
(D) 

26.1 

(D) 

(D) 

-28.8 

21.3 

-33.5 

4.5 

48.0 

24.4 

1^1 
(D) 
-35.7 
(D) 
(D) 


42.7 
(D) 


t'  .  Standard  Notes:  (D)  Withheld  to  avoid  disclosure,  (NA)  Not  available,  ,.,  Represents  zero.  (Z)  Less  than  0,05  percent. 
M  -"-In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
[lepartment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
I  lility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
jjhotels"  or  "motion  picture  theaters." 
jl  ■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'   1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

I  'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

d     'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  AB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  V)^U   TO  1958— 

CENTRAL  BUSINESS  DISTRICT  OF  HAMMOND,  THE  ENTIRE  CITY,  AMD  GARY-HAIIMOND-EAST  CHICAGO  STANDARD  riETROPOLI TAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  55-4 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores... .••••••••••• 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  supply  stores 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


-42.2 

-54.4 

-2.4 

14.2 
(D) 
(D) 
(D) 

36.4 

-27.9 

16.2 

1.7 
13.0 

(D) 
10.4 

(D) 
-11.8 

(D) 

21.5 

35.3 

-16.7 

15.9 

22.8 

54.0 

-25.4 

11.1 

-38.6 

(D) 
(D) 
(D) 

(D) 


1.6 
(D) 


20.0 


(D) 
(D) 


28.4 


-13.8 

7.2 

-35.3 

57.2 

0.1 

0.5 

33.2 

379.4 

(D) 

(D) 

46.6 

(D) 

(D) 

(D) 

49.0 

52.5 

-15.3 

-14.9 

22.8 

23.3 

25.5 

280.  S 

(D) 

(D) 

35.6 

(D) 

35.2 

1,438.7 

-12.1 

(D) 

30.9 

550.7 

(D) 

(D) 

36.1 

72.3 

46.2 

72.6 

(D) 

(D) 

35.6 

8o.2 

16.4 

14.8 

36.8 

32.8 

-20.9 

-19.7 

57.2 

86.0 

-3.8 

18.2 

9.8 

(D) 

(D) 

.26.1 

(E) 

-64.6 

(D) 

5.7 

5.7 

(D) 

(D) 

(D) 
(D) 


23.2 


-0.1 
-24.5 

5.5 

32.0 

22.4 

28.5 

(D) 

37.8 

-2.5 

44.8 

31.4 
28.6 
24.4 
11.2 
88.1 
17.4 
(D) 

20.1 

25.0 

42.0 

6.9 

19.7 

30.6 

4.2 

38.2 

17.9 
19.7 


49.2 
-28.5 
49.9 

-75.8 


35.6 
(D) 


25.0 


4.4 

-8.3 

5.7 

42.9 
(D) 
(D) 
(D) 

37.9 

-2.3 

45.2 

43.4 
34.9 

(D) 
11.7 

(D) 
28.4 

(D) 

19.7 

22.5 

80.0 

4.8 

19.5 

29.5 

5.5 

40.7 

22.8 

19.7 

(D) 

(D) 

(D) 

49.9 

-75.8 


38.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  '/ith  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establistaents  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5A.— RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
GARY  AND  OF  GARY-HAMMOND-EAST  CHICAGO  S'MJMDAHD  METROPOLITAN  STATISTICAL  ARKA 


SIC  code 


Kind  of  1)113111638 


Percent  of  city  sales  in 
central  business  district^ 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


195-; 


52 
5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.    554 

554 

56 

561,    567 

562,563,568 

562 

565 

566 

564,   569 

57 

5712 

5713-15,   19 
572,   573 


p812 
>813 

591 

59  ex, 

)92 

i94 

595 

597 

,5992 

>996 


RETAIL  STORES 

Retail  stores ,   total^ , 

Lumber,   building  materials,   hardware,   farm  equipment  dealers 

Hard\»'are  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores 

Lliited  price  variety  stores 

Other  general  merchandise  stores., 

Food  stores 

Automotive  dealers 

Gasoline  service  stations, , 

Apparel,  accessory  stores , , ,.. 

Men's,  boys'  apparel  stores,  custom  tailors*,.,, 

Women's  clothing,  specialty  stores ,.,,,,., 

Ready-to-wear  stores  ' 

Family  clothing  stores  ' , 

Shoe  stores.,,, , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  plac es., 

Drug  stores,  proprietary  stores.,,,, , 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores „ 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   si^iply  stores,,,.,,,,. .„., 


32.8 

12.3 
(D) 
(D) 

81.6 
(D) 

76.9 
(D) 

12.9 

20.2 

3.8 

75.9 
(D) 
75.9 
70.3 
80.5 
77.6 
(D) 

50.5 
(D) 
(D) 

57.5 

19.4 

21.9 
16.1 

31.3 

23.6 
3.2 
(D) 
(D) 

91.0 
(D) 
(D) 


39.1 

7.5 
(D) 
(D) 

94.3 
(D) 

33.4 
(D) 

16.1 

28.4 

6.0 

85.0 
(D) 
90.7 
89.6 
79.1 
91.1 
73.7 

53.6 
51.2 
53.0 
58.2 

20.6 
24.5 
16.1 

43.0 

40.7 

(D) 

(D) 

55.6 

83.2 

42.0 

(D) 


11.1 

3.0 
(D) 
(D) 

33.4 
(D) 

24.6 
(D) 

4.0 

6.5 

1.1 

32.1 
(D) 
27.4 
20.6 
46.2 
35.9 
(D) 

20.4 
(D) 
(D) 

18.2 

6.2 
6.2 
6.3 

11.3 


2.0 
(D) 
(D) 
44.1 
(D) 
(D) 


11.5 

1.9 
(D) 
(D) 

34.6 
(D) 

25.9 
(D) 

4.2 

9.0 

1.3 


(D) 

22.4 
22.6 
13.8 
22.8 

6.3 
6.3 
6.3 

12.4 

14.8 

(D) 

(D) 

16.9 

53.0 

14.0 

(D) 


I  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
I   In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.   In  1954  each  leased  depart- 
ent  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
'reatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^xcludes  nonstore  retailere  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I  *1954  data  limited  to  "employer"  establishments  in  computing  percent, 
I  'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
'  'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5B.— RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

HAMMOND  AND  OF  GARY-HAMMOND-EAST  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district^ 


1958 


195<; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


195-4 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5-; 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

HEirdware  stores. 

Other 

General  merchandise  group  stores^ ,. 

Department  stores 

Limited  price  variety  stores ^ 

Other  general  merchandise  stores. 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores „.. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores  ^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores ,.,....• 

Furniture,  heme  furnishings,  equipment  stores 

Furniture  stores*.. ....,..,, 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places.... 

Eating  plac es 

Drinldng  plac  es , 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores.. 


36.7 

28.5 
58.4 
16.0 

81.2 
(D) 
(D) 
(D) 

20.0 

2.7 

6.3 

74. 1 
70.6 
81.3 
80.2 

(D) 
62.3 

(D) 

63.5 
65.5 
78.5 
61.5 

21.2 
21.3 
21.1 

27.2 

24.7 

(D) 
(D) 
(D) 

(D) 


40.8 

42.5 
82.9 
16.4 

94.8 
(D) 
(D) 

(D) 

21.8 
3.2 

6.7 

91.5 

(D) 

(D) 

98.3 

73.0 

92.4 

(D) 

71.2 

70.7 

(D) 

71.9 

20.1 
18.9 
22.4 

38.5 

38.7 

(i) 


9.3 

5.5 

21.3 

2.6 

32.8 

37.9 

(D) 

(D) 

4.7 

0.7 

1.1 

22.3 
25.4 
33.5 
36.6 

(D) 
20.7 

(D) 

21.4 
21.5 
23.0 
21.0 

4.4 
5.2 
3.0 

6.7 

4.2 

(D) 
(D) 
(D) 


10.6 

9.5 

35.2 

2.8 

38.0 
(D) 
(D) 


4.8 
0.9 
1.4 

28.8 
28.9 

(D) 
36.9 
13.1 
27.6 

(D) 

21.2 
19.8 
39. 

19.4 

4. 

4.4 

4. 

8.4' 

8.0- 

(i)) 

27.0, 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is( 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  J 954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6A.— RETAIL  STORES:   1958  AND  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS- 
CENTRAL  BUSINESS  DISTRICT  OF  GARY,  THE  ENTIRE  CITY,  AJffi  GARY-HAMMOND-EAST  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  'based  on  total  Retail  Store  Sales  wbioh  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire  city'- 

— ,: 

Standard  metropolitan 
statls-tical  area"^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETATT,  STORES 
Retail  stares,  total-',.,.., 

100.0 

1.8 
(D) 
(D) 

35.3 
(D) 
4.3 

(D) 

10.4 
8.2 
0.8 

20.5 

(D) 
6.4 
3.8 
7.3 
3.7 

(D) 

9.5 
(D) 
(D) 

3.2 

4.6 
2.9 
1.7 

3.5 

5.4 
0.2 
(D) 
(D) 
2.4 
(D) 
(D) 

100.0 

1.1 

(D) 
(D) 

35.3 
(D) 
4.4 
(D) 

10.4 

10.9 

1.0 

17.2 

2.4 
6.3 
5.5 
4.0 
3.4 
1.1 

8.4 
4.4 
0.3 

3.6 

4.5 
2.9 
1.6 

3.7 

7.8 
(D) 
(D) 
0.3 
2.8 
0.2 
(D) 

100.0 

4.7 
(D) 
(D) 

14.2 

11.5 

1.9 

0.8 

26.6 
13.3 

7.2 

8.9 

1.3 
2.8 
1.8 
3.0 
1.6 
0.2 

6.2 

3.7 
0.6 

1.8 

7.8 
4.4 
3.4 

3.6 

7.5 
2.0 
0.2 
0.2 
0.9 
0.2 
(D) 

100.0 

5.8 

0.7 
5.1 

14.7 

11.3 

2.1 

1.3 

25.3 

15.0 

6.2 

7.9 

(D) 
2.7 
2.5 
2.0 
1.5 
0.6 

6.1 

3.4 
0.3 

2.4 

8.5 
4.6 

3.9 

3.3 

7.2 
2.0 
(D) 
0.2 
1.3 
0.2 
(D) 

100.0 

6.6 
1.0 
5.6 

11.7 
8.2 
2.0 

(D) 

28.7 

13.8 

8.4 

7.1 

1.3 
2.6 
2.1 
1.8 

1.2 
(D) 

5.2 
2.8 

0.4 

1.9 

8.2 
5.3 
2.9 

3.4 

6.9 
1.1 
0.2 
0.3 
0.6 
0.2 
0.1 

100.0 

52 

Limber,  building  materials,  hardware, 
fflTm  e<pi1iitierrt  H^fllAT'fl , 

8  2 

5251 

Hardware  stores ,,,..•......•••...,,.,« 

1.7 

52  ex.  5251 

Other 

6.5 

53  part^ 
531 

General  merchandise  group  stores^ 

Department  stores. ..•...•.••.....•.... 

10.9 
8  3 

533 

Tilnrit^d  pTH^^f^  v«r1.pty  storps 

1  9 

539 

54 

Other  general  merchandise  stores 

Food  stores, ..,,..,.,...,..,,.,.,,,...,, 

0.7 
25  7 

55  ex.   55A 

Autcmotlve  dealers, .....••«,,,,,,,,,•,•, 

17  5 

554 

7.1 

56 

6.7 

561,   567 

Men's,  boys'  apparel  stores,  custom 
tailors'^ 

1.3 

562,563,568 
562 

Women's  clothing,  specialty  stores.,,. 
Ready-to-wear  stores ^., .•,•••••,,.,. 

2.6 
2.3 

565 

Fajnlly  f*l oth^ng  ■•^tori^s^. ..,,.,.., 

1.1 

566 

1.2 

564,  569 

Other  apparel  stores 

0.4 

57 

Furniture,  home  furnishings,   equipment 
stores ,, 

5.3 

5712 

Furniture  stores*.,.,,.,,..,,..,.,,.,. 

2.8 

5713-15,  19 
572,   573 

Other  home  fumishlTigs  stores* 

Household  appliance,  radio,  TV,  music 
stores.. ....•....•...••....,....•.... 

0.3 
2.2 

58 

Fjit.lT^,    fiT-lT>lHTig  plnnea, ,  ,  , , , 

8.4 

5812 

5.0 

5813 

DrlnVlng  p^'^'^^^'^'  •••■« • 

3  4 

591 

Drug  stores,  proprietary  stores,..,,,,,. 

3  0 

59  ex.   591 

Other  retail  stores* 

7.2 

592 

Liquor  stores, ,.,, , ,, 

1.1 

594 

Book,   stationery  stores 

0.1 

595 
-597 

Sporting  goods,   bicycle  stores 

Jewelry  stores 

0.2 

1.0 

5992 

Florists .,,,, 

0.2 

6996 

Camerp,  photographic  si^iply  stores.,,. 

0.7 

Standard  Notes:  (D)  Withheld  to  avoid  disclosure.  (NA)  Not  available.  ...  Represents  zero,  (Z)  Less  than  0.05  percent. 
I  ^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

I   Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
J   *1954  data  limited  to  "employer"  establishments  in  computing  percent. 
I   'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
'   ^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


16 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6B.— BETAIL  STORES:   1958  AND  195-5 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS- 
CENTRAL  BUSINESS  DISTRICT  OF  HAMMOND,  THE  ENTIRE  CITY,  AND  GARY-HAMMOND-EAST  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  an  total  Retail  Store  Sales  «hloh  exclude  sales  of  nonstore  retallers- 

merchflndlse  veodlug  machine  operators) 


-mail  order,  direct  selling. 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195-; 


Entire  clty^ 


1958 


195A 


Standard  metrcipolitan 
statistical  area'- 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^.. 
Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  ciistam 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,. 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores*.....,,,,...,., 

Other  hoane  furnishings  stores*.,,,,,.. 

Household  appliance,  radio,  TV,  music 

stores ,,,.....,...,. 


Eating,   drlrddng  places. 

Eatiiig  places 

Drinking  places....... 


Drug  stores,  proprietary  stores. 


Other  retail  stores 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


100.0 


3.9 
2.4 

1.5 

41.3 
33.3 

(D) 
(D) 

14.6 
1.0 
1.0 

17.0 

3.6 
9.3 

8.1 
(D) 
2.6 
(D) 


11.8 
6.5 
1.0 

4.3 

3.9 
3.0 
0.9 

2.5 

3.0 

(D) 
(D) 
(D) 


100.0 

7.3 
5.6 
1.7 

39.0 
(D) 
(D) 

11.6 
1.5 
0.9 

18.0 

3.4 
(D) 
7.9 
1.4 
3.1 
(D) 

10.5 
5.2 
1.3 

4.0 

3.4 
2.1 
1.3 

2.4 

5.4 
(D) 
2.7 


100.0 


5.0 
1.5 
3.5 

18.6 
(D) 
2.1 
(D) 

26.9 

13.9 


1.9 
4.2 
3.7 
0.6 
1.5 
(D) 


6.8 
3.6 
0.5 

2.6 

6.7 

5.1 
1.6 

3.3 

4.5 
0.3 
0.3 
0.3 
0.4 
0.2 
(D) 


100.0 


7.0 
2.7 
4.2 

16.8 
(D) 
1.7 
(D) 

21.6 

19.8 

5.7 

8.0 

(D) 
3.7 
3.3 

0.8 
1.4 
(D) 


6.0 
3.0 
(D) 

2.3 

6.9 

4.5 
2.4 

2.5 

5.7 
0.3 
(D) 
0.2 
1.2 
0.3 


100.0 


6.6 
1.0 
5.6 

11.7 
8.2 
2.0 
(D) 

28.7 

13.8 

8.4 

7.1 

1.3 
2.6 
2.1 
1.8 
1.2 
(D) 


5.2 
2.8 
0.4 

1.9 

8.2 
5.3 
2.9 

3.4 

6.9 
1.1 
0.2 
0.3 
0.6 
0.2 
0.1 


100.0 

8.2 
1.7 
6.5 

10.9 
8.3 
1.9 
0.7 

25.7 

17.5 

7.1 

6.7 

1.3 
2.6 
2.3 
1.1 
1.2 
0.4 


5.3 
2.8 
0.3 

2.2 

8.4  I 
5.0 
3.4  : 

3.0 

7.2 

l.li 

0.1; 

0.2|' 

1.0  I 

0.2 

O.7I 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  peroent|l 

'■In  computing  percent,  saJes  of  leased  departments  art;  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart-|| 
ment  was  separately  counted  arid  separately  classified  ir'  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  iaj 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  [11 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  opei-ators)  part  of  SIC  53. 

*1954  data  limited  to  "effijO-o,ycr"  establishments  in  computing  percent. 

'in  computing  ijeroent,  bo'.h  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  tho^e  kinds  of  business  in  SIC  39  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  GARY-HAMMOND-EAST  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  stores  on  Broadway  from  36th  Ave.  to  ■iOth  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 


54,58,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


Convenience  goods  stores: 

Number 

Sales ($1,000) . 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . 


All  other  stores: 

Number 

Sales ($1,000) . 


60 
5,407 


17 
2,169 


28 
2,385 


15 
S53 


55  ex.  554 


554 


Autanotive  dealers. 


Gasoline  service  stations. 


56 
561, 


567 


Number  of 
establish- 
ments 


Retail  stores,  total'. 


52 

5251 

52  ex.   5251 

53  part' 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  eiiuipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


60 


Food  stores. 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


591 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 

6 

5 
3 


12 
7 
2 


10 
4 
2 
1 

1 
1 


MRC  No.  2. — Includes  the  planned  center  toiown  as  "Village  Shopping  Center"  bounded  by  35th  Ave.  extended,  rear  lot  line  of 
establishments  on  east  side  of  Grant  from  35th  Ave.  to  37th  Ave.,  rear  lot  line  of  establishments  on  south  side  of 
37th  Ave.  from  Grant  to  Arthur,  Arthur,  37th  Ave.  extended,  vjest  property  line  of  Village  Shopping  Center. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


'53  part,  - 

p56,  57 


52,  55 

59  ex.   591 


Retail  stores,  total: ' 

Kunber 

Sales ($1, 000) . 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:' 

Nvmber 

Sales ($1,  000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


29 

15,507 


6 
6,288 


15 
8,395 


824 


Number  of 
establish- 
ments 


Retail  stores,  total'. 


5251 

!  52  ex.  5251 

^3  part' 
531 
533 

'it. 


lAinber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Deparlanent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


29 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


1 

2 

10 

1 
6 

4 

2 

1 


Sating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  jjhotographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
!j  TJolted  to  "employer"  establishments. 
I]  'includes  data  for  those  vinria  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  GARY-HAMMOND-EAST  CHICAGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Con. 


MRC  No.  3. — Includes  the  planned  center  known  as 


"Woodraar  Shopping  Center"  on  west  side  of  Indianapolis  Blvd.  through 
6500  and  6600  blocks. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,  58, 591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5K 


Retail  stores,  total: ' 

Number 

Sales ($1, 000) . 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  gro»ip  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


21 
11,736 


4 
(D) 


15 
5,987 


2 
(D) 


Number  of 
establish- 
ments 


21 


55  ex.  554 

554 


56 
561, 


567 


568 


562-3 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fonily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinjclng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 

1 
6 
5 

3 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  coiild  not  be  classified  by  detailed  kinds  of  buslnes3|, 

^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
die  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
cure  theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
ind  farm  users.  Excluded  from  Retail  Trade 
ire  places  of  business  operated  by  membership 
;lubs  and  open  only  to  their  own  members  or 
jersonnel,  such  as  restaurants  and  bars  operated 
yf  country  clubs,  school  cafeterias,  cafeterias 
)perated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
^ederal  Government  on  military  posts,  hospitals, 
?tc. 

I  Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
nerchandise  vending  machine  operators— have  been 
jxcluded  from  the  tabulations  in  this  report,  but 
ire  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

\  For  purposes  of  coverage  in  the  1958  Census 
^f  Business,  retail  establishments  were  divided 
bto  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
,nd  those  with  no  paid  employment  during  1958, 
.e.,  the  "nonemployer"  universe.  The  method 
ji  obtaining  census  information  for  these  two 
roups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  ail  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  ^a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  Btore"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  linnitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figuresf 
represent  a  summary  of  reports  for  individual  "es-| 
tablishments"  rather  than  "companies."  A  sepf 
arate  report  was  obtained  for  each  location  wherej 
business  was  conducted,  including  each  locatioij 
of  multiunlt  organizations.  Each  report  wai* 
tabulated  in  accordance  with  the  physical  locatio 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  o; 
at  a  single  location  under  a  single  ownership! 
all  activities  generally  were  grouped  together aj 
a  single  establishment,  and  the  entire  establishjj 
ment  was  classified  on  the  basis  of  its  majoj 
activity,  with  all  data  for  it  included  in  that  das' 
sification.  However,  in  cases  where  distinc 
and  separate  economic  activities,  for  which  dif| 
ferent  industry  classification  codes  were  appro  j 
priate,  were  conducted  under  the  same  ownershil 
at  a  single  location,  and  where  conditions  prei 
scribed  by  the  SIC  Manual  for  recognizing  tt,: 
existence  of  more  than  one  establishment  weij 
met,  separate  establishment  reports  for  each 
the  different  activities  were  reported  in  the  cei, 
suses. 

In  the  case  of  leased  departments,  i.e.,  whe: 
separately  owned  businesses  are  operated  as  d 
partments  of  a  retail  business  under  anoth(l| 
ownership  (e.g.,  a  separately  owned  shoe  depart 
ment  store)  only  a  single  establishment,  combi) 
ing  leased  departments  with  the  retail  establisl 
ment  in  which  they  are  located,  is  recognize 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  ^ 
report  is  the  number  in  business  at  the  end 
the  census  year. 

Sales.— Sales   include  the  total  of  merchandil|| 
sold,   and  receipts  from  repairs  and  from  othjT 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 
I 

'  Payroll,  entire  year.  -  Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors  or   of   partners  of  unincorporated  busi- 

Inesses.  Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 

,etc. 

{ 

I     Payroll— workweek    ended   nearest   November 

15.— This  item  consists  of  payroll,  as  defined  above, 

which  was  paid  to  persons  on  the  payroll  in  the 

pay    period    ended   nearest   November    15,    1958. 

Establishments   whose  payroll  period  was  other 

ithan  a   week  were   requested   to   adjust   the  fig- 

jures  to  a  weekly  basis. 

*  Paid  employees— workweek  ended  nearest  No- 
i'vember  15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conrunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  dejiartment  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  xhe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer-  | 
chandise  is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  homei 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  crai- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab-* 
lishments  primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishment! 
frequently  operate  repair  shops  and  used  ca: 
lots  and  may  carry  stocks  of  replacement  parts 
tires,  batteries,  and  automotive  accessories.  Usi 
car  lots  and  repair  shops  operated  by  franchisee^ 
dealers  are  not  recognized  as  separate  estab-| 
lishments.  Data  for  such  operations  are  cob^' 
solidated  in  this  category  with  other  data  foi 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  aiK 
not  holding  a  franchise  for  the  sale  of  new  pas 
senger  cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
I  ly  engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

1  Women's    ready-to-wear   stores    (SIC  562).— 

■I  Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
;and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  areclas- 
sified  as  custom  tailors  (SIC  567). 

^  Family  clothing  stores  (SIC  565).— Establish  - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 

,  out  specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


in 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,"  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 
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Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
Kietropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
veinia  will  also  be  included.  This  voliome  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Conunonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central Business District,"itwas necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon6istofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fbced    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  ^BlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  rejwrts  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISIMENTS:  1958  AND  195-V 

CENTRAL  BUSINESS  DISTRICT  OF  CHAND  RAPJDS 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales^^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nuBber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 


(nunber) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554. 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ' . . . 

DepajTtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores ; 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accesspry  stores 

Men's,  boys'  apparel  stores,  custan 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores < . . . . 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


totals 

Motion  picture  theaters. 


307 


34 


91,336 

701 
(D) 
(D) 

43,128 

(D) 

3,997 

(D) 

1,516 

10,002 

803 

13,167 

3,805 
5,585 
5,240 

990 
2,616 

163 


7,971 
3,453 
1,048 

3,470 

4,476 
3,297 
1,179 

2,366 

7,206 
(D) 
453 
584 

2,393 
370 
(D) 


4,550 
794 


15,515 


112 
(D) 
(D) 

7,891 
(D) 
963 
(D) 

186 

968 

100 

2,186 

663 
940 
871 
167 
410 
6 


1,250 
547 
145 

558 

1,086 
858 
228 

479 

1,257 
(D) 
98 
80 
462 
76 
(D) 


1,899 
200 


5,275 


32 
(D) 
(D) 

2,942 
(D) 
446 
(D) 


166 

30 

708 

174 
331 
297 
63 
136 
4 


282 

119 

31 

132 

512 
424 


135 

380 

(D) 
32 
18 

125 
26 

(D) 


879 
105 


3,974 


29 
(D) 
(D) 

1,993 
(D) 
318 
(D) 

52 
164 

21 

554 

139 

296 

258 

45 

90 

4 


269 

118 
29 

122 

458 

377 

81 

98 

336 

(D) 
28 
18 

117 
22 

(D) 


637 
73 


319 


93,125 


7 
2 
5 

1,088 
(D) 
(D) 

12 
4 
6 
2 

46,257 

41,384 

(D) 

(D) 

18 

1,895 

9 

8,210 

7 

617 

97 

15,692 

18 
42 
18 

7 
21 

9 

3,303 
7,302 
5,972 
1,663 
2,790 
634 

32 

8 
5 

5,974 

3,009 

484 

17 

2,461 

59 
42 

17 

4,728 
3,529 
1,199 

10 

2,696 

68 

5,968 

10 
4 

14 
4 
4 

671 

518 

2,301 

368 

704 

4,410 
1,263 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish^ 
ments  lAich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  stoape.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reportedl 
as  $2,199,000  of  which  $1,496,000  are  incliided  in  SIC  56. 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  UtiHh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


GRAND  RAPIDS,  MICH.,  AREA 


Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  (HAND  RAPIDS 

Establishnents,  Sales,  Aimual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  groxip   stores^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores «... 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drijildng  places. 

Eating  places 

Drinking  places. ...... 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1958 


Estab- 
lish- 
ments-^ 


(number) 


2,150 

153 
58 
95 

73 

5 

37 

23 

413 

121 

283 

158 

38 
40 
24 
18 
49 
11 


206 
49 
43 

114 

356 
229 
127 

92 

295 
15 

8 
30 
31 
19 

7 


Sales ^ 


($1,000) 


313,417 

20,493 

4,165 

16,328 

51,837 

44,237 

6,121 

(D) 

70,068 

53,621 

22,535 

21,730 

5,941 
7,139 

(D) 
3,309 
4,791 

542 


22,323 
8,282 
3,565 

10,476 

17,496 

10,726 

6,770 

13,994 

19,320 
1,717 
649 
2,014 
3,046 
1,388 
(D) 


(D) 
1,187 


Payroll, 

entire 

year 


($1,000) 


37,307 

2,901 

428 

2,473 

8,642 

7,278 

1,239 

(D) 

4,737 

5,090 

1,827 

3,267 

1,001 

1,087 

(D) 

464 

671 

44 


3,045 

1,258 

475 

1,312 

3,594 
2,588 
1,006 

1,709 

2,495 
48 
117 
212 
522 
243 
(D) 


(D) 
284 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


13,191 

707 
139 
568 

3,430 

2,704 

639 

(D) 

1,959 

1,056 

689 

1,109 

288 
388 
(D) 
172 
234 
27 


841 
302 
116 

423 

1,820 

1,362 

458 

734 

846 
24 

51 

55 

146 

109 

(D) 


(D) 
168 


Full 
workweek 

(number) 


10,092 

628 

111 
517 

2,367 

1,884 

426 

(D) 

1,223 

1,030 

527 

837 

216 
324 
(D) 
128 
152 
17 


769 
281 
107 

381 

1,518 

1,162 

356 

492 

701 
18 
47 
48 

137 
67 

(D) 


(D) 
125 


1954 


Estab- 
lish- 
ments^ 


(number) 


2,163 


136 
54 
80 

83 

4 

35 

44 

438 

120 

255 

181 

31 
67 
35 
19 
43 
19 


184 
42 
25 

105 

364 
234 
128 

111 

291 
16 
13 
20 
41 
19 
7 


($1,000) 


308,152 

21,717 

4,355 

(D) 

50,433 

41, 384 

6,595 

2,454 

67,895 

54,311 

19,051 

21,997 

(D) 
8,610 
7,166 
3,974 
4,046 

974 


18,277 
8,047 
2,045 

7,985 

18,284 

11,799 

6,411 

15,424 

20, 763 

(D) 

871 

1,468 

2,895 

1,114 

(D) 


4,606 
1,476 


Payroll, 

entire 

year 


($1,000) 


34,188 

2,702 

420 

2,282 

7,066 

5,779 

1,072 

215 

4,547 

4,865 

1,450 

3,268 

616 
1,34^ 
1,126 
599 
536 
173 


2,300 

1,072 

295 

933 

3,826 

2,754 
1,072 

1,690 

2,474 
(D) 
132 
101 
581 
124 
(D) 


1,801 
299 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

1954  data  limited  ■to  "employer"  establishnents. 
'Both  1954  and  1958  data  limited  to  "aaployer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

C2UND  RAPIDS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Baployees,  by  Kind  of  Biislness 


SIC  code 


Kind  of  business 


1958 


Es-tab- 

lish- 

ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nuinber) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments-"^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  grovrp  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel ,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ^ 

Family  clothing  stores' 

Shoe  stores. , 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinking  places. 
Eating  places. ........ 

Drinking  places 


Drug  stores,  proprietai^  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores............ 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores. .................... 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,073 


247 

85 

162 

100 

5 

48 

35 

599 


436 

190 

44 
46 
26 

26 
58 

14 


253 

64 
49 

140 

509 
342 
167 

128 

412 
18 

8 
42 
48 
29 

9 


422,778 


33,251 

6,682 

26,569 

53, 720 

44,237 

6,986 

(D) 

106, 535 

74,814 

34,992 

24,004 

6,314 
7,214 
6,253 
4,556 
5,284 
628 


25,644 

10, 115 

3,729 

11,800 

24,040 

15,155 

8,885 

19,455 

26,323 
2,052 

649 
2,463 
3,447 
1,667 

946 


4,957 
1,600 


46,327 

4,216 

703 

3,513 

8,812 

7,278 

1,351 

(D) 

6,999 

6,526 

2,670 

3,485 

1,026 
1,091 
965 
595 
(D) 
(D) 


3,397 

1,462 

496 

1,439 

4,972 
3,671 
1,301 

2,276 

2,974 
67 
117 
229 
565 
255 
85 


2,039 
365 


16,749 

1,062 
'230 
832 

3,536 
2,704 

711 
(D) 

2,914 

1,384 

1,022 

1,203 

300 
391 
333 
228 
(D) 
(D) 


945 
353 
124 

468 

2,578 

1,967 

611 

1,096 

1,009 
31 
51 
61 
164 
116 
31 


957 
217 


12,626 

949 
189 
760 

2,426 

1,884 

463 

(D) 

1,832 

1,347 

752 

,  904 

226 
326 

285 
171 
(D) 
(D) 


850 
326 
113 

411 

2,033 

1,577 

456 

713 

820 
21 
47 
54 

152 
71 
21 


711 
162 


2,905 


384,296 


217 

73 

137 

33,661 

6,868 

26, 627 

U7 

4 

45 

66 

52,363 

41,384 

7,053 

3,826 

580 

89,826 

171 

70,000 

396 

26,944 

209 

23,505 

35 

71 
39 
26 
50 
23 

4,600 
8,694 
7,250 
4,677 
4,400 
1,028 

232 
53 
27 

20,884 

9,343 

(D) 

134 

9,171 

482 
313 
167 

22,481 

14,051 

8,356 

140 

18,678 

361 
17 
13 
32 
50 
23 
11 

25,954 
2,592 
871 
1,919 
3,135 
1,248 
1,048 

4,606 
1,876 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

■"^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nDnEanployer"  establish-j 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  a^ 
stores . 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "eaployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


GRAND  RAPIDS,  MICH.,  AREA 

Tatle  ^.—RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMEMTS— PERCENT  CHANGE  IN  SALES,  195^  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  CHIAND  RAPIDS,  THE  ENTIRE  CITY,  AND  CEAND  RAPIDS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  toteil^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  '..... 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. , 

Automotive  dealers. 

Gasoline  service  stations, 

Apparel,  accessory  stores. 

Men '  s ,  boys '  apparel  stores ,  custom  tailors-* 

Women's  clothing,  specialty  stores,..,, 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  mxisic  stores 

Eating,  drinking  places .,, 

Eating  places ,.... i.... 

Driniing  places 

Drug  stores ,  proprietary  stores .,,.. 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores..,., 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-35.6 
(D) 
(D) 

-6.8 

-5.7 

(D) 

(D) 

-20.0 

21.8 

30.1 

-16.1 
15.2 
-23.5 
-12.3 
-40.5 
-6.2 
-7<;.3 

22. A 

14.8 

116.5 

41.0 

-5.3 
-6.6 
-1.7 

-12.2 

20.7 

-32.5 

12.7 

4.0 

0.5 

(D) 


3.2 

-37.1 


1.7 


-5.6 

-4.4 

(D) 

2.8 

6.9 

-7.2 

(D) 

3.2 

-1.3 

18.3 

-1.2 

(D) 

-17.1 

(D) 

-16.7 

18.4 

-44.4 

22.1 

2.9 

74.3 

31.2 

-4.3 

-9.1 

5.6 

-9.3 

-7.0 

(D) 

-25.5 

37.2 
5.2 

24.6 
(D) 


(D) 
-19.6 


3.3 


-4.1 
(D) 
(D) 

108.5 

(D) 
(D) 

3.9 

-5.4 

17.9 

35.8 
(D) 

18.8 
(D) 
0.3 

73.2 

11.5 

16.7 
-4.1 
61.2 
26.8 

-4.0 

-10.2 

7.3 


-18.1 

(D) 

-2.0 

50.5 

9.9 

36.5 

(D) 


(D) 
84.5 


10.0 


-1.2 
-2.7 
-0.2 

2.6 

6.9 

-0.9 

(D) 

18.6 

6.9 

29.9 

2.1 

37.3 

-17.0 

-13.8 

-2.6 

20.1 

-38.9 

22.8 
8.3 
(D) 

28.7 

6.9 
7.9 
6.3 

4.2 

1.4 

-20.8 

-25.5 

-28.3 

10.0 

33.6 

-9.7 


7.6 
-14.7 


13.8 


-0.1 
(D) 
(D) 

73.5 
(D) 
(D) 
(D) 

19.4 

4.9 

29.9 

38.7 
93.4 
17.0 
-20.7 
18.3 
65.7 
18.0 

18.5 
5.2 
(D) 

24.1 

10.2 

12.7 

7.7 

6.9 

-4.4 
(D) 
-2.0 
34.1 
26.4 
47.4 
(D) 


107.7 
31.5 


,  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

.]  ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^In  canputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparbnents 
ire  separately  classified  as  stores. 

'   1954  data  limited  to  "anployer"  establishments  in  computing  percent  change. 
I  'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments . 
I  'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  Vi5A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
CKAND  RAPIDS  AND  OF  CJRAND  RAPIDS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^; 

55  ex.  55^ 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ ...................... ........... 

Lumber,  building  materials,  haixtvrare,  farm  equipment  dealers 

Hardware  stores. , 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores. ............................. 

Other  general  merchandise  stores..... 

Food  stores. ................................................ 

Autcmotlve  dealers. 

Gasoline  service  stations. .................................. 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Vomen's  clothing,  specialty  stores 

Ready-to-wear  stores '......... 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores............... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  tqjpliance,  radio,  TV,  music  stores.............. 

Eating,  drinMng  places 

Eating  places. 

DrlnTrlng  places 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores ............................ 

Jewelry  stores. 

Florists 

Camera,  photographic  si^pply  stores....................... , 


Percent  of  city  sales  in 
central  business  district 


1958 


29.1 

3.4 
(D) 
(D) 

83.2 
(D) 

65.3 
(D) 

2.2 

18.7 

3.6 

60.6 
64.0 
78.2 
(D) 
29.9 
54.6 
30.1 

35.7 
41.7 
29.4 
33.1 

25.6 
30.7 
17.4 

16.9 

37.3 
(D) 
69.8 
29.0 
78.6 
26.7 
(D) 


1954 


30.4 

7.2 
(D) 
(D) 

91.7 

100.0 

(D) 

(D) 

2.8 

15.1 

3.2 

71.3 
(D) 
84.8 
83.3 
41.8 
69.0 
65.1 

32.7 

37.4 
23.7 
30.8 

25.9 

29.9 
18.7 

17.5 

28.7 
(D) 
77.0 
35.3 
79.5 
33.0 
(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


21.6 

2.1 
(D) 
(D) 

80.3 
(D) 

57.2 
(D) 

1.4 

13.4 

2.3 

54.9 
60.3 
77.4 
83.8 
21.7 
49.5 
26.0 

31.1 
34.1 
28.1 
29.4 

18.6 
21.8 
13.3 

12.2 

27.4 
(D) 
69.8 
23.7 
69.4 
22.2 
(D) 


1954 


24.2 

f 
3.2 
(D) 
(D) 

88.3 

100. C 

(D) 

(D) 

2.1 

11.7 

2.3 

66.8 

71.8 

84.0  I 

82.4 

35.6 

63.4 

61.7 

28.6 

32.2 

(D) 

26.8 

21.0  : 

25.1, 
14.3  ij 

14.4 

23.0 

77.0 
27.0 
73.4 
29.5 
67.21 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "aaployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  1954 — ^PERCENTAGE  DISTRIBOTION  OF  SALES,  BY  KXUD  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  OlAND  RAPIDS,  THE  ENTIRE  CITY,  AND  CTIAND  RAPIDS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  aa   total  Retail  Store  Sales  ^dilch  exclude  sales  of  nomstore  retailers — mall  order,  direct  seUtng, 

merchandise  vepdlng  jnachlne  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  strfires,  total?^.... «.«...., 

100.0 

0.8 
(D) 
(D) 

47.2 
(D) 
4.4 
(D) 

1.7 
11.0 

0.9 

14.4 

4.2 
6.1 
5.7 
1.1 
2.9 
0.2 

8.7 
3.8 
1.1 

3.8 

4.9 
3.6 

1.3 

2.6 

7.8 
(D) 
0.5 
0.6 
2.6 
0.4 
(D) 

100.0 

1.2 
(D) 

(D) 

49.6 

4^.4 

(D) 

(D) 

2.0 

8.8 

0.7 

16.9 

3.5 
7.8 
6.4 
1.8 
3.0 
0.7 

6.4 

3.2 
0.5 

2.6 

5.1 
3.8 
1.3 

2.9 

6.4 

0.7 
0.6 
2.5 
0.4 
0.8 

100.0 

6.5 
1.3 
5.2 

16.5 

14.1 

2.0 

(D) 

22.4 

17.1 

7.2 

6.9 

1.9 
2.3 
(D) 

1.1 
1.5 
0.2 

7.1 
2.6 

1.1 

3.4 

5.6 
3.4 
2.2 

4.5 

6.2 

C.5 
0.2 
0.6 
1.0 
0.4 
(D) 

100.0 

7.0 
1.4 
(D) 

16.4 

13.5 

2.1 

0.8 

22.0 

17.6 

6.2 

7.2 

(D) 
2.8 
2.3 
1.3 
1.3 
0.3 

5.9 
2.6 
0.7 

2.6 

5.9 
3.8 
2.1 

5.0 

6.8 
(D) 
0.3 
0.5 
0.9 
0.4 
(D) 

100.0 

7.9 
1.6 
6.3 

12.7 

10.5 

1.7 

(D) 

25.2 

17.7 

8.3 

5.7 

1.5 
1.7 
1.5 
1.1 
1.5 
0.1 

6.1 
2.4 
(D) 

2.8 

5.7 
3.6 
2.1 

4.7 

6.2 
0.5 
0.2 
0.6 
0.8 
0.4 
0.2 

100.0 

52 

Lutnber,  building  materials,  har^tware, 
fflrm  e<ri1i»>>«Tt.  <l««i1»rrH , 

8.8 

5251 

1.9 

52  ex.  5251 

Other 

6.9 

53  part^ 
531 

General  merchandise  group  stores^  ^ 

13.6 
10.8 

533 

Llndtefi  prl ce  varl, ety  Ptoi^R •••«•••••• 

1.8 

539 
54 

Other  general  merchandise  stores 

Food  stores, •••••••••••••••••••••••••••• 

1.0 
23.4 

55  ex.  554 

Autanotlvef  dealers. ••••••••••••••••••••• 

18.2 

554 

Qasoline  service  stations. •.•••••,••«••• 

7.0 

56 

Apparel,  accessory  stores. .............. 

6.1 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailore* 

1.2 

562,563,568 
562 

Vcmen'E  clothing,  specialty  stores.... 
Ready-to-wear  stores' . .............. 

2.3 
1.9 

565 

Fnirrny  nlf>-l;h1ng  R+^TPs' 

1.2 

566 

Shoe  stores .......................... 

1.1 

564,  569 

Other  apparel  stores 

0.3 

57 

Furniture,  hone  fomlshlngs,  equipment 
stores ,, 

5.4 

5712 

Fumltur*^  stores*. ...•....•■.•..•••••. 

2.4 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Housphnld  appliance,  radio,  TV,  music 
stores............................... 

(D) 
2.4 

58 

5.9 

5812 

Bating  places. ........................ 

3.7 

5813 

nr^TiVf  Tig  pT  r^r.pn , 

2.2 

591 

Drug  stores,  proprietary  storea.,,,.,,,. 

4.9 

59  ex.  591 

Other  retail  stores* 

6.7 

592 

Llfpior  storep. ........................ 

0.7 

594 

Book,  stationery  stores 

0.2 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores, 

0.5 

0.8 

5992 

Florists.............................. 

0.3 

5996 

Camera,  photographic  siq)ply  stores.... 

0.3 

standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  jiercent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  -part  of  SIC  53. 
'in  computing  percent)  1958  figures  incorporate  leased  departoents  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establlslments  in  computing  percent. 

'in  canputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establlslments. 

'includes  data  for  those  Mads  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  rej)ort  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
vas  in  1954  because  of  annexations  and  other 
lx)undary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
iie  boundaries  for  those  places  in  the  census 
yrear. 

2.  Whereas  in  the  1954  Census,  "leased 
iepartments"  (businesses  operated  as  departments 
3f  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.      Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group   "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
j  Retail  Stores." 

1 1  b.      Antique  stores  have  been   shifted  to 

|:  ttie  group  "Other  Retail  Stores"  from  the  group 

1  "Furniture,  Home  Furnishings,  Equipment 

•  Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
:luded  those  businesses  with  no  paid  employment 
/hich  had  sales  volume  of  less  than  $2,500  in 
he  census  year.  To  the  extent"  that  price  in- 
ireases  since  1954  resulted  in  increases  in  the 
'ollar  volume  of  sales,  the  1958  Census  includes 
tores  with  a  lesser  physical  volume  of  business 
lan  were  included  in  the  1954  Census.  While 
^e  exact  magnitude  of  this  phenomenon  is  un- 

nown,  the  effect  on  total  volume  of  retail  sales 
ndoubtedly  is  only  a  fraction  of  one  percent 
,pd  probably  has  little  effect  on  the  number  of 
»res  included  in  the  census. 
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Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carriai  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  ±e 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"FuU  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.     It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.     Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.    Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com-  j 
modity    or  the  sales  of  that  commodity.      For 
example,  the  "food  group"  classification  occludes  ; 
stores  selling   some  food  if  the  sale  of  food  is  i 
not  the  primary  source  of  receipts;  moreover,  i 
even  though  stores  are  classified  as  "food  stores"  j 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on   "Method  of  Enu- 
meration,"  the   1958  Census  findings  are  based 
on  reports  from  two  different  sources.     "Em- , 
ployer"    establishments  were  canvassed  by  mail  j 
and    were    required    to    complete    report  forms , 
especially  designed  for  this  census.      "Nonem- j 
ployer"    establishments,   however,   were  included  ij 
in  the  census   on  the  basis  of  information  sup- j 
plied    on    the   1958  Federal  income  tax  report,  j 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."     In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kindsii 
of    business.       (See    "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  aei 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  uni* 
formity  of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  salee 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  malcing 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
form  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cqpt  for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
ttie  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
I  normally  employing  25  or  more  people  and  en- 
\  gaged  in  selling  some  items  in  each  of  the  fol- 
j  lowing  lines  of  merchandise: 

I         1.     Furniture,  home  furnishings,  appliances, 
;  radio  and  TV  sets 

I         2.     A  general  line  of  apparel  for  the  family 

I         3.      Household  linen  and  dry  goods 

1     An  establishment  with  total  sales  of  less  than 
J  $5,000,000,   in  which  sales  of  any  one  of  these 
groupings    is    greater    than   80%  of  total  sales, 
,  is  not  classified  as  a  department  store. 

H  An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  s6lf-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  anddress- 
"  es  are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"  Other  Retail  Stores . " 

Furniture    stores    (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.   Also  included 
in  this   classification  are  establishments  selling  IH 
household  appliances,   record  players,  and  radio  { 
and  TV   sets,   provided  the  receipts  from  sales  1 
of    furniture  and   sleep  equipment   exceed  those  ' 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged  \\ 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beyerages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592).  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93)7— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). -Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymjiasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).-Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


eports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
f  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
re  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
ales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
urrent  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
of  fee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


DVANCE  RETAIL  SALES  REPORT 

ssued  on  the  10th  of  the  month  following  the  month 
overed.  Advance  monthly  estimates  of  retail  dollar 
ales  volume  in  the  United  States,  for  major 
ind -of -business  groups  and  for  all  kinds  of  busi- 
ess  combined,  collected  from  a  subsample  of  the 
ensus  Bureau's  retail  trade  reporting  panel.  In- 
ormation  for  previous  months  is  shown  both  unad- 
usted  and  adjusted  for  seasonal  and  trading  day 
ifferences.   (Year's  subscription,  $1.00) 


lONTHLY  RETAIL  TRADE  REPORT 

IstiiHated  monthly  dollar  sales  volume  (with  coiiipari- 
lons  for  previous  months)  of  all  retail  stores  and 
)f  those  organizations  operating  11  or  more  retail 
itores— United  States  by  kind  of  business .  Also 
istimated  monthly  sales  of  stores  of  organizations 
)perating  1  to  10  retail  stores — Cens'us  regions  by 
cind  of  business;  weekly  sales  dtiring  c\n'rent  month 
)f  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
)rganizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
)f  retail  business  combined.  (Year's  subscription, 
Jicluding  Annual  Retail  Trade  Report,  $1.00) 


iNNUAL  RETAIL  TRADE  REPORT 

stimates  of  sales  of  all  retail  stores  and  those  of 
rganizations  operating  11  or  more  retail  stores, 
nited  States  and  Census  regions,  by  kind  of  busl- 
lesa.  Year-end  merchandise  inventories,  sales - 
iiventory  ratios,  and  accounts  receivable  balances 
:eld  by  retailers,  by  kind  of  business.  United 
tates.  (Included  with  subscription  to  Monthly 
etail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales,  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
sepai'ately.  Current  and  comparable  previous  year 
information.  Cann6rs'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previoiis  seasons. 
Reports  issued  as  of  January  1,  April  1,  Jime  1,. 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  ■'dse,  during  each  quarter,  comparable  data 
for  previous  years.    (Quarterly  press  release,   free) 


For  order     forms  or  further     information     on  any     Current  Business     Report  series,   consult     the  nearest 
epartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,   Washington  25,  D.   C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and  I 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

.  These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports  ! 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business.  l' 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large' 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  andannual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters.; 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  nunnber  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- I 
TICS — A  United  States  summary  chapter  eind  separate 
chapters,  presenting  statistics  by  kind  of  business  and  ^ 
geographic  areas,  for  such  subjects  as  size  of  wholesale  i 
establishments,  receivables  and  bad  debt  losses,  sales  by' 
class  of  customer,  commodity  line  sales,  legal  form  of  I 
organization,  ajid  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  anc 
Pennsylvania  wdll  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa-j 
rate  chapters,  presenting  statistics  by  kind  of  business  zmc 
geographic  areas,  for  such  subjects  as  receipts -size  o 
establishments,  employment-size  of  establishments,  lega 
form  of  organization,  single  units  and  multiunits,  laundrie: 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels 
This  volume  will  incorporate  the  subject  report  serie; 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA 
TISTICS— A  United  States  surmnary  chapter  and  separatj 
chapters  for  each  State,  the  District  of  Columbia,  Alaska 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre 
sented  by  kind  of  business  for  counties,  cities,  and  standar 
metropolitan  statistical  areas.  The  amount  of  kind-of 
business  detail  will  vary  in  accordance  with  the  number  c 
service  establishments  in  the  area.  Data  for  selected  town 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl 
vania  will  also  be  included.  This  volume  will  incorporat 
the  area  report  series  BC58-SA.  i  | 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropwlitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentrationof  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  'Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  p)art  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORKS  AND  SKtECTKD  SERVICE  ESTABLISmENTS:  1958  AND  195* 

CENTRAL  BUSINESS  DISTRICT  OF  HARTFORD 

Establislinents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  anployees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(mmber) 


Full 
workweek 

(nunber) 


1954^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales'^ 


($1,000) 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,   pixjprietai^  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


390 


2 
6 

17 
5 
2 

10 

14 

2 

7 

115 

35 
49 
25 

5 
22 

4 


36 

11 

4 


81 
70 
11 


104 

10 

11 

3 

15 

5 

4 


136,562 

1,128 
(D) 
(D) 

71,359 
(D) 
(D) 
690 

3,852 

(D) 

637 

17,403 

5,236 
7,739 
5,322 

(D) 
2,565 

(D) 


10,305 

2,635 

604 

7,066 

7,425 

6,766 

659 

1,971 

(D) 
922 
935 
343 
3,497 
351 
570 


4,834 
(D) 


26,570 


146 

(D) 
(D) 

16,282 
(D) 
(D) 
120 

502 

(D) 

52 

3,039 

952 
1,457 
1,016 
(D) 
373 
(D) 


1,591 
463 
158 

970 

1,896 

1,789 

107 

244 

(D) 
76 

117 
55 

670 
66 
60 


1,578 
(D) 


8,530 


35 

(D) 
(D) 

5,356 
(D) 
(D) 
33 

167 

(D) 

20 

981 

244 
532 
396 
(D) 
96 
(D) 


403 
99 
42 

262 

867 

811 

56 

85 

(D) 
20 
45 
15 

159 
23 
15 


711 
(D) 


6,050 


33 

(D) 
(D) 

3,399 
(D) 
(D) 
26 

149 

(D) 

18 

730 

198 
389 
272 
(D) 
68 
(D) 


373 
94 
41 

238 

736 

691 

45 

62 

(D) 
16 
37 
13 

134 
16 
12 


569 

(D) 


488 


132,057 


9 
4 
5 

1,081 
311 
770 

16 
4 
4 
8 

61,804 

(D) 

5,368 

(D) 

49 

5,561 

6 

5,800 

140 


629 


21,312 


25 

4,452 

46 

8,129 

32 

7,215 

5 

1,789 

32 

3,561 

26 

3,259 

4S 

10,071 

14 

3,414 

6 

432 

26 

6,207 

86 

7,611 

67 

6,466 

19 

1,145 

8 

1,973 

117 

16,215 

11 

899 

10 

556 

4 

458 

30 

3,120 

5 

224 

4 

(D) 

4 


2,851 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

-•^Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $2,645,000,  of  which  $825,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "aoaployer"  establishments.  ; 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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Table  2.— RETAIL  STORES  AKD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

CITY  OF  HARTFORD 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 1 


Estab- 

Ush- 

ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

worlsveek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 
faun  equlpnent  dealers ..,,,,....,,..., 

Hardware  stores 

Other 

General  merchandise  groiq)  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores...., 

Food  stores 

Automotive  dealers •••....•., 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  , 

Wonen's  clothing,   specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 
stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places » 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv5)ply  stores.. 

SELECTED  SERVICES 


2,233 

93 
38 
55 

76 

6 

16 

44 

428 

75 

178 

201 

60 
81 
38 
11 
37 


180 
44 
51 

85 

497 
340 
157 

99 

406 

114 

21 

7 

41 

22 

6 


Hotels 

Motion  picture  theaters. 


342,239 


10,461 
2,423 
8,038 

76,462 

68,180 

5,558 

(D) 

64,228 

42,4S2 

15,492 

26,251 

7,404 
9,368 
6,433 
3,898 
3,352 
2,189 

23,588 
8,984 
3,191 

11,413 

29,595 

22,752 

6,843 

13,474 

40,206 

8,110 

2,858 

738 

4,389 

969 

(D) 


5,987 

(D) 


49,717 

1,413 

309 

1,104 

16,768 

15,522 

990 

256 

4,735 

4,431 

1,262 

4,054 

1,258 

1,700 

1,186 

387 

460 

249 


3,458 

1,428 

602 

1,428 

6,954 
5,829 
1,125 

1,771 

4,871 
434 
427 
97 
793 
156 
(D) 


1,994 
(D) 


16,328 


327 

84 

243 

5,584 

5,029 

463 

92 

1,812 
926 
478 

1,401 

326 
629 
461 
190 
131 
125 


909 
359 
152 

398 

3,084 

2,539 

545 

625 

1,182 
149 
108 

29 
188 

52 
(D) 


860 
(D) 


12,080 


290 

62 

228 

3,565 

3,203 

288 

74 

1,295 
894 
355 

1,044 

259 
463 
319 
160 
97 
65 


826 
326 
145 

355 

2,420 

2,015 

405 

399 

992 
94 
83 
27 

156 
40 

(D) 


705 
(D) 


2,178 

64 
27 
37 

75 

4 

28 

41 

442 

81 

160 

234 

45 
76 
49 
13 
46 
42 

183 
39 
30 


439 
275 
164 

109 

391 
117 
14 
10 
43 
18 
6 


314,076 

12,192 

1,886 

10,306 

65,227 

(D) 

7,044 

(D) 

54,316 

45,897 

10,797 

28,650 

6,684 
10,208 
8,812 
3,244 
4,626 
3,670 


20,496 
6,991 
2,646 

10,479 

23,997 

17,424 

6,573 

12,790 

39,714 

7,033 

1,371 

(D) 

4,259 

695 

697 


3,783 
2,809 


44,947 

1,741 

206 

1,535 

14,002 

(D) 

1,143 

(D) 

3,998 

5,152 

94« 

4,381 

1,002 

1,636 

1,434 

474 

654 

615 


2,877 

1,000 

523 

1,354 

6,041 
4,589 
1,452 

1,459 

4,34S 
341 
113 
(D) 
811 
113 
134 


1,324 
523 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^Sales  o f  Ijeased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments \ftiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

Excludes  nonstore  retailers  (i,e.,  ttirtI   order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engiloyer"  establishments, 

*Incl\ide3  data  for  those  vinriH  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS: 

HARTFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


1958  AND  195-; 


Establishments,  Sales,  Amnial  Payroll,  and  Bnployees,  by  Kind  of  Biisiness 

(As  a  result  of  differences  in  the  definition,  the  1958  data  are  not  directly  comparable  with  those  for  1954. 

which  can  be  used  in  evaluating  the  changes  in  area  definition) 


See  page  (13)  for  data 


SIC  code 


Kind  of  business 


1953^ 


Estab- 

Ush- 

ments^ 


(nvmiber) 


Sales  ■= 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195*1 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total ,,, 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers ...., 

Hardware  stores , 

Other 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores,..,.,,. 
Other  general  merchandise  stores,,.,, 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  h<ane  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores, ,.,,.,.,, 

Florists 

Camera,  photographic  si^jply  stores,, 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


4,684 


271 

93 

178 

179 
12 
52 
99 

794 

217 

476 

360 

96 
138 
72 
24 
72 
26 


379 

86 

118 

175 

932 
696 
236 

205 

871 
252 
41 
34 
77 
56 


31 
31 


714,016 

34,621 

6,763 

27,858 

104,906 

83,238 

10,661 

(D) 

172,565 

111,982 

43,994 

39,565 

9,375 
15,162 
11,468 
5,227 
6,248 
3,495 


38,908 

14,036 

7,626 

17,246 

55,930 
45,590 
10,340 

29,404 

82,141 
18,644 
4,199 
2,069 
5,565 
2,084 
670 


6,330 
(D) 


88,524 

4,514 

872 

3,642 

20,919 

17,820 

1,842 

1,257 

12,039 

11,229 

3,404 

5,841 

1,478 

2,510 

1,894 

567 

877 

409 


5,761 
2,262 
1,252 

2,247 

12,866 

11,183 

1,683 

4,001 

8,050 
757 
599 
164 
950 
306 
70 


2,103 
(D) 


30,484 

1,063 
235 
828 

7,480 

6,120 

868 

492 

4,747 

2,455 

1,323 

2,136 

410 
977 
759 
286 
259 
204 


1,580 
588 
343 

649 

6,046 

5,239 

807 

1,430 

2,224 
282 
185 

52 
237 
116 

20 


22,555 

940 
182 
758 

4,964 

4,085 

533 

346 

3,110 

2,254 

897 

1,586 

319 
734 
553 
230 
179 
124 


1,391 
523 
303 

565 

4,631 

4,037 

594 

929 

1,853 

187 

146 

38 

191 

95 

17 


3,713 


527,299 


159 

27,947 

68 

5 

,077 

91 

22 

,870 

134 

79 

,426 

7 

(D) 

53 

10 

,020 

70 

(D) 

716 

113 

,751 

161 

87,925 

373 

28,646 

345 

37 

048 

62 

7,951 

121 

13 

611 

80 

11 

760 

19 

4 

172 

67 

6 

538 

56 

4,382 

299 

28 

894 

61 

10 

509 

52 

3 

693 

146 

14,104 

707 

40 

612 

472 

31 

168 

233 

9 

410 

176 

21 

450 

643 

61 

600 

177 

11 

657 

18 

1 

,580 

27 

1 

335 

60 

4,953 

43 

1 

353 

6 

697 

892 
(D) 


728 
(D) 


4,375 
4,167 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ,.,  Represents  zero. 

■"•Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonsto]?e  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


HARTFORD,  CONN.,  AREA 

Table  ^.—RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRA!  BUSINESS  DISTRICT  OF  HARTFORD,  THE  ENTIRE  CITY,  AND  HARTFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
bvisiness 
district 


Entire 
standard 
metro- 
politan 
statistical 
area* 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district* 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5U 

55  ex.  554 

55<i 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594. 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  Tarm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  scores 

Limited  price  variety  stores.......... 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores'... 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores'* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places i.. 

Drinking  places 

Drug  stores,  proprietary  stores.. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  si^iply  stores.,,...,,..,..... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3.4 


4.3 
(D) 
(D) 

15.5 
(D) 
(D) 
(D) 

-30.7 

(D) 

1.3 

-18.4 

17.6 

-4.8 

-26,2 

(D) 

-28.0 

(D) 

2.3 

-22.8 

39.8 

13.8 

-2.5 

4.6 

-42.5 

-0.1 

(D) 

2.6 

68.2 

-25.1 

12.1 

56.7 

(D) 


69.6 
(D) 


9.0 


-14.2 

28.5 

-22.0 

17.2 

(D) 

-21.1 

(D) 

18.2 

-7.5 

43.5 

-8.4 

10.8 

-8.2 

-27.0 

20.2 

-27.5 

-40.4 

15.1 

28.5 

20.6 

8.9 

23.3 
30.6 
-4.1 

5.3 

1.2 

15.3 

108.5 

(D) 

3.1 
39.4 

(D) 


58.3 
(D) 


13.0 


-16.0 
(D) 
(D) 

49.1 
(D) 
(D) 
(D) 

23.8 

(D) 

46.1 

20.6 

-2.9 

-21.7 

-30.4 

(D) 

-26.1 

(D) 

27.4 

77.5 

16.8 

1.8 

35.3 
45.9 
13.9 

6.3 

(D) 

17.2 

136.0 

(D) 

-21.7 

31.2 

(D) 


23.7 
(D) 


24.5 


6.5 
(NA) 
(NA) 

29.6 

(NA) 
(NA) 
(NA) 

37.9 

13.4 

38.4 

4.3 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

23.1 
(NA) 
(NA) 
(NA) 

27.7 

(NA) 
(NA) 

28.0 

20.3 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


44.7 
(D) 


31.6 


(NA) 
(NA) 

79.1 
(NA) 
(NA) 
(NA) 

41.4 

(D) 

39.2 

35.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

34.2 

(NA) 
(NA) 
(NA) 

34.6 
(NA) 
(NA) 

30.9 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


-1.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA.)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

•"■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establislmients  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

*In  ccmputing  percent  change,  the  aiSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  13  for  data  which  can 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195*  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

HARTFORD  AND  OF  HARTFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

1 

Percent  of  city  sales  in 
central  business  distrlct"^ 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district'^ 

1958 

1954 

1958* 

1954 

RETATT,  STORES 
Retail  stores,  total^ 

39.9 

10.8 
(D) 
(D) 

93.3 
(D) 
(D) 
(D) 

6.0 

(D) 

4.1 

66.3 
70.7 
82.6 
82.7 
.(D) 
76.5 
(D) 

43.7 
29.3 
18.9 
61.9 

25.1 

29.7 

9.6 

14.6 

(D) 
11.4 
32.7 
46.5 
79.7 
36.2 

(D) 

42.0 

8.9 

16.5 

7.5 

94.8 
(D) 

76.2 
(D) 

10.2 

12.6 

5.8 

74.4 
66.6 
79.6 
81.9 
55.1 
77.0 
88.8 

49.1 
48.8 
16.3 
59,2 

31.7 
37.1 
17.4 

15.4 

40.8 
12.8 
40.6 

(D) 
73.3 
32.2 

(D) 

20.8 

3.8 
(NA) 
(NA) 

69.3 
(NA) 
(NA) 
(NA) 

2.5 

(D) 

1.6 

45.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

29.0 
(NA) 
(NA) 
(NA) 

14.3 
(NA) 
(NA) 

7.2 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

25.0 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores 

3.9 
6.1 

52  ex.  5251 

Other 

3.4 

53  part^ 

General  merchandise  groap   stores^ .............................. 

77  8 

531 

Depai-tment  stores. .....,,....,. 

(D) 
53  6 

533 

Limited  price  variety  storea.......,.,,....,.........,,.,,.,. 

539 

Other  general  merchandise  stores 

(D) 
4.9 

5* 

Food  stores. ................................................... 

55  ex.  55-4 

Automotive  dealers. ............................................ 

6.6 

554 

Gasoline  service  stations. .,,...,...,.,........,..,...,..,,.,.. 

2.2 

56 

Apparel,  accessory  stores, 

57.5 

561,  567 

Men's,  boys'  apparel  stores,  custcm  tailors^. ................ 

56.0 

562,563,568 

VoTnen'p  '*lothi]i£,  ppef*inlty  Pt<orep  .,,,.,,,..,.....• ,,,..,... 

59.7 

562 

Ready-to-wear  stores '., 

61.4 

565 

Family  clothing  stores'.,....................,....,,,,,....,. 

42.9 

566 

Shoe  stores ....................,,,.,.,.....,.,,,,,,,.,,,,,.., 

54.5 

564,  569 

74.4 

57 

Furniture,  hone  fiimishlngs,  eqiiliment  stores,,,......,...,,,.. 

34.9 

5712 

Furniture  stores*. «............••,,,,,,,,,...•....,,.,,,,,,,• 

32  5 

5713-15,  19 

Other  hone  furnishings  stores*, .,..,...,..... 

11.7 

572,  573 

Household  qjpliance,  radio,  TV,  music  stores...........,..,,. 

44.0 

58 

Eating,  dTfnlrfTTg  placets. ........................... .......«.••. 

18.7 

5812 

Eating  places 

20  7 

5813 

12  2 

591 

Drug  stores,  proprietary  stores................................ 

9  2 

59  ex.  591 

Other  retail  stores*...............,.,......................... 

26.3 

592 

Liqxior  stores.. ,,,.,, •........•..••...,......••.... •....•,,,• 

7.7 

594 

35.2 

595 

Sporting  goods,  bicycle  stores,,,.............,...........,,. 

34.3 

597 

Jewelry  stores , ,,,,,,,,,,,,,,,............... 

63.0 

5992 

Florists 

16.6 

5996 

Camera,  photographic  siipply  stores........................... 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

■"^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

*In  computing  percent,  the  31SA  data  for  1958  have  been  adjusted  to  the  1954  definition.  Seepage  13  for  data  which  can  be  used 
in  evaluating  the  changes  in  area  definition. 
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Table  6.— HETAIL  STORES:   1958  AND  1954— PKRCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  HARTFORD,  THE  ENTIRE  CITY,  AND  HARTFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  oai  total  Retail  Store  Sales  \Alch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area"^ 


1958X 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


HETATT.  STORES 

Retail  stares,  total^ 

Lmiber,  building  materials,  hardware, 

f am  e<iuipBent  dealers .., 

Hardware  stores. . .................... 

Other 

General  merchandise  groiqi  stores-^ 

Department  stores.................... 

Limited  price  variety  stores 

Other  general  merchandise  stores,...., 

Food  stores 

Autcmotive  dealers 

Oasoliiie  service  stations. ............. 

.^pparel,  accessory  stores.............. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Wcoen's  clothing,  specialty  stores... 
Ready-to-wear  stores'., ............ 

Family  clothing  stores' 

Shoe  stores ..,.....,.,..,,,,. 

Other  apparel  stores 

Furniture,  home  fuinishlngs,  e<iuipne9at 

stores 

FvnDlture  stores*,,,,,............... 

Other  hone  furnishings  stores*.,,,,.. 

Household  appliance,  radio,  TV,  music 

stores,.,.,.,...............,,,,,,,, 

Eating,  drliddng  places,,,,.,,,,,,,.,.. 
Eating  places 

DrlnUng  places...................... 

Drug  stores,  proprietary  stores........ 

Other  retail  stores' 

Liquor  stores. ....................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 

0.8 
(D) 
(D) 

52.3 
(D) 
(D) 
0.5 

2.8 

(D) 

0.5 

12.7 

3.8 
5.7 
3.9 
(D) 
1.9 
(D) 


7.5 
1.9 
0.4 

5.2 

5.4 
5.0 
0.4 

1.5 

(D) 
0.7 
0.7 
0.3 
2.6 
0.3 
0.4 


100.0 


0.8 
0.2 
0.6 

46.8 
(D) 
4.1 
(D) 

4.2 

4,4 

0.5 

16.1 

3.4 
6.2 
5.5 
1.4 
2.7 
2.5 


7.6 
2.6 

0.3 

4.7 

5.8 
4.9 
0.9 

1.5 

12,3 
0.7 
0.4 
0.3 
2,4 
0.2 
(D) 


100.0 


3.1 
0.7 
2.4 

22.3 

19.9 

1.6 

(D) 

18.8 

12.4 

4.5 

7.7 

2.2 
2.7 
1.9 
1.1 
1.0 
0.7 


6.9 
2.6 
0.9 

3.4 

8.6 
6.6 
2.0 

3.9 

11.8 
2.4 
0.8 
0.2 
1.3 
0.3 
(D) 


100.0 

3.9 
0.6 
3.3 

20.8 
(D) 
2.2 
(D) 

17.3 

14.6 

3.4 

9.1 

2.1 
3.3 
2.8 

1.0 
1.5 
1.2 


6.5 

2.2 
0.9 

3.4 

7.7 
5.6 
2.1 

4.1 

12.6 
2.2 
0.4 
(D) 
1.4 
0.2 
0.2 


100.0 

4.5 
(NA) 
(NA) 

15.7 
(NA) 
(NA) 
(NA) 

23.9 

15.2 

6.0 

5.9 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


5.4 
(NA) 
(NA) 

(NA) 

7.9 
(NA) 
(NA) 

4.2 

11.3 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


100. 0 

5.3 
1.0 
4.3 

15.1 
(D) 
1.9 
(D) 

21.6 

16.7 

5.4 

7.0 

1.5 
0.8 
2.6 
2.2 
1.2 
0.8 


5.5 
2.0 
0.7 

2.7 

7.7 
5.9 
1.8 

4.0 

11.7 
2.2 
0.3 
0.3 
0.9 
0.3 
0,1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

^In  coniputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  aocoiiiance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

»In  canputlng  percent  distribution,  the  aiSA  data  for  1958  have  been  ad jxisted  to  the  1954  definition.  See  page  13  for  data  which 
can  be  used  in  evaluating  the  changes  in  area  definition. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  HARTFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No. 


1. — Includes  the  planned  center  known  as  "Crossroads  Plaza"  and  stores  on  Albany  Ave.  from  Sims  Rd.  to  Starkel  Dr.- 
Sky  View  Dr. ,  and  on  North  Main  St.  from  Sims  Rd.  to  Overhill  Rd.  (West  Hartford) 


SIC 
code 


Kind  of  b\isines3 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58,  591 


53  part, - 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,CXX)) 

Convenience  goods  stores: 

Nimber 

Sales ($1,000) 

■Shopping  goods  stores:-' 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total -* 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


36 
13,936 


12 
5,847 


17 
7,363 


7 
726 


Number  of 
establish- 
ments 


36 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,   specialty  stores... 

Ready-to-wear  stores ' 

Fanily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Fumitu2?e  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewell^  stores 

Florists 

Camera,  photographic  supply  stores . . . 


4 

11 

2 
5 

1 

2 

2 


MRC  No.  2. — Includes  stores  on  Main  St.  from  Center  St.  to  School  St.  (Manchester  Town) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58,  591 


53  part,  - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


54 


Retail  stores,  total: ^ 

Nunber 

Sales ( $1, 000) . 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


.($1,000). 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


91 
13,711 


23 
4,816 


38 
6,592 

30 
2,303 


Number  of 
establish- 
ments 


91 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3 

4 

21 

4 
7 
5 
3 
5 
2 


12 

2 
3 


13 
9 
4 


18 
2 


(D) 


-Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  buslnes^ 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  mei-ohandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 

As  a  result  of  differences  in  the  definition,  the  1958  data  for  the  Hartford, 
Conn.,  Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of  this 
report)  are  not  directly  comparable  with  those  for  1954.  The  following  table  identi- 
fies the  places  included  in  the  1958  definition  but  not  in  1954,  and  provides  data  for 
these  additional  places.  Subtracting  these  data  from  those  shown  in  Table  3  will 
provide   1958  data  for  the  area  as  defined  in  1954. 


SIC 
Code 


Kind  of  "business 


Estat)- 
lish- 
ments 
(number) 


Sales 
(11,000) 


Canton,  East  Windsor,  Suffleld,  Windsor  Locks,  Cromwell,  Vernon,  and  Enfield 

Towns,  Connecticut 


52 

53  part* 

54 

55  ex.55'; 

55pt(554) 

56 

57 

58 

59pt(59l) 

59  ex, 591 

53  part* 


Retail  trade,  total  ....  

Lumber,  bldg  matls,  hdwe,  farm  equip,  dealers 

General  merchandise  group  stores*  

Food  stores  

Automotive  dealers,  .  

Gasoline  service  stations  

Apparel,  accessory  stores  

Furniture,  home  furnishings,  equipment  stores 

Eating,  drinking  places  

Drug  stores,  proprietary  stores  

Other  retail  stores  

Nonstore  retailers*  


57,739 

4,857 

1,978 

15,745 

12,277 

4,353 

923 
3,342 
4,080 
1,943 
8,006 

235 


Standard  Notes: 
*Nonstore  retailers. 


. ..  Represents  zero.    (D)  Withheld  to  avoid  disclosure, 
part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 

14 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
wiU  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.- "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.     It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.     Most  busi- 
nesses  sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab* 
lishment's   business.    Thus,  the  classification  of  \ 
establishments  by  kind  of  business  generally  does  | 
not  make  it  possible  to  determine  either  the  num-  [ 
ber  of  establishments  handling  a  particular  com-  \ 
modity    or  the  sales  of  that  commodity.      For  | 
example,  the  "food  group"  classification  ^eludes  j 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail! 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report.; 
Because  of  the  nature  of  the  information  avail-; 
able  on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primaril> 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  klnde 
of  business.  (See  "Comparisons  of  the  195^ i 
and  1958  Censuses,"  above.) 


The  classifications  based  on  the  census  forms:' 
on  the  other  hand,  reflect  the  information  on  th« 
commodity  "composition"  of  the  establishment  a/ 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  uni 
formity  of  classification,  as  reflected  in  th 
measurement  of  dollar  volume  of  sales  is  minor 
In  total,  the  "nonemployer"  establishments  ac 
count  for  less   than   10  percent  of  retail  sale 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  pan  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centij  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  tj^es 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  itenvs 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chlnaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— E stablishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep- equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


in 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises . 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


1. 

2. 


3. 


u.  s. 


DEPARTMENT  OF  COMMERCE 

BUREAU  OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 


POSTAGE  AND  FEES  PAID 
U.  S.  DEPARTMENT  OF  COMMERCE 


OFFICIAL  BUSINESS 
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The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puearto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central ' 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for  j 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordaince  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishnnents  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  suinmary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  st2indard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
2Lnd  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
Vcinia  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Conimittees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  andassociations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

1        "The  primary  objective  of  this  operation  is  to  provide  a 
i    basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral  Business   District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
i](2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    f^ed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  IxMindaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SEBVICE  ESTABLISIHENTS:  19S8  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  HONOLULU 


Establisbnents,  Sales,  AniniBl  Payroll,  and  Baplo^ees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
uorlweek 

(nunber) 


195A^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

■5712 

5713-15,  19 
572.  573 


SS 

SB12 

5813 


591 


591 

99  em 

SXi 

594 

995 

S97 

5992 

9996 


TOLL,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

f am  equiiment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autonotlve  dealers 

Gasoline  sei^riee  stations 

i^jparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Vfcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores* 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  Tf, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Ll<]Uor  stores 

Bo<dc,  stationery  stores 

^jorting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  simply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


480 


31 
1 
2 

28 

61 


91 

33 
24 
20 

7 
24 

3 


25 
2 
6 

17 

125 
91 
34 

12 

122 

13 

15 

3 

34 

7 

3 


64,059 


(D) 
(D) 


11,153 

(D) 

(D) 

1,160 

6,264 

(D) 

1,912 

16,264 

4,195 
4,749 
4,352 
4,365 
2,708 
247 


5,319 
(D) 
(D) 

4,585 

9,514 
6,890 
2,624 

3,964 

7,784 
423 
585 
(D) 

2,635 
260 
(D) 


589 
1,149 


9,907 


(D) 
(D) 


1,800 
(D) 
(D) 
105 

544 

(D) 

239 

2,511 

676 
715 
668 
643 
451 
26 


1,001 
(D) 
(D) 

762 

2,323 

1,755 

568 

386 

972 
27 
74 

(D) 

392 
38 

(D) 


235 

246 


3,982 


(D) 
(D) 


641 
(D) 
(D) 
47 

217 

(D) 

100 

995 

240 
297 
275 
301 
141 
16 


340 
(D) 
(D) 

222 

1,204 
921 
283 

105 

336 
14 
31 

(D) 

121 
17 

(D) 


87 
90 


3,390 


(D) 
(D) 


456 
(D) 
(D) 
44 

193 

(D) 

77 

813 

206 
253 
233 
232 
110 
12 


324 
(D) 
(D) 

217 

1,092 
849 
243 

86 

306 
14 
28 
20 

110 
13 
17 


85 
90 


530 


36 
1 
5 

30 

70 

3 

7 

100 

20 
23 
16 
8 
23 
16 


30 
5 
7 

16 

142 
91 
51 

21 

115 

13 

4 

6 

39 

12 

3 


63,771 


115 
115 


13,084 

(D) 

4,766 

(D) 

6,607 

1,067 

774 

14,641 

2,770 
4,285 
3,125 
3,750 
2,819 
816 


7,492 
993 
489 

5,932 

8,390 
5,403 
2,987 

3,628 

7,973 
578 
205 
1,381 
2,426 
536 
4(» 


868 
1,254 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
coimted  and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  5:^pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonen^jloyer"  establish- 
ments which  ooiild  not  be  classified  and  tabulated  by  detailed  v-iTn^g  of  biisiness. 

^Excludes  nonstore  retsdlers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

*Incl\ides  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


HONOLULU,  HAWAII,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195"i 

CITY  OF  HONOLULU 

Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Biisiness 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales -i 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


19  54^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total^ , 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* ..., 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places t 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores ....... 

Other  retail  stores ^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svgjply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,6i2 


43 
19 
24 

130 

5 

7 

74 

534 

91 

175 

250 

67 
75 
55 
35 
56 
17 


159 
35 
25 

99 

683 
560 
123 

75 

502 
37 
26 
28 
79 
93 
14 


346,094 


5,236 
(D) 
(D) 

42,713 

(D) 

5,171 

(D) 

86,622 

49,228 

25,616 

28,923 

6,637 

9,869 

(D) 

(D) 

3,714 

(D) 

21,018 
4,158 
2,388 

14,472 

47,365 

38,342 

9,023 

12,889 

26,484 
2,063 
826 
1,446 
4,803 
2,343 
1,792 


22,339 
(D) 


43,769 


601 
(D) 
(D) 

6,306 
(D) 
917 
(D) 

5,634 

4,408 

2,753 

4,328 

1,060 
1,440 
(D) 
(D) 
553 
(D) 

3,192 
657 
499 

2,036 

11,901 

10,130 

1,771 

1,7a 

2,925 
96 
95 
137 
(D) 
276 
126 


,549 
(D) 


17,272 


187 
(D) 
(D) 

2,336 
(D) 
338 
(D) 

2,210 

1,024 

1,268 

1,807 

395 
594 
(D) 
(D) 
188 
(D) 

943 
201 
181 

561 

5,707 

4,740 

967 

641 

1,149 
59 
41 
4^ 
(D) 
137 
44 


3,471 
(D) 


14,557 


173 
(D) 
(D) 

1,697 
(D) 
232 
(D) 

1,857 

1,005 

995 

1,496 

348 
505 
(D) 
(D) 
145 
(D) 

883 
194 
168 

521 

4,939 

4,136 

803 

514 

998 
54 
36 
38 
(D) 
107 
44 


3,154 
(D) 


2,502 

33 
19 
14 

111 

2 

8 

99 

555 

74 

137 

212 

39 
57 
40 
21 
42 
39 


173 
37 
18 

102 

648 
520 
128 

96 

463 
48 
15 
20 
70 
87 
17 


274,422 

6,062 
(D) 
(D) 

33,700 

(D) 

(D) 

7,768 

66,730 

43,653 

17,009 

21,423 

(D) 
6,254 
4,428 
6,407 
2,871 
1,5CK 


18,849 
(D) 
(D) 

12,751 

34,593 

26,400 

8,193 

10,986 

21,417 
2,210 
(D) 
1,648 
3,887 
2,248 
1.572 


12,218 
5,531 


34,413 

989 
(D) 
(D) 

5,228 
(D) 
(D) 
958 

3,598 

3,940 

2,103 

3,437 

(D) 
(D) 
674 
1,074 
487 
306 


2,650 
(D) 
(D) 

1,660 

8,542 
6,476 
2,066 

1,601 

2,325 
114 
(D) 
210 
487 
278 
162 


4,684 
1,219 


j    Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

1    ^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
I  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compai-ability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
,j  ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Q    ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'    *1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engiloyer"  establishments. 

^Includes  data  for  those  kinrls  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-^ 

HONOLULU  STANDAHD  METROPOLITAN  STATISTICAL  AREA 

EstaMlstments,  Sales,  Ammal  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195<;'- 


Estab- 
lish- 
ments^ 


(number) 


Sales  ■= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^..... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

GEisoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores ,.. 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places.. 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweliy  stores 

Florists 

Camera,  photographic  siqjply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3,230 


47 
21 
26 

177 

7 

10 

94 

701 

108 

235 

290 

73 
86 
62 
37 
70 
22 

193 
41 
25 

127 

815 
669 
146 

83 

583 
45 
29 
34 
85 

103 
15 


86 
41 


415,471 


5,957 
2,104 
3,853 

48,812 

30,629 

6,013 

(D) 

119,438 

57,776 

31,550 

30,394 

6,797 
10,211 

(D) 
7,834 
4,226 
1,270 

23,173 
4,764 
2,388 

16,021 

54,773 
44,367 
10,406 

13,918 

29,680 

2,518 

940 

(D) 

4,954 

2,733 

(D) 


22,569 
(D) 


50,657 


704 
217 
487 

6,970 

4,790 

1,061 

(D) 

7,549 

5,377 

3,298 

4,489 

1,098 

1,462 

(D) 

1,176 

619 

134 

3,463 
740 
499 

2,224 

13,716 

11,638 

2,078 

1,857 

3,234 
132 
(D) 
(D) 
693 
354 
(D) 


8,613 
(D) 


20,383 


216 

77 

139 

2,610 

1,780 

400 

(D) 

3,136 

1,277 

1,540 

1,882 

410 
607 
(D) 
560 
215 
90 

1,044 
229 
181 

634 

6,681 
5,524- 
1,157 

700 

1,297 
71 
(D) 
(D) 
227 
187 
(D) 


3,511 
(D) 


17,138 


198 

66 

132 

1,905 

1,286 

285 

(D) 

2,625 

1,236 

1,183 

1,554 

363 
514 
(D) 
443 
164 
70 

980 
222 
168 

590 

5,770 

4,810 

960 

556 

1,131 
65 
(D) 
(D) 

200 
156 
(D) 


3,194 
(D) 


3,053 


323,872 


36 
20 
16 

6,291 
1,319 
4,972 

157 

4 

10 

141 

41,077 

(D) 

7,348 

(D) 

714 

84,738 

93 

53,443 

202 

21,957 

254 

22,878 

40 
67 
46 
26 
58 
47 

4,234 
6,534 
4,628 
6,693 
3,527 
1,618 

206 
39 
19 

19,970 
4,411 
1,732 

130 

13,613 

765 
608 

157 

39,024 

29,033 

9,991 

103 

11,260 

523 
57 
15 
24 
75 
97 
17 

23,234 
2,458 
(D) 
1,803 
4,012 
2,528 
1,572 

(D) 
,201 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  m 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  coiontedl 
and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchaii-j| 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters."      i| 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-j| 
ilients  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments.  ||| 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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HONOLULU,  HAW  AIL  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  HONOLULU,  THE  ENTIRE  CITV,  AND  HONOLULU  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores* 

Family  clothing  stores* „ 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores'* 

Other  home  furnishings  stores'* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drliiklng  places 

Eating  places ..i. ............ ......... 

Drinking  places 

Drug  stores ,  proprietary  stores. .................... 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  simply  stores................ 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


0.5 

(D) 

(D) 

(NA) 

-14.8 
(D) 
(D) 
(D) 

-5.2 

(D) 

147.0 

11.1 
15.4 
10.8 
39.3 
16.4 
-3.9 
-69.7 

-22.3 
(D) 
(D) 

-22.7 

13.4 

27.5 

-12.2 

9.3 

-2.4 

-26.8 

185.4 

(D) 

8.6 

-51.5 

(D) 


-32.1 
-8.4 


26.1 


-13.6 
(D) 
(D) 

26.7 
(D) 
(D) 
(D) 

29.8 

12.8 

50.6 

35.0 
(D) 

57.8 
(D) 
(D) 

29.4 
(D) 

11.5 
(D) 
(D) 

13.5 

36.9 
45.2 
10.1 

17.3 

23.7 

-6.7 

(D) 

-12.3 

23.6 

4.2 

14.0 


82.8 
(D) 


33.9 

(D) 
(D) 
(D) 

53.1 
(D) 
(D) 
(D) 

33.7 

(D) 

46.0 

86.7 
(D) 
160.0 
(D) 
(D) 
,834.6 
(D) 

33.8 
(D) 
(D) 

45.0 

44.5 
49.8 
22.9 

21.3 

39.1 
0.5 
(D) 
(D) 
48.4 
21.7 
(D) 


91.6 
(D) 


28.3 


-5.3 

59.5 

-22.5 

18.8 

(D) 

-18.2 

(D) 

40.9 

8.1 

43.7 

32.9 
60.5 
56.3 
(D) 
17.0 
19.8 
-21.5 

16.0 

8.0 

37.9 

17.7 

40.4 

52.8 

4.2 

23.6 

27.7 
2.4 
(D) 
(D) 

23.5 
8.1 
(D) 


(D) 
(D) 


35.1 


(D) 

(D) 

-22.5 

34.5 
(D) 
(D) 
(D) 

44.9 

(D) 

39.9 

71.5 

77.7 

142.9 

(D) 

17.9 
114.4 

27.6 

39.1 
(D) 
(D) 

48.9 

47.7 
58.6 
11.1 

30.4 

43.5 

11.4 

(D) 

(D) 

46.2 

24.1 

(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

*In  oomputtng  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5. 


-RETAIL  STORES:   1958  AND  195-4-  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
HONOLULU  AND  OF  HONOLULU  STANDAHD  METROPOLITAM  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  of  city  sales  In 
central  business  district"- 

Percent  of  s-tandard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 

1958 

1954 

1958 

1954 

HETATT.  STORES 
Retail  stores,  total^ 

18.5 

(D) 
(D) 

26.1 
(D) 
(D) 
(D) 

7.2 

(D) 

7.5 

56.2 
63.2 

48.1 
(D) 
(D) 

72.9 
(D) 

27.7 
(D) 
(D) 

31.7 

20.1 
18.0 
29.1 

30.8 

29.4 
20.5 
70.8 

(D) 
54.9 
11.1 

(D) 

23.2 

1.9 
(D) 
(D) 

38.8 
(D) 
(D) 
(D) 

9.9 

2.4 

4.6 

68.3 
(D) 
68.5 
70.6 
58.5 
98.2 
54.3 

39.7 
(D) 
(D) 

46.5 

24.3 
20.5 
36.5 

33.0 

37.2 
26.2 
(D) 
83.8 
62.4 
23.8 
25.8 

15.4 

(D) 
(D) 

22.8 
(D) 
(D) 
(D) 

5.2 

(D) 

6.1 

53.5 
61.7 
46.5 
(D) 
55.7 
64.1 
19.4 

25.1 
(D) 
(D) 

28.6 

17.4 
15.5 
25.2 

28.5 

26.2 

16.8 

62.2 

(D) 

53.2 

9.5 

(D) 

19.7 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores..............................  ,.,......,,,,,, 

1.8 
8.7 

52  ex.  5251 

Other / 

53  part^ 

General  iner^hfindl  se  ffroitp  st^res^ 

31.9 

531 

Department  stores. ........................................... 

(D) 

64.9 

(D) 

7.8 

2.0 

3.5 

64,0 
65.4 
65.6 
67.5 
56.0 
79.9 
50.4 

37.5 
22.5 
28.2 
43.6 

21.5 
18.6 
29.9 

32.2 

34.3 
23.5 
(D) 
76.6. 
60.51 
21.21 
25.81 

533 

T.-lnritrPrt  pT^fP  vHTlety  'if,0'<'''P, ,,,,,,,,,,,,,,,,,,,  ^  ,,,,  ^  ^  ^  ^  ^^  ^  ^ 

539 

Other  general  merchandise  stores. ............................ 

5-4 

Food  stores, ,,,,,,,,,,,,,,,,,... •...••.....•.....•«,•,,, ,,,,,,, 

55  ex.  554 

Automotive  dealers. ............................................ 

554 

Gasoline  service  stations 

56 

Appa2?el,  accessory  stores. . .................................... 

561,  567 

Men's,  boys'  ^jpeirel  stores,  custcaii  tailors*....... 

562,563,568 

Women's  clothing,  specialty  stores  .,.,.,,,,,,,,,.,.......... 

562 

Ready-to-wear  stores'. 

565 

PBnri  1,y  oil  r>t.h-fTig  sto'>"Ps.' 

566 

Shoe  stores, ,,,,,...,,,,...,... •.,•,,.••.,, ••.,.••,,......... 

564,  569 

Other  apparel  s'tores 

57 

Furniture,  heme  furnishings,  equipnent  stores 

5712 

Fumitinre  stores*. ........................................... 

5713-15,  19 

Ot^lP''"  homp  fiim-l  shlngH  s+.ot-ps* 

572,  573 

Household  £^pllance,  radio,  TV,  music  s'tores., «,,,,, ......... 

58 

Knt'llg,  il-rtnlHTig  pi  Bc.pn,  ,..,,. , 

5812 

Eating  places. ..........;.........................,.,........ 

5813 

Drin]d.ng  plfl'^pp .....•.■•...•.••..■•......•..•.•... 

591 

Drug  S'tores,  proprietary  stores................................ 

59  ex.  591 

Other  retail  stores* 

592 

594 

Book,  stationery  stores , 

595 

Sporting  goods,  bicycle  stores............................... 

597 

Jewelry  stores , .......••,.......,,,,,,•..•... 

5992 

Florists. .................................................... 

5996 

Camera,  pho'tographic  si^jply  stores................... ........ 

Standard 
^In  compu 
ment  was  sep 
greatest  for 
•'Excludes 
*1954  dat 
*In  compu 
^Includes 

Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available, 
ting  percent,  sales  of  leased  departments  are  incorporated  with 
arately  counted  and  separately  classified  in  accordance  with  it 

nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandis 
a  limited  to  "employer"  establishments  in  computing  percent, 
ttng  percent,  both  1954  and  1958  data  limited  to  "employer"  estab 

data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered 

. . .  Represe 
main  store  sa 
s  own  kind  of 
stores  (SIC  56 
e  vending  mach 

lishments. 
in  any  of  the 

nts  zero. 

les  in  1958. 

business.  The 

). 

ine  operators, 

lines  below. 

Z)  Less  than  0.05  percent,  i 
In  1954  each  leased  depart- 
effect  on  comparability  is  ' 

part  of  SIC  53.          i 

1 
i 

i 
1 

HONOLULU,  HAWAH,  AREA 
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Table  6.— RETAIL  STORES:  1958  AMD  1954— PERCENTAGE  DISTRIBUTION  OF  SALES^  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  HONOLULU,  THE  ENTIRE  CITY,  AND  HONOLULU  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  xhich  exclude  sales  of  nonstore  retailers — mnil  order,  direct  selling, 

merchandise  vending  macbine  crperators). 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

city^ 

Standard  metrcipolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^.,....,,,,,,. 

100.0 

(D) 
(D) 

17.4 
(D) 
(D) 

1.8 

9.8 

(D) 

3.0 

25.4 

6.5 
7.4 
6.8 
6.8 
4.2 
0.4 

9.1 
(D) 
(D) 

7,2 

14.9 

10,8 

4.1 

6.2 

12.2 
0.7 
(D) 
0.9 
4.1 
0.4 
(D) 

100.0 

0.2 
0.2 

20,5 
(D) 
7.5 
(D) 

10.4 
1.7 
1.2 

23.0 

4.3 
6,7 
4,9 
5,9 
4,4 
1,3 

11,7 
1,6 
0,8 

9,3 

13,2 
8,5 
4,7 

5,7 

12.5 
0,9 
0,3 
2.2 
3.8 
0.8 
0,6 

100.0 

1,5 
(D) 
(D) 

12,3 
(D) 
1,5 
(D) 

25.0 

14.2 

7.4 

8.4 

1.9 
2.9 
(D) 
(D) 

1.1 
(D) 

6.1 
1.2 
0.7 

4.2 

13.7 

11.1 

2.6 

3.7 

7.7 
0.6 
0.2 
0.4 
1.4 
0.7 
0.5 

100.0 

2.2 
(D) 
(D) 

12.2 
(D) 
(D) 
2.8 

24.3 

15.9 

6.2 

7.8 

(D) 
2.3 
1.6 
2.3 
1.0 
0.5 

6.9 
(D) 
(D) 

4.6 

12.6 
9.6 
3.0 

4.0 

7.8 
0.8 
(D) 
0.6 

1.4 
0.8 
0.6 

100.0 

1.4 
0.5 
0.9 

11.7 
7.4 
1.4 
(D) 

28.7 

13.9 

7.6 

7.3 

1.6 
2,5 
(D) 
1,9 

1.0 
0.3 

5.6 
1.1 
0.6 

3.9 

13.2 

10.7 

2.5 

3.4 

7.1 
0.6 
0.2 
(D) 
1.2 
0.7 
(D) 

100.0 

52 

Lumber,  building  materials,  hardware, 
f ami  e^linent  dealerp 

1.9 

5251 

Hardware  stores. .•••....•..•........•. 

0,4 

52  ex.  5251 

Other 

1.5 

53  part^ 
531 

General  merchandise  group  stores^ 

OepartiMait  stores,  •..•.....•..•■...... 

12.7 
(D) 

533 

T,1iirlt"1  -pricp   vn-Mp-ty  sVitpr 

2.3 

539 
54 

Other  general  merchandise  stores...... 

Food  stores. ............................ 

(D) 
26.2 

55  ex.  554 

Automotive  dealers. ..................... 

16.5 

554 

Gasoline  service  >7tatlons. .............. 

6.8 

56 

Apparel,  accessory  stores.... «..«,...... 

7.1 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.3 

562,563,568 
562 

Wanen's  clothing,  specialty  stores.... 
Ready— to— wear  stores  •.•.,.••,.••... 

2.0 
1.4 

565 

FBnHly  r-lotMng  "t.O'^ofi' 

2.1 

566 

Shoe  stores 

1.1 

564,  569 

Other  apparel  stores. 

0  5 

57 

Furniture,  home  fomishings,  equipment 
stores 

6.2 

5712 

Furniture  stores*. .................... 

1.4 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Household  sppHance,   radio,  TV,  music 
stores............ 

0.5 
4.2 

58 

12.0 

5812 

Eating  plaices......................... 

9.0 

5813 

PHnMng  rl^'''"p,,,, 

3.1 

591 

Drug  stores,  proprietary  stores.,,,.,,,. 

3.5 

59  ex.  591 

Other  retail  stores* 

7.2 

592 

Liqiinr  .storAP, •...,.■•.....,......••.. 

0.8 

594 

Book,  stationery  stores 

(D) 
0.6 
1.2 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

5992 

Florists 

0  8 

5996 

Camera,  photographic  supply  stores.... 

0.5 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  vrith  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


TaMe  7.— HETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  HONOLULU  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  stores  in  the  area  hounded  by  Ala  Wai  Canal,  Ala  Wal  Canal,  Kapahulu  Ave.,  Pacific  Ocean,  Census  Tracts  18,19, 

and  20  (Waikikl  Beach  Area) 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nxmber 

Sales ( $1, 000) . 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

.Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000). 


Autcmotive  dealers. 


275 
31,881 


15,612 


76 
7,625 


113 
8,6W 


Gasoline  service  stations. 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


275 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


Apparel,   accessory  stores    

Men's,   boys'   apparel  stores,    custom 

tailors 

Wcmen's  clothing,  specialty  stores,. 

Ready-to-wear  stores^ 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,   eqxiipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,   radio,   TV,  music 
stores 


Eating,   drinfcing  places. 

Eating  places 

DrinlciDg  places 


Drug  stores,   proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,    stationery  stores 

Sporting  goods,   bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores. 


1 

10 

60 

12 

21 
17 


61 
49 
12 

12 

102 
3 
4 

13 
17 


Selected  services 


Establishments 
(Number) 


Receipts 


1,000) 


Payroll 
entire  year 

($1,000) 


Paid  employees  workweek 
ending  nearest  November  15 


Total 
(Number) 


Full  workweek 
(Number) 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


26,362 
(D) 


3,625 
(D) 


1,247 
(D) 


947 
(D) 


MRC  No.  2. Includes  the  stores  on  South  Beretania  St.  from  Piikoi  St.  to  Kalakaua  Ave.,  and  on  Kalakaua  Ave.  from  South  Beretania  St, 

to  South  King  St,  (Honolulu) 


SIC 
code 


Kind  of  business 


SIC 

Total 

code 

55  ex.   554 

52 

26,443 

554 

56 

24 

561,   567 

7,251 

562-3,568 

562 

17 

565 

18,093 

566 

564,    569 

11 

57 

1,099 

5712 

Number  of 

5713-15,19 

establish- 

572,   5732 

ments 

52 

58 

5812 

5813 

::: 

591 

59  ex,   591 

2 

592 

1 

594 

595 

1 

597 

5992 

8 

5996 

Kind  of  business 


Nimber  of 
establish- 
ments 


54.58,591 


53  part,- 
56,  57 


52,  55, 

■=9  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total; ^ 

Kumber 

Sales ($1,000), 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) , 


Shopping  goods  stores:^ 

Nunber 

Sales ($1,000), 


All  other  stores: 

Number 

Sales ($1,000) , 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers ,,, 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandiae  stores. 


Food  stores. 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores,, 

Heady-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , ,., 

Other  apparel  stores , . 


Furniture,   heme  furnishings,   equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


14 

12 

2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,.,  Represents  zero,       ,,,,,,.  ^   ^  x  -i™ 

^'Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  iriiich  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  maU  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'Includes  data  for  those  WTiiis  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


HONOLULU,  HAWAII,  ARRA 

Tatle  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  HONOLULU  STANDARD  METROPOLITAN  STATISTICAL  AREA— Contimed 
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MRC  No.  3. — Includes  the  planned  center  knovm  as  "Kailua  Shopping  Center"  and  the  store  on  Kallua  Rd.  from  the  east  property  line  of 
Kallua  Shopping  Center  to  Kuulei  Rd.,  on  Oneawa  St.  from  Kvnilei  Rd.  to  Kawainui  St.,  and  on  Euulei  Rd.  from  Kailua  Rd.  to  Kalnalu  Dr. 
(Honolulu  County) '_ 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  -' 

Nuaber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  grotip  stores  ^   ^ . . . . 

Department  stores 

Limited  price  vBriety  stores 

Other  general  merchandise  stores 

Food  stores 


41 
8,835 


U 
5,023 


12 
2,230 

15 
1,754 


Number  of 
establish- 
ments 


55  ex.  554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcittotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wcmen's  clothing,   specialty  stores.... 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores ^  . . . , 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


MRC  No.  4. — Incliides  the  planned  center  known  as  "Waialae  Shopping  Center"  bounded  by  Waialae  Ave.,  Kilauea  Ave.,  Pahoa  Ave., 

Drainage  Canal,  HunaJsai  (Honolulu) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  •* 


Sales 

..f $1,000)... 

Convenience  goods  stores: 

Number.  ..•••••••..•••.. 

Sales 

..f $1,000)... 

Shopping  goods  stores: ^ 

Nvmber 

Sales 

..f $1,000)... 

All  other  stores: 

Nimber 

Sales ($1, 000)  . . . 


Retail  stores,  total 


Lvmber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


12 
4,152 


4 
2,159 


4 
1,791 


4 
202 


Number  of 
establish- 
ments 


12 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  miisic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  pisjprietary  stores 

Other  retail  stores* 

liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) Issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  depanment  store  which 
were  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  included  with  "department 
store*  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classificaticms  used  in  the  1954 
Census: 

a.  Musical  Instrum^it  stores  and  music 
and  record  shops  have  been  shifted  to  ttie  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipmoit  Stores'  from  the  group  "Odier 
itoail  Scores." 

b.  Antique  stores  have  been  shifted  to 
Ae  group  "Other  Retail  Strares"  from  the  group 

j       "Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 

i   which  had   sales   volume  of  less   than  $2,500  in 
the  census   year.      To  the  extent   that  price  in- 
j    creases   since  1954  resulted  in  increases  in  the 
•    dollar  volume  of  sales,  the  1958  Census  includes 
'    stores  with  a  lesser  physical  volume  of  business 
than  were  included   in   the   1954  Census.     While 
the   exact   magnitude   of  this   phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
,   undoubtedly    is    only    a   fraction  of  one  percent 
and  probably  has   little  effect  on  the  number  of 
I   stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  sueh  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)'  or  "Family  clothing  stores 
(SIC  565)'  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)';  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  sununary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate rQX)rt  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  locaticm 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
aU  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  diat  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establisbmait  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 


16 


APPENDIX 


services  to  customers,  whether  or  not  payment 
was  received  in  1958,  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954  ! 
and  1958  Censuses,"  above.)  j 

The  classifications  based  on  the  census  forms,  | 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as  , 
revealed  by  the  census  classification  inquiries.  | 
The  effect  of  the  two  different  sources  on  uni-  j 
formity  of  classification,  as  reflected  in  the  i 
measurement  of  dollar  volume  of  sales  is  minor.  I 
In  total,  the  "nonemployer"  establishments  ac-  , 
count  for  less  than   10  percent  of  retail  sales  ; 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  niaking 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,(XX),0{X),  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  r^x)rt  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  d^iartment 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apjjarel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12) .-Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732). -Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 


Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 
paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 


Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

Hotels  (SIC  701,  except  7013).  — Establishments 
known  as  hotels,  engaged  in  providing  lodging,  or 
lodging  and  meals,  to  the  general  public.  Included 
are  hotels  operated  by  membership  organizations, 
but  open  to  the  public,  and  apartment  hotels  which 
provide  accommodations  for  transients.  Ex- 
cluded from  the  Census  are  rooming  and  boarding 
houses,  private  residences  commonly  known  as 
tourist  homes,  and  apartment  or  residential  hotels 
which  provide  no  accommodations  for  transients. 

A  review,conducted  prior  to  the  1958  Census,  of 
records  of  the  BOASI  for  the  real  estate  industry 
in  Hawaii  resulted  in  a  shift  of  a  number  of  rela- 
tively small  establishments  from  the  "real  estate" 
to  the  "hotel"  category.  While  this  shift  signifi- 
cantly affected  the  count  of  hotels,  as  compared 
to  1954  Census  findings,  it  had  only  a  minor  effect 
on  the  comparability  of  total  receipts  data. 

Motion  picture  theaters  (SIC  783). — Commer- 
cially  operated  theaters,  both  regular  and  drive- 
in,  primarily  engaged  in  the  exhibition  of  motion 
pictures.  Establishments  engaged  in  the  commer- 
cial exhibition  of  motion  pictures  on  an  itinerant 
basis  with  portable  projection  smd  sound  equip- 
ment are  included  here. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58) , 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52,  55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts  — (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  reprart  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of- business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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geographic  areas,  for  such  subjects  as  size  of  wholesale 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  andassociations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  depjartment 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metrojwlitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SEtKCTED  SERVICE  ESTABLISIMEffl'S:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  HOUSTON 

Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


igss"- 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorkvreek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
WDrkvreek 

(nuuber) 


1954-^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

faun  eqtiipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equijinent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


1,197 


27 

8 

19 

25 
4 

7 
14 


86 

87 

132 

47 
36 
27 
19 
29 
1 


86 
39 

14 

33 

312 

219 

93 

58 

273 
42 
16 
12 
41 
17 
4 


61 
7 


356,689 

6,157 
1,820 
4,337 

80,901 

(D) 

9,815 

(D) 

17,743 

111,313 

6,669 

46, 133 

7,844 

19,878 

18,427 

(D) 

6,254 

(D) 


27,207 

14,807 

2,033 

10,367 

18,101 

15,789 

2,312 

9,810 

32,655 
5,048 
4,119 

(D) 
9,677 

583 
2,360 


9,545 
2,247 


51,180 


761 
196 
565 

15,089 

(D) 

1,887 

(D) 

1,383 

10,509 

725 

8,053 

1,374 
3,118 
2,910 

(D) 
1,047 

(D) 


4,194 

2,028 

425 

1,741 

4,199 

3,930 

269 

1,537 

4,730 
308 
790 
(D) 

1,533 
141 
282 


3,286 
470 


16,333 


195 

51 

144 

4,900 
(D) 

1,001 
(D) 

574 
2,271 

287 

2,707 

441 
1,154 
1,083 
(D) 
312 
(D) 


1,060 

550 

86 

424 

2,410 

2,245 

165 

589 

1,340 
103 
185 
(D) 
466 
42 
53 


1,710 
204 


14,253 


189 

49 

140 

3,850 
(D) 
746 
(D) 

415 
2,252 

269 

2,412 

401 
996 
927 
(D) 
275 
(D) 


986 

530 

77 

379 

2,151 

1,999 

152 

474 

1,255 
98 
166 
(D) 
445 
41 
52 


1,600 
166 


1,382 


371,399 


23 

8,094 

4 

1,068 

19 

7,026 

29 

78, 360 

5 

59,639 

4 

11,699 

20 

7,022 

153 

20,372 

91 

114,564 

89 

5,938 

197 

53,564 

40 

9,838 

64 

19,922 

34 

14,366 

16 

11,439 

53 

10,914 

17 

1,402 

114 

29,642 

46 

19,274 

25 

3,175 

34 

6,855 

348 

18,900 

242 

15,731 

104 

3,157 

60 

9,670 

278 

32,295 

40 

4,565 

17 

3,996 

8 

3,454 

50 

10,606 

17 

617 

8 

2,583 

9,879 
3,088 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.  I 

■"■Sales  of  leased  departments  Eire  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  tn  general 
merchandise  stores  but  elsewhere  classified  were  $4,354,000,  of  which  $2,618,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  HOUSTON 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

worlfweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales" 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores,.,.. 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom 

tailors  , . . . , 

Women's  clothing,  specialty  stores,., 

Ready-to-wear  stores' , 

Family  clothing  s-tores* , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores .,,, 

Fxmiiture  stores* 

Other  home  furnishings  s-tores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drtniing  places * 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


8,598 

431 
110 
321 

245 
14 
72 

117 

1,565 
546 

1,325 

428 

103 
143 
107 

46 
116 

16 


527 

217 
113 

197 

1,872 
1,284 


318 

1,341 

361 

37 

66 

113 

149 

11 


109 
52 


1,275,711 

82,381 

8,580 

73,801 

164,598 

120,620 

20,017 

23,213 

314,438 

237,486 

96,087 

89,920 

13,247 
33,010 

(D) 
26,318 
16,320 

989 


69,765 

37,944 

7,478 

24,343 

82,416 
70,247 
12,169 

48,061 

90,559 
29,418 
5,512 
5,884 
13,492 
4,341 
2,791 


17,580 
(D) 


146,931 

9,514 

869 

8,645 

26,258 

20,211 

3,534 

2,513 

20,487 

21,765 

9,871 

14,227 

2,075 
5,030 
(D) 
4,591 
2,441 
90 


9,853 
4,921 
1,262 

3,670 

17,378 

16,152 

1,226 

7, 173 

10,405 

1,440 

1,040 

795 

2,097 

743 

339 


5,862 
1,692 


51,911 

2,538 

265 

2,273 

9,083 
6,069 
1,883 
1,131 

8,146 

4,927 

3,679 

4,910 

646 
1,919 

(D) 
1,4S2 

816 
47 


2,606 

1,319 
306 

981 

9,816 

9,022 

794 

2,801 

3,405 
566 
268 
179 
611 
268 
73 


2,823 
858 


'M.,532 

2,409 

234 

2,175 

7,068 

4,789 

1,358 

921 

5,917 

4,790 

3,317 

4,304 

588 
1,675 

(D) 
1,373 

630 
38 


2,472 

1,276 

288 

908 

8,800 

8,117 

683 

2,321 

3,134 
526 
234 
165 
580 
236 
70 


2,508 
676 


7,032 

340 

92 

248 

172 

8 

72 

92 

1,448 

401 

328 

398 

65 
128 

80 

38 
110 

43 


462 
157 

85 

156 

1,596 

1,000 

584 

272 

1, 115 

308 

31 

51 

115 

115 

12 


1,035,297 

68,303 

7,016 

61,287 

140,422 

(D) 

17,086 

(D) 

233,494 

205,191 

63,032 

74,613 

12,233 
24,180 
18,093 
19,124 
16,197 
2,605 


66,325 

42,106 

8,273 

15, 140 

67,557 
54,970 
12,451 

32,707 

83,653 
27, 172 
8,054 
4,694 
13, 711 
3,093 
2,746 


16,460 
7,958 


119,616 

7, 787 

813 

6,974 

21,369 

(D) 

2,696 

(D) 

15,177 

18,623 

6,653 

12,028 

2,187 
4,049 
2,980 
3,243 
2,230 
319 


10,037 
6,121 
1,663 

2,253 

12,753 

11,448 

1,305 

5,173 

10,016 

1,624 

1,772 

674 

2,224 

491 

247 


5,543 
1,601- 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ,..  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  -irith  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  gro-up  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemp.loyer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  b-usiness. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  PayroUL,  and  Baployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


igsgi 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  en5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195'i^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  grovg)  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


10,636 


576 
163 
413 

331 
17 
96 

160 

1,991 
695 

1,681 

505 

113 

165 

127 

63 

134 
24 


664 
264 
14^ 

256 

2,182 

1,508 
674 

385 

1,626 

441 

47 

86 

151 

180 

14 


128 
68 


1,518,391 


95,932 
11,867 
84,065 

190,047 

135,225 

23,308 

30,452 

398,023 

279,532 

118,393 

98,260 

14,013 
36, 506 
34,487 
28,690 

17,515 
(D) 


81,160 

43,134 

8,287 

29,739 

92,661 
79,258 
13,403 

57,580 

106,803 
34, 504 
5,788 
7,501 
15,043 
5,428 
3,232 


17,853 
8,588 


169,372 

10,944 
1,203 
9,741 

29,384 

22,051 

4,034 

3,299 

25,594 

25,116 

12,030 

15,200 

2,156 
5,521 
5,250 
4,853 
2,544 
126 


11,341 
5,693 
1,360 

4,288 

19,325 

18,046 

1,279 

8,541 

11,897 

1,807 

1,048 

928 

2,297 

927 

393 


5,983 
1,922 


60,612 

3,009 

411 

2,598 

10,318 
6,619 
2,176 
1,523 

10,220 

5,879 

4,442 

5,353 

673 
2,160 
2,055 
1,594 

858 


3,010 

1,528 

337 

1,145 

11,040 

10,204 

836 

3,394 

3,947 
691 
274 
220 
680 
342 


2,865 

1,000 


51,805 

2,841 

359 

2,482 

8,041 
5,232 
1,557 
1,252 

7,368 

5,708 

4,011 

4,664 

613 
1,861 
1,763 
1,469 

663 
58 


2,863 
1,482 

318 

1,063 

9,906 

9,187 

719 

2,794 

3,609 
633 
238 
198 
644 
297 
85 


2,545 
812 


8,584 

466 
126 
340 

221 

9 

88 

124 

1,761 
476 

1,087 
470 

74 
149 

95 

53 
123 

53 


547 

181 

93 

205 

1,877 

1,167 

694 

333 

1,346 

359 

41 

59 

138 

139 

13 


1,194,837 

83,160 

9,486 

73,674 

149,420 

101,335 

18,816 

29,269 

291,368 

231,049 

78,247 

79,982 

13,189 
25,693 
19,460 
20,779 
17,020 
2,995 


73,610 

45,439 

8,573 

18,730 

75,455 
60,957 
14,334 

38,218 

94,328 

29,858 

8,282 

(D) 

14,754 

3,759 

(D) 


16,599 
9,045 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


HOUSTON,  TEX.,  AREA 


Table  4.— HETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  HOUSTON,  THE  ENTIRE  CITY,  AND  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

Percent  chan| 

el 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores,  total^ 

-4.0 

-23.9 

70.4 

-38.3 

3.2 

(D) 

-16.1 

(D) 

-12.9 

-2.8 

12.3 

-13.9 

-20.3 

-0.2 

28.3 

(D) 

-42.7 

(D) 

-8.2 
-23.2 
-36.0 
-51.2 

-4.2 

0.4 

-26.8 

-1.4 

1.1 
10.6 
3.1 
(D) 
-8.8 
-5.5 
-8.6 

-3.4 
-27.2 

23.2 

20.6 
22.3 
20.4 

17.2 
(D) 

17.2 
(D) 

34.7 

15.7 

52.4 

20.5 
8.3 

36.5 
(D) 

37.6 

0,8 

-62.0 

5.2 
-9.9 
-9.6 
60.8 

22.0 
27.8 
-2.3 

46.9 

8.3 

8.3 

-31.6 

25.4 

-1.6 

40.3 

1.6 

6.8 

(D) 

38.4 

26.6 
13.7 
28,0 

34.9 
(D) 

89.4 
(D) 

39.2 

39.2 

56.6 

108.0 

125.6 

208.4 

(D) 

(D) 

90.5 

(D) 

16.0 

131.0 

6.8 

68.7 

32.2 

38.8 

6.1 

66.0 

12.7 

7.8 

-34.3 

(D) 

22.9 

51.8 

164.4 

22.1 
(D) 

27.1 

15.4 
25.1 
14.1 

27.2 

33.4 

23.9 

4.0 

36.6 

21.0 

51.3 

22.9 

6.2 

42.1 

77.2 

38.1 

2.9 

(D) 

10.3 
-5.1 
-3.3 
58.8 

22.8 
30.0 
-6.5 

50.7 

13.2 

15.6 

-30.1 

(D) 

2.0 

44.4 

(D) 

7.6 
-5.1 

41.1 

52 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers. ...•..«...•.•.....•..•...••.•.•..••..•*.«.••.., 

19.6 

5251 

Hardware  stores •••..•......•.••••..•.••••.•..«.•.«••., 

19.4 

52  ex.  5251 

Other 

19.6 

53  part^ 

53.6 

531 

Department  stores ., , 

(D) 
89.6 

533 

T.lnrit.pd  p-rlf^fs  vflri  pty  ptorpR,  ,,,,,,,,,.,, ■•.■■.■• 

539 

other  general  merchandise  stores,......,,,,...,,..,,.. 

(D) 

54 

Food  stores 

40.3 

55  ex.  554 

Automotive  dealers. 

44.4 

554 

Gasoline  service  stations 

54.5 

56 

Apparel,  accessory  stores, ••.••,••,.•,•...•.•*..•••.,,,, 

97.3 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ,........, 

84.1 

562,563,568 

Women's  clothing,  specialty  stores.................... 

188.1 

562 

Ready-to-wear  stores' 

215.3 

565 

Family  clothing  stores* , .....,,,.,,.... 

(D) 

566 

Shoe  stores 

84.4 

564,  569 

Other  apparel  stores , 

(D) 

57 

Furniture,  home  furnishings,  equipment  stores 

22.7 

5712 

Furniture  stores* 

8.3 

5713-15,  19 

Other  home  furnishings  stores* 

15.9 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

63.1 

58 

Eating,  drin]£ing  places. ...,,,..,,...,,.,....,....,..,.. 

31.8 

5812 

Eating  places ,,,,,...... ,..i, ,,.,,.....,,,,.... ....... 

40.3 

5813 

Drinking  places, ,,...,.,,,,,,.,.,.,..,,,,,......,,,... 

-0.8 

591 

67.3 

59  ex.  591 

Other  retail  stores^ ...•,.•,•.••..•.,..,•............,.• 

19.5 

592 

Liquor  stores ,,.,,,, ...,,,......,,..,.....,........,.. 

16.5 

594 

Book,  stationery  stores 

-61.1 

595 

Sporting  goods,  bicycle  stores 

(D) 

597 

Jewelry  stores ; 

29.4 

5992 

Florists 

54.2 

5996 

Camera,  photogTE^jhic  s>5)ply  stores......... 

(D) 

70U,  7012 

SELECTED  SERVICES 
Hotels 

23.6 

783 

Motion  picture  theaters 

6.4 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

HOUSTON  AND  OF  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,5^ 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardwa]?e  stores. 

Other 

General  merchandise  group  stores? 

Department  stores. 

Limited  price  variety  stores. 

Other  general  merchandise  stores. 

Food  stores. , 

Autcmotive  dealers. 

Gasoline  service  stations, 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*.......,...... 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores ^.... 

Fandly  clothing  stores' 

Shoe  stores 

Other  apparel  stores ,, ,, 

Fumitu2?e,  home  furnishings,  equipnent  stores...... 

Furniture  stores* 

Other  home  furnishings  stores* ....■ 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  plac es 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores 


28.0 

7.5 

21.2 

5.9 

49.2 
(D) 

49.0 
(D) 

5.6 

46.9 

6.9 

51.3 

59.2 

60.2 

(D) 

(D) 

38.3 

(D) 

39.0 
39.0 
27.2 
42.6 

22.0 
22.5 
19.0 

20.4 

36.1 
17.2 
74.7 
(D) 
71.7 
13.4 
84.6 


35.9 

11.9 
15.2 
11.5 

55.8 
(D) 

68.5 
(D) 

8.7 

55.8 

9.4 

71.8 
80.4 
82.4 
79.4 
59.8 
67.4 
53.8 

44.7 
45.8 
38.4 
45.3 

28.0 
28.6 
25.4 

29.6 

39.2 
16.8 
49.6 
73.6 
81.0 
19.9 
94.1 


23.5 

6.4 

15.3 

5.2 

42.6 
(D) 

42.1 
(D) 

4.5 

39.8 

5.6 

46.9 
56.0 
54.5 
53.4 

(D) 
35.7 

(D) 

33.5 
34.3 
24.5 
34.9 

19.5 
19.9 
17.2 

17.0 

30.6 
14.6 
71.2 
(D) 
64.3 
10.7 
73.0 


31.1 

9.7 

11.3 

9.5 

52.4 
58.9 
62.2 
24.0 

7.0 

49.6 

7.6 

67.0 
74.6 
77.5 
73.8 
55.1 
64.1 
46.8 

40.3 
42.4 
37.0 
36.6 

25.0 
25.8 
22.0 

25.3 

34.2 
15.3 
48.2 

(D) 
71.9 
16.4 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


HOUSTON,  TEX.,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  HOUSTON,  THE  ENTIRE  CITY,  AND  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  aa  total  Retail  Store  Sales  vhlch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchflndlse  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195-; 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

fann  e<]ulpmen(t  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores...,. 

Food  stores 

Autcmotlve  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. ,..,,,..,.,., 

Men's,  boys'  apparel  stores,  custom 
tailors*, 

Vomen's  clothing,  specialty  stores... 
Ready-to-wear  stores'.............. 

Family  clothing  stores'..,,..,,,..... 

Shoe  stores ...,,,,....,.,., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores*. 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places....... .,,..... 

Drug  stores,  proprietary  stores,.,,,... 

Other  retail  stores' , 

Liquor  stores. , ,....,,, , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,.., 

Florists 

Camera,  photographic  sigjply  stores,.. 


100.0 

1.7 
0.5 
1.2 

22.7 

(D) 
2.8 
(D) 

5.0 
31.2 

1.9 
12.9 

2.2 

5.6 
5.2 

(D) 
1.8 
(D) 


7.6 
4.2 
0.6 

2.9 

5.1 
4.4 
0.6 

2.8 

9.1 
1.4 
1.2 
(D) 
2.7 
0.2 
0.7 


100.0 


2.2 
0.3 

1.9 

21.1 

16.1 
3.1 
1.9 

5.5 

30.8 

1.6 

14.4 


2.9 
0.4 


8.0 
5.2 
0.9 

1.8 

5.1 
4.2 
0.9 

2.6 

8.7 
1.2 
1.1 
0.9 
2.9 
0.2 
0.7 


100.0 


6.5 
0.7 
5.8 

12.9 
9.5 
1.6 
1.8 

24.6 

18.6 

7.5 
7.0 


(D) 

2.1 
1.3 
0.1 


5.5 
3.0 
0.6 

1.9 

6.5 

5.5 
1.0 

3.8 

7.1 
2.3 
0.4 
0.5 

1.1 
0.3 
0.2 


100.0 


0.7 
5.9 

13.6 
(D) 
1.7 
(D) 

22.5 

19.8 

6.1 

7.2 

1.2 
2.3 
1.7 
1.8 
1.6 
0.3 


6.4 
4.2 
0.8 

1.4 

6.5 
5.3 

1.2 

3.2 

8.1 
2.6 
0.8 
0.5 
1.3 
0.3 
0.3 


100.0 

6.3 

0.8 
5.5 

12.5 
8,9 
1.5 
2.5 

26.2 

18.4 

7.9 

6.5 


1.9 
1.2 
(D) 


5.3 
2.8 

0.5 

2.0 

6.1 
5.2 

0.9 

3.8 

7.0 
2.3 
0.4 
0.5 
10.0 
0.4 
0.2 


100.0 


7.0 
0.8 
6.2 

12.5 
8.5 
1.6 
2.4 

24.4 

19.3 

6.5 

6.7 


0.3 


6.2 
3.8 
0.8 

1.6 

6.3 
5.1 
1.2 

3.2 

7.9 
2.5 
0.7 
(D) 
1.2 
0.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent, 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Garden  Oaks  Shopping  Center"  on  North  Shepherd  Dr.  from  the  F.W.D. -C.R.I.  &   P.  RR. 

to  "i-iOS  North  Shepherd 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Nunber 

Sales , ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


2^ 
20,568 


5 
2,682 


14 
17,4S7 


5 
399 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,   specialty  stores.... 

Ready-to-wear  stores ' 

Fcmily  clothing  stores' 

Shoe  stores , . . , , 

Other  apparel  stores 

Fumitxire,  heme  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  hone  furaishings  stores 

Household  appliance,  radio,  TV,  m:ufllc 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores ... 


MRC  No.  2. — Includes  the  planned  center  known  as  "Gulf gate  Shopping  City"  and  the  stores  in  the  area  bounded  by  Winkler,  Reveille, 
rear  lot  line  of  establishments  on  south  side  of  Holmes,  Telephone  Rd.,  and  Plum  Creek  Lane 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) . . , 

Convenience  goods  stores: 

Nimber 

Sales ($1,  000) . . . 

Shopping  goods  a-tores:^ 

Number 

Sales ($1,  000) . . . 

All  other  stores: 

Nvmber , 

Sales ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  s-tores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  s-tores .... 
Other  general  merchandise  s-tores 


Food  s-tores. 


60 
29,385 


10 
6,953 


32 
20,431 


18 
2,001 


Number  of 
establish- 
ments 


60 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tano-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custan 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


F\imiture,  heme  furnishings,  equipnent 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

5 

23 

2 
9 

4 
3 
9 


10 
1-- 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business.) 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  iH"H.q  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


HOUSTON,  TEX.,  AREA 

Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
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MRC  No.  3. — Includes  the  stores  on  Jensen  Dr.  from  Tidwell  to  Deams,  on  Berry  from  Harrel  to  Arkansas,  on  Luell  from  Jensen  Dr. 
to  Arkansas  extended,  and  on  Laura  Koppe  from  Jensen  Dr.  to  Arkansas 


SIC 
code 


Kind  of  tnisiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  peirt,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores: ^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales (  $1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 

Oenenal  merchandise  group  stores^  ^.... 

Depttrtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


102 
21,451 

20 
8,025 


36 
6,205 


46 
7,221 


Number  of 
establish- 
ments 


102 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores.,., 

Ready-to-wear  stores  ' , 

Fcmily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  siipply  stores ... 


14 


13 

2 
4 

4 
1 
6 


17 
8 
2 


2 

6 

15 
3 

1 
4 

1 


MRC  No.  4. — Includes  the  planned  center  known  as  "Meyerland  Plaza"  and  the  stores  in  the  area  bounded  by  Beechnut,  South  Post  Oak 

Rd.,  Jackwood,  Endicott,  Indigo,  and  South  Rice 


SIC 
code 


Kind  of  bxifliness 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54.58.591 


i  53  part,- 
■  56,  57 


;  52,  55, 


59  ex.  591 


I  52 

5251 
'  52  ex.  5251 

J   53  part^ 
531 
533 
539 


Retail  stores,  total: ^ 

Nvmber. ...,,, 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


'.lhi',000)'. 


Retail  stores,  total''. 


Lvmber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


37 
10,211 


7 
3,512 


17 
5,296 


13 
1,403 


Number  of 
establish- 
ments 


37 

1 

1 

4 
2 
2 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,.. 

Other  apparel  stores 


Furniture,  heme  furnishings,   eq\iipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

4 

10 

2 

4 
4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

*G]?oup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*Limited  to  "employer"  establishments. 

*]jacludes  data  for  those  v^"f^H  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


14  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7. -RETAIL  STCEES:  1958 -MAJOR  RETAIL  CENTERS  IN  THE  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA-Continued 


MRC  No.  5.— Includes  the  planned  center  known  as  "Palms  Shopping 
Sunrise,  Sunrise  extended,  Browneroft 


Center"  and  the  stores  in  the  area  bounded  by  Kuhlman  Gully, 
extended,  Browneroft,  and  Milart _^_____^^__ 


SIC 
code 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  business 


Retail  stores,  total: ^ 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Number •: •  •• 

Sales ($1,000)., 


Convenience  goods  stores: 

Number. •• 

Sales.... ($1,000). 


Shopping  goods  stores:-^ 

Kvmber ,• ?  • 

Sales .....($1,000). 


All  other  stores: 

Number 

Sales 


.($1,000).. 


Retail  stores,  total'. 


Lumber,  building  materials,  hardvfare, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 


53 
13,602 


6 
4,287 


28 
6,448 

19 
2,867 


Number  of 
establish- 
ments 


SIC 
code 


53 


55  ex.  554 


554 


56 
561, 


567 


Kind  of  business 


Autonotive  dealers. 


Gasoline  service  stations. 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores', , 

Fonlly  clothing  stores ' 

Shoe  stores :  •  • . 

Other  apparel  stores. 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Furniture,  hone  furnishings,  equiiment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores . 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists • 

Camera,  photographic  supply  stores. 


Number  of 
establish- 
ments 


4 
20 


MRC  No.  6.— Includes  the  stores  in 


the  area  bounded  by  Avenue  C,  69th  St.,  Capitol  Ave.,  and  66th  St. 


SIC 
code 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  business 


Retail  stores,  total: ^ 

Nimber • •• 

Sales ($1,000). 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Convenience  goods  stores: 

Number 

Sales ($1,000)... 


Shopping  goods  stores:-" 

Nunber •• •• 

Sales ($1,000), 


All  other  stores: 

Nunber • •  •  •  - 

Sales ($1,000).., 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  eqiiipnent  dealers 

Hardware  stores ., , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 


48 
18,044 


14 
2,735 


19 

(D) 


15 
(D) 


Number  of 
establish- 
ments 


48 

4 

4 

4 
1 
1 


SIC 
code 


Kind  of  business 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores -•• 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Number  of 
establish- 
ments 


Standard  Notes:   (D)  Withheld  to  -old  disclosure^    (M)  Not  avaUable^^.R^^^^^  ^^  ^^^^^^^  ^^^^  ^^  ^^^ 

(ex.  591)  not  covered  in  any  of  the  lines  below. 


'Limited  to  "employer"  establishments 

^Includes  data  for  those  kinds  of  business  in  SIC 


HOUSTON,  TEX.,  AREA 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  stores  on  Shaver  St.  from  West  Hard  Ave.  to  Rustic  Dr.,  on  Southmore  Ave.  from  West  Bird  Hd.  to  South  Main  St. 


SIC 
code 


Kind  of  Ijusiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ..($1,000).. 

Convenience  goods  stores: 

Number 

Sales ($1,000) . . 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000) . . 

All  other  stores: 

Number 

Sales ($1, 000) . . 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnenrt  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ....... 

Food  stores 


19,814 


9 
4,799 


20 
(D) 


13 
(D) 


Number  of 
establish- 
ments 


42 

2 
2 

3 

1 
1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  oustcm 

tailors , 

Wcmen's  clothing,   specialty  stores ... . 

Ready-to-wear  stores' , 

FoQily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Pumiture  stores , 

Other  heme  fui-nishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinJcLng  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , . , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores... , 


10 
1 
3 


dMRC  No.  8. — Includes  the  stores  in  the  area  Isabella  Ave.,  Fannin,  Wichita  Ave.,  Portland  Ave.,  Travis,  Travis  extended,  and  A.P.  RR. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 

U  55, 

B9  ex.  591 


^251 

p  ex.  5251 

53  part* 


w 


Retail  stores,  total: ^ 

Nmiber. 

Sales (^,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000). 

All  other  stores: 

Nvmber 

Sales ($1,000) . 


Retail  stores,  total 


Lvmber,  building  materials,  hardware, 

f aim  equijment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Departaient  stores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


46 
24,475 


14 
2,483 


13 

15,546 


19 
6,446 


Number  of 
establish- 
ments 


46 

2 
2 

2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Au-tcmo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  s-tores,  ovis-tom 

tailors 

Women's  clo-thing,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fvimitvire,  heme  furnishings,  equipment 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Itousehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drvig  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


12 
7 
5 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^rovip  totals  for  SIC  53  and  56  may  inclvide  "aonemployer"  establishments  idilch  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'United  to  "employer"  establishments. 

'includes  data  for  those  Wnda  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7. -RETAIL  STCEES:  1958 -MAJOR  RETAIL  CENTERS  IN  THE  HOUSTON  STANDARD  METROPOLITAN  STATISTICAL  AREA-Continued 


MRC  No.  9.— Includes  stores  in  the  area  bounded  by  Dunstan  Rd.,  Morningside  Dr.,  Bolsover  Rd.,  Greenbriar  Dr.,  Rice  Blvd., 
Chaucer  Dr.,  University  Blvd.,  Morningside  Dr.,  Shakespeare  Rd.,  and  Kirby  Dr. 


SIC 
code 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  business 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Sales    

..f $1,000).. 

Convenience  goods  stores: 

WumT^er       ........................ 

Sales  

...fii.ooo).. 

Stopping  goods  stores:^ 

Sales 

...f $1,000).. 

All  other  stores: 

Number 

Total 


Sales. 


.($1,000), 


RettJJ.  stores,  total'. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardvare  stores 

Other 


Generai  merchandise  group  stores 
Departaient  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


119 
21,035 


23 

7,869 

50 
9,590 


46 
3,576 


SIC 
code 


Number  of 
establish- 
ments 


119 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Number  of 
establish- 
ments 


F\imiture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  fm-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


591 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


14 

27 

4 
15 
14 

1 
7 


16 
7 
5 


11 
7 
4 


27 
3 
2 
2 
6 
2 


'E^ludes  nonstore  retailers  (i.e.,  mail  order,  direct  selljjig,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments.  ^  j.t,  1 4    -k^t „„ 

filncludes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
.and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
py  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
tc. 

||'  Data  for  nonstore  retailers— mail  order  houses, 
lirect  selling  (house-to-house)  organizations,  and 
nerchandise  vending  machine  operators— have  been 
I  excluded  from  the  tabulations  in  this  report,  but 
ire  contained  in  other  publications  of  the  1958  Cen- 
;us  of  Business,  such  as  the  Area  Report  Series. 


I  METHOD  OF  ENUMERATION 

I  For   purposes   of  coverage  in  the  1958  Census 

tf  Business,    retail   establishments  were  divided 

ifito  two  categories— those  with  some  paid  employ- 

nent  during  1958,  i.e.,  the  "employer"  universe, 

'^nd  those  with  no  paid  employment  during  1958, 

e.,    the    "nonemployer"    universe.      The  method 

f    obtaining    census    information   for   these   two 

roups  is  described  below. 


H 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
depanment  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for    some  "nonemployer"    establishments  in  the 
group    totals    but    not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.     In  the 
1954  data,   all   major  groups  (i.e.,   SIC  2  digit) 
included    some    such    establishments.       In   1958 
only    two    major    groups -SIC   53,  General  Mer- 
chandise Group,  and  SIC  56.  Apparel,  Accessory 
Stores-included  such  establishments.     In  neither 
census    was    it    found    feasible    to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores    (SIC    562)"    or    "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or   "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."     Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Ka^ahliahments.-CenBUS  of  Business  figureej 
represent  a  sununary  of  reports  for  individuates 
tablishments"  rather  than  "companies."  A  sep^ 
arate  report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  locatioi 
of  muUiunlt  organizations.  Each  report  wai 
tabulated  in  accordance  with  the  physical  locatio 
at  which  the  businese  was  conducted. 

Where  two  or  more  activities  were  carried  oi 
at  a  single  location  under  a  single  ownership 
all  activities  generally  were  grouped  together  a 
a  single  estabUshment,  and  the  entire  estabUeh 
ment  was  classified  on  the  basis  of  its  ma  jo 
activity,  with  all  data  for  it  included  in  that  clas; 
sification.  However,  in  cases  where  distinc 
and  separate  economic  activities,  for  which  dil; 
ferent  industry  classification  codes  were  apprc 
priate,  were  conducted  under  the  same  ownershi 
at  a  single  location,  and  where  conditions  prt 
scribed  by  the  SIC  Manual  for  recognizing  th 
existence  of  more  than  one  establishment  wei 
met,  separate  establishment  reports  for  each  i 
the  different  activities  were  reported  in  the  cei 
suses. 

In  the  case  of  leased  departments,  i.e.,  whe: 
separately  owned  businesses  are  operated  as  d 
partments  of  a  retail  business  under  anoth( 
ownership  (e.g.,  a  separately  owned  shoe  depar 
ment  store)  only  a  single  establishment,  combi 
ing  leased  departments  with  the  retail  establisJ 
ment  in  which  they  are  located,  is  recogni^ 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  t\ 
report  is  the  number  in  business  at  the  end 
the  census  year. 

Sales. -Sales  include  the  total  of  merchandi 
sold,   and  receipts  from  repairs  and  from  othj 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
]  year. 

i  Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
^  meals,  lodgings,  etc.)  paid  during  the  year  to 
,:  all  employees.  Gratuities  received  by  employees 
j  from  patrons  are  not  included.  For  corporations, 
\  it  includes  amounts  paid  to  officers  and  execu- 
j  tives;  it  does  not  include  compensation  of  pro- 
j  prietors  or  of  partners  of  unincorporated  busi- 
1  nesses.  Payroll  is  reported  before  deductions 
^  for  Social  Security,  income  tax,  insurance  dues, 
1  etc. 

Payroll— workweek  ended  nearest  November 
''  15.— This  item  consists  of  payroll,  as  defined  above, 
i|  which  was  paid  to  persons  on  the  payroll  in  the 
'J  pay  period  ended  nearest  November  15,  1958. 
'  Establishments  whose  payroll  period  was  other 
ij  than  a  week  were  requested  to  adjust  the  fig- 
■j  ures  to  a  weekly  basis. 

!      Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
I  executives  of  corporations,  who  were  on  the  pay- 
^  roll  for   the  workweek   ended  nearest  November 
I  15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ratcludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count  for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lunU)er,  build- 
ing materials,  the  basic  Unes  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).-  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53- "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).- Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552). -Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised  j 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
i  parel  accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 

,  in  selling  men's  and  boys'  outerwear  and  fumish- 

1  ings  such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly  engaged   in   the   making  and  selling  of  outer- 

~.  v/ea.T  to  individual  order  from  stocks  of  material 

'  carried  in  their  inventory. 

i|  Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 

.and  the  various  specialty  shops. 

i  Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'   apparel.      Establishments  are  included  in 

.,  this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general   merchandise   group   stores)   account   for 

,  80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 

I  sales    of  all   men's   and  boys'    apparel,   and  (3) 

I  sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and    girls'    apparel.       Establishments   primarily 

;/ selling  garments  made  to  customer  order  are  clas- 

l^sified  as  custom  tailors  (SIC  567). 

!l 

[  Family  clothing  stores  (SIC  565).  —  E stablish - 
'  ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
j  sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 
Establishments    primarily    engaged    in   selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 


Drinking  Places  (SIC  5813) 
Establishments    primarily    engaged 


in  selling 
drinks,  such  as  beer,  ale,  wine,liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 
Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

LiQuor  stores  (SIC  592).  also  government -oper- 
ated  liquor  stores  (SIC  Major  Group  92  and  93).- 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book   stores   (SIC   5942). -Establishments   pri- 
marily selling  new  books  and  periodicals. 

Stationery    stores    (SIC   5943).~Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952). -Establish- 
mehts  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicvcle  shops  (SIC  5953). -Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597). -Establishments  pri- 
marily  selling  any  comoination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.    All   other   retail  stores  (SIC  52,  55,  599). 


3. 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
■<sons  for  previox^s  months)  of  all  retail  stores  and 
jof  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Cens-us  regions  by 
/kind  of  business;  weekly  sales  during  current  month 
jjof  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
•^standard  metropolitan  statistical  areas,  all  kinds 
:V3f  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
prganizations  operating  11  or  more  retail  stores, 
^ited  States  and  Census  regions,  by  kind  of  busi- 
,iess.  Year -end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
|ield  by  retailers,  by  kind  of  business.  United 
otates.  (included  with  subscription  to  Monthly 
itetail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.     (Year's  subscription  $1.00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1,  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
Information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  ir^iorts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.    (Quarterly  press  release,   free) 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments --retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townsiiips  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PUNS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employnrierit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS-A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsylj 
vania  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS—A United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  ol 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  TTiis  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delipeated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SKLECTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSI^ESS  DISTRICT  OF  INDIANAPOLIS 


1958  AND  1954 


Establislments,  Sciles,  Anrninl  Payroll,  and  Enployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958- 


Estab- 

lish- 

ments^ 


(number) 


Salas^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(nvmber) 


1954^ 


Estab- 
lish- 


(nunber) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

5o2y  5o3f  56o 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


•RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Driaking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  pictiire  theaters. 


892 


28 

4 

24 

17 
6 
6 
5 

127 

58 

43 

104 

25 
32 
20 
10 
33 
4 


32 

17 

19 

231 

147 
84 

30 

186 

20 
16 

7 
37 
10 

5 


51 
9 


271,499 

3,014 

485 

2,529 

121,629 

113,622 

7,711 

296 

8,313 

45,091 

4,384 

20,210 

7,009 
6,002 
4,159 
2,296 
4,661 
242 


20,149 

13,284 

2,157 

4,708 

16,558 

11,415 

5,143 

6,229 

25,922 

2,185 
2,581 
1,169 
7,881 
580 
1,684 


9,396 
2,297 


46,265 

444 

31 

413 

24,627 

22,851 

1,737 

39 

£10 
4,946 

445 

3,241 

1,222 
974 
624 
330 
683 
32 


3,389 

2,158 

283 

948 

3,699 

2,936 

763 

934 

3,900 

80 

520 

159 

1,418 
121 
247 


3,556 
565 


16,693 

114 

12 

102 

9,604 

8,611 

977 

16 

244 

1,136 

154 

1,130 

340 
414 
272 
134 
229 
13 


830 

539 

64 

227 

1,993 

1,595 

398 

389 

1,099 
17 
155 
50 
389 
46 
62 


1,817 
212 


13,831 

111 
12 
99 

7,406 

6,777 

613 

16 

132 

1,113 

130 

924 

298 
346 
232 

111 

158 

11 


814 

524 

63 

227 

1,809 

1,443 

366 

318 

1,024 
15 
139 
50 
380 
33 
60 


1,678 

193 


967 

21 

3 

16 

26 
8 
6 

12 

144 
52 
53 

116 

23 
36 
22 
10 
29 
18 


65 

21 
14 

26 

264 
159 
105 

38 

188 
24 
11 
11 
38 
9 
5 


53 
12 


277,462 

2,862 

259 

' 2,575 

120,023 

109,965 

9,213 

845 

10,004 

48,063 

4,903 

22,863 

6,176 
7, '776 
6,947 
2,403 
4,946 
1,562 


19,044 

12,525 

1,963 

4,538 

17,435 

10,828 

6,607 

7,131 

25,134 

1,315 
1,660 
1,083 
8,974 
482 
984 


2,708 


44,634 


562 

24 

538 

21,219 

19,199 

1,859 

161 

843 
4,862 

595 

3,737 

1,177 
1,129 
925 
332 
718 
381 


3,613 

2,646 

292 

675 

4,050 
2,939 
1,111 

1,145 

4,008 

58 

327 

170 

1,739 

66 

191 


3,439 
587 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
coimted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,607,000  ,  of  which  $258,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonen^iloyer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*19'54  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


INDIANAPOLIS,  IND.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  INDIANAPOLIS 


Establislinents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

lish- 

ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954' 


Estab- 
lish- 
ments ^ 


(number) 


Sales  •= 


($1,000) 


Payroll , 
entire 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


PSTAIL  STORES 

Retail  stores,  total'' 

Lumber,  buildinf  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groTip   stores-' 

Department  stores 

Limited  price  variety  stores........ 

Other  general  merchandise  stores.... 

Food  stores 

AutcBBoti ve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places j , 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores.. 


.SCT.ECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


4,847 


295 
126 

169 

133 
10 
55 
44 

860 


586 


59 
108 

63 
40 
81 
14 


335 

120 

69 

146 

1,027 
681 
346 

258 

759 
141 
25 
28 
92 
62 
14 


73 
29 


828,388 

38,759 

7,463 

31,296 

153,096 

126, 690 

18,747 

(D) 

174,572 

150,223 

50,009 

37,741 

10,353 

(D) 

(D) 

4,126 

8,852 

953 


47,666 
26,349 

6,005 

15,312 

65,891 
43,687 
22,204 

39,608 

70,823 

(D) 

2,827 

1,890 

10,609 

3,387 

(D) 


(D) 
4,472 


106,465 

4,773 

711 

4,062 

28,486 

24,086 

3,610 

790 

12,907 

14,377 

4,750 

5,489 

1,652 

1,898 

(D) 

556 

1,260 

123 


7,512 

4,184 

929 

2,399 

14,162 

11,089 

3,073 

4,966 

9,043 
(D) 
555 
228 

1,825 
625 
(D) 


(D) 
1,174 


39,165 

1,176 
269 
907 

11,971 

9,403 

2,262 

306 

4,927 

3,274 

1,817 

2,114 

493 

830 
(D) 
270 
470 
51 


1,847 

1,042 

215 

590 

7,062 
5,579 
1,483 

2,188 

2,789 
(D) 
177 
77 
516 
236 
(D) 


2,230 
449 


32,075 


1,107 
242 


9,031 

7,390 

1,418 

223 

3,395 

3,199 

1,531 

1,693 

417 
694 
(D) 
223 

315 
44 


1,767 
997 
209 

561 

6,153 
4,826 
1,327 

1,728 

2,471 
(D) 
151 
71 
493 
178 
(D) 


347 


4,375 


223 

97 

124 

118 

8 

38 

72 

905 

230 

478 

261 

40 
98 
59 
31 
52 
32 


299 
95 
39 

135 

933 
548 
385 

268 

660 
110 
24 
36 
75 
57 
9 


732,232 

38,915 
4,369 
34,518 

130,003 

109,965 

14,673 

5,365 

139,720 

155,894 

39,968 

35,389 

(D) 

13,680 

10,890 

4,111 

6,714 

2,508 


44,030 

24,937 

4,297 

14,100 

59,912 
35,060 
24,852 

35,212 

53,189 
6,695 
2,303 
1,921 
(D) 
2,463 
1,249 


(D) 
5,034 


94,023 

6,177 

422 

5,755 

22,466 

19,199 

2,727 

540 

10,162 

14,465 

3,986 

5,114 

1,363 

1,828 

1,374 

495 

945 

483 


7,343 

4,943 

681 

1,719 

12,810 
8,994 
3,816 

4,301 

7,199 
334 
449 
248 
(D) 
437 
221 


(D) 
1,237 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

■"■Sales  o  f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  lim3.ted  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

INDIANAPOLIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establlslments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments' 


(number) 


Sales 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
lish- 
ments' 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part-'' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-'..... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores „, 

Automotive  dealers. , 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  gtores,  custom 

tailors  * 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  rumishings ,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


5,432 

349 
146 
203 

146 
10 
62 
50 

967 

312 

700 

323 

62 
110 
65 
44 
85 
14 


374 

135 

75 

1&; 

1,150 
792 
358 

297 

814 
143 
25 
38 
97 
66 
15 


Hotels 

Motion  picture  theaters. 


74 
39 


903,972 

47,107 

9,055 

38,052 

153,885 

126,690 

19,166 

(D) 

198,565 

158,642 

60,432 

38,983 

10,662 

13,610 

10,616 

4,612 

9,012 

953 


50,201 

27,802 

6,521 

15,878 

74,865 
51,656 
23,209 

46,400 

74,892 
11,872 
2,827 
2,130 
10,706 
3,495 
2,241 


12,276 

5,684 


115,279 

5,965 

854 

5,111 

28,563 

24,086 

3,656 

821 

14,613 

15,301 

5,738 

5,657 

1,687 
1,941 
1,466 

615 
1,291 

123 


7,845 
4,326 
1,047 

2,472 

16,469 

13,291 

3,178 

5,713 

9,415 
699 
555 
233 

1,832 
642 
308 


4,419 
1,459 


42,353 

1,464 

320 

1,144 

12,013 

9,403 

2,288 

322 

5,542 

3,481 

2,159 

2,175 

503 
846 
6^6 
295 
480 
51 


1,926 

1,080 
239 

607 

8,163 
6,632 
1,531 

2,537 

2,893 
292 
177 

81 
518 
242 

89 


2,234 
531 


34,668 

1,368 

280 

1,088 

9,066 

7,390 

1,4^0 

236 

3,808 

3,393 

1,809 

1,735 

425 
704 
542 
240 
322 
44 


1,842 

1,03; 

233 

575 

7,095 
5,723 
1,372 

1,987 

2,565 

244 
151 

74 
495 
182 

76 


2,092 
421 


4,830 

258 
112 
144 

129 

8 

45 

76 

997 

248 

594 

279 

42 
105 
65 
35 
57 
32 


319 

100 

43 

146 

1,013 
608 
405 

293 

700 
116 
24 
43 
76 
64 
9 


76 
54 


792,916 

46,716 

5,547 

41,141 

130,806 

109,965 

15,023 

5,818 

156,341 

165,142 

49,822 

36,857 

(D) 

14,566 

11,773 

4,217 

7,005 

2,508 


46,015 

25,965 

4,640 

14,714 

66,996 
40,351 
26,645 

38,410 

55,811 
7,033 
2,303 
2,199 

10,192 
2,760 
1,249 


11,453 
6,350 


100,275 

7,088 

555 

6,533 

22,531 

19,199 

2,763 

569 

11,276 

15,130 

4,822 

5,291 

1,374 
1,922 
1,468 

501 
1,011 

483 


7,584 

5,030 

765 

1,789 

14,460 

10,344 

4,116 

4,634 

7,409 
342 
4^9 
274 

1,904 
485 
221 


4,303 
1,528 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


INDIANAPOLIS,  IND.,  AREA 
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Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  tO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  INDIANAPOLIS,  THE  ENTIRE  CITY,  AND  INDIANAPOLIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores ,  total -^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores''.'. ................. 

Department  s^ores 

Limited  price  variety  stores........... 

Other  general  merchandise  stores....... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 4... 

Drinking  places , 

Drug  stores ,  proprietary  stores , 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  s\5)ply  stores....,,,...,.,,., 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-2.2 


5.3 
87.3 
-1.8 

1.3 

3.3 

-16.3 

-65.0 

-16.9 

-6.2 

-10.6 

-11.6 
13.5 

-22.8 

-40.1 
-4.5 
-5.8 

-84.5 

5.8 
6.1 
9.9 
3.7 

-5.0 

5.4 

-22.2 

-12.7 

3.1 
66.2 
55.5 

7.9 

-12.2 

20.3 

71.1 


5.8 

-15.2 


13.1 


-0.4 
70.8 
-9.3 

17.8 

15.2 

27.8 

(D) 

24.9 

-3.6 

25.1 

6.6 
(D) 
(D) 
(D) 

0.4 
31.8 
62.0 

8.3 

5.7 

39.7 

8.6 

10.0 
24.6 

-10.7 

12.5 

33.2 
(D) 

22.8 

-1.6 
(D) 

37.5 
(D) 


(D) 

-11.2 


22.5 

-0.9 

69.8 

-10.0 

215.3 

102.1 
(D) 

28.2 

-2.5 

30.1 

40.0 
(D) 
(D) 
(D) 
7.1 
137.0 
-24.9 


16.1 
33.2 
-6.5 

18.9 

60.0 

(D) 

-61.8 

-14.0 

(D) 

41.7 

(D) 


(D) 
-6.5 


14.0 


0.8 
63.2 
-7.5 

17.6 

15.2 

27.6 

(D) 

27.0 

-3.9 

21.3 

5.8 

(D) 

-6.6 

-9.8 

9.4 

28.7 

-62.0 

9.1 

7.1 

40.5 

7.9 

11.7 

28.0 

-12.9 

20.8 

34.2 
68.8 
22.8 
-3.1 
5.0 
26.6 
79.4 


7.2 

-10.5 


22.7 


0.5 
62.1 
-7.9 

199.1 

97.2 
(D) 

30.0 

-3.0 

24.8 

34.2 

(D) 

12.0 

33.8 

27.7 

111.3 

-24.9 

11.4 
8.0 

63.0 
9.8 

17.6 
36.3 
-9.9 

28.4 


59. 

69, 
-61, 
-13, 
131, 

28, 
110, 


11.9 
-7.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:  1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

INDIANAPOLIS  AND  OF  INDIANAPOLIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  dlstrlot''^ 


1958 


195<i 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part' 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^.......... , 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardvrare  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores 

T.I  ml  ted  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Autcmotive  dealers, 

Gasoline  service  stations, .................................. 

Apparel,  accessory  stores. ,,, 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores , ,,,, 

Ready-to-wear  stores', ,,,.,,.,,,.......,,,.,.......,.... 

Family  clothing  stores' ..,,.. 

Shoe  stores ,,,,,.. ,.,,,.,...,,.,,,.,.,,,............. 

Other  apparel  stores 

Furniture,  hone  furnishings,  eqxiipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores,,.......,.... 

Eating,  drlnldng  places 

Eating  places 

Drlnldng  places 

Drug  stores,  proprietary  stores, 

Other  retail  stores* 

Liquor  stores, . ........................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores,,,.,,,.,., .,,.,,.. 


32.8 

7.8 
6.5 
8.1 

79.4 

89.7 

41.1 

(D) 

4.8 

30.0 

87.5 

53.5 
67.7 
(D) 
(D) 
55.6 
52.7 
25.4 

42.3 
50.4 
35.9 

30.7 

25.1 
26.1 
23.2 

15.7 

36.6 
(D) 
91.3 
61.9 
74.3 
17.1 
(D) 


37.9 

7.4 
5.9 
7.5 

92.3 

100.0 

62.3 

15.8 

7.2 

30.8 

12.3 

64.6 
(D) 
56.8 
63.8 
58.5 
73.7 
62.3 

43.3 
50.2 
45.7 
32.2 

29.1 
30.9 
26.6 

20.3 

47.3 
19.6 
72.1 
56.4 
(D) 
19.6 
78.8 


30.0 

6.4 
5.4 
6.6 

79.0 

89.-7 

40.2 

(D) 

4.2 

28.4 

7.3 

51.8 
65.7 
44.1 
39.2 
49.8 
51.7 
25.4 

40.1 
47.8 
33.1 
29.7 

22.1 
22.1 
22.2 

13.4 

34.6 
18.4 
91.3 
73.6 
54.9 
16.6 
75.1 


35.0 

6,1 
4.7 
6.3 

91.8 

100.0 

61.3 

14.5 

6.4 

29.1 

9.8 

62.0 
(D) 
53.4 
59.0 
57.0 
70.6 
62.3 

48.3 
60.6 
42.3 
30.8 

41,4 
48.2 
24.8 

18.6 

45.0 
18.7 
72.1 
49.2 
88.0 
17.5 
78.8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    .,.  Represents  zero,    (Z)  Less  than  0.05  percent. 

"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depeirt- 
ment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  oi)erators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— HETAJX  STORES:   1958  AND  195-5 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  INDIANAPOLIS,  THE  ENTIRE  CITY,  AND  INDIANAPOLIS  STANDARD  METROPOLITAL  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  which  exoltide  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

biisiness 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area'- 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^,... 

Lumber,  b\illding  materieils,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other. 

General  merchandise  group  stores^ 

Department  stores. ................... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores.,... 

Food  stores 

Automotive  dealers. 

Qasollse  service  stations. ............. 

Apparel,  accessory  stores, ......,, 

Men's,  boys'  ajiparel  stores,  custom 

tailors* 

Vomen's  clothing,  specialty  stores... 
Ready-to-wear  stores'.,,, ,,,,.,.,,. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  fumlahlnga,  eqiiipient 

stores 

Furniture  stores*...,.........,...... 

Other  home  furnishings  stored*,. 

Household  appliance,  radio,  TV,  music 
stores .......................,,,,,,. 

Eating,  drizddug  places , 

Eating  places 

Drinking  places ...,.,,....,....,,.... 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores, ,,.,.,,.. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  svqjply  stores... 


100.0 


U.l 
0.9 
3.8 

18.5 

15.3 

2.3 

(D) 

21.1 

18.1 


4.6 

1.2 
(D) 
(D) 

0.5 
1.1 
0.1 


5.7 
3.2 
0.7 


8.0 
5.3 
2.7 

4.8 

8.5 
(D) 
0.3 
0.2 

1.3 
0.4 
(D) 


100.0 


1.0 
0.1 
0.9 

43.2 
39.6 

3.3 
0.3 

3.6 

17.3 


8.2 

2.2 
2.8 
2.5 

0.9 
1.8 
1.0 


6.9 
4.5 
0.7 

1.6 

6.3 
3.9 
2.4 

2.6 

9.1 
0.5 
3.2 
0.4 
0.6 
0.2 
0.4 


100.0 


4.7 
0.9 
3.8 

18.5 

15.3 

2.3 

(D) 

21.1 

18.1 

6.0 

4.6 

1.2 

(D) 
(D) 
0.5 
1.1 

0.1 


5.7 
3.2 
0.7 


8.0 
5.3 
2.7 

4.8 

8.5 
(D) 
0.3 

0.2 
1.3 
0.4 
(D) 


100.0 


5.3 
0.6 
4.7 

17.8 

15.0 

2.0 

0.7 

19.1 

21.3 

5.5 

4.8 

(D) 
1.9 
1.5 
0.6 
0.9 
0.3 


6.0 
3.4 

0.6 

1.9 

8.2 
4.8 
3.4 

4.8 

7.2 
0.9 
0.3 
0.3 
(D) 
0.3 
0.2 


100.0 


5.2 
1.0 
4.2 

17.0 

14.0 

2.1 

(D) 

22.0 

17.5 

6.7 

4.3 

1.2 
1.5 
1.2 
0.5 
10.0 
(D) 


5.6 
3.1 

0.7 

1.8 

8.3 
5.7 
2.6 

5.1 

8.3 
1.3 

0.3 
0.2 
1.2 
0.4 
0.2 


100.0 


5.9 
0.7 
5.2 

16.5 
13.9 

1.9 
0.7 

19.7 

20.8 

6.3 

4.7 

(D) 
1.8 
1.5 

0.5 
0.9 
0.3 


5.8 
3.3 
0.6 

1.9 

8.4 
5.1 
3.3 

4.8 

7.1 
0.9 
0.3 
0.3 
1.3 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STOKES:   1958— WAJOR  RETAIL  CENTERS  IN  THE  INDIANAPOLIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  Eastgate  Shopping  Center  located  at  intersection  of  East  Washington  with  Highway  100 


SIC 
code 


Kind  of  husiness 


Total 

SIC 
code 

55  ex.  554 

33 

15,117 

554 

56 

9 

561,  567 

3,146 

562-3,568 

562 

21 

565 

11,504 

566 

564,  569 

3 

57 

467 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

33 

58 

5812 

5813 

... 

591 

59  ex.  591 

5 

592 

2 

594 

2 

595 

1 

597 

5992 

4 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

34 


Retail  stores,  total:  ■^ 

Nunber 

Sales.., ($1,000) 

Convenience  goods  stores: 

Number 

Sales .,($1,000) 

Shopping  goods  stores:^ 

Kvmber 

Sales ($1,000) 

All  other  stores: 

Number. 

Sales ($1, 000) 

Retail  stores,  total^ „,., 

Lvmber,  building  materials,  hardware, 

fans  e^pilpnent  dealers 

Hardware  stores 

Other. , 

teneral  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,.... 

Food  stores 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^. 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Fcmlly  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Pumlture,  hone  furnishings,  equipment 

stores ', 

Furniture  stores 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinldng  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores ,.. 

Other  retail  stores* 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . , , 


1 

14 

4 
6 
4 


MHC  No.  2. — Includes  the  planned  center  known  as  Qlendale  Shopping  Center  at  the  intersection  of  Keystone  Ave.  with  61st  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Hvmber  of 

establlsl^- 

ments 


54,58,591 


53part,3 
56,  57 


52,  55,  599 


52 

5251 

52  ex. 

53  part^ 
531 

533 
539 

54 


5251 


Retail  stores,  total: ^ 

Himber 

Sales ($1,000). 


Ccnvailence  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number , 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


!(Ji'666)! 


Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

faim  eq\ilpnent  dealers... 

Hardware  stores , 

Other , 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


26 
10,360 

6 
1,097 


15 
8,905 


5 
358 


Number  of 

establish- 

m^its 


26 


55  ex.  554 
554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-vear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 


Furniture,  hone  fumlshlDgs,  eq;ulpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bloVole  stores 

Jewelry  stores 

Florists 

Camera,  ^jhotographlc  supply  stores. 


Standard  Notes:  (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Qroup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  vhlob  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'iholudes  data  for  tbase  >fr\ifa   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


1 

11 

2 
5 
3 

3 
1 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nun^ber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  Tlie  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
Included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
Jhe  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  altho. gh 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "depanment 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reponed  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores —included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind^-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind-  v 
of- business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  E)ealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  Btores  (SIC  5251).-  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  itenis,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  In  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).-Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's. Juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  montM-y  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

EstluSated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoi^  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Cens\as  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  In  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  fl.OO) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
infoimation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  caimers' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  Issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  aa  of  the  end  of 
each  quarter,  roastings  and  lnports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


U.  S.  DEPARTMENT  OF   COMMERCE 

BUREAU  OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 


POSTAGE  AND  FEES  PAID 
U.  S.  DEPARTMENT  OF  COMMERCE 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts  — (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  repxjrt  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Busiiiess  District  Reports 

A  report  will  be  provided  for  each  of  a  nun^ber  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropwlitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— .A. 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volunne  \wii; 
incorporate  the  subject  report  series  BC58-RS. 

Volume  U.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  foi 
each  State,  the  District  of  Columbia,  Alaska,  Guam. 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presentecj 
by  kind  of  business,  for  counties,  cities,  ^nd  standarc 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  o 
retail  establishments  in  the  area.  Data  for  selected  town; 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporat< 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS  *' 
TICS — A  United  States  summary  chapter  and  separatil; 
chapters,  presenting  statistics  by  kind  of  business  and: 
geographic  areas,  for  such  subjects  as  size  of  wholesalu 
establishments,  receivables  and  bad  debt  losses,  sales  b-', 
class  of  customer,  commodity  line  sales,  legal  form  a 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  foi 
each  State,  the  District  of  Columbia,  Alaska,  Guam) 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presentet 
by  kind  of  business  for  counties,  cities,  and  standarf 
metropolitan  statistical  areas.  The  amount  of  kind-o£! 
business  detail  will  vary  in  accordeince  with  the  number  <i 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  ari 
Pennsylvania  will  also  be  included.  This  volume  will  in, 
corporate  the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sep^ 
rate  chapters,  presenting  statistics  by  kind  of  business  an 
geographic  areas,  for  such  subjects  as  receipts-sise  » 
establishments,  employment-size  of  establishments,  legi) 
form  of  organization,  single  units  and  multiunits,  lauadrid 
and  cleaning  plants,  motion  pictures,  and  hotels  and  niotel^ 
This  volume  will  incorporate  the  subject  report  seria 
BC58-SS. 
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Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  ST/I 
TISTICS— A  United  States  summary  chapter  and  separaj 
chapters  for  each  State,  the  District  of  Columbia,  Alask; 
Guam,  Hawaii,  and  the  Virgin  Islands,  Statistics  are  pn 
sented  by  kind  of  business  for  counties,  cities,  and  staaida:i: 
metropolitan  statistical  areas.  The  amount  of  kind-o|r 
business  detail  will  vary  in  accordance  with  the  number  1: 
service  establishments  in  the  area.  Data  for  selected  town 
and  townships  in  New  England,  New  Jersey,  and  Pennsyjl 
vania  will  also  be  included.  This  volume  will  incorporai 
the  area  report  series  BC58-SA. 


SUGGESTED  IDENnFICATION 
U.  S.  Bureau  of  the  Census.  U.  S.  Census  of  Business:  1958 

Vol.  Vn,  Central  Business  District  Report,  Jacksonville,  Fla.  ,  Area— BC58-CBD39 


For  sale  by  Bureau  of  the  Census,  Washington  25,  D.C.,  and  U.S.  Department  of  Commerce  Field  Offices,     25  cents. 


PREFACE 


AUTHORITY  AND  SCOPE 

.  The  1958  Census  of  Business  along  with  the  1958  Censuses 
)f  Manufactures  and  Mineral  Industries  was  i  equired  by  law 
under  13  U.S.C.,  sections  131  and  224.  T^ese  censuses  covered 
jusinesses  operated  in  the  continental  United  States,  Alaska, 
iawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
.i'uerto    Rico    jointly    with    the   Commonwealth   Government. 

'<  The  1958  Census  of  Business  covered  retail  trade,  wholesale 
^rade,  selected  services,  and  public  warehousing.  This  report 
)rovides  findings  for  retail  stores  in  selected  central  business 
listricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
•licture  theaters  in  the  selected  central  business  districts. 

i.  AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
fcnetropolitan  statistical  area  and  includes  data  for  the  central 
Hjsiness  district  (or  central  business  districts)  in  the  specified 
I  :tandard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated  major  retail  center  (MRC)  located  in  the  same 

tandard  metropolitan  statistical  area  (SMSA).  The  number  of 
dRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 

one  to  about  two  dozen.   The  entire  series  of  reports  covers 

7    SMSA's,   and   provides  data  for  109  CBD's  and  some  500 

-QIC's. 

•ELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
epresenting  their  "Central  Business  District, "it  was  necessary 
3r  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
business  to  arrange  for  the  delineation  of  such  districts  before 

program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
omplished  with  the  cooperation  of  the  Census  Tract  Committees 
1  the  large  cities  included  in  the  central  business  district  (CBD) 
,rogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
littees  obtained  the  representation  of  a  variety  of  local 
iterests,  such  as  business  firms  and  associations,  newspapers, 
lanning  agencies,  welfare  organizations,  local  governmental 
odies,  etc.  Central  business  districts  have  been  delineated  only 
1  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
950  Census  of  Population  or  a  subsequent  special  census  prior 
j  1959)  in  which  there  was  a  local  Census  Tract  Committee 
scommendation  for  such  an  area  in  response  to  an  inquiry  from 
le  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
ract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
lat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
d  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
■ovided  a  general  characterizationof  the  CBD,  describing  it  as 
in  area  of  very  high  land  valuation,  an  area  characterized  by  a 
gh  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
vfti  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnituaes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  "value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 


i 


JACKSONVILLE ,  FLORIDA 

STANDARD  METROPOLITAN  STATISTICAL  AREA 
AND  CENTRAL   BUSINESS  DISTRICT 


CENTRAL  BUSINESS    DISTRICT 


♦consists  of  tract  9 


SCALE 


SCALE 
0 


SMILES 


CENTRAL    BUSINESS   DISTRICT 
AREA   OF  CITY  1954  AND  1958 


STANDARD  METROPOLITAN 
STATISTICAL   AREA 


DATA  IN    THIS  BULLETIN  ARE    BASED  UPON    THE    LEGAL   BOUNDARIES  AT   THE   END  OF    THE    CENSUS    YEAR 


U.  S.  DEPARTMENT   OF  COMMERCE 


1958  CENSUS   OF  BUSINESS 


BUREAU    OF    THE    CEKSUS 


CONTENTS 


Page 

Preface * 3 

Table  1.  Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

Central  Business  District 6 

Table  2.  Retail  Stores  and  Selected  Service  Establishments:  1958  and  1954— 

City , 7 

Table  3.  Retail  Stores  and  Selected  Service  Establishments:   1958  and  1954 — 

Standard  Metropolitan  Statistical  Area 8 

Table  4.  Retail  Stores  and  Selected  Service  Establishments — Percent  Change 
in  Sales,  1954  to  1958— Central  Business  District,  Entire  City, 
and  Standard  Metropolitan  Statistical  Area 9 

Table  5.  Retail  Stores:  1958  and  1954 — Central  Business  District  Sales  as 
Percent  of  the  City  and  of  the  Standard  Metropolitan  Statistical 
Area 10 

Table  6.  Retail  Stores:   1958  and  1954 — Percentage  Distribution  of  Sales,  by 
Kind  of  Business — Central  Business  District,  Entire  City,  and 
Standard  Metropolitan  Statistical  Area 11 

Procedures  and  Definitions 12 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1  —RETAIL  STORKS  AND  SELECTED  SERVICE  ESTABLXSHffiNTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  JACKSONVILLE 

Establialments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

34 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 
Retail  stores,  total^. 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Lumber,  building  materials,  hardware, 

farm  equipaent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel ,  accessory  stores 

Men's,  boys'  ajjparel  stores,  custcm 

tailors* 

Wanen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' . . .' 

Shoe  stores 

Other  apparel  stores 


Sales ^ 


($1,000) 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* , 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


359 


37 
22 

1 

14 

70 

61 

9 

10 

95 
7 
6 
2 

17 
4 
3 


Payroll, 

entire 

yettr 


($1,000) 


90,157 

556 
(D) 
(D) 

35,292 

30,747 

3,629 

916 

2,788 

2,290 

(D) 

19,669 

4,560 
8,433 
7,469 

(D) 
3,659 

(D) 


9,911 

8,330 

(D) 

(D) 

6,544 

5,764 

780 

2,689 

(D) 
1,175 
378 
(D) 
4,031 
292 
(D) 


5,023 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


14,108 

82 
(D) 
(D) 

5,541 

4,866 

593 

82 

208 

340 

(D) 

2,781 

623 
1,135 
955 
(D) 
521 
(D) 


1,548 

1,303 

CD) 

(D) 

1,487 

1,375 

112 

426 

(D) 

147 
54 

(D) 

810 
46 

(D) 


1,622 
(D) 


Full 
workweek 

(number) 


6,408 

24 
(D) 
(D) 

2,308 

1,912 

356 

40 

98 

94 

(D) 

1,CM 

184 
489 
423 
(D) 
198 
(D) 


429 
340 
(D) 

(D) 

1,731 

1,691 

40 

161 

(D) 
66 
23 

(D) 

234 
17 

(D) 


1,231 
(D) 


1954 


Estab- 
lish- 
ments-' 


(nimber) 


5.626 


23 
(D) 
(D) 

1,840 

1,592 

214 

34 

75 


(D) 

879 

169 
419 
377 
(D) 
146 
(D) 


419 
340 
(D) 

(D) 

1,691 

1,652 

39 

126 

(D) 
54 
19 

(D) 

224 
15 

(D) 


1,203 
(D) 


Sales^ 


($1,000) 


406 


127 

28 
42 
28 

9 
41 

5 


67 
13 

11 

91 
7 
5 
2 

19 
7 
3 


87,904 

844 
(D) 
(D) 

31,798 

25,062 

5,360 

1,376 

2,844 

2,070 

386 

21,193 

4,013 
10,078 
7,874 
2,460 
4,356 
278 


10,337 

8,652 

(D) 

(D) 

7,380 

6,575 

805 

2,805 

8,247 
(D) 
227 
(D) 

3,718 
417 
(D) 


4,919 
1,451 


■^andard  Notes-      (D)     Withheld  to  avoid  disclosure.  (NA)     Not  available.  ...     Represents  zero.  j 

^  S^4  gSup  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonmployer"  establid 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  *       \       ^  „<•  arr  si 

^Excludes  nonstore  retailers   (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

S  fi^ri^^i^r^te  leased  departoents  d^ta  with  main  store.  In  1954  data,  leased  departments  are  separately  claas^ed^ 
stoics  ThfSk^S^S  leased  depai^ts  in  general  merchandise  gioup  stores  (SIC  53  pt.)  which  are  most  affected,  were  repor^' 
as    $1,884,000  of  which    $1,027,000  are  included  in  SIC  56.  I 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments  „  ^,      , .         v  i  I 

Sincludes  data  for  those  kinds  of  business  in  SIC  59  (ex.   591)  not  covered  in  any  of  the  Imes  below,  - 


JACKSONVILLE,  FLA.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  1954 

CITY  OF  JACKSONVILLE 

Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Fuia 
workweek 

(nxjmber) 


1954 


Estab- 
Ush- 
ments  ^ 


(number) 


Sales^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

fann  equipnent  dealers ,, 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,. 


Food  stores t. 

Automotive  dealers 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's •clothing,   specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores ' ,.,, 

Shoe  stores ..,.,,.... 

Other  apparel  stores 


Furniture,  htaae  furnishings,  equipment 

stores 

Furniture  stores'^ ,. 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Dnig  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores .....,, ., 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,729 


102 
29 
73 

107 

4 

53 

32 

616 

153 

314 

237 

44 
83 
67 
21 
63 
22 


185 
70 
32 

83 

421 

352 

69 

139 

455 
80 
12 
12 
34 
43 
10 


413,798 

19,189 

2,515 

16,674 

43,036 

30,747 

9,451 

2,544 

90,323 

95,266 

23,362 

35,703 

6,352 
13,631 
(D) 
8,504 
6,032 
1,054 


24,388 

14,394 

2,046 

7,948 

24,326 

21,413 

2,913 

15,276 

42,929 

13,284 

607 

1,299 

4,795 

1,550 

714 


5,641 
(D) 


45,980 

2,260 

335 

1,925 

6,607 

4,866 

1,439 

302 

4,915 

9,820 

2,027 

4,544 

883 
1,804 
(D) 
969 
793 
95 


3,458 

2,168 

316 

974 

5,035 

4,697 

338 

2,236 

5,078 

1,178 

85 

178 

925 

230 

72 


1,772 
641 


18,261 

617 
114 

503 

2,867 

1,912 

831 

124 

2,192 

2,182 

847 

1,878 

277 
816 
(D) 
428 
309 
48 


975 
570 
123 

282 

3,894 

3,720 

174 

938 

1,871 

483 

34 

41 

274 

102 

25 


1,340 
317 


15,947 

589 
107 
482 

2,279 

1,592 

576 

111 

1,564 

2,054 

787 

1,549 

246 
703 
(D) 
323 
236 
41 


948 
564 
120 

264 

3,669 

3,513 

156 

782 

1,726 
436 
29 
41 
259 
93 
24 


1,302 
274 


2,700 


43 
23 


356,424 


5,393 
3,087 


37,864 


100 
42 
58 

18,146 

3,852 

14,294 

2,128 

493 

1,635 

115 

4 

58 

49 

36,786 

25,062 

8,659 

3,021 

5,615 

4,182 

1,087 

346 

675 

68,186 

4,013 

140 

98,333 

8,496 

291 

17,146 

1,464 

213 

27,267 

3,521 

37 
83 
58 
17 
51 
21 

(D) 
13,534 
(D) 
3,168 
(D) 
879 

(D) 
1,665 
(D) 
554 
(D) 
83 

169 
53 
24 

21,929 

15,188 

1,554 

3,016 

2,030 

313 

70 

4,922 

673 

430 

331 

99 

21,413 

17,283 

4,130 

3,868 

3,433 

435 

139 

11,943 

1,740 

428 
65 
12 
10 
43 
28 
9 

35,275 

9,045 

513 

1,055 

4,743 

(D) 

598 

4,003 
846 
(D) 
(D) 
758 
(D) 
98 

1,574 
598 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

JACKSONVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establistments,  Sales,  Aimual  Payroll,  and  Bnployees,  by  Kind  of  Biisiness 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  pinployees , 

worlcweek  ended 

nearest  Nov.   15 


Total 
(number) 


Full 
worliweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales ^ 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores , 

Other 


General  merehandise  group  stores^  3. 
Department  stores 

Limited  price  variety  stores...... 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. ....... 

Gasoline  service  stations. 


Apparel,,  accessory  stores 

Men's,  Soys'  apparel  ptores,  custom 

tailors*. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*,..,,,. 
Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places , . . 

Drinking  places 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores .,, 

Florists 

Camera,  photographic  sv5>ply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,630 

148 

47 

101 

160 

4 

74 

52 

781 

193 

475 

279 

52 
97 
78 
28 
68 
28 


242 
92 
40 

110 

583 

484 

99 

167 

602 
131 
12 
22 
38 
48 
10 


509,265 

24,801 

3,782 

21,019 

48,525 

30,747 

12,682 

(D) 

125,540 

105,106 

34,646 

38,097 

6,735 
14,415 
13,231 
8,986 
6,514 
1,311 


28,229 

16,312 

2,208 

9,709 

31,988 

26,877 

5,111 

18,929 

53,404 

19,374 

607 

1,538 

4,924 

1,671 

714 


6,032 
3,478 


53,980 

2,833 

459 

2,374 

7,253 

4,866 

1,915 

472 

6,722 

10,541 

2,887 

4,784 

913 

1,900 

1,707 

1,013 

846 

112 


3,916 

2,398 

337 

1,181 

6,312 

5,795 

517 

2,785 

5,947 

1,646 

85 

201 

950 

247 

72 


1,874 
773 


22,283 

787 
159 
628 

3,4^ 

1,912 

1,091 

441 

3,218 

2,419 

1,196 

1,988 

293 
859 
785 
450 
328 


1,114 
635 
137 

342 

4,697 

4,'M-7 

250 

1,160 

2,260 

696 

34 

57 

284 

112 

25 


1,385 
392 


19,277 

752 
147 
605 

2,746 

1,592 

748 

406 

2,310 

2,264 

1,093 

1,643 

256 
746 
696 
341 
249 
51 


1,083 
627 
134 

322 

4,359 

4,131 
228 

978 

2,049 

615 

29 

53 

266 

101 

24 


1,340 
342 


3,252 


420,188 


132 
56 
76 

22,982 

4,964 

18,018 

149 

4 

69 

72 

38,989 

25,062 

9^07 

4,576 

790 

96,586 

147 

103,276 

386 

23,395 

229 

27,970 

39 
87 
61 
22 
53 
24 

4,748 

13,705 

10,418 

3,418 

5,065 

(D) 

192 
64 
24 

23,740 

16,050 

1,554 

78 

5,792 

558 
413 
1A3 

27,913 

20,970 

6,923 

170 

15,180 

499 
90 
12 
17 
51 
30 
9 

40,157 

12,273 

513 

(D) 

4,879 

1,075 

598 

48 
32 


5,606 
4,013 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  i 

■'All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establ^i 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified 

stores .  l' 

*1954  data  limited  to  "employer"  establishments.  | 

\  'Both  1954  and  1958  data  limited  to  "employer"  establislments.  ij 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  ', 


JACKSONVILLE,  FLA.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTSD  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SAIES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  JACKSONVILLE,  THE  ENTIRE  CITY,  AND  JACKSONVILLE  STANDARD  METROPOUTAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ » 

Lumber,  J)ulldlng  materials,  hardware,  t'ora  equipment 
dealers ............................................ 

Hardware  stores ...,..,...,.. ...«•••.......... 

Other ,.,, 

General  merchandise  group  stores^  ^.. 

Department  stores .,.,...,...,...,...,»,.,..,,..... 

Limited  price  variety  stores 

Other  general  merchandise  stores .,...,,.,.,......, 

Food  stores..,...,....,...,.,....,.,.,,,,,,,.,,,..,. 

Automotive  dealers. ,..........,......,,.......,,,,,. 

Gasoline  service  stations.,,,.,,-., ,,,,,.», ,,,,,,,.,, 

Apparel,  accessory  stores, ...,,,...,,,,,..,,,,,,,,,, 

Men's,  boys'  apparel  stores,  custcan  tailors*,,,,,. 
Women's  clothing,  specialty •stores,,,,,,,....,,,.. 

Ready-to-wear  stores' ....,.,. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores ., 

Furniture,  home  furnishings,  equipment  stores.,,.,.. 

Furniture  stores'^ .........•...,,,,.,,,,., 

Other  hcane  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places,, .,,». 

Eating  places , 

Drinking  places 

Drug  stores ,  proprietary  stores. ........a.....,.,,,. 

Other  retail  stores* ,,.,.,,..,.,...,...««.>...,,,.., 
Liquor  stores ., , ......,,,...,,,,,,...... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  s>5)ply  stores,,,,,,,,,,,,.,,, 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,6 


-2.0 

10.6 

(D) 


1.8 
(D) 


16.1 


34.1 

5.7 

(D) 

-34.7 

(D) 

16.7 

11,0 

17.0 

22,7 

22.7 

-32,3 

9.1 

■33.4 

-15,8 

32.5 


-3.1 
36.3 


4.6 
(D) 


20.5 


7.7 
(D) 
(D) 

55.3 

76!  5 
-1.0 

34,0 

-3.4 

(D) 


-7.2 

30.9 

164.0 

13.6 

(D) 

(D) 

■16.3 

0.7 

50.4 

-5.2 

(D) 

(D) 

(D) 

168.4 

(D) 

-16.0 

(D) 

(D) 

(D) 

19,9 

(D) 

-4,1 

11.2 

24.9 

-3.8 

-5,2 

-7.2 

(D) 

31.7 

(D) 

(D) 

61.5 

(D) 

-11.3 

13.6 

26.7 

-12.3 

23.9 

46,1 

-3.1 

-29.5 

-35.8 

^.1 

27.9 

37,7 

(D) 

21,7 

(D) 

(D) 
66.5 

46.9 

-1^?^ 

18,3 

(D) 

23.1 

(D) 

8.4 

1.1 

-25.5 

30.0 

(D) 

(D) 

(D) 

19.4 

(D) 

30.4 
(D) 


21.2 


7.9 

-23.8 

16.7 

34.5 

22.7 

36.3 

(D) 

30.0 

1.8 

48.1 

36.2 

41,8 

5.2 

27.0 

162.9 

28.6 

(D) 

18.9 

1.6 

42.1 

67.6 

14.6 

28.2 

-26.2 

24.7 

33.0 
57.9 
18,3 
30,8 
0.9 
55,4 
19.4 


7.6 
13,3 


26.1 


9.5 
(D) 
(D) 

84.0 

129)4 
(D) 

30.9 

1.6 

(D) 

171,9 

195.9 

64.9 

126,5 

(D) 
302,7 

(D) 

44.1 
7.9 
(D) 
(D) 

23.9 
46.7 
-29.2 

46.7 

(D) 

(D) 

-19.9 

(D) 

-23,1 

109,6 


46.9 
(D) 


I  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
J  •'in  ccmputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
re  separately  classified  as  stores. 

I  *1954  data  limited  to  "anployer"  establishments  in  computing  percent  change. 
J  'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
i     ^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:  1958  AND  Vi5A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

JACKSONVILLE  AND  OF  JACKSONVILLE  STANDARD  ^ETR0POLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  bxisiness  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  bijsiness 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 


59 ■ ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equinment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores...., , 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Read,y-to-wear  stores' 

Fnmlly  '•lothlng  stores' 

Shoe  stores 

Other  apparel  stores 

Fumltu27e,  heme  furnishings,  equipnent  stores..... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places 

Eating  places 

Drinking  places. , 

Drug  stores,  proprietary  stores... 

Other  retail  stores'... , 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores, 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 


21.8 

2.9 
(D) 
(D) 

82.0 

100.0 

38.4 

36,0 

3,1 

2,4 

(D) 

55.1 

71.8 

61,9 

(D) 

(D) 

60.7 

(D) 

40.6 

57.9 

(D) 

18.9 

26.9 
26.9 
26.8 

17,6 

(D) 

8,8 
62.3 

(D) 
84.1 
18,8 

(D) 


24,7 

4.7 
(D) 
(D) 

86.4 

100,0 

61.9 

45,5 

4.2 

2.1 

2.3 

77.7 
(D) 

74,5 
(D) 

77.7 
(D) 

31.6 

47.1 

57.0 

(D) 

(D) 

34.5 
38.0 
19.5 

23,5 

23.4 
(D) 

44.2 
(D) 

78.4 
(D) 
(D) 


17.7 

2.2 
(D) 
(D) 

72.7 

100.0 

28.6 

(D) 

2,2 

2.2 

(D) 

51.6 
67.7 
58,5 
56.5 

(D) 
56.2 

(D) 

35.1 

51.1 

(D) 

15.5 

20.5 
21,4 
15.3 

14.2 

(D) 

6.1 
62,3 

(D) 
81,9 
17.5 

(D) 


20.9 

3,7 
(D) 
(D) 

81.6 

100.0 

57.6 

30.1 

2.9 

2.0 

1.6 

77.1 
84.5 
76.2 
79.1 
72.0 
86.0 
(D) 

43.5 

53,9 

(D) 

(D) 

26.4 
31.4 
11.6 

18,5 

20.5 
(D) 

44.2 
(D) 

76,2 

38,8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 
^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


JACKSONVILLE,  FLA.,  AREA 
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Tatile  6.— HETAIL  STORES:  1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  JACKSONVILLE,  THE  ENTIRE  CITY,  AND  JACKSONVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentaiges  are  based  an  total  Retail  Store  Sales  'which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selUng, 

merehnndl  se  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Ret«1 1  ptoTPR ,  tr>t<^1  ?,,,,,,,, 

100.0 

0,6 
(D) 
(D) 

39.1 

34.1 

4.0 

1.0 

3.1 

2.5 

(D) 

21.8 

5.1 
9.4 
8.3 
(D) 
4.1 
(D) 

11.0 
9.2 
(D) 

(D) 

7.3 
6.4 
0.9 

3.0 

(D) 
1.3 
0.4 
(D) 
4.5 
0.3 
(D) 

100.0 

1.0 
(D) 
(D) 

36.2 

28.5 

6.1 

1.6 

3.2 

2.3 

0.4 

24,1 

4.6 
11.5 
9.0 
2.8 
5.0 
0.3 

11.8 
9.8 
(D) 

(D) 

8.4 
7.5 
0.9 

3,2 

9.4 
(D) 
0,3 
(D) 
4,2 
0.5 
(D) 

100.0 

4.6 
0.6 
4.0 

10.4 
7.4 
2.3 
0.6 

21.8 

23.0 

5.7 

8.6 

1.5 
3.3 
(D) 
2.1 
1.5 
0.3 

5.9 
3.5 
0.5 

1.9 

5.9 
5.2 
0.7 

3.7 

10.4 
3.2 
0.1 
0.3 
1.2 
0.4 
0.2 

100,0 

5.1 
1.1 
4.0 

10,3 
7.0 
2,4 
0.8 

19.1 

27.5 

4.8 

7.7 

(D) 
3.8 
(D) 
0,9 
(D) 
0.2 

6.2 

4.3 
0.4 

1.4 

6.0 
4,8 
1.2 

3.4 

9.9 
2.5 
0.1 
0,3 
1.3 
(D) 
0.2 

100.0 

4.9 
0.7 
4.1 

9.5 
6.0 
2.5 
(D) 

24.7 

20.6 

6.8 

7.5 

1.3 
2.8 
2.6 
1.8 

1.3 
0.3 

5.5 
3.2 

0.4 

1.9 

6.3 
5.3 
1.0 

3.7 

10.5 
3.8 
0.1 
0.3 
1.0 
0.3 
0.1 

100.0 

52 

Lmher,  building  materials,  hardware, 
f<>Tm  e<i'i''l™<''"+-  ii'^if'Ts 

5.5 

5251 

Hardware  stores. . ....•••.•••.•••••.... 

1,2 

52  ex.  5251 

Other , 

4.3 

53  part^ 
531 

General  merchandise  group  stores*  ^ 

Department  stores ..................... 

9.3 

6.0 

533 

Llmltffd  price  variety  PtorcR •.•...•.•• 

2.2 

539 

5A 

Other  general  merchandise  stores...... 

Food  stores. ............................ 

1.1 
22.9 

55  ex.  55-; 

Automotive  dealers. ..................... 

24.6 

554 

Oasollne  service  stations. .............. 

5.6 

56 

Apparel,  accessory  stores. .............. 

6.7 

561,  567 

Men's,  hoys'  apparel  stores,  custom 
tailors* 

1.1 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores'............... 

3.3 
2.5 

565 

Fnnrtly  r-TotMlE  «tn'''''i' 

0.8 

566 

Shoe  Stores. ......................... 

1.2 

564,  569 

Other  apparel  stores 

(D) 
5.6 

57 

Furniture,  hone  furnishings,  equipment 
stores 

5712 

Furniture  stores*. .................... 

3.8 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores ............................... 

0.4 
1,4 

58 

6,6 

5812 

Tf.Bt.l-ng  pi  BfPR,  , 

5.0 

5813 

DrinVlTig  plp'^^'n, ..,.,,, 

1.6 

591 

Drug  stores,  proprietary  stores......... 

3.6 

59  ex.  591 

Other  retail  stores' 

9,6 

592 

T,1  qilnr  r-Uytpr , 

2.9 

594 

Book,  stationery  stores 

0.1 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
1.2 

5992 
5996 

Florists .............................. 

0.3 

Camera,  photographic  svgiply  stores.... 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available Represents  zero.    (Z)  Less  than  0.05  percent. 

I    ^Excliides  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I    'in  computing  percent^  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954, data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  conibined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
acistence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  -different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retaU  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll-workweek  ended  nearest  November 
15. -This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees-workweek  ended  nearest  No- 
vember 15 .-Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek^ 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  nun\ber  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conunodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  maill 
and  were  required  to  complete  report  formsj 
especially  designed  for  this  census.  "Nonem-: 
ployer"  establishments,  however,  were  includedl 
in  the  census  on  the  basis  of  information  sup-i 
plied  on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail-jj 
able  on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily! 
"self -designation."  In  some  cases  this  informa-j 
tion  was  adequate  for  classification  at  the  kindi 
of-business  group  level  but  not  for  detailed  kind^ 
of  business.  (See  "Comparisons  of  the  1954f 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  formsli 
on  the  other  hand,  reflect  the  information  on  th*j 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  uni! 
formity  of  classification,  as  reflected  in  thj. 
measurement  of  dollar  volume  of  sales  is  minoi!j 
In  total,  the  "nonemployer"  establishments  acij 
count  for  less   than   10  percent   of  retail   sale|| 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data,  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
I  normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
^  lowing  lines  of  merchandise: 

'  1.    Furniture,  home  furnishings,  appliances, 

I  radio  and  TV  sets 

'  2.     A  general  line  of  apparel  for  the  family 

3.      Household  linen  and  dry  goods 

p  An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings    is    greater    than   80%  of  total  sales, 

d  is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 

or    more    is    classified    as  a  department  store 

'  even    if   sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  Included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishments primaxily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  ae  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
sielling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household    appliances,   radio,   TV   stores   (SIC 


572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television  I 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gaa 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo-i 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
Dwn  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  stowing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  Issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estliflated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoTos  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores— United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores— Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores— selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  -45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nujnber  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by;! 
roasters,  importers,  and  dealers,  as  of  the  and  of 
each  quarter,  ro£ie tings  and  inports  of  green  coffee, 
as  well  as  the  aiaount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


the  nearest i 


U.  S.  DEPARTMENT  OF  COMMERCE 
Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 


ALBUQUERQUE,  NEW  MEXICO 

Room  321,  U.  S.  Post  Office  Bldg. 


ATLANTA  3,  GEORGIA 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N.   W. 


BOSTON  9,  MASSACHUSETTS 
Room  232 
U.  S.  Post  Office  and  Courthouse 


BUFFALO  3,  NEW    YORK 

Room  504,  Federal  Building 
117  Ellicott  Street 


CHARLESTON  4,  SOUTH    CAROLINA 
Area  2 

Sergeant  Jasper  Building 
West  End  Broad  Street 


CHEYENNE,  WYOMING 

Room  207,  Majestic  Building 
16th  Street  and  Capitol  Avenue 


CHICAGO  6 ,  ILLINOIS 
Room  1302 
226  West  Jackson  Boulevard 


CINCINNATI  2,  OHIO 

915  Fifth  Third  Bank  Building 
36  East  Fourth  Street 


CLiVEU^ND  1,  OHIO 
4th  Floor 

Federal  Reserve  Bank  Building 
East  Sixth  St.  and  Superior  Ave. 


DALLAS  1,  TEXAS 

Room  3-104,  Merchandise  Mart 
500  South  Ervay  Street 


DENVER  2,  COLORADO 

Room  142,  New  Custom  House 
19th  and  Stout  Streets 


DETROIT  26,  MICHIGAN 

Room  438,  Federal  Building 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.S.  Post  Office  Building 

HOUSTON  2,   TEXAS 

Room  610,  Scanlan  Building 
405  Main  Street 


JACKSONVILLE   1,  FLORIDA 
Room  425,  Federal  Building 
311  West  Monroe  Street 


KANSAS    CITY  6,   MISSOURI 
Room  2011,  911  Walnut  Street 


LOS  ANGELES  15,   CAUFORNIA 
Room  450 

Western  Pacific  Building 
1031  South  Broadway 


MEMPHIS  3,  TENNESSEE 
Room  212,  Falls  Building 
22  North  Front  Street 


MIAMI  32,  FLORIDA 
Room  316 

U.S.  Post  Office  Building 
300  N.  E.  First  Avenue 


MINNEAPOUS  1,  MINNESOTA 

Room  319,  Metropolitan  Building 
2nd  Avenue  South  and  3rd  Street 


NEW  ORLEANS  12,  LOUISIANA 
Room  1508 

Masonic  Temple  Building 
333  St.  Charles  Avenue 


NEW  YORK  1 ,  NEW  YORK 
61  St  Floor 

Empire  State  Building 
350  Fifth  Avenue 


PHILADELPHIA  7,  PENNSYLVANIA 
Jefferson  Building 
1015  Chestnut  Street 


PHOENIX,  ARIZONA 

Room  419,  Ellis  Building 
137  North  Second  Avenue 


PITTSBURGH  22,  PENNSYLVANIA 
Room  817,  Fulton  Building 
1 07  Sixth  Street 


PORTLAND  4,  OREGON 

Room  217,  Old  U.S.  Courthouse 
520  S.  W.  Morrison  Street 


RENO,   NEVADA 
1479  Wells  Avenue 


RICHMOND  19,  VIRGINIA 

Room  309,  Parcel  Post  Building 
1 1th  and  Main  Streets 


ST.    LOUIS  1,   MISSOURI 

Room  910,  New  Federal  Building 
1114  Market  Street 


SALT  LAKE  CITY  1,   UTAH 
Room  105 
222  S.  W.   Temple  Street 


SAN  FRANCISCO  1 1 ,   CALIFORNIA 
Room  419,  Customhouse 
555  Battery  Street 


SAVANNAH,   GEORGIA 
Room  235 

U.  S.  Courthouse  and  Post  Office  Bldg. 
125-29  Bull  Street 


SEATTLE  4,    WASHINGTON 
Room  809 

Federal  Office  Building 
909  First  Avenue 


For  local  telephone  listing,  consult  section  devoted  to  U.  S.  Government. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds,  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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corporate the  area  report  series  BC58-WA. 
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chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
)f  Manufactures  and  Mineral  Industries  was  required  by  law 
inder  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
susinesses  operated  in  the  continental  United  States,  Alaska, 
■lawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
:rade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
iistricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
Picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
xislness  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
VlRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
lone  to  about  two  dozen.  The  entire  series  of  reports  covers 
)7  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

)EUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
tor  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
I  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  deUneacion  of  central  business  districts  was  ac- 
;ompllshed  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspap>ers, 
planning  agencies,  welfare  organizations,  local  governmental 
txxiies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
:o  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
Che  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
1  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

I  "The  primary  objective  of  this  operation  is  to  provide  a 

I  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

,  tral   Business   District  with  those  in  the  remainder  of  the 

'  metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
vhat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
iid  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
oighconcentratLon  of  retail  businesses,  offices,  theaters,  hotels, 
ind  "service'  businesses,  and  an  area  of  high  traffic  flow";  and 
j2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  lA.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  195^— 

CENTRAL  BUSINESS  DISTRICT  OF  KANSAS  CITY,  MO. 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales '^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales 1 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,  563, 568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equijment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcrn 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
m\islc  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprieta3ry  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  pho-tographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


531 

11 
4 
7 

18 
5 
3 

10 

22 

7 

12 

115 

19 
47 
29 

8 
39 

2 


32 
6 

11 

15 

139 
98 

41 

21 

154 
3 

16 
3 

40 


40 
7 


161,510 


4,195 
(D) 
(D) 

55,089 

47, 140 

(D) 

(D) 

3,432 

6,411 

593 

37,328 

3,207 
17,020 
15,070 
12,317 

4,735 
(D) 


15,076 
6,216 
2,338 

6,522 

12,995 

10,813 

2,182 

6,477 

19,914 

414 
1,933 

(D) 
7,479 

666 

(D) 


13,475 
1,964 


29,680 


712 
(D) 
(D) 

10,801 

9,615 

(D) 

(D) 

502 

769 

59 

6,779 

481 

3,065 

2,709 

2,502 

721 

(D) 


2,667 

1,245 

417 

1,005 

3,385 

3,071 

314 

915 

3,091 

13 

363 

(D) 

1,283 
114 
(D) 


4,511 
602 


10,376 


152 
(D) 
(D) 

3,801 

3,206 

(D) 

(D) 

274 

187 

32 

2,453 

151 
1,351 
1,255 
718 
229 
(D) 


658 
245 
103 

310 

1,541 

1,386 

155 

349 

929 

4 
168 
(D) 
345 
31 
(D) 


2,253 
163 


8,797 


143 
(D) 
(D) 

2,912 

2,478 

(D) 

47 

235 

183 

28 

2,129 

132 
1,222 
1,145 
605 
166 
(D) 


620 
245 
102 

273 

1,344. 

1,200 

144 

331 

872 

4 
161 
(D) 
328 
28 
(D) 


2,168 
154 


179,428 


11 

5,074 

2 

(D) 

9 

(D) 

15 

62,914 

8 

57,821 

2 

(D) 

5 

(D) 

21 

•3,835 

5 

7,529 

10 

599 

161 

42,036 

22 

3,487 

44 

17,399 

25 

15,684 

9 

11,495 

48 

6,624 

35 

2,893 

43 

17,667 

12 

9,817 

12 

2,544 

15 

5,272 

180 

14,018 

117 

10,214 

63 

3,804 

25 

8,194 

150 

17, 562 

4 

312 

12 

1,617 

2 

(D) 

32 

6,099 

8 

709 

2 

(D) 

11,760 
2,808 


Standeird  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nDnemployer"  establish-] 
ments  \du.ch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departaients  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  asj 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported! 
as  $3,657,000  of  vbxch    $2,507,000  are  Included  In  SIC  56.  i 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


KANSAS  CITY,  MO.-KANS.,  AREA 


Table  IB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954- 

CENTRAL  BUSINESS  DISTRICT  OF  KANSAS  CITY,  KANS. 


Establislments,  Sales,  Annual  Payroll,  and  Qnployees, 

by  Kind  of 

Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments ^ 

(number) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments-^ 

(number) 

Sales 1 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(nimiber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ ..•• 

173 

9 

1 
8 

11 
2 
5 
4 

16 

12 

6 

26 

6 
11 
9 
4 
4 
1 

21 

12 
3 

6 

27 

21 

6 

8 

37 
4 
2 
1 
9 
4 
1 

3 
2 

51,879 

939 
(D) 
728 

9,755 
(D) 

2,368 
(D) 

4,678 

17,642 

603 

5,137 

889 
1,780 
1,701 
(D) 
923 
(D) 

4,089 

2,695 

221 

1,173 

1,109 
950 
159 

4,683 

3,244 
271 
(D) 
(D) 

1,474 
109 
(D) 

(D) 
(D) 

6,539 

133 
(D) 
111 

1,391 
(D) 
421 
(D) 

377 

1,702 

79 

860 

124 
263 
251 
(D) 
153 
(D) 

651 

424 

44 

183 

266 
245 

21 

588 

492 
10 
(D) 
(D) 
226 
20 
(D) 

(D) 
(D) 

2,130 

36 
(D) 

28 

622 
(D) 
231 
(D) 

98 

389 

30 
297 

39 
123 
118 
(D) 

54 
(D) 

165 

105 

15 

45 

141 

132 

9 

199 

153 
6 

(D) 

(D) 

69 

7 

(D) 

(D) 
(D) 

1,805 

35 

(D) 
28 

446 
(D) 
155 
(D) 

81 
373 

24 

219 

27 
90 
87 

(D) 
39 

(D) 

158 
99 
15 

44 

132 

123 

9 

195 

142 
3 

(D) 

(D) 

66 

7 

(D) 

(D) 
(D) 

178 

9 
2 
7 

11 
2 
4 
5 

16 
9 
5 

41 

6 
13 

9 

5 
11 

4 

24 
9 

4 

9 

22 

14 
8 

10 

31 
4 
3 
1 
9 
1 
1 

4 
3 

50,184 

2,256 
(D) 
(D) 

7,438 
(D) 

1,935 
(D) 

4,155 

19,137 

557 

4,919 

929 
1,134 
1,100 
1,531 
1,094 

163 

5,091 

2,919 

243 

1,915 

1,139 
927 
212 

2,671 

2,821 
163 
(D) 
(D) 

1,309 
(D) 
(D) 

(D) 
(D) 

6,501 

52 

Lumber,  building  materials,  hardvare. 

338 

5251 

(D) 

52  ex.  5251 

53  part  2 
531 

Other 

General  merchandise  group  stores^  -^ 

Department  stores 

(D) 

1,068 
(D) 

533 

Limited  price  variety  stores 

349 

539 
54 

Other  general  merchandise  stores 

Food  stores 

(D) 
358 

55  ex.  554 

554 

56 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

1,862 

58 

795 

561,  567 

Men's,  boys'  apparel  stores,  custan 
tailors  * 

106 

562,  563,  568 

562 

565 

566 

Wanen's  clothing,  specialty  stores. 

Ready-to-wear  stores^ 

Family  clothing  stores' 

Shoe  stores 

168 
159 
335 
172 

564,  569 

Other  apparel  stores 

14 

57 

Fumitiire,  heme  furnishings,  equipnent 
stores 

869 

5712 

Furniture  stores* 

524 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

29 
316 

^ 

58 

Eating,  drinking  planes 

290 

5812 

Eating  places 

260 

5813 

Drinking  places 

30 

' 59  ex.  591 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

406 

457 

592 

Liquor  stores 

12 

|594 

Book,  stationery  stores 

78 

'595 
'597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

•  (D) 
208 

'5992 

Florists 

(D) 

1 5996 

1 

1 

ICai,   7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICE  TRADES 
Hotels 

.    (D) 
(D) 

783 

Motion  pictjire  theaters 

(D) 

1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
■Vents  which  could  not  be  classified  and  tabiilated  by  detailed  kinds  of  business. 

,i   Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^   1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
rrtorea.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
|^13  8632,000   of  which   $512,000  are  included  in  SIC  56. 

1954  data  limited  to  "employer"  establislments . 
i(   'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
'   'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS: 
CITY  OF  KANSAS  CITY,  MO. 


1958  AND  195<;- 


Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nvmiber) 


Full 
workweek 

(number) 


195-; 


Estab- 
lish- 
ments ■•• 


(number) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores  ' 

Family  clothing  stores' , 

Shoe  stores .,.. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores .,,,, 


Eating,  drinking  places. 

Eating  places 

Drinking  places....... 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ ., 

Liquor  stores 

Book,  stationery  stores .,,. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists, 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


4,175 


193 

61 

132 

143 
11 
56 
64 

645 

267 

439 

331 

58 
120 
70 
36 
82 
23 


267 
72 
64 

131 

1,042 
687 
355 

230 

618 
83 
37 
24 
80 
AS 
11 


168 
32 


746,503 


34,208 

4,896 

29,312 

117,855 
92,458 
10,882 
14,397 

160,322 

120,408 

35,575 

72,827 

9,140 

36,762 

(D) 

16,570 

9,332 

893 


42,412 

18,320 

6,933 

17,159 

66,101 
49,769 

16,332 

44,370 

52,425 
9,826 
2,954 
2,504 

10,216 
2,778 
1,463 


20,226 
(D) 


96,720 


5,107 

724 

4,383 

19,359 

16,021 

1,963 

1,375 

11,548 

11,702 

3,463 

11,942 

1,377 
6,206 
(D) 
2,972 
1,289 
98 


6,619 
2,917 
1,297 

2,405 

14,961 

12,593 

2,368 

5,541 

6,478 
571 
(D) 
(D) 

1,701 
530 
192 


6,554 
(D) 


34,318 


219 
869 

7,255 

5,305 

1,254 

696 

3,862 

2,515 

1,696 

4,551 

411 
2,674 
(D) 
934 
481 
51 


1,625 
656 
307 

662 

7,318 
6,109 
1,209 

2,262 

2,146 
203 
(D) 
(D) 
465 
170 
54 


3,371 
(D) 


28,731 


1,005 
186 
819 

5,346 

3,979 

791 

576 

2,871 

2,437 

1,353 

3,941 

336 
2,414 
(D) 
782 
368 
41 


1,528 
633 
294 

601 

6,371 
5,291 
1,080 

1,912 

1,967 
174 
(D) 
(D) 
438 
151 
53 


3,190 
(D) 


4,679 


223 

77 

144 

143 
13 
52 
74 

828 

290 

421 

398 

62 
127 
74 
33 
92 
66 


289 
54 
58 

121 

1,153 
726 
427 

279 

655 
75 
32 
37 
89 
50 
6 


195 
47 


709,763 


50,863 

4,384 

46,439 

106,585 

(D) 

8,344 

(D) 

128,942 

138,888 

25,029 

65,578 

(D) 

27,131 

23,739 

15,963 

9,831 

(D) 


42,589 

18,680 

5,923 

13,586 

59,990 
41,094 
18,896 

42,117 

49,182 
7,303 
2,742 
3,442 

10,202 

2,878 

(D) 


18,943 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish^ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departaients  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  ai 
stores . 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "anployer"  establishnents. 

^Includes  data  for  those  Trinfln  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


KANSAS  CITY,  MO.-KANS.,  AREA 


Table  2B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954— 

CITY  OF  KANSAS  CITY,  KANS. 

Establislments,  Sales,  Aimual  Payroll,  and  Baployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales! 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ! 


(nvmiber) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 


Retail  stores,  total' 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers , 

Hardware  stores 

Other 


General  merchandise  group  stores^  '. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gcisoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sujjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,263 

60 
15 
'i5 

39 

2 

15 

18 

2U2 
78 

180 
53 

7 
16 
10 
12 
10 

6 


62 

31 

9 

22 

313 
203 

no 

62 

174 
65 

3 
13 
14 
13 

1 


149,785 

7,487 
1,980 
5,507 

13,484 
(D) 
(D) 
(D) 

38,770 

38,867 

11,530 

6,674 

926 
1,874 

(D) 

(D) 
1,253 

(D) 


7,512 

4,077 

489 

2,946 

8,725 
6,756 
1,969 

8,426 

8,310 
2,919 
(D) 
(D) 
1,702 
346 
(D) 


(D) 
(D) 


15,770 


934 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

2,621 

3,865 

1,034 

985 

(D) 
270 
(D) 
(D) 
(D) 
(D) 


1,117 
(D) 
(D) 

(D) 

1,557 

1,387 

170 

1,024 

753 
79 

(D) 
88 

237 
49 

(D) 


(D) 
(D) 


5,498 


251 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

835 


392 

357 

(D) 
130 
(D) 
(D) 
(D) 
(D) 


289 
(D) 
(D) 

(D) 

1,032 
930 
102 

412 

265 
48 

(D) 
28 
72 
15 

(D) 


(D) 
(D) 


4,039 


233 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 


800 

317 

261 

(D) 
95 
(D) 
(D) 
(D) 
(D) 


280 
(D) 
(D) 

(D) 

876 

783 

93 

359 

238 
39 

(D) 
25 
69 
13 

(D) 


(D) 
(D) 


1,329 


63 
27 
36 

40 

2 

13 

23 

332 


166 

77 

9 
20 
12 
11 
15 
10 


62 
10 
21 

25 

294 
161 
133 

55 

172 

57 

5 

1 

26 

(NA) 

1 


148,172 

9,585 
(D) 

(D) 

11,751 

(D) 

2,605 

(D) 

37, 238 

41,023 

9,960 

(D) 

1,141 
1,549 
1,449 

(D) 
1,502 

(D) 


8,115 

2,919 

(D) 

(D) 

8,924 
6,410 
2,514 

6,306 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
957 


(D) 

1,082 
(D) 
(D) 

1,927 
(D) 
470 
(D) 

2,488 

4,088 

821 

992 

124 
196 
187 
(D) 
232 
(D) 


1,226 
524 
(D) 

(D) 

1,672 

1,425 

247 

848 

(D) 
(D) 
(D) 
(D) 
224 
(D) 
(D) 


(D) 
234 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
'ents  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

i   Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'   1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
tores. 
I   *1954  data  limited  to  "employer"  establislments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 
I  "Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195^— 

KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

lish- 

ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
Ush- 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Autcauotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores. , 

Other  apparel  stores 


Fumitxire,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*....,.. 
Household  appliance,  radio,  TV, 
music  stores. ....................... 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores............ 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


7,989 

459 

■  142 

317 

293 
21 

111 
111 

1,229 
509 

1,107 
546 

93 
195 
124 

67 
133 

42 


491 
153 
103 

235 

1,830 

1,258 

572 

385 

1,140 

199 

49 

64 

,  139 
89 
16 


196 
64 


1,252,639 


78,890 
10,780 
68,110 

154,315 

111,299 

20,950 

21,106 

310,713 

225,148 

86,027 

93,308 

11,959 
42,816 
31,724 
21,946 
14,764 
1,643 


61,836 

26,695 

3,997 

26,14^ 

91,893 
70, 567 
21,326 

71,761 

78,74S 
15,784 
3,553 
4,455 
13,646 
4,015 
1,981 


22, 753 
6,945 


146,422 

10, 213 
1,334 
8,879 

24, 155 

18, 504 

3,519 

2,132 

21,551 

21, 501 

7,575 

14,546 

1,736 
6,995 
4,920 
3,695 
1,959 
(D) 


9,365 
4,169 
1,597 

3,599 

19,913 

17,079 

2,834 

8,955 

8,64S 
764 
557 
478 

2,138 
698 
247 


7,529 
1,740 


52,449 

2,472 

428 

2,044 

9,761 

6,615 

2,184 

962 

7,134 

4,707 

3,331 

5,558 

524 

3,012 

2,274 

1,188 

743 

(D) 


2,373 
989 
401 

983 

10, 606 
9,142 
1,464 

3,597 

2,910 
311 
240 
126 
591 
230 
74 


3,875 
767 


43,005 

2,282 

364 

1,918 

6,823 

4,721 

1,338 

764 

5,141 

4,528 

2,665 

4,666 

415 
2,667 
1,988 
978 
535 
(D) 


2,225 
951 
383 

891 

8,994 
7,696 
1,298 

3,044 

2,637 
258 
221 
119 
556 
205 
72 


3,663 
684 


8,280 

467 
166 
299 

289 
19 
98 

166 

1,573 
489 
955 
599 


198 
123 

53 
131 

95 


496 
99 
89 

230 

1,867 

1,182 

685 

428 

1,117 
168 
43 
68 
158 
86 
11 


1,118,497 


87,989 
10,991 
76,958 

131,723 

103,482 

14,590 

13, 587 

237,996 

230,907 

62,245 

80, 276 

10,737 
32,222 
28,562 
19,441 
12,890 
4,246 


59,608 

25,263 

7,887 

24,866 

82,373 
57,709 
24,664 

62,099 

83,281 
11,439 


13 


247 

(D) 
539 


222 
89 


3,914 
1,430 


21,407 
9,272 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailei-s  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departaents  are  separately  classified  a£, 
stores . 

*1954  data  limited  to  "anployer"  establishments. 

%oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  4-A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958— 
CENTRAL  BUSINESS  DISTRICT  OF  KANSAS  CITY,  MO.,  THE  ENTIRE  CITY,  AND  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^....., ........... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores , 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ,,.,.. 

Women's  clothing,  specialty  stores........ 

Ready-to-wear  stores' . ,...,......,..,...,....,,. 

Family  clothing  stores' ........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places. ............................ 

Eating  places .......*... 

Drinking  plac es 

Drug  stores ,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores. , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores................ 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-10.0 


-17.3 
(D) 
(D) 

-12.4 

-18.5 

(D) 

(D) 

-10.5 

-i';.8 

-1.0 

-11.2 

-8.0 

-2.2 

-3.9 

7.2 

-28.5 

(D) 

-14.7 

-36.7 

-8.1 

23.7 

-7.3 

5.9 

-42.6 

-21.0 

13.4 
32.7 
23.3 

(D) 
22.6 
-6.1 

(D) 


14.6 
-30.1 


5.2 


-32.7 
11.7 
-36.9 

10.6 
(D) 

30.4 
(D) 

24.3 

-13.3 

42.1 

11.1 
(D) 

35.5 
(D) 
3.8 

-5.1 
(D) 

-0.4 
-1.9 
17.1 
(NA) 

10.2 

21.1 

-13.6 

5.3 

6.6 
34.5 

7.7 
-27.3 

0.1 
-3.5 

(D) 


(NA) 


10.3 


-34.5 
(D) 
(D) 

43.7 
(D) 
(D) 
(D) 

25.4 

-13.2 

43.2 

50.8 

(D) 

102.9 

(D) 

-4.8 

43.3 

(D) 

9.7 
36.6 
36.0 
(NA) 

15.5 
26.2 
-6.2 

11.7 

2.8 

31.8 

-14.6 

(D) 

-33.3 

-2.6 

(D) 


-6.0 
(NA) 


12,0 


-10.3 

-1.9 

-11.5 

17.2 

7.6 

43.6 

55.3 

30.6 

-2.5 

38.2 

16.2 
11.4 
32.9 
U.l 
12.9 
14.5 
-61.3 

3.7 

5.7 

14.1 

5.1 

11.6 

22.3 

-13.5 

15.6 

-5.4 

38.0 

-16.3 

(D) 

0.8 

2.6 

38.5 


6.3 

-25.1 


16.2 


(D) 
(D) 

44.2 

74.0 

(D) 

(D) 

31.2 

-2.1 

38.6 

46.4 
20.7 
74.0 
29.3 
21.2 
60.1 
(D) 

11.5 

32.5 

24.6 

0.1 

15.4 
25.8 
-8.2 

21.1 

-10.5 
38.1 

-40.7 
(D) 

-17.1 
4.5 
(D) 


-3.8 
-22.9 


I   Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
I   ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I   ^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
'  are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  "iB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958— 

CENTRAL  BUSINESS  DISTRICT  OF  KANSAS  CITY,  KANS.,  THE  ENTIRE  CITY,  AND  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

busiiiess 

district 


Entire 
city 


City 
less  its 
central 
btisiness 
district 


Enttlre 
standard 
metro- 
politan 
statistical 


Standard 
metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  55K 

55-; 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^...,.............,...,... 

Limber,  building  materials,  hardware,  farm  eq\iipment 
dealers. . .......................................... 

Hardware  stores. .................................. 

Other 

General  merchandise  group  stores^  ^.. ...... ......... 

Deparlznent  sxores. ................................ 

Limited  price  variety  stores 

Other  general  merchandise  stores.................. 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors*...,.. 
Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores' 

Shoe  stores. ...................................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* ................................. 

Other  home  furnishings  stores*.................... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places ^ 

Drinking  places. . ................................. 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ ................................ 

Liquor  stores. .................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv^ply  stores................ 

SELECTED  SERVICE  TRADES 

Hotels 

Motion  plctva-e  theaters. ............................ 


3.4 


-58.4 
(D) 
(D) 

31.2 
(D) 

22.4 
(D) 

12.6 

-7.8 

8.3 

4.4 
-4.3 
57.0 
54.6 

(D) 
-15.6 

(D) 

-19.7 
-7.7 
-9.1 

-38.8 

-2.6 

2.5 

-25.0 

75.3 

15.0 
66.3 
(D) 
(D) 
12.6 
(D) 
(D) 


(D) 
(D) 


1.1 


-21.9 
(D) 
(D) 

14.7 
(D) 
(D) 
(D) 

4.1 

-5.3 

15.8 

(D) 
-18.9 
21.0 

(D) 

(D) 
-16.6 

(D) 

-7.4 

28.6 

(D) 

(D) 

-2.2 

5.4 

-21.7 

33,6 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(NA) 


-0.1 


-10.7 
(D) 
(D) 

-13.6 
(D) 
(D) 
(D) 

3.0 

-3.0 

16.2 

(D) 
-82.6 
-77.4 

(D) 

(D) 
-19.1 

(D) 

13.2 

(D) 
(D) 

-2.2 

5.9 

-21.4 

3.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


12.0 


-10.3 

-1.9 

-11.5 

17.2 

7.6 

43.6 

55.3 

30.6 

-2.5 

38.2 

16.2 
11.4 
32.9 
11.1 
12.9 
14.5 
-61.3 

3.7 
5.7 

14.1 
5.1 

11.6 

22.3 

-13.5 

15.6 

-5.5 

38.0 

-16.3 

(D) 

0.8 

2.6 

38.5 


6.3 

-25.1 


12.4 


-9.1 
(D) 
(D) 

16.3 
(D) 

46.8 
(D) 

30.9 

-2.0 

38.5 

17.0 

12.9 

32.0 

9.3 

(D) 

17.3 

(D) 

5.9 

7.4 

14.8 


11.8 

22.6 

-13.4 

12.9 

-6,2 
37.6 
(D) 
(D) 
0.5 
(D) 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excliides  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  sei)arately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5A.— RETAIL  STORES:   1958  AND  1954-CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
KANSAS  CITY,  MO.  AND  OF  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  biisiness 


Percent  of  city  sales  In 
central  bxisiness  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195A 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  bxiilding  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. ••.... 

Other 

General  merchandise  gro\q)  stores^  ^. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.......................... 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations, 

Apparel,  accessory  stores..... 

Men's,  boys'  apparel  stores,  custom  tailors^.............. 

Vomen's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores......... 

Furniture  stores*. 

Other  home  furnishings  stores*...............,............ 

Household  appliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places 

Eating  places 

Drinking  plac es ., 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liqiior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.................... 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores 


21.6 

12.3 

(D) 

10.1 

46.7 

51.0 

(D) 

16.0 

2.1 

5.3 

1.7 

51.3 
35.1 
46.3 

(D) 
74.3 
50.7 

(D) 

35.5 
33.9 
33.7 
38.0 

19.7 
21.7 
13.4 

14.6 

38.0 
4.2 

67.5 
(D) 

73.2 

24.0 
(D) 


25.3 

10.0 
(D) 
(D) 

59.0 
(D) 
(D) 
(D) 

3.0 

5.4 

2.4 

64.1 
(D) 
64.1 
66.1 
72.0 
67.4 
(D) 

41.5 
52.6 
43.0 
(NA) 

23.4 
24.9 

20.1 

19.5 

35.7 
4.3 

59.0 
(D) 

59.8 

24.6 
(D) 


12.9 

5.3 
(D) 
4.3 

35.7 

42.4 

(D) 

10.9 

1.1 

2.8 

0.7 

40.0 
26.8 
39.8 
47.5 
56.1 
32.1 
(D) 

24.4 
23.3 
26.0 
24.9 

14.1 
15.3 
10.2 

9.0 

25.3 
2.6 

56.1 
(D) 

54.8 

16.6 
(D) 


16.0 

5.8 
(D) 
(D) 

47.8 

55.9 

(D) 

(D) 

1.6 

3.3 

1.0 

52.4 
32.5 
54.0 
54.9 
59.1 
51.4 
68.1 

29.6 
38.9 
32.3 
21.2 

29.2 
17.7 
15.4 

13.2 

21.1 
2.7 

38.1 
(D) 

45.0 

18.1 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stoics. 

*1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5B.— RETAIL  STORES:   1958  AND  igs-i — CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
KANSAS  CITY,  KANS.  AND  OF  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in. 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195<; 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


54 

55  ex. 
554 


554 


56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^... , 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  mercliandise  grcnip   stores^  ■'......................... 

Department  stores 

Limited  price  variety  stores.............................. 

Other  general  merchandise  stores. .................. ....... 

Food  stores. 

Autanotive  dealers. 

Gasoline  service  stations. ., 

Apparel,  accessory  stores 

Men's,  boys'  eqpparel  stores,  custom  tailors*.............. 

Wbonen's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent  stores 

Furniture  stores* 

Other  home  furnishings  stores*............. 

Household  ajipliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places 

Eating  places 

DrlnMng  places.. 

Drug  stores,  proprietary  stores... 

Other  retail  stores*....,...,........,,........,............ 

Liquor  stores ............................................. 

Book,  stationery  stores .,..,,..,.. 

Sporting  goods,  bicycle  stores....,,,,,,,,,,,,...,....,... 

Jewelry  stores ........,,,,.,,.,,.,,,..... 

Florists 

Camera,  photographic  svjiply  stores,...,..,,,.,,..,...,.... 


34.6 

12.5 

(D) 

13.2 

72.3 
(D) 
(D) 
(D) 

12.1 

45.4 

5.2 

77.0 

96.0 

95.0 

(D) 

(D) 

73.7 

(D) 

54.4 


39.8 

12.7 

14.1 

8.1 

55.6 

39.0 
9.3 
(D) 
(D) 
86.6 
31.5 
(D) 


33.9 

23.5 
(D) 
(D) 

63.3 
(D) 

74.3 
(D) 

11.2 

46.6 

5.6 

(D) 
81.4 
73.2 
75.9 

(D) 
72.8 

(D) 

62.7 

100.0 

(D) 

(D) 

12.8 

14.5 

8.4 

42.4 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


4.1 

1.2 
(D) 
1.1 

6.3 

(D). 

11.3 

(D) 

1,5 

7.8 

0.7 

5.5 
7.4 
4.2 
5.4 

(D) 
6.3 
(D) 


6.5 

4.1 
1.7 
(D) 
(D) 
10.8 
2.7 
(D) 


4.5 

2.6 

(D) 
(D) 

5.6 

(D) 

13.3 

(D) 

1.7 

8.3 

0.9 

6.1 
8.7 
3.5 
3.9 
7.9 
8.5 
3.8 

8.5 

11.6 

3.1 

7.7 

1.4 

1.6 
0.9 

4.3 

3.4 
1.4 
(D) 
(D) 
9.7 
(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  depttrbnents  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  In  computing  percent. 

'In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


KANSAS  CITY,  MO.-KANS.,  AREA 
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-™™„     ^^^-"-^  6A.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS- 
CENTRAL  BUSINESS  DISTRICT  OF  KANSAS  CITY,  MO.,  THE  ENTIRE  CITY,  AND  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  >Aloh  exclude  sales  of  nonstore  retaUers— mall  order,  direct  seUlng 

merchandise  vending  machine  operators).  ' 


SIC  code 


Kind  of  business 


51 
ex.  5251 

part^ 
1 
3 
9 


ex.  554 


1,  567 

2,563,568 

2 

5 

6 

4,  569 


12 

L3-15,  19 
2,  573 


ex.  591 
2 

; 

5 
7 

)2 
>6 


RETAIL  STORES 
Retail  stares,  total^. 


Imber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardvare  stores...,. 

Other 


General  merchandise  group  stores*  ^. 
Department  stores 

Limited  price  variety  stores...... 

Other  general  merchandise  stores,. 


Food  stores 

Autanotlve  dealers. 

QasoUne  service  stations. 


.^jparel,  accessory  stores............. 

Mem's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ......................... 

Other  apparel  stores 


Fumitvire,  Ixme  furnishings,  eq^iipneirt 

stores 

Furniture  stores* 

Other  hone  fumishlngs  stores  ........ 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drliddug  places. 

Eating  places 

Drinking  places ,, 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jevrelry  stores 

Florists 

Camera,  photographic  svgiply  stores. 


Central 

business 

district 


1958 


100.0 


2.6 
(D) 
1.8 

34.1 
29.2 

(D) 
1.4 

2.1 

4.0 

0.3 

23.1 

2.0 
10.5 
9.3 
7.6 
2.9 
(D) 


9.4 
3.9 
1.5 

4.0 

8.1 
6.7 
1.4 

4.0 

12.3 
0.2 
1.2 
(D) 
4.6 
0.4 
(D) 


1954 


100.0 

2.8 
(D) 
(D) 

35.1 

32.2 

(D) 

(D) 

2.1 

4.2 

0.3 

23.4 

1.9 
9.7 
8.7 
6.4 
3.7 
1.6 


9.9 
5.5 
1.4 

3.0 

7.8 
5.7 

2.1 

4.6 


0.2 
0.9 
(D) 
3.4 

0.4 
(D) 


Entire  city 


1958 


100.0 

4.6 
0.7 
3.9 

15.8 

12.4 

1.5 

1.9 

21.5 

16.1 

4.8 

9.8 

1.2 
4.9 
(D) 
2.2 
1.3 
0.1 


5.7 
2.5 
0.9 

2.3 

8.5 
6.6 
2.2 

5.9 

7.0 
1.3 
0.4 
0.3 
1.4 
0.4 
0.2 


1954 


± 


100.0 


7.2 
0.6 
6.5 

15.0 
(D) 
1.2 
(D) 

18.2 

19.6 

3.5 

9.2 

(D) 
3.8 
3.3 
2.2 
1.4 
(D) 


6.0 
2.6 
0.8 


8.5 
5.8 
2.7 

5.9 

6.9 
1.0 
0.4 
0.5 
1.4 
0.4 
(D) 


Standard  metropolitan 
statistical  area 


1958 


100.0 

6.3 

0.9 
5.4 

12.3 
8.9 
1.7 
1.7 

24.8 

18.0 

6.9 

7.5 

1.0 
3.4 
2.5 
1.8 
1.2 
0.1 


4.9 
2.1 
0.7 

2.1 

7.3 
5.6 

1.7 

5.7 

6.3 
1.3 
0.3 
0.4 
1.1 
0.3 
0.2 


_L 


1954 


100.0 


7.9 
1.0 
6.9 

11.8 
9.3 
1.3 
1.2 

21.3 

20.6 

5.5 

7.2 

1.0 
2.9 
2.6 
1.7 
1.2 
0.4 


5.3 
2.3 
0.7 

2.2 

7.4 
5.2 
2.2 

5.6 

7.4 
1.0 
0.4 
(D) 
1.2 
0.3 
0.1 


__ 


^ndard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero .    (Z)  Less  than  0.05  percent, 
deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53 
v,™+^r^^.??^^**      figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departm^ts  are 
«raxeiy  classified  as  stores. 

n954  data  limited  to  "employer"  establishments  In  ccmputing  percent 
6t  ?^*^  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 
includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6B.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS- 
CENTRAL  BUSINESS  DISTRICT  OF  KANSAS  CITY,  KANS,,  THE  ENTIRE  CITY,  AND  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  ii&ioh  exclude  sales  of  ncmstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


195A 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

fann  equipment  dealers 

Hardware  stores. ..................... 

Other 

General  merchaxidise  group  stores^  ■'.... 

Department  stores.................... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..,.. 

Food  stores. ........................... 

Automotive  dealers. 

Gasoline  service  stations. ............. 

Apparel,  accessory  stores. ............. 

Men's,  boys'  qjparel  stores,  custom 
tailors* 

Women's  clothing,  specialty  stores. .. 
Ready-to-wear  stores'.. ............ 

Family  clothing  stores'.............. 

Shoe  stores .,...............,,.,.,.., 

Other  apparel  stores. 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores*.................... 

Other  home  furnishings  stores  ...,.,, 

Household  appliance,  radio,  TV,  music 

stores 

Eating,  drlidclng  places................ 

Eating  places 

Drinking  places...................... 

Drug  stores,  proprietary  stores.,.,.,.. 

Other  retEiil  stores* 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqjply  stores... 


100.0 

1.8 
(D) 
1.4 

18.8 
(D) 
4.6 
(D) 

9.0 

34.0 

1.2 

9.9 

1.7 
3.4 
3.3 
(D) 
1.8 
(D) 


7.9 
5.2 
0.4 

2.3 

2.1 
1.8 
0.3 

9.0 

6.3 
0.5 
(D) 
(D) 
2,8 
0.2 
(D) 


100.0 


4.5 
(D) 
(D) 

14.9 
(D) 
3.9 
(D) 


38.1 


1.1 


9.8 


2.2 
0.3 


10.1 
5.8 
0.5 

3.8 

2.3 
1.9 
0.4 

5.3 

5.6 
0.3 
(D) 
(D) 
2.6 
(D) 
(D) 


100.0 

5.0 
1.3 
3.7 

9.0 
(D) 
(D) 
(D) 

25.9 

25.9 

7.7 

4.5 

0.6 
1.3 
(D) 
(D) 
0.8 
(D) 

5.0 


2.0 

5.S 
4.5 
1.3 

5.6 

5.6 

1.9 
(D) 
(D) 
1.1 
0.2 
(D) 


100.0 


6.5 
(D) 
(D) 

7.9 
(D) 
1.8 
(D) 

25.1 

27.7 

6.7 

(D) 

0.8 
1.0 
1.0 
(D) 
1.0 
(D) 


5.5 
2.0 
(D) 

(D) 

6.0 

4.3 
1.7 

4.3 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

6.3 
0.9 
5.4 

12.3 
8.9 

1.7 
1.7 

24.8 

18.0 

6.9 

7.5 

1.0 
3.4 
2.5 
1.8 
1.2 
0.1 


4.9 
2.1 
0.7 

2.1 

7.3 
5.6 
1.7 

5.7 

6.3 
1.3 

0.3 
0.4 
1.1 
0.3 
0.2 


100.0 


7.9 
1.0 
6.9 

11.8 
9.3 
1.3 
1.2 

21.3 

20.6  I 

5.5: 

7.2ij 

1.0'! 

2.9 

2. 

1.7 

1.: 

0. 


5. 
2. 

0. 

2.2i 

7.^ 
5. 
2.< 

5, a 

7.^ 

1. 

0.^ 

(d: 

1.: 
0. 
0. 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  port  of  SIC  53. 
^In  computing  percent^  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departmfflrts  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establistments  in  computing  percent. 

'lu  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishnents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


KANSAS  CITY,  MO.-KANS.,  AREA 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAH,  CENTERS  IN  THE  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 
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MRC  No.  1. — Includes  the  planned  center  known  as  "Blue  Ridge  Mall"  and  the  stores  on  U.S.  Highway  4-0  from  11201  to  11801 


SIC 
code 


Kind  of  Irusiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Ntniber..... 

Sales ($1,000) 

ConTRTilenee  goods  stores: 

Kvmber 

Sales ($1,000) 

Shoppijig  goods  stores:^ 

Nimber 

Sales ($1,000) 

All  other  stores: 

Kimber 

Sales ($1,000) 

Retail  stores,  total* 

Lmber,  building  materials,  hardware, 

faun  equipment  dealers 

Bardware  stores * 

Other 

General  merchandise  grotQ>  stores^  ^ .... 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merdiandise  stores 

Food  stores 


35 

5,904 


10 
1,648 


14 
3,276 


11 
980 


Nimber  of 
establish- 
ments 


35 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers 

Gasoline  service  stations 

.^iparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors ..., , 

Wonen's  clothing,  specialty  stores..., 

Ready-to-wear  stores', 

FEmily  clothing  stores'. , 

Shoe  stores ,, 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipmeirt 

stores , 

Fumitui*  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  T7,  music 
stores 

Eating,  drlnMng  places 

Eating  places ' , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2 — Includes  the  planned  center  known  as  "Country  Club  Plaza"  and  stores  within  the  area  bounded  by  West  46th  St.  Ter., 
J.  C.  Nichols  Pkwy.,  Ward  Pkwy.,  Jefferson,  West  47th,  and  Pennsylvania  Ave. 


SIC 
code 


g'TriH  of  business 


Total 


SIC 
code 


y^^nH  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,  * 
^,  57 


}2,   55,  599 


^251 
i2  ex.  5251 

>3  part* 

'i33 
i39 


i 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000)... 

Conyenlence  goods  stores: 

Number............. 

Sales ($1,000)... 

Shopping  goods  stores:* 

Nimber 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Luniber,  building  materials,  hardware, 
farm  equijment  dealers............... 

Hardware  stores. 

Other 


General  merchandise  group  stores  * 
Department  stores '. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


92 
45,435 


21 
9,632 


41 
30,970 


30 
4,833 


Number  of 
establish- 
ments 


92 


55  ex.  554 
554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stationE. 


.^jparel,  accessory  stores-"- 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wonen's  clo-thing,  specialty  stores.. 

Ready--to-we£ir  stores'. 

Family  clo-thing  stores' 

Shoe  s-tores 

Other  apparel  s-tores 


Furniture,  hone  furnishings,  equipaent 

stores 

Fumitui«  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  Tf,   music 
stores ., 


Eating,  drinking  places. 

Eating  places , 

Drinking  places 


Drug  s-tores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.,,.. 

Jeweliy  stores 

Florists 

Camera,  ijho-tographic  supply  stores. 


32 

3 

21 
14 

5 
3 


25 

1 
2 
1 
3 
3 
1 


Standard  Notes:   (D)  Withheld  -to  avoid  disclosure.    (NA)  Not  available.    ...  Represen-ts  zero. 
i  ^Gronp  -totals  for  SIC  53  and  56  may  include  "^nonfinrployer"  establishments  ^diich  could  not  be  classified  by  detailed  kinds  of  business. 

Excludes  nons-tore  retailers  (i.e.,  Tna-|-|  order,  direct  selling,  merchandise  vending  machine  opera-tors)  part  of  SIC  53. 

TJmi-ted  -to  "anployer"  establlslments . 
I  'includes  data  for  -those  Vi-nrlf!  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


18  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7,-RETAIL  STORES:   1958-MAJOR  RETAIL  CEOTERS  IN  THE  KANSAS  CITY  STANDARD  METROPOLITAN  STATISTICAL  AKEA-Continued 


MRC  No  3. -includes  the  planned  center  known  as  "Mission  Shopping  Center"  and  stores  within  the  area  hounded  by  58th  St., 
RollaTid  Dr..  Johnson  Dr.  ■  Roe  Ave..  Rock  Creek  Dr.  fU.S.  Highway  50).  Nail  Ave..  Martwav  and  Lamar  Ave. 


SIC 
code 


5*,  58,  591 


53  part/ 
56,  57 

52,  55,  599 


Kind  of  business 


Retail  stores,  total: ' 

Number •  • 

Sales ($1,000). 


Convenience  goods  stores: 

Number 

Sales ($1,000). 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Shopping  goods  stores r^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Number 

Sales ($1,000). 


Total 


Retail  stores,  total*. 


Lvmher,  building  materials,  hardware, 

f aim  equlimect  dealers 

Hardware  stores 

Other 


104 
22,858 


27 
8,974 


37 
9,504 


40 
4,380 


SIC 
code 


Number  of 
establish- 
ments 


General  merchandise  groiip  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


106 


K^^"^  of  business 


Manber  of 

establlal^ 

ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fsmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores • 

Furniture  stores 

Other  hfane  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sigiply  stores. 


7 

6 

20 

5 
9 


10 
2 
2 


19' 

4: 

"z 

2! 

21 1 
1, 


—I 


MRC  No  4. -includes  the  planned  center  known  as  "Truman  Comers"  and  stores  in  the  area  bounded  by  Blue  Ridge  Blvd. 
U.S.  Highway  715,  and  125th  St. 


SIC 
code 


54,58,591 


53  part,-' 
56,  57 


52,  55,  599 


K^"d  of  business 


Total 


Retail  stores,  total:* 

Nvniber 

Sales ($1,000). 


Convenience  goods  stoares: 

Nuiiher 

Sales ($L,000).. 


Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000). 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


tn  other  stores; 

Nvmber •• •• 

Sales ($1,000). 


30 
9,721 


5,691 


14 
3,103 


'927 


SIC 
code 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Number  of 
establish- 
ments 


29 


irHnfl  of  business 


Nusber  of 

establiab- 

ments 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations...... 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Vanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores «•• 

Other  apparel  stores 


Furniture,  heme  furnishings,  equliment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drintLng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


'^^S^^des^darS^^h^r^T^iness  In  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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MRC  No.  5 — Includes  the  stores  in  the  area  boxmded  by  East  30th  St.,  Forest  Ave.,  East  Armour  Blvd.,  and  Harrison  St. 


SIC 
code 


y-tTid  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


4,58,591 


3  partj^* 
6,  57 

2,  55,  599 


!251 

i2  ex.  5251 

i3  part^ 

i31 

>33 

f39 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Kunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvare, 

f  am  equljnient  dealers 

fepdware  stores 

Other 

General  merchandise  group  stores'  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


107 
20,148 


40 
8,928 


38 
7,464 


29 
3,756 


55  ex.  554 


554 


56 
561. 


567 
568 


Number  of 
establish- 
ments 


107 

4 
4 

5 

1 
3 

1 


562-3 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores'. , 

Femily  clothing  stores' , 

Shoe  stores ., 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores. , 

Eating,  drlnldng  places 

Eating  places '....., 

Drinking  places ......,.,...,., ., 

Drug  stores,  pixjprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pihotographic  siipply  stores... 


27 

2 
11 

7 

1 
10 

3 


26 

13 
13 


18 

1 

2 
3 

1 


MRC  No.  6 — Includes  the  planned  center  taiown  as  "Prairie  Village  Shopping  Center"  and  stores  in  the  area  bounded  by  rear  property 
line  of  lots  on  east  side  of  Mission  Rd.,  Tomahawk  Rd.,  and  West  71st  St. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Kunber  of 
establish- 
ments 

Retail  stores,  total: * 

Hunber 

32 
9,970 

6 
4,830 

17 
4,096 

9 
1,044 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers. ...................... 

Gasoline  senrine  stations 

Sales 

..($1,000)... 

2 

"4,58,  591 

3part,2 
6,  57 

2,  55,  599 

Convenience  goods  stores: 
Hvinber 

Apparel,  accessory  stores^ •...••......... 

11 

Men's,  boys'  apparel  stores,  custom 
ta1 1  ovH ..,..„. 

Sales 

..($1,000)... 

1 

Shopping  goods  stores:^ 
Hunber. ................. 

Wcmen ■ s  clothing,  specialty  stores 

Ready-to-wear  stores '. 

3 
2 

Family  o.ln+.hlTig  nt-mrt-ft^ 

1 

Sales 

..($1,000)... 

Shoe  stores. 

4 

All  other  stores: 

Number.  ................. 

Other  apparel  stores 

2 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales 

..($1,000).,. 

2 

Retail  stores,  total^. 

Lumber,  building  materials, 
faTm  equipment  dealers..... 

1 

Number  of 
establish- 
ments 

OthPr  hnme  fi)mi,shlTigR  stores 

Household  appliance,  radio,  TV,  music 
stores 

1 

Fating,  drinking  placps 

32 

2 

2 

4 
1 
1 
2 

3 

1 

hardware. 

Eating  places 

1 

2 

IV'TiViTlg  p1;,f.of|                    ^    ,   .  . 

, 

Drug  stores,  proprietary  stores 

251 

Hardware  stores. 

2 

2  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores'  ^ 

Departoent  stores 

5 

3  part^ 

Liquor  stores • 

Bl 

Book,  stationery  stores. 

1 

33 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores. 

•es 

Sporting  goods,  bicycle  stores......... 

1 

p9 

stores....... 

1 

Florists 

1 

r 

Camera,  photographic  supply  stores 

j  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

J  kSroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  mei^handise  vending  machine  operators)  part  of  SIC  53. 

Limited  to  "employer"  establishments, 
'includes  data  for  those  Vinrlg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  of)erated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report    forms  were  mailed  to  all  business  firms 
included    in    the  active  records  of  the  Internal 
Revenue  Service  as   subject  to  payment  of  Fed-  j 
eral    Insurance    Contributions  Act   (FICA)  taxes 
(i.e.,    employers   of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu-  j 
reau  of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  panially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups' 
70   (except   702  and  704),  72,  73,  75,  76,  78,  and{ 
79  of  the  service  industries  portion  of  the  SIC; 
Manual,    and  in  public  warehousing,   SIC  major  j 
group  42,  except  421.     In  addition,  report  forms  | 
were  mailed  to  all  establishments  which  BOASI, 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census    report  forms.      Each  estab- 
lishment was  mailed  a  report  form  appropriate  j 
to  its  BOASI  classification  (for  those  cases  for. 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  bu» 
its  census  classification  was  determined  by  re-| 
plies    to  questions  on  the  census   report  formi 

Enumeration  of  "Nonemployers.*— This  group i 
was  defined  to  include  retail  businesses  other  thai 
those  represented  in  the  active  FICA  records  Ouj 
the  Internal  Revenue  Service.  Information  fo]- 
this  group  of  establishments  was  derived  from; 
the  1958  Federal  income  tax  returns.  Information, 
was  compiled  from  only  one-half  of  these  casaii 
and  census  results  for  this  group  were  estab  i 
lished  by  multiplying  such  findings  by  two.  Thui 
"nonemployer"  segment  of  retail  trade,  althouglij 
made  up  of  a  large  number  of  establishments,! 
accounted  for  less  than  10  percent  of  the  totai| 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non 
employer  establishments  which  reported  a  saleii; 
volume  of  $2,500  or  more  during  1958.  Now 
employer  establishments  reporting  a  sales  vol 
ume  of  less  than  $2,500  were  not  included  i[ 
these  tabulations,  regardless  of  the  period  c 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 

1958  CENSUSES  , 

In  all  major  respects,  the  1954  and  1958  Cei] 
suses  were  conducted  under  similar  conditiorl 
and  procedures.    Strict  comparability  in  the  datl 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result. 
It  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  Included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
5IC  Manual  have  necessitated  the  following  changes 
,in  establishment  classifications  used  in  the  1954 

Census: 

i 

j  a.      Ktisical  instrument  stores  and  music 

(  and  record  shops  have  been  shifted  to  the  kind- 

I  of-business  group   "Furniture,  Home  Fumish- 

;  ings.  Equipment  Stores"  from  the  group  "Other 

i  Retail  Stores." 

T  b.      Antique  stores  have  been  shifted  to 

j  the  group  "Other  Retail  Stores"  from  the  group 

I  "Furniture,  Home  Furnishings,  Equipment 

8  Stores." 

I  4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
^which  had  sales  volume  of  less  than  $2,500  in 
'the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
iollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
he  exact  magnitude  of  this  phenomenon  is  un- 
ioiown,  the  effect  on  total  volume  of  retail  sales 
andoubtedly  is  only  a  fraction  of  one  percent 
ind  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— Included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  sinUlarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  p)atrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  oi' 
seasonal,  who,  for  the  specified  pay  period,  were  I 
paid  for  working  at  least  the  number  of  hours" 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees  | 
paid  during  that  workweek  were  reported  as  part-  f 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were  | 
assigned  a  kind-of- business  classification  in  ac-l 
cordance  with  the  provisions  of  the  1957  editior| 
of  the  SIC  Manual.     It  should  be  noted  that  kind- 
of- business  classifications  are  not  interchange- j 
able  with  commodity  classifications.     Most  busi- 
nesses sell  a  number  of  kinds  of  commodities  j 
The  kind-of-business  code  assigned  generalljj 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  thel 
establishment's  receipts  or  some  mixture  of  differ- 1 
ent  commodities  which  characterize  the  estab-j 
lishment's   business.    Thus,  the  classification  o:j 
establishments  by  kind  of  business  generally  doe« 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity   or  the  sales  of  that  commodity.      For| 
example,  the  "food  group"  classification  accludeel 
stores  selling  some  food  if  the  sale  of  food  'it,\ 
not  the  primary   source  of  receipts;  moreover  J 
even  though  stores  are  classified  as  "food  stores' 
some  of  their  receipts  may  be  derived  from  the  salt!! 
of  nonfood  products.  * 

As  noted  in  the  section  on  "Method  of  Enu-, 
meration,"  the  1958  Census  findings  are  basetl! 
on  reports  from  two  different  sources.  "Em  | 
ployer"  establishments  were  canvassed  by  mailj 
and  were  required  to  complete  report  form*; 
especially  designed  for  this  census.  "Nonem  ! 
ployer"  establishments,  however,  were  include<(li 
in  the  census  on  the  basis  of  information  supil 
plied  on  the  1958  Federal  income  tax  reportiJ 
Because  of  the  nature  of  the  information  avail! 
able  on  the  tax  form,  the  kind-of-business  classiij 
fications  based  on  that  form  represent  primarilll 
"self -designation."  In  some  cases  this  informal- 
tion  was  adequate  for  classification  at  the  kindi| 
of- business  group  level  but  not  for  detailed  kindJi! 
of  business.  (See  "Comparisons  of  the  195JI] 
and  1958  Censuses,"  above.)  ' 


The  classifications  based  on  the  census  formfe,; 
on  the  other  hand,  reflect  -the  information  on  thi| 
commodity  "composition"  of  the  establishment  ai-i 
revealed  by  the  census  classification  inquiries! 
The  effect  of  the  two  different  sources  on  uniil 
formity  of  classification,  as  reflected  in  thij 
measurement  of  dollar  volume  of  sales  is  minoii 
In  total,  the  "nonemployer"  establishments  ad 
count  for  less   than   10  percent   of  retail  salqi 
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ind,  in  most  cases,  it  is  likely  that  the  "self- 
lesignated"  classification  would  be  consistent  with 
hat  derived  from  more  comprdiensive  information. 

The  data  in  this  repon  for  two  major  SIC 
;roups,  55  and  59,  have  been  subdivided,  making 
t  necessary  to  arrive  at  SIC  major  group  totals 
)y  addition  (see  description  below  for  these  major 
proups).  In  addition,  data  for  that  part  of  SIC 
[roup  53  which  relates  to  nonstore  rfetailers 
ire  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ng  materials,  the  basic  lines  of  hardware,  paint, 
vallpaper,  glass,  electrical  supplies,  roofing  ma- 
erials,  and  other  supplies  and  equipment  for  home 
:onstruction.  Establishments  primarily  selling 
'arm  equipment  are  also  included.  Establishments 
n  this  group  sell  to  contractors  as  well  as  to 
he  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
jrimarily  selling  a  number  of  basic  hardware 
ines,  such  as  tools,  builders'  hardware,  paint 
ind  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
nents  may  also  sell  farm  implements. 

jcneral  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
tic  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

:  The  data  for  establishments  in  this  group  in 
he  1958  Census  of  Business  as  compared  with 
he  1954  Census  of  Business  are  affected  by  the 
jreatment  in  1958,  of  leased  departments  as  parts 
i  the  establishment  within  which  they  operate 
ather  than  as  separate  establishments.  The 
;ata  for  department  stores  are  most  affected 
t)y  tills  change. 

i  Department  stores  (SIC  531).— Establishments 
ormally  employing  25  or  more  people  and  en- 
aged  in  selling  some  items  in  each  of  the  fol- 
fjwing  lines  of  merchandise: 

u 

,1  1.  Furniture,  home  furnishings,  appliances, 
jadio  and  TV  sets 

'^     2.     A  general  line  of  apparel  for  the  family 

3.      Household  Unen  and  dry  goods 

,,  An  establishment  with  total  sales  of  less  than 
5,000,000,  in  which  sales  of  any  one  of  these 
roupii^s  is  greater  than  80%  of  total  sales, 
I  not  classified  as  a  department  store. 

)  An  establishment  with  total  sales  of  $5,000,000 

•\F   more    is    classified    as  a  department   store 

fen   if   sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  ^anchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  fengaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  t3T)es 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stabllsh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments   primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio  \ 
and  TV  sets.    Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds; 
of  business  which  in  the   1954  Census  of  Busi- 
ness were  included  in  the  group   "Other  Retail | 
Stores."   Antique  stores,  which  in  the  1954  Census! 
were  included  in  this  group  are  now  included  wi±| 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments! 
primarily  selling  household  furniture,  mattresses,! 
springs,  and  other  sleep  equipment.  Also  included! 
in  this  classification  are  establishments  sellingj 
household  appliances,  record  players,  and  radio  n 
and  TV  sets,  provided  the  receipts  from  sales  { 
of  furniture  and  sleep  equipment  exceed  those! 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling, 
such  lines  of  home  furnishings  as  floor  coverings;] 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household    appliances,   radio,   TV   stores  (SICj 
572  and  5732). -Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  iron© 
percolators,  hot  plates,  etc.)  and  radios,  televisiori ; 
sets,  and  record  players.  The  retail  establishments  j 
(primarily  engaged  in  the  sale  of  electric  and  gasj 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri 
marily  selling  musical  instruments  such  as  organs 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

1      Book  stores   (SIC   5942).— Establishments   pri- 
marily selling  new  books  and  periodicals. 

i     Stationery    stores   (SIC   5943).— Establishments 
i  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  Lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


il 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  k±nd  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


CURRENT  WHOLESALE  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volime  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoTJS  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  biislness .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censtis  regions  by 
kind  of  business;  weekly  sales  during  c\irrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
(Standard  metropolitan  statistical  areas,  all  kinds 
pf  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  fl.OO) 


]|U<NUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  »n  retail  stores  and  those  of 
)rganizations  operating  11  or  more  retail  stores, 
Mted  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
'Jiventory  ratios,  and  accounts  receivable  balances 
leld  by  retailers,  by  kind  of  business.  United 
itates.  (Included  with  subscription  to  Monthly 
...letall  Trade  Report  -See  above.) 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  In  sales  and  inventories,  from  preceding 
month  and  from,  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
sepai'ately.  Ciirrent  and  comparable  previous  year 
infonnation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  icroorters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  ■'jse,  d\rring  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
[.jepartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series'  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  U.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^d  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  HI.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  btilk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  aimount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  vinits  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  Tliis  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  r^x)rts  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 

1  in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 

i  1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 

'  recommendation  for  such  an  area  in  response  to  an  inquiry  from 

I  the  Census  Bureau. 

"  Tlie  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

I  'The  primary  objective  of  this  operation  is  to  provide  a 

I  basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 

'  did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
hi^concentration  of  retail  businesses,  offices,  theaters,  hotels, 

*  and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  The  emidiasis  put  on  tracts  was  based  on  the  anticipiation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  smaU  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Althou{^  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fteed   boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KW.C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— BEtAIL  SIQHBS  ASD  SB3CEBD  SBSmOS  ESTABLISaffiHrS:      195S  AMD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  KNOXVILtE 


Estabi  i aimPivtSf  Sales,   ATinmil  Payroll,  and  Biqilojees,  by  g^TM^  of  Business 


SIC  code 


Kind  or  business 


1958^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales^ 


(*L,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  onployees, 

UDrkueek  ended 

nearest  Nor.  15 


Tbtal 
(mmber) 


Full 
vorloie^ 

(mmber) 


1954^ 


Estab- 

Unh- 

aents^ 


(mmber) 


Sales'^ 


($1,000) 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.    554 

554 

56 

561,    567 

562,563,568 

562 

565 

566 

564,    569 

57 

5712 

5713-15,   19 
572,    573 


58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 


7011,   7012 
783 


ffgPATT.  STORES 

Retail  stores,  total^ 

Limber,  building  materials,  hardNBjTe, 
farm  eijuipnent  dealers. .............. 

Bardvare  stores. , 

Other 

General  merchandise  groiq>  stores^. . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores....... 

Automotive  dealers 

Gasoline  service  stations............. 

Appa3?el,  accessory  stores. 

Men's,  boys'  apparel  stores,  cnstcm 

tailors  *.......... 

Vcraoi's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores'............. 

Shoe  stores... 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpnent 
stores............................... 

Furniture  stores* , 

Other  hone  furnishings  stores* 

Kiusehold  appliance,  radio,  Tf, 
music  stores. 

Eating,  drinking  places ............... 

Eating  places. .............."........ 

Drinking  places. .................... 

Drug  stores,  proprietary  stores....... 

Other  retail  stores®.................. 

Liquor  stores...... 

Book,  stationery  stores............. 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores.. 

Florists ............................ 

Camera,  {dxxtogxaphic  supply  stores.. 


SELECTED  SERVICES 


292 

7 
3 
4 

17 
5 
7 
5 

21 

14. 


68 

12 
21 
13 
13 
20 
2 


22 

14 

2 


67 
55 
12 

10 

57 

1 
1 
3 
15 
5 
2 


Betels 

Motion  picture  theaters. 


75,892 

2,249 
(D) 
(D) 

34,715 

(D) 

3,782 

(D) 

2,544 

11,725 

823 

8,866 

684 
2,504 
2,205 

(D) 
2,101 

(D) 


2,448 
(D) 
(D) 

518 

4,045 

3,696 

349 

2,282 

6,195 
(D) 
(D) 
(D) 

2,018 
837 
(D) 


1,972 
705 


11,667 

453 
(D) 
(D) 

5,840 
(D) 
651 
(D) 

204 

1,183 

87 

1,203 

87 
309 
263 
(D) 
289 
(D) 


394 
(D) 
(D) 

105 

948 

911 
37 

403 

952 
(D) 
(D) 

382 
172 
(D) 


4,992 


166 
(D) 
(D) 

2,706 
(D) 
406 
(D) 


303 

37 

526 

41 
158 
129 
(D) 
122 
(D) 


124 
(D) 
(D) 

33 

541 

511 

30 

153 

347 
(D) 
(D) 
(D) 
127 


660 
171 


(D) 


498 
84 


4,185 

164 
(D) 
(D) 

2,144 
(D) 
233 
(D) 

68 
299 

32 
420 

30 
131 
104 
(D) 

88 
(D) 


120 
(D) 
(D) 

32 

484 

454 

30 

140 

314 
(D) 
(D) 
(D) 
117 
58 
(D) 


471 
58 


365 


74,387 


10 

2,639 

6 

2,085 

4 

554 

17 

5 
8 

28,202 

(D) 

3,817 

(D) 

29 

3,643 

17 

10,949 

12 

1,069 

81 

10,038 

22 
28 

2,668 
4,050 

18 

3,335 

4 

512 

23 

2,671 

2 

(D) 

32 

3,572 

18 

2,016 

3 

64 

11 

1,492 

89 

3,665 

66 

3,009 

23 

656 

14 

2,603 

64 

8,007 

2 

1 

1 

14 

(D) 

(D) 

(D) 

3,327 

12 

992 

4 

(D) 

2,021 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA.)  Npt  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  Trind  of  business.  The  effect  on  oongarability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  aceesaory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  else^rt»re  classified  were  $772,000  ^  of  vdiich  $343,000  vas  included  with  apparel,  accessory  stores. 
This  does  not  affect  "Tiotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneiiqyloyer"  establiah- 
ments  which  could  not  he  classified  and  tabulated  by  detailed  VindR  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  veT«11ng  machine  qpeiators)  part  of  SIC  53. 

*1954  data  limited  to  ''eii5)loyer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  vinrig  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


KNOXVILLE,  TENN.,  AREA 


TeilxLe  2.— HEIAIL  STOHES  AND  SELECTED  SERVICE  ESXAHUSHMEKIS:  1958  AND  1954 

CITY  OF  KNQ3CVILLE 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 

Ush- 

ments^ 

(number) 

Sales2 
($l,00O) 

Payroll, 
entire 
year 

($1,000) 

Paid  eiq>loyees, 

worliweelc  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
varkveek 

(number) 

year 
($1,000) 

BBTATT.  STOKES 

1,465 

76 
26 
50 

45 

7 

21 

17 

308 

107 
193 
110 

19 
38 
24 
19 
26 
8 

94 
40 
16 

38 

264 

221 

43 

58 

210 
18 
5 
10 
17 
20 
3 

21 
12 

230,375 

13,868 

3,336 

10,532 

50,599 

41,949 

5,^44 

3,206 

53,748 

39,652 
14,739 

11,431 

(D) 
3,348 
2,899 

(D) 
2,413 

(D) 

9,032 

5,095 

924 

3,013 

11,963 

10,897 

1,066 

7,375 

17,968 
1,938 
(D) 
(D) 
(D) 
1,216 
(D) 

(D) 
,    (D) 

(D) 

1,921 

488 

1,433 

8,066 

6,769 

874 

423 

3,136 

3,899 
1,391 
1,519 

(D) 
404 
(D) 
(D) 
335 
(D) 

1,454 
810 
157 

487 

2,596 

2,483 

113 

1,139 

(D) 
101 
(D) 
(D) 
(D) 
238 
(D) 

(D) 
(D) 

(D) 

584 
195 
389 

3,564 

2,767 

540 

257 

1,438 

992 
614 
668 

(D) 
213 
(D) 
(D) 
143 
(D) 

428 

247 

49 

132 

1,651 

1,579 

72 

4S2 

(D) 
48 
(D) 
(D) 
(D) 
96 
(D) 

(D) 
(D) 

(D) 

568 

187 
381 

2,768 

2,297 

328 

143 

1,010 

986 
553 
533 

(D) 
180 
(D) 
(D) 
102 
(D) 

420 

244 

49 

127 

1,525 

1,455 

70 

429 

(D) 
41 
(D) 
(D) 
(D) 
85 
(D) 

(D) 
(D) 

1,647 

81 
35 
46 

59 

6 

30 

23 

404 

97 
176 
124 

26 
42 

26 
13 
31 
10 

115 
44 
14 

43 

322 

228 

92 

58 

211 
12 

4 
13 
20 
18 

4 

23 
14 

218,079 

14,960 
(D) 
(D) 

40,865 

34,076 

4,697 

2,112 

44,318 

41,620 
13,825 
13,245 

(D) 
(D) 
(D) 
(D) 
3,019 
293 

10,718 

5,744 

756 

4,006 

13,392 

11,227 

2,155 

6,697 

18,439 
983 
(D) 

1,227 
(D) 

1,156 
(D) 

2,541 
1,731 

24,750 

52 

Umber,  building  materials,  hardware, 

fn-rm   fMTniTlTieTlt.   dpal CTP ■.•«■•■••.••••••■ 

2,162 

5251 

(D) 

52  ex,   5251 

other 

(D) 

53  part^ 
531 

General  merchandise  groi?)  stores^ 

5,994 
5,123 

533 

664 

539 
54 

Other  general  mei^handise  stores 

207 
2,564 

55  ex.   554 

3,842 

554 

1,314 

56 

Apparel,  accessoiy  stores. «...«.......•* 

1,650 

561,  567 

Men's,  boys'   apparel  stores,  custom 
tailors* 

(D) 
(D) 
(D) 
(D) 

562,563,568 
562 

Wcanen's  clothing,  specialty  stores,.,. 
Ready-to-wear  stores'. 

565 

FamLly  clothing  stores'............... 

566 

Shoe  stores ........................... 

378 

564,   569 

Other  apparel  stores. 

29 

57 

Furniture,  heme  furnishings,  equlianent 
stores ................................. 

1,426 

5712 

880 

5713-15,  19 
572,   573 

Other  home  furnishings  stores*........ 

Household  appliance,  radio,  TV, 
music  stores. ,.,..,.,,..,....,......, 

141 
405 

58 
5812 

Eating,  drinking  places. . ............... 

2,463 
2,240 

5813 

223 

591 

Drug  stores,  proprietary  stores......... 

1,005 

59  ex.   591 

Other  retail  stores  * 

3,335 

592 

28 

594 

Book,  stationery  stores............... 

(D) 

595 
597 

Sporting  goods,  bicycle  stores........ 

135 
(D) 

5992 

396 

5996 

7011,  7012 

Camera,  photographic  siqjply  stores.... 

SKr,TOTED  SEKVICES 
Hotels 

(D) 
802 

783 

Motion  picture  theaters.,...,..,.,...... 

345 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA.)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  depai^ments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  coimted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
aents  idiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engiloyer"  establishments. 

^Includes  data  for  those  vi-nrig  of  business  in  SIC   59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— 4ffiTAIL  STORES  AND  SELBCTKD  SERVICE  ESTAHLISaffiNTS:      1958  AND  195-4 

KNCECVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establlstanemts,  Sales,   tnmiai  payroll,  and  Biiployees,  by  Kand  of  Business 


SIC  code 


Mud  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  eirployees, 

vorlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Pull 
workweek 

(nimiber) 


195^^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total''..........., 

Lumber,  building  materials,  hard\rare, 
f  aim  equipment  dealers ................ 

Hardware  stores,..............,.,..,, 

Other , 

General  merchandise  grot^  stores-' 

Department  stores................... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores............................ 

Automotive  dealers. .................... 

Gasoline  service  stations..... ..,,,..,, 

.%ipa3?el,  accessory  stores............. 

Men's,  boys'  ai^>arel  ptores,  custom 
teiilors*.  .........................  . 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores'............. 

Family  clothing  stores'............. 

Shoe  stores.,...,,,,...,.,.,........ 

Other  apparel  stores ... 

Furniture,  hcAte  furnishings,  equipment 
stores, .............................. 

Furniture  stores*. .................. 

Other  heme  furnishings  stores*..,.,. 
Household  eqppliance,  radio,  TV, 
music  stores, .,.,,.,,,.,,,.,.....,. 

Eating,  drinking  places,  ,  ,,..........,, 

Eating  places. ...................... 

DrinMng  places. ..................... 

Drug  stores,  prpprietaiy  stores........ 

Other  retail  stores*,,,,,,,,......,,,,. 

Liquor  stores. ....................... 

Book,  stationery  stores......,..,.... 

Sporting  goods,  bicycle  stores,..,,.. 
Jewelry  stores.,.,...,.,.,........... 

Florists. ............................ 

Camera,  photogr^hic  svpply   stores,,. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,900 


151 
61 
90 

111 
11 
37 
39 

698 

205 

455 

163 

26 
51 
36 
33 
41 
10 


183 
75 
24 

84 

474 

389 

85 

104 

356 
36 

7 
20 
29 
35 

4 


347,540 


19,800 

5,078 

14,802 

60,075 

46,052 

7,551 

(D) 

91,418 

59,296 

30,429 

14,844 

1,996 
4,157 
3,699 
5,034 
3,137 
(D) 

14,629 
8,657 
1,309 

4,663 

18,936 

16,765 

2,171 

13,395 

24,638 
2,537 

209 
1,776 
2,543 
1,829 

(D) 


2,691 
(D) 


37,644 

2,544 

683 

1,861 

9,264 

7,427 

1,160 

677 

4,961 

5,585 

2,565 

1,905 

257 
497 
440 
696 
412 
43 


2,238 

1,337 

225 

676 

3,863 

3,651 

212 

2,030 

2,689 
129 
(D) 
163 
486 
316 
(D) 


15,813 

795 
269 
526 

4,184 

3,038 

775 

371 

2,231 

1,455 

1,196 

869 

98 
260 
220 
295 
191 

25 


706 

426 

76 

204 

2,500 

2,342 

158 

816 

1,061 
64 
(D) 
61 
167 
134 
(D) 


13,536 

769 
256 
513 

3,240 

2,528 

472 

2'W 

1,636 

1,437 

1,069 


75 
212 
175 
245 
135 

21 


683 

410 

75 

198 

2,296 

2,148 

148 

743 

975 
56 
(D) 
53 
149 
120 
(D) 


2,788 

131 
60 
71 

140 

9 

88 

43 

729 

162 

353 

159 

30 
52 
33 
26 
37 
10 


194 
65 
18 

91 

481 
354 
125 

93 

346 
22 

9 
25 
33 
29 

5 


879 
(D) 


665 
(D) 


629 
(D) 


333,450 


21,309 

5,534 

15,775 

51,247 

37,168 

7,455 

6,624 

83,045 

63,314 

26,338 

16,447 

3,752 
5,675 
4,659 
2,998 
3,531 
293 


16,160 
8,505 
1,152 

6,263 

19,881 

16,614 

3,257 

10,649 

25,060 

1,919 

(D) 

(D) 

5,153 

1,572 

600 


2,745 
2,864 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  VjTui  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  ThiH  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneiogployer"  establish- 
ments fdiich  could  not  be  classified  and  tabulated  by  detailed  viTvig  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  "g"^h-'TM»  operators)  part  of  SIC  53. 

*1954  data  limited  to  "eanployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "en^loyer"  establishments. 

^Includes  data  for  those  kinds  of  Inisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


KNOXVILLE,  TENN.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF   KNOXVILLE,  THE  ENTTRE  CITY,  AND  KNQXVILLk;  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


KLnd  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7001,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers ............................................ 

Hardvare  stores. .................................. 

Other 

Ceneral  merchandise  group  stores''................... 

Department  sxores. ................................ 

Limited  price  variety  stores........... 

Other  general  merchandise  stores........ 

Food  stores. ......................................... 

Automotive  dealers. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores........................... 

Men's,  boys'  apparel  stores,  custom  tailors*...,.. 
Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores'. . ......................... 

Family  clothing  stores'........................... 

Shoe  stores. ...................................... 

Other  apparel  stores 

Furniture,  hcane  furnishings,  eqiilpment  stores. ...... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ..............i. ............ ......... 

Drinking  places. 

Drug  stores,  proprietary  stores..................... 

Other  retail  stores' 

Liquor  stores. .................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogrscphic  siqjply  stores................ 

SELECTED  SERVICES 


Hotels. ................. 

Motion  picture  theaters. 


2.0 


-14.8 
(D) 
(D) 

23.1 

(D) 

-0.9 

(D) 

-30.2 

7.1 

-23.0 

-11.7 
-74.4 
-38.2 
-33.9 

(D) 
-21.3 

(D) 

-31.5 
(D) 
(D) 

-65.3 

10.4 

22.8 

-46.8 

-12.3 

-22.6 
(D) 
(D) 
(D) 
-39.3 
-15.6 
(D) 


-2.4 
(D) 


5.6 


-7.3 
(D) 
(D) 

23.8 
23.1 
15.9 
51.8 

21.3 

-4.7 

6.6 

-13.7 
(D) 
(D) 
(D) 
(D) 
20.1 
(D) 

-15.7 

-11.3 

22.2 

-74.8 

-10.7 

-2.9 

-50.5 

10.1 

-2.6 
97.2 
(D) 
(D) 
(D) 
5.2 
(D) 


(D) 
(D) 


7.5 


-5.7 
(D) 
(D) 

25.4 

(D) 

88,9 

(D) 
25.9 


9.1 

-20.0 
(D) 
(D) 
(D) 
(D) 

-10.3 
(D) 

-7.9 
(D) 
(D) 

-0.8 

-18.6 
-12.4 
-52.2 

24.4 

12.9 
(D) 
(D) 
(D) 
(D) 
131.1 
(D) 


(D) 
(D) 


4.2 


-6.7 
-8.2 
-6.2 

17.2 

23.9 

1.3 

(D) 

10.1 

-6.3 

15.5 

-9.7 
^6.8 
-26.7 
-80.6 

67.9 

-11.2 

(D) 

-9.5 

1.8 

13.6 

-25.5 

-i.8 

0.9 

-33.3 

25,8 

-1.7 

32.2 

(D) 

(D) 

-50.7 

16.3 

(D) 


-2.0 
(D) 


4.9 


-5.6 
(D) 
(D) 

10.0 
(D) 
3.6 
(D) 

11.9 

-9.2 

17.2 

-6.7 
21.0 

1.7 
12.8 

(D) 
20.5 

(D) 

-3.2  : 
(D) 
(D) 
-13.1 

-8,2 

-3.9 

-30.0 

38.1 

8,2 
(D) 
(D) 
(D) 
-71.2 
71.0 
(D) 


-0.7 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    .,.  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent  change;  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  V-iridH  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  5.— BEEAIL  STORES:  1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

KNOXVILUE  AND  OF  KNOXVILUE  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Mtlrt    of   1)118111668 


RETAIL  STOBES 


Retail  stores,  total^. 


Lumber,  building  materials,  hardvare, 
Hardvare  stores. ................... 

Other • 


farm  equipment  dealers. 


General  merchandise  gioiQ)  stores^ . . 
Department  stores................ 

Uaited  price  -yariety  stores..... 

Other  general  merchandise  stores. 


Food  stores. 


Percent  of  city  sales  in 
central  business  district 


1958 


AutaiKxtlve  dealers........ 

Gasoline  service  stations. 


Apparel,  accessory  stores.................. •••. 

Hen's,  boys'  qxparel  stores,  custcm  tailors*. 
Women's  clothing,  specialty  stores  .......... 

Ready-to-vear  stores '.... 

Family  clothing  stores'...................... 

Shoe  stores............. 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent  stores.. 
Furniture  stores*. ........................... 

Other  heme  furnishings  stores*............... 

Household  sqjpUance,  radio,  TV,  music  stores. 


Eating,  drinking  places. 
Eating  places......... 

Drinking  places 


Drug  stores,  iax>prietary  stores. 


Other  retail  stores'....... 

Liquor  stores.................... •• 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists. 

Camera,  photogrsphic  sv^jply  stores. 


32.9 

16.2 
(D) 
(D) 

68.6 

(D) 

69.5 

(D) 

4.7 

29.6 

5.6 

77.6 
(D) 

74.8 

76.1 
(D) 

87.1 
(D) 

27.1 
(D) 
(D) 

17.2 

33.8 
33.9 
32.7 

30.9 

34.5 
(D) 
(D) 
(D) 
(D) 

68.8 
(D) 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


34.1 

17.6 
(D) 
(D) 

69.0 
(D) 

81.3 
(D) 

8.2 

26.3 

7.7 

75.8 
(D) 
(D) 
(D) 
(D) 

88.5 
(D) 

33.3 

35.1 

7.6 

37.2 

27.4 
26.8 
30.4 

38.9 

43.4 
(D) 
(D) 

74.5 
(D) 

85.8 


21.8 

11.3 
(D) 
(D) 

57.8 
(D) 

50.1 
(D) 

2.8 

19.8 

2,7 

59.7 
34.3 
60.2 
59.6 

(D) 
67.0 

(D) 

16.7 
(D) 
(D) 

11.1 

21.4 
22.0 
16.1 

17.0 

25.1 
(D) 
(D) 
(D) 
79.4 
45.8 
(D) 


1954 


22.3 

12.4 

37.7 

3.5 

55.0 
(D) 

51.2 
(D) 

4.4 

17.3 

4.1 

61.0 
71.1 
71.4 
71.6 
17.1 
75.6 
(D) 

22.1 

23.7 

5.6 

23.8 

18.4 
18.1 
20.1 

24.4 

32.0 

(D) 

(D) 

(D) 

64.6 

63.1 

86.7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero     (Z)  Less  than  0.05  Perc^t^ 

iln  conmutii^  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958  Ib  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  canparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  x   _»  <.  orr^  k-j 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  ol  610  3J. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

^In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— «ETAIL  STORKS:  1958  AND  1954— PHICENTAGE  DISraiBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  KNOXVILLE,  THE  ENTIRE  CITY,  AND  KNOXVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Perceirtages  are  based  en  total  Detail  Store  Sales  idilch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchaxidlse  Tepdjjig  machine  iterators ). 


SIC  code 

Kind  of  bxisiness 

Central 

business 

district^ 

Entire 

city^ 

Standard  metropolitan 
statistical  area"- 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
RotflU    H+./yiv.H,   +^+Ji1 3^ . , 

100.0 

3.0 
(D) 
(D) 

45.7 
(D) 
5.0 
(D) 

3.4 
15.4 

1.1 

11.7 

0.9 
3.3 
2.9 
(D) 
2.8 
(D) 

3,2 
(D) 
(D) 

0.7 

5.3 
4.9 
0.4 

3.0 

8,2 
(D) 
(D) 
(D1 
2.7 
1.1 
(D)l 

100.0 

3.6 
2.8 
0.7 

37.9 
(D) 

5.1 
(D) 

4.9 
14.7 

1.4 

13.5 

3.6 
5.4 
4.5 
0,7 
3,6 
(D) 

4.8 
2,7 

0,1 

2,0 

4.9 
4.0 
0.9 

3,5 

10.8 
(D) 
(D) 
(D) 
4.5 
1.3 
(D) 

100.0 

6.0 
1.4 
4,6 

22,0 

18,2 

2.4 

1.4 

23.3 

17.2 

6.4 

5,0 

(D) 
1.5 
1.'3 
(D) 
1,0 
(D) 

3.9 
2.2 
0.4 

1.3 

5.2 
4.7 
0,5 

3.2 

7.8 
0.8 
(D) 
(D) 
(D) 
0.5 
(D) 

100.0 

6.9 
(D) 
(D) 

18.7 

15.6 

2.2 

1.0 

20,3 

19,1 

6,3 

6.1 

(D) 
(D) 
(D) 
(D) 
1.4 
0.1 

4,9 
2.6 
0.3 

1.8 

6.1 
5,1 
1,0 

3.1 

8.5 
0.5 
(D) 
0.6 
(D) 
0,5 
0,2 

100.0 

5.7 
1.5 
4,2 

17.3 

13.3 

2.2 

(D) 

26,3 

17,1 

8.8 

4.3 

0.6 
1,2 
1,1 
1.4 
0.9 
(D) 

4.2 
2.5 
0.4 

1.3 

5,4 
4.8 
0,6 

3,8 

7.1 
0.7 
0.1 
0,5 
0.7 
0.5 
(D) 

100.0 

52 

ffwmht'T^   tniUHlTig  ™nt(>TlBlfi,    hnnhniTR, 

fflTin  fi^i1|in!iil  dealera, ,», 

6.4 

5251 

1.7 

52  ec.  5251 

Other 

4.7 

53  part^ 
531 

General  merchandise  group  stores^ 

15.4 
11.1 

533 

Llnrit^  price  vari'^ty  ^torpf>.«,,««««,. 

2.2 

539 
54 

Other  general  merchandise  stores 

Food  stores. ....,..,,.,,,,..,....,...... 

2.1 
24.9 

55  ex.   554 

AutanotlTe  dealers...................... 

19.0 

554 

Olfol iw  .<M"TTi<'^  '<^<>t5"pn.. ...... ....... 

7.9 

56 

i^iparel,   accessoiy  stores............... 

4.9 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1  1 

562,563,568 
562 

Vcnen's  clothing,  specialty  stores.... 
Rea<^— to-wear  stores', ...... ........ 

1.7 
1  4 

565 

Fnnrtly   clotWiig  ntn^^n' 

0  9 

566 

Shoe  stores, ...•.••...•........ 

1  1 

564,  569 

Other  apparel  stores. ,,. 

(z) 

4,8 

57 

Fnmlture,  heme  fnmlnhlngs,  equiiaent 
stores 

5712 

Fumlt^ire  storep  . .•.•.••.••.......••, 

2,6 

5713-15,  19 
572,  573 

Other  heoe  f)Tm1sMngs  stores*........ 

Household  qipllance,  radio,  W,  music 

0.3 

1,9 

58 

Eating,  driiddi^  places 

6,0 

5812 

Eating  places......................... 

5.0 

5813 

ni^TiVlTig  pj Iff.pa .,.,,,, 

1,0 

591 

3,2 

59  ei.   591 

ntht^  TVtj,n    Htm^n*,  ................... 

7.5 

592 

Li<rK>r  storffp, .•.••.••.••........•.••. 

0.6 

594 

Bodk,  statloaieiy  stores, ,. 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jew?! Ty  frtores ,,, 

(D) 

1,5 

5992 

Florists. ........•..«.....••..,.,.... , 

0,5 

5996 

Canera,  pbotogR^hic  stjiply  stores.  . , . 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available,    ,,.  Represents  zero.    (Z)  Less  than  0.05  percent. 

'^In  coogjuting  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  coinparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

*In  CCTignrting  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  Vinrte  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— MTAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  KNQXVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.— Includes  stores  on  Central  Ave.  north  from  Broadway  to  Oklahoma  Ave.,  and  on  Anderson  Ave.  from  Alexander  St.  to  Wray  St. 


SIC 
code 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  husiness 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000). 


Convenience  goods  stores: 

NuDher 

Sales ($1,000).. 


Shopping  goods  stores:-^ 

Kunber 

Sales ($1,000).. 


All  other  stores: 

Number 

Sales ($1,000). 


Total 


30 
12,890 


12 
1,091 


52 


5251 
52  ex. 


5251 


Retail  stores,  total^. 


Lvmber,  building  materials,  hardware, 

farm  equipnent  dealei^ 

Hardware  stores 

Other 


53  part' 
531 
533 
539 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


(D) 

10 
(D) 


Number  of 
establish- 
ments 


30 


Food  stores. 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Number  of 
establish- 
ments 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fonily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinJdng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqjply  stores. 


MRC  No.  2.— Includes  the  planned  center  known  as  "Oak  Ridge  Shopping  Center"  bounded  by  Wilson,  Rutgers  Ave.,  Washington, 

and  South  Tulane  Ave.  (Oak  Ridge) 


SIC 
code 


54,58,591 


53  part,  - 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  business 


Retail  stores,  total: ' 

Nuaber 

Sales ($1,000).., 


Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 


Shopping  goods  stores:-' 

Nunber • 

Sales ($1,000), 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


All  other  stores: 

Ndnber •• 

Sales ($1,000). 


Total 


Retail  stores,  total^. 


Lvmber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


36 
12,260 

10 
6,371 

17 
4,725 

9 
1,164 


SIC 
code 


Number  of 
establish- 
ments 


36 


55  ex. 
554 


554 


Food  stores. 


56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors ••• 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores •-. 

Other  apparel  stores 


Nvmber  of 
establish- 
ments 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

ffousehold  appliance,  radio,  TV,  music 
stores 


1  I 


10 

2  i 

3  i 
3 

"4' 

11 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores - 

Florists ,- 

Canera,  photographic  siqiply  stores. 


jj 


l'^:iVirt7lZ^''^'T^l^ss   in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  j 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  ITie  nuniber  of  establishments  In  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business,' 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
ay  country  clubs,  school  cafeterias,  cafeterias 
>perated  by  industrial  plants  for  their  eraploy- 
^,  establishments  operated  by  agencies  of  the 
:'ederal  Government  on  military  posts,  hospitals 

itC.  * 

Data  for  nonstore  retailers -mail  order  houses, 
lirect  selling  (house-to-house)  organizations,  and 
nerchandise  vending  machine  operators -have  been 
xcluded  from  the  tabulations  in  this  report,  but 
(re  contained  in  other  pubUcations  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

■J^^  purposes  of  coverage  in  the  1958  Census 
jf  Business,  retail  establishments  were  divided 
ito  two  categories-those  with  some  paid  employ- 
vm:  during  1958,  i.e.,  the  "employer"  universe, 
pd  those^with  no  paid  enqjioyment  during  1958, 
e.,  the  "nonemployer"  universe.  TTie  method 
obtaining  census  information  for  these  two 
'•~'  is  described  below. 


(fups 


Enumeration  of  " Employers. "-Informarinn  for 
^tablishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report    forms  were  mailed  to  all  business  firms 
mcluded    in    the  active  records  of  the  Internal 
Revenue  Service  as   subject  to  payment  of  Fed- 
eral   Insurance    Contributions  Act  (FICA)  taxes 
(i.e.,    employers   of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  whoUy  or  paniaUy  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70   (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,    and  in  public  wardiousing,   SIC  major 
group  42,  except  421.    In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census    report  forms.      Each  estab- 
Ushment  was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tabUshed,  a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers.'-This  group 
was  defined  to  mclude  retail  businesses  odier  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  r^xirting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  aU  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  conqwrability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  ann&cations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for    some  "nonemployer"    establishments   in  the 
group    totals    but    not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.    In  the 
1954  data,   all  major  groups  (i.e.,   SIC  2  digit) 
included    some    such    establishments.       In   1958 
only    two    major    groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.    In  neither 
census    was    it    found    feasible    to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores    (SIC    562)'    or    "Family  clothing  stores  ' 
(SIC  565)'  and,  in  the  1954  Census,  it  sinularly 
was  not  found  feasible  to  change  any  "nonemploy-  | 
er'  establishment  as  "Men's,  boys' apparel  stores,  f 
custom  tailors  (SIC  561,  567)';  "Furniture  stores  ; 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."     Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies.'  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location, 
at  which  the  business  was  conducted. 


Where  two  or  more  activities  were  carried  on  i 
at  a  single  location  under  a  single  ownership,, 
all  activities  generally  were  grouped  together  as  i 
a  single  establishment,  and  the  entire  establish-: 
ment  was  classified  on  the  basis   of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification.      However,    in    cases  where  distinct 
and   separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a   single  location,   and  where  conditions  pre- 
scribed by  the  SIC   Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,   separate  establishment  reports  for  each  ol 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de^ 
partments  of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin-i 
ing  leased  departments  with  the  retail  establish-j 
ment  in  which  they  are  located,  is  recognized 
for  1958  Census  purposes.  i 

The  "number  of  establishments"  shown  in  thi^ 
report  is  the  number  in  business  at  the  end  of  ( 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandist|[ 
sold,   and  receipts  from  repairs  and  from  otheri 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
fecturer  or  wholesaler  and  passed  along  to  the 
reuiler  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceq>ts,  sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  die  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
"iroax  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
aesses.  Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 

'  Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
^bich  was  paid  to  persons  on  the  payroll  in  the 
■jay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
han  a  week  were  requested  to  adjust  the  fig- 
:ia:e8  to  a  weekly  basis. 
f: 

^  Paid  employees— workweek  ended  nearest  No- 
. 'ember  15.  — Paid  ernp1nyp-p«  rnnBiRt  r>f  rhf!  niim- 
»er  of  employees,  including  salaried  officers  and 
secutives  of  corporations,  who  were  on  the  pay- 
j  oil  for  the  workweek  ended  nearest  November 
[|5,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
en^)loyees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  est£iblishm»it.  All  other  enq>loyees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conmiodity  or  com- 
modity group  which  is  the  primary  source  of  the 
estabUshment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishmCTt's  business.  Thus,  the  classification  of 
establishmaats  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  die  "food  groip"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  die  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  C^isuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
ccHmt  for  less  than   10  percent  of  retaU  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  E>ealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Haixiware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  S0%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel gr(xip  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es-    | 
tablishinents  primarily  selling  a  variety  of  mer-   1 
chandise  in  the  low  and  popular  price  ranges,    j 
such  as   stationery,   gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house-  f 
wares,  confectionery.    These  establishments  fre-  j 
quently    are  known  as   "5  and   10  cent"   stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self -designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form  ' 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54)  | 

Establishments  primarily  selling  food  for  home  1 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  r^lacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  andl 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments caUed  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stor^  (SIC  Major  Group  56) 

Establishments  in  this  group  are  priniarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly eng^ed  in  the  makii^  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
'carried  in  their  inventory. 

a  Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
includir^  womai's  ready-to-wear  stores,  furriers, 
find  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
prls'  apparel.  Establishments  are  included  in 
iis  category  provided  (1)  their  sales  of  aU  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
iO%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
an's and  girls'  apparel  are  3  or  more  times  the 
feiles  of  all  men's  and  boys'  apparel,  and  (3) 
jales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
»nd  girls'  apparel.  Establishments  primarily 
Celling  garments  made  to  customer  order  areclas- 
Jified  as  custom  tailors  (SIC  567). 

J  Family  clothing  stores  (SIC  565).— Establish- 
naits  primarily  sellii^  clothing,  furnishings, _and 
ccessories  for  men,  womai,  and  children,  with- 
out specializing  in  any  one  Une.  Establishments 
re  included  in  this  cat^ory  provided  (l)dieir 
ales  of  aU.  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
sellii^  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  dlraperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  hous^old  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  seUing 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishii^s  other  than  hous^old  furniture,  mat- 
tr^ses,  springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Hous^old  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  hcxisehold  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

M^sic  stores  (SIC  5733).— Establishments  pri- 
marily  sellii^  musical  insTruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,    tablets,    accounting  forms,   legal  forms,  j 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  sp)ecialized  ! 
line  of  sporting  goods  and  equipment  for  hunting,  ! 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and  | 
other  sports,  and  gynuiasium  and  playground  equip-  I 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  manttOy  showing  national  and  regional  estimates,  by  THpri  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Uonthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  idiolesalers '  sales  by  THt^(^  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geogr^hic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Qreen 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
klnd-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaii5>le  of  liie 
Censiis  Bureau's  retail  trade  reporting  panel.  In- 
formatloa  for  previous  months  is  shown  both  unad- 
j\:sted  and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiiteted  monthly  dollar  sailes  volume  (with  oompari- 
sons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
THni^  of  business;  weekly  sales  diiring  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  RB'ORT 

Estimates  of  sales  of  nil  retail  stores  and  those  of 
Organizations  operating  11  or  more  retail  stores, 
Ohited  States  and  Census  regions,  by  kind  of  busi- 
aess.  Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accoimts  receivable  balances 
leld  by  retailers,  by  kind  of  business.  United 
,3tates.  (Included  with  subscription  to  Monthly 
Jletail  Trade  Report  —  See  above. ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  RB'ORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  aoith,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1,00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  RB'ORT 

Total  stocks  of  canners  and  iriiolesale  distributors,. 
Including  warehouses  of  retail  multlunit  organiza- 
tlans,of  specified  canned  foods  (vegetables,  fruits, 
jiiices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  conparable  previous  year 
information.  Canners'  stock,  stipplled  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  sv^iply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  inporters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastlngs  and  Imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  ccm^>arable  data 
for  previous  years.  (Quarterly  press  release,  free) 


!    For  order  forms  or  fin-ther  information  on  any  Current  Business  Report  series,  consult 
^Jepartment  of  Connnerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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OFFICIAL.  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment-size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group  i 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  repwrts.  The  trades  covered  in  a  \ 
specific  trade  rej)ort  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades  i 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of  | 
Business. 

Central  Business  District  Reports 

A  repxjrt  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district-! 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  fori 
two  service  businesses  hotels  and  motion  picture  theatersJ 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  eind 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  cind 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  nnotels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns  i 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl-  ! 
vania  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
(planning  agencies,  welfare  organizations,  local  governmental 
'bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1 1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
.  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
jthe  Census  Bureau. 
J 

,  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

I        "The  primary  objective  of  this  operation  is  to  provide  a 

I  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

I  tral   Business   District  with  those  in  the  remainder  of  the 

j  metrofwlitan  area  or  of  the  central  city." 

I  Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
/an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
'high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
[2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  6f  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  IvlAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  jjart  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STCRES  AND  SKLECTED  SERVICE  ESTABLISHMENTS: 
CENTRAL  BUSINESS  DISTRICT  OF  LITTLE  ROCK 


1958  AND  1954- 


Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


{number) 


Sales  1 


($1,000) 


Payroll , 
entire 


($1,000) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number ) 


1954 


Estab- 
lish- 
ments •'■ 


(number) 


Sales'^ 


($1,000) 


Payroll, 
entire 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
54 

55  ex,  554- 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

f ami  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■'. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors'* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


310 

16 

4 
12 

12 

14 

35 

25 

56 

12 

18 
11 

9 
15 

2 


23 
9 

1 

13 

60 
52 


94,454 

2,715 

140 

2,575 

36,555 
1,933 

24,078 
2,647 

10,168 

2,259 
3,102 
2,378 

(D) 
3,354 

(D) 

4,926 
(D) 
(D) 

2,514 

3,794 

3,594 

200 

1,830 

5,808 
925 
(D) 
1,160 
1,426 
(D) 
(D) 


3,111 
766 


13,274 

360 

14 

346 

5,767 
155 

2,526 
291 

1,415 

303 
370 
275 

(D) 
562 
(D) 


783 
(D) 
(D) 

436 

975 

951 

24 

276 

726 
27 
(D) 
114 
216 
(D) 
(D) 


1,035 
163 


5,145 

109 

9 

100 

2,519 

70 

549 

124 

571 

93 
198 
152 
(D) 
186 
(D) 


222 
(D) 
(D) 

112 

645 

619 

26 

103 

234 
19 

(D) 

22 

61 

(D) 

(D) 


723 
92 


4,431 

103 

9 

94 

2,065 

55 

.538 

108 

462 

81 
162 
119 

(D) 
150 
(D) 


216 
(D) 
(D) 

108 

580 

559 

21 

85 

219 
19 

(D) 
21 
61 

(D) 

(D) 


677 
92 


384 


89,558 


12,680 


15 

2,968 

336 

3 

315 

34 

12 

2,653 

302 

17 

32,736 

5,478 

25 

2,605 

174 

27 

22,778 

2,237 

28 

2,219 

280 

76 

9,576 

1,420 

13 

(D) 

(D) 

28 

3,438 

428 

13 

2,696 

307 

7 

(D) 

(D) 

22 

3,130 

528 

6 

516 

64 

29 

4,621 

786 

12 

2,404 

345 

4 

285 

65 

13 

1,932 

376 

72 

3,685 

749 

64 

3,447 

712 

8 

238 

37 

14 

2,076 

372 

81 

6,294 

848  1 

21 

1,239 

54 

4 

(D) 

(D) 

2 

(D) 

(D) 

14 

(D) 

(D) 

3 

113 

24  i 

2 

(D) 

W: 

3,258 
658 


1,0351 
1431 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-l 

ments  which  could  not  be  classified  and  tab>ilated  by  detailed  kinds  of  business.  i 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53,         | 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  a.<^ 

stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 

as  $2,321,000  of  which  $1,808,000  are  included  in  SIC  56.  .  ! 

*1954  data  limited  to  "employer"  establishments.  I 

'Both  1954  and  1958  data  limited  to  "employer"  establishments.  || 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  'i 


LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  LITTLE  ROCK 

Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 

lish- 

ments^ 


(number) 


Sales"- 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 
workweek  ended 
nearest  Nov.  15 


Total 
(number) 


Full 
workv/eek 

(number) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 
Retail  stores,- total^. 


Lumber,  building  materials,  hardv;are, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  2  3._  _  _ 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors'^ 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  pictirre  theaters. 


1,488 

71 
19 
52 

67 
307 

99 
195 

96 

21 
28 
16 
16 
23 
6 


99 
36 

17 

46 

273 

247 

26 

57 

224 
81 

5 
11 
10 
19 

2 


191,086 

8,410 
(D) 
(D) 

38,873 

39,349 

35,404 

13,289 

12,727 

2,706 
4,186 
3,381 
1,573 
3,837 
(D) 


11,473 

6,331 

892 

4,250 

11,175 

10,4A8 

727 

6,518 

13,868 

4,723 

334 

1,332 

1,426 

937 

(D) 


3,867 
(D) 


21,970 

1,096 
(D) 
(D) 

6,009 

2,279 

3,400 

1,160 

1,735 

348 
495 
389 
205 
651 
36 


1,654 
921 
146 

587 

2,332 

2,230 

102 

843 

1,462 
191 
55 
125 
216 
181 
(D) 


1,213 
(D) 


8,974 

318 
(D) 
(D) 

2,682 

838 

808 

499 

724 

106 
249 
199 
126 
216 
27 


507 

280 

51 

176 

1,608 
1,541 

67 

381 

609 
92 
25 
26 
61 
81 

(D) 


843 
(D) 


7,644 

303 
(D) 
(D) 

2,181 

627 

775 

458 

580 

94 
208 
162 

78 
175 

25 


488 

276 

46 

166 

1,430 

1,382 

48 

336 

466 
85 
20 
25 
61 
72 

(D) 


795 
(D) 


1,317 

53 
13 
38 

50 
356 

54 
146 

94 

14 
32 
16 
8 
26 
12 


67 

31 
7 

25 

214 

184 

30 

68 

215 
67 
10 

8 
16 
17 

2 


161,129 

8,727 
(D) 
(D) 

33,689 

33,721 

31,266 

8,253 

11,011 

1,818 

4,281 

(D) 

900 

3,289 

(D) 


8,260 

4,966 

(D) 

(D) 

8,432 

7,761 

671 

5,942 

11,828 
3,746 
498 
(D) 
2,072 
(D) 
(D) 


(D) 
1,302 


18,712 

1,048 
(D) 
(D) 

5,534 

1,831 

2,877 

792 

1,606 

301 
559 
415 
127 
541 
78 


1,313 
742 
(D) 

(D) 

1,582 

1,501 

81 

788 

1,341 
203 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
289 


j  Standard  Notes:   (D)  V/ithheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

-I  .^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
tores . 

*1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. -DETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
LITTLE  ROCK-NORTH  LITTLE  ROCK  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments! 


(number) 


Sale si 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees 
workueek  ended 
nearest  Nov.  15 


Total 
(number ) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments -^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
54 

55  ex.  554 
554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  3. 
Food  stores 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,471 


117 
32 


130 

596 

147 

325 

136 

24 
41 
24 
23 
32 


160 
75 
27 

58 

423 

377 
46 


349 

125 

8 

14 

18 

27 

2 


42 
24 


273,485 

14,914 

1,222 

13,692 

42,563 

63,243 

56,003 

20,956 

15,132 

2,965 
5,012 
4,W6 
2,345 
4,241 
409 


15,582 
9,073 
1,061 

5,448 

15,410 

14,359 

1,051 

9,392 

20,290 
7,601 
592 
1,526 
1,727 
1,127 
(D) 


3,936 
(D) 


28,320 

1,740 

98 

1,642 

6,284 

3,426 

4,952 

1,684 

1,987 

391 
569 
459 
294 
697 
36 


2,143 

1,241 

164 

738 

3,053 

2,924 

129 

1,164 

1,887 

320 

74 

149 

266 


(D) 


1,231 
(D) 


11,694 

535 

40 

495 

2,855 

1,341 

1,179 

767 

866 

124 
291 
238 
180 
244 
27 


654 

379 

57 

218 

2,149 

2,057 

92 

547 

801 
156 
30 
31 
76 
94 
(D) 


855 
(D) 


10,016 

504 

38 

466 

2,298 

1,009 

1,140 

693 

691 

112 
250 
201 
107 
197 
25 


631 

371 

52 

208 

1,910 

1,838 

72 

496 

644 
145 
25 
29 
75 
84 
(D) 


807 
(D) 


2,046 


95 
26 
67 

81 

563 

106 

241 

118 

18 
40 
22 
13 
31 
14 


113 
49 


40 

335 

281 

52 


306 

107 

11 

9 

19 

19 

2 


216,973 

13,283 

1,171 
12,100 

36,062 

47,082 

47,571 

13,829 

12,430 

1,998 
4,700 
3,839 
1,130 
3,655 
907 


11,183 

6,289 

605 

3,899 

11,657 

10,430 

1,209 

7,348 

16,528 
6,062 
(D) 
619 
2,141 
872 
(D) 


(D) 
1,716 


23,178 

1,558 

88 

1,470 

5,776 

2,487 

4,039 

1,194 

1,768 

322 

600 
456 
145 
599  I 

132 


923 

128 ;;! 

597 

2,106 

1,989 1, 
117" 

9411; 

1,631 'i 
320  ' 
62 
88 
378 
131 
(D)! 


(D) 
3991 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero. 

■"■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-l 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  j 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store .  In  1954  data,  leased  departments  are  separately  classified  aSi 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below, 
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LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK,  AREA 


Table  ^.—RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958  CENTRAL  BUSINESS  DISTRICT  OF 
LITTLE  ROCK,  THE  ENTIRE  CITY,  AND  LITTLE  ROCK-NORTH  LITTLE  ROCK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city- 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 
metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total* 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  2  3 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores  ^ 

Family  clothing  stores' , 

Shoe  stores 

All  other  apparel  stores 

Furniture,  heme  furnishings,  equipment  stores 

Furniture  stores* 

Other  heme  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


6.2 


-S.5 

-55.6 

-2.9 

11.7 

-25.8 

5.7 

19.3 

6.2 
(D) 
-9.8 
-11.8 
(D) 
7.2 
(D) 

6.6 
(D) 
(D) 

30.1 

3.0 

■4.3 

-16.0 

-11.8 

-7.7 
-25.3 
(D) 
(D) 
(D) 
(D) 
(D) 


-4.5 
16.4 


18.6 


-3.6 
(D) 
(D) 

15.4 

'16.7 

13.2 

61.0 

5.6 
48.8 
-2.2 

(D) 
74.8 
16.7 

(D) 

38.9 

27.5 

(D) 

(D) 

32.5 

34.6 

8.3 

9.7 

17.2 

26.1 

-32.9 

(D) 

-31.2 

(D) 

(D) 


(D) 
(D) 


34.2 


-1.1 
(D) 
(D) 

143.2 

20.2 

33.4 

76.4 

36.5 
(D) 

-42.6 
(D) 
(D) 

203.8 
(D) 

80.0 
(D) 
(D) 
(D) 

55.5 
58.9 
21.7 

21.3 

45.6 
51.4 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


26.0 


12.3 

4.4 

13.2 

18.0 

3^.3 

17.7 

51.5 

21.7 

48.4 

6.6 

5.4 

107.5 

16.0 

-54.9 

39.3 
44.3 
75.4 
39.7 

27.8 

37.7 

-13.1 

27.8 

23.4 

25.4 

(D) 

146.5 

19.3 

29.2 

(D) 


(D) 
(D) 


40.1 


18.3 
26.4 

17.7 

80.6 
37.8 
28.8 
57.7 

52.9 
(D) 
3.3 

-6.6 
(D) 

69.0 
(D) 

62.4 
(D) 
(D) 

49.2 

45.7 

54.2 

-12.4 

43.4 

41.5 
38.4 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.   (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AMD  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
LITTLE  ROCK  AND  OF  LITTLE  ROCK-NORTH  LITTLE  ROCK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part 2 
54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 
Retail  stores ,  total^ 


Lumber,  building  materials,  hardware,  farm  equipment  dealers. 

Hardware  stores 

Other 


General  merchandise  group  stores  2  3_ 

Food  stores 

Automotive  dealers 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*. 

Women ' s  clothing,  specialty  stores 

Ready-to-wear  stores ^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment  stores.. 
Furniture  stores'^ 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music  stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


49.4 

32.3 
(D) 
(D) 

94.0 

4.9 

68.0 

19,9 

79.9 
83.4 
74.1 
70.3 

(D) 
87.4 

(D) 

42.9 
(D) 
(D) 

59.2 

34.0 
34.4 
27.5 

28.1 

41.9 

19.6 

(D) 

87.1 

100.0 

(D) 

(D) 


55.6 

34.0 
(D) 
(D) 

97.2 

7.7 

72.9 

26.9 

87.0 
(D) 

80.3 
(D) 
(D) 

95.2 
(D) 

55.9 

48.4 

(D) 

(D) 

43.7 
44.4 
35.5 

34.9 

53.2 
33.1 
(D) 
(D) 
(D) 
(D) 
(D) 


34.5 

18.2 
11.5 
18.8 

85.9 

.3.1 

43.0 

12.6 

67.2 
76.1 
61.9 
58.8 

(D) 
79.1 

(D) 

31.6 
(D) 
(D) 

46.1 

26.4 
25.0 
19.0 

19.5 

28.6 

12.2 

(D) 

76.0 

26.5 

(D) 

(D) 


41.3 

22.3 
26.9 
21,9 

93.4 

5.5 

47.9 

16.0 

77.0 
(D) 
73.1 
70.2 
(D) 
85.6 
56.9 

41.3 
38,2 
47,1 
49,6 

31,6 
33.0 
19,7 

28,3 

38,1 
20,4 
(D) 
(D) 
(D) 
13,0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
-'in  computing  percent,  1958  figures  incorporate  leased  department  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

■^1954  data  limited  to  "employer"  establishments  in  computing  percent. 

^In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LITTLE  ROCK-NORTH  LITTLE  ROCK,  ARK.,  AREA 


11 


Table  6.— RETAIL  STORES:   1958  AND  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS— CENTRAL  BUSINESS  DISTRICT  OF 
LITTLE  ROCK,  THE  ENTIRE  CITY,  AND  LITTLE  ROCK-NORTH  LITTO  ROCK  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


i251 

>2  ex.   5251 

>3  part^ 

)4 

)5  ex.   554- 

J54- 

)6 

)61,   567 

)62,563,568 

>'62 

J65 

566 

)64,   569 


■712 

i713-15,19 
72,  573 


RETAIL  STORES 


Retail  stores,  total^ . 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores ^  ^. 

Food  stores 

Automotive  dealers 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors '' 

Wanen's  clothing,  specialty  stores,. 

Ready-to-wear  stores^ 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,   equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores-"- 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinkmg  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores.- 

Booi,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jev/elry  stores 

Florists 

Camera,  photographic  supply  stores. 


100.0 

2.9 
0.1 
2.7 

38.8 
2.0 

25.5 
2.8 

10.8 

2.4 
3.3 
2.5 
(D) 
3.6 
(D) 


5.2 
(D) 
(D) 

2.7 

4,0 
3.8 
0.2 

1.9 

6.1 
1.0 
(D) 
1.2 
1.5 
(D) 
(D) 


100.0 

3.3 
0.4 
3.1 

36.6 
2.9 

25.4 
2.5 

10.7 

(D) 
3.8 
3.0 
(D) 
3.5 
0.6 


5.2 
2.7 
0.3 

2.2 

4.1 
3.9 
0.3 

2,3 

7.0 
1.4 
(D) 
(D) 
(D) 
0,1 
(D) 


100.0 

4.4 
(D) 
(D) 

20.3 

20,6 

18.5 

7.0 

6.7 

1.4 
2.2 
1.8 
0.8 
2.0 
(D) 


6.0 
3.3 
0.5 

2.2 

5.8 
5.5 
0.4 

3.4 

7.3 
2.5 
0.2 
0.7 
0,7 
0.5 
(D) 


100.0 

5.4 
(D) 
(D) 

21.0 

21.0 

19.4 

5.1 

6.8 

1.1 
2.7 
(D) 
0.6 
2.0 
(D) 


5.1 
3.1 
(D) 

(D) 

5.2 
4.8 
0.4 

3.7 

7.3 
2.3 
0.3 
(D) 
1.3 
(D) 
(D) 


100.0 

5.5 
0.4 
5.0 

15.6 

23.1 

20.5 

7.7 

5.5 

1.1 
1.8 
1.5 
0.9 
1.6 
0.1 


5.7 
3.3 
0.4 

2.0 

5.6 
5.3 
0.4 

3.4 

7.4 
2.8 
0.2 
0.6 
0.6 
0.4 
(D) 


100.0 

6.1 
0.5 
5.6 

16.6 

21.7 

21.9 

6.4 

5.7 

0.9 
2.2. 

1.8 
0.5 
1.7 
0.4 


5.2 
2.9 
0.3 


5.4 
4.8 
0.6 

3.4 

7.6 
2,8 
(D) 
0.3 
1.0 
0.4 
(D) 


|1  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

\\  ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

II  ^In  computing  percent,  1958  figures  incorporate  leased  department  data  with  main  store.  In  1954  data,  leased  departments  are 
ipparately  classified  as  stores. 

ji  1954  data  limited  to  "anployer"  establishments  in  computing  percent. 

{j  *In  ccmputing  percent,  both  1954-  and  1958  data  limited  to  "employer"  establishments. 

'  ^Includes  data  for  those  Mnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments   in   this   part  of  the  retail  trade 
field  was   obtained  by  means  of  a  mail  canvass. 
Report     forms  were  mailed  to  all  business  firms 
included    in    the  active   records   of  the   Internal 
Revenue   Service  as   subject  to  payment  of  Fed- 
eral   Insurance    Contributions   Act   (FICA)   taxes 
(i.e.,    employers   of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOAS!) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.   Also 
included  were  those  classified  in  major  groups  > 
70   (except   702   and  704),  72,  73,  75,  76,  78,  and  ' 
79  of  the   service  industries   portion  of  the  SIC  i 
Manual,    and   in  public  warehousing,    SIC   major  i 
group  42,  except  421.     In  addition,  report  forms  : 
were  mailed  to  all  establishments  which  BOASI  i 
had  not  classified  by   kind  of  business  prior  to  i 
mailing  of  census    report  forms.      Each  estab-  [ 
lishment  was   mailed  a  report  form  appropriate  ! 
to  its   BOASI  classification  (for  those  cases  for  ( 
which   BOASI  classification  had  not  yet  been  as-  i 
tablished,  a  general  purpose  form  was  used),  but : 
its   census   classification  was  determined  by  re-  ! 
plies    to  questions   on  the  census   report  form,  j 

Enumeration    of   "Nonemployers."— This  group  I, 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of; 
the   Internal   Revenue  Service.      Information  for 
this   group  of  establishments  was   derived  from  i 
the  1958  Federal  income  tax  returns.   Information  i 
was   compiled  from  only  one-half  of  these  cases  I 
and   census   results   for  this   group  were  estab-'. 
lis.hed  by  multiplying  such  findings  by  two.     Theij 
"nonemployer"    segment  of  retail  trade,  although! 
made   up  of  a   large  number  of  establishments,  i| 
accounted  for   less   than   10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non-ij 
employer  establishments  which  reported  a  salesij 
volume  of  $2,500  or  more  during  1958.  Non-ti 
employer  establishments  reporting  a  sales  vol-!: 
ume  of  less  than  $2,500  were  not  included  inii 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen-ii 
suses  were  conducted  under  similar  conditionsjj 
and  procedures.     Strict  comparability  in  the  datajj 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establisjjments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  h^ve  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store'  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
j    and  record  shops  have  been  shifted  to  the  kind- 
,    of-business  group   "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 

Stores." 

I       4.      Both   the    1954   and   1958   Censuses   ex- 
cluded those  businesses  with  no  paid  employment 
vhich  had   sales   volume  of  less   than  $2,500  in 
he  census   year.      To  the  extent   that  price  in- 
,-reases   since  1954  resulted  in  increases  in  the 
Mollar  volume  of  sales,  the  1958  Census  includes 
Jtores  with  a  lesser  physical  volume  of  business 
han  were   included   in   the    1954  Census.     While 
he   exact   magnitude   of  this   phenomenon  is  un- 
Jiown,  the  effect  on  total  volume  of  retail  sales 
ndoubtedly    is    only    a   fraction   of  one   percent 
nd  probably  has   little  effect  on  the  number  of 
i tores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonempjoyer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  Che  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ap  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  57X2)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  j)atrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part-' 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. i 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi-i 
fications  based  on  that  form  represent  primarilyj 
"self -designation."  In  some  cases  this  informa-' 
tion  was  adequate  for  classification  at  the  kind-i 
of- business  group  level  but  not  for  detailed  klndsfi 
of  business.  (See  "Comparisons  of  the  1954J 
and  1958  Censuses,"  above.)  j 


The  classifications  based  on  the  census  forms^ 
on  the  other  hand,  reflect  the  information  on  ±e|j 
commodity  "composition"  of  the  establishment  ad 
revealed  by  the  census  classification  inquiriesJI 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the| 
measurement  of  dollar  volume  of  sales  is  minori| 
In  total,  the  "nonemployer"  establishments  ac-ji 
count  for  less   than   10  percent  of  retail  saleal 
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ind,  in  most  cases,  it  is  likely  that  the  "self- 
iesignated"  classification  would  be  consistent  with 
hat  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
'roups,  55  and  59,  have  been  subdivided,  making 
t  necessary  to  arrive  at  SIC  major  group  totals 
jy  addition  (see  description  below  for  these  major 
proups).  In  addition,  data  for  that  part  of  SIC 
jroup  53  which  relates  to  nonstore  retailers 
ire  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
ivallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
:onstruction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
;ept  for  "nonstore"  establishments. 

I  The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
;he  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
irather  than  as  separate  establishments.  The 
^ta  for  department  stores  are  most  affected 
py  this  change. 

J  Department  stores  (SIC  531).— Establishments 
lormally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

[  1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

I      2.     A  general  line  of  apparel  for  the  family 

3.      Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
5,000,000,  in  which  sales  of  any  one  of  these 
roupings  is  greater  than  80%  of  total  sales, 
s  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 

r    more    is    classified    as   a   department   store 

j,;ven    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipmentT  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
p)art  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  tjiis  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from-  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  ,80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included! 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household    appliances,    radio,    TV   stores   (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gasi 
appliances  for  household  use)  operated  by  public , 
utility  firms  are  included  in  this  category.  H 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
,are  included.  Stores  primarily  selling  prepared 
brinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
.drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

I  Stationery    stores   (SIC   5943^).— Establishments 
■primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952) .-Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).-Est-ablishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee   Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  'busi- 
ness combined,  collected  from  a  subsarriple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  -trading  day 
differences.      (Year's  subscription,   $1,00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
eons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
8tores--United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores.--selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined,  (Year's  subscription, 
including  Annual  Retail  Trade  Report,    $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States,  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (Institutional  sizes)  are  shovm 
separately.  Current  and  comparable  previous  year  i 
information,   Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.   Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons,  ; 
Reports  issued  as  of  January  1,  April  1,  June  1,  ' 
July  1,  and  November  1.   (Season's  subscl-iption,  5| 
reports,  $.50)  ; 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS  {j 

Estimates  of  green  coffee  inventories  held  by  I 
roasters.  Importers,  and  dealers,  as  of  the  end  oft 
each  quarter,  roastings  and  iaports  of  green  coffee,  ,1 
as  well  as  the  amount  of  green  coffee  roasted  fori 
soluble  use,  during  each  quarter,  comparable  datajj 
for  previous  years.  (Quarterly  press  release,  free)  ll 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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U.  S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,  MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.   Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATIANTA  3,  GEORGIA 

GREENSBORO, NORTH    CAROLINA 
Room  407 
U.   S.   Post  Office  Building 

Room  604,  Volunteer  Building 
66  LucHe  Street,  N.   W. 

PHOENIX ;  ARIZONA 

Room  419,  Ellis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
107  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.  S.  Courthouse 
520  S.   W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,    NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

I6th  Street  and  Capitol  Avenue 

MEMPHIS  3,  TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT   LAKE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.  Post  Office  Building 

Room  105 

'915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.   W.   Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN  FRANCISCO  1 1 ,    CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW  ORLEANS  12,  LOUISIANA 

SAVANNAH,   GEORGIA 

Room  1508 

Room  235 

DALLAS  1,  TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW   YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

1  DENVER  2,  COLORADO 

61st  Floor 

Room  809 

1        Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

1        19th  and  Stout  Streets 

J                                                         For  local  t 

350  Fifth  Avenue 

909  First  Avenue 

elephone  listing,  consult  section  devoted  to  U. 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  repwrts  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  repxarts  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
.standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  TTie  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  projjerly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  jjart  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.   554 

554 

56 

561,    567 

562,563,568 

562 

565 

566 

564,   569 

57 

5712 

5713-15,   19 
572,    573 


58 

5812 
5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  appSLrel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

•Family  clothing  stores' 

i^Shoe  stores 

^   Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


1,460 

11 
5 
6 

42 
4 
8 

30 

130 


26 

268 

97 
89 
49 

8 
65 

7 

70 

8 

15 

47 

390 

308 

82 

40 

475 
32 
47 
10 

105 
17 
11 


122 
30 


365,345 


3,927 

629 

3,298 

141,062 

125,830 

11,677 

3,555 

19,342 
1,181 
4,138 

64,798 

19,135 
30,814 
22,477 
2,189 
12,113 
531 


33,275 
(D) 
(D) 

7,020 

39,793 

33,208 

5,585 

13,049 

44,780 
4,084 
4,124 
2,572 

17,409 
1,198 
3,332 


29,376 
5,811 


67,364 

512 

66 

446 

26,119 

23,580 

2,093 

44-6 

2,232 

165 

515 

10,232 

3,275 
4,544 
3,414 
315 
2,009 
89 


7,571 
(D) 
(D) 

1,005 

10,985 
9,790 
1,195 

2,371 

6,662 
197 
660 
401 

3,254 
275 
411 


10,482 
1,610 


20,859 

84 
14 
70 

8,525 

7,452 

902 

171 

712 

26 

183 

3,176 

891 

1,618 

1,199 

146 

482 

39 


1,552 
(D) 
(D) 

283 

4,191 

3,673 

518 

600 

1,810 
77 

205 
89 

799 
75 
75 


3,615 
497 


18,100 

83 
14 
69 

7,266 

6,492 

610 

164 

608 

24 

160 

2,621 

730 
1,340 
993 
111 
404 
36 


1,485 
(D) 
(D) 

248 

3,678 

3,251 

427 

504 

1,671 

65 
185 

80 
773 

59 

72 


3,418 
424 


1,588 

16 
9 
7 

34 
5 
8 

21 

142 
10 
31 

311 

67 
96 
43 
11 
68 
61 


76 
10 
10 

48 

443 
325 
118 

49 

476 

35 

47 

8 

138 
16 
11 


159 
36 


385,895 

3,841 

778 

3,063 

159,306 

144,211 

11,886 

3,209 

18,799 

12,862 

2,725 

60,318 

15,443 
24,014 
20,742 

5,391 
11,397 

3,991 


34,408 

22,316 

2,856 

9,178 

38,748 

31,631 

7,117 

13,567 

41,321 
6,435 
2,992 
1,272 

16,709 
1,346 
2,641 


28,296 
7,901 


68,798 

462 

77 

385 

28,066 

25,521 

2,240 

305 

2,266 

1,322 

475 

10,237 

2,441 
3,784 
3,294 
959 
1,971 
1,082 


5,796 

4,126 

479 

1,191 

11,299 
9,372 
1,927 

2,418 

6,457 
608 
418 
249 

3,046 
390 
232 


10,139 
1,814 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Sales  of  lea,sed  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  bxisiness.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $4,909,000,  of  which  $1,351,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
Bents  \dilch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  IB.— RETAIL  STORES  AKD  SKLBCTED  SERVICE  ESJABLISMENTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  LONG  BEACH 

Establlshmeiits,  Sales,  Annual  Payroll,  and  Bnplojrees,  try  TClnii   of  Business 


SIC  code 


Kind  of  business 


igss"- 


Estab- 
lish- 
ments^ 


(nuBber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  anployees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
vorlneek 

(nvmber) 


igsA"- 


Estab- 
lish- 
ments^ 


(nunber) 


Sales  *= 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  eqviijinent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , 

Fumitui^  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . , 


SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  pictiire  theaters. 


598 


3 

1 
2 

17 
4 
4 
9 

56 

10 

22 

128 

31 
57 
39 

6 
27 

3 


34 

13 

6 

15 

133 

124 

59 


139 
18 
9 
6 
28 
9 
2 


40 
9 


120,519 


(D) 


41,722 

37,909 

3,169 

644 

5,629 
13,199 

1,723 

17,748 

3,313 
6,875 
5,486 
3,615 
3,757 
152 


7,250 

3,305 

351 

3,594 

14,557 

10,237 

4,320 

5,757 

(D) 
1,937 
987 
352 
5,919 
138 
(D) 


3,713 
2,470 


19,186 

!S 

(D) 

6,611 

5,852 

693 

66 

534 
1,633 

227 

2,860 

572 
1,003 
784 
736 
539 
10 


1,066 

411 

36 

619 

3,869 

3,125 

744 

734 

(D) 
119 
182 

26 
841 

14 
(D) 


,387 
543 


6,107 


iS! 

(D) 

2,260 

1,876 

355 

29 

161 

318 

78 

897 

167 
360 
282 
219 
147 
4 

245 
94 
14 

137 

1,530 

1,171 

359 

161 

(D) 
40 
53 
11 

186 
8 

(D) 


448 
248 


5,054 

is 

(D 

1,787 

1,535 

229 

23 

117 

309 

67 

722 

145 
280 
218 
182 
112 
3 


232 
91 
12 

129 

1,274 
973 
301 

134 

(D) 

31 

50 

9 

269 

6 

(D) 


654 


118,792 


10 

1,517 

4 

964 

6 

553 

17 

40,967 

5 

(D) 

4 

3,558 

8 

(D) 

75 

7,266 

10 

10,146 

23 

2,133 

143 

20,941 

25 

5,637 

61 

8,689 

39 

7,268 

5 

2,037 

32 

3,903 

16 

551 

44 

8,032 

12 

3,446 

9 

1,064 

19 

3,498 

193 

12,958 

122 

7,954 

71 

5,004 

12 

4,773 

127 

10,009 

14 

1,292 

11 

1,080 

5 

420 

38 

4,393 

8 

163 

3 

571 

392 
211 


3,386 
2,403 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Repi^sents  zero. 

■'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depai-tment  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,680,000,  of  which  $885,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  coxild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 

Table  IC— RETAIL  STOBES  AND  SELECTED  SERVICE  ESTABLISfflENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  GLENDALE 


Establislinents,  Sales,  Amnial  Payroll,   and  Baployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954'- 

SIC  code 

Estab- 
lish^ 
ments^ 

(nvmber) 

Sales  2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(mmber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(mmber) 

Full 
workweek 

(nimber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

495 

17 

3 

14 

20 
3 
6 

11 

41 

25 

49 

89 

14 
45 
36 

2 
24 

4 

56 

14 
13 

29 

74 
63 
11 

19 

105 

11 

11 

4 

12 

7 

5 

5 
5 

99,619 

2,524 

533 

1,991 

2,4325 

(D) 

1,969 

(D) 

15,967 

19,291 

4,165 

11,517 

3,078 
4,927 
4,395 

(D) 
2,799 

(D) 

7,242 
2,565 
1,332 

3,345 

5,810 

4,935 

865 

3,591 

5,187 
771 
553 
97 
996 
222 
507 

196 
843 

13,588 

443 

79 

364 

3,578 
(D) 
368 
(D) 

1,606 

2,283 

406 

1,626 

491 
625 
566 
(D) 
432 
(D) 

1,024 
358 

215 

451 

1,470 

1,304 

66 

488 

664 

48 

70 

2 

190 
26 
49 

59 
192 

3,972 

86 

21 
65 

1,219 
(D) 
204 
(D) 

416 

385 

148 

560 

145 
262 
224 
(D) 
127 
(D) 

265 
86 

64 

115 

546 

483 

63 

138 

209 
16 
27 

1 
45 

7 
12 

29 

81 

3,173 

72 

14 
58 

862 
(D) 
110 
(D) 

350 

366 

116 

407 

102 
190 
172 
(D) 
98 
(D) 

251 
83 
62 

106 

485 

430 

55 

99 

165 
12 
22 

1 

12 

26 

61 

515 

19 

6 

13 

13 
2 
6 

5 

66 
21 

35 

104 

14 
48 
29 
3 
23 
16 

65 
13 

14 

34 

72 
58 
14 

17 

103 
9 

12 
5 

19 
6 
2 

7 
6 

90,858 

3,108 
1,062 
2,C>i6 

20,732 

(D) 

2,024 

(D) 

16,562 

15,748 

2,876 

11,168 

2,430 

4,649 

3,898 

831 

(D) 

(D) 

7,430 
2,773 

1,370 

3,259 

5,051 
3,756 
1,295 

3,161 

5,022 
942 
570 
124 
881 
180 
(D) 

230 
847 

12,299 

52 

Lumber,  building  materials,  hardware, 
f aim  equipnent  dealers 

501 

5251 

Hardware  stores 

173 

52  ex.   5251 

Other 

328 

53  part^ 
531 

General  merchandise  group  stores-' 

Department  stores 

2,976 
(D) 

533 

T.lm-it.prl    pTnf.p   VHTipt.y   st.nTf>.=: 

389 

539 
54 

Other  general  merchandise  stores 

F(X)d  stores 

(D) 
1,780 

55  ex.   554 

Autanotive  deeilers 

1,814 

554 

Gasoline  Renrioe  .stations 

341 

56 

Apparel,   accessory  stores 

1,415 

561,    567 

Men's,  boys'   apparel  stores,   custcm 
tailors* 

296 

562,563,568 
562 

Wcmen's  clothing,   specialty  stores.... 
Ready-to-wear  stores' 

563 
463 

565 

FHTin'ly  r>.1n+.hTTig    .<3tmv>.s5  _     ,     ,     , 

114 

566 

Shoe  stores 

357 

564,    569 

Other  apparel  stores 

85 

57 

Furniture,  heme  furnishings,  equipment 
stores 

1,059 

5712 

Furniture  stores* 

373 

5713-15,   19 
572,    573 

Other  heme  furnishings  stores* 

Household  appliance,   radio,   TV, 
music  stores 

230 
456 

58 

Eating,   drinVing  pi  aces 

1,390 

5812 

Eating  places 

976 

5813 

Drinking  places 

414 

591 

Drug  stores,  proprietary  stores 

478 

59  ex.   591 

Other  retail  stores  * 

545 

592 

Liquor  stores 

49 

594 

Book,   stationery  stores 

91 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

11 
122 

5992 

Florists 

11 

5996 
;  7011,   7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

(D) 
56 

783 

Motion  picture  theaters 

161 

■!.— 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 

counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 

I  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 

merchandise  stores  but  elsewhere  classified  were     $805,000,  of  which   $187,000  was  Included  with  apparel,  accessory  stores. 

This  does  not  affect  "hotels"  or  "motion  pictiire  thfiaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail. order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  ID.— RETAIL  STORES  AND  ,=tRT.KCTED  SERVICE  ESTABLISIMENTS:     1958  AKD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  PASADENA 

Establishrnents,  Sales,  Amwal  Payroll,   and  Bnployees,  by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments* 

(number) 

Sales* 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments* 

(nimber) 

Sales* 
($1,000) 

Payroll, 
entire 

Total 
(mmber) 

Full 
workweek 

(nvmber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

390 

11 

1 

10 

20 
4 
4 

12 

22 

9 

36 

74 

14 
30 
25 

4 
24 

2 

40 
11 
10 

19 

65 
58 

7 

12 

101 
3 

10 
2 

13 
5 
3 

8 

3 

107,175 

957 
(D) 
(D) 

44,752 

34,510 

1,809 

8,433 

13,773 
5,155 
4,252 

12,837 

1,736 
6,867 
6,530 

(D) 
3,004 

(D) 

8,583 

4,706 

601 

3,276 

4,596 

4,316 

280 

3,774 

8,496 
511 

1,553 
(D) 

1,503 
308 
301 

(D) 
768 

16,835 

122 
(D) 
(D) 

7,623 

6,072 

345 

1,206 

1,288 
679 
427 

2,059 

288 
1,022 
979 
(D) 
527 
(D) 

1,246 

793 

93 

360 

1,323 

1,270 
53 

640 

1,428 
47 
210 
(D) 
401 
68 
31 

(D) 

150 

5,357 

28 
(D) 
(D) 

2,687 

2,019 

160 

508 

363 

106 

126 

667 

92 
352 
336 
(D) 
138 
(D) 

267 

145 
34 

88 

557 

521 

36 

152 

404 

7 

78 

(D) 

109 

18 

9 

(D) 
57 

4,457 

25 
(D) 
(D) 

2,231 

1,732 

103 

396 

275 

101 

98 

547 

79 
290 
277 
(D) 
107 
(D) 

236 

126 

28 

32 

475 
448 

27 

115 

354 

7 

63 

(D) 

97 

16 

9 

(D) 
35 

402 

17 

2 

15 

19 
4 
5 

10 

31 

10 

35 

91 

10 

41 

28 

3 

25 
7 

41 

8 

13 

16 

56 
51 

5 

12 

90 
9 
4 
3 

12 
5 
5 

15 
5 

100,462 

2,025 
(D) 
(D) 

39,316 

(D) 

2,278 

(D) 

12,286 
9,157 
3,107 

13,394 

1,610 
7,744 
7,061 

625 
3,113 

219 

6,786 

3,021 

694 

3,031 

3,685 

3,411 

274 

3,458 

7,248 
4^.8 

1,343 
413 

1,283 
252 
346 

1,027 
902 

15,739 

52 

Lumber,   building  materials,  hardware, 
f aim  equipnent  dealers 

205 

5251 

Hardware  stores 

(D) 

52  ex.   5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores^ 

Department  stores 

7,114 
(D) 

533 

Limited  price  variety  stores 

445 

539 
54 

Other  general  merchandise  stores 

Food  stores , 

(D) 
1,255 

55  ex.   554 

Autcmotlve  dealers 

1,131 

554 

Gasoline  service  stations 

352 

56 

Apparel,   accessory  stores 

1,919' 

561,    567 

Men's,  boys'   apparel  stores,   custcm 
tailors'^ 

227 

562, 563, 568 
562 

Women's  clothing,   si)ecialty  stores.... 
Ready-to-wear  stores' 

1,132, 
1,011 

565 

FamI] y  c.l othing  storefi' 

37  i 

566 

Shoe  stores 

449  i 

564,    569 

Other  apparel  stores 

24. 

57 

Furniture,  heme  furnishings,   equipnent 
stores 

1,092( 

5712 

Furniture  stores* 

672 

5713-15,   19 
572,    573 

Other  heme  furnishings  stores* 

Household  appliance,   radio,   TV, 
music  stores 

105 
315 

58 

■Rfitlrig,    rt-rinlHrig   pTnp.Ps 

965' 

5812 

Eating  places 

92C 

5813 

Drinking  places 

45 

591 

Drug  stores,  proprietary  stores 

60: 

59  ex.    591 

Other  retail  stores* 

1,101 

592 

Liquor  stores 

11 

594 

Book,   stationery  stores 

191 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

3i; 

5992 

Florists 

4; 

5996 
7011,   7012 

Camera,  photographic  supply  stores .... 

SET.ECTED  SERVICES 
Hotels 

2f, 

II 
r, 
1:1 

39'j: 

i9i! 

11 

783 

Motion  picture  theaters 

standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    .,.  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separatelj 
counted  and  sepa2?ately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  gener-c' 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  genera, 
merchandise  stores  but  elsewhere  classified  were  $2,228,000,  of  which  $982,000  was  included  ■with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments i.Siich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments.  ' 

^oth  1954  and  1958  data  limited  to  "employer"  establishments,  i 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below.  I 
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Table   2A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:      1958  AND  1954 
CITY  OF  LOS  ANGELES 


Establislments,   Sales,   Annual  Payroll,   hthj  Qnployees,   by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvnnber) 


Sales 2 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  enjjloyees, 

worlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 -^ 


Estab- 
lish- 
ments^ 


(number) 


Sales  ■= 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  grov^i  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Autcmoti ve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places j 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jevelry   stores 

Florists 

Camera,  photographic  si^jply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


24,149 

874 
268 
606 

704 

31 

258 

289 

3,727 

956 

2,961 

2,139 

514 
842 
473 
105 
432 
174 


2,111 
727 
54^ 

840 

5,551 
4,328 
1,223 

715 

4,411 
1,052 
244 
178 
421 
297 
141 


641 

177 


3,725,651 

174,363 

39,598 

134,765 

455,685 

328,237 

47,454 

77,926 

916,037 

531,517 

281,211 

246,280 

61,843 
105,044 
84,013 
22,649 
45,474 
10,070 


286,550 

129,167 

47,161 

110,222 

362,608 

297,101 

65,507 

154,492 

316,908 
127,995 
20,687 
13,725 
33,488 
10,918 
16.395 


65,972 
32,706 


328,228 

21,588 

5,546 

16,042 

68,858 

50,506 

7,921 

431 

76,908 

54,984 

27,797 

35,653 

9,690 

15,244 

12,897 

3,302 

6,470 

156 


42,420 

20,599 

7,678 

14,143 

87,475 
76,718 
10,757 

22,145 

31,886 
7,580 
3,273 
1,366 
5,392 
1,727 
1,674 


23,101 
6.804 


142,851 

4,524 
1,333 
3,191 

24,278 

16,621 

3,953 

3,704 

20,703 

10,519 

9,123 

11,789 

2,763 
5,480 
4,547 
1,335 
1,785 
58 


10,415 
4,549 
1,743 

4,123 

35,816 

31,034 

4,782 

6,034 

9,650 

2,399 

1,034 

44-9 

1,385 

558 

405 


8,108 
2,928 


119,706 


4,059 
1,067 
2,992 

19,245 

13,655 

2,445 

3,145 

16,173 

10,213 

7,589 

9,236 

2,198 
4,317 
3,563 
1,025 
1,364 
51 


9,558 
4,288 

1,580 

3,690 

30,794 

26,754 

4,040 

4,617 

8,222 
1,882 
847 
402 
1,309 
479 
377 


7,416 
2.422 


20,276 

692 
246 
442 

594 

25 

265 

304 

3,637 

772 

2,366 

1,762 

264 
645 
395 
80 
332 
331 


1,699 
413 
315 

701 

4,448 
3,342 
1,102 

648 

3,658 
947 
204 
144 
390 
235 
109 


628 
161 


2.916,507 


133,761 

24,136 

109,559 

384,959 

310,781 

36,723 

37,427 

666,196 

449,373 

185,668 

210,820 

47,170 
82,716 
73,557 
31,245 
32,650 
14,979 

228,266 

102,503 

37,835 

80,962 

263,001 

209,054 

53,901 

102,699 

241,764 
88,010 
25,076 

7,472 
29,125 

7,802 
13,466 


56,402 
29,788 


366,936 

14,046 

2,760 

11,286 

60,042 

49,120 

6,194 

4,728 

57,946 

48,431 

18,957 

31,523 

7,043 
13,063 
12,109 
4,185 
4,727 
2,505 


29,686 

14,027 

6,506 

9,153 

66,775 
53,884 
12,891 

14,743 

24,787 
4,994 
4,423 
704 
4,644 
1,301 
1,234 


18,974 
5,877 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
%3th  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2B.— RETAIL  STORES  AND  SEtECTED  SERVICE  ESTABLISHMENTS:   1958  AND  19>.V 

CITY  OF  LONG  BEACH 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954-^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' , 

Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groi^i  stores-* 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel ,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  s-tores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

s-tores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places t 

Eating  places 

Drinking  places , ., 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book ,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores.., 

.SKT.KCTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,921 


112 
38 

85 

7 

40 

26 

395 

188 

341 

265 

56 
116 
74 
10 
60 
17 

248 
83 
56 

109 

656 
461 

195 

91 

540 
146 
28 
28 
54 
44. 
15 


5U,562 

22,554 

6,585 

15,969 

80,501 

66,011 

7,415 

(D) 

107,602 

92,839 

35,727 

27,841 

4,711 
11,074 
8,435 
4,767 
6,470 
741 


35,114 

20,243 

3,229 

11,642 

45,932 
35,200 
10,732 

21,784 

41,668 
15,741 
3,124 
1,719 
7,696 
2,04S 
2.227 


,188 
(D) 


63,636 

2,665 

780 

1,385 

11,157 

8,888 

1,359 

910 

8,734 

9,570 

3,546 

4,022 

727 

1,532 

1,170 

856 

849 

58 


4,988 

2,756 

553 

1,679 

11,500 
9,563 
1,937 

3,020 

4,43^ 
7  5 
555 
173 

1,067 
400 
320 


1,487 
(D) 


20,174 


624 
236 


4,363 

3,274 

687 

402 

2,400 

1,890 

1,198 

1,337 

211 
561 
432 
265 
268 
32 


1,118 
567 
137 

414 

4,983 
4,165 

818 

750 

1,511 
312 
218 

52 
254 
158 

83 


472 
(D) 


16,726 

552 
186 
366 

3,44^ 

2,661 

460 

323 

1,861 

1,829 

957 

1,069 

184 
438 
335 
213 
208 
26 


1,021 
515 
125 

381 

4,233 

3,521 

712 

543 

1,217 
210 
171 

42 
242 
132 

62 


414 
(D) 


3,055 


115 
35 

80 

90 

7 

47 

34 

483 

175 

332 

284 

41 
120 
82 
11 
55 
39 


261 
66 
46 

121 

697 
476 
221 

74 

544- 
154 
24 
25 
72 
35 
10 


475,470 

31,397 

5,198 

26,199 

66,825 

56,434- 

7,605 

2,746 

103,582 

91,515 

33,14S 

30,764 

(D) 

13,188 

11,350 

2,720 

6,236 

(D) 


32,696 

17,823 

3,237 

10,844- 

39,864 
28,327 
11,537 

13,568 

32,111 
12,848 
2,136 
1,523 
5,907 
805 
1,224 


4,582 
3,923 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954-  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  2C.— RETAIL  STOKES  AMD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  GLENDALE 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Bxisiness 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954I 


Estab- 
lish- 


(number) 


Sales' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total' 

Lumber,  building  materials,  hai-dware, 

faun  equipnent  dealers ••»••. 

Hardware  stores , 

Other 

General  merchandise  groi^  stores' 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places » 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores., 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,184 


56 
■22 
34 

41 

3 

19 

19 

144- 


159 

129 

22 
63 
45 

3 
32 

9 


122 
34 
27 

61 

177 

155 

22 

36 

232 
36 
16 
12 
18 
19 
10 


214,841 

7,130 
1,194 
5,936 

25,841 

(D) 

2,463 

(D) 

46,167 

61,058 

13,996 

14,757 

4,006 
6,064 
5,182 

597 
3,320 

770 


13,572 
5,719 
1,679 

6,174 

13,052 

11,600 

1,452 

6,847 

12,421 
3,944 
680 
669 
1,153 
797 
786 


25,493 

860 
129 
731 

3,724 
(D) 
414 
(D) 

4,242 

6,104 

1,261 

1,978 

578 
752 
664 

81 
495 

72 


1,786 
797 
268 

721 

3,333 

3,069 

264 

942 

1,263 

200 

77 

53 

204 

132 

74 


279 
(D) 


75 
(D) 


7,265 


178 

40 

138 

1,284 
(D) 
227 
(D) 

1,063 

1,107 

462 

696 

176 
314 
266 

25 
143 

38 

461 

193 

86 

182 

1,309 

1,206 

103 

250 

455 
75 
32 

24 
49 
46 
19 


36 
(D) 


5,948 

153 

28 

125 

915 
(D) 
129 
(D) 

842 

1,060 

352 

507 

124 
227 
202 

16 
113 

27 


433 

185 

79 

169 

1,129 

1,044 

85 

195 

362 
56 
25 

18 
39 
38 
18 


33 
(D) 


1,133 

56 
16 
40 

30 

2 

16 

12 

169 

82 

128 

128 

17 
58 
33 
3 
25 
23 


116 
22 
23 

55 

161 

135 

26 

44 

219 
42 
16 
8 
22 
16 
4 


192,452 

7,488 
1,433 
6,055 

21,162 

(D) 

2,280 

(D) 

54,343 

48,519 

10,043 

U,894 

2,508 
5,022 
4,099 
831 
2,381 
1,122 


12,607 
5,203 
2,279 

4,835 

10,416 
8,614 
1,802 

5,824 

10,151 
3,916 
780 
293 
1,025 
344 
321 


359 
952 


21,923 

962 

202 

760 

3,005 
(D) 
408 
(D) 

4,478 

4,934 

978 

1,473 

303 
596 
483 
114 
357 
103 


1,629 
646 
419 

564 

2,874 

2,363 

511 

768 

822 

142 

105 

32 

156 

48 

21 


86 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments \Alch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1953  data  limited  to  "en^jloyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2D.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  PASADENA 


Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equijinent  dealers 

Hardware  stores 

Other 

General  merchandise  groxtp   stores-* 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,,.. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  s-tores' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places j , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores  * , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,263 


50 
19 
31 

33 

4 

13 

21 

131 

89 

159 

137 

26 
58 

43 
8 

39 
6 


136 
41 
48 

47 

210 

185 

25 

36 

277 
39 
21 
10 
20 
20 
9 


274,024 


6,959 
(D) 
(D) 

48,532 

34,510 

2,989 

11,033 

53,011 

58,679 

15,486 

22,801 

2,985 

12,900 

U,909 

1,419 

4,798 

699 


23,157 
9,329 
5,281 

8,547 

U,032 

12,946 

1,086 

11,853 

19,514 
4,356 
2,187 
1,462 
2,559 
819 
907 


5,154 
(D) 


36,219 

963 
(D) 
(D) 

8,200 

6,072 

561 

1,567 

4,740 

6,075 

1,503 

3,528 

413 
1,938 
1,782 
292 
778 
107 


3,912 

1,318 

810 

1,064 

3,658 

3,465 

193 

1,874 

2,486 
232 
321 
228 
566 
154 
89 


2,244 
(D) 


10,745 

218 
(D) 
(D) 

2,929 

2,019 

253 

657 

1,200 

1,216 

501 

1,105 

132 
639 
587 

97 
200 

37 


705 
289 
190 

226 

1,532 

1,432 

100 

605 

734 
70 

106 
65 

1A5 
47 
23 


960 
(D) 


9,044 

204 
(D) 
(D) 

2,397 

1,732 

151 

514 

952 

1,187 

413 

919 

115 
550 
504 

69 
154 

31 


633 
260 
169 

204 

1,253 

1,171 

82 

456 

630 
59 
83 
55 

133 
41 
26 


793 
(D) 


1,343 


237,946 


66 
24 
42 

3,912 
(D) 

(d) 

37 

5 

15 

17 

51,897 

44,833 

2,723 

4,341 

132 

42,359 

73 

50,94^ 

164 

13,566 

153 

17,997 

U 
61 
40 
7 
51 
12 

2,629 
9,244 
3,363 

993 
4,418 

515 

142 
28 
37 

16,903 
7,435 
2,871 

55 

6,253 

219 

186 

33 

11,754 
9,911 
1,843 

33 

6,477 

274 
33 
19 
13 
21 
25 
10 

17,137 
3,431 
2,255 
1,200 
1,772 
637 
669 

2,770 
1.815 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.  I'i 

■■■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted' 

and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan-  '} 

dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect  "hotels"  or  "motion  picture  theaters,"     tj 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-i i, 

ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  'i 

■Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.         i) 

*1954  data  limited  to  "employer"  establishments.  ! 

^oth  1954  and  1953  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 
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Tatle  3,— RETAIL  STORES  ASD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

LOS  Ai-iGELES-LONG  BEACH  STAJIDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Snployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  stores ,, 

Limited  price  variety  stores 

Other  general  merchandise  stores.,.. 

Food  stores 

Autcanotive  dealers 

Gasoline  service  stations 

.^jparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores ,.,... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietaiy  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


54, 044 

2,514 

754 

1,760 

1,64S 

98 

643 

693 

7,468 

2,909 

6,824 

4,842 

1,019 
1,995 
1,278 

238 
1,072 

410 


4,778 
1,667 
1,130 

1,981 

11,785 
9,296 
2,489 

1,54-0 

9,736 
2,229 
508 
497 
946 
667 
293 


1,006 
355 


8,772,306 

44-9,044 

92,399 

356,645 

978,908 
675,001 
121,270 
178,635 

2,216,472 

l/-97,426 

673,103 

550,761 

117,853 
232,342 
194,541 

64,659 
109,928 

23,821 

581,873 

274,44-1 

88,374 

219,058 

763,721 
633,080 
130,641 

358,816 

702,182 
270,921 
40,016 
33,872 
74,490 
23,844 
31,404 


103,240 
63,609 


1,061,606 

51,471 
11,980 
39,491 

142,452 
98,968 
20,063 
23,421 

184,408 

156,018 

65,343 

77,417 

17,738 
33,018 
28,463 

9,300 

15,117 

2,244 

80,764 
38,496 
14,287 

27,981 

185,399 

163,267 

22,132 

50,519 

67,815 
15,307 
6,283 
3,369 
11,425 
3,870 
3.253 


35,760 
12,834 


326,195 

11,333 
3,270 
8,063 

52,083 

33,582 

9,895 

8,606 

50,415 

30,576 

22,144 

26,551 

5,009 
12,502 
10,766 
3,597 
4,375 
1.068 


20,111 
8,963 
3,423 

7,725 

77,566 

67,988 

9,578 

13,943 

21,473 
5,105 
2,132 
1,096 
2,939 
1,367 
872 


12,733 
5.577 


269,162 

10,129 
2,650 
7,479 

39,666 

26,426 

6,231 

7,009 

38,757 

29,603 

17,972 

20,292 

3,963 
9,540 
8,145 
2,735 
3,228 
826 


18,319 
8,274 
3,097 

6,948 

65,900 

57,809 

8,091 

10,612 

17,912 
3,943 
1,691 

932 
2,751 
1,116 

781 


11,309 
4,592 


48,459 

2,160 

678 

1,476 

1,448 

70 

667 

705 

8,041 

2,409 

5,893 

4,304 

592 
1,695 
1,113 
195 
900 
706 


4,120 

1,026 

773 

1,739 

10,038 
7,668 
2,356 

1,415 

8,631 
2,055 
438 
391 
951 
531 
226 


927 

330 


6,901,478 

396,422 

65,439 

330,899 

728,895 

533,245 

91,584 

103,920 

1,722,540 

1,294,704 

486,824 

459,640 

91,272 
185,079 
162,616 
62,466 
82,196 
34,133 


479,334 

223,805 

75,620 

165,607 

561,414 
441,506 
U9,698 

233,367 

538,338 
191,577 
40,287 
21,685 
62,074 
15,622 
22.512 


80,239 
56,237 


817,574 


42,277 

7,770 

34,507 

105,761 
78,194 
14,758 
12,809 

146,706 

126,727 

46,597 

66,067 

12,610 
28,839 
26,331 

8,500 
11,126 

4,992 

60,180 
28,105 
12,831 

19,244 

140,093 

112,316 

27,777 

32,667 

50,499 
10,043 
6,495 
2,120 
9,285 
2,302 
2,050 


26,469 
10,435 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
fid   separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
/iae  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
lents  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■^eludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
,1  *1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
P.  Tncludes  data  for  those  kinds  of  biisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  4A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195<i  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  LOS  ANGELES,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

biisiness 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54. 

55  ex,  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total ^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  scores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  furnishings  stores'*.............. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera ,  photographic  supply  stores 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-5.3 


3.8 
-26.5 


27.7 


2.2 

30.4 

-19.2 

64.1 

7.7 

23.0 

-11.5 

13.4 

-12.8 

5.6 

-1.8 

29.2 

10.8 

108.2 

2.9 

37.5 

-90.8 

6.4 

-51.9 

51.5 

7.4 

16.8 

23.9 

31.1 

28.3 

27.0 

8.4 

U.2 

-59.4 

-27.5 

6.3 

39.3 

-86.7 

-32.8 

-3.3 

25.5 

(D) 

26.0 

(D) 

24.6 

-23.5 

36.1 

2.7 

37.9 

5.0 

42.1 

-7.5 

21.5 

-3.8 

50.4 

8.4 

31.1 

-36.5 

45.4 

37.8 

-17.5 

102.2 

83.7 

4.2 

15.0 

-11.0 

39.9 

26.2 

21.8 

17.0 
9.8 


32.8 


31.2 
66.8 
23.4 

39.4 

21.5 

44.0 

117.3 

38.5 

9.0 

51.5 

20.6 
34.6 
26.5 
16.5 

-20.9 
57.0 

-13.2 

30.6 
(D) 
(D) 

43.8 

4^.0 
48.7 
25.9 

57.8 

35.8 
51.9 
-25.0 
79.9 
29.5 
50.6 
20.7 


30.2 
22.9 


27.1 


13.3 

41.2 

7.8 

34.3 
26.6 
32.4 
71.9 

28.7 

15.7 

38.3 

19.8 
29.1 
25.8 
19.6 
3.5 
33.7 
-30.2 

21.4 
22.6 
16.9 
32.3 

36.0 

50.2 

9.1 

53.8 

30.4 
41.4 
-0.7 
56.2 
20.0 
52.6 
39.5 


28.7 
13.1 


29.0 

13.4 

41.9 

7.8 

47.1 
41.2 
37.5 
73.8 

29.0 

16.7 

38.2 

21.7 
30.2 
25.4 
21.3 
9.5 
38.2 
-22.7 

23.3 
(D) 
(D) 

35.5 

38.5 
46.4 
10.2 

57.3 

32.3 
4A.1 
-3.8 
53.3 
25.8 
53.6 
41.3 


42.2 
19.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 
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Table  4B.— RETAIL  STORES  AND   SELECTED  SERVICE  ESTABLISHMENTS — PERCENT  CHANGE  IN  SALES,  1954.  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  LONG  BEACH,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 
533 
539 


54 

55  ex. 
554 


554 


56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


7001,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. , 

Hardware  stores , 

Other 

General  merchandise  group  stores 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers , , ,,, 

Gasoline  service  stations , , 

Apparel,  accessory  stores. , , 

Men's,  boys'  apparel  stores,  custom  tailors*..,,,. 

Women's  clothing,  specialty  stores .,,., 

Ready-to-wear  stores' 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores , 

Eating,  drinking  places , , 

Eating  places , 

Drinidjig  places , , 

Drug  stores,  proprietary  stores ., 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists , 

Camera,  photographic  supply  stores..,., , 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1.5 


-22.5 


30.1 


-21.1 


9.7 
2.8 


7.6 


(D) 

-28.2 

(D) 

26.7 

(D) 

-39.0 

1.8 

20.5 

(D) 

17,0 

10.1 

-2.5 

(D) 

(D) 

3.S 


1,4 


7.8 


-15.2 

-9.5 

-4-1.2 

(D) 

-20.9 

-16.0 

-24.5 

-25.7 

73.2 

75.3 

-3.7 

3,8 

-72.4 

(D) 

-9.7 

7.4 

-4.1 

13.6 

-67.0 

-0,2 

2.7 

7.5 

12.3 

15.2 

28,7 

24.3 

-13,7 

-7.0 

20,6 

60.6 

(D) 

30.0 

50,1 

22.5 

-8.6 

46,3 

-16.2 

12,9 

34,7 

30.3 

-15.3 

154,4 

(D) 

81.9 

-8.6 
(D) 


9.7 


(D 

(D) 

(D) 

50.0 
(D) 
4.9 
(D) 

5,9 

-2,1 

-89,0 

2.7 

(D) 

-6.7 

-27.8 

82.0 

16.3 

(D) 

13.0 

17,8 

32,4 

9,6 

16.6 
22,5 
-1.9 

82,2 

(D) 

19.5 

102.4 

23.9 

17.4 

197.5 

(D) 


-60.3 
(D) 


27.1 


13.3 

41.2 

7.8 

34.3 
26.7 
32.4 
71.9 

28.7 

15.7 

38.3 

19.8 
29.1 
25.8 
19.6 
3.5 
33.7 
-30.2 

21.4 
22.6 
16.9 
32.3 

36,0 

50,2 

9,1 

53.8 

30,4 
41,4 
-0.7 
56.2 
20.0 
52.6 
39.5 


28.7 
13.1 


27.6 

(D) 
(D) 
(D) 

36.2 
(D) 

34.2 
(D) 

28.9 

15.5 

38.5 

21.5 
33.8 
28.1 
21.7 
1.1 
30.6 
-29.5 

21.9 
23.0 
18.1 
32.9 

36.6 

40.4 
10.1 

54.4 

(D) 
41.4 
-0.5 
57.6 
18.9 
53.3 

(D) 


29.5 
13.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  4C.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  GLENDALE,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percemt  change'^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 
metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

554,  569 

57 

5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^ ,,,. 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers ,,.,,. 

Hardware  stores , 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.,,,.......,.,,.,. 

Food  stores . ,,,,,. ,,, 

Automotive  dealers ,,,...... 

Gasoline  service  stations ..,,,,,, ,.., 

Apparel,  accessory  stores .,..,...,...,.,, 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores ,,,,. 

Ready-to-wear  stores^ , 

Family  clothing  stores* , 

Shoe  stores ,. .,,, 

Other  apparel  stores , ,,... 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places i 

DrlnMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  sv5)ply  stores....,.,,.,,,,,,, 

SELECTED  SErf'/ICES 


Hotels 

Motion  picture  theaters. 


9.6 


-18.8 

-49.8 

-2.7 

17.3 
(D) 

-2,7 
(D) 

-3,6 

22.5 

44,3 

3.2 
26,7 
6,0 
12.8 
(D) 
(D) 
(D) 

-2.5 

-7.5 

-2.8 

2.6 

15.0 

31.4 

-33.2 

13.6 

3.3 

-18,2 

-3,0 

-21.8 

13.1 

23.3 

(D) 


-u.e 

-0.5 


11.6 


-4.3 

-16.7 

-2.0 

22.1 
(D) 
8.0 
(D) 

-15.1 

25.8 

39.4 

24.1 
59.7 
20.7 
26.4 

-28.2 
39.4 

-31.4 

7.7 

9.9 

-26.3 

-7.7 

25,3 

34.7 

-19,4 

17,6 

22.4 

0,7 

-12.8 

12.5 
128,3 
131,7 
144,9 


-22.3 
(D) 


13.4 


5.2 
78.2 
-1,6 

252.6 

(D) 

93.0 

(D) 

-20.1 

27.5 

37.2 

346.3 

1,089.7 

204.3 

291.5 

(D) 

(D) 

(D) 

22.3 

29.8 

-61.8 

79.5 

35.0 
37.2 
15.8 

22.3 

41.0 

6.7 

-39.5 

9.0 

233.5 

250.6 

(D) 


-35.7 
(D) 


27.1 


13.3 

41.2 

7.3 

34.3 
26.6 
32.4 
71.9 

28.7 

15.7 

38.3 

19.8 
29.1 
25.8 
19.6 
3.5 
33.7 
-30.2 

21.4 
22.6 
16.9 
32.3 

36.0 

50.2 

9,1 

53.8 

30.4 
41.4 
-0.7 
56,2 
20,0 
52,6 
39.5 


28.7 
13.1 


27.3 


13.5 

42.7 

7.8 

34.8 
(D) 

33.2 
(D) 

29.0 

15.6 

38.2 

20.2 

29.2 

26.3 

19.3 

(DV 

(D) 

(D) 

21.8 
23.0 
17.2 
32.9 

36,2 

43,5 

9,6 

54,3 

30.7 
41,7 
-0.6 
20.1 
56.6 
53.0 
(D) 


23.8 
13.3 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  4D.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195";  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  PASADENA,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  scores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. ....,,,. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  furnishings  stores'* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places ^ 

Drinking  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores : , 

Florists 

Camera,  photographic  s\5)ply  stores................ 


fiET.ECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


6.7 


-52.8 
(D) 
(D) 

13.8 

(D) 

-20.6 

(D) 

12.1 

243.7 

36.9 

-4.2 

7.8 

-11.3 

-7.5 
(D) 

-3.5 
(D) 

26.5 

55.8 

-13.4 

8.1 

24.7 

26.5 

2.2 

9.1 

17.2 
14.1 
15.6 
(D) 
48.3 
22.2 
-13.0 


(D) 

-14.9 


15.2 


-21.9 
(D) 
(D) 

-6.5 

-23.0 

9.8 

154.2 

25.1 

15.2 

U.2 

26.7 
13.5 
39.5 
42.4 
42.9 
8.6 
35.7 

37.0 
25.5 
83.9 
36.7 

19.4 
30.6 

-41.1 

83.0 

13.9 
25.1 
-3.0 
21.8 
44.4 
19.2 
35.6 


86.1 
(D) 


21.4 


-12.9 
(D) 
(D) 

-70.0 
(D) 

165.2 
(D) 

30.5 

28.1 

7.4 

116.5 

22.6 

302.2 

313.1 

(D) 

37.5 

(D) 

44.1 

4.7 

115.0 

63.6 

16.9 

32.8 

-48.6 

167.6 

11.4 
26.8 
-30.5 
(D) 
34.2 
17.5 
87.6 


(D) 
(D) 


27.1 


13.3 

41.2 

7.8 

34.3 
26.6 
32.4 
71.9 

28.7 

15.7 

38.3 

19.8 
29.1 
25.8 
19.6 
3.5 
33.7 
-30.2 

21.4 
22.6 
16.9 
32.3 

36.0 

50.2 

9.1 

53.8 

30.4 
41.4 
-0.7 
56.2 
20.0 
52.6 
39.5 


28.7 
13.1 


27.4 


13.6 
(D) 
(D) 

35.5 
(D) 

33.8 
(D) 

38.8 

16.1 

38.3 

20.5 
29.5 
27.4 
20.9 

(D) 
35.2 

(D) 

21.3 
22.2 
17.1 
32,7 

36.1 

45.5 

9.2 

54.4 

30.6 
154.4 
-1.2 
(D) 
19.4 
53.1 
40.3 


(D) 
13.6 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

■Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5A.— RETAIL  STOKES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
LOS  ANGELES  AND  OF  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


SIC  code 


mud  of  business 


Percent  of  city  sales  in 
central  business  district'' 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Autcmotive  dealers. ......................................... 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Vfomen's  clothing,  specialty  stores 

Ready-to-wear  stores ' ...,,..,. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drlnMng  places 

Eating  places. 

Drinking  places 

Drag   stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


9.8 

2.3 
1.6 
2.4 

31.0 
38.3 
24.6 

2.1 

0.2 

1.5 

26.3 
30.9 
29.3 
26.8 

9.7 
26.6 

5.3 

11.6 
(D) 
(D) 
6.4 

11.0 
11.2 
10.1 

8.4 

W.l 
3.2 

19.9 
18.7 
52.0 
11.0 
20.3 


13.2 

2.9 
3.2 
2.8 

41.4 

46.4 

32.4 

8.6 

2.8 

2.6 

1.5 

28.6 
32.7 
29.0 
28.2 
17.3 
34.9 
26.6 

15.1 

21.8 

7.5 

11.3 

14-. 7 
15.1 
13.2 

13.2 

17.1 
7.3 
11.9 
17.0 
57.4 
17.3 
19.6 


-^.2 

0.9 
0.7 
0.9 

14.4 

18.6 

9.6 

2.0 

0.9 

0.1 

0.6 

11.8 
16.2 
13.2 
11.6 

3.4 
11.0 

2.2 

5.7 
(D) 
(D) 
3.2 

5.2 
5.2 
5.0 

3.6 

6.4 

1.5 
10.3 

7.6 
23.4 

5.0 
10.6 


5.6 

1.0 
1.2 
0.9 

21.9 

27.0 

13.0 

3.1 

1.1 

1.0 

0.6 

13.1 
16.9 
8.6 
13.0 
12.8 
13.9 
11.7 

7.2 

10.0 

3.8 

5.5 

6.9 
7.2 
5.9 

5.8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^tn  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5B.— EETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
LONG  BEACH  AND  OF  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district'' 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  faun  equipment  dealers 
Hardware  stores ..•......,••.....,..,.,......,.,.....,.,,,. 

Other 

General  merchandise  groxip  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations ,., , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*.. 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores'. , 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places.. 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores. 


23.6 

(D) 
(D) 
(D) 

51.8 

57.4 

40.7 

(D) 

5.2 

14.2 


63.7 
70.3 
62.1 
65.0 
75.8 
58.1 
20.5 

20.6 
16.3 
10.9 
30.9 

31.7 
29.1 
40.3 

26.4 

(D) 
12.3 
31.6 
20,5 
76.9 
6.7 
(D) 


25.0 

4.8 

18.5 

2.1 

61.3 
(D) 

46.8 
(D) 

7.0 

11.1 

6.6 

68.1 
(D) 
65.9 
64.0 
76.7 
62.6 
(D) 

24.6 
19.3 
32.9 
32.3 

32.5 
28.1 
43.4 

35.2 

31.1 
10.1 
50.6 
27.6 
74.4 
20.2 
46.7 


1.4 

(D) 
(D) 
(D) 

4.3 
5.6 
2.6 

0,4 

0.3 
0.9 

0,3 

3.2 
2.8 
3.0 
2.8 
5,6 
3.4 
0.6 

1.2 
1.2 
0.4 
1.6 

1.9 
1.6 
3.3 

1.6 

(D) 
0.7 
2.5 
1.0 
7.9 
0.6 
(D) 


1.7 

0,4 
1.5 
0.2 

5.6 
(D) 
3.9 
(D) 

0.4 

0.8 

0.4 

4.6 
6.2 
4.7 
4.5 
3.3 
4.7 
1.6 

1.7 
1.5 
1.4 
2.1 

2.3 
1.8 
4.2 

2.0 

1.9 
0.7 
2.7 
1.9 
7.1 
1.0 
2.5 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
i   ■'■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  50.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
GLENDAIE  AND  OF  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  biislness  district'"' 


1958 


1954 


Percent  of  standard  oe-tro- 
polltan  statistical  area 
sales  in  central  Inislnesa 
district^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  s'tores,  total^.,,.,.. 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  s'tores, 

Other 

General  merchandise  group  stores^ 

Department  s'tores ,. 

Limited  price  varie'ty  stores 

Other  general  merchandise  S'tores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  s'tores,  custom  tailors*....... 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  s'tores '.. ., 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

F\imlture,  home  furnishings,  equipnent  stores............... 

Furniture  stores*. 

Other  home  furnishings  stores* 

Household  appliance,  rtidio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  plac  es 

Drug  stores,  proprietary  stores, ..,., 

Other  retail  stores* , 

Liquor  s'tores ..................,,....,,,,,,,,... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. ........................... 

Jewelry  stores .....,,,,,,.,...,......... 

Florists 

Camera,  photographic  svqjply  stores....,.,.,.,,,.. 


46,4 

35,4 
44,6 
33,5 

94,1 
(D) 

79,9 
(D) 

34,6 

31,6 

29.8 

78.0 
76.8 
81.3 
84.8 

(D) 
84.3 

(D) 

53.4 
4A.9 
79.3 
54,2 

44.5 
42.5 
59,6 

52,4 

41.8 
19.5 
31.3 
14.5 
86.4 
27.9 
64.5 


47.2 

41.5 
74.1 
33.8 

98.0 
(D) 

88.8 
(D) 

30.5 

32.5 

28.6 

93.9 
96.9 
92.6 
95,1 

(D) 
(D) 

58.9 
53.3 
60.1 
67.4 

48.5 
43,6 
71,9 

54.3 

4^.5 
24.1 
73.1 
42.3 
86,0 
52,3 
(D) 


1.1 

0.6 
0,6 
0.6 

2,5 
(D) 
1.6 
(D) 

0.7 

1.3 

0,6 

2,1 
2,6 
2,1 
2,3 
(D) 
2,5 
(D) 

1.2 
0.9 
1.5 
1.5 

0.8 
0.8 
0.7 

1.0 

0.7 
0.3 
lA 
0.3 
1.3 
0.9 
1.6 


1.3 

0.8 
1.6 
0.6 

2.8 
(D) 
2.2 
(D) 

1.0 

1.2 

0.6 

2,4 
2,7 
2,5 
2,4 
1.3 
(D) 
(D) 

1.6 
1.2 
1.8 

2.0 

0.9 
0.9 
1.1 

1.4 

0.9 
0.5 
1.4 
0.6 
1.4 
1.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 
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Table  5D.— RETAIL  STORES:   1958  AMD  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
PASADENA  AND  OF  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
dlstrlet"- 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^. ,......., 

Lumber,  building  materials,  hardware,  faun  equipment  dealers, 

Hardware  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations, , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom  tailors* 

Vfomen's  clothing,  specialty  stores 

Ready-to-wear  stores '....,.,,.....,,.............,....., 

Family  clothing  stores' , , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  qjpllance,  radio,  TV,  music  stores 

Eating,  drinJdng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 


39.1 

13.8 
(D) 
(D) 

92.2 

100.0 

60.5 

76.4 

26.0 


27.5 

56.3 
58.2 
53.2 
54.8 

(D) 
62.6 

(D) 

37.1 
50.4 
11.4 
38.3 

32.8 
33.3 
25.8 

31.8 

43.5 
11.7 
71.0 
(D) 
74.4 
37.6 
33.2 


42.2 

22.7 
(D) 
(D) 

75.8 
(D) 

83.7 
(D) 

29.0 

18.0 

22.9 

74.4 
61.2 
83.8 
84.4 
63.0 
70.5 
-^2.5 

40.1 
40.6 
24.2 
48.5 

31.4 
34.4 
14.9 

53.4 

42.3 
12.9 
59.6 
34.4 
72.4 
36.7 
51.7 


1.2 

0.2 
(D) 
(D) 

4.6 
5.1 
1.5 
^.7 

0.6 

0.3 

0.6 

2.3 
1.5 
2.9 
3.4 
(D) 
2.7 
(D) 

1.5 
1.7 
0.7 
1.5 

0.6 
0.7 
0.2 

1.1 

1.2 
0,2 
3.9 
(D) 
2.6 
1.3 
1.0 


1.5 

0.5 
(D) 
(D) 

5.4 

(D) 
2.5 
(D) 

0.7 

0.7 

0.6 

2,9 
1.8 
4.2 
^.^ 
1.0 
3.8 
0.6 

1.4 
1.3 
0.9 
1.8 

0.7 
0.8 
0.2 

1.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6A.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  LOS  ANGELES,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  lAiich  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selUng, 

merchandise  veodlug  machine  operators). 


SIC  code 


Kind  of  business 


Central 

biisiness 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954- 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.   5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 
592 
594 
595 

597 

5992 

5996 


591 


RETAIL  STOKES 

Retail  stores,  total-' 

Lonber,  building  materials,  hardware, 

faim  equipment  dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores.............. 

Men's,  boys'  apparel  stores,  custom 

tailors* , 

Women's  clothing,  specialty  stores..., 
Ready-to-wear  stores' . .............. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipuent 

stores 

Furniture  stores* 

Other  home  furnishings  stores  ...,..,, 

Household  appliance,  radio,  TV,  music 

stores. , 

Eating,  drinking  places , 

Eating  places , 

DrinMng  places 

Drug  stores,  proprietary  stores.,.,..,., 

Other  retail  stores* , 

Liquor  stores ......................... 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  siqjply  stores..., 


100.0 


1.1 

0.2 
0.9 

38.6 

34.4 

3.2 

1.0 

5.3 

0.3 

1.1 

17.7 

5.2 
8.4 
6.2 
0.6 
3.3 
0.1 


9.1 
(D) 
(D) 

1.9 

10.9 
9.1 
1.8 

3.6 

12.3 
1.1 
1.1 
0.7 
4.8 
0.3 
0.9 


100.0 


1.0 
0.2 
0.8 

41.3 

37.4 

3.1 

0.8 

4.9 

3.3 

0.7 

15.7 

4.0 
6.2 
5,4 
1.4 
3.0 
1.0 

8.9 
5.8 

0.7 

2.4 

10.0 
8.2 
1.8 

3.5 

10.7 
1.7 
0,8 
0.3 
4.3 
0.3 
0.7 


100.0 


4.7 
1.1 
3.6 

12.2 
8.8 
1.3 
2.1 

24.6 

14.3 

7.6 

6.6 

1.7 
2.8 
2.3 
0.6 
1.2 
0.3 


7.7 
3.5 
1.3 

3.0 

9.7 
8.0 
1.7 

4.1 

8.5 
3.4 
0.6 
0.4 
0.9 
0.3 
0.4 


100.0 


1.3 
1.2 

22.3 

17.2 

6.4 

7.2 

1.6 
2.8 
2.5 
1.1 

1.1 
0.5 


7.8 
3.5 
1.3 

2.8 

9.0 
7,2 
1.8 

3.5 

8.3 
3.0 
0.9 
1.0 
0.3 
0.3 
0.5 


100.0 


11, 
7. 
1.4 
2.0 

25.3 

17.1 

7.7 

6,3 

1.3 
2,7 
2,2 

0.7 
1.3 
0.3 


6.6 

3.1 
1.0 

2.5 

8.7 
7.2 
1.5 

^.1 

8.0 
3,1 
0,5 
0,4 
0,8 
0.3 
0,4 


100.0 


5.7 
0.9 
4.8 

10.5 
7.7 
1.3 
1.5 

25.0 

18.8 

7.1 

6.7 

1.3 
0.9 
2.7 
2.4 
1.2 
0.5 


6.9 
3.2 
1.1 

2.4 

8.1 
6.4 
1.7 

3.4 

7.8 
2.8 
0.6 
0,3 
0,9 
0.2 
0.3 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 
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Table  6B.— RETAIL  STORES:   1958  AND  195<« — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  LONG  BEACH,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  ^rtiich  exclude  sales  of  ncsnstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195^; 


Entire  city-"- 


1958 


195^ 


Standard  metropolitan 
statistical  area-'^ 


1958 


195-; 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5U 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

fam  e<iulpment  dealers 

Hardware  stores,,...,,,.,....,,,.,.,. 
Other , 

General  merchandise  group  stores-' 

Department  s-tores..............,,,,,. 

Limited  price  -\rarle-ty  s"tores 

Q-ther  general  merchandise  s-tores..... 

Food  s-tores. ........................... 

AutcmotlTe  dealers 

Qasoline  service  stations 

.^rparel,   accessory  s"tores. ............. 

Men's,  boys'  apparel  s-tores,  cus-tom 

tailors^ 

Wcaaen's  clothing,  speclal-ty  s-tores... 
Ready--to-vear  stores'.............. 

Family  clothing  s-tores' 

Shoe  stores 

Other  apparel  s-tores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  s-tores* , 

Other  hone  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  driiddng  places................ 

Eating  places 

Drinking  places 

Drug  s-tores,  proprietary  stores. ....... 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pho-togr^hic  sigjply  s-tores... 


100.0 


(D) 
(D) 
(D) 

34.6 

31.5 

2.6 

0.5 

4.7 
11.0 

l.-V 

U.7 

2.7 
5.7 
4.6 
3.0 
3.1 
0.2 


6.0 
2.7 
0.3 

3.0 

12,1 
8.5 
3.6 

4.9 

(D) 
1.6 

0,8 
0.3 
4.9 
0.1 
(D) 


100.0 


1.3 
0.8 
0.5 

4.1 
(D) 
3.6 
(D) 

0.7 

8.5 

1.8 

17.6 

4.7 
7.3 
6.1 
1.8 
3.3 
0.5 


6.8 
2.9 
0.9 

3.9 

10.9 
6.7 
4.2 

4.0 

8.4 
1.1 
0.9 
0.4 
3.7 
0.1 
0.5 


100.0 


4.4 
1.3 
3.1 

15.7 

12.9 

1.4 

(D) 

21.0 

18.1 

7.0 

5.4 


1.3 
0.1 


6.9 
4.0 
0.6 

2.3 

9.0 
6.9 
2.1 

4.3 

8.1 
3.1 
0.6 
0.3 
1.5 
0.4 
0.4 


100.0 


6.6 
1.1 
5.5 

14.1 

11.9 

1.6 

0.6 

21.8 

19.2 

7.0 

6.5 

(D) 
2.8 
2.4 
0.6 
1.3 
(D) 


6.9 
3.7 
0.8 

2.4 

8.4 
6.0 
2.4 

2.9 


100.0 


5.1 
1.1 
4.1 


25.3 

17.1 

7.7 

6.3 

1.3 
2.7 
2.2 

0.7 
1.3 
0.3 


6.6 

3.1 
1.0 

2.5 

8.7 
7.2 
1.5 

4.1 

8.0 
3.1 
0.5 
0.4 
0.8 
0.3 
0.4 


100.0 


5.7 
0.9 
4.8 

10.5 
7.7 
1.3 
1.5 

25.0 

18.8 


7.1 
6.7 


6.9 
3.2 
1.1 

2.4 

8.1 
6,4 
1.7 

3.4 

7.8 
2.8 
0.6 
0.3 
0.9 
0.2 
0.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  -with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6C.— RETAIL  STORES:   1958  AND  195-; — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  GLENDALE,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  \Aich  exclude  sales  of  nonstore  retailers — mail  order,  direct  selUng, 

mercbandlse  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1953 


195^ 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

525L 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total' , 

Lumber,  building  materials,  hardware, 

fann  equlpoient  dealers, »•••••.. 

Hardvare  stores. 

Other 

General  merchandise  group  stores-^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors*. 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores'., 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* ,. 

Other  home  furnishings  stores*..,.... 

Household  appliance,  radio,  TV,  music 

stores. ............................. 

Eating,  drliddng  places 

Eating  places 

Drinking  places.... 

Dnjg  stores,  proprietary  stores........ 

Other  retail  stores' 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


100.0 


2.5 
0.5 
2.0 

24.4 
(D) 
2.0 
(D) 

16.0 

19.4 

4.2 

3.1.6 

3.1 
"^.9 
4.4 
(D) 
2.8 
(D) 


7.3 
2.6 
1.3 

3.4 

5.8 
5.0 
0.8 

3.6 

5.2 
0.8 
0.6 
0.1 
1.0 
0.2 
0.5 


100.0 


3.4 
1.2 
2.2 

22.8 
(D) 
2.2 
(D) 

18.2 

17.3 

3.2 

12.3 

2.7 
5.1 
4.3 
0.9 
(D) 
(D) 


8.2 
3.1 
1.5 

3.6 

5.6 
4.1 
1.^ 

3.5 

5.5 
1.0 
0.6 
0.1 
1.0 
0.2 
(D) 


100.0 


3.3 

0.6 
2.7 

12.0 
(D) 
1.1 
(D) 

21.5 

28.4 

6.5 

6.9 

1.9 
2.8 
2.4 
0.3 
1.5 
0.4 


6.3 
2.7 
0.8 

2.9 

6.1 
5.4 
0,7 

3,2 

5,8 
1.8 
0.3 
0.3 
0.5 
0.4 
0.4 


100.0 


3.9 

0.7 
3.1 

11.0 
(D) 
1.2 
(D) 

28.2 

25,2 

5,2 

6.2 

1.3 
2,6 
2.1 
0.4 
1.2 
0.6 


6.6 

2.7 
1.2 

2.5 
5.4 

0,9 

3.0 

5.3 
2.0 
0.4 
0.2 
0.5 
0.2 
0.2 


100.0 

5.1 
1.1 
4.1 

11.1 
7.7 
1.4 
2.0 

25.3 

17.1 

7.7 

6.3 

1.3 
2.7 
2.2 
0.7 
1.3 
0.3 


6.6 
3.1 
1.0 

2.5 

8.7 
7.2 

1.5 

4.1 

8.0 
3.1 
0.5 
0.4 
0.8 
0.3 
0.4 


100.0 


5.7 
0.9 
4.8 

10,5 
7,7 
1.3 
1.5 

25.0 

18.3 

7.1 

6.7 

1.3 
0.9 
2.7 
2.4 
1.2 
0.5 


6.9 
3.2 
1.1 

2.4 

8.1 
6,4 

1.7 

3,4 

7.8 
2.8 
0.6 
0.3 
0.9 
0.2 
0.3 


Standard  Notes:   (d)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  sepairately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 

Table  6D.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  PASADENA,  THE  ENTIRE  CITY,  AND  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  i*ich  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 
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SIC  code 

RLnd  of  business 

Central 

business 

district^ 

Entire 

oity^ 

Standard  metropolitan 
statlatlcaO.  area^ 

1958 

1954 

1958 

195^ 

1958 

1954 

RETAIL  STORES 
Retail  stares,  total^ 

100,0 

0.9 
(D) 
(D) 

41.8 

32.2 

1.7 

7.9 

12.9 
4.8 
3.9 

12.0 

1.6 
6.4 
6.1 
(P) 
2.8 
(D) 

8.0 
4.4 
0.6 

3.0 

4.3 
4.0 
0.3 

3.5 

7.9 
0.5 
1.8 
(D) 
1.4 
0.3 
0.3 

100.0 

2.0 
(D) 
(D) 

39.1 
(D) 
2.3 
(D) 

12.2 
9.2 
3.1 

13.3 

1.6 
7.7 
7,0 
0.6 
3.1 
0.2 

6.8 
3.0 
0.7 

3.0 

3.7 
3.4 
0.3 

3.4 

7.2 
0,4 
1.3 
0,4 
1.3 
0.3 
0.3 

100.0 

2.5 
(D) 
(D) 

17.7 

12.6 

1.1 

4.0 

19.3 

21.4 

5.7 

8.3 

1.1 
4.7 
4.3 
0.5 
1.8 
0.3 

8.5 
3.4 
1.9 

3.1 

5.1 
4.7 
0.4 

4.3 

7.2 
1.5 
0.9 
0.5 
0.8 
0.3 
0.3 

100.0 

3.7 
(D) 
(D) 

21.8 

13.8 

1.1 

1.8 

17.8 

21.4 

5.7 

7.6 

1.1 
3.9 
3.5 
0.4 
1.9 
0.2 

7.1 
3.1 
1.2 

2.6 

5.0 
4.2 
0.8 

2.7 

7.2 
1.5 
0.9 
0.5 
0.7 
0.3 
0.3 

100.0 

5,1 
1.1 
4.1 

11.1 
7.7 
1.4 
2.0 

25.3 

17.1 

7.7 

6.3 

1.3 
2.7 
2.2 

0.7 
1.3 
0.3 

6.6 
3.1 
1.0 

2.5 

8.7 
7.2 
1.5 

4.1 

8.0 
3.1 
0.5 
0.4 
0.8 
0.3 
0.4 

100.0 
5.7 

52 

Lumber,  building  materials,  hardware, 
fsTTn  e<rili»n<Mrt  ri««ili»Tvi, , .,,, 

5251 

Hardware  stores... ...•...•••«»•••••••• 

0.9 

52  ex.  5251 

Other 

4.8 

53  part^ 
531 

General  merchandise  gro\q)  stores^ 

Depaartmeaat  stores..................... 

10.5 
7.7 

533 

J  A  prj  texl   prl  '•<=■  ytt-ri  P+y   a-tjfxop ,,,,....., 

1.3 

539 
5A 

Other  general  nerohandlse  stores 

Food  stores, ,....,,.,.,.,.,.,.,,,,....,, 

1.5 
25.0 

55  ex.   55-; 

Autcmotlve  dealers. .........,.,.,...,,.. 

18.8 

554 

Qasollne  service  stations. .............. 

7.1 

56 

Apparel,  accessory  stores. ,.....,...,.,. 

6  7 

561,  567 

Men's,  boys'  ajjparel  stores,  custom 
tailors* 

1.3 

562,563,568 
562 

Women's  clothing,  specialty  stores.,.. 
Ready-to-wear  stores',........,.,,.. 

0,9 
2  7 

565 

Fnnrny   r•^  othlng   ftoTPn'.  ,  .  .  .  ,  ^ 

2,4 

566 

Shoe  stores 

1  2 

564,  569 

Other  apparel  stores 

0  5 

57 

Furniture,  bane  fumishlTigs,  equlpnent 
stores 

6,9 

5712 

Furniture  stores*. .................... 

3,2 

5713-15,  19 
572,  573 

Ot^PT  boBiP   fhiTnlHWngR   nt-OTAff*. 

Househnld  appliance,  radio,  TV,  music 
stores. . ...•...........•...•.,.,••,,• 

1,1 
2,4 

58 

Ti>>t1ne,  flrln'HTig  plnnpn 

8,1 

5812 

Eating  places. ........................ 

6.4 

5813 

Prtnlrlng  pl?""«"p 

1,7 

591 

Drug  stores,  proprietary  stores,,,,,,,,. 

3,4 

59  ex.  591 

Other  retail  stores* 

7,8 

592 

Liquor  stores. ..,.......,.,.......,,., 

2,8 

594 

Book,   stationery  stores ,,.... •...,.,.. 

0,6 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0,3 
0,9 

5992 

Florists .............................. 

0  2 

5996 

Camera,  photographic  sigiply  stores.... 

0.3 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,,,  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  vrlth  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonsto3?e  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business-  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG  BEACH  STAMJAHD  METROPOLITAN  STATISTICAL  AHEA 


MRC  No-.  1. 


-Includes  the  planned  center  known  as  "Atlantic  Square"  bounded  by  Floral  Dr.,  Bradshaw  Ave.,  Hammel  St.,  Gerhart  Ave. 

Riggin  St.,  and  Atlantic  Blvd.   (Monterey  Park) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 


Retail  stores,  total: ^ 

Number 

Sales.. ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

N\mber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materitils,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^,,,, 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


16 

10,597 


(D) 


10 
3,312 


2 
(D) 


Number  of 
establish- 
ments 


16 


55  ex.    55A 

55^ 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 
5812 

5813 

591 

59  ex.  591 

592 

594- 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  ■ 

stores ^  . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ^ . . 

Florists 

Camera,  photographic  supply  stores . . . 


MRC  No.  2. — Includes  the  area  known  as  Hollyvrood  and  Vine  bounded  by  Franklin  Ave.,  Franklin  PI.,  Las  Palmas  Ave.,  Yucca  St.,  Argyle 
Ave.,  Selma  Ave.,  Vine  St.,  Sunset  Blvd.,  Las  Palmas  Ave.,  Selma  Ave.,  Highland  Ave.,  Hawthorne  Ave.,  and  Sycamore  Ave.  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  bvisiness 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, ■ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ^ 


Sales 

..f $1,000)... 

Convenience  goods  stores: 

Nimber 

Sales 

..f $1,000)... 

Shopping  goods  stores: ^ 

Nunber. ................. . 

Sales 

..($1,000)... 

All  other  stores: 

Nvmber 

Sales ($1,000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equinnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


371 
59,761 


123 
20,028 


117 
28,504 


131 
11,229 


Number  of 
establish- 
ments 


371 


9 
1 
5 
3 

18 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 


Other  retail  stores" , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 

92 

31 
32 
25 

2 
23 

4 


16 
2 

1 

13 

93 
72 
21 

12 

111 
7 

12 
3 

19 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 


29 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  TM  thf  tac  k^rr-^rvc.   t^.,^  „„. 

iUl.  OhNitRS  IN  THE  LOS  ANGELES-IflNG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA-Continued 


MRC  No.  3. 


SIC 
code 


-Includes  the  plaimed  center  toovm  as  "Broadway  Center"  bounded  by  Santa  Ana  Freeway,  North  Loara  St   Flood 

North  Euclid  Ave.   (Anaheim,  Orange  County)  '' 


Control  Canal, 


Kind  of  business 


54,58,591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  total: ^ 

Nimber 

Sales ($i,"666) '. 


Total 


Convenience  goods  stores: 

Nimber 

Sales ($1*666) ! 

Shopping  goods  stores: ^ 

Mvinber 

Sales ($ij666)! 

All  other  stores: 

N\mber 

Sales ($i^ 666) '. 


Retail  stores,  total''. 


Limber,  building  materials,  ha2?dware, 

faun  equipnenrt  dealers 

Hardware  stores 

Other '  *  ■ 


General  merchandise  group  stores^  ■'. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


27 
21,571 


5 

(D) 


17 
16, 2-49 


5 

(D) 


Nimber  of 
establish- 
ments 


27 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores ,  . . . . 

Furniture  stores 

Other  home  fuiTiishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinJdng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ^ 

Florists 

Camera,  photographic  supply  stores. 


Number  of 
establish- 
ments 


13 

2 
3 
3 

1 
6 

1 


MRC  No.  4. 


-Includes  the  area  bounded  by  San  Jose  Ave.,  Glen  Oaks  Blvd.,  Cypress  Ave.,  Sixth  Magnolia  Blvd.,  Glen  Oaks  Blvd 
Grove  Ave.,  Third,  Yerdugo  Ave.,  First,  Magnolia  Blvd.,  Outer  Hwy.  (Burbank) 


Orange 


SIC 
code 


54,58,591 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  business 


Retail  stores,  total: ^ 

(hmber 

Sales ($1,000).., 


5251 

52  ex.  5251 

53  part^ 
531 

533 

539 

I 

54 


Convenience  goods  stores: 

Nimber 

Sales ($1,000).., 

Shopping  goods  stores :3 

Nimber 

Sales ($1,000),.. 

All  other  stores: 

Nimber ,,,. 

Sales ($1,000),., 


Total 


Retail  stores,  total 


Lvmber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


146 
24,742 


32 
9,543 

67 
11,414 


47 
3,785 


Number  of 
establish- 
ments 


146 


SIC 
code 


55  ex, 

554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , , 

Florists 

Camera,  photographic  supply  stores. 


Nimber  of 
establish- 
ments 


3 

6 

39 


15 
11 

2 
12 

2 


23 
6 
5 

12 

19 

15 

4 


32 
3 
2 


Standard  Notes;   (D)  Withheld  to  avoid  disclosure,    (HA)  Not  available,    .,.  Represents  zero. 

fOroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 
^eludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
'United  to  "employer"  establishments. 
Includes  data  for  thaae  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELE5-L0NG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  stores  on  South  Vermont  Ave.  from  S-ith  St.  to  88th  St.  (Los  Angeles) 


SIC 
code 


Kind  of  tmsiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5A,  58, 591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000) , 

All  other  stores: 

Number 

Sales ($1, 000) . 


70 
10,034 


15 
2,0A8 


A-1 
6, 942 


U 
1,044 


55  ex.  554 


554 


Automotive  dealers. 


Gasoline  service  stations. 


56 
561. 


567 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  sjiecialty  stores.. 

Ready-to-wear  stores'. 

Fsmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores ^  . . . . 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


591 


Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  siqjply  stores. 


26 

6 

7 

6 
3 


10 
2 
2 


li 

"3 
1 

4 

1  !1 
1 


MRC  No.  6. — Includes  the  area  known  as  "Crenshaw  Center"  bounded  by  Esposition  Blvd.,  Bronson  Ave.,  Rodeo  Rd.,  Norton  Ave.,  39th, 
McClung  Dr.,  alley  north  of  43rd,  Edgehill  Dr.,  43rd,  11th  Ave.,  alley  south  of  Vernon,  rear  property  line  of  lots  facing  Crenshaw 
Blvd.,  48th,  alley  west  of  Crenshaw  Blvd.,  Stooker,  Don  Felipe  Dr.,  Marlton  Ave.,  Santa  Rosalia  Dr.,  Buchingham  Rd.,  Santa  Barbara 
Ave,,  Victoria  Ave.  (Los  Angeles) 


SIC 
code 


Kind  of  bxisiness 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:-' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  s-tores:^ 

Nimber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,  000) . 


171 
99,722 


54 
32,586 


52 
45,360 


65 
21,776 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  s-tores. 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  s-tores 


171 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Au-tcmo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cus-tan 

tailors 

Wanen's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores ' 

Family  clothing  stores  ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Food  s-tores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  s-tores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists 

Camera,  photographic  supply  stores. 


16' 

13 

31 

7 
13 
11 

3 
5 

3 


16 
3 

7 


25 

23 

2 


29 
2 
2 
2 
4 
2 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  iHriris  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


53. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA 


31 


Table  7.-RETAIL  STORES:   1958-MAJOR  RETAIL  CENTORS  IN  THE  WS   ANGEIZS-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AEEA-Continued 


EC  No.  7. -Includes  the  area  toown  as  "Culver  Center"  bounded  by  Venice  Blvd.,  Keystone  Ave.,  Washington  Blvd   Overland  Ave   Montana 
Ave.,  Midway  Ave.,  Arizona  Ave.,  Elenda  St.,  Washingto^  Bl^.,  Girai^  Ave,  (^ver  clt^)  °^^'^^^'*  ^^^"   ^""^^^ 


SIC 
code 


Kind  of  business 


4,58,591 


3  part, - 
6,   57 


2,   55, 

9  ex.    591 


251 

2  ex. 

3  part^ 
31 

33 
39 


5251 


Retail  stores,  total: ^ 

Number 

Sales ! .  (  $i ,*  666) .' ! 

Convenience  goods  stores: 

Number 

Sales .'!($!,'  666) '. '. 

Shopping  goods  stores:^ 

Nunber 

Sales [[ ($i,'666) ! '. 


Total 


All  other  stores: 

Number 

Sales ($i,'666)] 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


44 
14,420 


9 

5,118 


22 
7,430 


13 
1,872 


Number  of 
establish- 
ments 


44 


SIC 
code 


55  ex.  554 

554 

56 

561,  567  • 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custam 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Number  of 
establish- 
ments 


Furniture,  hone  furnishings,  equipnent 

stores ^  . . . . 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinjking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3 

2 

15 

3 
7 
6 

'4 

1 


aS;v  :IIt  of  qo,!+h  !tf  °^'  ^  I       ^^^  ^°'^^^'^   ^y  ^^^^  ^°^^  °^  Whittier  Blvd.,  alley  west  of  South  Atlantic  Blvd.,  Hubbard  Ave., 
i  S+?fRlvH   V   ^^^f^^°  B^f  •'  ^l^y  "°rth  of  Whittier  Blvd.,  Amalia  Ave.,  alley  south  of  Whittier  Blvd.,  alle^  east  of  South 

ive  Ss  Sielco^tyr*'  ^  ^^  "'''  °'   ^°^'''  '''''"^'°  ^'^'•'  ^°^''  ^'•'  ''°°^'   ^^"^  ^^^'^   ^°^*^  °^  "^^^^  Blvd.,  South  Ford 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nvmber  of 
establish- 
ments 

Retail  stores,  total: ^ 

Nunber 

100 
19,656 

23 
4,516 

54 
8,515 

23 
6,625 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

8 

Sales 

...($1,000)... 

1,58,591 

Convenience  goods  stores: 

Nunber . 

Apparel,  accessory  stores^ 

41 

1 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales , 

...f $1,000)... 

7 
14 
12 

1  part, 3 

Shopping  goods  stores:^ 

Nvmber 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

t,  57 

Fflmily  p.lnthi'ng  Ptor^^p' 

4 

12 

4 

Sales 

...f$1.000)... 

All  other  stores: 

Nunber , 

Other  apparel  stores 

i  55, 
'ex.  591 

t 
I 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales 

...($1,000)... 

6 

Retail  stores,  total'' 

Limber,  building  materials, 
farm  equipment  dealers.... 

Furniture  stores 

Number  of 
establish- 
ments 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

3 

■Rntlng^  rtTinVIng  pi  goes 

100 

4 
2 
2 

7 
1 
3 
3 

10 

11 

hardware. 

Eating  places 

9 

Drinking  places 

2 

f 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

|1 

Hardware  stores , 

2 

|ex.  5251 

Other 

r  ^ 

General  merohamiise  group  stores^  ' 

Department  stores , 

11 

(part* 

Liquor  stores 

1 

( 

Book,  stationery  stores..      ..  . 

Limited  price  variety  stoj 
Other  general  merchandise 

Food  stores 

-es 

Spnrt.lng  gnrvlfi^  Mc.ypip  rt±nrva 

stores 

Jewelry  stores 

4. 

Florists 

Camera,  photographic  supply  stores 

2 

andard  Notes:   (D)  Withlield  to  avoid  disclosure.    (NA)  Not  available. 


Represents  zerx). 


rroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

ixcludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

Jjnited  to  "employer"  establishments. 

acludes  data  for  tlK>se  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STOKES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  9.— 


Includes  the  planned  center  known  as  "Eastland"  and  stores  in  the  area  bounded  by  the  Freeway,  Barranca  Ave.,  Rowland  St., 

Fennimore  St.,  Worlmian  St.,  Hollenbeck  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5.4,  58, 591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

■Shopping  goods  stores:-' 

Nxmber. 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

f ana  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


103 
35,637 


24 
9,987 


22,129 


30 
3,521 


Number  of 
establish- 
ments 


103 


55  ex.   55<i 

55-; 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations 

Api)arel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,   specialty  stores... 

Ready-to-wear  stores '. 

FoQily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores ^  . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


A 
8 

30 


11 
9 
1 

9 
3 


15 

1 
1 

"5 

1| 
31 


MRC  No.  10. — Includes  the  stores  in  the  area  bounded  by  the  RR.  tracks,  Hoyt  Ave.,  Monte  Vista  St.  (El  Monte) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,  58,  591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) . . , 

Convenience  goods  stores: 

Number 

Sales ($1,000) . . . 

Shopping  goods  stores:-' 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1, 000) . . . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  dealers 

Haidware  s-tores , 

Other 


2  3 


General  merchandise  grorup  stores 
Deparbnent  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  s-tores 


Food  s-tores. 


90 
16,134 

19 
4,189 


47 
8,957 


24 


Number  of 
establish- 
ments 


90 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Au-tomo-tive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Cither  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

s-tores. 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Incl\ides  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


^1 

2 

29 

6 

12 
12 

1 

9 

1 


of  buslnesi 
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MRC  No.  11.— Includes  the  planned  center  known  as  "Foothill"  bounded  by  Alosta  Ave.,  Citrus  Ave.,  Haltem  extended,  Haltem,  Fenimore 

Ave.,  Fenimore  Ave.,  extended  (Azuza) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

N\mber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores ^  ^ . . ., 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


21 
6,077 


5 

(D) 


12 

3,100 


4 
(D) 


Number  of 
establish- 
ments 


21 


55  ex.   554 
554 


56 
561, 

562- 
562 
565 
566 
564, 

57 


567 


3,568 


569 


5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wcmen's  clothing,   specialty  stores 

Ready-to-wear  stores  ' , . 

Fouily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores ^  . . . 

Furniture  stores 

Other  home  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  d-HnlHng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


MRC  No.  12. — Includes  the  stores  in  the  area  bounded  by  V^andotte  St.,   Canoga  Ave.,  Gault  St.,   Topanga  Canyon  Blvd.    (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

^  54 


Retail  stores,  total:  •' 

Nvmber 

Sales ($1,000).., 

Convenience  goods  stores: 

Kunber 

Sales ($1, 000) . . . 


Shopping  goods  stores:^ 

Nanber , 

Sales ($1, 000) . , . 

All  other  stores: 

Nimber 

Sales ($1, 000) . . . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 

Deparbiient  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


74 
13,607 


16 
5,613 


33 
3,209 


25 
4,785 


Number  of 
establish- 
ments 


74 


55  ex.  554 
554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  rtores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

3 

15 

3 
6 
6 
2 
2 
2 


13 
4 
3 


15 

1 
3 
1 
2 
1 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (MA)  Not  available,    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  maU  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^ilmlted  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  NO.  13. — Includes  the  planned  center  Icnown  as  "Laiewood"  and  stores  in  the  area  hounded  hy  Camerino  St.,  North  Clark  Blvd.,  East 
Del  Amo  Blvd.,  North  Hayter  St.  (Lakewood) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5A,  58, 591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


66 
59,008 

18 
13,831 

32 
36,158 


16 
9,019 


Number  of 
establish- 
ments 


66 

2 

2 

5 
3 
2 

12 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  oxistom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores  ' , 

Shoe  stores , , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores ... , 


2 

4 

21 

2 
8 
8 
2 


MRC  No.  14. — Includes  the  planned  center  known  as  "Los  Altos"  and  stores  in  the  area  bounded  by  Steams  St.,  San  Ansellne  St.,  Brittci 

Dr.,  Abbleyfield  St.,  Montair  Ave.  (Long  Beach) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 

54 


5251 
3 


Retail  stores,  total:' 

Nimber 

Sales ($1,000). 


Convenience  goods  stores: 

Nunber , 

Sales 


.($1,000). 


Shopping  goods  stores:' 

Nvmber 

Sales ($1, 000) . 


All  other  stores: 

Number 

Sales 


!(H,'666)! 


Retail  stores,  total 


Umber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores' 
Dei)artment  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


31 
17,280 


6,134 

14 
9,375 


9 
1,771 


Number  of 
establish- 
ments 


31 


55  ex. 
554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Geisoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equijuient 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


X 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  .,  ^  ,  .  ^   ^ 

^Group  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments. 
'Includes  data  for  those  iHn,la  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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-Includes  the  stores  on  West  Verdugo  Ave. 


from  Virginia  Ave.  to  Parish  PI.,  and  on  West  Olive  St.  from  Virginia  Ave.  to 
Keystone  Ave.  (Burbani) 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stoi«s: 

Number 

Sales , ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f  am  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Dejjartment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


26 
6,991 


13 
5, -476 

6 
1,257 


7 
258 


Number  of 
establish- 
ments 


55  ex.    55i 


554 


56 
561, 


567 


562-3 
562 
565 
566 
56A,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

59-i 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  16. — Includes  the  stores  on  West  Pico  Blvd..  from  Victoria  Ave.  to  South  La  Brea  Ave.  (Los  Angeles) 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


Retail  stores,  total:  -^ 

Nvmber 

Sales ($1, 000) . . , 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) . . . 


All  other  stores: 

Nvmber , 

Sales ($1,000) . 


Retail  stores,  total 


Lvmber,  bvilldlng  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


38 
18,321 


18 
1,565 


(D) 


12 

(D) 


Number  of 
establish- 
ments 


38 


10 


55  ex.  55A 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cvistom 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fumitvire,  heme  furnishings,   equiiment 

stores 

Fvimitvire  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  mvisic 
stores 


Eating,  drinking  places. 

Eatliig  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  yinriH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  17. — Includes  the  area  known  as  "Miracle  Mile"  and  stores  in  the  area  bounded  by  Orange,  Crescent  Heights  Blvd.,  Sixth 
Sycamore  Ave.,  Eighth,  Fairfax  Ave.,  Warner  Dr.,  La  Jolla  Ave.,  San  Vicente  Blvd.,  Sweetzer  Ave.  (Los  Angeles ) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ' 

Number 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:' 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1, 000) 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores ^  ' . . . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


152 

67,  U5 

51 
11,721 


59 
48,198 


42 
7,226 


Number  of 
establish- 
ments 


152 


55  ex.   554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores' , 

Fsmily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores , 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprieteiiy  stores , 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores..., 


4 

8 

48 

13 
17 
12 

3 
11 

4 


19 

17 

2 

16 

29 
1 
4 
1 
4 
3 
6 


MRC  No.  18. — Includes  the  stores  in  the  area  bounded  by  Nordhoff,  Osborne,  Costello  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:' 

Number 

Sales (|l,000)... 


Convenience  goods  stores: 

Number 

Sales , 


.($1,000)... 


Shopping  goods  stores:' 

Number 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equinnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


17 

9,391 


5 

(D) 


7 
(D) 


5 

(D) 


Number  of 
establish- 
ments 


17 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  maU  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'Includes  data  for  those  THnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  19.— Includes  the  stores  on  North  Figueroa  from  Avenue  55  to  York  Blvd.  (Los  Angeles) 


SIC 
code 

Kind  of  tmsiness 

Total 

SIC 
code 

Kind  of  business 

Number  of 

establish^ 
ments 

Retail  stores,  total: ^ 

Nimber _ 

77 
15,904 

23 
4,913 

30 
5,963 

24 
5,028 

55  ex.  554 

554 

56 

561,  567 

562-3,  .568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

4 

Sales 

..rsi.ooo^.. 

54, 58, 591 

Convenience  goods  stores: 

Number 

14 

Men's,  boys'  apparel  stores,  custom 

Sales 

..f  $1,000").. 

4 
4 
3 

53  part, 3 

Shopping  goods  stores:-' 

Kimber 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

56,  57 

1 
1 
4 

Sales 

..f $1,000).. 

52,  55, 

59  ex.  591 

All  other  stores: 

Number 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

Sales 

..fii-ooo.. 

10 

Retail  stores,  total^ 

Furniture  stores 

Other  bone  furnishings  stores 

Household  appliance,  radio,  TV,  music 

stoics 

RntlTig^  (i-n"TiV-lTig  pTnr-.ps 

Number  of 
establish- 
ments 

2 
5 

77 

6 
2 
4 

6 

1 

1 
4 

6 

15 

farm  equipment  dealers 

Eating  places 

9 

52 

nr-inlciTig  pi  acps  ,,,,,,,,,,, , , 

6 

Drug  stores,  proprietary  stores • . . . . 

5251 

Hardware  stores 

2 

52  ex.  5251 

Other 

Other  retail  stores^ 

Liquor  stores 

53  part^ 

General  merchandise  group  stores  ^  ^ 

14 
4. 

531 

Book,  stationery  stores 

Sporting  goods,  bicycle  stoi«s 

3 

533 

Limited  price  variety  store 
Other  general  merchaTiriise  s 

Food  stores 

s 

539 

tores 

Jewelry  stores 

3 

1 
1 

Florists 

54 

Camera,  photographic  supply  stores 

MRC  No.  20. — Includes  the  area  knovm  as  "North  Hollywood"  bounded  by  Qiandler  Blvd.,  Vineland  Ave.,  Morrison  St.,  Lankershim  Blvd., 

Hesley  St.,  Fair  Ave.,  Otsego  St.,  Tujunga  Ave.  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nimber 

Sales ($1, 000) . 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) . 

Shopping  goods  stores:-' 

Nanber 

Sales ($1,000). 


All  o-ther  stores: 

Nvmber 

Sales 


,($1,000)... 


96 
13,042 


22 

2,203 


45 
7,548 


29 
3,291 


Number  of 
establish- 
ments 


Retail  stores,   -total 


^2 

5251 

52  ex.   5251 

'  53  part^ 
531 
533 
539 


Lvmber,  building  materials,   hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other 


2    3 


General  merchandise  group  s-tores 

Dep>arUneut  stoics 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


96 


Food  stores. 


55  ex.    554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Au-tomotive  dealers. 


Gasoline  service  stations. 


Apparel,   accessory  stores 

Men's,  boys'   api>arel  s-tores,   custom 

tailors 

Wanen's  clo-thing,   specialty  stores.. 

Ready- to-'wear  stores  ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

s-tores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


4 

7 

23 

3 
10 
7 
1 
7 
2 


15 
6 
3 


14 

12 

2 


16 

1 
1 
2 
2 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

'includes  data  for  those  v-JTirta  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG,  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  21. — Includes  the  planned  center  known  as  "Orange  Fair"  bounded  by  East  Orangethorpe  Ave.,  South  Harvard  Ave.,  East  Orange- 
fair  Ave.,  South  Spadra  Rd.  (Fullerton) 


SIC 
code 


Kind  of  business 


Total 

SIC 

code 

55  ex.  554 

22 

7,116 

554 

56 

5 

561,  567 

3,864- 

562-3,  568 

562 

13 

565 

2,950 

566 

564,  569 

U 

57 

302 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

20 

58 

5812 

5813 

... 

591 

•  •  • 

59  ex.  591 

3 

592 

1 

594 

2 

595 

597 

5992 

3 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -' 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers 

Gasoline  service  stations 

Appeirel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wonen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Femily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores ^  . . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  driniking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietsury  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  22. — Inclxides  the  planned  center  known  as  "Panorama  City"  boimded  by  Rayen,  Van  Nuys  Blvd.,  Parthenia,  Tilden  Ave.,  Chase, 
Lennox  Ave.,  Burton,  Tilden  Ave.,  Lanark,  Cedros  Ave.,  Titus,  Willis  Ave.  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,  - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ( $1,  000)  . . . 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000) . . . 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000) . . , 

All  other  stores: 

Number 

Sales ( $1,  OOO) . . . 


Retail  stores,  total 


Limber,  bviilding  materials,  hardware, 

farm  equipment  desilers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


65 
39,050 


16 
12,864 


27 
23,472 


22 

2.714 


Nvmber  of 
establish- 
ments 


65 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fvimitvire,  heme  fvimishings,   eqviipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Hovisehold  appliance,  radio,  TV,  mvisic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

i 

19! 

i 

7i 

1; 


icji 

i 

A 

2l 
2| 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  .-,,,,.,, 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  23.— Includes  the  stores  In  the  area  "bounded  by  Chartres,  A.T.  &  S.F.  RR.,  Broadway,  Citron  (Anaheim,  Orange  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5-^,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardvare, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores , , . . . 

Food  stores 


139 
18,861 


36 

3,642 


51 
8,738 


52 
6,481 


Number  of 
establish- 
ments 


139 


3 
5 

7 

1 
2 
4 

12 


55  ex.   554 


554 


56 
561, 

562 
562 
565 
566 

564 

57 


567 
•3,568 


569 


5712 

5713-15,19 
572,  5732 


58 
5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores . . , ^  . . . . 

Furniture  stores 

Other  heme  funaishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . , 


22 

3 
10 
9 
1 
7 
1 


22 

10 
4 


19 

10 

9 


27 
2 
2 
3 
5 
3 
1 


MRC  No.  24. — Includes  the  area  known  as  Lancaster,  bounded  by  West  Jackman,  Fig  Ave.,  Kettering,  S.F.  RR.,  West  Newgrove,  lOth  St., 
West  Lancaster  Blvd.,  11th  St.  West 


SIC 
code 


Kind  of  bxiainess 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber , 

Sales ($1, 000) . . , 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000).., 

Shopping  goods  stores: ^ 

Nunber 

Sales ($1,000) . . . 


All  other  stores: 

Nunber 

Sales 


,($1,000). 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , ...., 

Other 


2  3 


General  merchandise  group  stores 
Departanent  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


105 
22,292 


22 

7,735 


40 
8,642 


43 
5,915 


Number  of 
establish- 
ments 


105 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


equipment 


Furniture,  home  furnishings 

stores 

F^lmiture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores -. 

Florists 

Camera,  photographic  supply  stores. 


4 

5 

21 

2 

10 

10 

1 

6 

2 


13 
4 

1 


14 
13 

1 


30 
2 
2 
3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  v-lnd.i  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued  . 


MRC  No.  25— 


Includes  the  stores  in  the  area  bounded  by  West  Holt  Ave.,  North  Park  Ave.,  West  Pearl,  North  Main,  East  Pasadena,  South 
Eleanor,  East  Sixth,  West  Sixth,  North  Rebecca  (Pomona) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales (|l,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f  am  equlpnent  desilers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


226 
45,434 


59 
11,190 


78 
15,565 


89 
18,679 


Number  of 
establish- 
ments 


226 


11 
4 
7 

9 
4 
2 
3 

18 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gtisoline  service  stations , 

Apjiarel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores ^ 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,   photographic  supply  stores... 


17    ji 

23 

37 


14 

13 

1 

1 

13 


32 

14 
4 

14 

35 
24 
11 


33 

1 
1 
2 

10 
3 

2|i 


MRC  No.   26. — Includes  the  planned  center  known  as   "Pomona  Valley  Center"  bounded  by  Holt  Ave.,   Los  Angeles  County  line,  S.P.  RR.,  Easi 
End  Ave.    (Pomona) ^ 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54.58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1, 000) . . . 


Convenience  goods  stores: 

Nvmber , 

Sales , 


.($1,000).. 


Shopping  goods  stores :3 

Number 

Sales ($1,000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  genertd  merchandise  stores 


Food  stores. 


30 
23,935 


6,156 


15 
16,647 


7 
1,132 


Number  of 
establish- 
ments 


30 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apjoarel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Hi 


m 
li 

'1, 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  ^  v-  ^ 

^Group  totals  for  SIC  53  and  56  may  Ijnclude  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments. 
'Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


1 

of  businesji 

I 
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MRC  No 

.  27, — Includes  the  stores  on  Reseda  Blvd. 

from  Hart  to  Valerio  and 
(Los  Angeles) 

along  Sherman  Way  from  Lindley  Ave.  to  Amigo  Ave. 

SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Nvimber 

131 
29,912 

29 
13,259 

70 
11,095 

32 
5,558 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

5 

Sales (^1, 000) . . 

3 

35 

54,58,591 

Convenience  goods  stores: 
Number 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

Sales ($i,  666) '. ! 

9 
12 
12 

53  part, 3 

Shopping  goods  stores: ^ 

Nvmber 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

56,  57 

Fanily  clothing  stores ' 

1 
9 

4 

Sales ($1^  000) . . 

All  other  stores: 

Number 

Other  apparel  stores ' 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equipnent 

Sales ($1, 000) . . 

30 

Retail  stores,  total^ 

Furniture  stores 

Number  of 
establish- 
ments 

9 

fUher  hrme  f^n-ni  shnrigR  nt^rep 

11 

Household  appliance,  radio,  TV,  music 
stores 

10 

131 

5 
2 
3 

5 
1 

1 
3 

10 

15 
14 

L\mber,  building  materials,  hardware, 
f aim  equipnent  dealers 

Eating  places 

52 

DrlnlriTig  pinfps 

1 

5251 

Hardware  stores 

4 

52  ex.  5251 

Other 

Other  retail  stores* 

Department  stores 

13 

53  pai-t^ 

Liquor  stores 

1 

531 

Book,  stationery  stores 

1 

533 

Limited  price  variety  stores 

3 

539 

Other  general  merchandise  stores 

Food  stores 

Jewelry  stores 

6 

Florists 

2 

54 

Camera,  photographic  supply  stores 

... 

3C  No.  28.-Includes  the  stores  in  the  area  bounded  by  Wilshire  Blvd.,  Santa  Monica  Blvd.,  Crescent  Dr       Charleville  Blvd 
.egory  Way,  El  Camino  Dr.,  Charleville  Blvd.,  Durant  Dr.,  Moreno  Dr„'santa  Monica  Blvd.,'ciub  Viev  ^V,     C^tock  Ivef  (Be 


Reeves  Dr.. 
verly  Hills) 


SIC 
code 


Kind  of  business 


r 


,58,591 


>3  part,  - 


l2,   55, 
19  ex.    591 


'251 

2  ex.   5251 

I 

3  part^ 
,31 

33 


Retail  stores,  total: ^ 

Nimber. 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stoics :3 

Nunber , , 

Sales ($1,000),,, 


All  other  stores: 

Number 

Sales 


Retail  stores,   total''. 


.($1,000), 


Lunber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores , 

Other ; 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores,,... 
Other  general  merchandise  stores. 


Food  stores. 


Total 


392 
111,370 


84 
25,054 


191 
64,292 


117 
22,024 


Number  of 
establish- 
ments 


392 


SIC 
code 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Hoxisehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places, 

Eatliig  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...,. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Number  of 
establish- 
ments 


6 

12 

163 

54 
77 
51 
4 
6 
22 

19 
8 
6 

5 

37 

34 

3 

21 

95 
6 

12 
3 

22 
6 
3 


jstandard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,,,  Represents  zero. 
Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 
Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I 'Limited  to  "employer"  establishments. 
Includes  data  for  those  THrida  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STOKES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  29, — Includes  the  stores  In  the  area  bounded  by  Rosemeade  Blvd.,  Sears  Roadway,  Michillinda  Blvd.,  Michillinda  Ave.,  Arboleda, 

Rosemeade  Blvd.,  Foothill  Blvd.,  Halstead  (Pasadena,  Los  Angeles  County) 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number 

30 
20,280 

10 

(D) 

10 

(D) 

10 
847 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autcmotive  dealers 

Oftsol  -Tpp  .qp-rvn  ce  stflt^onp .441  .  * 

Sales 

..-fil.OOO').. 

1 

54,  58,  591 

Convenience  goods  stores: 

Number 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales 

...f $1.0001.. 

3 

53  part, 3 

Shopping  goods  stores:^ 

Nvmber 

Wcmen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

1 
1 

56,  57 

FfTTiHy  plothlng  ptorpp^ 

Sales 

...($1,000).. 

Shoe  stores 

\ 

All  other  stores: 

Number 

Other  apparel  stores 

1 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equipment 
stores ^ 

Sales 

...($1,000).. 

5 

Retail  stores,  total^. 

Lumber,  building  materials, 
f aim  eqijipnent  des]  ers 

3 
2 

Number  of 
establish- 
ments 

nthp-r  hnrip  fiiTni  shn-ngs  fi^.rrr^n  ,,,,,,,,,, 

Household  appliance,  radio,  TV,  music 
stores 

Entlng,  rtrinlrtng  pi nnps ,.,,.,,,,,,,,,,,,, 

30 

3 
2 

1 

2 

1 
1 

3 

6 

hardware. 

Eatliig  places 

5 

52 

rVrlnlring  plncPK,  .  ,  , , 

1 

Drug  stores,  proprietary  stores 

5251 

Hardvare  stores 

1 

52  ex.  5251 

Other 

Other  retail  stores ' 

General  merchandise  group  stores^  ^ 

Department  stores 

6 

53  part^ 

Liquor  stores 

1 

531 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

•es 

2 

539 

stores 

Jewelry  stores 

Florists 

... 

54 

Camera,  photographic  supply  stores 

1 

MRC  No.  30.— Includes  the  stores  on  Pacific  Ave.  south  from  400  to  1799,  on  Sixth  St.  from  300  to  599,  and  on  Seventh  St.  from  300  to 

599  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Kunber  of 
establish- 
ments 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber. 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000).., 

All  other  stores: 

Number 

Sales ($1,  000) . . . 


Retail  stores,  total''. 


Lumber,  building  materials,  hardware, 

farm  equijnient  dealers 

Hardware  stores , 

Other 


,2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  srtores .... 
Other  general  merchandise  stores 


Food  stores. 


148 
22.011 


41 
4,093 


65 

10,836 


42 

7,082 


Number  of 
establish- 
ments 


148 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


6 

10 

36 

9 
10 
8 
4 
9 
4 

21 
8 
1 

12 

24 

18 
6 


20 

1 
2![ 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  buslnes3j| 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  31. — Includes  the  stores  in  the  area  bounded  by  Washington  Ave,,  Bush,  Fifth,  Mortimer,  Fourth,  Lacy,  First,  Partan,  Fifth, 

Birch,  Sixth,  Broadway  (Santa  Ana) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


>i,58,591 


)3  part,' 
56,   57 


152,  55, 

p9  ex.   591 


52 

15251 

i52  ex.  5251 

53  part^ 
531 
533 
(539 

w 


Retail  stores,   total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvinber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^. 

Lvmber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 

Generad  merchandise  group  store's  ^  ^ . . . . 

Department  stores » 

Limited  price  variety  stores 

Other  general  meroliandise  stores 

Food  stores 


260 
5<;,815 


52 
6,128 


105 
28,616 


103 
20,071 


Number  of 
establish- 
ments 


260 


2 
6 

15 
3 
4 

10 

10 


55  ex.  55<; 

55A- 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15, 19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pliotographic  supply  stores... 


16 

14 

57 

13 
22 
17 

2 
18 

2 


33 

15 
2 

16 

38 
28 
10 


65 
3 
4 
4 

15 
4 
2 


-  MRC  No.  32. — Includes  the  planned  centers  known  as  "Metcalf  Plaza  and  Fashion  Square"  on  North  Main  from  Santa  Ana  Freeway  to  Santa 

Ana  city  limits  (Santa  Ana,  Orange  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


153  part,- 
,56.   57 


52,   55, 

'59  ex.   591 


,52 

'5251 

1 52  ex.  5251 

1 53  part^ 
531 

533 
539 


Retail  stores,   total:-' 


Sales •..••••••••••• 

..(■$1,000)... 

Convenience  goods  stores: 

N\inber         ••■••••.•••.•. ....*-.. 

ScLles  ,..,,♦.,♦...,.,,,.• 

..f $1,000)... 

Shopping  goods  stores:^ 

Sales 

..($1,000)... 

All  other  stores: 

Number 

Sales .'.'. ($1,000) . 


Retail  stores,  total 


Umber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


29 
7,768 


84S 


19 
6,682 


4 
238 


Number  of 
establish- 
ments 


29 


55  ex,   554 

554 

56 

561,   56'7 

562-3/568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 
597 
5992 
5996 


591 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...,. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero       ,  ,  .,  ^  ,,.  ^ 
^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 
deludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
TJfflited  to  "employer"  establishments, 


14 

2 

7 
7 
1 
4 


of  business. 


iifWss 


data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  33. — Includes  the  stores  in  the  area  bounded  by  Virginia  Ave.,  St.  Andrews  PI.,  Lexington  Ave.,  alley  east  of  Western  Ave., 
Virginia  Ave.,  Hollywood  Freeway,  Santa  Monica  Blvd.,  Oxford  Ave.,  Romaine,  Western  Ave.,  Sierra  Vista  Ave.,  Wilton  PI.  (Los  Angeles) 


SIC 
code 


5^, 58, 591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Kind  of  business 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nxmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Total 


66 
15,552 


27 
2,94-6 


22 
11,671 


17 
935 


SIC 
code 


Number  of 
establish- 
ments 


66 


55  ex.  554 


55^ 


56 
561, 


567 


Kind  of  business 


Number  of 
1  establish- 
ments 


562-3,568 
562 
565 
566 
56^,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

59<i 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.... 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores ^... 

Fumitiire  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


2 

12 

1 
6 
6 

"I 
1 


15 
9 


13 
2 
1 
1 


MRC  No.  3^. — Includes  the  stores  In  the  area  boimded 
Ros ec rans  Ave.,  Van  Ness  Ave., 


by  Euclid  Ave.,  Ballis  Rd.,  Orchard  Ave.,  Ward  Ave.,  Pine  Ave.,  Bradfield  Ave.,, 
Poppy  Ave.,  and  Short  (Compton-Lynwood,  Los  Angeles  Co\mty) 


SIC 
code 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: - 


Sales  

..f $1,000)... 

Convenience  goods  stores: 

Sales   

..f $1,000)... 

Shopping  goods  stores:-' 

Number   ••.••••••.••.•.----''•'--•*• 

Sales 

..($1,000)... 

All  other  stores: 

N\mber •••• 

Sales .'.'.'.'.'.'. ($1,000) 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f ami  equiinent  desilers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


SIC 

Total 

code 

55  ex.  554 

50 

37,584 

554 

56 

13 

561,  567 

7,396 

562-3,568 

562 

14 

565 

26,145 

566 

564,  569 

23 

57 

4,043 

5712 
5713-15,19 

Number  of 

establish- 

572, 5732 

ments 

50 

58 

5812 

5813 

2 

1 

591 

1 

59  ex.  591 

1 

592 

1 

594 

595 

597 

5992 

2 

5996 

Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cus-tom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


N\mber  of 
establish- 
ments 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Represents  zero. 


1 

I 


-il 


qtandard  Notes-      (D)     Withheld  to  avoid  disclosure.  (NA)     Not  available .„.    ^  v     ^  j.   -:n„^  v,-r,^o 

io^up  totSs  for  sic  53  and  56  may  include  "nonemployer"  establishments  _  which  could  not  be  °l--^^f  ^^"^^f  ^^f  ^^"^''^ 
SsSes  nonstore  retailers   (i.e.,  mail  order,   direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "employer"  establishments. 
6^ules  Ltffor  ttose  kinds  of  business  in  SIC  59  (ex.   591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  35. — Includes  the  stores  on  South  Main  from 

Main 


Hobart  St.-Borchard  Ave.  to  St.  Gertrude  PI.  and  on  West  Pomona  St.  from  South 
to  South  Sycamore  St.  (Santa  Ana) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


>3  part,  - 
«,  57 


i2,  55, 

.'9  ex.  591 


i251 

>2  ex.  5251 

i3  part^ 
.'31 
>33 
?39 


^ 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvinber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,   total-' 

Umber,  building  materials,   hardvrare, 

faun  equipnent  dealers 

Hardware  stores 

Other 

Genenal  merchandise  group  stores^  "'..,. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


58 
21.620 


-4,152 


27 
15,531 


17 
1,937 


Number  of 
establish- 
ments 


58 


55  ex.   55-i 

55^ 

56 

561,    567 

562-3, 568 
562 

565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 

58 

5S12 

5813 

591 

59  ex.  591 

592 

59-; 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equijment 

stores ^  . . . , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores . . . . 


17 
6 
4 


MRC  No.  36. — Includes  the  stores  in  the  area  bounded  by  West  Slauson  Ave.,  Menlo  Ave.,  West  60th,  South  Vermont  Ave.,  north  property 
line  of  John  Muir  Jr.  H.S.,  alley  west  of  South  Vermont  Ave.  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


(4,58,591 


'3  part,  ■ 
«.  57 


.  55, 
ex.   591 


251 
2  ex. 


5251 


I 

33 

|i39 


Retail  stores,  total:- 


Sales 

..($1,000)... 

Convenience  goods  stores: 

Mimber 

Sales 

..($1,000)... 

Shopping  goods  s-tores:' 

Sales 

..($1,000)... 

All  other  stores: 

Nunber 

Sales ($1,000)... 


Retail  stores,  total 


Umber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  s-tores 
Department  stores 

Limited  price  -variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


30 
19, 67-; 


10 
825 


15 
(D) 


(D) 


Number  of 
establish- 
ments 


30 


55  ex.  554 
554 


56 
561. 


567 


562-3,  568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmo-tive  dealers 

Gsisoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  s-tores,  oustcm 

tailors 

Women's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stoi-«s 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


(standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

l^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'T.imited  to  "employer"  establishments. 
I  ^Includes  data  for  those  VJTiriR  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  37, 


— Includes  the  stores  In  the  area  bounded  by  Kittridge,  Bellingham  Ave.,  Archwood,  Ben  Ave.,  Erwin,  Radford  Ave.,  Oxnard, 
Laurel  Canyon  Blvd.,  Calvert,  West  Park  Dr.,  Erwin,  Babcock  Ave.,  Victory  Blvd.,  St.  Clair  Ave.  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:' 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ■. ($1,000) 

Retail  stores,  total' 

Lumber,  building  materials,  hardvrare, 

faun  eqiilpment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^   ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


A4,634 


23 

14,360 


28 
27,599 

18 
2,675 


Number  of 
establish- 
ments 


69 


55  ex.   554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores , 

Ready-to-wear  stores  ' , 

Fonily  clothing  stores ' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores ^  . . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


2 

4 

13 

3 

3 
3 

6 

1 

11 
3 
6 

2 

11 
9 
2 

11. 

'  ii 
"2; 

3[ 


MRC  No.  38.— 


Includes  the  stores  in  the  area  bounded  by  Valeric,  Tyrone  Ave.,  Bessemer,  Hazeltine  Ave.,  Oxnard,  Vesper  Ave.,  Sherman 
Way,  Van  Nuys  Blvd.  (Los  Angeles) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54.58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Number 

Sales ($1, 000) . 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores:' 

Number 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


.($1,000). 


Retail  stores,  total'. 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores . . . . . 
Other  general  merchandise  stores. 


Food  stores. 


232 
55,108 


51 


U, 


96 

22,019 


85 
18,200 


Number  of 
establish- 
ments 


232 


7 
2 
5 

10 
2 
3 
5 

12 


55  ex.   554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  tx>ys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specicilty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

HouseliDld  appliance,  radio,  TV,  m\isic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  39. — Includes  the  stores  on  Ventura  Blvd.  from  Caliioun  Ave.  to  Willis 
(Los  Angeles) 


Ave.,  and  on  Van  Nuys  Blvd.  from  Ventura  to  No.  ^645 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1, 000) 

Convenience  goods  stores: 

Nvinber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Kimber , 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  grotip  stores  ^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


99 
20,8<il 


26 

6,851 


4-0 
5A09 


33 
8,581 


Number  of 
establish- 
ments 


99 


55  ex.   554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  deeulers 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . , 


18 

2 

12 

9 

3 

1 


19 


13 
12 

1 


17 
2 

1 

2 

1 
1 


MRC  No.  40. — Includes  the  planned  center  known  as  "V/est  Covina  Plaza"  bounded  by  West  Garvey  Ave.,  California  Ave.,  Sylvan  Ave.,  rear 
property  line  of  Vest  Covina  Plaza  (V/est  Covina) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, ^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  pert^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nuaber 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber*. 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvinber 

Sales ($1, 000) , 


All  other  stores: 

Nunber 

Sales ($1, 000) . 


Retail  stores,  totEil 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Departoent  stores 

Limited  price  variety  stojres 

Other  general  merchandise  stores. 


Food  stores. 


23 
10,202 


3 

(D) 


14 

4,803 


(D) 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

*Group  totals  for  SIC  53  and  56  may  Include  "noneniployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'limited  to  "employer"  establishments, 

*Includea  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


1 
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MRC  No.  Al. — Includes  the  planned  center  known  as  "Westchester"  bounded  by  S'+th  PI.,  Naylor  Ave.,  85th  PI.,  Airlane  Ave.,  La  Tijera 
Blvd.,  Manchester  Ave.,  Kittyhawk  Ave.,  Interceptor,  Sepulveda  Blvd.,  92d,  Sepulveda  Westway 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5A,  58,  591 


53  part,  3 
56.  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) , 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


.($1,000). 


138 
4-6,633 


37 
20,252 


53 
19,616 


AS 
6,765 


Number  of 
establish- 
ments 


Retail  stores,  total"'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


138 


55  ex.  554- 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,   equipment 

stores ,  . . . . 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  m\isic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


10 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Drug  stores,  proprietary  stores. 


591 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


5 
11 
28 


7 
7 
1 
10 
2 


20 
9 
4 


20 
19 

1 


24 
4 
1 
1 
8 
2 
2 


MRC  No.  42. — Includes  the  stores  in  the  area  boxmded  by  Weybum  Ave.,  Gayley,  Le  Conte  Ave.,  Tiverton  Ave.,  Weybum  Ave.,  Hilyard  Ave., 
Lindbrook  Dr.,  alley  between  Lindbrook  Dr.  and  Glendon  Ave.,  Glendon  Ave.,  Wellworth  Ave.,  alley  west  of  Westwood  Blvd.,  Wilshire 
Blvd.,  east  property  line  of  U.S.  Soldiers  Home  (Los  Angeles)  


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,  - 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:  -' 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . . . 

Shopping  goods  stores:^ 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ( $1,  000) . . . 


139 
49,984 


38 
10,976 


56 
29,072 


45 
9,936 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


139 


3 
1 
2 

5 
2 

1 
1 

14 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,    5732 

58 

5812 

5813 


Autcmoti ve  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fumitiire,  heme  furnishings,   equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

13 

42 

9 
22 
19 


16 
15 

1 


27 

"3 

3 
3 
2 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

6t^„t,,^^„   ,io+o  r^-,-  *>,^a^   v-1t>^<!  r,r  hiisTneHs  In  STH  59  (pjr     591^  Tint  covered  in  anv  of  the  lines  below. 


LOS  ANGELES-LONG  BEACH,  CALIF.,  AREA  49 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOS  ANGELES-LONG  BEACH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  43. — : 


Includes  the  planned  center  known  as  "Whittier  Downs"  and  stores  on  East  Washington  Blvd.  from  Norvalk  Blvd.  to  Broadway 

(Los  Angeles  County) 


SIC 
code 


Kind  of  Imsisess 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  -' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1, 000) , 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1, 000) . 


Retail  stores,  total^. 


Luiber,  buildliig  materials,  hardware, 

fann  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


33 
14,121 


12 
10,268 


13 
3.120 


733 


Number  of 
establish- 
ments 


33 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  oustcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

'ibsludes  data  for  tbase  ^r,rlR   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers." -Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704).  72.  73.  75,  76,  78.  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing.  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total  i 
retail  trade  volume.  I 

Included  in  this  segment  were  only  those  non-  | 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non-' 
employer  establishments  reporting  a  sales  vol- 1 
ume  of  less  than  $2,500  were  not  included  in! 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year.  i 

COMPARISON  OF  THE  1954  AND  ! 

1958  CENSUSES  | 

In  all  major  respects,  the  1954  and  1958  Cen-; 
suses  were  conducted  under  similar  conditionsi 
and  procedures.     Strict  comparability  in  the  datajj 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departm.ents"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
:separately  classified  by  kind  of  business,  in  the 
il958  Census  they  have  been  combined  with  the 
'.retail  business  in  which  located.  As  a  result. 
At  is  anticipated  that  the  count  of  establishments 
;will  be  approximately  25,000  less  in  the  1958 
•Census  than  would  have  been  the  case  if  the 
J 1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
^categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
;ness  in  1954  are  included  with  "depanment 
-store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reponed  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

^  4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
A/hich   had   sales   volume   of   less   than  $2,500  in 

^he  census  year.  To  the  extent  that  price  in- 
;reases  since  1954  resulted  in  increases  in  the 
lollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
:han  were  included  in  the  1954  Census.  While 
he  exact  magnitude  of  this  phenomenon  is  un- 
cnown,  the  effect  on  total  volume  of  retail  sales 
indoubtedly  is  only  a  fraction  of  one  percent 
md  probably  has  little  effect  on  the  number  of 
uores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a' kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  accludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
!  lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

i 

j  General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
1  cept  for  "nonstore"  establishments. 

'  The  data  for  establishments  in  this  group  in 
'  the  1958  Census  of  Business  as  compared  with 
\  the  1954  Census  of  Business  are  affected  by  the 
I  treatment  in  1958,  of  leased  departments  as  parts 
I  of  the  establishment  within  which  they  operate 
•^  rather  than  as  separate  establishments.  The 
:  data  for  department  stores  are  most  affected 
'  by  this  change. 

i|      Department  stores   (SIC  531).— Establishments 
I  normally   employing   25   or  more  people  and  en- 
gaged in   selling   some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  sfatioitery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).- 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568). -Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).-Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566). -Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio ^ 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds i 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census,! 
were  included  in  this  group  are  now  included  with  j 
"Other  Retail  Stores."  1 

Furniture  stores  (SIC  57 12). -Establishments! | 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  excepi 
5712). -Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In-; 
eluded  are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coveringsi 
drapery,  curtains,  slip  covers,  upholstery  materii 
als;  china,  glassware,  metalware;  lamps  and  lamp j| 
shades,  blinds  and  window  shades;  etc.  jl 

ij 

Household  appliances,  radio.  TV  stores  (SiC " 
572  and  5732) .-Establishments  primarily  engage*! 
in  selling  household  appliances  (such  as  electric  am  I 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash 
ing  machines  and  dryers,  freezers,  electric  irons 
percolators,  hot  plates,  etc.)  and  radios,  televisioji 
sets,  and  record  players.  The  retail  establishmentj^ 
(primarily  engaged  in  the  sale  of  electric  and  gal;' 
appliances  for  household  use)  operated  by  publi^:, 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pr: 
marily  selling  musical  instruments  such  as  organt 
pianos,  horns,  stringed  instruments,  drums,  xylr 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments    primarily    engaged    in   selling 
■prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

I     Establishments    primarily    engaged    in   selling 
j  drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

i  Establishments  which  sell  prescriptions,  drugs, 
jOr  proprietary  medicines  in  combination  with  lines 
jlsuch  as  cosmetics,  toiletries,  tobacco,  magazines 
^and  books,  and  novelty  merchandise.  Those  stores 
■which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
.ited  liquor  stores  (SIC  JVlajor  Group  92  and  93)7- 
istablishments  primarily  selling  packaged  alco- 
lolic  beverages  such  as  ale,  beer,  wine,  and  whisky 
or  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
ire  included.  Stores  primarily  selling  prepared 
irinks  for  consumption  on  the  premises  are  not 
ncluded  in  this  category  but  are  classified  with 
[Jrinking  places  (SIC  5813). 

-  Book   stores    (SIC    5942). -Establishments   pri- 
narily  selling  new  books  and  periodicals. 

]  Stationery    stores    (SIC    5943).-EstabIiRhmenrs 
primarily  selling  stationery  items,  such  as  writing 


paper,    tablets,    accounting   forms,    legal   forms 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods   stores   (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597). -Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 
Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52,  55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments- retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  m 
he  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia 
Alaska  Hawaii.  Virgin  Islands.  Guam,  and  continental  United 
States  'showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15.  1958.  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2.500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10.000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  assales-sizel 
of  establishment,  employment -size  of  establishment,  lega  L 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trader 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  oi^ 
Business.  j 

Centr«il  Business  District  Reports  ; 

A  report  will  be  provided  for  each  of  a  number  of  larg'; 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  andannuai 
payroll)  by  kind  of  business  for  the  central  business  distric  , 
the  central  city,  the  central  city  exclusive  of  the  centrJ 
business  district,  the  standard  metropolitan  statistical  arec,, 
and  the  standard  metropolitan  statistical  area  exclusive  ci 
the  central  business  district.  In  addition,  for  a  number  (^ 
the  larger  metropolitan  areas,  statistics  are  publishea  tci 
major  business  centers  outside  the  central  business  distric 
Although  these  reports  are  designed  primarily  to  present  ir  • 
formation  for  retail  trade,  they  will  also  include  data  .J, 
two  service  businesses  hotels  and  motion  picture  theater, 
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areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
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geographic  areas,  for  such  subjects  as  size  of  wholesale 
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class  of  customer,  commodity  line  sales,  legal  form  of 
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will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  for 
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business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected  j 
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corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY]. 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth   Government. 

TTie  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
.picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

JDELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

-  Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 

■  mittees  obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
'recommendation  for  such  an  area  in  response  to  an  inquiry  from 

'the  Census  Bureau. 
I 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
"a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
'JTract  Committees: 

i  "The  primary  objective  of  this  operation  is  to  provide  a 

j  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

I'  tral   Business   District  with  those  in  the  remainder  of  the 

I  metropolitan  area  or  of  the  central  city." 

'  Because  there  are  no  generally  accepted  rules  for  determining 
Iwhat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
.provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
Ihighconcentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
required  that  the  CBD  ordinarily  should  be  defined  to  follow 


.lint 
1(2) 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD'e  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comptarisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  N&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  LOUISVILLE 


1958  AMD  1954 


Establislments,   Sales,   Annual  Payroll,   and  Bnplojrees,   by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


IQSA^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5<i 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accesso3?y  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . , 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


22 
7 

15 

41 

6 

13 

22 

135 
46 
21 

165 

33 
57 
36 
17 
45 
9 


32 


240 
151 


33 

214 
39 
13 

5 
32 
10 

6 


213,099 


1,880 

546 

1,334 

53,538 

(D) 

7,552 

(D) 

12,888 

55,237 

1,834 

32,081 

10,221 

14,347 

11,787 

1,904 

4,530 

989 


15,824 
7,657 
2,116 

6,051 

14,462 
9,688 
4,774 

6,523 

18,832 

2,981 

(D) 

706 

4,460 

416 

1,257 


8,890 
2,011 


31,983 


221 

46 

175 

9,100 
(D) 

1,440 
(D) 

846 
5,831 

189 

5,492 

1,895 

2,529 

2,103 

287 

641 

140 


2,741 

1,371 

329 

1,041 

3,308 

2,627 

681 

1,165 

3,090 

181 

(B) 

71 

1,058 

64 

137 


3,170 
508 


11,681 

63 
17 
46 

4,074 
(D) 
731 
(D) 

435 

1,243 

75 

2,012 

607 
997 
800 
125 
215 


678 

323 

85 

271 

1,720 

1,357 

363 

411 

970 
83 

(D) 
24 

286 
34 
39 


1,515 
190 


9,218 


60 
17 
43 

2,432 
(D) 
509 
(D) 

314 

1,229 

64 

1,663 

515 
832 
676 

95 
171 

50 


640 

314 

84 

242 

1,599 

1,279 

320 

357 

860 
69 

(D) 
24 

260 
29 
35 


1,439 
156 


1,024 


222,553 


25 

3,444 

6 

508 

19 

2,936 

38 

53,964 

6 

44,209 

12 

7,686 

18 

2,033 

158 

13,964 

44 

55,104 

31 

2,264 

193 

37,409 

39 

10,474 

52 

14,851 

30 

13,099 

17 

3,699 

50 

5,686 

30 

2,623 

73 

14,686 

21 

7,871 

6 

1,236 

42 

5,523 

231 

15,040 

148 

10,569 

83 

4,471 

30 

7,088 

201 

19,590 

40 

3,121 

7 

1,119 

4 

4A7 

47 

6,200 

12 

636 

5 

1,330 

9,070 
2,539 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,477,000,  of  which  $240,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments,  | 

'Both  1954  and  1958  data  limited  to  "employer"  establishments,  | 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below.  | 


LOUISVILLE,  KY.-IND.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

CITY  OF  LOUISVILLE 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 


(number) 


Full 
workweek 

(number) 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores ,., , 

Other , 

General  merchandise  grovqj  stores^ 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  aceessoi^  stores , 

Men's,  boys'  apparel  stores,  custom 

tailors , , 

Women's  clothing,  specialty  stores.., 

Ready-to-wear  stores  ^ , 

Family  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* , 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places t , 

Eating  places , 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores' , 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores 

Florists , 

Camera,  photographic   siroply  stores., , 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-4,311 


220 

126 

173 

7 

71 

67 

915 

216 

402 

315 

95 
49 
52 
94 
18 


221 
74 
39 

108 

973 
570 
403 

179 

697 
209 
14 
17 
56 
54 
7 


33 
24 


562,555 


27,366 

4,785 

22,581 

77,910 

59,315 

12,201 

(D) 

123,957 

105,556 

31,809 

41,831 

10,934 

16,227 

13,480 

6,279 

6,884 

1,389 


31,642 

16,162 

4,408 

11,072 

50,811 
32,326 
18,485 

26,111 

45,562 
16,667 
1,207 
1,044 
5,615 
1,926 
(D) 


69,102 


3,772 

424 

3,348 

12,771 

9,861 

2,120 

790 

8,159 

10,612 

2,953 

6,591 

1,984 

2,734 

2,316 

811 

892 

170 


5,469 

2,893 

791 

1,785 

9,778 
7,341 
2,437 

3,603 

5,394 
956 
194 
109 

1,248 
280 
(D) 


25,460 


950 
145 
805 

5,297 

3,824 

1,142 

331 

3,247 

2,306 

1,134 

2,521 

643 
1,090 
892 
366 
336 
86 


1,451 
701 
208 

542 

5,156 
3,918 
1,238 

1,508 

1,890 
427 
76 
38 
319 
122 
(D) 


20,630 


901 
132 
769 

3,379 

2,322 

773 

284 

2,322 

2,252 

960 

2,059 

541 
909 
753 
279 
267 
63 


1,362 
680 
198 

484 

4,538 
3,452 
1,086 

1,209 

1,648 
363 
72 
38 
288 
96 
(D) 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


3,902 


182 
85 
97 

145 

8 

51 

84 

925 

149 

324 

299 

48 
80 
49 
38 
74 
41 


183 
53 
26 


940 
4A4 
496 

188 

567 

156 

8 

24 

76 

56 


543,588 


28,566 
A,  798 
23,768 

75,015 
(D) 

10,249 
(D) 

118,700 

107,838 

24,487 

43,400 

11,251 

16,150 

14,343 

(D) 

6,843 

(D) 


28,806 
(D) 
(D) 

9,950 

49,270 
26,937 
22,333 

23,764 

43,742 

11,948 

(D) 

979 

7,412 

1,935 

(D) 


9,895 
4,164 


64,382 


3,764 

524 

3,240 

11,907 

(D) 

1,657 

(D) 

7,507 

9,299 

2,314 

6,813 

1,966 

2,774 

2,569 

(D) 

845 

(D) 


4,787 

2,890 

520 

1,377 

9,508 
6,635 
2,873 

3,230 

5,253 

620 

(D) 

88 

1,228 
274 
(D) 


3,334 
912 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise s^tores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish- 
-Jments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
LOUISVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establistaents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


RETAIL  STORES 
Retail  stores,  total'' 


1958^ 


Estab- 
lish- 
ments 


(number) 


5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardvrare, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores  . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


($1,000) 


custom 


Apparel,  accessory  stores 

Men's,  boys'  apparel  ptores, 

tailors* 

Women's  clothing,  specialty  stores. 

Ready-to-wear  stores ' 

Family  clothing  stores  

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores ,,•..•....•••♦••••••••••• 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores, .,•••....•••■•• • 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores. 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


6,097 


346 
145 
201 

221 
10 
89 


1,263 
315 
743 
400 

59 

117 
68 
70 

120 
24 

307 

101 

51 

155 

1,303 
784 
519 

251 

948 
273 
19 
28 
80 
66 
9 


Payroll , 

entire 

year 


($1,000) 


802,380 

42,742 

8,390 

34,352 

98,119 

67,420 

18,944 

(D) 

196,465 

146,538 

59,153 

52,546 

12,695 
19,240 
16,026 
10,183 
8,691 
(D) 


40,051 

19,951 

4,903 

15,197 

68,665 
44,494 
24,171 

36,129 

61,972 
21,586 
1,370 
1,644 
7,215 
2,883 
1,495 


10,588 
(D) 


93,476 

5,464 

741 

4,723 

15,655 

11,029 

3,195 

1,431 

12,567 

14,656 

5,206 

8,10; 

2,206 
3,132 
2,626 
1,488 
1,088 
(D) 


6,744 

3,593 

852 

2,299 

13,128 
9,983 
3,145 

4,946 

7,006 
1,240 
210 
155 
1,494 
490 
155 


3,602 
(D) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


34,713 

1,384 

273 

1,111 

6,588 

4,204 

1,759 

625 

4,961 

3,231 

2,003 

3,199 

722 
1,276 
1,044 
674 
431 
(D) 

1,785 
873 
231 

681 

6,971 
5,380 
1,591 

2,099 

2,492 

570 

85 

55 

408 

192 

47 


1,707 
(D) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales'' 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


27,959 

1,300 

237 

1,063 

4,125 

2,505 

1,147 

473 

3,427 

3,153 

1,686 

2,591 

599 
1,054 
874 
537 
329 
(D) 


1,667 
843 
215 

609 

6,147 
4,772 
1,375 

1,680 

2,183 

484 

78 

50 

370 

163 

43 


1,628 
(D) 


5,324   707,802 


275 
124 
149 

198 
10 
65 

119 

1,279 

213 

547 

361 

61 
99 
64 

50 
89 
44 


252 
71 
30 

127 

1,207 
580 
627 

241 

751 
197 
10 
32 
95 
62 
9 


44,808 

9,861 

34,939 

84,219 
60,727 
12,928 
10,512 

164,415 

140,816 

42,350 

50,506 

12,476 

18,841 

16,773 

7,586 

7,808 

3,553 


34,062 

18,203 

2,957 

12,590 

62,728 
34,304 
28,424 

29,196 

54,702 
15,131 
1,213 
1,299 
8,480 
2,236 
(D) 


10,016 
5,573 


79,844 

5,493 
1,096 
4,397 

13,103 
9,887 
2,064 
1,152 

10,031 

11,975 

3,858 

7,753 

2,124 
3,122 
2,894 
1,049 
928 
530 


5,575. 
3,335 

534 


1,706.  j 

11,853!,, 
8,272 
3,58ll 

3,936 

6,26? 

76g 

255 

103 

1,40^) 

323! 

(D)! 

|l 

i 

ij 
3,37i 
l,28i. 


Standard  Notes:      (D)     Withheld  to  avoid  disclosure.      _    (NA)     Not  available  •  -     «^P^^^^^^^^f ^ "    ^^.^^  „,3  separately  count 

*1954  data  limited  to  "employer"   establishments. 

^Both  1954  and  1953  data  limited  to  "employer"  establishments  T,„n„u 

Sl^cludes  data  for  those  kinds  of  business  in  SIC   59   (ex.    591)   not  covered  in  any  of  the  li^es  below. 


LOUISVILLE,  KY.-IND.,  AREA 


Table  -;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  LOUISVILLE,  THE  ENTIRE  CITY,  AND  LOUISVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  tiuslness 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  toteil^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. ,,,,, 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  s^ores , 

Limited  price  variety  stores 

Other  general  merchandise  stores... 

Food  stores , ,. 

Autcxnotlve  dealers. 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores , ,. 

Ready-to-wear  stores' , 

Family  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  fumishings  stores-* 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places ^ 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores i 

Flori  s  ts 

Camera,  photographic  siqjply  stores...,,..,....,,.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-i.2 


7.5 
-5A.6 

-0.8 
(D) 

-1.7 
(D) 

-7.7 


-19.0 

-W.2 
-2.A. 
-3A 
-10.0 
^8.5 
-20.3 
-62.3 

7.7 
-2.7 
71.2 

9.6 

-3.9 

-8.3 

6.8 

-8.0 

-3.9 

^.5 
(D) 

57.9 
-28.1 
-3^.6 

-5.5 


-2.0 

-20.8 


3.5 


^.2 
-0.3 
-5.0 

3.9 

(D) 

19.0 

(D) 

AA 

-2.1 

29.9 

-3.6 
-2.8 
0.5 
-6.0 
(D) 
0.6 
(D) 

9.8 

(D) 

(D) 

11.3 

3.1 

20.0 

-17.2 

9.9 

4.2 
39.5 

(D) 

6.6 

-2'i.2 

-0.5 

(D) 


(D) 
(D) 


8.9 


-1.2 
2.0 

15.8 
(D) 

81. A 
(D) 

6.0 

A. 6 

34.9 

62.7 
-8.2 
<W.7 
36.1 
(D) 
103,5 

(D) 

12.0 
(D) 
(D) 

13.4 

6.2 

38.3 

-23.2 

17.5 

10.7 
55.0 

(D) 

-36.5 

-4.7 

16.2 

(D) 


(D) 
(D) 


13.4 


-4.6 

-14.9 

-1.7 

16.5 

11.0 

46.5 

(D) 

19.5 

4.1 

39.7 

4.0 

1.8 

2.1 

^.5 

34.2 

11.3 

(D) 

17.6 

9.6 

65.8 

20.7 

9.5 

29.7 

-15.0 

23.7 

13.3 
42.7 
12.9 
26.6 
-14.9 
28.9 
(D) 


5.7 
(D) 


21.4 


-1.2 

-16.1 

3.2 

47.4 

(D) 

117.3 

(D) 

22.0 

6.5 

43.0 

56.3 
23.6 
22.6 
15.4 
113.0 
96.1 
(D) 

25.0 
19.0 
61.9 
29.4 

13.7 
46.6 
-19.0 

33.9 

22.9 
54.9 

(D) 
10.1 
20.8 
54.2 

(D) 


79.5 
(D) 


Standard  Notes:  (D)  Withheld  to  avoid  disclosure.  (NA)  Not  available.  ...  Represents  zero.  (Z)  Less  than  0.05  percent. 
^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
.'.lility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
s/hotels"  or  "motion  picture  theaters." 
1   'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
I   In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
I  ^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

LOUISVILLE  AND  OF  LOUISVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex,  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardvare  stores. 

Other 

General  merchandise  group  stores-' ........................... 

Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores 

Food  stores ................................................. 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*.... 

VTomen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  nrusic  stores,.... 

Eating,  drinking  places 

Eating  places 

Drinking  places. ..,,.,,,,,,. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. 

Jewelry  stores 

Florists 

Camera,  photographic  svjjply  stores... 


Percent  of  cl^  sales  in 
central  business  district^ 


1958 


37.9 

6.9 

11.4 
5.9 

68.7 

61.9 
(D) 

10.4 

52.3 

5.8 

76.7 
93.5 
88.4 
87.4 
30.3 
65.8 
71.2 

50.0 
47.4 
48.0 
54.7 

28.5 
30.0 
25,8 

25.0 

41.3 
17.9 

(D) 
67.6 
79.4 
21.6 

(D) 


1954 


40.8 

12.1 
10.6 
12.4 

72.1 

(D) 
75.0 

(D) 
10.4 
51.1 

9.2 

86.2 
93.1 
92.0 
91.3 

(D) 
83.1 

(D) 

51.0 
(D) 
(D) 

55.5 

30.5 
39.2 
20.0 

29.8 

44.8 
26.1 

(D) 
45.7 
83.6 
32.9 

(D) 


Percent  of  standard  metro- 
politan  statistical  area 
sales  in  central  business 
district^ 


1958 


26.6 

4.4 

■  6.5 

3.9 

54.6 

(D) 

6.6 

37.7 

3.1 

61.1 
80.5 
74.6 
73.5 
18.7 
52.1 
(D) 

39.5 
38.4 
43.2 
39.8 

21.1 
21.8 
19.8 

18.1 

30.4 
13.8 
CD) 
42.9 
61.8 
14.4 
84.1 


1954 


31A 

7.7 
5.2 
8.4 

64.2  I 
72.8  i' 
59.5 
19.3 

8.5 

39.1 

5.3 

74.1 

84.0 

78. B 

78,1  : 

48.8 

72.8 

73.8 

43.1 
43.2 
41.8  I 
43.9 

24.0 
30.8 
15.7 

24.3 

35.8 
20.6 
92.3 

34.4 
73.1 
28.4 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  dii^ct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


LOUISVILLE,  KY.-IND.,  AREA 
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Table  6.— RETAIL  STORES:   1953  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  LJJUISVUXE ,  THE  ENTIRE  CITY,  AND  LOUISVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  vhich  exclude  sales  of  nonstore  retailers — Ball  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ei.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-* , 

Lmber,  building  materials,  hardware, 

faun  equipment  dealers ., 

Hardware  stores, 

Other , 

General  merchandise  groirp  stores^ 

Department  stores .................... 

Limited  price  variety  stores 

Other  general  merchandise  stores...... 

Food  stores 

Autcmotlve  dealers 

Qasollne  service  stations. ............. 

.^Fparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores'... 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipfient 

stores 

Fumltiire  stores* , 

Other  heme  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores .............................. 

Eating,  drlidciiig  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  ftorea........ 

Other  retail  stores* 

Liquor  stores ........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 


0.9 
0.3 
0.6 

25.1 
(D) 
3.5 
(D) 

6.0 
25.9 

0.9 
15.1 

4.8 
6.7 
5.5 
0.9 

2.1 
0.5 


7.4 
3.6 
1.0 

2.8 

6.8 
4.5 
2.2 

3.1 


1.4 
(D) 
0.3 
2.1 
0.2 
0.6 


100.0 


1.5 
0.2 
1.3 

24.2 

19.9 

3.4 

0.9 

6.3 
24.8 

1.0 
16.8 


6.6 
3.5 

0.6 

2.5 

6.8 
4.8 
2.0 

3.2 


1.4 
0.5 
0.2 
2.8 
0.3 
0.6 


100.0 

4.9 
0.9 
4.0 

13.8 

10.5 

2.2 

(D) 

22.0 

18.8 

5.7 

7.4 


1.2 
0.2 


5.7 
2.9 
0.8 

2.0 

9.0 
5.7 
3.3 

4.6 

8,1 
3.0 
0.2 
0.2 
1.0 
0.3 
(D) 


100.0 


5.3 
0.9 
4.4 

13.8 
(D) 
1.9 
(D) 

21.8 

19.8 

4.5 


0.2 
3.0 
2.6 

(D) 
1.3 

(D) 


5.3 

(D) 
(D) 

1.8 

9.1 
5.0 
4.1 

4.4 

8.0 
2.2 
(D) 
0.2 
1.4 
0.4 
(D) 


100.0 

5.3 
1.0 
4.3 

12.2 
8.4 
2.4 
(D) 

24.5 

18.3 

7.4 

6.5 

1.6 
2.4 
2.0 
1.3 
1.1 
(D) 


5.0 
2.5 

0.6 

1.9 

8.6 
5.5 
3.0 

4.5 

7.7 
2.7 
0,2 
0.2 
0.9 
0.4 
0.2 


100.0 

6.3 

1.4 
4.9 

11.9 
8.6 

1.8 
1.5 

23.2 

19.9 

6.0 

7.1 

1.7 
2.7 
2.4 
1.1 
1.1 
0.5 


4.9 
2.6 
0.5 

1.8 

8.9 
4.8 

4.1 

4.1 

7.7 
2.1 
0.2 
0.2 
1.2 
0.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


12  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTEHS  IN  THE  LOUISVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No. 


-Includes  the  planned  center  known  as  "Bacon's  Shively  Shopping  Center"  and  stores  along 
Dixie  Hwy.  from  Stovers  Lane  to  Kendall  Lane 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,  58, 591 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Ssdes ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  groijp  stores^  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


24 
7,053 


7 

2,646 


7 
3,393 


10 
1,014 


Number  of 
establish- 
ments 


24 

1 
1 

2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  cxistcm 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drln3cLng  places ..,..,..,.. 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores..., 


MRC  No.  2. — Includes  the  planned  center  knovm  as  "Dixie  Manor  Shopping  Center"  and  stores  along  Dixie  Hwy.  from  6600  to  Crawford  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nonber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part 

533 
539 

54 


5251 
3 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000).. 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . . 

Shopping  goods  stores: ^ 

Nunber. 

Sales ($1,000).. 

All  other  stores: 

Nvmber 

Sales ($1,000).. 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores... 

Other 


General  merchandise  group  stores 


,2  3 


Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


38 
12,739 


4,696 


19 
5,592 


11 
2,451 


Number  of 
establish- 
ments 


38 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors 

Vcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores .........<.. 

Other  apparel  stores 


Furniture,  hone  furnishings,   equipment 

stores 

Fumitvire  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  v-ln^-"  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


3 

2 

12 

2 
5 
5 


of  business. 
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Table  7.— RETAIL  STOKES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  LOUISVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC.  No.  3. — Includes  stores  in  the  area  bounded  by  Willis  Ave.,  Frankfort  Ave.,  Fairfax  Ave.,  Wiltshire  Ave., 
Wilmington  Ave. .  Wallace  Ave. .  Lexington  Rd. .  and  Bauer  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Ntmber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardvrare  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


93 
2-1,230 


27 
7,977 


32 
7,826 


34 
8,427 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Foaily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinMng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . , . 


3 

7 

19 

5 
6 

4 

6 
2 

9 

3 

6 

13 
9 
4 


20 
3 
1 
2 
4 
1 


MRC  No.  4. — Includes  the  planned  center  known  as  "Youngstovm  Shopping  Center"  on  East  10th  St.  from  Western  Ave.  to  Nachland  Lane. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

22 

8,801 

554 

56 

6 

561,  567 

5,755 

562-3, 568 

562 

8 

565 

2,237 

566 

564,  569 

8 

57 

809 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

22 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

2 

592 

1 

594 

1 

595 

597 

5992 

4 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ■' 

Nvmber 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000) . 

All  other  stores: 

Nvmber 

Sales ($1,000) . 


Retail  stores,  total''. 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores' 

DeparUneuL  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Autcmotive  dealers. 


Gasolii)e  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apjjarel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fvimiture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  mvislc 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drvig  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

'Canera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^Giov^  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  covild  not  be  classified  by  detailed  kinds 

•'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^iilmited  to  "employer"  establistHnents , 

^Includes  data  for  tlK)se  TrinrlH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


APPENDIX 


Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  op)erated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 

14 


Enumeration  of  "Employers."— Information  for  I 
establishments   in  this   part  of  the  retail  trade 
field  was   obtained  by  means  of  a  mail  canvass. 
Report    forms  were  mailed  to  all  business  firms 
included    in    the  active   records   of  the  Internal 
Revenue   Service  as   subject  to  payment  of  Fed- 
eral   Insurance    Contributions  Act   (FICA)  taxes 
(i.e.,    employers   of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.   Also 
included  were  those  classified  in  major  groups  , 
70   (except  702  and  704),  72,  73,  75,  76,  78,  and  , 
79  of  the  service  industries  portion  of  the  SIC  j 
Manual,    and   in  public  warehousing,   SIC   major  , 
group  42,  except  421.     In  addition,  report  forms  j 
were  mailed  to  all  establishments  which  BOASI  ^ 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census    report  forms.      Each  estab-  i 
lishment  was   mailed  a  report  form  appropriate  ; 
to  its   BOASI  classification  (for  those  cases  for  . 
which   BOASI  classification  had  not  yet  been  es-  j 
tablished,  a  general  purpose  form  was  used),  but  i 
its   census   classification  was  deternuned  by  re-  { 
plies    to  questions   on  the  census   report  form,  j 

Enumeration    of  "Nonemployers."— This  group' 
was  defined  to  include  retail  businesses  other  than  ' 
those  represented  in  the  active  FICA  records  of 
the   Internal  Revenue  Service.      Information  for 
this   group  of  establishments  was   derived  from! 
the  1958  Federal  income  tax  returns.   Information! 
was   compiled  from  only  one-half  of  these  casesi 
and  census   results   for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.     The; 
"nonemployer"    segment  of  retail  trade,  although  j 
made   up  of  a   large  number  of  establishments, 
accounted  for  less  than   10  percent  of  the  totalj 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non-ij 
employer  establishments  which  reported  a  salea| 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  iiij 
these  tabulations,  regardless  of  the  period  oll| 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen-j 
suses  were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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"or   the  two  censuses  is  limited  by  the  following 
"actors: 

1.  The  physical  area  of  a  number  of  urban 
jlaces  in  the  1958  Census  is  not  the  same  as  it 
vas  in  1954  because  of  annexations  and  other 
xjundary  changes  which  have  occurred  since  the 
L954  Census.  This  factor  should  be  taken  into 
;onsideration  in  evaluating  changes  in  census 
indings  from  1954,  as  in  each  census  the  sta- 
istics  for  urban  places  are  in  accordance  with 
he  boundaries  for  those  places  in  the  census 
/ear. 

2.  Whereas  in  the  1954  Census,  "leased 
lepartments"  (businesses  operated  as  departments 
)f  a  retail  business,  under  different  ownership) 
vere  counted  as  separate  establishments  and 
jeparately  classified  by  kind  of  business,  in  the 
L958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
t  is  anticipated  that  the  count  of  establishments 
vill  be  approximately  25,000  less  in  the  1958 
Hensus  than  would  have  been  the  case  if  the 
L954  Census  procedure  had  been  followed.  In 
iddition,  there  will  be  some  redistribution  in 
he  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
iepartment  located  in  a  department  store  which 
vere  tabulated  in  the  "shoe  store"  kind  of  busi- 
less  in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
lepartments  in  the  1954  Census  reported  sales 
)f  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
>IC  Manual  have  necessitated  the  following  changes 
n  establishment  classifications  used  in  the  1954 
Hensus: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 


b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 


4.  Both  the  1954  and  1958  Censuses  ex- 
luded  those  businesses  with  no  paid  employment 
f'hich  had  sales  volume  of  less  than  $2,500  in 
ne  census  year.  To  the  extent  that  price  in- 
reases  since  1954  resulted  in  increases  in  the 
ollar  volume  of  sales,  the  1958  Census  includes 
tores  with  a  lesser  physical  volume  of  business 
lan  were  included  in  the  1954  Census.  While 
ie  exact  magnitude  of  this  phenomenon  is  un- 
nown,  the  effect  on  total  volume  of  retail  sales 
ndoubtedly  is  only  a  fraction  of  one  percent 
nd  probably  has  little  effect  on  the  number  of 
tores  included  in  the  census. 
i 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E stablishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,    and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real'  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consLst  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek- 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodlties. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  comnrKxlity.  For 
exam^e,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  thej 
measurement  of  dollar  volume  of  sales  is  minor 
In  total,  the  "nonemployer"  establishments  ac-j 
count  for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies,  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

!  The  data  for  establishments  in  this  group  in 
Ithe  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
,rather  than  as  separate  establishments.  The 
^data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
ixadio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
■is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 

•r    more    is    classified    as  a   department   store 

.even    if    sales    of  one  of  the  groups  described 


!» 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centid  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  nnajor 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with  i 
"Other  Retail  Stores." 

Furniture    stores    (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.   Also  included 
in  this   classification  are  establishments  selling! 
household  appliances,    record  players,  and  radio  , 
and  TV   sets,   provided  the  receipts  from  sales'; 
of    furniture  and   sleep  equipment   exceed  those ' 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 


5712).— Establishments  primarily  selling  home  fur 
nishings  other  than  household  furniture,  mat-, 
tresses,  springs,  and  other  sleep  equipment.  In-' 
eluded  are  stores  primarily  engaged  in  selling! 
such  lines  of  home  furnishings  as  floor  coverings;i 
drapery,  curtains,  slip  covers,  upholstery  materi-' 
als;  china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732). -Establishments  primarily  engagec ; 
in  selling  household  appliances  (such  as  electric  at?  | 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash-|| 
ing  machines  and  dryers,  freezers,  electric  ironsji! 
percolators,  hot  plates,  etc.)  and  radios,  televisioi!i;i 
sets,  and  record  players.  The  retail  establishmentijij 
(primarily  engaged  in  the  sale  of  electric  and  gaf  j 
appliances  for  household  use)  operated  by  publi'ji™ 
utility  firms  are  included  in  this  category.  i  ■ 

Music  stores  (SIC  5733). -Establishments  priji 
marily  selling  musical  instruments  such  as  organg|, 
pianos,  horns,  stringed  instruments,  drums,  xylol 
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jhones,  etc.    Alyo  those  esiabliKhments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (JSIC  5812) 

Establishments  primarily  engaged  in  selling 
jrepared  foods  and  drinks  for  consumption  on  their 
5wn  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
Jrinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary    Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other    Retail    Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  ^IC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Fistablishments  pri- 
marily selling  Bicycles  ^nd  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA    FOR   MAJOR   RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  C^enters,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.),  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All    other    retail  stores  (SIC  52,  55,  599). 


U.  S.  DEPARTMENT  OF   COMMERCE 

BUREAU   OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 


POSTAGE  AND  FEES  PAID 
.  S.  DEPARTMENT  OF  COMMERCE 


OFFICIAL  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments-- retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.    The  Pennsylvania  and  ' 
New    Jersey    reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments;  j 
in  the  area.  j 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment-size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States.i; 
with  cross-classification  by  related  subjects.  | 

Trade  Reports  j| 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  ol 
Business. 

j 
Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  larg^ 
metropolitan  cities,  with  data  presented  by  kind  of  businessj 
Includes  general  statistics  (establishments,  sales,  andannuaj 
payroll)  by  kind  of  business  for  the  central  business  districtj 
the  central  city,  the  central  city  exclusive  of  the  central  i 
business  district,  the  standard  metropralitan  statistical  ares/j 
and  the  standard  metropolitan  statistical  area  exclusive  ft 
the  central  business  district.  In  addition,  for  a  number  o| 
the  larger  metropolitan  areas,  statistics  are  published  foi 
major  business  centers  outside  the  central  business  district! 
Although  these  reports  are  designed  primarily  to  present  ini 
formation  for  retail  trade,  they  will  also  include  data  foJ 
two  service  businesses  hotels  and  motion  picture  theatersj 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  covinties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordemce  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  cind  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- ^ 
corporate  the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-siae  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series: 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of  I 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131and224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Conunonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 

i  picture  theaters   in  the  selected  central  business  districts. 

I 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
,  none  to  about  two  dozen.  The  entire  series  of  reports  covers 
i97   SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
;  MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

i     Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for   the   Bureau   of  the   Census   prior   to   the  1954  Census  of 
;  Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented.   The  delineation  of  central  business  districts  was  ac- 
j  complished  with  the  cooperation  of  the  Census  Tract  Committees 
5  in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees   obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
'Planning  agencies,  welfare  organizations,  local  governmental 
j bodies,  etc.  Central  business  districts  have  been  delineated  only 
iin  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
•1950  Census  of  Population  or  a  subsequent  special  census  prior 
^to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
(recommendation  for  such  an  area  in  response  to  an  inquiry  from 
jthe  Census  Bureau. 

■*    The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
■  a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 

Tract  Committees: 

I 

j        "The  primai-y  objective  of  this  operation  is  to  provide  a 

\    basis  for  comparing  changes  in  business  activity  in  the  Cen- 

1 1    tral   Business   District.,  with  those  in  the  remainder  of  the 

1 1     metropwlitan  area  or  of  the  central  city." 

1  Because  there  are  no  generally  accepted  rules  for  determining 
.what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
'did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
I  provided  a  general  characterizationof  the  CBD,  describing  it  as 
i|"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
i(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  wnat  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data,  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of'information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SEtECTED  SERVICE  ESTABLISfflENTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  MH4PHIS 

Establlsbnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  b\isiness 


1958 


Estab- 
lish- 
ments-^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(nunber) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  ai)parel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Ho\iflehold  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


392 


5 
4 
1 

17 
4 
6 
7 

18 


13 

111 

34 
24 
17 
22 
29 
2 


37 
23 

1 

13 

79 

77 

2 

11 

98 
14 
3 
2 
23 
3 
1 


17 
7 


108,763 

(D) 
(D) 
(D) 

46,958 

42,585 

3,568 

805 

2,503 

(D) 

839 

26,466 

6,752 
9,426 
8,389 
6,572 
(D) 
(D) 


6,565 

4,525 

(D) 

(D) 

4,648 

(D)| 

m 

2,382 

10,528 
2,165 
(D) 
(D) 
4,979 
167 
(D) 


5,718 
1,454 


20,223 

(D) 
(D) 
(D) 

10,836 

10,096 

634 

106 

241 

(D) 

91 


1,039 

1,383 

1,218 

952 

(D) 

(D) 


1,059 
702 
(D) 

(D) 

1,113 
(D) 
(D) 

488 

1,759 
99 
(D) 
(D) 
1,121 
30 
(D) 


2,067 
369 


8,662 

(D) 
(D) 
(D) 

4,961 

4,549 

362 

50 

128 

(D) 

40 

1,533 

342 
582 
512 
419 
(D) 
(D) 


349 
256 
(D) 

(D) 

764 
(D) 
(D) 

189 

579 
36 
(D) 
(D) 
341 
14 
(D) 


,389 
150 


7,753 

(D) 
(D) 
(D) 

4,418 

4,134 

249 

35 

109 

(D) 

39 

1,316 

314 
521 
462 
347 
(D) 
(D) 


337 
245 
(D) 

(D) 

707 
(D) 
(D) 

173 

536 
34 
(D) 
(D) 
316 
13 
(D) 


1,211 
142 


472 


123,843 


6 
2 
4 

1,402 
(D) 

(d) 

16 
4 
6 
6 

45,972 

40,638 

4,817 

"  517 

18 

3,351 

6 

(D) 

13 

1,035 

L53 

29,108 

27 
45 
22 

30 
32 
17 

4,145 
9,969 

8,538 
8,705 
5,257 
1,021 

44 

21 

6 

7,377 

4,459 i 

489 

16 

2,427 

89 
79 
10 

4,816 

4,606 

210 

10 

3,268 

L17 

23 

U 

3 

23 

4 

4 

(D) 
3,193 
1,109 

634 
5,43* 

191 

(D) 

6,481 
1,826 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonanployer"  establiafr- 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $2,890,000  of  which  $1,314,000  are  Included  in  SIC  56. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  59l)  not  covered  in  any  of  the  lines  l>elow. 


MEMPHIS,  TENN.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  MIMPHIS 

Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  en5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 
year 


($1,000) 


RETAIL  STOKES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers ,. 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinilmg  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


4,213 


182 
.  74 
108 

188 
10 
70 
80 

859 

194 

559 

292 

62 
80 
57 
65 
62 
15 

270 

125 

42 

103 

794 

731 

63 

279 

596 

136 

16 

41 

62 

(NA) 

(NA) 


602,087 

28,681 

6,529 

22,152 

92,764 

(D) 

9,211 

(D) 

144,629 

115,712 

42,816 

41,819 

(D) 

13,542 

12,027 

12,338 

6,388 

(D) 


27,488 

15,271 

3,450 

8,767 

32,744 

31,325 

1,419 

24,192 

51,242 

20,692 

997 

2,269 

8,808 

(NA) 

(NA) 


(D) 
(D) 


68,326 

3,322 

7&i 

2,558 

16,738 

(D) 

1,430 

(D) 

8,931 

10,526 

4,126 

5,604 

(D) 
(D) 
1,576 
1,572 
895 
125 


4,112 

2,199 

(D) 

(D) 

6,701 

6,542 

159 

3,192 

5,074 
731 
(D) 
(D) 
(D) 
(NA) 
(NA) 


(D) 
(D) 


27,857 

1,010 
267 
743 

7,302 
(D) 
882 
(D) 

3,854 

2,379 

1,784 

2,432 

(D) 
(D) 
713 
783 
358 
62 


1,242 
670 
(D) 

(D) 

4,552 

4,421 

131 

1,428 

1,874 
305 
(D) 
(D) 
(D) 
(NA) 
(NA) 


(D) 
(D) 


24,154 

952 
245 
707 

6,022 
(D) 
590 
(D) 

3,000 

2,323 

1,622 

1,993 

(D) 
(D) 
626 
589 
253 
58 


1,196 
647 
(D) 

(D) 

4,105 

3,937 

118 

1,222 

1,719 
281 
(D) 
(D) 
(D) 
(NA) 
(NA) 


(D) 
(D) 


3,789 


156 
77 
77 

157 

7 

71 

79 

865 

168 

387 

305 

42 

100 

55 

67 

51 
41 


247 
89 
33 

85 

702 
592 

110 

249 

553 
170 
17 
29 
56 
50 
7 


45 
42 


526,743 

27,853 

5,231 

22,550 

73,710 

60,937 

7,747 

5,026 

121,868 

117,138 

28,708 

39,937 

5,055 

(D) 

(D) 

12,309 

(D) 

1,847 


26,629 
(D) 
(D) 

11,189 

28,177 

25,844 

2,333 

16,002 

46,721 

20,082 

1,594 

(D) 

6,972 

1,817 

826 


8,030 
3,964 


57,919 

3,190 

634 

2,556 

12,370 

10,606 

1,143 

621 

7,883 

8,830 

2,857 

6,124 

748 
(D) 
(D) 
1,805 
(D) 
290 


4,532 
(D) 
(D) 

1,825 

5,378 

5,089 

289 

2,142 

(D) 
692 
(D) 
(D) 
(D) 
(D) 
120 


2,613 
817 


Standard  Notes:      (D)     Withheld  to  avoid  disclosure.         (NA)     Not  available.         ...     Represents  zero. 

^All  1954  group  totals   (i.e.,   SIC  2  digit)   and  1958  group  totals     for  SIC   53  and  56  may  include     data  for  "nonemployer"  establish- 
ieata  rfiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers   (i.e.,  mail  order,   direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  Incorporate  leased  deparljnents  data  with  main  store.     In  1954  data,   leased  departaents  are  separately    classified  as 
I  tores . 

1954  data  limited  to  "employer"  establishnents. 
^oth  1954  and  1958  data  limited  to  "employer"  establishnents. 
Includes  data  for  those  kinds  of  business  in  SIC  59   (ex.   591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

MHffiHIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(nuBiber) 


Sales  >■ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eiployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales  1^ 


($1,000) 


52 

5251 

52  ex,  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  graap   stores^  ^. 
Department  stores 

Limited  price  variety  stores. . . . . . 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 

Gasoline  service  stations. 


Apparel,  accessory  stores....... 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 
Ready-to-we£ir  stores'.. ,,....,.... 

Family  clothing  stores'., 

Shoe  stores , 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. ...... 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  sv5)ply  stores. 


SELECTED  SERVICE  TRADES 


4,707 

205 

34 

121 

244 
11 
73 

118 

997 

221 

641 

310 

63 
84 
60 
71 
69 
15 


283 

134 

42 

107 

858 

790 

68 

301 

647 
140 
19 
45 
66 
78 
11 


Hotels 

Motion  picture  theaters. 


43 
59 


643,339 

31,021 

6,987 

24,034 

97,770 

75,560 

9,435 

(D) 

157,051 

123,759 

48,014 

42,851 

8,382 
13,832 
12,314 
12,834 

6,615 
(D) 


28,270 

15,947 

3,450 

8,873 

34,903 

33,330 

1,573 

25,879 

53,821 
21,484 
1,043 
2,367 
8,969 
2,568 
684 


7,315 
(D) 


71,590 

3,589 

812 

2,777 

17,158 

14,768 

1,453 

(D) 

9,526 

11,196 

4,556 

5,707 

1,234 
1,813 
1,605 
1,615 
920 
125 


4,188 

2,268 

(D) 

1,341 

7,079 

6,897 

182 

3,360 

5,231 
746 
216 
238 

1,749 

416 

47 


2,606 
(D) 


29,428 

1,091 
237 
804 

7,530 

6,160 

902 

(D) 

4,165 

2,579 

1,986 

2,491 

428 
824 
731 
808 
369 
62 


1,275 
696 
(D) 

409 

4,842 

4,697 

145 

1,527 

1,942 
310 

66 
100 
559 
181 

33 


1,707 
(D) 


25,573 

1,030 
264 
766 

6,219 

5,275 

601 

(D) 

3,252 

2,520 

1,808 

2,040 

390 
722 
640 
607 
263 
58 


1,228 
673 
(D) 

391 

4,385 

4,255 

130 

1,309 

1,782 

286 

60 

89 

524 

160 

32 


1,484 
(D) 


4,215 

190 
97 
91 

208 

7 

76 

125 

1,001 

194 

450 

316 

42 
102 
57 
72 
53 
41 


259 
95 
34 

90 

750 
628 
122 

265 

582 
175 
17 
30 
59 
54 
7 


45 
48 


558,185 


30,463 

6,393 

23,998 

77,207 

60,937 

7,897 

8,373 

131,968 

121,274 

33,519 

40,465 

5,055 

14,232 

12,273 

12,697 

6,528 

1,847 


27,439 

12,783 

2,996 

11,292 

29,940 

27,286 

2,654 

17,142 

48,768 

21,268 

1,594 

(D) 

7,041 

1,907 

826 


8,030 
4,375 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  !ze3?o. 

'^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  x^art  of  SIC  53. 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  a: 
stores. 

*1954  data  limited  to  "employer"  establlshnents .  i 

'Both  1954  and  1958  data  limited  to  "employer"  establistments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MEMPHIS,  TENN.,  AREA 


Table  4.— RETAIL  STCBES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  MEMPHIS,  THE  ENTIRE  CITY,  AND  MEMPHIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
c,entral 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  faim  eguipment 

dealers ...........,.,..,,,,,,....,......., 

Hardware  stores. 

.  Other 

General  merchandise  group  stores^  5..... 

Department  stores 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores,,,, 

Food  stores. , 

Autcmotive  dealers. .........,,,,.,...,.,...,...,,.., 

Gasoline  service  stations. ,.,,,,,,,,,,,,,,,,.,,,,,,, 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ..,,., 

Women's  clothing,  specialty  stores,,... 

Ready-to-wear  stores^ 

Family  clothing  stores-* 

Shoe  stores ...........,,.,,,.. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places .........,..,, 

Eating  places ,.,......*....., 

Drinking  places - 

Drug  stores,  proprietary  stores..... 

Other  retail  stores" ................................. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores...... 

SELECTED  SERVICE  TRADES 


Hotels. 

Motion  pictia-e  theaters. 


-12.2 


(D) 
(D) 
(D) 

2.1 

-25.9 
55.7 

-25.3 

(D) 

-18.9 

-9.1 

62.9 

-5.-4 

-1.7 

-24.5 

(D) 

(D) 

-11.0 
1.5 
(D) 
(D) 

-3.5 
(D) 
(D) 

-27.1 

(D) 
-32.2 

(D) 

(D) 

-8.2 

-12.6 

(D) 


-11.8 
_-20A 


14.3 


3.0 

ai.8 

-1.8 

25.8 
(D) 

18.9 
(D) 

18.7 

-1.2 

49.1 

4.7 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 

3.2 

(D) 

(D) 

-21.6 

16.2 

21.2 

-39.2 

51.2 

9.7 

3.0 

-37.5 

(D) 

26.3 

(NA) 

(NA) 


(NA) 
(NA) 


22.4 


(D) 
(D) 
(D) 

65.1 
(D) 

92.6 
(D) 

19.9 

(D) 

51.7 

41,8 
(D) 
(D) 
(D) 

60.0 
(D) 
(D) 

8.7 
(D) 
(D) 
(D) 

20.3 
(D) 
(D) 

71.3 

(D) 
9.7 
(D) 
(D) 
147.4 
(NA) 
(D) 


(NA) 
(NA) 


15.3 


1.8 
9.3 
0.2 

26.6 

24.0 

19.5 

(D) 

19.0 

2.0 

43.2 

5.9 
65.8 
-2.8 

0.3 
1.1 
1.3 
(D) 

3.0 

24.8 

15.2 

-21.4 

16.6 
22.2 

-40.7 

51.0 

10.4 

1.0 

-34.6 

(D) 

27.4 

34.7 

-17.2 


-8.9 
(NA) 


23.1 


(D) 
(D) 
(D) 

62.7 

62.4 

90.5 

(D) 

20.2 

(D) 

45.2 

44.3 
79.1 
3.4 
5.1 
56.9 
(D) 
(D) 

10.8 

45.6 

(D) 

(D) 

20.4 
(D) 
(D) 


(D) 
6.9 
(D) 
(D) 
146.8 
39.9 
(D) 


3.1 
(NA) 


•Standard  Notes:   (D)  Withheld  to  avoid  disclosure. 


(NA)  Not  available. 


, .  Represents  zero.    (Z)  Less  than  0.05  percent. 


^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 


^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store. 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ocmputing  percent  change. 

^In  canputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 


In  1954  data,  leased  departments 


^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195^4  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

KMPHIS  AND  OF  MiMPHIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5-; 

55  ex.  554 

55"; 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ ................................. 

Lumber,  building  materials,  hardware,  fann  equipment  dealers 

Hardware  stores, . •,•........,...,.,,... 

Other 

General  merchandise  group  stores.*  ^. ........................ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .......................... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations..,,...,,,,,.,,,. ,.,,.,..,..,, 

Apparel,  accessory  stores, ,,,,...,,, ,.,,,,,,...,,.,,,., 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* . .,,,,, ,, 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores',,,, ,..,,.. ••.,,.,,,,.,,, 

Family  clothing  stores' , 

Shoe  stores, ,,,,,,,,.,,,,,,..,,,.,...,,,,,,,,,,,,,,,,,,,,, 
Other  apparel  stores ,.,,,,,,,.,,,,, 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores*. ...,,., ,,,,,,,,,,,,,,,,,,,,,.,,,,. 

Other  home  furnishings  stores*,,.,,,,,,,,,,,,,,,,.,,,,,,,. 
Household  appliance,  radio,  TV,  music  stores 

Eating,  drinMng  places 

Eating  places 

Drinking  places, . ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,.,, 

Drug  stores,  proprietary  stores, ,,,,,.,.,.,,,,..,.,,,,.,,,,, 

Other  retail  stores* , .,,,,,,, 

Liquor  stores 

Book,  stationery  stores ,,,..,,,,,,..,,,,,,,,,.,., 

Sporting  goods,  bicycle  stores.,,,,,,,,,,,,,,,,,,.,,,.,,,. 

Jewelry  stores ,,,,.....,,,,,,,,,.,,,,,,,, 

Florists 

Camera,  photographic  svgjply  stores,,,,,.,.,.,,,..,,,.,,,,. 


Percent  of  city  sales  In 
central  business  district 


1958 


18.1 

(D) 
(D) 
(D) 

50.6 
(D) 

38.7 
(D) 

1.7 

(D) 

2.0 

63.3 

(D) 

69.6 

69.8 

53.3 

(D) 

(D) 

23.8 

29.6 

(D) 

(D) 

14.2 
(D) 
(D) 

9.8 

20.5 

10.5 

(D) 

(D) 

56.5 

(NA) 

(D) 


1954 


23.5 

5.0 
(D) 
(D) 

62.4 
66.7 
62.2 
10.3 

2.7 

(D) 

3.6 

72.9 

82.0 
(D) 
(D) 

70.7 
(D) 

55.3 

27.7 
(D) 
(D) 

21.7 

17.1 

17.8 

9.0 

20.4 

(D) 
15.9 
69.6 

(D) 
77.8 
10,6 

(D) 


Percjmt  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


16.9 

(D) 
(D) 
(D) 

48.0 

56.4 

37.8 

(D) 

1.6 

(D) 

1.7 

61.8 
80.6 
68.1 
68.1 
51.2 
(D) 
(D) 

23.2 

28.4 

(D) 

(D) 

13.3 
(D) 
(D) 

9.2 

19.6 
10.1 
(D) 
(D) 
55.5 
6.5 
(D) 


1954 


22.2 

4.6 
(D) 
(D) 

59.5 
66.7 

61.0 
6.2 

2.5 

(D) 

3.1 

71.9 
82.0 
70.0 
69.6 
68.6 
80.5 
55.31  |j 

26.9  ! 
34.9 
16.3 
21,5; 

16.1 
16.9 

7.9  < 

i9.i  j 

(D| 
15.0  ] 
69.  f'' 

77.( 

10.( 

(E 


i 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  i)ercent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  deptirtments  data  with  main  store.  In  1954  data,  leased  departments  arejj 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establistments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MEMPHIS,  TENN.,  AREA 


11 


Table  6.— RETAIL  STORES:   1958  JW)   195-5 — ^PERCENTAGE  DISTRIBDTION  OF  SAIJS,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  MMPHIS,  THE  ENTIRE  CITY,  AND  MiMPHIS  STANDAJID  ^4ETR0P0LITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  \ibieh   exclude  sales  of  Bonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


195-; 


.  52 

525L 
[   52  ex.  5251 

53  part* 
531 
533 
:  539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 
;  562 

565 

566 
'  564,  569 

;  57 

;  5712 

;  5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stares,  total?...... , 

Lmber,  building  materials,  hardware, 

fann  etiuliment  dealers .., 

Hardware  stores. , ...,.....,.....,...,, 
Other , 

General  merchandise  group  stores*  ^..... 
Department  stores 

Limited  price  variety  stores...,....., 
Other  general  merchandise  stores...... 

Food  stores 

AutcDotlve  dealers , 

Qnnol  1jn  service  stations 

Appeiel,  accessory  stores........ 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Vcmen's  clothing,  specialty  stores.... 
Ready-to-weeir  stores' . .............. 

Family  clothing  stores'....... 

Shoe  stores 

Other  apparel  stores 

Fomlture,  bonie  fuxDlahlngs,  equipient 

stores , 

Furniture  stores*. 

Other  hcoe  furnishings  stores  ........ 

Household  appliance,  radio,  TV,  music 
stores. 

Eating,  drtiddng  places 

Eating  places 

DrlnJdLng  places........... 

Drug  stores,  proprietary  stores......... 

Other  retail  stores'. , 

Liquor  stores......................... 

Book,  stationery  stores ...., 

Sporting  goods,  bicycle  stores 

Jewelry  stores, 

Florists '., 

Camera,  photographic  svgjply  stores..., 


100.0 

(D) 
(D) 
(D) 

43.1 

39.2 

3.3 

0.7 

2.3 

(D) 

0.8 

24.3 

6.2 
8.7 
7.7 
6.0 
(D) 
(D) 


6.0 
4.2 
(D) 

(D) 

4.3 
(D) 
(D) 

2.2 

9.7 
2.0 
(D) 
(D) 
4.6 
0.2 
(D) 


100.0 

1.1 

(D) 
(D) 

37.1 

32.8 

3.9 

0.4 

2.7 

(D) 

0.8 

23.5 

3.3 
8.0 
6.9 
7.0 
4.2 
0.8 


6.0 
3.6 
0.4 

2.0 

3.9 
3.7 
0.2 

2.6 

(D) 
2.6 
0.9 
0.5 
4.4 
0.2 
(D) 


100.0 


4.8 
1.1 
3.7 

15.4 
(D) 
1.5 
(D) 

24.0 

19.2 

7.1 

7.0 

(D) 
2.2 

2,0 
2.0 
1.1 
(D) 


4.6 
2.5 
0.6 

1.5 

5.4 
5.2 
0.2 

4.0 

8.5 
3.4 
0.2 
0.4 
1.5 
(NA) 
(NA) 


100.0 

5.3 
1.0 
4.3 

14.0 
11.6 

1.5 
0.9 

23.1 

22.2 

5.5 

7.6 

1.0 
(D) 
(D) 
2.3 
(D) 
0.4 


5.1 
(D) 
(D) 

2.2 

5.3 
4.9 
0.4 

3.0 

8.9 
3.8 
0.3 
(D) 
1.3 
0.3 
0.2 


100.0 

4.8 
1.1 
3.7 

15.2 

11.7 

1.5 

(D) 

24.4 

19.2 

7.5 

6.7 

1.3 
2.2 
1.9 

2.0 
1.0 
(D) 


4.4 
2.5 
0.5 

1.4 

5.4 
5.2 
0.2 

4.0 

8.4 
3.3 
0.2 
0.4 
1.4 
0.4 
0.1 


100.0 

5.5 
1.1 
4.3 

13.8 

10.9 

1.4 

1.5 

23.6 

21.7 

6.0 

7.2 

0.9 
2.5 
2.2 
2.3 
1.2 
0.3 


5.0 
2.3 
0.5 

2.1 

5.4 
4.9 
0.5 

3.1 

8.7 
3.8 
0.3 
(D) 
1.3 
0.3 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  i)ercent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  Incorporate  leased  departnents  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 
•  *1954  data  limited  to  "employer"  establishments  in  ocntputlng  percent, 
'in  ccmputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 
'includes  data  for  those  iHptSH  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MiNPHIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


-Includes  the  stores  on  North  Watldns  and  North  Cleveland  from  Somerset  PI.  to  Peach  Ave.,  and  on  Overton  Park  Ave.  from 

Garland  to  North  Claybrook 


SIC 
code 


Kind  of  ■business 


Total 


SIC 
code 


Kind  of  business 


number  of 

establish^ 

ments 


54,58,591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Canvenlenoe  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Number 

Sales (  $1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvfare, 

faun  equipnent  dealers 

Hardware  Jtores 

Other 

General  merchandise  group  stores'  ^  .... 
Departoent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . , , . . 

Food  stores 


31 
23,202 


10 
3,335 


11 
(D) 


9 
(D) 


Number  of 
establish- 
ments 


55  ex.  554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Appai«l,  accessory  stores''' 

Men's,  boys'  apparel  stores,  custom 

tailors ; 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fcmily  clothing  stores '. , 

Shoe  stores , . 

Other  apparel  stores , 

Furniture,  home  furnishings,  equijment 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores. , 

Eating,  drinMng  places , 

Eating  places ' 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores i 

Book,  stationery  stores , . . . . 

Sporting  goods,  bicycle  stoi«s 

Jewelry  s-tores , 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2. — Includes  the  planned  center  known  as  "Park  Shopping  Center"  and  the  stoares  on  Park  Rd.  from  Shotwell  to  Graham 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531' 
533 

539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number. , 

Sales , ($1,000). 

Shopping  goods  s'tores:^ 

Number 

Sales...,. ($1,000). 

All  other  stores: 

Number. 

Sales ($1,  000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other. 


General  merchandise  group  stores'  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


29 
7,024 


10 
4,707 


9 
1,471 


10 
846 


Number  of 
establish- 
ments 


29 


Food  stores. 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmo'tive  dealers 

Gasoline  service  stations. 


Ajjparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  cus"tan 

tailors 

Women's  clothing,  specialty  s'tores.. 

Ready-to-wear  stores^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

S'tores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores ...... 

Other  retail  stores*. ................ 

Liquor  stores ...................... 

Book,  stationery  stores. .....,.,,.. 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores, 

Florists 

Camera, ' photographic  supply  stores. 


^1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  . 

^roup  totals  for  SIC  53   and  56  may  include  "nonanployer"  establishments  irtiioh  could  not  be  classified  by  detailed  kinds  of  busines^j 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "employer"  establishments, 

^Includes  data  for  those  Muds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MEMPHIS,  TENN.,  AREA 
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MRC  No.  3. — Includes  the  planned  center  known  as 


"Poplar-Highland  Plaza"  and  the  stores  on  Poplar  Ave.  from  South  Reese  to 
South  Highland 


Kind  of  husiness 


Total 


SIC 
code 


Kind  of  tmsiness 


Ninaber  of 

establish^ 

ments 


Retail  stores,  total: 

Nimber 

Sales ($1,000) 

Ccmvenience  goods  stores: 

Nimber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) 

All  other  stores: 

Nvmber 

Sales ($1,000) 

Retail  stores,  total* 

Limber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores ^ 

Other 

General  merchandise  group  stores^  ' . . . . 

Departmemt  stores , 

Limited  price  variety  stores 

Other  general  ffierchandlse  stores 

Food  stores 


32 
15,218 


4,859 


16 
9,19-; 


1,165 


Nimber  of 
establish- 
ments 


32 


55  ex.  554 
554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  oustcm 

tailors , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores , 

Other  apparel  Stores 

Furniture,  hone  furnishings,  equipment 

stores , 

Furniture  stores 

Other  hone  fiu'nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liqxior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


11 

2 
3 
3 

1 
4 

1 


MRC  No.  4. — Includes  the  stores  on  Poplar  Ave.  frcm  Colonial  Rd.  to  Grove  Park  and  Betty  Brooks  Lane 


vinn   of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


Retail  stores,  total:* 

Hmher 

Sales (|1,000)... 

Convenience  goods  stores: 

Hmber 

Sales ($1,000)... 

Shopping  goods  stores:* 

Nimber 

Sales ($1,000)... 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  e(iuipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


30 
12,403 

10 
4,125 


10 
(D) 


All  other  stores: 

Nimber 

Sales ($1,000)... 


10 
(D) 


Nimber  of 
establish- 
ments 


30 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 
5312 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wdnen's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipient 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


iandard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

(iroiqi  totals  for  SIC  53  and  56  may  include  "nanemployer"  establlstaents  lAich  could  not  be  classified  by  detailed  kinds 
ijSxcludes  nonstore  retailers  (i.e.,  1nH^^  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
jJmlted  to  "anployer"  establlshieiits . 
ncludes  data  for  those  irinrlR  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


of  business. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MEMPHIS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  knovm  as  "Summer  Shopping  Center"  bounded  by  Tutwiler  Ave.,  Waring  Rd.,  Slimmer  Ave.,  and 

Vaughn  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establlab- 

ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:* 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ , ... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


18 
5,934 


4 
3,444 


6 
1,698 


792 


Number  of 
establish- 
ments 


18 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores,.., 

Ready-to-wear  stores' , 

Ftmily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  home  funiilshings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores., , 


MRC  No.  6. — Includes  the  planned  center  known  as  "Whitehaven  Plaza"  and  the  stores  on  Highway  51  South  fron  Crestline  to  Marlin 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) . . . 

Shopping  goods  stores:* 

Nunber. ,......,. 

Sales ($1,000) , , , 

All  other  stores: 

Nunber , 

Sales (?1,000) . . . 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores  ^ . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . , 


Food  stores. 


36 
9,846- 


12 


13 
3,342 


11 
1,636 


Number  of 
establish- 
ments 


36 


55  ex.  554 

554 


56 

561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , 

Other  appa2?el  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . 


Standard  Notes:   (D)  Withheld  t6  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  VJTirl.q  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
ould  disclose  the  operations  of  an  individual 
stablishment  or  business  organization  are  not 
ublished.  The  number  of  establishments  in  a 
ind  of  business  is  not  considered  a  disclosure 
y  these  rules,  so  that  this  item  is  shown  in 
istances  where  other  items  of  information  for 
le  same  kind  of  business  or  locality  are  sup- 
ressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
onstore  retailers)  included  in  Retail  Trade,  de- 
ned  in  accordance  with  the  principles  of  the 
tandard  Industrial  Classification  Manual  (1957  edi- 
on)  issued  under  the  auspices  of  the  Bureau 
f  the  Budget,  Executive  Office  of  the  Presi- 
mt.  This  report  includes,  in  addition  to  re- 
il  trade  establishments,  hotels  and  motion  pic- 
ire  theaters,  parts  of  major  groups  70  and  78 
:  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
"id  as  covered  in  the  1958  Census  of  Business, 
icludes  establishments  primarily  engaged  in  sell- 
ig  merchandise  directly  to  personal,  household, 
id  farm  users.  Excluded  from  Retail  Trade 
're  places  of  business  operated  by  membership 
"ubs  and  open  only  to  their  own  members  or 
Jrsonnel,  such  as  restaurants  and  bars  operated 
^  country  clubs,  school  cafeterias,  cafeterias 
)€rated  by  industrial  plants  for  their  employ- 
ss,  establishments  operated  by  agencies  of  the 
ederal  Government  on  military  posts,  hospitals. 

Data  for  nonstore  retailers— mail  order  houses, 
rect  selling  (house-to-house)  organizations,  and 
erchandise  vending  machine  operators— have  been 
^eluded  from  the  tabulations  in  this  report,  but 
\'e  contained  in  other  publications  of  the  1958  Cen- 
\b  of  Business,  such  as  the  Area  Report  Series. 

j  METHOD  OF  ENUMERATI6n 

For  purposes  of  coverage  in  the  1958  Census 
Business,  retail  establishments  were  divided 
CO  two  categories— those  with  some  paid  employ- 
2nt  during  1958,  i.e.,  the  "employer"  universe, 
d  those  with  no  paid  employment  during  1958, 
;.,  the  "nonemployer"  universe.  The  method 
obtaining  census  information  for  these  two 
oups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISOI^i  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  Establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kindsrof- 
business  totals  due  to  limitation  of  classificatior 
information  on  the  Federal  tax  retunis.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neithei 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-weai 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel storeS; 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  57X2)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census    of    Business    figureo 
represent  a  summary  of  reports  for  individual  "es 
tablishments"   rather  than  "companies."    A  sep 
arate  report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  locatioiij 
of   multiunit    organizations.       Each    report  wan 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted.  I 

Where  two  or  more  activities  were  carried  oi| 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  an' 
a  single  establishment,  and  the  entire  establish  { 
ment  was  classified  on  the  basis  of  its  majo:^| 
activity,  with  all  data  for  it  included  in  that  clasji 
sification.  However,  in  cases  where  distinq^ 
and  separate  economic  activities,  for  which  dif!l 
ferent  industry  classification  codes  were  approi-J 
priate,  were  conducted  under  the  same  ownershi;)j 
at  a  single  location,  and  where  conditions  pre^ 
scribed  by  the  SIC  Manual  for  recognizing  tha 
existence  of  more  than  one  establishment  weri| 
met,  separate  establishment  reports  for  each  cj| 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  wheritl 
separately  owned  businesses  are  operated  as  de!| 
partments  of  a  retail  business  under  anothell 
ownership  (e.g.,  a  separately  owned  shoe  depar^j 
ment  store)  only  a  single  establishment,  coinbini| 
ing  leased  departments  with  the  retail  establishjl 
ment  in  which  they  are  located,  is  recognize!:' 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  thi| 
report  is  the  number  in  business  at  the  end  C| 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandis,! 
sold,   and  receipts  from  repairs  and  from  othe|.| 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
ind  Federal  ejicise  taxes  which  are  collected 
oy  the  store  directly  from  customers  and  paid 
lirectly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
ind  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

i  The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
y  engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
)rimary  activity  is  other  than  retail  trade.  They 
lo,  however,  include  receipts  other  than  from  the 
iale  of  merchandise  at  retail  (e.g.,  service  re- 
:eipts,  sales  to  industrial  users,  sales  to  other 
.etailers,  etc.)  by  establishments  primarily  en- 
;aged  in  retail  trade.  Although  the  count  of  es- 
ablishments  as  tabulated  in  this  report  repre- 
lents  the  number  in  business  at  the  end  of  the 
'ear,  the  sales  figures  include  sales  of  all  es- 
ablishments  in  business  at  any  time  during  the 
)^ear. 

^  PayroU,  entire  year.— Payroll  includes  salaries, 
.vages,  commissions,  bonuses,  vacation  allowances, 
ind  the  value  of  payments  in  kind  (such  as  free 
neals,  lodgings,  etc.)  paid  during  the  year  to 
|11  employees.  Gratuities  received  by  employees 
rom  patrons  are  not  included.  For  corporations, 
:t  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
•rietors  or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
or  Social  Security,  income  tax,  insurance  dues, 

'?tC. 

I  Payroll— workweek  ended  nearest  November 
t5.— This  item  consists  ofpayroU,  as  defined  above, 
^hich  was  paid  to  persons  on  the  payroll  in  the 
)ay  period  ended  nearest  November  15,  1958. 
istablishments  whose  payroll  period  was  other 
han  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  pmplnyppg  rongigr  nf  the,  niim- 
€r  of  employees,  including  salaried  officers  and 
xecutives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
■|5,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  klnd-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishmaits  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  housdiold  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  Includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one   of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otfierwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores   (SIC   533). -Es- 
tablishnrients  primarily  selling  a  variety  of  mer - 
chandise   in  the  low   and  popular  price  ranges, 
such  as   stationery,   gift   items,  women's  acces-  j 
sories,  toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.    These  establishments  fre-  ' 
quently    are  known  as   "5  and   10  cent"   stores  ! 
and  "5  centd  to  a  dollar"  stores,  although  mer-  | 
chandise  is  usually  sold  outside  these  price  ranges.  : 

Classification  of  all  stores  in  this  category  i 
is  primarily  based  on  self- designation  by  the  store  { 
operators.  The  self -designation  was  supplemented  I 
by  the  addition  to  the  1958  Census  report  form  I 
of  a  question  on  food  sales,  the  answers  to  which  i 
resulted  in  removing  from  this  category  a  sig-  j 
nlficant  number  of  smaller  establishments  included  j 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  homei 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  cm- 
sumption  on  their  own  premises  are  classified  i 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling | 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55,        j 
Except  554)  ' 

NOTE:  This  group  does  not  include  estab-i 
lishments  primarily  engaged  in  selling  trucksi 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Tradel 
portion  of  the  Census  of  Business.  | 


Passenger  car  dealers,  franchised  and  non-l 
franchised  (SIC  551.  552). -Establishments  pri- 
marily selling  new  automobiles,  or  new  and  usedl 
automobiles  and  trucks.  These  establishmente 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  pans, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab-' 
lishments.  Data  for  such  operations  are  con-i 
solidated  in  this  category  with  other  data  for 
franchisdd  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments    in    this    group   are  primarily 
engaged  in   selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not    included    in    this  group  are  the  establish- 
!  ments    which  meet  the  criteria  for  department 
i  stores  or  general  merchandise  stores  (SIC  531 
and    part    of    5392),   even  though  most  of  their 
:  receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

J  Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  fumish- 
?  ings  such  as  shirts,  hats,  underwear,  hosiery, 
.  etc.  Also  included  are  establishments  primari- 
Li  ly  engaged  in  the  making  and  selling  of  outer- 
II  wear  to  individual  order  from  stocks  of  material 
ij  carried  in  their  inventory. 

n      Women's   clothing,    specialty   stores   (SIC   562, 
j  563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's   ready-to-wear  stores   (SIC  562).— 
Establishments   primarily      selling  women's  and 
girls'   apparel.      Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel   (except  as  noted  in  the  definition  for 
] general   merchandise  group  stores)   account  for 
'\  80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
I  en's  and  girls'  apparel  are  3  or  more  times  the 
,  sales    of  all   men's   and   boys'    apparel,    and  (3) 
'  sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
i  and    girls'    apparel.       Establishments   primarily 
'^  selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
\  ments  primarily  selling  clothing,  furnishings,  and 
J  accessories  for  men,  women,  and  children,  with- 
I  out  8p>ecializing  in  any  one  line.  Establishments 
"are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  aj^rel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
iteins. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other. sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conunodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732). -Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Kfajor  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  fornis, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious) 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily '' 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and   nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish-: 
ments  in  the  Major  Retail  Centers,  sales  figuresj 
are  shown  only  for-  - 


1. 
2. 


3. 


4. 


Retail  stores,  total. 
Convenience  goods  stores,  i.e.,  Food  stores i 
(SIC  54),  Eating  and  drinking  places  (SIC  58),, 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel,, 
accessory  stores  (SIC  56),  and  Furniture,j 
home  furnishings,  equipment  stores  (SIC  57).| 
All  other   retail  stores  (SIC  52, 55,  599). 
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A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
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chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  stzmdardi 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metrojwlitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
lin  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
'p  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

p        "The  primary  objective  of  this  operation  is  to  provide  a 

I'  basis  for  comparing  changes  in  business  activity  in  the  Cen- 

l|  tral  Business   District  with  those  in  t^e  remainder  of  the 

'  metropolitan  area  or  of  the  central  city. 

Because  therearenogenerally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD,  but  (1) 
..provided  a  general  characterization  of  the  CBD,  describing  it  as 
'"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
nigh  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
ind  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
'2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tractci  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  MIAMI 


1958  AMD  1954 


Establishments,  Seiles,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  anployees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
vrorkweek 

(number) 


1954 


Estab- * 

lish- 

ments^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


RETAIL  STOKES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  '^ . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Ajjparel,   accessory  stores 

Men's,   boys'   apparel  stores,    custcm 

tailors  *... 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  IV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


7011, 
783. 


7012 


Hotels 

Motion  picture  theaters. 


545 


3 
1 
2 

24 
3 
4 

17 

30 


166 

41 
66 
50 

4 
43 

4 


26 
6 
5 

15 

124 
85 
39 

14 

148 
10 
8 
3 
36 
2 
8 


114,340 


(D) 
(D) 
(D) 

47,820 

(D) 

7,258 

1,709 

1,919 

(D) 

539 

26,207 

5,459 

13,738 

11,942 

282 

6,028 

522 


6,191 
(D) 
(D) 

3,023 

9,931 
7,568 
2,363 

5,577 

12,036 
622 
672 
361 
4,215 
(D) 


9,603 
(D) 


20,848 


(D) 
(D) 
(D) 

10,876 

(D) 

1,218 

254 

157 

(D) 

61 

3,520 

747 

1,865 

1,607 

34 

817 

57 


925 
(D) 
(D) 

374 

2,236 

1,872 
36i 

1,014 

1,580 
36 
133 
42 
632 
(D) 
57 


3,379 
(D) 


6,912 

(D) 
(D) 
(D) 

3,560 

(D) 

615 

85 

79 

(D) 

15 

1,168 

207 
733 
638 
10 
210 


201 
(D) 
(D) 

76 

1,003 
853 
150 

316 

452 
17 
32 
12 
152 
(D) 
20 


1,388 
(D) 


5,916 

(D) 
(D) 
(D) 

2,814 

(D) 

433 

72 

75 

(D) 

15 

1,055 

191 
670 
589 

8 
181 

5 


198 
(D) 
(D) 

74 

915 
782 
133 

295 

431 
17 
30 
12 
143 
(D) 
20 


1,156 
(D) 


576 

2 
2 

25 
4 
4 

16 

35 

3 

8 

164 

35 

55 
41 
3 
48 
12 


28 
5 


15 

142 
92 
50 

10 

158 
5 
8 
2 
42 
4 
9 


71 
10 


124,764 
(D) 

(i)) 

49,579 

39,254 

8,308 

1,383 

3,204 

(D) 

1,330 

30,346 

5,703 
11,871 
9,712 
3,922 
7,276 
1,208 


6,642 
2,184 
1,336 

2,900 

12,208 
8,257 
3,951 

4,906 

10,295 

357 

1,537 

(D) 

3,661 

77 

654 


9,157 
3,120 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•■•All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nononployer"  establish- | 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business.  j 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  i 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as  I 
stores.  The  1954  sales  of  leased  departments  Ijq  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported] 
as  $2,536,000  of  which  $356,000   are  included  in  SIC  56.  |j 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


MIAMI,  FLA.,  AREA 


Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  MIAMI 

Establishments,  Sales,  Annual  Payroll,  and  anployees,  "by  Kind  of  Business 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales! 


($1,000) 


Payroll , 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 
entire 
year 


($1,000) 


RETAIL  STORES 


Retail  stores,  total' 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores  ^ 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


5,019 

212 

33 

129 

161 

8 

38 

77 

736 

321 

540 

413 

101 
155 
99 
22 
96 
21 


405 

157 

81 

167 

1,120 
740 
380 

216 

895 

204 

32 

53 

65 

(NA) 

(NA) 


181 
34 


733,440 


35,580 
5,086 

30,494 

102,521 

80,939 

12,273 

(D) 

128,809 

177,388 

39,513 

46,394 

10,992 
21,557 
17,820 

1,404 
10,540 

1,503 


53,039 

22,095 

6,988 

23,956 

67,733 
53,607 
14,126 

27,804 

54,659 

16,900 

2,458 

3,212 

5,183 

(NA) 

(NA) 


16,206 
4,580 


87,642 

4,484 

626 

3,858 

18,771 

15,818 

2,035 

(D) 

8,843 

14,713 

3,240 

6,188 

1,523 
2,974 
2,454 

154 
1,366 

171 


7,077 
3,199 
1,136 

2,742 

14,072 

12,566 

1,506 

4,097 

6,157 
1,104 
448 
304 
741 
(NA) 
(NA) 


5,302 
935 


29,734 

1,100 
197 
903 

6,457 

4,991 

1,057 

(D) 

3,203 

3,027 

1,293 

2,115 

445 

1,137 

939 

71 
409 

53 


1,896 
801 
346 

749 

6,996 

6,305 

691 

1,594 

2,053 
441 
118 
104 
196 
(NA) 
(NA) 


2,248 
498 


26,043 

1,073 
189 
884 

4,951 

3,862 

763 

(D) 

2,630 

2,963 

1,196 

1,845 

402 

1,027 

854 

52 
323 

41 


1,817 
784 
321 

712 

6,244 

5,606 

638 

1,408 

1,916 
426 

114 
97 

185 
(NA) 
(NA) 


1,956 
409 


4,580 

181 

68 

113 

111 

8 

36 

67 

723 

287 

417 

410 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


367 
76 
72 

167 

1,140 
625 
513 

213 

731 

125 
23 
60 
78 
54 
20 


193 
32 


606,693 

31,500 
4,215 
27,285 

76,282 

55,791 

14,596 

5,895 

123,711 

143,109 

28,550 

50,669 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


40,533 

15,038 

7,406 

17,261 

56,963 
37,337 
19,610 

18,437 

36,939 
9,025 
2,518 
2,585 
4,383 
1,211 
1,103 


12,279 
5,629 


67,311 

3,487 

465 

3,022 

13,800 

10,912 

2,213 

675 

8,078 

11,473 

2,417 

5,821 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


5,592 
2,271 
1,307 

2,014 

9,792 
7,762 
2,030 

2,785 

4,066 
571 
521 
187 
560 
239 
127 


3,574 
1,028 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available. 


Represents  zero. 


■'■All  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  -totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
;  ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

1954  data  limited  to  "anployer"  establlshnents. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments, 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table   3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


(number) 


Sales 1 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

uorlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardwai-e  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* ,.. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Driig  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores.. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


9,329 

420 
170 
250 

319 
13 
86 

160 

1,279 
469 
951 

1,129 

266 
493 
337 
52 
186 


699 

237 
156 

306 

2,027 

1,396 

631 

402 

1,634 
303 
65 
93 
144 
93 
37 


601 
69 


1,342,490 


70,219 
11,238 
58,981 

137,547 
96,523 
22,113 
17,697 

295,592 

253,407 

80,421 

114,636 

24,334 
54,897 
45,960 

5,677 
22,592 

6,422 


76,060 
29,237 
10,118 

36,705 

144,443 

117,833 

26,615 

63,223 

106,937 
31,397 
4,086 
5,489 
9,417 
4,115 
2,820 


117,799 
11,375 


156,243 


1,322 
7,358 

22,987 

17,470 
3,516 
2,001 

19,692 

21,427 

7,027 

15,524 

3,381 
7,797 
6,635 

655 
2,995 

696 


9,718 
4,074 
1,556 

4,088 

30,777 

27,786 

2,991 

8,911 

11,500 
2,212 
646 
551 
1,214 
758 
254 


36,184 
2,150 


54,820 

2,219 

419 

1,800 

8,268 

5,716 

1,756 

796 

7,732 

4,402 

2,672 

4,999 


2,661 

2,232 

281 

796 

273 


2,964 

1,057 
473 

1,434 

14,496 

13,111 

1,385 

3,095 

3,973 
898 
246 
189 
343 
279 
77 


12,569 
1,068 


47,545 

2,156 

394 

1,762 

6,291 

4,350 

1,289 

652 

6,126 

4,302 

2,448 

4,446 

885 
2,460 
2,070 
222 
648 
231 


2,695 

1,037 
443 

1,215 

12,804 

11,531 

1,273 

2,695 

3,582 
842 
169 
176 
328 
247 
74 


11,735 
934 


7,805 

331 
133 
198 

217 
8 

78 
129 

1,154 
350 
712 

1,001 

177 
(MA) 
(NA) 
(NA) 
177 
103 


558 
(NA) 
(NA) 

(NA) 

1,848 

1,101 

741 

371 

1,263 
189 
42 
91 
132 
77 
39 


587 

60 


955,825 


8,398 
60,482 

85,012 
55,791 
18,641 
10,552 

215,151 

182,422 

50,959 

97,709 

19,057 
(NA) 
(NA) 
(NA) 

16,988 
5,180 


42,351 
(NA) 
(NA) 

(NA) 

113,059 
80,937 
32,042 

35,647 

64,635 
16,497 
3,421 
3,461 
6,634 
2,145 
2,188 


79,997 

11,332 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

-'■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonaaployer" 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments  are  separately  class 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MIAMI,  FLA.,  AREA 


Table  4,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSIIffiSS  DISTRICT  OF  MIAMI,  THE  ENTIRE  CITY,  AND  MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  f'arm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^........ 

Department  sxores 

Limited  price  variety  stores , 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. , 

Gasoline  service  stations '. ... 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores',.... 

Shoe  stores. ,..- , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'^ 

Other  home  furnishings  stores*,.,. 

Household  appliance,  radio,  TV,  music  stores 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores ...■ 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si5)ply  stores 

SELECTED  SERVICE  TRADES 

Hotels 

Motion  picture  theaters, ,. 


(D) 
(D) 
(D) 

-3.5 

(D) 

-12.6 

23.6 

-40.1 

(D) 

-59.5 

-13.6 

-4.3 

15.7 

23.0 

-92.8 

-17.2 

-56.8 

-6.8 
(D) 
(D) 
4.2 

-18.7 

-8.3 

-40.2 

13.7 

16.9 

74.2 

-56.3 

(D) 
15.1 

(D) 
26.8 


4.5 
(D) 


20.9 


13.0 
20.7 
11.8 

34.4 

45.1 

-15.9 

(D) 

4.1 

24.0 

38.4 

-8.4 
(NA) 
(M) 
(NA) 
(NA) 
(NA) 
(NA) 

30.9 
46.9 
-5.6 
38.8 

18.9 

43.6 

-28.0 

50.8 

48.0 
87.3 
-2.4 
24.3 
18.3 
(NA) 
(NA) 


32.0 
-18.6 


28.5 


(D) 
(D) 

(D) 

104.8 
(D) 

-20.3 
(D) 

5.3 

(D) 

43.2 

-0.7 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(M) 

38.2 
(D) 
(D) 

45.8 

29.2 

58.3 

-24.9 

64.3 

60.0 
37.8 
82.1 

(D) 
34.1 

(D) 
(NA) 


111.5 
(D) 


40.5 


1.9 
33.8 
-2.5 

61.8 
73.0 
18.6 
67.7 

37.4 

38.9 

57.8 

17.3 
27.7 
(NA) 
(NA) 
(NA) 
33.0 
24.0 

79.6 
(NA) 
(NA) 
(NA) 

27.8 

45.6 

-16.9 

77.4 

65.4 
90.3 
19.4 
58.6 
42.0 
91.8 
28.9 


47.3 
0.4 


47.8 


(D) 
(D) 
(D) 

153.2 

(D) 

43.8 

87.3 

39.2 

(D) 

61,0 

31.3 
41.3 
(NA) 
(NA) 
(NA) 
70.6 
48.5 

95.7 
(NA) 
(NA) 
(NA) 

33.4 

51.7 

-13.7 

87.5 

74.6 
90.7 
81.2 

(D) 
75.0 

(D) 
29.8 


52.7 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  nereent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data" for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Ta-ble  5,— RETAIL  STORES:   1958  AND  135^   CENTRAL  BUSIhTESS  DISTRICT  SALES  AS  PERCENT  OF 

MIAMI  AND  OF  MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  1)113111633 


Percent  of  city  sales  in 
central  'business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.......................... 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores , 

Men '  3 ,  boys '  apparel  stores ,  custom  tailors* 

Vomen's  clothing,  specialty  stores  

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores* , 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drlnJflng  places. 

Eating  places 

DrinVIng  plac es 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores........ 


(D) 
(D) 
(D) 

46.6 
(D) 

59.1 
(D) 

1.5 

(D) 

1.4 

56.5 
49.7 
63.7 
67.0 
20.1 
57.2 
34.7 

11.7 
(D) 
(D) 

12.6 

14.7 
14.1 
16.7 

20.1 

22.0 

3.7 

27.3 

11.2 

81.3 

(D) 

(NA) 


20.7 
(D) 
(D) 

65.0 
70.4 
56.9 
34.2 

3.4 

(D) 

4.7 

68.2 
(NA) 
(NA) 
(NA) 
(MA) 
(NA) 
(NA) 

16.4 
16.0 
18.0 
16.8 

21.4 
22.1 
20.1 

26.6 

27.9 
4.0 

61.0 
(D) 

83.5 
6.4 

59.3 


8.5 

(D) 
(D) 
(D) 

34.8 

(D) 

32.8 

■  9.7 

0.6 

(D) 

0.7 

22.9 
22.4 
25.0 
26,0 

5.0 
26.7 

8.1 

8.1 
(D) 
(D) 
8.2 

6.9 

6.4 
8.9 


11.3 
2.0 

16.4 
6.6 

44.8 
(D) 

29.4 


12.8 

(D) 

(DJ 

58.3 
70.4 
44.6 
19.1 

1.9 

(D) 

2.6 

31,1 
29.9 
(NA) 
(NA) 
(NA) 
42.8 
23.3  : 

15.7 
(NA) 
(NA) 
(NA) 

10.3 

10.2: 

12.3 

13.8  j 

15.91 
2.2, 

(D) 
55.21 

3.6. 
29. 9i 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  ccmputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  camputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Tatle  6.— EETAIL  STORES:   1958  AND  195.4 — PERCENTAGE  DISTRIBUTION  OF  SAIES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  MIAMI,  THE  ENTIRE  CITY,  AND  MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  on  total  Retail  Store  Sales  vftiich  exclude  sales  of  nonstore  retailers- 
merchandise  veiiding  machine  operators). 


-mail  order,  direct  selling. 


SIC  code 


Kind  of  husiness 


Central 

Ifusiness 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 
'  5812 
5813 

I  591 

!j  59  ex.  591 

592 

i  594 

'  595 

'  597 

:  5992 

J  5996 


HETATT,  STOKES 

Retail  stores,  total? 

Limber,  building  materials,  hardware, 

fann  equipnent  dealers ,. 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores. 

Autcmotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.,.. 
Ready-to-wear  stores'............ ,, 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  plao es 

Drinking  places...................... 

Drug  stores,  proprietary  stores........ 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores. . . 


100.0 

(D) 
(D) 
(D) 

41.8 
(D) 
6.3 
1.5 

1.7 

(D) 

0.5 

22.9 

4.8 

12.0 

10.4 

0.2 

5.3 

0.5 


5.4 
(D) 
(D) 

2.6 

8.7 
6.6 
2.1 

4.9 

10.5 
0.5 
0.6 
0.3 
3.7 
(D) 
0.7 


100.0 

(D) 
(D) 

39.8 

31.5 
6.7 
1.6 

3.3 

(D) 

1.1 

24.3 

4.6 
(NA) 
(NA) 
(NA) 
5.8 
1.0 


5.3 
1.9 

1.1 

2.3 

9.8 
6.6 
3.2 

3.9 

8.3 
0.3 
1.2 
(D) 
2.9 
0.1 
0.5 


100.0 


4.9 
0.7 
4.2 

14.0 

11.0 

1.7 

(D) 

17.6 

24.2 

5.4 


1.4 
0.2 


7.2 
3.0 
1.0 

3.3 

9.2 

7.3 
1.9 

3.8 

7.4 
2.3 

0.3 
0.4 
0.7 
(NA) 
(NA) 


100.0 

5.2 

0.7 
4.5 

12.6 
9.2 
2.4 
1.0 

20.4 

23.6 

4.7 

8.4 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


6.7 
2.5 

1.2 

2.8 

9.4 
6.2 
3.2 

3.0 

6.0 

1.5 
0.4 
0.4 
0.7 
0.2 
0.2 


100.0 

5.2 
0.8 
4.4 

10.2 
7.2 
1.7 
1.3 

22.0 

18.9 

6.0 


1.8 
4.1 
3.4 
0.4 
1.7 
0.5 


5.7 
2.2 
0.8 

2.7 

10.8 
8.8 
2.0 

4.7 

8.0 
2.3 
0.3 
0.4 
0.7 
0.3 
0.2 


100.0 

7.2 
0.9 
6.3 

8.9 
5.8 
2.0 

1.1 

22.5 

19.1 

5.3 

10.2 

2.0 
(NA) 
(NA) 
(NA) 
1.8 
0.5 


4.4 
(NA) 
(NA) 

(NA) 

U.9 
8.5 
3.4 

3.7 

6.8 
1.7 
0.4 
0.4 
0.7 
0.2 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  conputtng  percent^  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
sejjarately  classified  as  stores. 

*1954  data  limited  to  "employer"  establislments  in  ccmputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


STOKES: 


■TAIL  CENTERS   IN  THE  MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA 


ffiC  No.   1. — Includes  zhe  planned  ceivter  Imowi  as   "Biscayne  Shopping  Plaza"   bounded  by  KZ.    82nd,   Biscayne  Blvd.,   ME.   79th,   and 
Little  Ri'/er  Canal 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  "business 


Number  of 
establish- 
ments 


54.58.591 


53  part,' 
56,  57  . 


52,  55,  599 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 

539 

54 


Retail  stores,  total: ^ 

Number, 

Sales ,....($1,000). 


Convenience  goods  stoies: 

Number 

Sal.es. ($1, 000) . 


Shopping  goods  stoj^est^ 

Number 

Sales'. ....,.,...  ($1, 000) . 

All  other  stoi-s3. 

Number 

Sales ($1, 000) . 


Retail  stores,  total^. 


Lumber,  bxiilding  materials,  hardware, 
faiia  eqjiipment  dealer 
Hardware  stores .... 
Other , 

General  merchandise  group  stores'  ~ . . 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores . . . 


Food  stores. 


38 
10,634 


0^0 


(D) 


Number  of 
establish- 
ments 


37 


55  ex,  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fonily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  fui-nishings  stores, 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 
Eating  places ......... 

Drinldng  places 


Drug  stores,  proprietary  stores 

Othei-  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores . . , 

Florists 

Camera,  photographic  supply  stores. 


MRC  No,  2.— Includes  the  pi 


"Flamingo  Plaza"  bounded  by  East  13th  extended,  S.A.L.  RR.,  East  9th,  East  10th 
Ave,  (m.    39th  St.) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establisb- 

ments 


54,58,59? 

53  part, ^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number .....,,,.. 

Sales..... ,...,,., (|3.,000).,. 

ConTCnienoe  goods  stores: 

Number. .............,,.,„ , , . . 

Sales ....  .1,000)... 

Shopping  goods  t,,.^.. ^o. 

Number. 

Sales.... .,..,.  (fo, 000),,. 


All  other  stores; 

Number 

Sales ($1,000) . . . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers , . , . 

Hardware  stores , 

Other , 


General  merchandise  group  stores'  ' 

Department  stores ; 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


21 
7,017 


5 
(D) 


g 

3 ,  104 


7 
(D) 


Number  of 
establish- 
ments 


21 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores «.. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Hoxisehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.   ,  (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  ^&lch  could  not  be  classified  by  detailed  kinds  of  business 

^Excludes  noustore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "onployer"  establishments, 

*Inel-jdes  dat'j  for  those  kinds  of  business  in  SIC  "^9    (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STCRES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  stores  in  the  area  bounded  by  NW.  Tenth,  NW.  First  Ave.,  NW.  Fifth,  NW.  Third  Ave. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales 


.($1,000). 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


Convenience  goods  stores: 

Number 

Sales ($1, 000) . 


Shopping  goods  stores :2 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,  000) . 


(A 
5,639 


31 
2,592 


17 
2,185 


16 
862 


55  ex.  554 
554 


Automotive  dealers 

Gasoline  service  stations. 


56 
561, 


567 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardvare  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


64 


Food  stores. 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores. . 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equipment 

stores 

Furniture  stores 

Other  hone  fuiTiishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 
2 

11 

6 
3 

2 

I 


15 

13 

2 


12 

4 


MRC  No.  4.— Includes  the  stores  in  the  area  bounded  by  Aragon,  SW.  21st  St.,  36th  Ave.,  SW.  22nd  Terrace  Ave.,  Andalusia,  SW.  42nd 

Ave.,  Le  Jeune 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Nimber 

Sales 


.($1,000). 


154,58,591 


53  part, 2 
56,  57 


152,  55,  599 
I 


Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores:^ 

Numbei 

Sales ($1,000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


153 
36,378 


22 


101 
29,575 


30 
1,723 


Number  of 
establish- 
ments 


Retail  stores,  total ^. 


r 

1 5251 

!^  52  ex.  5251 

153  part^ 

531 
.533 
1/539 

54 


Lijmber,  building  materials,  hardware, 

farm  equipaent  dealers 

Hard'/are  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


153 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


77 

16 
39 
30 

2 
15 

5 


16 
7 
3 


29 
2 
4 

9, 
2 

3 


l|  Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

(I  ^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  irtiloh  ooTild  not  be  classified  by  detailed  kinds  of  business. 

\)    ^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

L  TJmited  to  "employer"  establishments . 

''Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MIAMI  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  knovm  as  "163rd  St.  Shopping  Center"  and  the  stores  on  163rd  St.  from  NE.  12th  Ave. 

to  NE.  15th  Ave. 


SIC 
code 


Kind  of  ■business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^.58.591 


53  part," 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) . 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stoics 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


72 
26,636 


15 
6,812 


A2 
18,536 


1.2 


Number  of 
establish- 
ments 


72 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  ^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Fonlly  clothing  stores  * 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

FuiTiiture  stores 

Other  home  fui'nishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drInMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•"■Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAlch  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Llmijed  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  businessi 


APPENDIX 


Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
•personnel,  such  as  restaurants  and  bars  operated 
'by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
.Federal  Government  on  military  posts,  hospitals, 

(CtC. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
jare  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

,  METHOD  OF   ENUMERATION 

f  For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 

'ment  during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  In 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  weire  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was   classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification.      However,    in    cases   where  distinct 
and   separate  economic  activities,  for  which  dif-  i 
ferent   industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership ' 
at   a   single  location,   and  where  conditions  pre- 
scribed  by  the   SIC   Manual   for   recognizing  the  i 
existence  of  more   than   one  establishment  were  j 
met,   separate  establishment  reports  for  each  ofij 
the  different  activities  were  reported  in  the  can- '  'I 
suses. 

In  the  case  of  leased  departments,  i.e.,  where  j 
separately  owned  businesses  are  operated  as  de- ij 
partments  of  a  retail  business  under  another  jj 
ownership  (e.g.,  a  separately  owned  shoe  depart- :  j 
mem  store)  only  a  single  establishment,  combin- 1 
ing  leased  departments  with  the  retail  establish-  . 
ment  in  which  they  are  located,  is  recogniz&j 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this, 
report  is  the  number  in  business  at  the  end  ofij 
the  census  year.  I 

Sales.— Sales  include  the  total  of  merchandise! 
sold,   and  receipts  from  repairs  and  from  other  j 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Saies  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
:vestments,  rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
^retailer  also  are  included. 
r 

!  The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  Include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
Drimary  activity  is  other  than  retail  trade.  They 
lo,  however,  include  receipts  other  than  from  the 
3ale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
ablishments  as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
/ear,  the  sales  figures  include  sales  of  all  es- 
.ablishments  in  business  at  any  time  during  the 
year. 

[•  Payroll,  entire  year.— Payroll  includes  salaries, 
vages,  commissions,  bonuses,  vacation  allowances, 
md  the  value  of  payments  in  kind  (such  as  free 
neals,  lodgings,  etc.)  paid  during  the  year  to 
ill  employees.  Gratuities  received  by  employees 
jrom  patrons  are  not  included.  For  corporations, 
i'lt  includes  amounts  paid  to  officers  and  execu- 
rives;  it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
or  Social  Security,  income  tax,  insurance  dues, 
i^tc. 
1 

Payroll— workweek  ended  nearest  November 
t5.— This  item  consistsof  payroll,  as  defined  above, 
yhich  was  paid  to  persons  on  the  payroll  in  the 
>ay  period  ended  nearest  November  15,  1958. 
iistablishments  whose  payroll  period  was  other 
..ban  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
'  ember  15.  — Paid  employees  consist  of  the  num- 
/er  of  employees,  including  salaried  officers  and 
ilxecutives  of  corporations,  who  were  on  the  pay- 
oil  for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
i/ated  businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count  for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selUng 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55,         j 
Except  554)  | 

NOTE:       This  group  does   not   include  estab- 
lishments   primarily    engaged    in   selling  trucks  i 
and  motorized    industrial   equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger    car    dealers,   franchised  and  non- 
franchised  (SIC   551,   552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles   and  trucks.      These  establishments 
frequently    operate    repair    shops   and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used;, 
car  lots  and  repair  shops  operated  by  franchised  |! 
dealers  are  not   recognized  as   separate  estab- 
lishments.     Data   for   such  operations   are  con- - 
solidated    in    this   category  with  other  data  for; 
franchised    passenger    car  dealers.      Establish-  ' 
ments  primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments   primarily   selling  gasoline  and 
'  other  automotive  petroleum  products.   Establish- 
ments   called    garages    but    deriving  the   larger 
part    of    receipts    from    gasoline    and  oil  sales 
f  are  included. 

p   Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

^  Establishments  in  this  group  are  primarily 
'  engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
J  Not  included  in  this  group  are  the  establish- 
'.  ments  which  meet  the  criteria  for  department 
'.  stores  or  general  merchandise  stores  (SIC  531 
"land  part  of  5392),  even  though  most  of  their 
^1  receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selUng  men's  and  boys'  outerwear  and  fumish- 
,ings  such  as  shirts,  hats,  underwear,  hosiery, 
^  etc.  Also  included  are  establishments  primari- 
ply  engaged  in  the  making  and  selling  of  outer- 
i.wear  to  individual  order  from  stocks  of  material 
I  carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's   ready-to-wear  stores   (SIC  562).— 
; Establishments   primarily      selling  women's  and 
igirls'   apparel.      Establishments  are  included  in 
:|this  category  provided  (1)  their  sales  of  all  types 
iof  apparel   (except  as  noted  in  the  definition  for 
general   merchandise   group   stores)   account   for 
1 80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
jen's  and  girls'  apparel  are  3  or  more  times  the 
sales    of  all   men's   and   boys'    apparel,    and   (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
'and    girls'    apparel.       Establishments   primarily 
ijselling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
-accessories  for  men,  women,  and  children,  with- 
ijout  specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 
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the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732). -Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail    Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952) .- Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and   nurseries  are  not  included  in  the  Census  of. 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.),  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 


J  The  1958  Census  of  Business  along  with  the  1958  Censuses 
,  at  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picnire  theaters  in  the  selected  central  business  districts. 

,  AREAS  COVERED 

'  Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropoUian  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metrojxjlitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

'      Because  many   large   cities  had  no  officially  defined  area 
I  representing  their  "Central  Business  District,  "itwas  necessary 
for   the   Bureau   of  the   Census   prior   to   the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented.   The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees   obtained   the   representation   of  a   variety   of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
'  1950  Census  of  Population  or  a  subsequent  special  census  prior 
'  to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
.  recommendation  for  such  an  area  in  response  to  an  inquiry  from 
I  the  Census  Bureau. 

'  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
I  a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
'  Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metrofwUtan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was ' 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prdiibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify'  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  MILWAUKEE 


1958  AND  1954 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales  2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nvmber) 


Full 
workvreek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(mmber) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011, 
783 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


648 


17 

143 

39 
61 
28 

7 
35 

1 


47 
14 
15 

18 

210 
121 


16 

156 
10 
9 
5 
29 
7 
5 


161,546 


(D) 
330 
(D) 

71,628 

65,919 

5,202 

(D) 

3,545 

11,852 

(D) 

28,262 

6,698 

13,912 

11,494 

(D) 

4,996 

(D) 


11,894 
6,312 
1,416 

4,166 

13,577 
9,496 
4,081 

3,117 

15,639 
1,383 

812 

704 

3,696 

358 

(D) 


9,579 
2,743 


28,433 


(D) 
33 
(D) 

13,836 

12,693 

1,074 

(D) 

423 
1,352 

(D) 

4,595 

1,177 

2,072 

1,682 

(D) 

824 

(D) 

1,852 

1,004 

290 

558 

3,160 

2,507 

653 

516 

2,475 
75 

136 
68 

658 
83 

(D) 


3,973 
607 


10,479 


(D) 
12 
(D) 

5,372 

4,845 

500 

(D) 

161 

274 

(D) 

1,647 

345 
919 
787 
(D) 
237 
(D) 


474 

220 

95 

159 

1,568 
1,292 

276 

198 

710 
24 
48 
14 

195 
21 

(D) 


,604 
206 


(D) 
11 
(D) 

3,518 

3,128 

368 

(D) 

120 
265 

(D) 

1,318 

277 
759 
641 
(D) 
174 
(D) 


433 

210 

79 

144 

1,268 

1,037 

231 

129 

598 
22 
37 
13 

157 
18 

(D) 


1,329 
146 


191,287 


3 

(D) 

1 

(D) 

2 

(D) 

.4 

81,204 

5 

74,292 

5 

6,414 

4 

498 

44 


20 


3,517 


23,837 


31 

(D) 

160 

32,271 

30 

6,975 

58 

15,671 

31 

13,752 

3 

1,664 

39 

5,954 

24 

1,946 

63 

12,354 

12 

5,226 

19 

2,328 

29 

4,622 

225 

13,677 

121 

8,873 

104 

4,804 

23 

2,832 

207 

19,672 

9 

1,036 

16 

1,035 

7 

886 

47 

4,952 

8 

545 

5 

1,037 

9,700 
2,867 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  ' 

^Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  departments  located  In  general 
merchandise  stores  but  elsewhere  clar;,';lrii.d  u'-rc  ;i;  I ,  'iJ.UUU.  TuIk  rtooc  not  affect  "liotels"  or  "motioi'  picture  theaters."        \ 

^All  1954  group  totals  (i.e.,  SIC  2  di^it)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-; 
ments  which  could  not  be  classified  and  tabxilated  by  detailed  kinds  of  business.  ;' 

^Excludes  nonstore  retailers  (i.e.,  raall  order,  direct  selling,  merchandise  vendinc  machine  operators)  part  of  SIC  53. 

^1954  data  lixriited  to  "employer"  establishments.  i 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below.  ,; 


MILWAUKEE,  WIS.,  AREA 


Table  2.— RETAIL  STORES  AND  SELBKTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-4 
CITY  OF  MILWAUKEE 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

wor]iweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195-;^ 


Estab- 
lish- 
ments ^ 


(mmiber) 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

5;  part^ 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel ,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores,... 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  htsne  furnishings,   equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places ^ 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.... 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


8,162 


338 
144 
194 

142 
13 
68 

43 

1,574 


790 

565 

124 

204 

91 

41 

148 

36 


523 
153 
132 

238 

2,711 

947 

1,764 

272 

1,005 
166 
37 
72 
119 
95 
17 


1,042 ,218 


39,612 
10,765 
28,847 

177,738 

152,771 

17,421 

(D) 

255,310 

147,126 

60,306 

75,678 

15,473 
31,805 
24,606 
13,685 
13,706 
883 


67,080 
28,863 
11,333 

26,884 

104,620 
48,967 
55,653 

33,441 

81,307 
17,991 
1,468 
3,150 
7,459 
3,434 
1,954 


13,738 
(D) 


127,008 

5,678 
1,303 
4,375 

31,74A 

27,400 

3,129 

(D) 

18,358 

14,945 

4,906 

11,177 

2,474 
4,896 
3,803 
1,808 
1,921 
78 


10,057 
4,534 
2,118 

3,405 

17,024 

11,764 

5,260 

4,323 

8,796 
770 
191 
285 

1,269 
485 
3J5 


5,434 
(D) 


47,026 

1,297 
419 
878 

12,753 

10,716 

1,558 

(D) 

7,825 

3,000 

2,195 

4,349 

739 

2,187 

1,650 

738 

637 

48 


2,460 

1,072 

464 

924 

8,907 
6,172 
2,735 

1,762 

2,478 

322 

85 

84 

329 

178 

84 


2,181 
(D) 


33,245 

1,175 
375 
800 

7,919 

6,646 

949 

(D) 

4,774 
2,879 


3,265 

568 

1,769 

1,311 

450 

447 

31 


2,153 
958 
423 

772 

6,514 
4,711 
1,803 

1,177 

2,033 

197 

60 

66 

279 

126 

76 


1,867 
(D) 


8,055 


281 
136 
145 

140 
12 
73 
53 

1,713 

24^ 

702 

609 

106 
204 
101 

26 
138 

97 


492 
97 
89 

258 

2,569 

704 

1,863 

288 

1,017 

122 

38 

65 

137 

112 

18 


47 
61 


931,027 


44,268 

9,559 

34,709 

164,352 

141,871 

17,026 

5,437 

203,813 

149,595 

44,809 

67,054 

14,906 
30,394 
25,480 

4,262 
12,293 

4,599 


55,890 

22,056 

7,572 

25,456 

92,419 
38,863 
53,532 

27,378 

81,449 
10,559 
1,657 
2,640 
8,315 
3,227 
1,588 


13,795 
7,400 


114,214 

6,163 
1,356 
4,807 

28,501 

24,689 

3,117 

695 

14,759 

14,965 

3,215 

11,225 

2,417 
5,425 
4,643 

810 
1,787 

786 


8,540 
3,760 
1,641 

3,139 

14,839 
9,637 
5,202 

3,364 

8,643 
518 
251 
237 

1,422 
432 
259 


5,582 
1,789 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  (jeneral  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "noneraployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  sellinc,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

MILWAUKEE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  bxisiness 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 
entire 
year 


($1,000) 


Paid  enyloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(number) 


195<;^ 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores.. 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  f ximishings ,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic   supply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


11,057 


542 
204 
338 

220 
15 

100 
73 

2,023 
351 

1,193 

722 

150 
260 
128 

49 
193 

54 


706 
191 
169 

346 

3,561 
1,250 
2,311 

365 

1,374 
253 

43 
106 
146 
140 

24 


1,392,615 


64,777 
15,647 
49,130 

198,702 

157,326 

23,100 

(D) 

361,525 

213,266 

89,990 

93,795 

18,490 
38,554 
30,005 
17,501 
17,247 
1,807 


78,385 
32,811 
12,334 

33,240 

134,452 
64,178 
70,274 

46,983 

110,740 
25,739 
2,557 
4,802 
9,038 
4,696 
2,934 


15,866 
6,830 


162,033 

8,894 
1,879 
7,015 

34,708 

28,104 

4,070 

(D) 

26,205 

21,133 

7,033 

13,771 

2,949 
6,052 
4,772 
2,229 
2,356 
(D) 


11,461 
5,049 
2,201 

4,211 

21,223 

14,958 

6,265 

6,116 

11,489 
1,093 
420 
450 
1,514 
640 
404 


6,060 
1,699 


60,603 

2,114 

629 

1,485 

14,255 

10,991 

2,146 

(D) 

11,111 

4,324 

3,123 

5,385 

856 
2,745 
2,116 
877 
802 
(D) 


2,906 

1,205 

495 

1,206 

11,510 
8,113 
3,397 

2,463 

3,412 
471 
146 
145 
402 
281 
113 


2,483 
832 


42,774 

1,893 

528 

1,365 

8,941 

6,895 

1,276 

(D) 

6,722 

4,121 

1,944 

3,989 

650 
2,193 
1,660 
529 
562 
(D) 


2,500 

1,066 

453 

981 

8,315 
6,102 
2,213 

1,585 

2,764 
286 
115 
114 
344 
180 
94 


2,086 
556 


10,918 


466 
204 
262 

202 
13 

102 
83 

2,230 
365 

1,069 

762 

129 
258 
135 
37 
179 
115 


629 
119 

105 

339 

3,420 

943 

2,473 

382 

1,393 
185 

45 
108 
168 
148 

25 


1,216,848 


72,899 
15,687 
57,212 

173,877 

142,451 

21,128 

10,250 

289,790 

209,722 

66,703 

79,840 

17,530 
35,464 
30,069 

5,176 
15,437 

5,469 


64,400 

24,659 

8,787 

29,934 

119,620 
50,202 
69,354 

37,124 

102,873 
15,131 
1,908 
4,160 
9,773 
4,427 
2,102 


16,189 
9,171 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'•Sales  of  leased  departments  are  Incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  ef fec"b- on  comparability  is  greatest  for  general  merehari;  I 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-i 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

-'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below.  || 


MILWAUKEE,  WIS.,  AREA 


Table  4.— RETAIL  STORES  AND  SEI.ECTED  SERVICE  ESTABLISH1ENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  ^aLWAUKEE,  THE  ENTIRE  CITY,  AND  MILWAUKEE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change'^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^. ,...........,,..,,..,... 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers .....,,..,.,.,...,........,....,,...,,...,.. 

Hardware  stores, ...•.....•...,......•,,,,... 

Other 

General  merchandise  group  stores^. ..,.,,...,,.,,..., 

Department  stores •...•.•..•••»•.••.•.., 

Lj-fflited  price  variety  stores.,....,.,,.,,..,,,.,,. 
Other  general  merchandise  stores ..,,,.,...,.,..,,, 

Food  stores. ,,,.,,,,,,.,,.,,.,, .,.,. 

Automotive  dealers, ,,, .,.,.,,,,.,,......,,.,,, 

Gasoline  service  stations , ..,,..,,,...., 

Apparel,  accessory  stores. ,..,,,, .,,, 

Men's,  boys'  apparel  stores,  custom  tailors*.,,.,. 

Women's  clothing,  specialty  stores,.,, ,. 

Ready-to-wear  stores ',,.,,,,. 

Family  clothing  stores*.....,,...,,, , 

Shoe  stores , ,,..,.,..... 

Other  apparel  stores ,..,, 

Furniture,  home  furnishings,  equipment  stores. ,,,,,. 

Furniture  stores* ,.... ,..,.........,..•.  =  ,.. 

Other  heme  furnishings  stores* ,.,,,.,,....,....... 

Household  appliance,  radio,  TV,  music  stores.,,,,. 

Eating,  drinking  places.,.,.,.,.,..,,,.,.,,,,,,,,,,. 

Eating  places , i. .,....,,., ...., 

DrinMng  places ...,,..,,,,,,.,,...,,,....,,. 

Drug  stores,  proprietary  stores. .,...., ,,,,,,,,, 

Other  retail  stores^  ,,,,,,, ,,.,.. ,.,.,,,.,, 

Liquor  stores ,...........,.,,,,. 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores ; 

Florists , 

Camera,  photographic  sv5)ply  stores,,,,...,...,,.,,, 

SELECTED  SERVICES 


Hotels , 

Motion  picture  theaters. 


-15.5 


(D) 
(D) 
(D) 

-11.8 

11.1 
(D) 
(D) 

0.8 

-50.3 

(D) 

-12.5 
-4.0 

-11.2 

-16.4 
57.8 

-16.1 
(D) 

-3.7 

20.8 

-43.3 

-9.9 

-0.7 

7.0 

-15.0 

10.1 

-20.5 
33.5 
-25.4 
-29.3 
-20.5 
-34.3 
(D) 


-1.2 


11.9 


-10.6 

12.6 

-16.9 

8.1 
7.7 
2.3 
(D) 

25.3 
-1.7 

34.6 

12.9 

3.8 

4.6 

-3.4 

221.1 

11.5 

-80.8 

20.0 

30.9 

49.7 

5.6 

13.2 

26.0 
4.0 

22.1 

-0.2 

70.4 
-10.3 
-11.4 

19.3 
6.4 

23.0 


-0.4 
(D) 


19.1 


(D) 
(D) 
(D) 

27.6 

28.5 

(D) 

(D) 

25.7 

7.6 

(D) 

36.3 
10.6 
21.5 
10.5 
325.7 
37.4 
(D) 

26.8 

34.0 

95.4 

9.0 

15.6 

31.6 

5.8 

23.5 

6.3 

74.4 
11.9 
28.9 
39.5 
14.7 
(D) 


-2.2 
(D) 


14.4 


-11.1 

-0.1 

-14.1 

14.3 

10.4 

9.4 

(D) 

24.8 

1.7 

34.9 

17.5 

5.5 

8.7 

0.0 

238.1 

11.7 
(D) 

•21.2 
33.1 
40.4 
11.0 

12.4 

27.8 

1.3 

26.6 

7.6 
70.1 
-7.6 
34.0 
15.4 

6.1 
39.6 


_L 


-2.0 
-25.5 


-L 


20.2 


(D) 
(D) 
(D) 

37.1 

34.1 

(D) 

(D) 

25.0 
8.9 

(D) 

38.6 
11.7 
24.5 
13.4 
323.6 
96.4 
(D) 

27.8 
36.4 
73.6 
14.9 

14.1 

32.3 

2.5 

27.9 

14.3 
72.8 
10.8 
229.6 
25.2 
11.8 
(D) 


-3.1 
-45.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less   tnan  0.05  percent. 

■"■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

*In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORKS:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS   PERCENT  OF 

MILWAUKEE  AND  OF  MILWAUKEE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  bxislness 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardvare,  faim  equipment  dealers 
Hardware  stores ........................................... 

Other 

General  merchandise  gro\jp  stores-' 

Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores. ......................... 

Food  stores. 

Automotive  dealers. ......................................... 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*.............. 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '.. 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equiiment  stores 

Furniture  stores*. 

Other  home  furnishings  stores*....,...,................... 

Household  appliance,  radio,  TV,  music  stores....... 

Eating,  drinking  places. 

Eating  places. 

Driaking  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores*. 

Liquor  stores. 

Book,  stationery  stores ,,........ ................. 

Sporting  goods,  bicycle  stores.,,,..,,,,,.,.....,,,...,... 

Jewelry  stores ,,,.,. 

Florists 

Camera,  photographic  supply  stores.. 


Percent  of  city  sales  to 
central  business  district^ 


1958 


15.5 

(D) 
3.1 
(D) 

40.3 

40.3 

(D) 

(D) 

1.4 

8.0 

2.6 

37.3 
43.3 
43.7 
46.7 
19.1 
35.6 
(D) 

17.7 
21.9 
12.5 
15.5 

13.0 

19.4 

7.3 

9.3 

19.2 
7.7 
49.6 
55.3 
22.3 
10.4 
(D) 


1954 


20.5 

(D) 
(D) 
(D) 

49.4 

52.4 

37.7 

9.2 

1.7 

15.9 

(D) 

48.1 
46.3 
51.6 
54.0 
39.0 
48.4 
42.3 

22.1 
23.7 
33.0 
18.2 

14.8 
22.8 

9.0 

10.3 

24.2 
9.8 
59.6 
69.3 
33.6 
16.9 
65.3 


Percent  of  standard  metro- 
politan statistical  area 
sales  to  central  bustoess 
district^ 


1958 


11.6 

(D) 
2.1 
(D) 

36.0 

41.9 

(D) 

(D) 

1.0 

5.6 

1.6 

30.1 
37.2 
36.1 
38.3 
14.9 
28.9 
(D) 

15.2 
19.2 
11.5 
12.5 

10.1 
7.1 
5.8 

6.6 

14.1 

5.4 

40.9 

31.6 

14.7 

7.6 

(D) 


1954 


15.7 

(D) 
(D) 
(D) 

46.7 

52.2 

301.4 

48.5 

1.2 

11.4 

(D) 

40.4 
39.8 
44.2 
45.8 
32.1 
38.6 
35.6 

19.2 
21.2 
28.4 
15.4 

11.4 

17.8 

6.9 

7.6 

19.1 
68.4 
50.8 
60.2 
21.3 
12.3 
49.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  aero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  busijiess.  Tlie  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishraants. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MILWAUKEE,  WIS.,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  1954 — PSRCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  MILVAUKEE,  THE  ENTIRE  CITY,  AND  MILWAUKEE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  ape  based  on  total  Retail  Store  Sales  lAlcb  exclude  sales  of  nonstore  retailers— mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195^ 


Entire  city"- 


1958 


1954 


Standard  metropolitan 
statistical  area'- 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-* , 

Lmber,  building  materials,  hardware, 

farm  equipnent  dealers , 

Hard-ware  s-tores... , 

Other 

General  merchandise  gro«q>  stores^ 

Depaiianemt  s-tores.,..,,.......,,,,,,. 

Limited  price  varie-ty  s-tores,.,,,..,. 
Other  general  merchandise  stores,.... 

Food  stores. ,,,,.,..,.,..,.,,,,,..,..,. 

AtitcDotl'Te  dealers.. 

OasoUae  service  stations 

.^iparel,   accessory  stores. ,.,,,,....... 

Men's,  boys'   apparel  s-tores,   cus-toa 
tailors* , 

Women's  clothing,  special-ty  s-tores., , 

Ready--to-wear  s-tores'.,,,,,,,,..... 

Family  clo-thing  s-tores',,,,,,,,,,.,,. 

Shoe  stores .,.,,,.,.....,., 

Other  apparel  s-tores, 

Funid.ture,  bene  fumi^ilngs,   eqvdpnent 

stores 

Furniture  s-tores*. .,.,,,.,.,,.,..,,.. 

Other  bene  fumisMTigs  s-tores* 

Household  appliance,  radio,  TV,  music 
stores ,,,,,.,.,,,,,,.,,,....,.,.,,.. 

Eating,   drlidcLng  places...,...,.. 

Eatlrig  places ,...,. 

Drinking  places....,..,,,,,,.,....... 

Drug  stores,  proprietary  stores..,..,.. 

Other  retail  stores' 

Liquor  s-tores. ,,.,,.,............,.,. 

Book,   stationery  s-tores , 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Floris-ts 

Camera,  photogr^hic  supply  s-tores.,,. 


100.0 

(D) 
0.2 
(D) 

44.4 
(D) 
(D) 
(D) 

2.2 

7.3 

(D) 

17.5 

4.1 
8.6 
7.1 
(D) 
3.1 
(D) 


7.4 
3.9 
0.9 

2.6 

8.4 
5.9 
2.5 

1.9 

9.7 
0.9 
0.5 
0.4 
2.3 
0.2 
(D) 


100.0 


(D) 
(D) 
(D) 

42.5 

38.8 

3.4 

0.3 


12.5 

(D) 

16.9 

3.6 
8.2 
7.2 
0.9 
3.1 
1.0 


6.4 
2.7 
1.3 

2.4 

7.1 
4.6 
2.5 

1.5 


2.6 
0.3 
0.5 


100.0 


3.8 
1.0 
2.8 

17.1 

14.7 

1.7 

(D) 

24.5 

14.1 

5.8 

7.3 

1.5 
3.1 
2.4 
1.3 
1.3 
0.1 


6.4 
2.8 
1.1 

2.5 

10.0 
4.7 
5.3 

3.2 

7.8 
1.7 
0.1 
0.3 
0.7 
0.3 
0.2 


100.0 

4.7 
1.0 
3.7 

17.7 

15.3 

1.8 

0.6 

21.9 

16.1 

4.8 

7.2 

1.6 
3.3 
2.7 
0.5 
1.3 
0.5 


6.0 
2.4 
0.8 

2.7 

9.9 

4.2 
5.7 

2.9 


1.1 
0.2 
0.3 
0.9 
0.3 
0.2 


100.0 


4.7 

1.1 

,,3.6 

14.3 

11.3 

1.7 

(D) 

26.0 

15.3 

6.4 

6.7 

1.3 
2.8 
2.2 
1.3 
1.2 
0.1 


5.6 
2.3 
0.9 

2.4 

9.7 
4.6 
5.1 

3.4 

7.9 
1.8 
0.2 
0.3 
0.6 
0.3 
0.2 


100.0 

6.0 
1.3 
4.7 

14.3 

11.7 

1.7 

0.8 

23.8 

17.2 

5.5 


1.4 
2.9 
2.5 
0.4 
1.3 
0.4 


5.3 
2.0 
0.7 

2.5 

9.8 

4.1 
5.7 

3.0 

8.5 
1.2 
0.2 
0.3 
0.8 
0.4 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    .,,  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with. its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  nierchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  -to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MILWAUKEE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. 


-Includes  the  planned  center  known  as  "Bay 
Lyde 


Shore  Shopping  Center"  bounded  by  North  Post  Washington  Rd . , ' Montclalr  Ave. 
'11  Ave.,  and  West  Spring  Dr.  '        ' 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

3U 

12,351 

554 

56 

7 

561,    567 

-;,126 

562-3,568 

562 

13 

565 

6,941 

566 

564,    569 

lA 

57 

1,28-4 

5712 

Nvmber  of 

5713-15,19 

establish- 

572,  5732 

ments 

3<i 

58 

5812 

5813 

2 

1 

591 

1 

59  ex.   591 

3 

592 

1 

594 

1 

595 

1 

597 

5992 

5 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54.58.591 


53  i)art,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) 

Convenience  goods  stores: 

Number 

Sales ($1,  000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers 

Gasoline  sei^ce  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  cviatcm 

tailors 

Wanen's  clothing,  specialty  stores,.., 

Ready-to-wear  stores  ' , 

Femily  clothing  stores' , 

Shoe  stores , . 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2. —  Includes  the  planned  center  known  as   "Capitol  Court  Shopping  Center"  bounded  by  Vest  Fond  du  Lac,  West  Capitol  Dr.,  and 

North  60th  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Mimber  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,  000)  . 

Shopping  goods  stores:-' 

Number 

Sales ($1,000) , 


All  other  stores: 

Nvmber 

Sales 


Retail  stores,  total  ■'. 


.($1,000). 


Lvmber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


^   3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


85 
46,583 


25 
12,022 


33 
29,872 


27 


^,'^ 


Number  of 
establish- 
ments 


85 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

¥cmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores „ 


Furniture,  heme  furnishings,  equipnent 

stores 

Fumitvare  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores, 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


21 

6 
10 
7 
1 
4 


11 

7  \ 
4 


91 
2  ' 

2i 

I 


Standard  Notes:   (D)  Withheld  to  avoid  disclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  busines^^ 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Ineludes  data  for  those  w^Hg  of  bvisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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MRC  No.  3. — Includes  the  stores  in  the  area  bounded  by- 


West  Mitchell,  West  Forest  Home  Rd.,  Windlake  Ave.,  6th  thru  12th  Sts.,  13th 
and  14th  Sts. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establisb- 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


-  52 

5251 

52  ex.  5251 

i  53  part^ 
'  531 
.  533 
1  539 

J  54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber , . . . . 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

LvBiber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..,,. 

Food  stores 


16A 
52,400 


71 
7,972 

58 
41,882 


35 
2,546 


Number  of 
establish- 
ments 


164 


55  ex.  554 

554 

56 

561,  567 

562-3, 56S 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custooa 

tailors 

Wanen's  clothing,   specialty  stores.... 

Ready-to-wear  stores' , 

Fcmily  clothing  stores  ' „ 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlnldng  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietaiy  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


4 

4 

33 

9 
11 
6 
6 
6 
1 


18 

11 
3 


44 

9 

35 


22 
3 
1 

6 

4 


MRC  No.  4^Includes  stores  in  the  area  bounded  by  West  North  Ave.,  North  20th  St.,  West  Medford  Ave.,  Fond  du  Lac  Ave.,  and  West 
I  Meinecke  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


1 

'\ 

]  54,58,591 


53  part,- 
56,  57 


52,  55,  599 


I 


52 


5251 

52  ex.  5251 


53  part^ 
531 
533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000)... 


Convenience  goods  stores: 

Nvmber , 

Sales 


.($1,000). 


Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000) . . . 

An  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other , 


2    3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  s-tores .... 
Other  general  merchandise  s-tores 


Food  stores. 


68 
24,904 


26 
3,244 


29 

19,759 


13 
1,901 


Nvmber  of 
establish- 
ments 


68 


55  ex.   554 

554 

56 

561,    567 

562-3,  568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tomo-tive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors , . . 

Women's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  s-tores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  ''employer"  establishments. 

'includes  data  for  those  vinrtH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


3 

1 

11 

1 
3 

1 

5 
2 


14 
4 


19 

7 

12 

1 
6 


of  business 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MILWAUKEE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5.— 


Includes  the  planned  center  knovm  as  "Southgate  and  Point  Loomis  Centers"  boimded  by  South  27th  St.,  West  Loomis  Rd.,  anij 

West  Morgan  Ave. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

57 

26,A21 

554 

56 

23 

561,    567 

8,279 

562-3,568 

562 

19 

565 

15,556 

566 

564,    569 

15 

57 

2,586 

5712 

Nvmber  of 

5713-15,19 

establish- 

572,   5732 

ments 

57 

58 

5812 

5813 

1 

1 

591 

59  ex.   591 

3 

592 

1 

594 

2 

595 

597 

5992 

10 

5996 

Kind  of  business 


Ihmber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nuiber 

Sales ($1,000) 

Convenience  goods  stores: 

Hvmber 

Sales ($1,  000) 

Shopping  goods  stores:  ^ 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Lvmber,  building  materials,  hardvare, 

farm  equipnent  dealers 

Hardvare  stores 

Other 

Qeneral  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custooi 

tailors 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fcmily  clothing  stores' , 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  hone  fumlshings  stores 

Household  appliance,  radio,  TV,  music 
stores..... 

Eating,  drinking  places 

Eatlflg  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jevrelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  6. — Includes  the  stores  in  the  airea  bounded  by  West  Vliet  St.,  West  Cherry  St.,  North  12th  St.,  and  North  13th  St. 


SIC 
code 


y-tnrt  of  business 


Total 


SIC 
code 


Kind  of  business 


Kimher  of 
establish- 
ments 


54,53,591 

53  part,' 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 

539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

NuDber 

Sales ($1,000). 

Shopping  goods  stores: ^ 

Nimber 

Sales ($1,000). 

An  other  stores: 

Nunber 

Sales ($1,000). 


Retail  stores,  total''. 


Lunber,  building  materials,  hardvare, 

f aim  equljment  dealers 

Hardvare  stores. ,........,..., 

Other , 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


94 
15,372 

37 
3,623 

37 
10,596 


20 
1,153 


Nunber  of 
establish- 
ments 


94 


5 
1 
2 
3 

16 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furoiture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  jiroprletary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweliy  stores 

Florists 

Camera,  phott^raphio  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  idiich  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

Sjijcludes  data  for  those  iH"^°  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  belov. 


of  buslneai 
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MRC  No.  7. —  Includes  the  stores  In  the  area  bounded  by  2nd  St.,  West  Brovm  St.,  4th  St..  and  Wright  St. 


)   SIC 
i      code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 


4,58,591 


3  part,- 
6,  57 


2,  55,  599 


Convenience  goods  stores: 

Kimber 

Sales ($1,000) . . 

Shopping  goods  stores:^ 

Kvmber 

Sales <$1,000) . , 

All  other  stores: 

Nimber 

Sales ($1,000).. 


100 
31,626 


24 
4,711 


53 
25,314 


23 
1,601 


Number  of 
establish- 
ments 


Retail  stores,  total-'. 


1251 

i2  ex.  5251 


:3  part^ 
;31 
i33 
i39 


L\mber,  building  materials,  hardware, 

faun  equipuent  dealers 

Hardware  stores 

Other 


(* 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


100 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custan 

tailors 

Wanen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,   equlpoent 

stores 

Furniture  stores 

Other  home  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Eating,  drlnitng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores. 


29 

6 

14 

4 

1 
7 

1 


18 
5 
4 


14 
9 
5 

2 

14 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.  ^^  , 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  taJids  of  business. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'   'United  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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APPENDIX 


Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  tQ 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  fori 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  buc 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  formj 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  oi 
the  Internal  Revenue  Service.  Information  fon 
this  group  of  establishments  was  derived  fromi 
the  1958  Federal  income  tax  returns.  Information! 
was  compiled  from  only  one-half  of  these  casesi 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  althoughj 
made  up  of  a  large  number  of  establishments,! 
accounted  for   less   than   10  percent  of  the  tota^ 

retail  trade  volume. 

i 

Included  in  this  segment  were  only  those  non-i 
employer  establishments  which  reported  a  saled 
volume  of  $2,500  or  more  during  1958.  Non-* 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  h\ 
these  tabulations,  regardless  of  the  period  o|) 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions; 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 

factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
.1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
.were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
^store"    figures    in    the    1958    Census).      Leased 

departments   in  the   1954   Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
:luded  those  businesses  with  no  paid  employment 
ifhich   had   sales   volume   of   less    than  $2,500  in 

^he  census  year.  To  the  extent  that  price  in- 
:reases  since  1954  resulted  in  increases  in  the 
lollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
)i:han  were  included  in  the  1954  Census.  While 
:he  exact  magnitude  of  this  phenomenon  is  un- 
<nown,  the  effect  on  total  volume  of  retail  sales 
jndoubtedly  is  only  a  fraction  of  one  percent 
ind  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups-SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.  — Sales  include  the  total  of  merchandise 
sold,    and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


\ 
"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

] 
Establishments  covered  by  the  1958  Census  were  i 
assigned  a  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition  j 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange-  i 
able  with  commodity  classifications.  Most  buei- 1 
nesses  sell  a  number  of  kinds  of  conunodities.  j 
The  kind-of-business  code  assigned  generally  j 
reflects  either  the  individual  commodity  or  com- 1 
modity  group  which  is  the  primary  source  of  the  i 
establishment's  receipts  or  some  mixture  of  differ- 1 
ent  commodities  which  characterize  the  estab- ! 
lishment's  business.  Thus,  the  classification  of  j 
establishments  by  kind  of  business  generally  doesi  j 
not  make  it  possible  to  determine  either  the  num-  j 
ber  of  establishments  handling  a  particular  com- ] 
modity  or  the  sales  of  that  commodity.  For  j 
example,  the  "food  group"  classification  raccludestj 
stores  selling  some  food  if  the  sale  of  food  is!  i 
not  the  primary  source  of  receipts;  moreover,, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  a&l&l 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  basedi 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  maill 
and  were  required  to  complete  report  formsf 
especially  designed  for  this  census.  "Nonem-; 
ployer"  establishments,  however,  were  included! 
in  the  census  on  the  basis  of  information  sup-i 
plied  on  the  1958  Federal  income  tax  report,!  | 
Because  of  the  nature  of  the  information  avail-l 
able  on  the  tax  form,  the  kind-of-business  classi-j 
fications  based  on  that  form  represent  primarilyi 
"self -designation."  In  some  cases  this  informa-j 
tion  was  adequate  for  classification  at  the  kind-i 
of- business  group  level  but  not  for  detailed  klndsl 
of  business.  (See  "Comparisons  of  the  1954J 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms,( 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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;and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
'        Equipment  Dealers  (SIC  Major  Group  52) 

*  Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
^wallpaper,  glass,  electrical  supplies,  roofing  ma- 
?terials,  and  other  supplies  and  equipment  for  home 
.construction.  Establishments  primarily  selling 
'farm  equipment  are  also  included.  Establishments 
:ih  this  group  sell  to  contractors  as  well  as  to 
-the  general  public. 

[  Hardware  stores  (SIC  5251).-  Establishments 
"primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
.the  1954  Census  of  Business  are  affected  by  the 
jtreatment  in  1958,  of  leased  departments  as  parts 
i0f  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one   of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included  I 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc.  * 

Household    appliances,    radio,    TV   stores   (SIC  j^ 
572  and  5732) .- Establishments  primarily  engaged  I 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television  ii 
sets,  and  record  players.  The  retail  establishments  j  j 
(primarily  engaged  in  the  sale  of  electric  and  gas  ! 
appliances  for  household  use)  operated  by  public! 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri-jj 
marily  selling  musical  instruments  such  as  organs,  j 
pianos,  horns,  stringed  instruments,  drums,  xyl 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

.  Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 

Iji  or  proprietary  medicines  in  combination  with  lines 

i:  such  as  cosmetics,  toiletries,  tobacco,  magazines 

,  and  books,  and  novelty  merchandise.    Those  stores 

which   sell   prescriptions   are   classified  as  drug 

stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments   primarily  selling  packaged  alco- 
i  holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
>  for  consumption  off  the  premises.    Liquor  stores 
,  operated   by   States,    counties,  and  municipalities 
-  are  included.     Stores  primarily  selling  prepared 
drinks   for  consumption  on  the  premises  are  not 
:  included   in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 
Shopping  goods  stores,  i.e. 
chandise  stores  (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 
All   other    retail  stores  (SIC 


e.,  Food  stores 
places  (SIC  58), 
s(SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,55,599). 


i 
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BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  husinesE^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  Issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiiftated  monthly  dollar  sales  voltune  (with  oomparl- 
Bons  for  previoiifl  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  bxislness.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censiis  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  ojjerating  1  to  10  store's — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accoxmts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  K 
kinds  of  business  by  geographic  division.  Peisjent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
Including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previoiis  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  iii|3orts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.     RETAIL  TRADE,  SUMMARY  STATISTICS— a! 
United    States     summary    chapter    and    separate     chapters 
presenting     statistics   by   kind   of    business    and    geographi: 
areas,  for  such    subjects    as    sales-size  of  establishments 
single  units    and  multiunits,  employment-size    of  establish- 
ments, and   legal   form   of   organization.     This    volume    willj 
incorporate  the  subject  report  series  BC58-RS.  | 

Volume    II.     RETAIL      TRADE,    AREA      STATISTICS— A  j 
United  States    summary   chapter  and    separate    chapters  fo.i 
each    State,     the     District     of     Columbia,    Alaska,     Guam 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by    kind    of    business,    for    counties,    cities,    ^nd    standard 
metropolitan    statistical    areas.      The     amount    of    kind-of 
business    detail  will  vary  in  accordance    with  the  number  o| 
retail  establishments    in  the  area.     Data  for    selected  towni  i 
and   townships   in   New  England,  New  Jersey,  and   Pennsyl 
vania  will   also  be  included.     This  volume    will   incorporat< ' 
the  area  report  series  BC58-RA. 

I 
Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS 
TICS — A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  an< 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  b> 
class  of  customer,  commodity  line  sales,  legal  form  o 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 


Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  foi 
each  State,  the  District  of  Columbia,  Alaska,  Guam. 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presentee 
by  kind  of  business  for  counties,  cities,  and  standarc 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  iwill  vary  in  accordance  with  the  nunnber  o: 
wholesale  establishments  in  the  area.  Data  for  selectee 
towns  and  townships  in  New  England,  New  Jersey,  ano 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.     SELECTED    SERVICE     TRADES ,  SUMMARY  | 
STATISTICS — A  United   States    summary   chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  ano  '; 
geographic    areas,    for    such     subjects    as     receipts-siae   o;  j 
establishments,  employment-size    of   establishments,  lega! 
form  of  organization,   single  units  and  multiunits,  laundries^ 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This    volume     will    incorporate    the    subject    report    series! 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A United  States  summary  <:hapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands,  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  steindaro 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  ol' 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA.  i 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
ijnder  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
-lawali,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
3u8ines8  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
rade,  selected  services,  and  public  warehousing.  This  report 
arovldes  findings  for  retail  stores  in  selected  central  business 
listricts  and  in  major  retail  centers;  and  for  hotels  and  motion 
jicture  theaters   in   the   selected  central  business  districts. 

:  AREAS  COVERED 

Each  of  the  rejxjrts  in  this  series  covers  a  separate  standard 
■netropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
Standard  metropolitan  statistical  area  (SMSA).  Tlie  number  of 
i^RC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
hone  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
>IRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

'  Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
lor  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
business  to  arrange  for  the  delineation  of  such  districts  before 
^  program  to  tabulate  Census  data  for  them  could  be  imple- 
Inented.  The  delineation  of  central  business  districts  was  ac- 
-omplished  with  the  cooperation  of  the  Census  Tract  Committees 
n  the  large  cities  included  in  the  central  business  district  (CBD) 
urogram.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
nittees  obtained  the  representation  of  a  variety  of  local 
nterests,  such  as  business  firms  and  associations,  newspapers, 
olanning  agencies,  welfare  organizations,  local  governmental 
xxlies,  etc.  Central  business  districts  have  been  delineated  only 
n  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 

0  1959)  in  which  there  was  a  local  Census  Tract  Committee 
'ccommendation  for  such  an  area  in  response  to  an  inquiry  from 
he  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 

1  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
vhat  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
lid  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
an  area  o^  very  high  land  valuation,  an  area  characterized  by  a 
ligh  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
'ind  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e-.toconsistof  oneof  more  whole  Census 
tracts.  Theemphasisputon  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comjwrisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  sltnllar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  dejjartment 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  lA.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS:      1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT   OF  MINNEAPOLIS 

EstaUlsbnents,  Sales,  Annual  Payroll,  and  Buployees, 

by  Kind  of  Business 

' 

1958^ 

1954'-                          1 

Paid  employees. 

' 

SIC  code 

Kind  of  business 

Estab- 
lish- 
ments^ 

Sales 2 

Payroll, 

entire 

year 

workweek  ended 
nearest  Nov.  15 

Estab- 
lish- 
ments 2 

Sales 2 

Payroll,   ' 

entire 

year 

Full 

Total 

workweek 

i 

(number) 

($1,000) 

($1,000) 

(number) 

(number) 

(nvmber) 

($1,000) 

($1,000) 

RETAIL  STORES 

i 

Retail  stores,  total^ 

982 

283,967 

52,299 

17,025 

14,328 

994 

285,798 

54,242' 

52 

LxMber,   building  materials,   hardware. 

f aim  equiiment  dealers 

22 

7 
15 

14 

5,161 
3,131 
2,030 

118,085 

928 
626 
302 

23,390 

231 

186 

45 

7,277 

212 

170 
42 

5,999 

16 
7 
9 

22 

4,740 
2,548 
2,192 

114,841 

851 
494  i 
357', 

m 

5251 

Hardware  stores 

52  ex.   5251 

Other 

53  part^ 

General  merchandise  group  stores^ 

531 

Department  stores 

4 
4 
6 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

4 

8 

10 

106,494 
(D) 
(D) 

21,869 
(D) 

533 

Limited  price  variety  stores 

539 

Other  general  merchandise  stores 

54 

Food  stores 

68 
17 
38 

184 

10,615 

18,069 

4,592 

42,655 

1,174 

2,093 

477 

7,808 

416 

340 

161 

2,664 

299 

317 

126 

2,255 

73 

12 

35 

198 

9,917 
24,397 

3,937 
45,714 

1,267; 
(D)| 

39: 

8,221 

55  ex.   554 

Automotive  dealers 

554 

Gasoline  service  stations 

56 

Apparel,   accessory  stores 

561,    567 

Men's,   boys'   apparel  stores,   custom 

tailors  * 

61 
67 

10,542 
17,602 

2,049 
3,137 

613 
1,248 

558 
995 

63 
67 

10,967 
17,544 

2,136 
3,  QIC 

562,563,568 

Women's  clothing,   si)ecialty  stores.... 

562 

Ready-to-wear  stores^ 

27 

14 

35 

3 

16,076 

(D) 

5  369 

2,937 
(D) 
744 

1,187 
(D) 

231 

943 

30 

14  297 

2  021 

565 

Family  clothing  stores' 

(D) 

149 

7 

'(D) 
6  293 

566 

Shoe  stores .• 

45 

564,    569 

Other  apparel  stores 

'(D) 

(D) 

(D) 

(D) 

10 

'(D) 

(DJ 

57 

Furniture,   heme  furnishings,   equipnent 

stores 

71 
30 
15 

23,010 

15,041 

1,423 

3,944 

2,644 

243 

930 

565 

69 

844 

537 

64 

74 
25 

18 

22,980 

14,955 

3,000 

4,405 

2,43(1 

71'; 

5712 

Furniture  stores* 

5713-15,   19 

Other  home  furnishings  stores* 

572,    573 

Household  appliance,   radio,   TV, 

music  stores 

26 

261 

179 

82 

32 

275 

34 

21 

9 

6,546 

28,166 

19,944 

8,222 

6,727 

26,887 

5,090 

2,851 

855 

1,057 

7,753 
6,238 
1,515 

1,100 

3,632 
311 
257 
117 

296 

3,419 

2,806 

613 

416 

1,171 

133 

83 

35 

243 

2,899 

2,381 

518 

327 

1,050 

126 

53 

33 

40 

258 

169 

89 

29 

277 

24 

20 

6 

8,099 

26,721 

17,861 

8,860 

7,162 

25,389 

4,277 

3,100 

(D) 

1,831  i 

t 

8,12':  1 
5,65fl| 
2,47: 

l,19fi ! 

3,36'! 
24; 
751 

58 

Eating,   drinking  places 

5812 

Eating  places 

5813 

Drinking  places 

591 

Drug  stores,   proprietary  stores 

59  ex.   591 

Other  retail  stores* 

592 

Liquor  stores 

594 

Book,   stationery  stores 

595 

Sporting  goods,   bicycle  stores 

597 

Jewelry  stores 

40 
9 
6 

4,016 
625 

1,613 

562 

97 

183 

186 
34 
54 

169 
29 
45 

59 

11 

5 

4,436 
(D) 
878 

59(1 

11«^ 

5992 

Florists 

5996 

Camera,   photographic  supply  stores .... 

SET.KCTED  SERVICES 

7011,   7012 

Hotels 

55 
12 

20,365 
3,990 

7,814 
1,081 

3,181 
357 

2,641 
315 

60 
14 

14,826 
3,619 

5,74ii 

92^ 

1 

783 

Motion  picture  theaters 

Standard  Notes:      (D)     Withheld  to  avoid  disclosure.          (MA)     Not  available. 

...     Represents  zerc 

). 

"'! 

'■Sales  of  leased     departments  are  incorporated     vdth  main     store     sales  in  195£ 

.      In  1954  each  leas 

,ed     deparl 

jnent  was  . 

separateljj 

counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.     Th 

e  effect  on  comparal 

>ility  is  1 

Teatest  fc 

3r  general 

merchandise     stores   (SIC  53,   pt.)   and     apparel,   accessory  stores   (SIC   56).     The  19 

54  sales  of  leased  c 

lepartmenti 

5  located  - 

m  genera]  j 

merchandise     stores  but  elsewhere     classified     were        $3,425,000,   of  which     $1,05C 

),000  was  included  \n 

.th  appare] 

.,   aocesso: 

"y  stores.  J 

This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

"  J 

^All  1954  group  totals   (i.e.,   SIC  2  digit)   and  1958  group  totals  for  SIC  53  and 

56  may  include  data 

I  for  "none 

anployer"  e 

;stablish-j 

ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

i 

^Excludes  nonstore  retailers   (i.e.,   mail  order,   direct  selling,  merchandise  ven 

ding  machine  operate 

irs)   part  c 

>f  SIC  53. 

1; 

*1954  data  limited  to  "eanployer"   establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

1 , 

^Includes 

data  for  those  kinds  of  business  in  SIC 

59   (ex, 59 

1)  not  cov 

ered  in  an 

y  of  the  1 

ines  beloi 

1. 

li 
\\ 

li 

! 

! 

MINNEAPOLIStST.  PAUL,  MINN.,  AREA 


Tatle  IB — RETAIL  STORES  AND  SKLBCTED  tJEHVlCE  ESTABLISaffiKTS:  1958  AND  1954 

CEOTRAL  BUSINESS  DISTRICT  OF  ST.  PAUL 


. 

Establislments,   Sales,   Arrmini   Payroll,  and  Bnployees, 

by  Kind  of  Business 

;       SIC  code 

c 

Kind  of  business 

1958^ 

1954^ 

Estab- 
lish- 
ments^ 

(mmber) 

Sales  2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 

lish- 

ments^ 

(mmber) 

Sales 2 
($1,000) 

PayroU, 
entire 

Total 
(nvmber) 

Full 
workweek 

(number) 

year 
($1,000) 

f 

'.   52 

'.    5251 

'•    52  ex.   5251 

53  part^ 
■   531 
,    533 

539 

'    54 

»    55  ex.    554 

554 

'1  56 

'  561,    567 

RETAIL  STORES 
Retail  stores,   total^ 

459 

7 
3 

4 

13 
3 
6 
4 

24 
14 

8 

79 

26 

23 

18 

6 

21 

1 

49 

13 

7 

29 

102 
69 
33 

9 

154 
9 
9 
9 
31 
7 
7 

20 
6 

116,904 

780 
373 
407 

49,828 

(D) 

6,570 

(D) 

4,921 
7,055 

569 

19,319 

4,285 
9,092 
8,472 

(D) 
2,048 

(D) 

10,349 

6,825 

888 

2,636 

8,634 
6,080 
2,554 

3,435 

12,014 

1,526 

325 

651 

2,889 

1,166 

525 

5,386 
1,243 

20,638 

96 

50 
46 

8,802 
(D) 

1,155 
(D) 

558 
888 

69 

3,551 

787 
1,764 
1,650 

(D) 

278 
(D) 

1,933 

1,340 

218 

375 

2,020 

1,541 

479 

612 

2,109 

75 

45 

103 

551 

365 

68 

2,145 
392 

7,779 

28 
13 
15 

3,654 
(D) 
590 
(D) 

174 
172 

27 

1,357 

238 
611 
573 
(D) 
269 
(D) 

447 

289 

59 

99 

1,048 
822 
226 

232 

640 
31 
20 
37 
138 
130 
21 

989 
183 

6,299 

25 

10 
15 

2,697 
(D) 
405 
(D) 

131 
159 

25 

1,215 

196 
591 
557 
(D) 
223 
(D) 

409 

262 

58 

89 

859 
671 

188 

218 

561 
23 
18 
37 
122 
130 
14 

834 
169 

456 

1 
1 

14 
3 
7 
4 

32 
7 

13 

109 

20 
37 
18 
5 
28 
17 

43 

15 

5 

23 

89 
59 

30 

12 

136 
8 

11 
6 

32 
6 
7 

16 
7 

115,167 

(D) 
(D) 

43,775 

(D) 

5,028 

(D) 

4,370 
9,594 

875 

25,487 

3,681 

13,966 

8,383 

(D) 
2,878 

(D) 

11,010 

7,728 

972 

2,310 

6,034 
3,680 
2,354 

2,901 

(D) 
1,657 

542 
1,201 
2,851 

625 

890 

4,871 
1,545 

19,978 

Lunber,   building  materials,   hardware. 

(D) 
(D) 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

7,625 
(D) 
893 

T.imit'^ri  price  variety  stores, ,...,.,.. 

Other  general  merchandise  stores 

Food  stores 

(D) 
540 

Autanotive  dealers 

1,027 

finsnl  iTie    .'Nervine    Rt.at.iriTi^ 

142 

Apparel,    accessory  stores 

4,388 

Men's,   boys'   apparel  stores,   custcm 
tailors  * 

695 

-    562,563,568 
562 

Wcmen's  clothing,   specialty  stores.... 
Ready-to-wear  stores^ 

2,286 
1,550 

565 

FfDni  1  y  o.l  othing  stores' 

(D) 

566 

Shoe  stores 

387 

564,   569 

Other  apparel  stores 

(D) 

■  57 

k 

'  5712 
5713-15,   19 
572,   573 

•i  58 
;■  5812 
I  5813 

\  59  ex.   591 
592 

Furniture,  heme  furnishings,   equipnent 
stores 

2,103 

Furniture  stores* 

1,481 

Other  heme  furnishings  stores* 

Household  appliance,   radio,   TV, 
music  stores 

164 
458 

Rating,    tirinVing  pi  aces 

1,749 

Eating  places 

1,181 

Th-inlring   pinf.ps 

568 

Drug  stores,   proprietary  stores 

480 

Other  retail  stores^ 

(D) 

Liquor  stores 

122 

594 

Book,    stationery  stores 

97 

595 

597 

Sporting  goods,   bicycle  stores 

Jewelry  stores 

220 
554 

5992 

Florists 

181 

5996 
1 

i  7011,  7012 
1  783 

Camera,   photographic  supply  stores .... 

SELECTKD  SERVICES 
Hotels 

123 
1,993 

Motion  picture  theaters 

391 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
\  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
1  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
I  merchandise  stores  but  elsewhere  classified  were  $3,035,000  ,  of  which  $1,780,000  was  included  with  apparel,  accessory  stores. 

This  does  not  affect  "hotels"  or  "motion  picture  theaters." 
'    ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 
I    ^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
,!   *1954  data  limited  to  "employer"  establishments. 

I    'Both  1954  and  1958  data  limited  to  "employer"  establishTnents. 
^Includes  data  for  those  vi-nHg  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table   2A.— EfETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:      1958  AND  1954 

CITY  OF  MINNEAPOLIS 

Establishnents,  Sales,  Annual  Payroll,   and  Buployees,  by  Kind  of  Business 

'  Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  en^jloyees, 

workweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments 2 

(number) 

Sales 2 
($1,000) 

I 

Payroll, 
entire 
year 

($1,000)  1 

Total 
(number) 

Full 
workweek 

(number) 

RETAIL  STORES 
Retail  stores ,   total^ 

4,779 

254 
125 

129 

119 

6 

50 

51 

1,018 

205 

583 

359 

95 

135 

68 

38 

68 
13 

306 
97 
70 

139 

1,044 
650 
394 

178 

713 
88 
33 
34 
82 
(NA) 
(NA) 

99 
44 

800,631 

51,374 

9,832 

41,542 

149,423 

130,247 

10,426 

(D) 

145,022 

139,489 

47,467 

58,581 

15,079 
23,093 
20,813 
11,982 
7,291 
(D) 

50,731 

25,452 

7,363 

17,916 

68,403 
44,428 
23,975 

29,561 

60,580 

16,795 

(D) 

2,447 

5,056 

(MA) 

(NA) 

22,989 
6,075 

111,601 

7,073 
1,410 
5,663 

27,743 

24,669 

2,080 

994 

11,000 

14,787 

4,328 

9,895 

2,582 
3,944 
3,661 
2,273 
990 
106 

7,703 
3,965 
1,271 

2,467 

16,595 

12,557 

4,038 

4,655 

7,822 
1,034 
419 
243 
674 
(NA) 
(NA) 

8,593 
1,635 

37,082 

1,571 

445 

1,126 

8,742 

7,325 

1,022 

395 

4,206 

2,974 

1,705 

3,443 

776 

1,568 

1,472 

724 

332 

43 

1,884 
925 
339 

620 

8,040 
6,304 
1,736 

1,924 

2,593 
473 
133 
87 
225 
(NA) 
(NA) 

3,529 
703 

29,257 

1,406 

358 

1,048 

6,921 

6,039 

604 

278 

2,622 

2,880 

1,150 

2,817 

670 

1,235 

1,155 

662 

216 

34 

1,701 
845 
311 

545 

6,351 
4,958 
1,393 

1,231 

2,178 
363 
91 
76 
200 
(NA) 
(NA) 

2,903 
602 

4,973 

239 
(NA) 
(NA) 

120 
(NA) 
(NA) 
(MA) 

1,227 

167 

553 

389 

(NA) 
(NA) 
(NA) 
(MA) 
(HA) 
(NA) 

312 
(MA) 
(MA) 

(NA) 

1,066 
(NA) 
(NA) 

195 

705 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

102 
41 

751,979 

45,425 
(NA) 
(MA) 

135,920 
(MA) 
(NA) 
(NA) 

143,933 

137,191 

37,301 
60,231 

(NA) 
(NA) 
(MA) 
(MA) 
(MA) 
(MA) 

45,150 
(NA) 
(NA) 

(NA) 

63,863 
(NA) 
(NA) 

25,840 

57,125 
(NA) 
(NA) 
(MA) 
(MA) 
(NA) 
(NA) 

16,867 
5,403 

i 
(NA) 

(NA)' 
(NA)| 
(NA)!, 

(NA) 

(na; 

(NA) 
(NAll 

(NA), 

(na; 
(na; 

(na; 

(na; 
(na; 
(na; 
(na; 
(na;  ' 
(na;  I 

(na; 
(na;; 
(na;} 

(na;i 

(na; 

(na;; 

(na; 

(na;! 

(NAJ 

(na; 
(na;, 
(na; 

(na:i 
(na;: 

(NAii 
1,38<I 

52 

Lumber,  building  materials,  hardware, 
f ann  equipment  dealers 

5251 

Hardware  stores 

52  ex.   5251 

Other 

53  part^ 
531 

General  merchandise  graap  stores-' 

533 

T.irni  t^H    p-r-i  p.p    v?ir-i  f^ty   .^^tor*^-^ 

539 
54 

Other  general  merchandise  stores 

55  ex.   554 

554 

Gasoline  service  stations 

56 

Apparel ,   accessory  stores , 

561,   567 

Men's,  boys'   apparel  stores,   custom 
tailors* 

562,563,568 
562 

Women's  clothing,   specialty  stores.... 
Ready-to-wear  stores ^ 

565 

Family  clothing  stores^. ,. 

566 

Shoe  stores 

564,   569 

57 

Furniture,  home  furnishings,   equipment 

5712 

5713-15,   19 
572,   573 

Other  home  fiimishings  stores* 

Household  appliance,   radio,  TV, 

58 
5812 

Eating,   drinking  places 

Eating  places 

5813 

Drinking  places, 

591 

59  ex.    591 

Other  retail  stores  * 

592 

Liquor  stores 

594 

Book,   stationery  stores 

595 
597 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

5992 

Florists 

5996 

7011,  7012 

Camera,  photographic   supply  stores.... 

fiET.ECTED  SERVICES 
Hotels , 

783 

Motion  pictiire  theaters 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counteci 
and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchanH; 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  coiild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MINNEAPOLIS-ST.  PAUL,  MINN.,  AREA 

Table  2B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 
CITY  OF  ST.  PAUL 


Establislments,  Sales,  Annual  Fa^ioll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  'business 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'* 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  ai5)loyees , 

workweek  ended 

nearest  Nov.  15 


Total 
(nuniber) 


Full 
workweek 

(number) 


1954'- 


Estab- 

Ush- 

ments^ 


(number) 


Sales  *= 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f ann  equlpnent  dealers 

Hardware  stores 

Other. 

General  merchandise  groxip   stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores... 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

F\iniiture,  home  furnishings,   equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,677 


124 
64 

60 

59 

4 

35 

16 

570 

95 

356 

169 

45 
57 
36 
16 
40 
9 


179 
44 
33 

102 

619 
378 
241 

100 

406 
54 
24 
23 
55 
32 


437,427 


16,600 
4,069 
12,531 

70,904 

59,252 

9,641 

1,955 

106,779 

76,315 

26,000 

26,078 

6,450 
10,604 
9,639 
5,333 
3,329 
280 


25,006 

12,606 

4,397 

8,003 

39,546 
24,473 
15,073 

19,053 

31,146 

10,719 

756 

1,013 

3,486 

2,165 

(D) 


6,203 
1,970 


57,3'S8 


2,399 

486 

1,913 

11,507 

9,580 

1,667 

(D) 

7,550 

8,678 

2,163 

4,427 

1,055 

1,956 

1,817 

938 

454 

24 


4,151 

2,094 

978 

1,079 

9,874 
7,228 
2,646 

2,848 

3,771 
625 
72 
97 
616 
494 
(D) 


2,425 
633 


21,052 


593 
154 
439 

4,984 

2,988 

885 

(D) 

3,066 

1,587 

1,003 

1,669 

313 
698 
650 
308 
333 
17 


997 
485 
232 

280 

4,795 
3,683 
1,112 

1,181 

1,777 
189 
31 
33 
151 
230 
(D) 


1,101 
332 


16,428 

524 
112 

412 

3,656 

2,992 

597 

(D) 

1,791 

1,542 

656 

1,422 

256 
637 
594 
248 
273 


892 
436 
201 

255 

4,039 

3,156 

883 

909 

997 
130 
26 
30 
132 
205 
(D) 


912 
282 


2,973 


400,765 


5,629 
2,457 


(D) 


140 
58 

82 

20,855 

5,841 

15,014 

3,333 

840 

2,495 

66 

4 

41 

21 

60,011 

51,619 

6,743 

1,647 

9,720 

8,419 

1,112 

189 

759 

96,958 

7,526 

101 

66,074 

7,992 

387 

24,177 

2,074 

207 

31,430 

5,100 

39 
56 
31 
13 
47 
44 

(D) 

14,899 

9,234 

4,691 

(D) 

2,213 

(D) 
(D) 
1,668 
829 
(D) 
460 

184 
39 
30 

23,927 

11,381 
(D) 

3,927 

1,915 
(D) 

97 

8,374 

(D) 

618 
322 
296 

30,216 
14,860 
15,356 

6,951 
3,831 
3,120 

110 

15,456 

(D) 

401 
48 
26 
20 
63 
40 
10 

31,661 
8,551 
908 
1,6;3 
3,460 
2,127 
914 

3,924 
494 
121 
269 
613 
428 
(D) 

2,235 
622 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
i  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
blse  stores  (SIC  53,  pt.)  and  apparel,  accessory  stoics  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 
1   ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
|Uents  which  ooiild  not  he   classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  VindH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.^RETAEL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS:   1958  AND  1954 

MINNEAPOLIS-ST, PAUl  STANDARD  METROPOLITAN  STATISTICAL  AHEA 

Establishments,  Sales,  Annual  Payroll,  and  Baployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

f  ann  equipment  dealers •.•....•.., 

Hardware  stores..., , 

Other , 

General  merchandise  graap   stores 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores.,.,, 

Food  stores 

Automotive  dealers ,,, , 

Gasoline  service  stations 

Apparel,  accessory  stores ...,.,. 

Men's,  boys'  apparel  g tores,  custcan 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ..,,.. 

Other  apparel  stores 

Furniture,  home  furnishings,  equijanent 

stores 

Furniture  stores* 

Other  home  furnishings  stores*...... 

Household  appliance,  radio,  TV, 
music  stores. ...,......,..........> 

Eating,  drinking  places. 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liq\ior  stores, 

Book,  stationery  stores., 

Sporting  goods,  bicycle  stores, 

Jewelry  stores, ,,..... ..,, 

Florists , , 

Camera,  photographic  si4)ply  stores,, 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


10,855 

751 
344 
407 

312 

14 

141 

123 

2,161 
431 

1,494 

705 

175 
249 
150 

71 
148 

42 


713 
)223 
143 

347 

2,366 

1,473 

893 

381 

1,541 

235 

64 

89 

170 

107 

25 


156 
99 


1,729,410 


127,556 
30,896 
96,660 

260,565 

212,896 

26,644 

(D) 

407,092 

279,707 

118,071 

103,961 

25,062 
38,878 
34,712 
21,901 
14,686 
2,406 


93,629 
46,615 
14,432 

32,582 

142,091 
90,078 
52,013 

70,015 

126,723 
41,843 
3,882 
4,687 
10,071 
7,809 
3,909 


30,571 
(D) 


218,398 


16,250 

3,707 

12,543 

44,128 

37,151 

4,724 

2,253 

29,538 

29,012 

10,450 

16,922 

4,066 
6,765 
6,167 
3,880 
1,923 
288 


14,166 
7,144 
2,687 

4,335 

32,996 

24,577 

8,419 

10,402 

14,534 

2,748 

513 

417 

1,476 

1,965 

476 


11,424 
(D) 


76,775 

3,880 
1,102 
2,778 

15,853 

12,469 

2,444 

940 

11,541 

5,894 

4,375 

6,133 

1,195 
2,620 
2,396 
1,291 
863 
164 


3,494 

1,684 

689 

1,121 

16,495 

12,773 

3,722 

4,306 

4,804 
1,061 
174 
155 
443 
682 
148 


4,815 
(D) 


58,477 

3,406 

820 

2,586 

11,632 

9,576 

1,456 

650 

6,829 

5,714 
2,945 

4,927 

1,005 
2,128 
1,969 
1,085 
592 
117 


3,143 

1,535 

621 

987 

12,954 

10,086 

2,868 

2,931 

3,946 
727 
124 
135 
388 
549 
132 


3,948 
(D) 


10,836 


677 
315 
362 

302 

12 

166 

124 

2,547 
375 

1,374 

736 

130 
226 
141 
61 
155 
1>4 


691. 
152 
116 

319 

2,285 

1,310 

973 

385 

1,464 

207 

64 

77 

190 

121 

23 


141 
93 


1,451,240 

109,990 
25,140 
84,756 

205,392 

174,899 

20,641 

9,852 

333,558 

249,299 

87,250 

102,039 

20,579 
38,001 
26,693 
18,767 
14,632 
9,394 


83,225 
38,779 
12,996 

28,718 

120,355 
66,540 
53,625 

52,455 

107,677 
33,767 
4,845 
4,943 
9,848 
5,039 
2,627 


22,968 
9,952 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

'•Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  oountsdl 
and  separately  classified  in.  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merehan-| 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish^ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  biosiness.  j 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  I 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments.  I 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below,  : 


MINNEAPOLIS-ST.  PAUL,  MINN.,  AREA 
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Table  ^A.— BETAIL  STORES  AND  SELECTED  SERVICE  ESTABLIsmENTS— PERCENT  CHANCDS  IN  SALES,  195<4  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  MINNEAPOLIS,  THE  ENTIRE  CITY,  AND  ^aNNEAPOLIS-ST .  PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

■etro- 
polltan 
statistical 
area  less 
central 
business 
district 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores. 

Other 

General  merchandise  group  stores' 

Department  stores ................................. 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores......... 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations.. 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. .......................... 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Funoiture  stores* 

Other  home  furnishings  stores*.................... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores ,. 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  si^jply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  pictin-e  theaters. 


-0.6 


22.9 

-7.4 

2.8 
(D) 
(D) 
(D) 

7.0 

-26.0 

16.6 

-6.7 
-3.9 

0.3 
12.-; 

(D) 
-U.7 

(D) 

0.1 

0.6 

-52.6 

-19.2 

5.4 
11.7 
-7.2 

-6.1 

6.9 
19.0 
-8.0 

(D) 
-9.5 

(D) 
83.7 


37.3 
10.3 


6.5 


13.1 
(NA) 
(NA) 

9.9 
(NA) 
(NA) 
(NA) 

0.8 

1.7 

27.3 

-2.7 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

12.4 
(NA) 
(NA) 
(NA) 

7.1 
(NA) 
(NA) 

14.4 

6.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


36.3 
12.4 


10.8 


13.6 
(NA) 
(NA) 

48.7 
(NA) 
NA) 
(NA) 

0.3 

7.6 

28.5 

9.7 
(NA) 
(NA) 
(NA) 

NA) 
(NA) 
(MA) 

25.0 
(NA) 
(NA) 
(NA) 

8.3 
(NA) 
(NA) 

22.2 

6.2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


28.6 
16.9 


19.2 


16.0 
22.9 
14.0 

26.9 

21.7 

29.1 

(D) 

22.0 

12.2 
35.3 

1.9 
21.8 

2.3 
30.0 
16.7 

0.7 
-74.4 

12.5 
20.2 
11.0 
13.5 

18.1 
35.4 
-3.0 

.<-.,33.5 

17.7 
23.9 
-19.9 
-5.2 
2.3 
55.0 
48.8 


33.1 
(D) 


24.0 


16.3 
22.9 
14.6 

57.3 
(D) 
(D) 
(D) 

22.5 

16.3 

36.2 

8.8 
51.1 

4.0 
50.3 

(D) 
11.7 

(D) 

17.2 
32.5- 
30.1 
26.3 

21,7 
44.1 
-2.2 

39.7 

21.3 

24.6 

-40.9 

(D) 
11.9 

(D) 
31.3 


25.4 
(D) 


Standard  Notes:   (D)  Witiiheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero,    (Z)  Less  than  0.05  percent, 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 

department  was  separately  counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  corapara- 

|billty  is  greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56),   This  does  not  affect 

"hotels"  or  "motion  picture  theaters," 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
I    *1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 
1    'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINTESS  DISTRICT  STATISTICS 


Tahl£ 


L  STDEsE  JO© 


LETTED  SS7ICS  SSSAHLI^WMl ' i     11! I II  EST  CHUKZ  DC  SAIBS,  1354  TO  1958 


SIC  code 


SI     L'-EiZiSSS 


Percait  shsnge' 


Caitral 
'basiDBss 

district 


Entire 
city 


City 
less  its 
cestraX 
tnisioess 
district 


BitLre 
standard 
■etro- 
polltan 

statistical 
area 


Standari 
■etro- 
paLitai 
artatLsticil 
area  less 
central 
bosiztesE 
dlstrlc- 


52 

5251 

52  er.   5251 

53  part^ 
533. 

533 
539 

54 

55  ex.    554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

56^,   569 

57 
5712 
5713-15,  19 
572,   573 

58 

5312 
5313 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Betaii  HtcrsE,   -y-.iCj' 

Ix^ier,   '— r*"  •T->.g  E^virdilr,  iarcvsz^ ,   -am.  eoulTBient 

dpnlPTE... 

Hardware  stores 

-OttET 

General  nerchszidise  gro^  stores'^ 

D^iana^nx  stares 

Idjdted  priie  Tarlety  Etar=E 

Otiier  general  BerciLsndise  stores 

Food  stores 

AtrtcBotive  dealers. 

GaBOline  Bervice  stations 

i^iparel,   accessory  stores 

Men's,  bpys'   ^roarel  stores,   mstcm  tailors*...,,, 

Vonen ' s  clotJrTng,  specialty  stores 

Eeady-to-wear  stores* ........................... 

FanUy  clotiiing  stores* 

Shoe  stores 

Other  apparel  stores 

Fximlture,  bone  furnishings,  ecuijasent  stores....... 

Fvimiture  stores' 

Otiier  hcBe  furnishings  stores* 

Hoiuseliold  ^ipliance,  radio,  T7,  music  stores 

Eating,  drinking  places. 

Eating  places ^ 

IirinMjig  places 

Drug  stores,  prorrietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  hicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siflipljr  stores 

SELECTED  SERVICES 

Hortele 

Motion  picture  theaters 


(D) 
(B) 


-13.8 

(3) 

30.7 

(D) 

12.6 

-26.5 

-35.0 

-24.2 

16.4 

-34.9 

1.1 

(D) 

-28.8 

(D) 

-6.0 

-11.7 

-8.7 

14.1 

43.1 

65.2 

8.5 

13.4 

(D) 

-7.9 

^M}.0 

^5.8 

1.3 

86.6 

^1.0 


10.6 
-19.6 


-20.4 
-30.3 
-16.5 

18.2 
14.8 
43.0 
18.7 

10.1 

15.5 

7.5 

-17.0 
(D) 

-28.8 

4.4 

13.7 

(D) 

-87.4 

4.5 
10.8 

(0) 
^.4 

30.9 
64.7 
-1.9 

23.3 

-1.6 

25.4 

-16.3 

-38.4 

0.8 

1.8 

(D) 


10.2 
-19.3 


12.2 


(D) 
(D) 


-29.8 

O) 

79.1 

(D) 

10.0 

22.6 

9.1 

13.7 
(D) 
62.1 
37.1 
(D) 
(D) 
(D) 

13.5 

58.3 

(D) 

-11.5 

27.8 
64.5 
-3.7 

24.4 

(D) 

33.3 

17.8 

-18.1 

-2.0 

-33.5 

(D) 


7.8 
-20.3 


19.1 


16.7 
22.9 
15.0 

31.1 

23.9 

44.3 

(O) 

22.0 
12.2 

35.3 

-6.9 
21.8 

-18.4 

15.8 

16.7 

0.7 

-74.4 

12.5 
20.2 
11.0 
13.5 

18.1 
35.4 
-3.0 

33.5 


17.7 

23.9 

-19.9 

-5.2 
2.3 

55.0 
48.8 


33.1 
(D) 


36. 


Standard  Notea:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  CCTirputing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  ]cLnd  of  business.  The  effect  on  ccsiipara- 
bility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture-  theaters." 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  ccanputing  percent  change. 

*Iri  c-anputirig  percent  change,  both  1954  and  1953  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5A.— RETAIL  STORES:   1958  AND  195^  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

MINNEAPOLIS  AND  OF  MINNEAPOLIS-ST .  PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  buslnfiss 


Percent  of  city  sales  In 
central  business  district^ 


1958 


195^ 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


195* 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

-  54 

:  55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 
566 
564,  569 

-  57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STCSffiS 

Retail  stores,  total^ 

Lumber,  building  oaterials,  hardware,  farm  equipment  dealers 

Hardvare  stores. 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  ■variety  stores 

Other  general  merchandise  stores......... 

Food  stores. 

Automotive  dealers. 

Gasoline  service  statlans,.,......,.,.,,.,.........,.., 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Vomen's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores .< 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores*. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinMng  places 

Eating  places 

Drinking  plac es 

Drug  stores,  proprietary  stores..... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photographic  svjjply  stores.. 


35.5 

10.0 

31.8 

4.9 

79.0 
(D) 
(D) 
(D) 

7.3 

13.0 

9.7 

72.8 
69.9 
76.2 
77.2 

(D) 
73.6 

(D) 

45.4 
59.1 
20.0 
36.5 

41.2 
44.9 
34.3 

22.8 

44.4 
30.3 
(D) 
34.9 
79.4 
(NA) 
(NA) 


38.0 

10.4 
(NA) 
(NA) 

84.5 
(NA) 
(NA) 
(NA) 

6.9 

17.8 

10.6 

75.9 
(NA) 
(NA) 
(NA) 
(MA) 
(NA) 
(NA) 

50.9 
(NA) 

(NA) 
(NA) 

41.8 
(HA) 
(NA) 

27.7 

44.4 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


16.4 

4.0 

10.1 

2.1 

45.3 
(D) 
(D) 
(D)- 

2.6 


3.9 

41.0 
42.1 
45.3 
46.3 

(D) 
36.6 

(D) 

24.6 

32.3 

9.9 

20.1 

19.8 
22.1 
15.8 

9.6 

21.2 
12.2 
73.4 
18.2 
39.9 
8.0 
41.3 


19.7 

4.3 

10.1 

2.6 

55.9 

60.9 

(D) 

(D) 

3.0 

9.8 

4.5 

44.8 
53.3 
46.2 
53.6 

(D) 
43.0 

(D) 

27.6 
38.6 
23.1 
28.2 

22.2 
26.8 
16.5 

13.7 

23.6 
12.7 
64.0 

(D) 
45.0 

(D) 
33.4 


(Z)  Less  than  0.05  percent. 
In  1954  each  leased  depart- 
The  effect  on  comparability  is 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958 
ment  was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5B.— RETAIL  SKSffiS:      1958  AND  195/;  CENTRAL  BUSINESS  DISTOICT  SALES  AS  PERCEMT  OF 

ST.    PAUL  AND  OF    MINNEAPOLIS-ST.    PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  bualneas 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

lAimber,  building  materials,  hardware,  farm  equipment  dealers 
Hardvare  stores. .......................................... 

Other 

General  merchandise  groiq)  stores' ........................... 

Department  stores. 

Limited  price  -variety  stores 

Other  general  merchandise  stores.......................... 

Food  stoires. ................................................ 

Autcmotlve  dealers , 

Gasoline  service  statians,,,.,,...,,,.,,..,,...,.,,...,..,,. 

Api)arel,  accessory  stores. ..........^ 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Wanen's  clothing,  specialty  stores  .i,... 

Ready-to-wear  stores ' 

Family  clothing  stores'........ ........................... 

Shoe  stores. .............................................. 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores*...,......,. 

Household  qipllance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places 

Drlnldng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores .••.••..•..••..••.••.••••.. 

Sporting  goods,  bicycle  stores,...,,..,,.,.,,..,,,,,.,,,,. 

Jewelry  stores 

Florists 

Camera,  photographic  sv5>ply  stores........................ 


26.7 

4.7 
9.2 
3.2 

70.3 
(D) 

68.1 
(D) 

4.6 
9.2 

2.2 

74.1 
66.4 
85.7 
87.9 

(D) 
61.5 

(D) 

41,4 
54.1 
20.2 
32.9 

21.8 
24.8 
16.9 

18.0 

38.6 
14.2 
43.0 
64.3 
82.9 
53.9 
(D) 


28.7 

(D) 
(D) 


72.9 
(D) 

74.6 
(D) 

4.5 

14.5 

3.6 

81.1 
(D) 
93.7 
90.8 
(D) 
(D) 
(D) 

46.0 

67.9 

(D) 

27.6 

20.0 
24.8 

15.3 

18.8 

(D) 

19.4 
59.7 
73.1 
82.4 
29.4 
97.4 


6.7 

0.6 
1.2 
0.4 

18.5 
(D) 

22.1 
(D) 

1.2 

2.5 

0.5 

19.4 
17.1 
25.9 
27.4 

(D) 
13.9 

(D) 

11.1 

14.6 

6.2 

8.1 

6.1 
6.7 
4.9 

4.9 

9.5 
3.6 

8.4 
13.9 
28.7 
14.9 
13.4 


7.9 

(D) 
(D) 


21.3 
(D) 

24.4 
(D) 

1.3 

3.8 

1.0 

23.8 
17.9 
32.5 
31.4 

(D) 
19.7 

(D) 

13.2 

19.9 

7.5 

8.0 

5,0 
5,5 
4.4 

5.5 

(D) 
4.9 
11.1 
24.3 
29.0 
12.4 
33.9 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ,,.  Represents  zero,    (Z)  Less  than  0,05  i)ercent. 

■"^In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

^In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


MINNEAPOLIS-ST.  PAUL,  MINN.,  AREA 


15 


Table  6A.— RETAIL  STORES:   1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  MINNEAPOLIS,  THE  ENTIRE  CITY,  AND  MINNEAPOLIS-ST.  PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Scaes  \dilch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

nerchandlse  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  netropolitan 
statistical  area"^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

56a,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

,5713-15,  19 
:572,  573 


58 

5812 

5813 

591 

59  ex.  591 
592 
594 
595 
~597 
5992 
5996 


RETAIL  STORKS 

Retail  stares,  total^ 

Lmber,  building  materials,  hardware, 

f  asa.  equipaent  dealers 

Hardvare  stores,..,,........,,..,..,. 

Other 

General  merchandise  group  stores' 

Department  stores...., ,,, 

Limited  price  variety  stores,.,,,,,,. 
Other  general  merchandise  stores 

Food  stores ...i........ 

Autcmotive  dealers,,,.,,,,...,.......,, 

Oasollne  service  stations.............. 

.^rpapel,  accessory  stores....,..,,.,,,. 
Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores'..,,.,,.,.,,,. 

Family  clothing  stores'.............. 

Shoe  stores 

Other  apparel  stores , 

Furniture,  borne  furnishings,   equipient 

stores 

Furniture  stores*,,,,,,...........,.. 

Other  hcne  furnishings  stores*....... 

Household  appliance,  radio,  TV,  music 
stores 

Eating,   driiddng  places 

Eating  places. ....................... 

Drinldng  places... ......... .......... 

Drug  stores,  proprietary  stores.,,..,,. 

Other  retail  stores^, ,,,,,,,,.,,,...... 

Liquor  stores ,.,,,....... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pibotogr^hic  siqiply  stores... 


100.0 


1.8 
1.1 
0.7 

41.6 
(D) 
(D) 
(D) 

3.7 

6.4 

1.6 

15.0 

3.7 
6.2 
5.7 
(D) 
1,9 
(D) 


8.1 
5.3 
0,5 

2,3 

9.9 
7.0 
2.9 

2.4 

9.5 
1.8 
1.0 
0.3 
lA 
0.2 
0.6 


100.0 


1.7 
0.9 
0.8 

0.8 

37.3 

(D) 

(D) 

3.5 

8.5 

1.4 

16.0 

3.8 
6.1 
5.0 
(D) 
2.2 
(D) 


8.0 
5.2 
1.0 

2.8 

9.3 
6.2 
3.1 

2.5 

8.9 
1.5 

1.1 
(D) 
1.6 
(D) 
3.1 


100.0 


6.4 
1.2 
5.2 

18.7 

16.3 

1.3 

(D) 

18.1 

17.4 

5.9 

7.3 


(D) 


6.3 
3.2 
0.9 

2.2 

8.6 
5.6 
3.0 

3.7 

7.6 
2,1 
(D) 
0.3 
0.6 
(MA) 
(NA) 


100.0 


6.0 
(NA) 

(MA) 

18.1 
(NA) 
(NA) 
(NA) 

19.1 

18.3 

5.0 

8.0 

(NA) 
(NA) 

(m) 

(NA) 
(NA) 
(NA) 


6.0 
(NA) 
(NA) 

(NA) 

8.5 
(NA) 
(NA) 

3,4 

7.6 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


100.0 


7.4 
1.8 
5.6 

15.1 

12.3 

1.5 

(D) 

23.5 

16.2 

6.8 

6.0 

1.4 
2.2 
2.0 
1.3 

0.8 
0.1 


5.4 
2.7 
0.8 

1.9 

8.2 
5.2 
3.0 

4.1 

7.3 
2.4 
0,2 
0.3 
0.6 
0.5 
0.2 


100.0 

7.6 
1.7 
5,9 

14.2 

12.1 

lA 

0.7 

23.0 

17.2 

6.0 

7.0 


0.6 


5.7 
2.7 

1.0 

2.0 

8.3 
4.6 
3.7 

3.6 

7.4 
2.3 
0.3 
0.3 
0.7 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  coimted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  lands  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tahle  6B.— HKTAIL  STORES:   1958  AKD  195<;— PERCENTAGE  DISTRIBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  ST.  PAUL,  THE  ENTIRE  CITY,  AND  MINNEAPOLIS-ST .  PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  \Aiich  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  selling, 

Bberchazidlse  vending  jnachlne  ciperators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5231 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562  . 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total^. 

Limber,  building  materials,  hardware, 

fana  equlpaent  dealers 

Hardvare  stores 

Other , , 

General  merchandise  groiqi  stores-' , 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores...... 

Food  stores. 

Autooiotlve  dealers 

Oasollne  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom 

tailors* , 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores'..... 

Shoe  stores 

Other  apparel  stores 

Furniture,  hcoe  furnishings,  equlinent 

stores ., 

Furniture  stores*............,......., 

Other  home  furnishings  stores  ........ 

Household  appliance,  radio,  TV,  music 
stores. . ............................. 

Eating,  drinlfing  places 

Eating  places 

Drlnldng  places....................... 

Drug  stores,  proprietary  stores.....,.,, 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jevrelry  stores 

Florists 

Camera,  photographic  sv5)ply  stores.... 


100.0 


0.7 
0.3 
0.3 

42.6 
(D) 
5.6 
(D) 

^.2 

6.0 

0.5 

16.5 

3.7 
7.8 
7.2 
(D) 
1.8 
(D) 


8.9 
5.8 
0.8 

2.3 

7.4 
5.2 
2.2 

2.9 

10.3 
1.3 
0.3 
0,6 
0,4 
2.5 
1.0 


100.0 


(D) 
(D) 


38.0 
(D) 
4.4 
(D) 

3.8 
•8.3 

0.8 
22.1. 

3.2 

12.1 
7.3 
(D) 
2.5 
(D) 


9.6 
6.7 
0.8 

2.0 

5.2 
3.2 
2.0 

2.5 

(D) 
1.4 
0.5 
1.0 
2.5 
0.5 
0.8 


100.0 

3.8 
0.9 
2.9 

16.2 

13.5 
2.2 
0.4 

24.4 

17.5 

5.9 

6,0 

1.5 
2.4 
2.2 
1.2 
0.8 
0.1 


5.7 
2.9 
1.0 


9.0 
5,6 
3.4 

4.4 

7.1 
2.5 
0.2 
0.2 
0.8 
0.5 
(D) 


100,0 

5.2 
1.5 
3.7 

15.0 

12.9 

1.7 

0.4 

24.2 

16.5 

6,0 

7.8 

(D) 
1.2 
3.7 
2.3 
(D) 
0.6 


6.0 
2.8 

(D) 

2.1 

7.5 
3.7 
3.8 

3.9 

7.9 
2.1 
0.2 
0.4 
0.9 
0,5 
0.2 


100.0 


7.4 
1.8 
5.6 

15.6 

12.5 

1.7 

(D) 

23.5 

16.1 

6.8 

5,7 

lA 
2,0 
1.8 
1.3 
0.8 
0.1 


5.4 
2.7 
0.8 

1.9 

8.2 
5.2 
3,0 

4,0 

7,3 
2,4 
0,2 
0.3 
0,6 
0.5 
0.2 


100.  Q 

7.6 
1.7 
5.9 

U.l 

12. C 

1.4 

0.7 

22.3 

17.1 
6.C 
7.-4 
l.A 

1.; 

3.C 
1.8 
l.C 
0.« 


5,7 
2." 

l.C 


2.C 


4.e 
3.'; 

3.e 

7.4 

?:1 

0.3 
0.'' 
O.i 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent.: 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart-, 
ment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— HBH'AIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MINNEAPOLIS-ST.  PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. 


—Includes  the  planned  center  Imown  as  "KiollwDOd  Shopping  Center"  hovmded  hy  West  36th  St.,  Texas  Ave.,  State  Highway- 
No.  7,  and  Aquilla  St. 


SIC 
code 

Kind  of  business 

1 

Total 

SIC 
code 

Kind  of  business 

Nunber  of 
establish- 
ments 

Retail  stores,   total: ^ 

Nuniber 

29 
13,416 

8 
4,562 

14 
8,462 

7 
392 

55  ex.   554 

554 

56 

561,    567 

562-3,568 
562 

565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 

58 

5812 

5813 

591 

59  ex.    591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

* 

Sales 

...($1,000).. 

54,58,591 

Convenience  goods  stores: 

Nunber 

Apparel,   accessory  stores^ 

Men's,  boys'  apparel  stores,   custom 
tailors 

8 

Sales 

...f $1,000).. 

53  part, 3 

Shopping  goods  stores:^ 

Nunber 

Wanen's  clothing,   specialty  stores 

Ready-to-wear  stores' 

4 
3 

56,   57 

Frmlly  nlnthlng   PtOT^p' 

1 

Sales 

...f $1,000).. 

Shoe  stores 

2 

All  other  stores: 

Nunber 

Other  apparel  stores 

1 

52,   55, 

59  ex.   591 

Fumitiire,  heme  furnishings,  equlpnent 
stores 

Sales 

...($1,000).. 

2 

Retail  stores,  total^. 

Lunber,  building  materials, 
faun  equipment  dealers 

Furniture  stores 

Nunber  of 
establish- 
ments 

Other  hnme  firnil  shi  ngs  atorps 

Household  appliance,  radio,  TV,  music 
stores 

2 

RntlTig^    ri-rlTi}HTig   pli^fpn^     ^. 

29 

2 

1 
1 

4 
1 
1 
2 

4 

3 

hardware. 

Eating  places , . 

3 

52 

IVrlTilrlTig  J,^  Bf>PH  ,,,..,.,  ^ ,. ,    , 

5251 

Bardvare  stores 

1 

52  ex.  5251 

Other 

Other  retail  stores* 

Department  stores 

5 

53  part^ 

Liquor  stores 

1 

531 

Book,   stationery  stores 

1 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

■es 

.<?pnT+.lTig   grvviH^    Mf.ynlp    .<]+yiTy»H 

539 

stores 

Jewelry  stores 

Florists 

54 

Camera,  photographic  sxqjply  stores 

1 

MRC  No,  2. — Includes  the  planned  center  known  as  "Richfield  Hub  Shopping  Center"  bounded  by  1st  Ave.  South,  East  66th  St., 

West  66th  St.,  Pillsbury  Ave.,  and  East  64th  St. 


SIC 
code 


gJTiH  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 

establish!- 

ments 


54,58,591 


[ 53  part,- 
56,  57 


52,  55, 
59  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($L,000). 

Convenience  goods  stores: 

Nuiber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 

All  other  stores: 

Nunber 

Sales ($1,000). 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other , 


2  3 


General  merchandise  group  stores' 
Departaent  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


35 
10,959 


11 
6.059 


12 
3,606 


12 
1,294 


Nunber  of 
establish- 
ments 


35 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores .,, 

Other  apparel  stores 


Furniture,  home  furnishings,  equipient 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places , 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (KA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  >rtiich  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Iineludes  data  for  Uxxe   Tritwin  of  business  in  SIC  59  (ex.  591)  not  covered  iji   any  of  the  lines  below. 


of  business. 
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Table   7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CEHTEKS   IN  THE     MINNEAPOLIS-ST .  PAUL  STANDARD  METROPOLITAN  STATISTICAL  AREA— Con-tinued 


HRC  No.  3.— Includes  the  planned  center  Imown  as  "East  Gate"  bounded  Toy  Central  Ave.,  Hennepin  Ave.,  7th  St.,  and  Mississippi  River 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

95 

21,162 

554 

56 

«) 

561,  567 

7,566 

562-3,568 

562 

27 

565 

5,470 

566 

564,  569 

28 

57 

8,126 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

95 

58 

5812 

5813 

3 

1 

591 

2 

59  ex.  591 

A 

592 

1 

594 

1 

595 

2 

597 

5992 

12 

5996 

Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, ^ 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  tot^:  ^ 

NuBber 

Sales ($1,000).. 

Convenience  goods  stores: 

Kvmber 

Sales..... ($1,000).. 

Sbo^ing  goods  stores:^ 

Nunber 

Sales ($1,000),. 

All  other  stores: 

Nimber 

Sales ,,($1,000),. 

Retail  stores,  total^ 

Limber,  building  materials,  hardvare, 

farm  e<iulimeirt  dealers 

Hardvare  stores 

Other 

Oeneral  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.,., 

Ready-to-wear  stores' 

Femily  clothing  stores' ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores , , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places , 

Eating  places , , 

Drinking  places , 

Drug  stores,  proprietary  stores ..,. 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists , , , 

Camera,  photographic  supply  stores,.,, 


14 

2 
3 
2 
5 
3 
1 


25 

10 
15 


MtJC  No.  4. — Includes  the  stores  on  East  Lais  St.  from  Cedar  St.  to  Park  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 

52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000), 

Convenience  goods  stores: 

Nimber, 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales.,, ($1,000), 

All  other  stores: 

Nimber 

Sales ....,,.,.($1,000), 


Retail  stores,  total^. 


Limber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores ., 

Other ..,,., 


2  3 


General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores . . . , 
Other  general  merchandise  stores 


Food  stores. 


101 
45,964 


40 
7,339 


34 
27,553 


27 
U.072 


Nimber  of 
establish- 
ments 


101 


17 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors .., 

Vfcmen '  s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,..,, 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


12i 


12 

i  i 

i' 

5 

4 
11 
M 
II 


19i 

21 

9 

7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available,    ,.,  Represents  zero, 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "? employer"  establishments.  _  > 

'includes  data  for  tlKise  ^^ "»<■''  of  business  In  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  telow. 
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Table  7.— flETAIL  STCEES:     1958— M&JCffi  RETAIL  CENTERS  IN  THE    MINNEAPOLIS-ST.  PAUL  STANDARD  METRCffOLITAN  STATISTICAL  AREA— Canttnued 


leC  No,  5*— Ocludes  the  planned  center  inovn  aa  "Southdale  Center"  bounded  by  rear  property  line  on  north  side  of  West  66th  St.,  east 
property  line  of  Sovrthdale  Center,  rear  property  line  on  south  side  of  West  69th  St.,  rear  property  line  ai  west  side  of  France  Ave. 


SIC 
code 


TinA   of  business 


Total 

SIC 

code 

55  ex.  554 

55 

35,160 

554 

56 

10 

561,  567 

7,564 

562-3,568 

562 

31 

565 

25,999 

566 

564,  569 

U 

57 

1,597 

5712 

Nunber  of 

5713-15,19 

establish- 

572, 5732 

ments 

56 

58 

5812 

5813 

1 

.... 

591 

1 

59  ex.  591 

4 

592 

2 

594 

1 

595 

1 

597 

5992 

4 

5996 

Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Himber 

Sales ($1,000). 

ConTenience  goods  stores: 

Kunber , 

Sales (?1,000). 

Shopping  goods  stores:^ 

Hunber 

Sales 


!(fei666)! 


All  other  stores: 

Ihnber 

Sales ($1,000). 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

f am  equlpient  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Departmeirt.  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


AutoDotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custoB 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


home  furnishings,  equlpnent 


Furniture, 
stores . . . 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

DrlnlcLng  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores" 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogra]dilc  sig)ply  stores. 


1 

3 

22 

3 

10 

8 

"7 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAich  could  not  be  classified  by  detailed  kinds  of  business, 
^Excludes  nonstore  retailers  (i.e.,  1na^^  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'United  to  "employer"  establlslzneirts . 
-  ^Insli^es  data  for  ttnse  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators—have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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jEnumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  -cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or   more   during   1958.     Non- 
employer   establishments   reporting  a  sales  vol-  ;| 
ume    of  less   than  $2,500  were  not  included  in  |. 
these    tabulations,    regardless    of  the  period  of  i 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

i| 
In  all  major  respects,  the  1954  and  1958  Cen-   j 

suses  were  conducted  under   similar  conditions   • 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
,  tistics  for  urban  places  are  in  accordance  with 
.  the  boundaries  for  those  places  in  the  census 
year. 


2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 

I    of-business   group   "Furniture,  Home  Fumish- 
i|    ings.  Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 

j     Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
jcluded  those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
jthe   census   year.      To   the   extent   that  price  in- 

ifcreases  since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 

vthan  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups-SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

PayroU,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.-^ "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind- of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of- business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  nuniber  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  «ccludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  6f  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 ; 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 1( 
count  for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

'      Lumber,  Building  Materials,  Hardware,  Farm 

Equipment  Dealers  (SIC  Major  Group  52) 
t 

Establishments  primarily  selling  lumber,  build- 

,  ing  materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
,  construction.      Establishments  primarily  selling 
.  farm  equipment  are  also  included.  Establishments 
£  in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily    selling  a  number  of  basic  hardware 

'lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.    These  establish- 

'ments  may  also  sell  farm  implements. 

I 

ii  General  Merchandise  Group  (SIC  Major  Group  53, 
1  Except  For  "Nonstore  Retailers") 

I  This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An   establishment  with  total  sales  of  less  ,than 
;  $5,000,000,   in  which  sales   of  any  one  of  these 
groupings    is    greater    than   80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  froni  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  scores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).  —  Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  Jine.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).  — Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).  — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp-  j 
shades,  blinds  and  window  shades;  etc.  i 

Household  appliances^  radio,  TV  stores  (SIC 
572  and  5732).  — Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments  I 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category.  | 

Music  stores  (SIC  5733).  — Establishments  pri-l 
nnarily  selling  musical  instruments  such  as  organs,  i 
pianos,  horns,  stringed  instruments,  drums,  xylo-  \ 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 

'or  proprietary  medicines  in  combination  with  lines 

•such  as  cosmetics,  toiletries,  tobacco,  magazines 

and  books,  and  novelty  merchandise.    Those  stores 

which    sell    prescriptions    are   classified  as  drug 

'stores,    the    remainder    as    proprietary    stores. 

f      Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

'  Liquor  stores  (SIC  592),  also  government-oper- 
:  ated  liquor  stores  (SIC  Major  Group  92  and  93) .  — 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
tfor  consumption  off  the  premises.  Liquor  stores 
'operated  by  States,  counties,  and  municipalities 
-are  included.  Stores  primarily  selling  prepared 
5  drinks  for  consumption  on  the  premises  are  not 
(included  in  this  category  but  are  classified  with 
p drinking  places  (SIC  5813). 

r     Book   stores    (SIC   5942). -Establishments   pri- 
marily selling  new  books  and  periodicals. 

]     Stationery    stores   (SIC   5943). -Establishments 
^primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC '  5952) .  —  Establish  - 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR   MAJOR   RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57), 

4.  All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volxime  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales- 
djiventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States,  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  ^preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,: 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
infonnation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of' 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1^ 
JiLly  1,  and  November  1.  (Season's  subscription,  5| 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 


Estimates  of  green  coffee  inventories  held  b; 
roasters,  importers,  and  dealers,  as  of  the  end  of! 
each  quarter,  roastings  and  inports  of  green  coffee,j 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  date 
for  previous  years.  (Quarterly  press  release,  free) 


J 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest  i 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,   D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 

1958  Census  will  be  consolidated  and  issued  as  Census  vol- 

;  umes.     Announcements  concerning  the  report  series  and  the 

i  volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 

\  suS;  Washington  25,  D.  C. 

'      The  above  report  series  do  not  cover  Puerto  Rico,  results 
'  for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

j'      Following  are  brief  descriptions  of  the  report  series    )r 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
!  detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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